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MORE MONEY 
in STATIONERY 


TATIONARY stationers— MultiKopy Carbon Paper is 
there are none. You are’ the only carbon paper compris- 
either moving ahead or going ing a kind for every purpose 
back—going ahead by sticking under one brand name. It is 


to the policy of carrying good nationally advertised in the 
stocks of merchandise that Saturday Evening Post, Liter- 


; ick turnover ary Digest, Sunset Magazine, 
sige Gregg Writer, and other mag- 


azines. We tell your customers 
the reasons why certain Multi- 
Kopy numbers are best for 
stationery store is carbon certain kinds of work. Stock 
paper. Carbon paper is bought this MultiKopy—it brings new 
every day in the year. Fail customers and holds old cus- 
to supply a regular customer __ tomers. 


with carbon paper that fits his Our Definite Selling Plan will 
particular need and he goes show you how to build a real 
elsewhere for it. He gets the  Vorhon paper and typewriter 
habit of going elsewhere. ribbon department in your 
Eventually you lose a regular store. A two-cent stamp will 
customer. bring us together. 


One important staple article 
too often overlooked in the 


F.S. WEBSTER COMPANY 


INCORPORATED 
338 Congress Street, Boston, Mass. 
New York Chicago San Francisco 


Philadelphia Pittsburgh 
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{OFFICE APPLIANCES is a news and technical trade journal, 
serving the entire industry of office equipment. It covers the 
manufacture and distribution of office machinery, office devices, 
office furniture, office supplies and the entire range of commer- 
cial stationery. Its comprehensive news reports of the industry 
and its valuable special articles upon subjects germane to its 
field have given it unusual prestige. It serves a clientele com- 
posed of managers and agents for the various office machines, 
devices and supplies, commercial stationery dealers and many 
of the largest corporations in the United States. It also reaches 
some dealers in fifty-four other countries who deal in American 
office equipment. 


fADVERTISING RATES upon application—only articles of 
office equipment or directly related products eligible. 


{SUBSCRIPTION RATES payable in advance, in the United 
States and its possessions and Mexico—one year, $2.00; two 
years, $3.00. Canada—one year, $2.50; two years, $4.00. For- 
eign, all countries in the Postal Union, the equivalent of $3.00 
American gold for one year and $5.00 for two years. Remit- 
tances may be made by personal checks, drafts on New York 
or Chicago, Postoffice or Express Money Orders, or in American 
Postage Stamps or Currency if sent by registered mail. 


Entered as Second-Class Matter, July 8, 1905, at the Postoffice at Chicago. II1.. 


{The ownership of OFFICE APPLIANCES | o ven octely 
in the officers of the company. No rson, fi 
either directly or indirectly connected with the > bentneas it ono 
sents, has any share in its ownership or voice in shaping its 
policy, which has in view at all times the best interests of the 
field it serves. It aims to discuss all subjects fairly, and to 
furnish its readers reliable information coneana = riPanswer 
and development of the office appliance industry. It will answer 
any questions germane to its field to the best of its ability, and 
it asks its readers in all parts of the world to aid it wi with in- 
quiries and suggestions, to which it will give prompt and earnest 
consideration. 

{CHANGE OF ADDRESS. Subscribers may have their _— 
ing addresses changed as often as desired. In ordering such 
changes it is necessary that both old and new addresses be 
given. 

{CONTRIBUTIONS are invited Bm any topics of interest to 
this trade. All accepted manusc — will be paid for at space 
rates. Unaccepted manuscripts will not be returned unless it- 
age is enclosed by the sender. Correspondents should give their 
names and addresses, which will be withheld from publication 


if desired. 
under Act of March 3, 1879. 
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Erie Art Metal Co......... ; 198 Yawman & Erbe Mfg. Co 114, 15 United States Envelope Co., The......... 124 
General Fireproofing Co....... ; 99 Costumers, Erasers. 

Globe-Wernicke Co., The. .62, 73, 105, 155, 165 Conrades Mfg. Co. 161 Argus Mig. CO....ssscccsecescsessrvsvnve 235 
Meilink Steel Safe Co., The. ; — Erie Art Metal Co..... , .198 Dixon, Joseph Crucible Co............5++ 195 
Metal Office Furniture Co.... : 92, 247 Furnas Office Furniture ‘Co ey en eee 226 Faber, WeeeMOed viicccccctcvisvevceeen oo ee 
Steel Equipment Corp'n 107 Globe-Wernicke Co., The. .62, 73, 105, 155, 165 Mfg. Jewelers Export Co..... Cece. eae 214 

Book Cases. Udell-Predock Mfg. Co... sew eaewee 200 Miller Bros. 236 
Browne-Morse Co. ........ er 174 Cuspidors, oO. K, Mfg. 

Globe-Wernicke Co. .....62, 73, 105, 155, 165 Aldrich Mfg. Co0......cscccsces oe .227 Roberts, elton, Rubber O6.08i cave cscs 239 
Gunn Furniture Co....... 185 Cordley & Hayes..... ; ore Bagh Brater O80. oo rvececssvenersosonves 234 
Macey Co. ooo sec eoews 120 Ireland & Matthews Mfg. Co .213 Eyelets and Eyelet Paper Fs Fasteners, 

BRAW-Walker OO. scccsecnsenene 79 Cutters (Paper and Card). : Machine 7 agra " 4 ree 179, 222. 245 
2. 8 ere ...--147, 48, 49, 50 Golding Mfg. Co.... 106 Rivet-O. Mie. Oo..ccsecccssvvcessevesesds 244 
Yawman & Erbe Mfg. Co.... 114, 15 Dating Stamps. The Solidhed” ‘Tack OO. .sb00¥edee sean cae 242 

Book Holders. Consolidated Stamp Mfg. Co 246 Eyeshades. 

American Electric Co 85 Melind, Louis, Co.. 246 Chicago Eyeshield Co........ rere e rir) 

Book Rings. Meyer & Wenthe... cee. .219 Featherweight Eyeshade Co........... 244 
Adams, Henry T., Mfg. Co...... 251 Stewart & Co., R, A... aia . . 206 Filing Cabinets, Cloth Covered. 

Carpenter, The E. W., Mfg. Co 243 Superior Type Co., The. .. 206 Diemer, Jokm F., Gis corcnscatiersscocdy 19 
Morden Mfg. Corp’n, The.. , 226 Desk Calendars. Ty, THOGMAM occ cniviecsccscaced nan aeenebe 222 

Bookkeeping Machines. Defiance Sales Corp’n............++ 210 imncetel Methods Co....... qcsbvubeanwun .156 
Elliott-Fisher Co. ... Sakon 135 Universal Office Devices Co... 215 Macey O0., TROs..cccccsspecenebavern eves 120 
Underwood Typewriter Co 67, Back Cover Desk Pads, Blotter. Satehbows & CG. soc sicvcesevcctavayosuysers 214 

Business Shows, Boorum & Pease Co Filing Cabinets, Metal. 

Annual Business Show Co...... 252 Fox, Geo. ome & Co... Art Metal Construction Co...... .... 410, 211 
Business Exposition Co............ 151 Hoffman, L. nad ae nae faces Aurora Metal Cabinet Works............. 96 

Calculating Machines. Sainberg & Co........ iste aden Bentson Mfg. 00... .ccccsveccccvvcssesece 172 
De: DO vv capce dndedwias 244 Sumatra Rubber Specialties is vn uc eenee Berger Mfg. ©Co., The. ....sseccoctssssens 96 
Monroe Calculating Machine Co...... 87 Desk Pads, Glass. Canton Art Metal Co., The.............. . 64 
Times-Into Co., The.... 242 Chicago Mirror & Art Glass Co......... 247 Corry-Jamestown Mfg. Corp'n............. 222 

Calendar Pads and Stands. Fox, Geo. B., & Co....... ore ys General Fireproofing Co...............+5s ba 
Defiance Sales Corp’n...... ; 210 Pe MR Mt cncweadiceveuiosctseeecs 176 Globe-Wernicke Co. ...... 62, 73, 105, 155, 165 
Universal Office Devices Co.... 215 Ravenswood Office Spec ialties Co 249 Imperial Steel Cabinet Co...............++ 205, 

Carbon Papers. Desk Trays. Invincible Metal Furniture Co........ 131, 186 
(See Ribbons and Carbons.) American Electric Co.........0-:+e00. sso Macey ©0., TRE... cccsesedccssscvcvsescess 120 

Card Cases. Barbee Wire & Iron Works...... ee Metal Office Furniture Co............ 92, 247 
Improved Boehner Binder Co... 242 Fox, Geo. E., & Co.. adnek | Shaw-Waether O6s<e isc cdeusiastegsetnwere 79 
Wiggins, The John B., Co 232 General Fireproofing Re 0: ode on kre Steel Equipment Corp’n................- 107 

Chair Irons. Imperial Methods Co........ 156 Terrell’s Equipment Co...........-.e00005 188 
Bettcher Stamping & Mfg. Co 146 Macey Goi, Babs bcd eee seccvdoncadas .120 Van Dorn Iron 2 SDPO oo, 140 
Collier-Keyworth Co. ..... a 152 Shaw-Weiee GO. sis cisecetsces ‘age Yawman & Erbe Mfg. Co............ 114, 15 

Chair Pads and Cushions. Yawman & Erbe Mfg. Co -114, 15 Filing Cabinets, Wood, 

Fox, Geo. E., & Co.... 132 Desk Work Distributors. Boston Index Card O©o.............+.+. esos ene 
Peler Mie. Oo....<ccsess. 176 Fox, Geo. E,, & Co. ee -132 Browne-Morse Co. 

Chairs, Horn, W. C., Bro. & @si.: 113 Globe-Wernicke Co. .... 

Conrades Mfg. Co....... 161 Phone-Dex Co. caekess 239 rr Methods Oo... ies cl scescsue sous 
Crocker Chair Co........... 197 Sainberg & Co............ 214 Macey Oe , RAP ee rie -120 
a, ee eae 133 Desks, Republic Box 0... ..s0.sssse ses dete +231 
Grand Rapids Office Chair Co 226 Art Metal Construction Co....... .110, 111 Shaw-Walket CO. ..cccecsscdsdvchendd oe 
Gunlocke, W. H,, Chair Co 230 Bentley & Gerwig Furniture Co... 249 Wabash Cabinet Oo..... 2... .cscecsessvcus 89 
ee, Mi, Ge. BOs osbevasscesss 97 Byron Desk Co........ » dt ee Wels. Bite. Gi 6i's.o sted de cus oes 147, 48, 40, 50 
ee GO: as cncckwsdassaaccs 190 Clemetsen Co. ...... ae. 205 Yawman & Erbe Mfg, Co ee 114, 15 
Taylor Chair ©o., "The... RSP 178 Corry-Jamestown Mfg. © orp’ n 222 Filing Specialt: 

Toledo Metal Furniture Co., The.. 168 Catis® Bete COs ccasrccces 193 Advance Paper. Bex 08. 00. : 000gee ee -221 

Check Protectors and Writers. Dietz, The J. F., Co...... . 93 AmeriGan Kardex Co..........:-ssse0. ++ 245 
Check Writer Co., Inc .244 Dornette, J., & Bro., The 198 Bushecli, Alvah Oe. ..... is schseeagueee .190 
Pr i 245 Englewood Desk Co...... 134 Diemer, Jobe. V.,  GO- »00sccge as anh -.+-199 
Hall-Welter Co., The. $e an .218 Excello Products Corp’n..... : .. 244 Smead Manufacturing Co., The...... 225, 227 
Safe-Guard Check Writer Co.... 181 General Fireproofing Co....... ; Sk Ulrich Planfiling Equipment Co........... 
Todd Protectograph Co. 229 Gunn Furniture Co., The.. aes 185 Wels 3600; OO. sé sdidacucssssae 147, 48, 49, 50 
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Filing Supplies. Rockwell-Barnes Co 
American Mfg. Comcern.............-++0+: 191 Thomas Stationery a Ne oka = ~~ Safe C 
Boston Index Card Co.....--.......+20++: 76 Tip Top Mfg. Co... oacanel General Fireproofing iesiaconai anal 
Browne-Morse CO. ........cccececcececees 174 Treiber-Cabill Mfg. Co.....20252222/22722 242 ser Wemiche Oo” The. .65, 73, 108. 
General Fireproofing Go.................. Set aiucscaccceconececceesed = a ae hee 
btawe | ~ Bo “6a. 73. 105. iss, 165 i el ea 3 Halls’ Safe Co., The....... eecccoces 
Hano-Weinkrants Co. ....+....scccecseees Golding Mfg. Co ; 8 ya ee llvnendlippenenies 
Imperial Methods Co..............c..0000+ 136 Paper Fastening Machines. == = ie ted tis @n.............. 
Macey O0., The......ssccscccccsccccceecs 120 Acme Staple Co — Metal Off °F waltase O0...... ccc. 00 
Oxford Filing Supply Co, 162 Com a Ne C ’ Beocecsosce 141 we a ice urniture CO. cc cwsees oe 
i ill a a ae AS 79 sr yd , wd Ovseseceecess 66 : ational Safe a Dera ecceereeeenes 
Simonson, R. A., CO. .....--eecceccssees 245 Evere ly Mfe —* a4 Sehw De Bate Gon -—_seatcenaeraeeberseb 
Smead Manufacturing Co., The....... 225, 297 gg A E + 237 ——.. Safe Co., RS 
Steel Equipment Corp’n.......--...seeeee 107 Machine i. lianc ‘ —e  . $90 ose —- Stool Banina a esa" 
es Maltese Menlement Co............ 233 — a iance Corp'n 179, 222, 245 Steel aquipment Corp’n..........+++- 
TR so cnacacscceess 147, 48, 49, 50 iti cata ane ogy ~ Sg ~ OR 
Yawman & Erbe Mfg. Co 14,5 Te “a ao 

Folding Machines. (See Inks, Adhesives, etc.) — — DC Chetoneeeseeeeeeae 
American Multigraph Sales Co............ 119 6 Patents. =i nl sag ge eekeonneee 

i Pens. P +"; ~* a Clips. aad Sul we Type 'C “t Th re ae 3 

gg eS errors 23g Pen and Pencil Clips. con in. 
Eggens-Hambler Co. Rae 244 Argus Mfg. Co..... 235 wy yt my — 
Paramount Pen Co..... 237 Defiance Sales Corp’ n. 210 ae Machine erran* Fasesses 
Parker Pen Co., The...... phic tecton . 245 Van Valkenburg, L. D. 596 > + ghey & Mdse. Co. 
Sheaffer, W. A., Pen Co...........+00+: 90, 91 Waterman, L. E., Co. 104 Times. . i. ....... 
Waterman, L. E., Co.... PA AREA Se 104 Pencil Sets. Shelf ‘Bo —- Sapolioescigmaammbiamaat 

Fountain Pen Name Engraver. Dixon, Joseph, Crucible Co 195 Dien r, Jol F., C 
Modern Inventions Corp'’n................. 244 Pencil Sharpeners, Megan oy me ercornseetnts sp 

Furniture Finish Solution. Automatic Pencil Sharpener Co 204 Shelving meee a 
SP Mis ibe Giccce cscs ccccccessoeses 231 Collins Ink Eradicator Co 244 General Fi fing C 

Gold Pens. Graff-Underwood Co 29 T i to... 
en Ci <creccoscccecseoeeeeens 242 Pencils, Cedar : _ Si 4 —— 

Gaydoul Gold Pen Co.........sceceecnees 245 American Lead Pencil Co 143 , i. H 
 —¥ Pe 4 aftzing Machines. =a Dixon, Joseph, Crucible Co......-......... 195 National Sign Stencil Co.......... 
» Meh edseckeeoes 60ce esses tou § ‘aber, Eberhard ........ pit FR RRS, =, | 171 Sorting Devices. 

— Sete Co a Pencil Exchange, Inc., The "Sl 37 Kohihaas Sk Mitadeecns keds cid 

=, ae coecees 2 Pencils, Crayon. : ean Planfiling Equipment Co.. 
Graff-Underwood Co. .............sscsses: a pe Bat 2. 

: by ~ & Erbe Mfg. Ch dcctabecbos 114, 15 = pm a Pacman g Multipost Co 
- om . or eS Oh ee eee oo ee 6 = . ODO, coeeeeeertsrsseeeeseeese 
Biemss, GG. Dig GBocccccccccscccccccecss 220 Ingersoll- Sees OR, DRC. . cccccscccccce 177 Standard Stamp Affixer Co.. 

Rand Company, The, Inc...............0 71 «6 PemetGern. SMielearis ‘Moulding C 
I EE SD OB ec ccccascccccceccas 22 Faber, Eberhard ........+..-...+. . 171 Sta ee mr eneseseesses 

Inks, Adhesives, Etc. Miller Bros. ........ 236 amp Feds. 

Carter’s Ink Co., The.......... 84 Penknives, ba ee wang ne oe ee o.. 

Commercial Paste Co., Inc., The.........204 GitS CO, ceeeesecceececreeeeeceree erences 245 eer og et & weber 

Gonseal patente Oo ee es diane kaaakie 215 Pens, Steel. oe te — Co., The..... iy alto 
ggins, as. i teieadadcokichih kan 241 Esterbrook Pen Mfg. Co...... 27 ‘ : 

Inkstands, Hunt, C. Howard, Pen ©> fo oxe rH a eet, OL Office Machines. 
Bachrach Specialty Co..............+..+- 233 Jee rrrreess 236 Fe ie ~~ Bt 
Cushman & Denison Mfg. Co.............. 209 MmerIey Poem C0.....cccccsccscssesscce 244 Sta ling Machiace pari Oyele Mts. | 
CD ED GI. nc ccacccccceccccescooes 215 Turner & Harrison Pen Mfg. Co 238 ae Staple ce 
New Martinsville Giass Pe,  Wsvdseeceabe 243 Pens, Shading. Defiance Sal Corp’ Mic teheees 
Sengbusch S-C Inkstand Co............... 116 Bridgeport Pen Co.. 241 H hkiss ‘Sal hemes 

Key Rings Picture Hooks sal ~ fan on ; n Ci “si melas 
Adame Heary T., Mfg. Co.... .251 N >ush-Pin C ) lensay, Memboosed end Sngraves.— 

Leads, thin for mechanical pencils, — Epa werssaesivees ” ay Eiaboesh “~ aia 
American Lead PE Gascecosscevccseue 143 Crescent Brass & Pin Co 234 Ecker é& ee eee 
Ce Mas Mb Gadccscecvccnsencess .240 Defiance Sales Corp’n rae 310 Kibn Brothers ............. 

Letter Distributors. Vail Mfg. C nih IT ie 93 Wiggi NMR ig i a.5G 
Bristow, Stanley R.......-...-0000200000. “ ao = wee 
mperi De Goce cceses 5 H 8 ; ‘j i 
Kokinans Gon Then. 22222002 = Ametteam “Writing Machine Co. ...65, 70,221 Tavera "Methods "Co... 
OE RC 242 panes, Supoly CO... eee eeeeee . 262 eee, = peppy 

2 3 Macey Co., | eee 

— Planfiling Equipment Co........... 240 oe oP ec eeccccececcess .237 —” Equipment Co 
Terrelle’ Equipment Co.................+: 188 a a oie a a sf = feyer 

Loose Leaf, Books and Systems. P ee Seale & Mig. Oo..........++.-+00. _ Pn ae i 4 Mote. 

BERS, BOG Tee MEER. GOo ccs ccccsccccccs 251 ay oa oa : ; ey yt Books. 

Barrett Bindery Co....................... 189 ee SaeTee.... = Richart ‘Stationery, Go 
Boorum & Pease Co.............. -86, 117 toe See er a pale wade o = R ah Gane oo Pe 
Buxton & Skinner Pris. & Sts. Go........ 77 Pu ~s PD: ceetageseuntoeeeseeeses sense 248 st es es Co. 
Chicago Binder & File Co................ 200 Tesations Cite Oc se Feaumel, D. W., & Co 

TE iiidceskieanasenees chante 175 og" laa anata - ++ 166 , — 
Pe be &.-:--- - oe, “aarH32 Gordon ‘Pen Co..2.0 200000. 

rving- % SSeS Rory : gee . >aramount Pen Co....... 

Lefebure Ledger Co. ilatddhaionwapeha 248 ase —— |. daa 200 setasien ts | rs tands. 

Steep & Metter Co...... ere ere 209 om meee Sales Corp’n..........-. . 210 a SB terme Seats. : = 
EE RS TE scncesanecessentnawas 187 ef od ge ~, Wolo Mig. Oo..0.....0----... 144, 4 
oor i oe Cee ee hens eernneenae 12 Pole Manufacturing Co......... ++ ame Tables, noe, ener renere —_ 
tationers L. L. Co...... } ‘ ' ; 
Tenacity Mig. 00.0002... as phlgate Pash Pin Co.......-00.00-. 0 ees Gee Denies Gor... 

ne WitgonJones G. L. Go! 2002000 2 Oe eo. General Firegeosing Co....... cat 

ni . aero. 221 = , xia: - Wpoainidane 
Geaff. SS) 204 American Manifold Products C orp’n......212 2 aya Bros. Co...... 
wee me Cottcerteses sess “sii Ault & Wiborg Seip errr ae M42 op a te +— Mfg. Co 

Matched Office Suites. an eye Ribbon & Carbon Co., The... 145 “ idine Mite C 
Macey Co., The........ 1a nies cial -- aaa oa 222 welephone Attachments. 

wots. . K., Furniture Co. 170 pw tent By BS as Yarbon Mfz. hati is on "Iekerionn ns 
emo Devices. - woe g. Co - ( . 

Guinerich, Wm. F., Co...............0.-- 239 — Carbon Coated Paper Co... — a Laboratories ; 4 
onthe” Go... 1o8 Corona I ign this d les ecdeeme 240 er 2 oe Bath Co... EseaKene 

FN nag MOEMOTS ccc ccscccscccccnceces 245 mic Roy a r. . Yo hon Co. = Thumb Tacks. arene 
» ’ < ybon arbon Co... 22% ° 
——-, ten. 2 235 a Supplies Co..... = euneeeaiae ro oe ae 
Rivet-O Mfg. Go..... 244 Miler Bevant ig sided heteecnnlaSacs 202 ee 2. SS 
Sengbusch S-C Inkstand Co............... 116 Mi . vi BRED OD. «2.02 004005 eS me : Recorders. 
Lo. OR ree 245 N ro, © Velger a eaameabanebe ae Rspeit a +4 ee en tee ee 

Wambering Machines. Neldich I rocess Co... cone Sts nuvenne was 194 agg Time Stamp Coe...... 
American Numbering Machine Co... .102 P lew C Ribbon & Carbon Co...... -++ +200 ee EE Seo i te 
Bates Mfg. Co............. ra 1153 Peerless Carbon & Ribbon Mfg. Co.......216 Thompson Time Stamp Co., Inc 
Consolidated Stamp Mfg. Co 246 caaee Ribbon & Carbon Co.... 232 Sype, Sepoustier, 

Roberts Numbering Machine Co........... 129 Seat © Bom. -.....- 00+... beweses 244 Sues Dapy OS.....-+..--- 

Office Smoking Stands and Trays. Stationers’ Wholesale Supply Co.......... 183 New York Stencil Works..... 

and H. Wood Novelty Co.............. 184 ag RN Ee 164 Thecp & Martie Typewriter Co 
oun * Office Machine. o - Ribbon & ¢ Jarbon Sere 210 Typewriter Cieaning Brushes. 
Defiance Sales Corp’n...................-. 210 , 8. Typewriter Ribbon Mfg. Co 208 ets BEUREE Weccesccocsscses 
ea os 6 cece n cdkennetounee 245 Png be Brcvecccresees <9 ante Ey 
Pads, Figuring. meter Dante. — » } Superior Brush micdheéenen 
pecorum 9 SS ee 86. 117 an Ra os errr ‘e 7 Cabinets. 
s, Fibre. . d_....-. tte e ees : ca yron |. l lk OF ow 

oy 157 aa oon Fabrics Co...... .244 oo Metal Furniture Co., Th¢ 
~~. aan a ae on a Stamp Mfg. Co .246 gt ag wy ay 

Eaton, Crane & Pike Co...... 1222160 an tan te... i rae Munson Supply Co.......... 

Esleeck Mfg. Co............ indadeouaede 144 Meyer & Wenthe............ 319 ow g Bey Fag Sipbbete 

Hamilton Card & Paper House............ 233 Moss, Samuel H.......... pect eee = ee Remy Bove B nebe 

ST ED "I. «acces... nccecee, 78 nw a oe Me... ......+c.cc, --;1:B44 Typewriter Specialties and Supplies. 

Weston, Byron Co.........--.--+++ssssee ss 159 Superies Type Co., The... 08 y-~-y ey -apealllepepeann 

Pa Clips, Seen YI 0., M@.... 6 oo Seopty Pere ae 
I ck ciccucesss cocflascs 0 ) a a Ses seserees 
es cw eananeaad ‘ee yom My y am ee st dag a -seppepbebbpebtee 
Cushman & Denison =. cts eeasadnene 209 National Rule Co., The...... De eee 214 oe Sy pepapenonen 
Graff-Underwood (Co. .................... 224 Safety Deposit Boxes. 8-228 «| ices & Metis Siawtied as. 
Hoge Mfg. Co........00000000000000000, 182 General Fireproofing Co. 99 = Sh ag ok ~areeeeallpebee 

= oe ; one tees ns Me Mie Mitseccecaseecscens 
5 EPO T TT TT TT rer eee 241 Invincible Metal Furniture Co .131, 186 (Concluded at aseboan of opposite 
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SALESMEN WANTED. 





WANTED—Typewriter salesman. Must 
be a hustler. Write E. W. Shannon, Ap- 
pleton, Wis 





SALESMAN wanted on commission 
basis to sell high class line of fountain 
pens and pencils in Chicago and vicinity. 
Address O-9, care Office Appliances, Chi- 
cago. 

SALESMEN, all territories, calling on 
stationers, department stores, gift shops, 
to carry exclusive leather line; samples 








light, compact; liberal commissions; side 
line Salford Manufacturing Co., 1235 


Arch, Philadelphia. 





WANTED—Two salesmen thoroughly fa- 
miliar with office supplies and office fur- 
niture to call on trade in Chicago. Give 
past experience, age and salary desired. 
Address A-12, care Office Appliances, Chi- 
cago. 

WANTED, SALESMEN—Our patented 
Ringer Signal Files have features that no 
other files can have. Dealers recognize 
this quickly. Prices, commissions and de- 
liveries are right. Write Thompson, 4650 
Harrison St., Chicago. 


SALESMAN 
more selling our 





calling on Banks can earn 
patented money-han- 
dling devices and steel equipment. Per- 
manent position and full protection for 
right man Address Bankers’ Specialty 
Corporation, 111 Nassau St., New York. 


WANTED—Salesman with experience in 
commercial stationery and office equip- 
ment to take outside position in a city 
of one hundred thousand; location middle 
west; excellent opportunity; give detail 
of experience. Address M-17, care Office 
Appliances, Chicago. 
EXCLUSIVE, long term, liberal sales 
contract for successful ribbon and carbon 
salesmen can be secured in a few terri- 
tories with pioneer manufacturer known 
nationally, making high grade line. An 
exceptional opportunity to build fine busi- 
ness for yourself. Address E-14, care Of- 
fice Appliances, Chicago. 


SALESMEN, experts in 
roughs, Ford or National 
products. Exceptional opportunity in 
virgin field. Must speak Spanish. Send 
references as to character and ability in 
first communication. 300d living con- 
ditions. Could earn from $500 to $1,000 
monthly. E. E. Huber & Co., San Sal- 
vador, El Salvador, Central America. 


WE WANT SALESMEN all over the 
United States to carry as side lines on 
commission two excellent new specialties 
for the stationary trade. Samples can be 
carried in pocket. Permanent business 
can be developed and exclusive territory 
will be given to the right men. Address 
G-39, care Office Appliances, Chicago. 














either 3ur- 
Cash Register 











High class man selling banks and offices 
is offered chance to establish permanent, 
profitable business. Commission basis, 
may be tried out as side line. Address 
N-16, eare Office Appliances, Chicago. 


MECHANICS WANTED. 





GOOD typewriter mechanic on all makes 
of typewriters. Benson Typewriter Co., 
109 Fourth St., N. W., Canton, Ohio. 

WANTED—Typewriter mechanics. Top 
wages to good men with experience. 
American Writing Machine Company, 449 














Central Ave., Newark, N. J 


FIRST CLASS typewriter mechanic on all 
makes of machines; steady employment 
and good salary. Address O-10, care Of- 
fice Appliances, Chicago. 


WANTED—Experienced typewriter me- 
chanics in Sunny Southern California. 
Steady employment guaranteed. No labor 
troubles. Write, giving experience and 
the wages desired, to V-14, care Office 
Appliances, Chicago. 


WANTED—First-class Remington type- 
writer repairman; one who also under- 
stands the repairing of Remington Wahls; 
good salary; position in California; state 
age, experience and references. Address 
C-13, care Office Appliances, Chicago. 

















FOR SALE. 


TYPEWRITERS, Elliott-Fishers, Adding 
Machines and Comptometers, bought, sold 
and exported. Abbit Typewriter Co., 30 
E. 23rd St., New York City. 


FOR SALE—13 Edison Dictating Ma- 
chines and 1 Edison Shaving Machine. 
Send us your inquiry. The Marion Steam 
Shovel Co., Marion, O. 


ADDRESSING machines, multigraphs, 
duplhicators, letter folders, envelope seal- 
ers, mailometers, check writers, dictating 
machines, multi-color presses—at about 
half the manufacturer’s price. Pruitt 
Company. 170-H North Wells, Chicago. 


























AGENTS WANTED. 


OPPORTUNITY for specialty salesman 
to connect with growing organization. 
State experience and territory preferred. 
Address Y-14, care Office Appliances, New 
York, N. Y. 

AN EXCELLENT side line is being of- 
fered by well-known manufacturer. Write, 
giving territory covered, present lines 
carried, references. Address P. O. Box 
88, Holyoke, Mass. 


WE HAVE a few openings for exclusive 
General Agents in valuable territory to 
sell the most popular line of mailing ma- 
chines on the market. Universally ad- 
vertised and distributed. Liberal commis- 
sion. Write, stating full qualifications in 
first letter. Standard Envelope Sealer 
Mfg. Company, Revere Boulevard, Ever- 
ett. Mass. 


NEW SELLING PLAN in old established 
business creates new proposition equal to 
biggest office appliance agency. Every 
office in every kind and size of business 
needs average of $25 per desk. Meets 
real need. Commission 50%. Finch made 
$200 a week first three months. No “trade 
ins.”” No “repairs.’”” No competition. 
Market not been worked to death. Con- 
signment to exclusive agency managers. 
Splendid opportunity for adding machine 
or typewriter agency men. Casey, 4730 
McGraw Ave., Detroit. 
MISCELLANEOUS. 























WANTED—Typewriters, Adding Ma- 
chines and Check Writers. Also portable 
typewriters, if cheap. C. L. Eicholtz, New 
Oxford, Pa. 


WANTED—Have surplus capacity to pro- 
duce annually $200,000 or over of light, 
fabricated steel and sheet metal work. 
Have a good plant and organization, and 
ample resources. What have you? Ad- 
dress Y-16, care Office Appliances, Chi- 
cago. 








SITUATIONS WANTED, 





YOUNG MAN, 23 years old, four years’ 
experience office supplies, will consider 
permanent position with a reliable firm. 
Address S-50, care Office Appliances, Chi- 
cago. 





SALESMAN desires new connection with 


high grade concern; several years’ ex- 
perience in selling — uction of 
built-to-order and stock office equipment. 


Address T-18, care Office Appliances, Chi- 
cago. 


SALESMAN, now selling two nationally 
advertised specialties, desires to a lo- 
uip- 

salary 





eated with concern handling Office 

ment of a general nature, on a 

and bonus basis preferred. Address P-31, 
care Office Appliances, Chicago. 


POSITION WANTED as manager or 
buyer of commercial stationery store or 
department. Am thirty-five years old and 
have had fifteen years’ experience as in- 
side salesman, uyer and department 
manager. Understand handling of sales- 
people and know the general stationery 
line, blank books and loose leaf a 
filing systems and equipment and 
office acessories. Can furnish the best of 
references. Address K-11, care Office 
Appliances, Chicago. 


CANADIAN wants to lecate_ permanent 
position, any part of United States. a 
30, married; thoroughly experienced in 
all branches stationery business, capable 
of assuming executive position or man- 
aging dept. or retail store. Sound knowl- 
edge of all branches, having worked in- 
capacity of purchasing agent, general 
administration; compiled and completed 
two 250-page catalogues and other adver- 
tising; printing, lithographing and em- 
bossing ar ieee oe also furniture, dupli- 
cators, and worked on outside sales for 
two years, selling typewriters. Knowl- 
edge, combined with experience and ca- 
pability, are the assets I offer; salary in 
proportion to position and on contract 
basis. Address W-12, care Office Appli- 
ances, Chicago. 














BUSINESS OPPORTUNITIES. 


AN ESTABLISHED FIRM, 20 years in 
this class of trade, will sell. Part cash. 
Retiring. Address W-11, care Office Ap- 
pliances, Chicago. 


FOR SALE—Stationery store, Minnesota 
town, eleven thousand, established twen- 
ty years. Address T-16, care Office Ap- 
pliances, Chicage. 


Man with selling or mechanical expe- 
rience wanted to join present manager 
buying a well established, paying whole- 
sale and retail Chicago business. In- 
ventory $20,000; requires $7,500 invest- 
ment. Address R-12, care Office Appli- 
ances, Chicago. 


HELP WANTED. 


$1,000,000 COMPANY, recently organized 
to operate a chain of stores in Califor- 
nia, handling stationery, office —- 
filimg equipment, desks, chairs, printin 
engraving and school supplies, desires to 
get in touch with men capable of taking 
charge of branch stores. Must qualify 
as to knowledge of lines—ability in store 
management and_ personal character. 
Small investment desirable but not nec- 
essary. Write fully to W. F. Carpenter, 
San Diego, Calif. 


























—— 
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Copies of any one of the patents referred to below can be obtained by sending 25 cents in stamps to E.G. Siggers 
patent lawyer, Suite 33, N. U. Building, Washington, D. C., and mentioning Office Appliances. 
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No. 1,440,145.—Caiculating machine; patented December 26, 
1922, by Corbon L. Harvey and Frederick Otto Mueller of St. 
Louis, Mo., assignors by mesne assignments to the Burroughs 
Adding Machine Company of Detroit, Mich. 

No. 1,439,710.—Caiculating machine; patented December 26, 
1922, by William P. Quentell of New York, N. Y., assignor to 
Quentell Corporation of New York, N. Y. 

No. 1,440,703.—Cushion stop mechanism for noiselessly arrest- 
ing a movable part on a typewriting machine; patented Jan- 


1,434,187 Pencil holder or cas¢ Percy L. Bedford, London, 


(assignor to S. Mordan & Company, Ltd., London, 
eng.). 

1,434,422. Typewriting machine.—Lester Stewart Barr, Wash- 
ington, D. C. 

1,434,579. Loose leaf binder.—Clinton B. Alexander, Wash- 
ington, D. C. 

1,434,659. Typewriting machine.—Alfred G. F. Kurowski, 


Brooklyn, N. Y. (assignor to Underwood Typewriter Company, 
New York, N. Y., a corporation of Delaware). 

1,434,684. Pencil.—William P. DeWitt, Somerville, and David 
J. LaFrance, Cambridge, Mass. (assignors by mesne assign- 
ments to DeWitt-LaFrance Company, Cambridge, Mass., a cor- 
poration of Massachusetts). 

1,434,733. Folding typewriting machine.—Lewis B. Bridges, 
New York, N. Y. (assignor to Corona Typewriter Company, Inc., 
Groton, N. Y., a corporation of New Yerk). 

1,434,734. Folding typewriting machine—Lewis B. Bridges, 
New York, N. Y. (assignor to Corona Typewriter Company, 
Inc., Groton, N. Y., a corporation of New York). 

1.434,923. Support and shock absorber for typewriters.—La- 
Motte Smith, Syracuse, N. Y. 

1,434,951. Typewriter.—Raymond Hanus, Brussels, Belgium 

1,435,145. Manifolding salesbook.—Edward K. Bottle, Elmira. 
N. Y. (assignor to American Sales Book Company, Ltd., Toron- 
to, Canada, a corporation of Canada). 


1,435,248. Perpetual calendar.—Wm. T. Maddon, Alexandria, 
La. 

1,435,302. Eraser holder for pencils.—Carl C. Isaacson, Chi- 
cago, Il. 

1,435,446. Self-filling fountain pen.—David W. Beaumel, 


Brooklyn, N. Y. 
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1923, by Arthur W. Smith of New York, N. Y., as 


vary 2, 
signor to Remington Typewriter Company of Ilion, N. Y. 

No. 1,442,880.—Spring motor for typewriter carriages; patented 
January 23, 1923, by William F. Helmond of Hartford, Conn., 


assignor to Underwood Typewriter Company of New York, 
» We 
No. 1,444,385.—Paper-controlling mechanism for typewritin 
machines; patented February 6, 1923, by Joseph Phelps o 
North Caidwell, N. J., assignor to Remington Typewriter Com. 
pany of Ilion, N. Y. 


1,455,485. Calculating device Ww W Leinert New York 
ae 
1,435,512. Boggio Buenos Airs AY 
gentina. 

1,435,669. Typewriting machine.—Arthur W. Smith New 
York, N. Y. (assignor to Remington Typewriter Company, [lio 
N. Y., a corporation of New York). 

1,435,672. Pencil calendar.—Otto H. Styles, Toledo, Ohi 

1,436,140. Calendar.—Wm. H. Baker, Newton, Kans 

1,436,218. Attachment for adding machines.—Carl A. Tindall 
and Joseph Ralp Showers, Shelbyville, Ind. (said Tindal! as 
signor to said Showers). 

1,436,170. Typewriter cabinet.—Julius H. 
ville, S. C. 

1,436,398. Paper feeding mechanism for typewriter machines 

Louis Jensen, Chicago, Ill. (assignor to United Autographi« 
tegister Company, Chicago, a corporation of Illinois) 

1,436,581. Pencil.—Francis W. D’Olier, Mooretown, N. J 
Marshall, Sidney 


Calculator.—Alfred S. 


Heyward, Greer 


1,436,598. Looseleaf binder.—Logan W. 
Ohio. 

1,436,639. Device for operating adding machines and the like 
—T. S. Bindschedler, Detroit, Mich. (assignor to Burroughs 
Adding Machine Company, Detroit, Mich., a corporation of 
Michigan). 

1,436,885. Envelope for registered mail matter Wallace 1 


Leary, Creede, Colo. 

1,436,979. Manifolding attachment for typewriters.—M L 
Cossitt, Alameda, Calif. (assignor to Manifold Impressions 
Company, Carson City, Nev., a corporation of Nevada). 

1,436,981. Addressing machine.—Herman Deutch, Berlin 
Lichterfelde, Germany (assignor to the Firm Adrema Masch 
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ellschaft mit beschrankter Haftung, Berlin, Ger- 


nen-Bau-Gs 


many) 

1,437,180 Mechanical pencil.—Ernest FE. Hill, Chicago, IT. 
(assignor to The Wahl Company, Wilmington, Del., a corpora- 
tion of Delaware) 

1,437,214 Typewriting machine.—Frank H Armstrong, Au- 
burn, N. Y (assignor to Corona Typewriter Company, Inc., 
Groton, N. Y., a corporation of New York). 

1,437,215 Typewriting machine.—Frank H Armstrong, Au- 

(assignor to Corona Typewriter Company, Ine 


burn, N. \ 


Groton, N. Y., a corporation of New York). 


Auburn, N. | 


1,437, 21 Typewriter.—Frank H. Armstrong 
(assignor to Corona Typewriter Company, Inc., Groton, N. Y 
orporation of New York) 
ichine Oscar H. Halstead, Manhattan 


437.238 Adding mi: 


Edwin L. Harmon, Groton, 


437,241 Typewriting machine 
N. Y. (assignor to Corona Typewriter Company, Inc., Groton, 
N. Y¥., a corporation of New York). 

1,437,329 Loose leaf book.—William Wilsburger, Brooklyn. 
N. ¥ 

1.437.500. Calculating device.—George H. Duste, San Fran- 


Richard W. Weatherbe, 


ciseo, Calif. (assignor of one-half to 
San Francisco, Calif.) 
1,437,558. Typewriting machine.—George A. Seib, Ilion, N. Y. 


(assignor to Remington Typewriter Company. Ilion, N. Y., a 
corporation of New York). 
-Alvin L. Hart, San 





1,437,841 Copyholder for typewriters.— 

Diego, Calif. (assignor of one-half to Cecil Lewinson). 

1.437.897. Pencil.—Jacob L. Kleinman, New York, N. Y. 

1,438,045. Typewriting machine.—Alfred G. F. Kurowski, 
Brooklyn. N. Y. (assignor to Underwood Typewriter Company, 
New York, N. Y.. a corporation of Delaware). 

1,438,061 Loose leaf bi O. Selianoff, San Fran- 
cisco, Calif 

1,438,122 Return envelope.—Robert E. McCoy, Alliance, Ohio. 

1,438,152. File envelope.—R. J. Weinacht, New York, N. Y. 

1,438,385. File follower.—Edward G. Lehman, Canton, Ohio 
(assignor by mesne assignment to United States Steel Cor- 
poration, Canton, Ohio, a corporation of New York). 

1,438,419. Calculating machine.—Herbert A. Wrenn, Wash- 
ington, D. C. (assignor to Wrenn Machine Company, Washing- 
ton, D. C., a corporation of Delaware). 

1,438,504. Mechanical pencil.—Alfred J. Reid, San Francisco, 


Calif. (assignor of one-half to Peter M. Savage, San Francisco, 
Calif.). 
typewriter and computing machine.— 


Combined 
(assignor to Underwood Com- 


>. Oswald, Bogota, N. J. 


puting Machine Company, New York, N. Y., a corporation of 
New York) 
1,438,924. Automatic tabulator accounting machine.—William 


by mesne assignment, to 


(assignor, 
Youn, MN. Fu & 


Company, 


W. Lasker, Brooklyn, N. Y. 
Powers Accounting Machine 
corporation of Delaware). 

1,439,057. Typewriter accent-key mechanism.—H. F. E. Baess- 
ler, Dresden, Germany (assignor to the firm Aktien Gesellschaft 
vorm Seidel and Naumann, Dresden, Germany). 

1,439,058 Automatic ribbon reversing mechanism 
Baessler, Dresden, Germany. 


New 


H. F. E. 


— Calendar.—George W Fenimore, Los Angeles, 
Calif 

1,439,139. Loose leaf holder.—Joshua W. Brady, St. Paul, 
Minn 

1,439,140 Loose leaf holder.—Joshua W. Brady, St. Paul, 
Minn 

1,439,184 Typewriter and card puncher combined.—Frank E 
Meyer, St. Paul, Minn. 


1,439,246. Calculating device. —Ralph Landenberger, Chicago, 


Typewriter copyholder Andrew §S MacDowell, 
y 


N 

Loose leaf metal ledger back.—John Schade, Hol- 
(assignor to National Bank Book Company, Hol- 
a voluntary trust association). 

Manifolding attachment for typewriters.—M ‘ 





imeda, Calif. (assignor to Manifold Impressions Cor- 
oration, Carson City, Nev., a corporation of Nevada) 

1.439.669 Typewriting machine.—William F. Helmond, Hart- 
ford, Conn. (assignor to Underwood Typewriter Company, New 
York. N. ¥ a corporation of Delaware). 

1,439,710 Calculating machine.—William FP. Quentell, New 
York, N. Y. (assignor to Quentell Corporation of New York) 

1,439,715 Loose leaf hinder.—Lester E. Shipman, New York, 
, Oh 

1,439,736 Calendar.—Paul S. Hauton, Elizabeth, N. J. (as- 


ignor to the Hauton Corporation, a corporation of Delaware). 
Hamburg, 


1,439,828 Pencil holder.—Wilhelm C. W. Luyken, 
(iermany (assignor to the firm of the Thi-Wu Schreibwaren 
Werke, Gessellschaft mit Beschraukter Haftung, Hamburg, 
cjermany) 

1,439,936 Caleculator.—William L. Wyckoff, Detroit, Mich. 

1,440,045 Pencil.—A. F. Young, New York, N. Y. 

we Lead pencil.—A. J. Coleman, New York, N. Y 

.440,085 Typewriting machine.—Arthur A. Johnson, Wash- 


ington, DD. ©. (assignor to Underwood Typewriter Company, 
New York, N. Y., a corporation of Delaware). 
1,440,089 Typewriting machine.—Alfred G. F. 
Brooklyn, N. Y. (assignor to Underwood Typewriter 
New York, N. Y., a corporation of Delaware). 
1,440,118 Typewriting machine.—John Waldheim, 
N. J. (assignor to Underwood Typewriter Company, 
N. Y., a corporation of Delaware). 
1,440,145 Calculating machine.—C. L, 


Kurowski, 
Company, 
Elizabeth, 
New York; 


Harvey and F. O. 


Mueller, St. Louis, Mo. (assignors, by mesne assignments, to 
Burroughs Adding Machine Company, a corporation of Mich- 
igan). 

1,440,362. Safety envelope.—Eugene F. Ahlquist, Minneapolis, 
Minn. (assignor to Security Envelope Company, Minneapolis, 


corporation of Minnesota). 

Calculator.—Clarence K. Appleby, Providence, R. lL. 
Locking device for loose leaf files—Charles F. Mc- 
Ohio (assignor to the McBee Binder Company, 


Minn., a 
1,440,364. 
1,440,477 

Bee, Athens, 

Athens, Ohio) 

Card holder for typewriting machines.—Geo. F. 

Glendale, N. Y. (assignor to Royal Typewriter Com- 

New York, N. Y., a corporation of New York). 


1,440,597. 
Handley, 
Ine., 


pany, 


machine.—Arthur W. Smith, New 


1,440,703. Typewriting 
York, N. Y. (assignor to Remington Typewriter Company, Ilion, 
N. Y., a corporation of New York). 


Typewriting machine.—Edwin A. Peterson, Madi- 
(assignor to Underwood Typewriter Company, New 
a corporation of Delaware). 
Finger guiding attachment for typewriter key- 
saac M. Stowell, David City, Nebr. 
Pencil—Chas. R. Keenan, Chicago, lll. (assignor 
assignments to Autopoint Manufacturing Company, 

a corporation of Illinois). 

Typewriting machine.—John Waldheim, Elizabeth, 


1,440,792. 
son, Wis. 
York, N. Y., 

1,440,942. 
boards.—lIs 

1,441,000, 
by mesne 
Chicago, Ull., 

1,441,049. 


N. J. (assignor to Underwood Typewriter Company, N. Y., a 
corporation of New York). 

1,441,149. Valve grinding tool._-Joseph A. Hassel, Philadel- 
phia, Penna. 

1 451,318 Typewriting machine.—C, B. Corcoran, New York, 
N. Y. (assignor to Underwood Typewriter Company, N. Y., a 
corporation of New York). 

1,441,237. Typewriting machine.—Charles T. Miller, Jr., 


Bresmya. N. Y¥. (assignor to Underwood Typewriter Company, 


Y., a corporation of Delaware). 


* 441,273. Combination calendar and pe holder.—F. A. Fuller, 
Newark, N. J. (assignor to the J. E. Mergott Company, New- 
ark, N. J., a corporation of Delaware). 

1,441,505. Eraser supporting means for typewriters.—Charles 
Huscher, Golden, Colo. 

1,441,600 Lead pencil.—Abraham ag of New York, N. Y. 
(assignor to Samuel Kanner, New York, N. Y.). 

1,441,778 Check protector.—Vitus A. Boker, Minneapolis, 
Minn. 

1,441,779. Penholder.—F. L. Bowman, Morgantown, W. Va. 

1,441,917. Typewriter.—John T. Field, Pocatello, Idaho. 

1,442,059. Combined adding, listing and checkwriting ma- 
chine.—Ivan Engstrom, Chicago, Ill. (assignor to Acme Ap- 
pliance Company, Chicago, Ill., a corporation of Illinois). 

1,442,287. Stamp canceling machine. —Carrie A. Mattern, Des 
Moines, lowa. 

1,442,576. Combined typewriting and computing machine.— 
W. P. Keene, Brooklyn, N. Y. (assignor to Underwood Co a 
ing Machine Company, New York, N. Y., a corporation of — 
fork) 

1,442,674. Card holder.—John J. Lee, Chicago, Il. 

1:442'817. Pencil.—James Moore, Stratford, Conn. 


1,442,829. Loose leaf ledger.—John Schade, Holyoke, Mass. 
(assignor to National Blank Book Company, Holyoke, Mass., a 
voluntary trust association). 

1,442,880. Spring motor for typewriter carriages.—William F. 

(consignor to Underwood ter 


Helmond, Hartford, Conn. 
Company, New York, N. Y., a corporation of Delaware). 


1,442,959. Pen.—John J. McComish, New York, N. y. (as- 
signor of one-third to Frank J. Reinecke, Hoboken, N. J.). 
Type bar clip for typewriters.—George J. Anstead, 


1,443,065. 
Baltimore, Md. 

1,443,070. Typewriting machine.—Henr Dewing, Santa 
Barbara, Calif. (assignor to Underwood ye... ompany, 
New York, N. Y., a corporation of Delaware). 

1,443,108. Check writer.—Charles G. Tiefel, Rochester, N. Y. 
(assignor to Todd Protectograph Company, Inc., Rochester, 
N. Y.). 

1,443,267. Loose leaf book or binder.—Frederick B. A. Kir- 
stein, Balwyn, Melbourne, Victoria, Australia. 

1,443,399. Pencil.—Joseph Wallace, New York, N. Y. 

1,443,505. Multicopy attachment for typewriters.—Leonard F. 
Rose, San Francisco, Calif. (assignor by mesne assignments to 


Netograph Company, cet a corporation of California). 
Fountain pen.—Arthur Winter, Jersey City, N. J. 


1,443,515. 

1,443,574. Check protector.—John A. Huizenga, Rock Valley, 
lowa. 

1,443,733. Typewriting machine.—C. B. Corcoran, New York, 
MN. “Ze (assignor to Underwood Typewriter Company, New York, 
N. Y., a corporation of Delaware). 

1,443,746. Typewriting machine.—Henry Jacobs, New York, 
N. Y. (assignor to Underwood Typewriter Company, New York, 
N. Y., a corporation of Delaware). 


1,444,126. Adding machine.—Harry Landsiedel, Norwood, Ohio 
(assignor to the Dalton Adding Machine Company, Cincinnati, 


Ohio, a corporation of Ohio). 
Fountain pen.—Harry Shick, Hawthorn, Penna. 


1,444,141. 

1,444,385. Typewriting machine.—Joseph Phelps, North Cald- 
well, N. J. (assignor to Remington Typewriter Company, [lion, 
N. Y.. a corporation of New York). 


covering for desks, tables and the like.— 





1,444,405 Pad or 
Isaac Wagemaker, Grand Rapids, Mich. 

1,444,478. Calculating mac k O. Mueller, St. 
Louis, Mo. (assignor by mesne assignments to Burroughs Add- 


Company, a corporation of Michigan). 
Envelope.—John L. Dickinson, Detrot, Mich. (as- 
Smith Paper Goods Company, Detroit, 


ing Machine 
1,444,497. 


signor to the Laurence 
Mich., a corporation of Michigan). 
1,444,602. Caleulator.—Willis C. Goodwin, Woodruff, South 
Carolina. 
1,444,612. Loose leaf device.—Joseph Kahn, Chicago, Ill. 
1,444,642. Loose leaf binder.—Adolph Rubin, St. Louis, Mo. 
(assignor to Sieber Products Manufacturing Company, S8t. 
Louis, Mo., a corporation of Missouri). 


Comparative Figures on Major Exports. 


Furniture, metal, comprising filing cases, safes and o 
metal office furniture and fixtures, in November—(1921) $168,780: 
(1922) $310,737. Eleven months ending November—(1921) $4,163,- 


891; (1922) $2,586,053. 
Machines, adding and calculating, in Noveniee 491 
$101,152; (1922) 1,234 machines $225, even 


machines @ 
months ending November—(1921) 11,604 machines @ ‘2, 537,233; 


(1922) 10,287 machines @ $1,847,829. 
Machines, cash register, in November—(1921) “ machines @ 


$137,395; (1922) 1,339 machines @ $284,834. Eleve months end- 
ing November—(1921) 9, 138 machines 2 $2,260, 183; ed 12,929 
machines @ $1,575,736. Cash regist ovember— 


(1921) [weight not reported] $23,190; el sie Br 803 pounds @ 

















Ge 


i) 








$39,833. Eleven months ending November—(1921) [weight not 
rted] $277,424; (1922) 364,767 pounds @ $268,023. 
Machines, typewriter, in November—(1921) [number 
ported] $842,904; (1922) 14,963 machines @ $939,422. Eleven 
months ending November—(1921) [number not reported] $11,- 
559,236; (1922) 169,187 machines @ $10,336,006. Typewriter parts 
in November—(1921) [not segregated]; (1922) 14,505 pounds @ 


not re- 


$23,291. Eleven months ending November—(1921) [not segre- 
gated]; (1922) 184,783 pounds @ $360,684 

Paper, carbon, in November—(1921) [weight not reported] 
28,421; (1922) 44,712 pounds @ $35,725. Eleven months ending 


yovember—(1921) [weight not reported] $451,012; (1922) 632,850 
pounds @ $492,894. 

Ribbons, typewriter, in November—(1921) 
ported] $24,061; (1922) 16,094 pounds @ $29,602. 
ending November—(1921) [weight not reported] $405,551; 


224,425 pounds @ $420,677. 
Miscellaneous Exports. 


November—(1921) [not reported]; 
Eleven months ending November— 
13,600 cases @ $422,340. 


[weight not re- 
Eleven month 
(1922) 


filing, in 
$39,761. 
(1922) 


Cases, metal, 
(1922) 1,549 cases @ 
(1921) [not reported]; 


Chairs, wooden, in November—(1921) [quantity not stated] 
$38,177; (1922) 14,956 chairs @ $48,943. Eleven months ending 


November—(1921) [quantity not stated] $1,018,350; (1922) 113,771 
chairs at $463,544. 

Envelopes in November—(1921) [not segregated]; 
501 pounds @ $46,239. Eleven months ending November- 
[mot segregated]; (1922) 2,404,243 pounds @ $463,556. 

Furniture, other metal, in November—(1922) [weight not 
reported] $74,868; (1922) 1,362,418 pounds @ $203,720. Eleven 
months ending November—(1922) [weight not reported] $1,957.- 
904; (1922) 9,609,804 pounds @ $1,389,863. 

Furniture, other meta! office and fixtures, in November— 
(1921) [weight not reported] $62,796; (1922) 146,895 pounds @ 
$27,669. Eleven months ending November—(1921) [weight not 


(1922) 246,- 
(1921) 





reported] $1,263,400; (1922) 1,169,201 pounds @ $306,460. 
Furniture, wooden office, in November—(1921) [not segre- 
gated]; (1922) 66,889 pounds @ $15,185. Eleven months ending 
November—(1921) [not segregated]; (1922) 1,076,478 pounds @ 
$263,594. 
Furniture, wooden office and store, in 921) 





[quantity not stated] $29,989; (1922 [segregated]. Eleven 
months ending November—(1921) [quantity not stated] $973,832; 
(1922) [segregated]. 

Ink, other than writing, lithographic and printing in Novem- 
ber—(1921) [weight not reported] $28,333; (1922) 50,938 pounds 
@ $13,224. Eleven months ending November—(1921) [weight 
not reported] $420,752; (1922) 341,349 pounds @ $114,329. 


Ink, writing, in November—(1921) [not segregated]; (1922) 


91,982 pounds @ $15,981. Eleven months ending November— 
(1921) [not segregated]; (1922) 803,752 pounds @ $185,016. 


Machines, addressing, in November—(1921) [not segregated]; 
(1922) 96 machines @ $17,733. Eleven months ending Novem- 


ber—(1921) [not segregated]; (1922) 1,911 machines @ $188,012. 
Mucilage and paste in November—(1921) [weight not re- 


Eleven months 


ported] $20,381; (1922) [reported separately]. 
(1922) 


ending November—(1921) [weight not reported] $306,879; 
{reported separately]. 

Mucilage in November—(1921) [reported with paste]; (1922) 
9,626 pounds @ $1,956. Eleven months ending November—(1921) 
{reported with paste]; (1922) 106,385 pounds @ $24,580. 

ae = Pat age totals of mucilage and paste combined in 
1921—November, ,381; eleven months ending November, $306, - 
879. Same totals in 1922—November, $51,347; eleven months 
ending November, $229,540. 


Office supplies, including paper clips and binders, erasers, 
inkstands, etc., in November—(1921) [not segregated]; (1922) 


195,695 pounds @ $108,231. Eleven months ending November— 
(1921) [not segregated]; (1922) 1,695,393 pounds @ $882,727. 

Paper, cash register and adding machine, in November—(1921) 
{weight not reported] $3,459; (1922) 91,976 pounds @ $9,519. 
Bleven months ending November—(1921) [weight not reported} 
$147,276; (1922) 809,580 pounds @ $88,353 

Paper, writing and envelopes, in November—(1921) [quantity 
not stated] $162,828; (1922) [segregated]. Eleven months ending 
November—(1921) [quantity not stated] $4,183,508; (1922) [segre- 
gated]. 

Paper, writing, except in papeteries, in November- 
segregated]; (1922) 554.549 pounds @ $84,829. Eleven 
ending November—(1921) [not segregated]; (1922) 
pounds @ $1,061,348. 

Papeteries in November—(1921) [not segregated]; (1922) 24,- 
374 pounds @ $11,595. Eleven months ending November—(1921) 
{not segregated]; (1922) 313,287 pounds @ $113,574. 

Paste in November—(1921) [reported with mucilage]; 


—(1921) [not 
months 
6,639,617 


(1922) 


398,768 pounds @ $40,491. Eleven months ending November—- 
pts a [reported with mucilage]; (1922) 1,947,049 pounds @ 
206,960 


Note—November totals of mucilage and paste combined in 
1921—November, $20,381; eleven months endin ent $306, - 
879. Same totals in 1922—November, $51, eleven months 
ending November, $229,540 

Pencil leads in November—(1921) [not segregated]; (1922) 
149,749 dozen @ $6,105. Eleven months ending November— 
(1921) [not segregated]; (1922) 1,807,131 dozen @ $53,347. 

Pencils in November—(1921) [all kinds grouped]) total, $122,- 
735; (1922) [segregated]. Eleven months ending November 
(1921) [all kinds grouped] total, $1,959,687; (1922) [segregated]. 

Pencils, lead, with metal casing, in November—(1921) [not 
segregated]; (1922) 14,778 dozen @ $51,667. Eleven months 
ending November—(1921) [not segregated]; (1922) 117,930 dozen 


@ $283,773 
Pencils, other, in November—(1921) [not segregated]; (1922) 
669,974 dozen @ $129,799. E'even months ending November— 


(1921) [net segregated]; (1922) 5,801,221 dozen @ $1,144,256. 
[Note—November totals for lead pencils with metal casing, 
other pencils and pencil leads for 1921 [now reported separately ] 
are—(1921) $122,735. Eleven months ending November—(1921) 
$1,959,687. Same totals of items reported separately ir 1922— 
(1922) $187.571; eleven months Tey, November—$1 ,486,376. 
Penholders in November—(1921) 2,417 gross @ $5,214; (1922) 
6,345 gross @ $9,905. Eleven months ending November—(1921) 
68,756 gross @ $161,736; (1922) 45,477 gross @ $80,063 
Pens, fountain, in ye (1921) 3.248 pens @ $3,525; 
(1922) 23,152 pene @ $17,061. Eleven months ending November 
—(1921) 161,3 (1922) 166,631 pens @ $145,403. 





0 pens @ $208,768; 
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mee. metallic except gold, in November—(1921) 8,271 gross @ 


$9,435; (1922) 61,402 gross @ $27,579 Eleven months ending 
Mavensher (1921) 142,992 gross @ $95,432; (1922) 193,818 gross 
@ $97.468 

Safes in November—(1921) 392 safes @ $31,116; (192: 128 
safes @ $39,587. E'even months ending November—(192 1) 7,923 


safes @ $942,587; (1922) $467,390. 

[Note—in 1921 a number of office supplies were grouped in the 
tabulations. These include pens and pencils of various sorts, 
writing inks, mucilage and paste, typewriter ribbons, paper 
clips and binders, erasers, inkstands, etc. The November totals 
on these items were—(1921) $213,684; eleven months ending Nc- 


vember—(1921) $3,558,805. 
ON i ofthe. @ 


3,667 safes @ 


or the 








Overseas. 
Arlanc, France.—Banque Dumot, Clermont-Ferrand, No. 296, 
wishes to receive from manufacturers catalogues of electric 
sealers, stamp pads, brass and celluloid stamps 


Bangkok, Siam.—George M. Seidel, 1-5 Unakarn road, is in 
terested in receiving catalogues and terms from concerns inter- 
ested in developing trade in his territory 


Bombay, India.—Sheraton & Company, P. O. Box No. 723 
G. P. O., wishes catalogues and prices from manufacturers of 
typewriters and office equipment, such as filing cabinets, ward- 
robes, desks, tables, etc. 

Christiania, Norway.—Thomas Kramer, Suhmsot, 14, is open 


for a connection with an American manufacturer. He is versed 
in fountain pens, pencils, filing cabinets and supplies, dupli- 
cators, adding machines, and all general office utilities He was 
Norwegian manager fourteen years for a London company 
which sells both machinery and stationery. He knows the 
Scandinavian field well, particularly Norway. 

Havana, Cuba.—Rambla, Bouza & Company, Obispo -3 
Apartado 600, wishes to get in touch with manufacturers of fine 
leather card cases, purses, pocket books, brief cases and leather 
goods of all kinds, steel office furniture, book-cases, filing de- 
vices, accessories, glass and metal inkstands. 

Montreal, Quebec, Canada.— Loose Leaf & Stationery 
cialty Company, Ltd., 281 Papineau avenue, wishes samples and 
prices on pencils and penholders for school use. 


Spe- 


Domestic. 

Calif.—The Robinson-Pinney Company 525 
Market street, wishes to add to its lines. The company is 
manufacturers’ agent for several high grade manufacturers in 
the typewriter supplies line. 

New York, N. Y.—The Capitol 
Grand Central Terminal building, 
catalogues on recent devices for 


) 


San Francisco, 


Company, 1735 
prices and 


Stationery 
wishes to receive 
the office field. 


Warsaw, Ind.—The Warsaw Printing Company, A. C. Grove, 
is adding a very complete line of office equipment, office sup- 
plies and stationery. While he has made connections with a 
number of manufacturers, he will appreciate price lists and 


catalogues from others. 


Opportunities for Foreign Trade. 


Most of these items are quoted in full, as reported by the 
Bureau of Foreign and Domestic Commerce, in the thought that 
where a miscellaneous list of requirements is stated, the char- 
acter of the inquirer’s business wili be revealed. 

These items are given identifying numbers, to avoid pro- 
miscuous publication of the names connected with Foreign 
Trade Opportunities developed by the Department of Com- 
merce. The names and addresses must not be published by 
their recipients. 


DISTRICT OFFICES. 
Boston: 1801 Customhouse. 
Chicago: 1424 First National] 

Bank Building. 


CO6PERATIVE OFFICES 
Continued. 
Dayton. Ohio: Dayton Cham- 
ber of Commerce. 


Manila, P. I.: George L. Lo- El Paso, Tex.: Chamber of 
gan, Mer. Commerce. 

New Orleans: 214 Custom- Indianapolis, Ind.: Chamber 
house. of Commerce. 


New York: 734 Customhouse. Los Angeles, Calif.: Chamber 
San Francisco: 307 Custom. of Commerce. 
house. Newark, N. J.: 


Commerce. 


Chamber of 


CO6PERATIVE OFFICES— Norfolk, Va., Hampton Roads 
Maritime Exchange 
Akron, O.: Chamber of Com- Philadelphia, Penna.: Cham- 


ber of Commerce. 
Pittsburgh, Penna.: 
of Commerce. 


merce. 
Baltimore, Md.: Export and 
Import Board of Trade. 


Chamber 


Chattanooga, Tenn.: Foreign Portland, Ore.: Chamber of 
Trade Secretary, Southern Commerce. 
Railway Svatem Richmond, Va Chamber of 
Cincinnati, Ohio: Chamber of Commerce. 
Commerce. Rochester, N. Y.: Chamber of 
Cleveland, Ohio: Chamber of Commerce. 
Commerce. Seattle: 515 Lowman Building. 
Columbus. Ohio: Chamber otf St. Louis: 1209-1210 Libertv 
Commerce. Central Trust Co. Building 
Dallas, Tex.: Chamber of Syracuse. N. Y., Chamber « 
Commerce. Commerce. 


Adding and Calculating Machines. 
adding or calculating machines which 
$15.00 each—Dutch East Indies 


may be 
Purchase 


5426.—Small 
purchased for $5.00 to 




















Gr 


= 
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and agency. Quotations, c. i. f. Belawan. Terms, payment 


against documents. 
General. 
5249.—Springs for office revolving chairs and metal parts for 
hatracks—Spain. Purchase. Quotations, f. 0. b. New York. 


5273.—Packing-house products, foodstuffs, specialties, office 
uppliances, and various manufactured  specialties—Sweden. 
Agency by merchant now in the United States. 

5355.—Inventions of all sorts, patented devices, and specialty 
goods—Sweden. Agency. 


5366.—Brass embossed letters of % inch, 1 inch, 1% inches, 
and 2 inches, and brass frames for holding these letters, so that 
name board can be prepared by arranging letters in frames— 
India. Quotations, c. i. f. Bombay. Purchase and agency. Pay- 
ment, cash. 

5374.—Machinery of every description—Poland. 
tations, c. i. f. Danzig. 





Agency. Quo- 


Paper. 

5284.—Note and letter papers, plain or ruled, of all qualities 
and sizes suitable for private and business purposes; envelopes 
of all qualities and sizes; printing and writing papers of all 
qualities and sizes; packing and wrapping papers; strawboard; 
twine in balls or skeins; printing and binding sundries; printing 
types and machinery; and drugs and patent medicines suitable 
for the Ceylon market—Ceylon. Purchase. Quotations, c i. f. 
Colombo. Samples and price lists desired, 

5365.—Cotton goods, paper, foodstuffs, etc.—Malasia and Neth- 
erlands East Indies. Agency. 

5415.—Newsprint, writing, and book paper; cardboard for 
cigarette boxes and railway tickets; leather and shoe findings; 
office appliances; confectionery machines for chocolate and 
candies, and woodworking machinery—Greece. Agency. Quo- 
tations, c. i, f. Piraeus. Terms: Payment against documents. 
Correspondence, French. 

5442.—Foodstuffs, dyes and colors, paints, paper, mineral oils, 
and tires—Algeria. Purchase and agency. Steamship and coal- 
ing agency also desired. Quotations, c. i. f. Algerian port. 


Pens and Pencils. 
5310.—Pencils (drawing, copying, etc.)—France. 
agency. Correspondence, French. 


Purchase or 


Stationery. 

5336.—Footwear, jewelry, cutlery, stationery, clocks, watches, 
etce.—Ceylon. Purchase. Quotations, c. i. f. Ceylon port. 

5428.—Coat hangers, and hardwood printed and varnished 
rulers, for advertising purposes—England. Purchase in large 
quantities. Quotations, c. i. f. English port. Drawings of what 
are desired may be examined at the Bureau or its district offices. 
«Refer to file No. 82488.) 


Typewriters. 
5399.—Used typewriters (not rebuilt) and adding machines— 
Austria. Agency. Quotations, f. o. b. New York. Terms: 
Payment against documents. 


November Exports of Typewriters. 
United States exports of typewriters (including bookkeeping 
machines) by countries, during November, 1922. By the Division 
of Statistics, Department of Commerce: 


Typewriters. Parts of. 

Countries Number. Number. 
Austria pede wine Madi eens oo Bimeee sheade~ “Gace 
IR es icc a ahaa ones Wn aemale ae Bohan 240 Sf eae 
ee ee eee ee 196 12,597 16 $ 17 
RENEE co sccrebeseesneeneheneawe 157 BE «sce semen 
0” eee eee 88 eek wheras « eeness 
. b.4 KasctahonetanmeEseueed aaah 1,410 84,020 1,127 1,756 
RE dk cvcnveseeaeetussadenee es 27 Ee  éixtne onder 
CEE i. naeskd.s Onde eeadaenaddass 2 eee ae 
Per rer erercerTe rr err Cee 2 ae ae oe 
rrr ery ere 88 ] Se ee ee 
DN tubanenseudmcdee en teihe one aes 420 38,452 18 50 
Malta, Gozo and Cyprus Islands.. 5 a: <iwesee “lexis 
PE iacctadvxeaneatecudese 206 7,791 41 107 
DE gnc cav as neck eunescns bende 251 ee .cs seid: meee 
ene OE TIRMOE 6.cccccecctases 105 5,650 54 117 
SEE cas dic cennsd stn thasens Sean 53 eee. «isene » “eae 
PE ccctcatbeunetndnn Reames 78 4,749 17 27 
Se Oe OND bs bib ccna cntbades 1 See . «é6éa4> Seems 
DEE -Rewiewesewadcasd decease buns wes 737 31,850 64 125 
PEE -.cdseddaeendsparhestaaenes 497 27,359 25 100 
SONNE 4, ckcndescdecnsascdesin 987 83,100 1,996 2,299 
“Eee BW TRUTORS cccicccsccccccs sia 22 :, freer os 
DE ic icedeguad ean knw metewmeses 2,505 169,083 3,005 2,630 
DE c2+icedeedednaiwaraeene ss 37 Geer rr ae 
Es bag 6.66 tee kaa ate 1 GS sacs Saesed 
Canada— 

Maritime Provinces ............ 54 ,823 4 

Quebec and Ontario .......... «1,022 64,992 3,760 9,129 

PRA IO PFOVIRGOD oocs sc 5sscccees 114 6,345 227 §11 

British Columbia and Yukon... 71 3,469 108 66 
PRT SOOMUNEE 6 ciedicacssueiins 1 oe senses.  seeken 
CE ae ccceuveanderwewiees. us 10 CGF éssace “Sarees 
rr are nee 7 2,576 23 65 
BEND nbd sci Ve teeeves bade 36 ae. «see  seses 
DL wos oducat he eraacwaee t 9  _ er ee oe 
PED, wa. cansvanumedweneabeetre nen 22 oS ere ae 
PR ror reer or 5 ae. Seueee-— ? Guam 
pO rer en ee 573 36,857 1,313 566 
Newfoundland and Labrador 5 See sseabe caveks 
PEE, vdeccrs tastes eeenesednene 4 are 
a er ree tere 2 Sa. - decute.~anueen 
OE sb an hd dned Seb hend nese se : , SOR ee 
Trinidad and Tobago ............ 12 Tae “isaswn | karen 
Other British West Indies ....... 4 a -emana  Sieeee 
aaa ye re ee rere 204 16,219 77 350 
Dominican Republic ........... 1 Sree ae 
Oe ee eae rer ree 1 De -<ecouwe beauties 
ON Pr ree 7 See ivken -seatan 
Fare, wens - OE T. ese sessssas 18 Ot <ésaan” aipens 
pO ere or 606 47,708 885 1,886 
a rr rr 116 ON scvnan  Seexas 
BEE, kccedvardbhaskimuesdaeeageas 507 26,682 59 172 








Typewriters. Parts of. 

Countries. Number. Number. 
ON a re er 136 2,152 163 105 
CO, “de 00-0 00csn00ss 0ceenn aren 312 IDLBSG ccctes ¢eeee 
rer ss oP es ee 12 56 sores tebes 
ee nee ea 8 ) ae 400g 
RE GE aad cwennn watodion nein l Oe. ~ 406060 scenes 
een SIIB. 6640000 6senchsn edna 2 ) eer aveehe 
EE Rs nx aw Galen eg new nems as et eee 164 WORE wceves  ovaete 
PE. cugcniceveneescovnsh wean 61 4,140 179 378 
i rr 110 Ai; Sree es cocone 
SE SD. onc coded eu naecemeniens 188 12,311 324 443 
Straits Settlements .............. 66 4,106 one eastern 
Other British East Indies ........ vie. Vigeues 23 35 
CE. acdsehsseessduanssbeneeaee 327 16,846 ..... >. --aehee 
SE. OE DEE, §00éicc0t cteeenee t 17 “20-900; wee 
WROHGR InGO-CRING 0 cccccccccese 105 STOP  cceses  keasee 
rere oe 135 G2e8 savkeen eseasic 
GE. Saeddvbnnisdoateeses ane 41 Seer wane’ 
Palestine and Syria ............+:. 9 580 13 
ag OE DS ara a 132 5,958 110 338 
SGN. aescanvasasenssaceedeesanee 54 2,490 36 79 
BEE. g.ncics sinbs chvdvsdsunaawee 913 53,499 311 700 
erates COOOORIE 66660000006 s00nene 1 BS saase é 
oS ree ee os - 274 14,288 77 132 
Ce CREE « dcocegnccesaecnekmane 1 50 35 93 
RUN ID ai 6 000.000 saeanewees 10 SOB. saseus eoecse 
a fe eee 29 1,456 56 77 
Britigh Gouth Amies ....ccecdesce 128 7,349 75 127 
Coe EEO. eececseweneee esene 6 600 esas osesas 
pT FS rr 59 2,720 89 362 
Other French Africa ........sc.e0- 23 1,800 200 418 
DEO odede 5s s006s>aonceeeene 5 BOO 6space § suntee 
Portuguese East Africa ......... 1 OP waaees eae 
Other Portuguese Africa ......... 1 SD 8 sctegs.) aktuee 

Patel ascccctccamnsdteatesnteee 14,963 $930,422 14,505 $23,291 

Shipments to Non-contiguous Territories. 

BIOMED ao ous 0:00 00.0 b0.0.0'000000sikees ee eee ..$ 809 
BIGWET ccccccsccvccccccveceetseseades os he nieeannnnne «++ 4,989 
Porto Rico ....scccccsccsccsscusvicn asewa pices) snEennn . 3,592 


November Exports of Metal Office Furniture. 


United States exports of metal furniture by countries during 
November, 1922. By the Division of Statistics, Department of 


Commerce: 
Other 
Office Other 
Furni- Metal 


Filing Cases. Safes. ture and Fur- 

Countries. No. No. Fixtures. niture. 
PPE ree a oe ee eS 56 $ 172 
IIE» oad 0 alban 2 ere seeees coneee 
Dy Sevdsohseedces cos 6 pebhece (ee 0s eee 
CN bn. édseccinens 2 | ae eee Coe oe oseens 
CGDOE  “cicccseccéceses ae —eekee es ee athe 1,+03 
Netherlands ......... 28 ee 110 61 
pO ree eee 2 re ae 365 410 
Poland and Danzig... 3 S76. .cce inosas,. beeen oe eas 
i RE Re a a oe: | ae ae tak | eee Ay Be 42 
Russia in Europe..... 1 aoe he cncees 00s ebe 
ae eka Zak wanda a 18 979 24 §$ 2,64 1,020 
SE 155 5,310 325 6,374 2,683 
GUE xkcd dvccctsons: > Deenieed 1n0° “alee heat ohaghs 45 
Canada— 

Maritime Prov. 4 129 1 9 17 30 

Quebec and Ontario 358 4,743 75 6,135 1,253 11,203 

Prairie Provinces.. 3 90it - faa 260 611 

Brit. Col. & Yukon 6 SO axe (ba 288 1,511 
British Honduras .. .i. <sssece ass esekcn ee 216 
eR i ae ee 2 On “aes 517 
GREBINOEE cece ncces cos.. oetean. ae eee 55 939 
FUOMGGPER occ cc cc cnce 5 212 14 573 112 3,359 
Pe ee are pn - canens.. were 175 
Panama ............. 13 381 1 65 20 2,049 
DEE. svcacccene0” eke Lee 7 310 203 
| Eee ese 322 8,897 32 4,841 5,160 65,994 
Peewemd and Eab...: cca. aeeaan 5 Se er 662 
SG ins avin kane 5 229 3 196 os 1,246 
S- pansncecetee en ertuen sah oo00 ewe 26 
ME, Rosuencecdon'e 12 MOR ics! aveees omasee 194 
Teens & Dobe... sss acseas 4 351 780 27 
Other Brit. W. Indies ......... 2 175 72 1,495 
oe Rr a ree 160 2,806 73 4,647 559 61,229 
Dominican Republic.. ... ...c«. te. Gennes d 
Duteh West Indies... ..2 cescee seve  sueeeeeeeeee 
| RR ae ree 5 137 3 SS. bide as 751 
Viewin Is. of U. B.... wes s0seae eee ) eee eee 99 
pe er 17 876 2 892 9,134 553 
EY a Sir curk didabe soe 6 127 S,0GD-.cse .ctddee Seana Pye nb 
CS cectadialen et bea Te 38 et . rae eos 132 
rrr 29 806 57 3,924 8 4,660 
SE. ccccetcrsaios 3 60 eee 1,247 
Pec cadhverkectan ees 7 277 7 2,149 150 5,649 
Co rr 4 | nee oa 3,906 
I as dcawwess 9 341 17 LGGP: . acckss 6,403 
MN ¢iessienwanterts 1 a onesies abeene.to saat 
Brition India. ...ccccs 34 1,368 2 See. ass 655 
Straits Settlements.. 2 os ons ties eehesa 898 
Se ccome mate airas's 53 1,875 22 1,948 27 3,865 
CEE. oc ccctnnccpaye one Geeheeee o-chiine.’ anne 53 
Java and Madura.... 4 65. ootsnn Samant oun eus 
pO RRS eee 5 464 28 Re ee 11,208 
Palestine and Syria.. 7 293 1 oes ‘ 338 
Philippine Islands 35 705 22 1,241 1,479 
A 7 163 1 74 199 16 
SEL id 5 o.0 ono 0:0 62 12 See can ose P 
British Oceania ..... +3. “eee 50? .eseaee Coen 17 
New Zealand ........ eer <1. saeeee 2,584 102 
British South Africa. 4 CA ee ee 36 4,465 
British East Africa.. :  eanee cde, alee rrrrey 359 
Canary Islands ...... oa eae 10 1,450 os. eneeee 
REE ae 30 505 2 Bee. ‘sascha 16,299 
Eee Weenie na cece coe” acaede ene. “ibaa enn 244 








wr x 
We, 





Si Page 12 OFFICE APPLIANCES For March, 1923 





Other 
I 














Office Other Carbon Papet 
Furni- Metal Countris Pounds 
Filing Cases Safes ture and Fur- Poland and Danzig 
Countries No No Fixtures. niture Rumania : P 
Madagasca os 13 Spain ; 1.240 
Morocco , L155 Sweden 
Port. East Africa } 195 55 Switsert 1,018 7 
Other Port. Africa i 12% lurkey in Europe f 8 
. 4 Sneland 6 i 7 
Total 1549 $39,761 428 $39,587 27,669 $203,720 england —_— 
Y ’ on ions (Canada 
Quebec ind Ontario 1,472 ‘2 
° Prai é TOV Ice 71 s 
November Exports of Cash Registers and Parts. ee fem asa 167 
> sf orl ) ind IKO! ) v 
United States exports of cash registers and parts, during Costa Rica o . 
November, 1922 By the Division of Statistic Department ot (Guatemala 
Commerce Honduras ov s s 
Cash Registers Parts ot Nicaragu 
Countries Number Number Panama 
Belgium ll $ 2,128 360 C$ 91 Salvador 112 21 2 
Czechoslovakia 2 _ Mexico 1,946 1,7 
a ar 36 13,¢ 125 181 Newfoundland and Labrador 01 0 
Tinlane 2 7 Jamaica ‘ OS 0 
France 34 7,75 if Trinidad and Tobago av) Ll 
Germany oa Saint 471 y Cuba ’ 1,735 s 
Netherlands t 473 27 Dominican Republic ts 13 
Norway 54 10,135 10 Haiti 1d 24 
Spain dS 10,792 Argentina 9,775 5, 28% S 
Sweden 64 19,426 $2 81 Bolivia 121 6Y t 
Switzerland 20 7,035 Brazil 658 t 84 
England 536 88,984 4,517 1,851 (hile 1,113 Ss 
Canada Colombia 46 22 $2 
Quebec and Ontario 18 S11 49,784 32,606 Mcuador 
Prairie Provinces 2 78 British Guiana 14 18 
Costa Rica 1 141 97 60 Peru 286 27 2 
(juatemala 2 909 Uruguay 2 
Honduras l 145 , Venezuela nies i92 $25 2 
Nicaragua 2 670 British India 714 674 
Panama 910 ‘ ad Straits Settlements som 15 29 P 2 
Salvador 3 1,023 69 57 Other British East Indies 11 
Mexico : 48 5,120 China 306 259 
Newfoundland and Labrador 2 220 French Indo-China 
sjermuda 6 600 Hongkong 165 22 
Cuba — 32 9,012 269 154 Japan 610 284 t 
Dominican Republic 1] 2,682 5 os) Philippine Islands 2,143 37 2 
Virgin Islands of | Ss l 1,225 ‘ Siam 152 107 , 245 
Argentin: s9 33,861 443 774 Australia 2 769 2 281 RS 2 
Brazil 128 20,295 356 ob6 French Oceania > t 
Chile. ; 1,226 New Zealand 662 ost t 
Colombia 2 870 73 33 selgian Kongo 
Uruguay l 154 $2 17 British South Africa 101 51 1 
Venezuela 1! 1,33 Other French Africa 4 ve 
Straits Settlements 5 1,011 . 
Ul ea vr 2 810 : Total $4,712 $35,725 f 2 
Hongkong 3 408 - 
Japan .. ; 52 16,539 $16 1,333 oe a: 
Philippine Islands P ioubbe 79 27 =: > 
— ay November Writing Paper Exports. 
Australia ae 37 1EG 124 United States exports of writing papers, papete! 
vhs Oceania 6 ; a envelopes during November, 1922 tv the Division of St 
New Zealand 13 260 471 Department of Commerce: 
British South Africa 3 152 161 Papeteries 
: — Writing paper, (writing paper 
Total : : 1,339 57,803 $39,833 except papeteries. in boxes) I) 
ee ee Countries Lbs Lbs I.bs 
Denmark - -. 1,348 $ Oo. 
November Exports of Adders-Calculators. taht nated Sm 213 
United States exports of adding and calculating machines, by Russia in Europe ... 278 116 
countries, during November, 1922. By the Division of Statistics, SPAM ...60. 3,106 HO6 
Department of Commerce: Turkey in Europe sees t s 
Countries Number Countries Number Mngland o>, 948 1,181 170 $ «117 4 
Austria . 1$ 1,005 Mexico : .. 89 §$ Canada 
Azores & Madeira. 1 60 Bermuda oc Maritime Provinces 7,395 1,593 262 80 12 09 
Belgium . 112 16,044 Cuba .... ... 46 Quebec and Ontario 46,797 12,579 = 1,419 913 23,762 18 
Czechoslovakia . 26 9.843 Dominican Repub. 3 Prairie Provinces.. 2,605 501 1,101 42 
Denmark 12 2.042 Argentina _ -_ gr. Col. and Yukon. 4,892 757 520 152 104 70 
Finland . ee. 182 Bolivia q British Honduras .. 190 sD wd 23 38 
France 87 25,755 Brazil % 3 Costa Rica 300 143 6 77 05 
Germany 77 ~=©26,801 eae a Guatemala 323 359 106 é 22 
Italy * <p 590 Venezuela a Honduras . 1,170 624 309 1,4 237 
Netherlands oe 913 British India .. . 24 Nicaragua .......... 1,068 346 24 LO 78 
Norway 13 1,190 Straits Settlements 1! Panama 1,214 879 a7 1,45 699 
Rumania cis Ss 1,480 Other Brit. E. Ind. 1 Salvador * 69... -s 1,280 195 
Spain . 10 2,138 Ce ks cdaes 3 Mexico econ SEERe 124,018 220 2624 11,801 3.971 
Sweden 118 16,411 sae a 6s 13 Newfoundl’d & Lab. 7,755 1,321 277 96 2,31 409 
Switzerland .... 59 34,565 Palestine & Syria 1 sJermuda . 2,374 164 122 27 812 <3) 
England 309 =. 29,189 Philippine Islands.. 1 jarbados . +++ 3,789 183 
Canada— Siam ..... Ap 2 Jamaica 5,008 876 676 239 4,90 Soe 
Quebec and Ont.124 8,798 Australia. 16 frinidad and Tobago 1,193 228 “ ral) 7 
Br. Col. & Yukon 7 1,132 New Zealand ris Other British W. Ind. 2,494 38 117 25 99: 09 
Guatemala aes 3 368 Brit. S. Africa. 9 Cuba .............+. 97,786 1,487 8,144 5,051 63,544 11,44 
Honduras as 413 China .... 10 omantees ae 14,952 2,865 283 124 1.86 891 
Nicaragua aa 223 whe is Suse yutch est ndies.. 296 78 
-anama a 300 Total 1,234 $225,178 Haiti .... areas 5,783 o84 4 ) 
Salvador a 100 pheon se Islands of U.S. 167 13 art) 60 
. . , F Argentina ‘ 9S 
Shipments to Non-contiguous Territories. Bolivia 102 
Alaska P 5 $ 700 Porto Rico sa 5 $ 1,010 Brazil 5.316 82 134 
Hawaii ... 13 2,464 Chile 146 
a epee Colombia 2.551 903 259 5.152 1.042 
Ecuador , 325 24 18] 
November Exports of Carbon Paper and Ribbon. a 70 655 100 
unt - . . uten ulana 22 130 
United States exports of carbon paper and typewriter ribbons Peru ? : 444 > NOE 
by countries during November, 1922. By the Division of Sta- Venezuela _ 1.530 ? 
» lene > ‘% ree: 1 tae . . ied 
tistics, Department of Commerce: rite British India ‘ 384 6,459 984 
A ’ Typewriter Straits Settlements 135 ; $310 744 
, Carbon Paper Ribbons Other Brit. E. Ind 520 114 160 19 
Countries Pounds. Pounds. China ... 1 16.564 2.667 1 303 175 9 rey 1.378 
Belgium cnet henumee ak 300 $ 260 482 $ 791 French Indo-China : ere ‘Biss ; 842” «43 
Denmark veyere 1,420 1,043 426 636 I rkong "ye e08 ° 9 Oa pe ii ry oo 
U4 “ fongkong sasecens, See 2,000 ; 168 2 
yrance ves , eeeee 334 574 2 4 Japan ... , ... 23,803 2,675 165 19 2.057 591 
a 25 23 tees teres Palestine and Syria. ...... baias ; 112 14 
aly ... tees ne me “aa 806 1,841 Philippine Islands ..162,878 18,266 ...... 41,39 331 
Malta, Gozo and Cyprus Islands wer eee aa 13 27 Siam 2 , as 172 29 . 
eens ‘ ; 920 18 293 439 Australia rr . 14,372 2,378 131 16 4.355 1,148 
Norway , 200 88 eceee coeee British Oceania 151 §2 
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Papeteries 
(writing paper 
in boxes). 


Writing paper, 


except papeteries. Envelopes. 





Countries. Lbs. Lbs. Lbs. 
French Oceania .... 180 eee ee ee ee 110 52 
New Zealand ....... 4,558 890 1,691 463 2,377 422 
oe rare reer eee ee ee 19 12 
Belgian Kongo ..... 40 OG .ccwikw casstese jnagse? occ 
eee, Gomkh ASViGWiwcddce sewewe sa0ees aes ass 29,498 5,181 
EA re 54 CB nve8es bese. cence wees 
Total . coeee 004,549 $84,829 24,374 $11, 595 246, 501 $46, 239 
Shipments to Non-Contiguous Territories. 
|. Perr e Prot eee ree ert rr Per teeter 
ED. civeescs¥aceusi ene anda cakes ss Gpakeueeaeee anne 
oe Peer rer, ae eee eer re res et 





February in Corporate Finance. 


A summary of prices on New York and Chicago stock ex- 
changes of industrial stocks related to the office equipment and 
stationery fields. Where no showing is made the stocks were 
not dealt in actively. 

Miscellaneous fiduciary affairs are noted. — 

Stocks starred (*) are traded in but not listed. 

American Bank Note Company—Common. 
High for year, February 9@82%; low, Jan. 6@77 





Week of January 27—Sales, 100; high, 77%; low, 77%; close, 
ie i, 1 
Week of February 3—Sales, 400; high, 80; low, 80; close, 80. 
Week of February 10—Sales, 500; high, 82%; low, 92%4; close, 
991 
2%. 
Week of February 17—Sales, 200; high, 86; low, 84; close, 86. 
American Bank Note Company—Preferred. 
High for year, February 7@55; low for year, January 16@5456. 
Week of February 13—Sales, 100; high, 55; low, 55; close, 55. 


American Multigraph Company. 
Quarterly dividend, two per cent, payable March 1 to stock 

of record February 21. 

American Writing Paper Company—Preferred. 

High for yer. February 13@29%; low for year, January 2@27. 
Week of January 27—Sales, 200; high, 2614; low, 26; close, 26. 
Week of ‘February 3—Sales, 200; high, 27; low, 26; close, 27. 
Week of February 10—Sales, 1,000; high, 28 low, 27; close, 28. 


Week of February 17—Sales, 4,700; high, 29%, ; low, 28; close, 
28, 
Week of Sales, 100; high, 27; low, 27; close, 27. 





American Writing Paper Company—Common.* 
Week of February 12—Sales, 400; high, 214; low, 2%; close, 
‘American Writing Paper Company plants are running at 
ninety-five per cent capacity, compared with ninety per cent 
in the late months of 1922. January incoming business was the 


best in many months. A year ago plants were running only 
slightly in excess of fifty-four per cent. Operations from then 


on increased rapidly. It is only on large-scale operations that 
the company can make money. 

The 1922 annual report shows that the company about broke 
even after bond interest, although liberal depreciation charges 
were set up during the year. Interest on $8,895,000 of six per 
cent bonds requires $536,000 annually. The small percentage 
of operations early in the year is chiefly responsible for the 
relatively poor showing. The company went into the second 
half with a moderate deficit, which was overcome and bond 
interest just about earned.—Chicago Journal of Commerce, 
February 7, 1923. 


Burroughs Adding Machine Company.* 


January 27 to February 24—High bid, 140; low bid, 137. High 

asked, 143: low asked, 139. 
Columbia Graphophone Company—Common. 

High for year, February 6@2%; low for year, January 2@2}% 

Week of January 27—Sales, 4,300; high, 25; low, 2%; close, 
214. 

Week of February 3—Sales, 4,000; high, 234; low, 2%; close, 
1 

Week of February 10—Sales, 17,700; high, 2%; low, 2%; close, 
He: 

Week of February 17—Sales, 4,300; high, 2354; low, 23; close, 

2% 

Week of February 24—Sales, 4,400; high, 2%; low, 2%; close, 
>1 


Columbia Graphophone Company—Preferred. 

High for year, January 15@12%; low for year, January 2@8%. 
Week of January 27—Sales, 100; high, 11; low, 11; close, 11. 
Week of February 3—Sales, 1,000; high, 10%; low, 9; close, 9. 
Week of February 17—Sales, 4,300; high, 2%; low, 2%; close, 

11%. 

Week of February 17—Sales, 100; 
Week of February 24—Sales, 700; 
10. 


high, 10; low, 10; close, 10. 
high, 1154; low, 9%; close, 


Computing-Tabulating-Recording Company. 





High for year, February 21@80%: low for year, January 3@69. 
fa Week of January 27—Sales, 2,600; high, 73%; low, 70; close, 
Week of February 3—Sales, 1,400; high, 72%; low, 7044; close, 
Week of February 10—Sales, 15,200; high, 77%; low, 73; close, 
“Week of February 5,200; high, 78; low, 76; close, 
‘ *®. 


The Dictaphone Corporation. 

The Dictaphone corporation has been formed by a group of 
New York bankers, headed by Richard H. Swartwout of Swart- 
wout & Appensellar, the new company having purchased the 
dictaphone department of the Columbia Graphophone Company 
and set it up as an independent business. It is stated that the 
new company starts without bonds or indebtedness of any sort 
and with ample cash capital. Mr. Swartwout is chairman of 
the board of directors, and C. K. Woodbridge, for the last five 
years sales manager of the dictaphone organization, will be 
president.—Chicago Daily News, January 31, 1923. 

The General Fireproofing Company—Preferred. 

Annual dividend, seven per cent, paid in February. 


The B. F. Goodrich Company—Common. 
High for year, January 19@39%; low for year, January 2@35 
Week of January 27—Sales, 3, 500; high, 38; low, 36; close, 36 
Week of February 3—Sales, $,600; high, 37%: low, 354%; close, 


36 
Ww eek of February 10—Sales, 8,600; high, 38%; low, 36; close, 
high, 37%; 3636; 

24—-Sales, 2,300; high, 38%; low, 37; close, 


The B. F. Goodrich Company—Preferred. 
High for year, January 22@92; low for year, January 3@84. 
Week of January 27—Sales, 1,000; high, 92; low, 90%; close, 


Week of February 2,100; high, 91; low, 88%; close, 
* Sales 400; high, 8944; low, 29%; close, 
high, 89%; 89%; 
200; high, 89%; low, igi close, 


The Goodyear Tire & Rubber Company—Common 

January 27 to February 24—High bid, 15%; low bid, 10. High 
asked, 1644; low asked, 

The Goodyear Tire & Rubber Company—Preferred.* 

January 27 to February 24—High bid, 50; low bid, 34. High 
asked, 53; low asked, 37. 

Suit for an injunction restraining The Goodyear Tire & 
Rubber Company from disposing of 750,000 shares of common 
stock of the Akron, Canton & Youngstown Railroad at ay 
auction tomorrow morning, will be filed if necessary, 
Seiberling, founder and former president of the Goodyear Com- 
pany, announced tonight. 

The stock was assigned by Seiberling as security for payment 
of $3,744,720, which he owed the Goodyear company at the time 
he was deposed as president under the refinancing and reor- 
ganization in May, 1921. It has a total par value of $7,500,000, 
and represents one-half of the common stock of the railroad, 
he said.—Chicago Journal of Commerce, February 10, 1923. 

Net sales of $102,904,177 are reported by The Goodyear Tire 
& Rubber Company for the year ended December 31, 1922, as 
compared with $94,328,803 in 1921. Deliveries of its products 
at present, the company’s annual report states, are at a rate 
substantially heavier than those of last year. 

Consolidated net profits for 1922 after interest charges were 
$5,305,613. From this sum was deducted $1,754,431 for amortiza- 
tion of debt, discount, reorganization expenses, etc., having a 
surplus for the year of $4,388,000. After allowing for dividends 
accrued, but not paid, on $10,000 management stock and $29.- 
902,500 prior preference stock (reduced since the close of the 
year to $20,000,000), the balance amounted to $1,945,649, ome: 
lent to $2.98 a share on the $65,079,600 ordinary prefe stock 

The company’s total surplus, subject to accrued and unpaid 
dividends, is $8,008,542. Current assets on December 31 t, 
aggregated $64,180,138, including $30,585,736 inventory, $11,197,- 
319 marketable securities, and $10,334,180 cash. Current lia- 
bilities totaled $5,411,481, not including reserve for federal taxes. 
—Chicago Daily News, February 13, 3. 


Kellogg Switchboard & Supply Company.* 
January 27 to February 24—High bid, 47; low bid, 45. 
asked, 49; low asked, 46%. 
Lanston Monotype Machine Company. 
Quarterly dividend, one per cent, payable February 28 to 
stock of record February 17. 
Patten Typewriter Company—Distributor. 
Quarterly dividend, 2% per cent, payable March 1 to stock of 
record February 20. 
Remington Typewriter Compe a 
High for year, February 9@46%; low for yeas, ener 
Week of January 27—Sales, 500; high, 37; low, rrr close, Hy 
a of February 3—Sales, 2,800; high, 38%; low, 34%; close, 
3 


21,800; high, 46%; 38%; 


17—Sales, 2,900; high, 46; low, 42; close, 42. 
24—-Sales, 3,400; high, 44%; low, 42%; 


“Ww ee ok 
close, 37. 

Week of February 
37. 


of February 17—Sales, 2,500; low, 


3—Sales, 
wi eek of February 10 


& ‘eek of February 
close, 89%. 

Week of February 2 
R1 


to. 


17—Sales, 700; low, 





Sales, 


High 


Week of February 10—Sales, 
close, 45. 
Week of February 
Week of February 
close, 44. 
Remington Typewriter Company—First Preferred. 
High for vear, February 13@104; low for year, January 18@101. 
Week of February 3—Sales, 200; high, 103; low, 102%; close, 


102%. 

Week of February 10—Sales, 300; high, 103; low, 102%; close, 
03 
17—Sales, 200; high, 104; 


low, 


Week of February low, 104; close, 
04. 

Remington Typewriter Company—Second Preferred. 
High for year, February 20@88; low for year, January 3@80. 

Week of February 3—Sales, 100; high, 83; low, 83; close 

Week of February 10—Sales, 200; high, 84%; lew, 84; close, 
84%. 

‘ Week of February 17—Sales, 100; high, 8744; low, 87%; close, 
716. 

The Remington Typewriter Company has declared a dividend 
of $3.50 a share on its first preferred stock, payable March 5 to 
holders of record February 24. This leaves $5.25 a share 
dividends accumulated on the first preferred and $16.00 a share 
on the second preferred.—Chicago Daily News, February 13, 


1923. 
Underwood Typewriter Company—Common. 
High for year, February 10@140; low for year, January 3@136. 
Week of February 10—Sales, 100; high, 145; low, 145; close, 
45. 


Library Bureau. 


Although cash on hand, accounts receivable and notes re- 
ceivable of the Library Bureau in 1922 are considerably ahead 
of those items for the previous year, the company’s surplus 
shows a shrinkage of approximately $79,331, according to the 
annual report. Raw materials and merchandise inventories on 
hand at the conclusion of 1922 also were considerably lower. 
Mortgage bonds were reduced $10,800 to $54,300, the report 
discloses. 


President N. B. H. Barker reports that although the company 
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failed to obtain normal earnings in the first three-quarters of 

the year, the regular preferred dividends were paid from cur- 

rent earnings. The common dividends were paid from surplus. 
The company’s comparative balance sheets as of December 31, 

1922, and 1921, follow: 
Assets—Cash (1922) $267,448, 

able, less reserve (1922) $1,191,676, 

ceivable (1922) $192,600, (1921) $185, 8i0: raw material and mer- 
chandise inventories (1922) $2,488,669, (1921) $2,532,511; advanced 
expenses (1922) $68,884, (1921) $71,760; real estate and buiidings 
less reserve (1922) $576,844, (1921) $586,589; factory machinery 
and equipment less depreciation (1922) $417,184, (1921) $371,570; 
office furniture and fixtures less depreciation (1922) $37,068, 

(1921) $34,637; lease improvements (1922) $152,075, (1921) none 

shown; good will (1922) $1,500,000, (1921) $1,500,000. Total 

assets (1922) $6,892,451, (1921) $6,568,728. 
Liabilities—Accounts ~ oo (1922) $254,275, (1921) $130,509; 
(1922) dividends payable January 1 (1922) $52,500, (1921) $52,500; 
notes payable (1922) $725,000, (1921) $475,000; accrued including 
provision for Federal taxes (1922) $179,724, (1921) $165,104; 
mortgage bonds (1922) $54,300, (1921) $65,100; preferred A capital 
stock (1922) $1,000,000, (1921) $1,000,000; preferred B capital 
stock (1922) $500,000, (1921) $500,000; capital stock, common 

(1922) $1,500,000, (1921) $1,500,000; employees’ subscription in- 

stallments (1922) $97,722, (1921) $73,072; surplus (1922) $2,528,929, 

(1921) $2,608,442. Total Liabilities (1922) $6,892,451, (1921) 

$6,568,728.—Chicago Journal of Commerce, February 6, 1923. 
Quarterly dividend, 2% per cent, payable April 1 to stock of 

record March 3. 

Underwood Typewriter Company—Preferred. 

High for year, February 1@120; low for year, February 1@120. 
Week of February 3—Sales, 100; high, 120; low, 120; close, 120. 
Quarterly dividend, 1% per cent, payable April 1 to stock of 

record March 3. 


(1921) $219,131; accounts receiv- 
(1921) $1,066,724; notes re- 


Underwood Report. 


The annual report of the Underwood Typewriter Company 
for the year ended December 31, 1922, reveals earnings after all 
deductions of $1,701,414, equivalent after preferred dividends to 
$15.93 a share earned on the common stock. This compares 
with $1,186,179, or $10.14 a share, earned in 1921. Net earnings 
were materially larger last year, as was other income. Charge- 
offs for depreciation and taxes were increased also. 

The balance sheet shows the company is in an exceedingly 
strong financial position, $100,000 more preferred stock having 
been retired last year, notes payable reduced by $1,250,000 and 
current assets being about four times the current liabilities. 

Following are the financial statements as of December 31, 
1922, compared with the previous year: 


Annual 


Income account—Net earnings (1922) $1,972,937; (1921) $1,- 
219,976. Other net income (1922) $311,274; (1921) $269,546. De- 
preciation, etc. (1922) $199,380; (1921) $183,343. Reserve for 


employees’ profit-sharing (1922) $108,416; (1921) none. Reserve 
for taxes (1922) $275,000; (1921) $120.000. Preferred dividends 
(1922) $267,750; (1921) $273,000. Common dividends (1922) $900,- 
000; (1921) $900,000. Surplus (1922) $533,664; (1921) $13,179. 


Balance sheet, Assets—(1922) patents, trade marks and good 


will (1922) $7,995,720; (1921) $7,995,720. Real estate, buildings, 
plants, machine tools, etc. (1922) $4,567,772; (1921) $4,253,535. 


Stock in other companies at cost, or less (1922) $292,985; (1921) 


$255,163. Investments, special surplus capital reserve (1922) 
$181,500; (1921) $280,500. Total Assets (1922) $13,037,977; (1921) 


$12,784,919. 

Balance Sheet, Quick Assets—Inventory of stocks, raw mate- 
rial, goods in process and finished goods at cost or less (1922) 
$5,570,072; (1921) $6,040,957. Accounts and notes receivable, less 
reserve for bad debts (1922) $5,594,467; (1921) $4,767,604. Cash 
in banks and on hand (1922) $1,202,543; (1921) $1,180,609. Invest- 
ment in Government bonds and notes (1922) $64,999: (1921) 
$945,846. Total quick assets (1922) $12,432,083; (1921) $12,935,018. 

Balance Sheet, Miscellaneous—Office furniture and fixtures, 
repair tools and machinery (1922) $319,382; (1921) $348,232. Pre- 
paid insurance and other expenses (1922) $117, ig sforet) $158,020. 


Total, miscellaneous (1922) $436,401; (1921) $506,252. 

Total Assets—(1922) $25,906,461; (1921) $26,226,191. 

Liabilities, Company Stock—Seven per cent cumulative pre- 
ferred shares (1922) $3,800,000; (1921) $3,900,000. Common 
shares (1922) $9,000,000; (1921) $9,000,000. Total capital stock 
(1922) $12,800,006; (1921) $12,900,000. 

Liabilities, current—Notes payable (1922) $1,000,450; (1921) 
$2,250,000. Accounts payable, current (1922) $796,627; (1921) 
$606,687. Reserve for experimentation, pay rolls, ete. (1922) 
$282,092; (1921) $245,336. Reserve for Federal, state and other 


taxes (1922) $689,205; (1921) $526,409. 
profit sharing plan (1922) $108,416; 
ferred dividends, payable January 2 (1922) $66,500; (1921) $68,250 
Common stock dividends, payable January 2 (1922) anretk 
(1921) $225,000. Total current liabilities (1922) $3,168,291; (1921) 
$3,921, 684, 

Surplus account (1922) $9,938,171; (1921) $9,404,507. 

Total Liabilities (1922) $24,906,463; (1921) $26,226,191. 

President John T. Underwood in his statement to stockholders 
says: “At Bridgeport, plant No. 2 has been running at full 
time throughout the year, constantly increasing its force, and 
is now running at nearly full capacity. Sales have consistently 


Reserve for employees’ 
(1921) none stated. Pre- 


increased and have been sufficient to absorb the full production. 
The popularity of the portable 
ing demand through new 
created. 

“Domestic sales of the company’s standard product have also 


typewriter indicates an increas- 
fields of usefulness that have been 


increase throughout the year, the last three 
months showing the largest volume of business in the company’s 
history. The special advertising campaign referred to in the 
last anntal report and conducted throughout 1922 has, by the 
results herein shown, plainly indicated the wisdom of this 
expenditure, and an extension of the advertising plan for the 
current year has been arranged. The company has continued 
the policy of maintaining its plants and tools at highest effi- 
ciency and of adding refinements to its output. The improving 
condition of your company’s business, the trend being quite 
marked in the latter part of 1922, indicates that another profit- 
able year may be anticipated.’’—Chicago Journal of Commerce, 
February 15, 1923. 
United States Envelope Company. 

Net profits (1922) $1,088,026; (1921) $728,154. Balance after 
depreciation, interest and taxes (1922) $504,527; (1921) $17 0,301. 
Dividends (1922) $420,000; (1921) $645,000. Surplus (1922) $54, 527; 
(1921) $474,699 [deficit]. Earned on common stock (1922) 

(1921) $17.94. 

Semi-annual dividend, four per 

stock of record February 17. 
The Wahl Company—Common. 
High for re January 4@58%; low for year, February 

Week of January 27—Sales, 925; high, 56; low, 54%; close, 54%. 

Week of February 3— Sales, 2,640; high, 55%; low, 5314; close, 


shown consistent 


57 73; 


cent, payable March 1 to 


1@53% 





5544 

Week of Fe Sales, 9,990; high, 5714; low, 54%; close, 
56%. 

Week of February 17—Sales, 1,530; high, 57; low, 5544; close. 


Week of February 24—Sales, 1,225; high, 55%; low, 54%; 
close, 54% 


The Wahl Company—Preferred.* 


January 27 to February 24—High bid, 94; low bid, 92 High 
asked, 97; low asked, 94. 
Wahl Annual Report. 
A ten per cent increase in net surplus profits, along with a 
sixty per cent increase in the company’s export business, were 
the outstanding features of The Wahl Company report for 1922, 


equal to $8.ll a 


Last year net earnings were e 
income in 1922 


issued yesterday. 
1921. Total net 


share, compared with $7.45 in 
was $1,823,039. 

In a letter to stockholders, President C. S. Roberts declared 
the company had enjoyed the best year in its history, and he 
also stated that waning competition and improved commercial 
conditions presaged an even larger year in 1923. 

In calling attention to the considerable increase in the con- 
cern’s export business, President Roberts stated that heretofore 
only pencils had been manufactured in Canada, but that so 
great had become the volume of pens sent there, it was apparent 
the manufacture of that article in the Dominion would now seem 
justified. He also stated the export department of the company 
had been operated at a profit in 1922 despite the disorganized 
condition of European affairs. 

The balance sheet submitted to stockholders shows the com- 
pany to be exceedingly well entrenched financially. Current 
assets stand at about 8.5 to 1 of current liabilities, while it is 
shown $582,236 in Liberty bonds alone are being carried for 
investment. In his letter President Roberts states that to date 
the company has purchased $1,500,000 of government securities 
out of earnings. The concern’s total surplus is now $2,697,125, 
compared with $2,351,442 a year ago and $1,845,330 in 1920 

The company’s income accounts for the years 1919-1922, in- 
clusive, and the balance sheets as of December 31, compare as 
follows: 


Income <Account—Gross revenue (1922) $6,198,570; (1921) 
$6,795,312. Operating expenses and taxes (1922) $4,496,950; 
(1921) $5,484,326. Depreciation—no allowance. Net income 


Other income (1922) $126,474; 


(1921) $697,612. 
Tax reserve (1922) $189,- 


(1922) $1,701,559; (1921) $1,310,929. 
(1921) $64,981. 

Dividends paid (1922) $1,006,198; 
(1921) $172,184. 


Other deduc- 


tions (1922) $305,546; 

787; (1921) none. Surplus for year (1922) $326,528; (1921) $506,- 
112. Previous surplus pee $2, yt (1921) $1,845,330 Sur- 
plus total (1922) $2,697,125; (1921) $2,370,597 


Earnings on preferred (i922) $110.88; as 921) $106.11. Earnings 
on common (1922) $8.11; (1921) $7.45 

Balance Sheet, Assets—Real estate, plant, etc. (1922) $1,747,- 
315; (1921) $1,745,465. Trade marks, patents, etc. (1922) $87,604; 
(1921) $79,604. Other investments (1922) $142,932; (1921) $122,932. 

Current assets—Materials and surplus (1922) $1,788,975; (1921) 
$1,496,263. Cash (1922) $280,640; (1921) $306,318. Bills, accounts 
receivable (1922) $2,346,575; (1921) $2,598, 243. 

Other assets (1922) $4,525; (1921) $357,253 [includes $357,253 of 
United States Treasury certificates of indebtedness] Liberty 
bonds (1922) $582,236; (1921) none. 

Total current essets (1922) $5,002,9 

Deferred charges (1922) $29,974; (1 

Total assets—(1922) $7,010,999; 

Liabilities—Preferred stock (1922) $1,111,800; 
Common stock [represented by 154,606 shares without 


52; (1921) $4,758,077 

921) $87,436 

i192) $6, 794,009 

(1921) $1,134,400. 
par for 





1921, 155,196 for previous years, and 154,766 shares for 1922} 
$2,484,074; (1921) $2,476,714. Current liabilities (1922) $579,667; 
(1921) $703,434. Accrued liabilities (1922) none; (1921) none. 
Other liabilities [contingent profit on preferred capital stock 
repurchased, being excess of par value over cost] (1922) $114,- 
427; (1921) $112,813. Reserves (1922) $23,905; (1921) $15,205. Sur- 


plus (1922) $2,697,125; (1921) $2,351,330 


(1921) $6,794,009. 


Total Liabilities (1922) $7,010,999; 
Working capital (1922) $4,423,285; (1921) $4,054,285.—Chicago 
Journal of Commerce, February 7, 1923, 
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For its practical value and the convenience of the many readers who 


use OFFICE APPLIANCES for reference purposes, we include 


THE REFERENCE PAGE 


The persons or departments noted below will please refer to the 
subject matter on the pages specified: 
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The Service Bureau of Office Appliances Is for 
the Exclusive Use of Subscribers 
and Advertisers 


For subscribers it answers by personal letters all inquiries upon matters germane to the field, it furnishes special reports upor 
articles of office equipment, supplies names of manufacturers of any article wanted, puts man and job together, 
aids foreign dealers in securing U. S. A. lines, and in many other ways performs useful service, all 
without charge. For advertisers it maintains a competent copy department, furnishes lists 
of desirable agents and dealers in nearly every country, sends actual leads for 
business in a weekly bulletin which goes to advertisers only and in other 
ways supplements the value of the advertising space. Subscribers 
in every corner of the globe make good use of this bureau; 
map«facturers in every section of the field have 
evidence of the value of the service, 
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| A LIST OF OFFICERS OF 


Association Officers 


THE VARIOUS STATE AND LOCAL STATIONERS’ ASSOCIATIONS, 
REGIONAL BODIES OF THE NATIONAL ASSOCIATION OF STATIONERS AND MANUFACTURERS, 
LOCAL ASSOCIATIONS OF OFFICE APPLIANCE MANAGERS, AND THE VARIOUS AFFILIATIONS 
OF MANUFACTURERS TO FACILITATE CONTACT WITH THE FIELD. 


Secretaries are requested to notify Office Appliances of any changes in personnel or address, and to report annual elections A 


aee 


THE 


} 





ae 
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Stationers— National 


NATIONAL ASSOCIATION OF STATION- 
ERS AND MANUFACTURERS 


President, Charles L. Mitchell; first vice 
president, Frank L. Severance; second vice 
president, George L. Davis; third vice presi- 
dent, John H. Gibson; treasurer, A. H. 
Childs; auditor, Edwin I Baer; general 
manager, Fletcher B. Gibbs; secretary, Mor- 
timer W. Byers 


WHOLESALE STATIONERS’ ASSOCIA- 
TION OF THE UNITED STATES 
Paul J. Wielandy (Blackwell-Wielandy 
Book & Stationery Company), president, St. 
Louis, Mo.; Geo. L. Davis (Adams, Cushing 
& Foster, Inc.), vice president, Boston, 
Mass.; Ross P. Andrews (R. P. Andrews 
Paper Company), treasurer, Washington, 
D. C.; H. C. Whittemore, secretary, 1741 

West Eleventh Street, Brooklyn, N 


Stationers—Regional 
and State 


CAPITOL DISTRICT STATIONERS’ 
ASSOCIATION 

Clapp, Jr., president, Albany, N. Y.; 

Mr. Shaffer (Albany News Company), Al- 

bany, N. Y., vice president; George H. 

Green, treasurer, Albany, N. Y. 


R. F. 


COLORADO STATIONERS’ 
ASSOCIATION 
George Matheson, chairman, 301 Colorado 
Nationa! Bank Building, Denver, Colo. 


THE 


CONNECTICUT VALLEY STATIONERS’ 
ASSOCIATION 


John F. Malloy (John F. Malloy, Meriden, 
Conn.), president; E. S. Pierce (Pierce, Inc., 
Hartford, Conn.), vice president; J. S. Fee- 
ley (Springfield, Mass.), treasurer; Elmer 
W. Pape (Adkins Printing Company, New 
Britain, Conn.), secretary; A. 8S. Todd 
(Greenwich), auditor. 


ILLINOIS STATIONERS AND BOOK- 
SELLERS’ ASSOCIATION 


Will H. Johnson (W. B. Read & Company, 


Bloomington, Ill.), president; Otto Wagner 
(Otto Wagner, reeport, Ill.), vice presi- 
dent; Harry H. umley (Wilder & Wilder, 
129 North Main street, Decatur, IIll.), sec- 


retary -treasurer. 


KANSAS BOOK DEALERS’ ASSOCIATION 


Phil M. Anderson, president, Newton, 
Kans.; A. S. Allen, vice president, Wichita, 
Kans.; F. @G. Orr, secretary-treasurer, 
Wichita, Kans. 


MIDDLE ATLANTIC DIVISION 


A. Pomerantz (A. Pomerantz & Company), 
chairman Board of Governors, Philadelphia, 
Penna.; Mortimer W. Byers, counsel, New 
York, N. Y.; Francis B. Irwin (James Ho- 
gan Company, Ltd.), Philadelphia, Penna., 
secretary -treasurer. 


MIDWEST DIVISION—NATIONAL ASSO- 
CIATION OF STATIONERS AND 


MANUFACTURERS 
D. W. Collins (Western Bank Supply 
Company, Oklahoma City, Okla.), presi- 
dent; M. ee (Standard Office Sup- 


Oklahoma City, Okla.), sec- 
retary-treasurer; Otto C. Botz (The Hugh 
Stephens Printing & Stationery Company, 
Jefferson City, Mo.), vice president for Mis- 
souri; George Hausam (Hutchinson Office 
Supply & Printing Company, Hutchinson, 
Kans.), vice president for Kansas; J. : 


ply Company, 


Rasmussen (Omaha Printing Company, 
Omaha, Neb.), vice president for Nebraska; 
James T. Ward (Ward Office Supply Com- 
pany, Muskogee, Okla.), vice president for 
Oklahoma; C. B. Smith (Smith Printing 
Company, Pine Bluff, Ark.), vice president 
for Arkansas. 


NORTHWESTERN STATIONERS’ 
ASSOCIATION 
E. . L. Sperry (Brown, Blodgett & 
Sperry Company), chairman, St. Paul, Minn. 


PACIFIC NORTHWEST STATIONERS’ 


ASSOCIATION 
Pliny L. Allen (Pliny L. Allen Company, 
Seattle), president; Guy Smelzer (Pioneer 
Bindery & Printing Company, Tacoma), 
vice president; Eldred Ireland (Trick & 


Murray Company, Seattle), secretary-treas- 


urer. 


SOUTHEASTERN DIVISION — NATIONAL 
ASSOCIATION OF STATIONERS 
AND MANUFACTURERS 
Ivan E. Allen (Ivan Allen-Marshall Com- 


pany, Atlanta, Ga.), president; R. H. Pogue 
(Birmingham, Ala.), vice president for Ala- 
bama; A, McClure (Macon, Ga.), vice 


age for Georgia; hes Johnson (Tampa, 
la.), vice president for Florida; Marshall 
Hotchkiss (Nashville, Tenn.), vice president 
for Tennessee; E. G. Harpold (New Or- 
leans, La.), vice president for Louisiana; 
George H. Moore (Charlotte, N. C.), vice 
president for North Carolina; William 
Cogswell (Charleston, S. C.), vice president 
for Seuth Carolina; J. P. Swann (Lester 
Book & Stationery Company, Atlanta, Ga.), 
secretary. 


STATIONERS’ ASSOCIATION OF 
CALIFORNIA 


Henry P. Dimond, chairman, 255 Califor- 
nia Street, San Francisco, Calif 


THE STATIONERS’ ASSOCIATION OF 
SOUTHERN CALIFORNIA 


J. L. Garner, chairman, 608 O. T. John- 
son Building, Los Angeles, Calif. 


Stationers—Local 


ATLANTA STATIONERS’ CLUB 
John Miller (Miller’s Book Store), presi- 
dent; Lee Webb (Webb & Vary Company), 
vice president; J. W. Swann (Lester Book & 
Stationery Company), secretary-treasurer. 


BALTIMORE STATIONERS’ ASSOCIATION 

Sanders J. Thalheimer (Meyer & Thal- 
heimer), president; W. Booth Settle (Com- 
mercial Printin Stationery Company), 
vice president; Fonn w W. Kennedy (John W. 
Kennedy Company), treasurer; Lewis R. 
Curlett (John H. Saumenig & Company,) 
secretary. 


BIRMINGHAM STATIONERS’ 


ASSOCIATION 
R. H. Pogue (Dewberry & Montgomery 
Stationery Company), chairman; (Mr. 


Pogue is acting secretary pending the elec- 
tion of a successor to W. G. King, who has 
moved from Birmingham.) 


BOSTON STATIONERS’ ASSOCIATION 


A. L. Cole (Lawrence, Mass.), president; 
Thomas Groom (Thomas Groom Company), 


vice president; Niel Buckley, treasurer; H. 
B. Van Dorn, Jr. (Joseph Dixon Crucible 
Company), auditor. 
BUFFALO STATIONERS’ CLUB 

Richard B. Lockwood (Millington Lock- 
wood), president; Lloyd M. Whiting (Whit- 
ing Stationery Company), vice president; 
Clarence T. White (Adams & White Com- 
pany), treasurer; Albert Elsaesse: (Otto 
Ulbrich Company), secretary. 


CAPITOL DISTRICT STATIONERS’ 
ASSOCIATION 

President, K. Gallien (Stenton-Fisk Co.) 
Albany, N. Y.; vice president, K. FP. Con 
over, Amsterdam, N > secretary Adams 
L. Russell, Albany, N. Y. 

CINCINNATI STATIONERS’ CLUB 
John H. Gibson (Gibson & Perin Com- 
pany), president; Frank L. Mills (Arm- 
strong Stationery Company), statistician; 
E. E. Davis (Sellers, Davis & Company), 
secretary, 311 Walnut Street, Cincinnati, 


hio. 


DALLAS STATIONERS’ ASSOCIATION 


Thos. J. Sadler (Yeargan-Sadler Com- 
pany), president; . C. Bush, Hargreave’s 
Printing Company), vice president; Rich- 
ard Morrison (Simpson-Whiteman Com 


pany), secretary-treasurer. 


ESSEX COUNTY STATIONERS’ 


ASSOCIATION 
Samuel R. Baker, president; Bertram W 
Grover, vice president; E. F 


Sheridan, sec- 


retary-treasurer, Newark, N. J 


STATIONERS’ CLUB OF INDIANAPOLIS 
John Hampton (The Hampton Printing 
Company), president; Mr. Hiller (Hiller Of- 
fice Supply Company), vice president; Ever- 
ett Agnew (W. K. Stewart Company), sec- 
retary-treasurer, Indidnapolis, Ind 
KANSAS CITY STATIONERS’ 
ASSOCIATION 
Oliver Wroughton, chairman, 801 Graphic 


Arts Building, Kansas City, Mo 


LOUISVILLE STAMP AND STATIONERS’ 
CLUB 


Gus Brakmeier (Brakmeier Bros.), presi- 
dent; Clarence Smith (Office Equipment 
Company), vice president; Karl Hieb (Com- 
mercial Lithographing Company), treasurer; 
George H. Koerner, 208 Lincoln building, 
secretary. 


MEMPHIS STATIONERS’ ASSOCIATION 
E. H. Clarke (E. H. Clarke & Bro.), presi- 


dent; Starnes T. Taylor (A. R. Taylor Com- 
pany), vice president; A. Jarratt Taylor 
(Ss. C. Toof & Company), secretary 
THE STATIONERS’ ASSOCIATION OF 
MONTREAL 
Thomas V. Bell (Thos. V. Bell, Ltd.), 
president; Robert Fortier, vice-president; 


James K. Thompson, secretary-treasurer. 


NASHVILLE STATIONERS’ CLUB 


J. Victor Barr (Brandon Printing Com- 
pany), president; John Ambrose (Ambrose 
Printing Co.), secretary-treasurer. 


ASSOCIATION OF 
ORLEANS 
(Garcia Stationery Co., 


STATIONERS’ 

NEW 

W. E. Eldridge 
Ltd.), secretary. 


STATIONERS’ ASSOCIATION OF 
NEW YORK 

Charles D. Brewer (H. K. Brewer & Com- 

resident; Wm. E. Ward (John E 

Son), first vice president; Fred 

Tilton (Boorum & Pease), second vice presi- 


dent; Mortimer W. Byers, third vice presi- 
dent; Joseph I. Kilbourn (L. H. Biglow 
Company), treasurer; William C. Siegert, 


144 Pearl street, secretary. 


STATIONERS’ AND ee BOARD 
OF TRA 

Edward E. Huber 
president; John E. Gavin 


es Faber), 
(Charles M. Hig- 
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gins & Company), first vice president; Nel- 
son H. Stewart (K. & O. Company, Inc.), 
second vice-president; Gordon Cameron, 
secretary-treasurer, New York, N. Y. 


OMAHA STATIONERS’ ASSOCIATION 

Charles BE. Moyer (Moyer Stationery Com- 
pany), president; Guy McKenzie, treasurer; 
Cc. C. Cope, secretary 


PEORIA STATIONERS’ ASSOCIATION 


Mr. Fuller (Fuller-Peerless Company), 
president; John Gallagher (John Gallagher 
& Company), secretary-treasurer, Peoria, Ill 


PHILADELPHIA STATIONERS’ 
ASSOCIATION 
Frank R. Welsh (Wm. Mann Company), 
president; Wm. S. Yeo (Yeo & Lukens), 
first vice president; Walter G. Stringer 
(Joseph Dixon Crucible Company), second 
vice president; Charles A. Connell (Auto- 
matic Printing & Stationery Company), 
treasurer; Francis B. Irwin (James Hogan 
Company, Ltd.), secretary, 607 Chestnut 
Street, Philadelphia, Penna. 


PITTSBURGH STATIONERS’ CLUB 
Charles H. Langbein (Stevenson & Foster 


Company), president; H. B. Smith (The 
Looseleaf Company of Pittsburgh), vice 
president; John A. Brown (J. R. Weldin 
Company), treasurer; Robert Crawford 


(Myers & Shinkle Company,) recording 
secretary; George H. Alexander (Geo, H. 
Alexander & Company), corresponding sec- 
retary, 242 Diamond Street, Pittsburgh, 
Penna. 


RICHMOND STATIONERS’ ASSOCIATION 
Samuel Iseman (Virginia Stationery Com- 
pany), president; J. S. Frances (The Baugh- 
man Stationery Company), vice president; 
A. A. Schwartz (A. A. Schwartz Company), 
secretary-treasurer, Richmond, Va 


ST. LOUIS STATIONERS’ ASSOCIATION 


Taylor B. Wyrick, chairman, 705 Olive 
Street, St. Louis, Mo. 


STATIONERS’ ASSOCIATION OF 
SAN FRANCISCO 


Henry P. Dimond, chairman, 255 Califor- 
nia Street, San Francisco, Calif. 


SEATTLE STATIONERS’ CLUB 
K. R. Terry (Lowman & Hanford-Com- 
pany), chairman; W. A. Gillam (Gillam- 
Bird Company), vice chairman; Edward N. 
Phelan, secretary-treasurer, 


TRI-CITY STATIONERS’ ASSOCIATION 
(MOLINE, ROCK ISLAND AND 
DAVENPORT) 

E. M. White (Davenport, Iowa), presi- 
dent; E. O. Vaile (Rock Island, Ill.), vice 
president; D. S. Hansen (Moline, Ill.), sec- 

retary-treasurer. 


Office Appliance and 
Specialty Manufacturers 


AMERICAN WALNUT MANUFACTURERS’ 
ASSOCIATION 


W. H. Day (Wood-Mosaic Company, Louis- 
ville, Ky.), president; Alex Schmidt (Kosse, 
Shoe & Scheyler Company, Cincinnati, 
Ohio), vice president; J. C. Rodahaffer 
(Penrod Walnut & Veneer Company, Kan- 
sas City, Mo.), treasurer; George N. Lamb, 
616 South Michigan boulevard, Chicago, IIt., 
secretary. 


ASSOCIATED OFFICE FURNITURE 
MANUFACTURERS 
Walter H. Gerwig (Bentley & Gerwig 
Furniture Company), president, Parkersburg, 
W. Va.; D. A. Raggio (The Clemetsen Com- 


pany), vice president, Chicago; A. 8S. Good- 
man, treasurer; H. E. Karmire (Evansville 
Desk Company), secretary, Evansville, Ind.; 
J. Arthur Whitworth, manager, 801 Mich- 


igan Trust Building, Grand Rapids, Mich. 


CARBON AND RIBBON EXCHANGE 

S. A. Neidich (Neidich Proc oss Company), 
president, Burlington, N. J W. Mifflin, 
secretary-director, Stock Ex AB Build- 
ing, Philadelphia, Penna 


DRAWING MATERIALS, BLUE PRINT 
AND ARTISTS’ MATERIALS MANU- 
FACTURERS OF THE NATIONAL 
ASSOCIATION OF STATION- 
ERS AND MANUFAC- 
TURERS 


John W. Ogren, chairman, Conway Build- 
ing, Chicago, Ill 


INTERNATIONAL STAMP MANUFAC- 
TURERS' ASSOCIATION 


A. G. Fales (The J. P. Cooke Company), 
president, Omaha, Nebr.; H Seefried 
(The Excelsior Rubber Stamp Works, 
Cleveland, Ohio), first vice president; G. D. 
Messing, second vice president, St. Paul, 
Minn.; Sig. Pels (Moise-Klinkner Company, 
San Francisco, Calif.), third vice president; 
J. L. Bryan (The S. W. Reese & Company, 
New York, N. Y.), fourth vice president; 
Harry Foglesong (The Time & Energy Com- 
pany, Chicago, Ill.), treasurer; William 
Jenkins (James H. Matthews & Company, 
Pittsburgh, Penna.), director, four-year 
term; Ww. . Edgarton (Eagle Stamp 
Works, Chicago, IIl.), director, one-year 
term, Other directors, R. F. Hershey, 
(Pannier Bros. Co.), Pittsburgh; a 
Schoder (Schoder & Lombard), New York 
City; C. R. Manzer, secretary, 602 Empire 
Building, Pittsburgh, Penna. 

Information regarding district organiza- 
tions may be obtained from the secretary, 
602 Empire Building, Pittsburgh, Penna. 


NATIONAL ASSOCIATION OF CHAIR 
MANUFACTURERS 

Ashton P. Derby (Derby & Cempany, 
Gardner, Mass.), president; W. H. Gun- 
locke (W. H. Gunlocke Chair Company, 
Wayland, N. Y.), vice president; Wm. B. 
Baker, secretary, 531 Monadnock Building, 
Chicago, Ill. 


NATIONAL ASSOCIATION OF LOOSE 
LEAF MANUFACTURERS OF 
THE U. S. A. 


John W. Orgen, director, 407 Conway 
Building, Chicago, Ill. 


NATIONAL ASSOCIATION OF OFFICE 
APPLIANCE MANUFACTURERS 


M. 8S. Eylar (Elliott-Fisher Company), 
president; W. C. Dunlap (The American 
Multigraph Sales Company), vice president; 
Gratton E. Hancock (Remington Typewrit- 
er Company, New York, N. Y.), secretary- 
treasurer. 


NATIONAL ASSOCIATION OF STEEL 
FURNITURE MANUFACTURERS 


O. A. Wilkerson (Steel Equipment Corp- 
oration), president, Avenel, le ae 
Rogers (Art Metal Construction Company), 
vice president, Jamestown, N. Y.; A. 
Rock (The Van Dorn Iron Works Com- 
pany), Cleveland, Ohio; J. D. M. Phillips, 
secretary, Engineers Building, Cleveland 
Ohio. 


SPECIALTY ENVELOPE MANUFAC- 
TURERS’ ASSOCIATION 


Charles H. Everly, chairman, Tribune 
Building, New York, N. Y. 


Office Appliance Managers 


BALTIMORE OFFICE APPLIANCE 
MANAGERS’ ASSOCIATION 


H. &. — (Felt & Tarrant Manufac- 
turin Coenner 1223 Fidelit Building), 
president Massey (Elliott-Fisher 
Company), secretary; R. K. Murrill (Ad- 
dressograph Company), treasurer. 


BUSINESS EQUIPMENT ASSOCIATION 
(BIRMINGHAM, ALA.) 


President, W. 4H. Blaney (Underwood 
Typewriter Company); vice president, A, W. 
Townes (Remington Typewriter Company); 
secretary-treasurer, E. R. Smith (The Dicta- 
phone Corporation). 


CLEVELAND BUSINESS SYSTEMS CLUB 
A. E. we ~~ (The Dictaphone), presi- 
dent; W. A. Helms (Library Bureau), vice 
president; A. H. Fritchman (The Rand 
Company), treasurer; ‘ . von Ladau 
(Elliott Addressing Machine Company), 
secretary. 


DALLAS BUSINESS SYSTEMS CLUB 


R. H. Austin (International Time Re- 
cording Company), president; J. F. Snowden 
(Rapid Addressing Machine Company and 
Multicolor Sales Company), vice president; 
.E Kusterer (United Autograph Reg 
ister Company), secretary an treasurer, 
Dallas, Texas. 


DETROIT OFFICE APPLIANCE MAN- 
AGERS’ ASSOCIATION 

R. F. Chamberlain (The American Multi- 
graph Sales Company), president; W. M. 
Fuchs (Costimeter Company), vice presi- 
dent; C. D. Noble (Neostyle Department, 
George A. Drake & Company), secretary 
treasurer. 


PHILADELPHIA OFFICE APPLIANCE 
MANAGERS’ ASSOCIATION 
J. R. Ramsey (Monroe Calculati —_ 
chine Company), president; R, J. 
(Kee-Lox Manufacturing Company), 
president; bell (American Sales 
Book Company, Tata) sosretnene treasurer, 
908 Chestnut Street, Philadelphia, Penna. 


OFFICE APPLIANCE MANAGERS’ AS- 
SOCIATION—PITTSBURGH, PENNA. 
R. W. Tyler (Zabsiating Machine oo.) 

president; M. 8S. Stedm (L. C. Smith & 

Bros. Typewriter Co.), eves president; G. 

Cc. Gilbert, Mailometer Company), secre- 

tary-treasurer, 342 Second avenue. 


OFFICE APPLIANCE MANAGERS’ 
ASSOCIATION OF SAN FRANCISCO 
W. M. Coffman (Elliott-Fisher Company), 
president; C. W. Hunt (The Line-A-Time 
Manufacturing Company, Inc.), vice presi- 
dent; H. A. Sperb (Woodstock Typewriter 

Company), secretary-treasurer. 


Office Furniture Association 


OFFICE FURNITURE ASSOCIATION OF 
BOSTON 


L. G. H. Palmer (The General Fireproof- 
ing Company), president; K. R. Doten (Dot- 
ten-Dunton Desk Company), vice president; 
J. W. Naughton (Yawman and Er Manu- 
facturing Company), treasurer; William §&. 
McNaughton, secretary. 
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Scepticism 1s unbelief in cause 
and effect. 4 man does not 
see that,...as he deals so hets, 
and so he appears;...that for- 
tunes are not exceptions but 
fruits; that relation and con- 
nection are not somewhere and 
sometimes, but everywhere and 
always;...no exemption, no 
anomaly,—but method and an 
even web; and what comes 
out, that was put in. As we 
are, so we do;...we are the 
builders of our fortunes; cant 
and lying and the attempt to 
secure a good which does not 
belong to us, are once for all 


balked and vain. ---- Emerson 
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HEN the Supreme Court 
of the United States 
handed down its last de- 





cision affecting the activities of 
business men’s associations, the 
advisors of these organizations 
were almost driven to the conclu- 
sion that practically every asso- 
ciated activity among competitors 
would eventually be found to be 
illegal, save only those which had 
to do purely with good fellow- 
ship and social intercourse. It 
has become a serious question 
just what a business organization 
may and may not do. It is fairly 
well determined, however, that 
any activity which not alone fixes 
prices, but which may be used 
for the purpose of price fixing, 1s 
illegal, or raises the presumption 
of illegality. 

In casting about for work 
which would sustain the useful- 
ness of trade associations within 
the law, the subject of cost ac- 
counting was taken up in a good 
many different organizations at 
the same time, for it has been 
found almost universally that 
there is more misunderstanding 
on the subject of costs and profits 
than upon any other one vital 
topic and that there is a wide- 
spread lack of information on the 
proper way of figuring how to 
compute costs and to figure 
profits. 

But here, too, there comes an 
apparent obstacle 1n that any sys- 
tem which is devised by the 
activities of an association, how- 
ever correct it may be if univers- 
ally adopted by the members 
thereof, will tend toward a sub- 
stantial price-fixing agreement 
and may, therefore, be accounted 


illegal under the most recent in- 


Uniform 
Cost 
Accounting 


A Subject Which Now Engages the 
Attention of Merchants, Lawyers 
and Accountants—A Statement 
of Some of the Matters Which 

1ffect the Adoption of Uniform 

Cost Accounting With a Review 

of a Article by T. H. Sanders in 

the “Harvard Business Review’ 

for January, 1923. 
terpretation of the Sherman anti- 
trust law. 

An interesting discussion of the 
present status of uniform cost ac- 
counting has been contributed 
by T. H. Sanders to the January 
number of the “Harvard Business 
Without going into 
details of the questionnaire sent 


Review.” 


out by the author to about eighty 
associations requesting informa- 
tion as to total membership, num- 
ber of members or non-members 
using cost accounting systems, 
etc., it need only be said that the 
results showed no very consider- 
able unity among the members 
of different associations in the 
employment of cost accounting 
systems. However, Mr. Sanders 
concluded that there is a strong 
presumption that certain associa- 
tions have been effective in giv- 
ing aids to their membership by 
encouraging them to install cost 
systems and following up their 
action by the collection of im- 
portant facts which could be used 
for the common guidance of all 
members and sometimes for the 
industry at large. He here men- 
tions the legal difficulties and re- 


fers to the decision in the Hard- 
wood Lumber case, so-called, as 
being of possible application to 
certain activities in uniform cost 
accounting. He says that the ex- 
tent to which associations of 
manufacturers may contribute 
their information to a common 
center for joint use still remains 
to be defined. 

He continues that one of the 
first benefits to be derived from 
cost accounting within an indus- 
try is the possibility of having 
members compare their own indi- 
vidual costs with the average 
costs of all members. If the man- 
ufacturing costs of one firm are 
greatly higher than the average, 
it would seem to be in the interest 


of stable business for that firm to . 


be informed of the fact in good 
time. Financial disasters are not 
of advantage to the general com- 
munity. A firm so situated will, 
however, usually find by studying 
its position and facilities that it 
will be able to make reductions in 
its expenses which will bring it 
into line with its competitors. 

On February 3, 1922, the Hon. 
Herbert Hoover, secretary of 
commerce, wrote a letter to the 
attorney general, asking for an in- 
formal expression of opinion upon 
many points of association activi- 
ties. His first question was as 
follows: 

‘“One—May a trade assuciation 
provide for its members a stand- 
ard or uniform system of cost 
accounting and recommend its 
use, provided that the cost so ar- 
rived at by the uniform methods 
are not furnished by the members 
to each other or by the members 
to the association and by the lat- 
ter to the individual members.” 




















It would seem by the foregoing 
question that Mr. Hoover himself 
entertained the idea that the 
legality of furnishing costs by the 
members to each other or to an 
latter to 
“If 


says Mr. Sanders, “it 


association and by the 


individuals was doubtful. 
this be so,” 
is very evident that many associ 
ations are breakiny the law, for 
the most enterprising and suc- 
cessful of them are doing the very 
things mentioned. 

A good many people argue that 
we are getting farther away from 
common sense as we get farther 
into legal technicalities and that 
f the 


mentioned might form a basis for 


information < sort 


while 


collusion among manufacturers to 
restrain trade, yet they do not in 
themselves impose any restraint 


on trade, nor constitute a con- 
spiracy. 

Mr. Sanders refers to a state- 
ment by the Federal Trade Com- 
mission published in Bulletin No. 
ll of the production department 
of the United States Chamber of 
Commerce. He finds the original 
statement somewhat confusing, 
but has rewritten it to bring out 
the points made in sharper relief. 
\s rewritten by the author of the 
article referred to, the statement 
would read as follows: 

“The conception of the commis- 
sion is that the efforts of a trade 
association to educate an individ- 
Efforts 


of the association to assemble and 


ual business are proper. 


reduce the individual costs to an 
average, or uniform cost basis, for 
the the 
members condi- 
tions and to facilitate the check- 
are 


purpose of informing 


about average 


ing up of individual costs 
proper, but to induce members to 
substitute the group figures for 
the individual cost figures or by 
concerted action to procure the 
use of group averages rather than 
of individual figures as a basis for 
price making is improper. The 
individual must fix his own price 
and his own margin. The group 
may not attempt to substitute a 
group average or standard either 
of cost or margin for the individ- 
ual’s figures without being in peril 





of becoming an unlawful com- 
bination.” 

The practices of the largest, 
most efficient and best established 
manufacturing institutions in the 
United States show that 


plete cost accounting system is 


a com- 


regarded by them as a matter of 
course. The only question with 
them is how they can continually 
improve their methods and prac- 
tices to give better and more il- 
luminating information. Since so 


many concerns of international 
repute have adopted this attitude 
on the subject of cost accounting, 
it would seem superfluous to raise 
any question as to the desirability 
of such systems. 

the 


the general adoption of cost ac- 


The difficulties in way of 
counting systems are pointed out 
to be, first—That a large number 
of executives do not understand 
how to use the data which a cost 
system would bring to. their 
Some executives are ex- 


Others 


notice. 


cellent salesmen. are 
good engineers and as a result of 
efficiency in their own particular 
specialties, have been able to 
carry a load of waste which might 
have otherwise swamped their 
concerns; but to rely upon excel- 
lence in one department to achieve 
success for a whole business is 
possible only in enterprises of lim- 
ited 


self will limit the growth of the 


size. Indeed, the policy it- 


business. 
Mr. Sanders gives as another 


reason for failure of many cost 


systems the inability of bookkeep- 


ers and clerks to adjust them- 
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selves to the installatio: ne 
system and to carry it 01 tient 


ly and accurately. 


In conclusion, M1: : ers 
points out that ther €1 
great advantages in having 
members of an industry theit 
cost results by the same methods, 


that prices made in ignot 


proper costs are listut Dp 

business and that there is OF OO' 
reason why the members should 
not have all the assistance the 
can obtain in finding the pel 
costs. He states that many influ 
ences operating in different 
spheres are working toward the 
promotion of uniform accounting, 
both cost and financial. The In 
terstate Commerce ( $$101 
and the State Publi tilities 
(ommissions, have all opted 
systems of accounting for operat 
ing expenses throughout the pub 
lic utilities field. The Federal Re 
serve Board has recognized the 
necessity for standardized state 
ments for credit purposes lhe 


Federal Trade Commission has 


adopted its own forms for investi 
gational purposes, and ewise 
has the Bureau of Markets. Pri- 
vate firms are growing up which 


aim to perform useful cost a 
counting work for some one in 
basis, 


dustry upon a commercial 


charging contributing members 
for accounting services and for ad 
visory and statistical services. All 
these activities must exert a 
stabilizing influence on the indus 


tries in which they operate and 


will be of value inasmuch as the 
movement is intended to elimi- 
nate an ignorance which is apt to 


express itself in destructive com 


petition while permitting free 


play to competition based upon 
real differences in production fa 
cilities. It is to be hoped that the 
legal difficulties can be clearly de 
fined and adjusted, and that busi 
ness men will come more gener- 
the 


which accurate cost keeping afford 


ally to realize advantages 
and finally, that a body of ac 
countants can be trained who can 
visualize what the executive prob- 


lems actually are. 














Sx 








FEW years ago when 
touring in Massachusetts 


in a section where the 





roads were unusually fine, we 
came to a place where an army 
of laborers were engaged in build- 
ing a section of new highway. 
Not being familiar with the 
methods of constructing such 
roads, we stopped to look on for 
a time, engaged the superintend- 
ent in conversation and had the 
whole thing explained to us in 
detail. The young superintendent 
was a technical college graduate 
and road building was his pro- 
fession. He knew what was re- 
quired to make a road that would 
endure the traffic to which this 
one would be subjected and such 
a road was being built. 

After the road-bed had been 
leveled and rolled with steam 
rollers until it was as smooth and 
hard as a floor, granite blocks 
about 4” x 7” x 12” were laid 
edgewise entirely over the sur- 
face; then a filling of thin concrete 
that penetrated all the cracks be- 
tween the blocks and cemented 
the whole together in a solid mass. 
This done, a layer of crushed 
stone about the size of hen eggs 
was spread over the granite blocks 
and rolled; more concrete, and 
another layer of smaller crushed 
stone about the size of marbles; 
another filling of concrete and 
finally the surfacing material. The 
result: A road of incomparable 
smoothness and of Herculean 
strength; in fact, all that could 
be desired in a road. 

Of course, the cost of building 
such a road is tremendous, but 
then such roads are built only one 
time. They are built so well they 
draw tourists from every section 
of the country. The surface is 
scarcely dry before they are dot- 
ted with automobiles, which bring 
the wealth of their owners into 
the state to be expended in the 
enjoyment of such pleasures as 
accompany the advent of good 
roads. Such a road is the result 
of many small stones painfully 
placed and carefully concreted 
into the mass that is to sustain 
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The 
Little 
Things 
Count 


Being the Third of a Series of Three 
Articles on Store Character.— 
By J. D. Claitor, Sales 
Manager, Southern Sta- 
tionery Store, Inc., 

Baton Rouge, La. 


the burden of traffic which fol- 
lows. And the traffic is the re- 
sult of the road; it would not be 
there otherwise. 

And so it is with a business. 

When you see many people en- 
tering a store, spending their 
money there and leaving with 
happy expressions, as. though 
they had been well served and 
were satisfied with their pur- 
chases, you may take it for grant- 
ed that many little things went 
into the foundation of that store’s 
popularity; that like the road, it 
was the little details, well attend- 
ed to, which built the store up to a 
point of solid favor in the public’s 
mind, and that it rests on a found- 
ation that will withstand the 
heavy traffic of competition and 
ever changing conditions. 
Like the time-worn maxim— 
lake care of the pennies and the 
dollars will take care of them- 
selves”—the customer feels that 
a store which looks out for his 
interest in the little things may 
be depended upon to take care of 
him in the bigger things. Many 
a potential customer has been lost 
to a store for no other reason 
than the lack of proper care or 
courtesy in attending to some 
small need which, perhaps, repre- 
sented no profit in itself to the 
store. 


“er 


Small Orders Carefully Filled 
Bring Good Will. 
Because of the great variety of 
merchandise manufactured on a 
competitive basis, very few sta- 
tionery and office equipment 
stores can begin to carry any- 


— i) 


where near a complete line in 
stock; that is to say, a line of 
goods from which the want of 
every customer may be filled from 
the shelf. This condition is just 
as characteristic of the large 
stores as it is of the smaller ones. 
While the $100,000 stock may of- 
fer the customer, a somewhat 
larger selection than that of a 
$20,000 stock, in most cases the 
former will be found to consist of 
larger quantities of the various 
items rather than a larger variety 
of items. By reason of this con- 
dition, the average customer of 
such a store does not always ex- 
pect to get what he asks for from 
the shelf. Nine out of ten of our 
telephone orders come by way of 
asking if we have such an article 
in stock. Should we not have it, 
our invariable answer is—‘‘We 
will get it if it is to be had’”—and 
we do. We do not consider it too 
much trouble to shop around for 
an article to oblige a customer 
when we do not have it in our 
store. The size of the purchase 
does not alter this practice. We 
take just as much pains to obtain 
15 cents worth of merchandise for 
a customer as we do to secure- 
fifteen dollars’ worth or two hun- 
dred dollars’ worth. 

No merchant can afford to let 
down the bars to his competitor 
by turning away a customer un- 
der such circumstances. If a cus- 
tomer is compelled to go to a 
competitor for something that you 
do not have on your shelves, it’s 
a mighty easy matter for him to 
acquire the habit of going to the 
competitor for something that 
you do have—and right there is 
where the pebbles in the road bed 
will begin to loosen. Good will 
and a willingness to serve make 
up for a lot of things that are not 
on the shelves. The goods on the 
shelves may be moved only by 
keeping the traffic moving in the 
direction of those shelves. 

Trading in a store becomes a 
habit only after the customer has 
found such favorable conditions 
to exist there as will command his 
confidence and give him the as- 
surance that his wants will be 
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cared for. It remains a habit 
only until such time as he finds 
that those conditions have ceased 
to exist. The natural tendency of 
a store owner, after he has his 
foundation well laid and the traf- 
fic moving smoothly over his 
pavement, is to relax a little and 
let things run along of their own 
momentum. That is the reason 
why the average life of any busi- 
ness is less than a decade. 

Merchant Has No Mortgage on 

Customer’s Good Will. 

Any new business is launched 
as the outgrowth of a keen en- 
thusiasm of the owner for that 
line of business, and his optimism 
and bright outlook will keep him 
keyed up to a high pitch of sin- 
cere service to his customers for 
a time at least. In due course, 
however, the drudgery of the 
thing becomes apparent 
than the glory of it. He begins 
to feel that he has a certain pro- 
prietary interest in his customers ; 
that he owns their good will and 
patronage just the same as he 
owns the merchandise on his 
shelves. When he reaches this 
attitude he has already attained 
the pinnacle of his success and has 
the side of 


more 


started down other 
the pyramid. 

There is no one thing in the 
world that a merchant can own 
less than a customer. A customer 
is not unlike the heat from a radi- 
ator. He will keep you warm 
with his patronage as long as you 
stoke the furnace, but as soon as 
you stop shoveling in the coal the 
temperature will fall. 
Just as the temperature is main- 
tained at a comfortable degree 
through the combination of effort 
and the customer’s 
patronage maintained on a satis- 
factory basis through the combi- 
nation of service and good mer- 


begin to 


fuel, so is 


chandise. 
Substitution in Filling Orders a 
Cause of Irritation. 

One of the things that irritates 
customers is the improper filling 
of orders and substituting by mis- 
take or intent. And in the station- 
ery business the temptation to 
There are 


substitute is constant. 


so many different makes of pens, 
for instance, in each of which 
almost exact duplicates may be 
had. Yet the difference of the 
name on the pen is enough to irri- 
tate almost any customer accus- 
tomed to using a particular kind. 
The same thing applies to paper. 
There are a hundred different 
brands of paper, the only differ- 
ence—or essential difference—in 
which is represented by the wa- 
termark. Yet it is irritating to a 
customer to substitute something 
“just as good” when he knows 
what he wants and has asked 
especially for it. 

The same thing applies with 
almost equal directness to dozens 
of articles sold in a stationery and 
office supply store. In most in- 
stances, when the stationer is un- 
able to supply the article ordered, 
he can still save the sale by taking 
the patience to explain the merits 
of the article he wishes to substi- 
tute, instead of attempting to 
“run it over” his customer with- 
out the latter’s consent. 

In the matter of paper, it is bad 
practice for a stationer continual- 
ly to change his brands of paper, 
in order to take advantage of job 
lots that are offered to him at at- 
tractive prices. It is better to 
build up the character of the store 
around certain brands of merchan- 
dise, which are of good quality 
and which are stocked regularly, 
to the end that customers will get 
into the habit of those 
brands and will apply there for 
them, secure in the knowledge 
that they may be obtained. 

When a substitution is made, 
the thought that naturally occurs 
to the customer is—and this no 
matter how friendly he may be to 
the store—that the substitution is 
to the advantage of the dealer; 
otherwise, he would not desire to 
It is a natural line of 

To offset this bad ef- 
spare no 


using 


make it. 

reasoning. 
fect the dealer should 
pains to make the matter clear to 
the customer that the substitution 
is of no pecuniary advantage to 
him. Above all things, never sub- 
stitute an inferior article for the 
one asked for. Better to lose the 


sale. The customer will have 
more respect for the store than 
he would had it sold him an arti- 
cle that proved to be inferior to 
what he wanted, in which case the 
store would probably lose the cus- 
tomer altogether. 

Tactful Inquiries as to Customers’ 

Needs Build Sales. 

Many friends may be made for 
the store by inquiring into the 
needs of the customer, whenever 
a favorable opportunity is 
sented, and suggesting the kind 
of merchandise best suited to his 
This applies par- 


pre- 


requirements. 
ticularly to the sale of such arti- 
cles as typewriter carbon paper, 
typewriter paper, filing supplies 
and many appliances. The aver 
age user of carbon paper does not 
know that a feather-weight car- 
bon is unsuited for general use 
when only one or two copies are 
made. Many have the erroneous 
idea that the lighter the paper the 
finer the quality. Simply by ex- 
plaining the particular virtue of 
each weight to such 
better service results to the user 
and loyal friends are made for the 
store. Then, too, many users of 
typewriter ribbons do not know 
the difference between record and 


customers, 


copying ribbons. Again, it never 
occurs to many users that thin 
second sheets cut down the space 
required for filing, thereby reduc- 
ing investment in filing cabinets; 
that they take up less space in the 
stenographer’s cabinet and are in 
many respects preferable to the 
heavier sheets. 

Little things like these that will 
mean a saving Or a convenience to 
the customer should be suggested 
by the stationer at every oppor- 
tunity. The habit of doing this 
creates confidence in the store; it 
impresses the customer with the 
fact that the store is seeking to 
serve him with specialized train- 
ing along lines that will 
profitable to his business; it gives 
him the idea that the stationer 
knows his business, and most peo- 


prove 


ple like to trade where the store- 

keeper can be of 

selecting the things he needs. 
The little things count! 


assistance in 
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Links in the Chain of the Day’s Sale 


TURNOVER OF 
STORE 
CLERKS. 


BEATING THE 
PRICE CUTTER. 


CAPITALIZING 
RAINY 
DAYS 


retail store forces were studied by the 

Bureau of Labor. Out of a total of 
7,362 full-time workers in mercantile estab- 
lishments studied by the Bureau of Labor, 
837 were discharged, 3,972 were laid off, and 
10,432 left voluntarily. This made a total 
of 15,421, or a labor turnover of 207 per 
cent on the original 7,632 cases. Voluntary 
changes were 141.7 per cent. 


ie waa for the frequent turnover in 


Dissatisfaction with wages, the most im- 
portant single cause for resignations, form- 
ing 24.6 per cent. Among other causes for 
change of position were: Dislike of work, 
five per cent; obtaining a better job, 12.1 per 
cent; physical disability, 5.7 per cent; leav- 
ing town, 5.6 per cent; monotony, 2.7 per 
cent; general dissatisfaction, 8.3 per cent. 

Labor turnover in which the employer 
took the initiative was responsible for dis- 
charges in the following percentages: In- 
competence, 33.2 per cent; unreliability, 29.3 
per cent; laziness, 10.3 per cent; careless- 
ness, 4.6 per cent; insubordination, 6.5 per 
cent; misconduct, 3.7 per cent. 

<-> 

RICE CUTTING may be met without 
P resorting to blatant advertising to her- 

ald that fact. A Minnesota merchant 
undersells the price cutters in his town, 
meeting the customer’s comment that “So- 
and-So” is selling at a reduced price. This 
serves to hold that particular customer, with- 
out arousing general interest in the antics of 
the price cutter. Advertised cuts merely 
emphasize the fact that a competitor is cut- 
ting. In many cases customers have not 
noted the advertising of the original price 
cutter. In case they have, and ask for similar 
prices from another dealer, his compliance is 
felt as a special and individual concession. 


One merchant has watched his sales, and 
determined that but sixteen per cent of his 
business is due to current ads. The eighty- 
four per cent is traced to previous advertis- 
ing and the established good will of the 
customer. With these facts in mind it should 
be easy to allow price cutters to sacrifice 
their profits, the dealer standing pat unless 
he recognizes that his prospect is sold on 
price only. 

<*> 


RUMMING retail trade on the tele- 
D phone is not always popular with cus- 
tomers. Some cities seem to have a well- 
defined aversion to this practice. A rainy 
day offers a good excuse to telephone to 
regular customers. There is plenty of time 
to do this, as the store clerks are not busy. 
A bit of good-natured palaver over the tele- 
phone with the buyers in the different offices, 
with the suggestion that the store’s delivery 
boys are web-footed, and enjoy a “run” in 
the rain, may pry loose many an order. It 
is worth trying, anyhow. 


SUCCESS IN 
RETROSPECT. 


NEITHER FIRST 
NOR LAST. 


SELLING POWER 
IN LETTERS. 


ROTATION 
IN SALES 
POSITIONS. 


ECIPES for success in business are as 
R plentiful as recipes for hooch. An ad- 

vertising man delved into the subject 
from the back, instead of from the front, as 
seems to be the custom. He took a list of 
100 successful retailers, and secured from 
the head of each establishment an expres- 
sion of the prime factor which had assured 
the success of the business. Tabulated, these 
indicate: Adequate capital, thirty-one per 
cent; advertising, twenty-two per cent; 
changing location to conform to “trading 
tendencies of city, ten per cent; correct buy- 
ing, twenty-three per cent; service to cus- 
tomers, nine per cent. Five per cent as- 
signed miscellaneous reasons for success, in- 
cluding: reputation based on long existence; 
personal management by proprietor; good 
personnel; keeping stock timely. 

<- 


HATEVER one may think of the su- 

\¢ perstitions, it pays to avoid running 

counter to common superstitions. 

One of them is an indisposition to take the 
first or the last article from a counter pack- 
age. Cigar dealers know this superstition. 
Stationers displaying cartons of small items 
on the counter may avoid stirring up this 
superstition by taking out one package from 
a full carton. When the stock on the counter 
is down to a single package, put that aside 
and start a new display, removing a single 
package from that also. The odd packages 
may be restored to the carton as soon as 
sales have made space for them. , 


<-> 


VERY business letter, even though it 

be routine correspondence from the ac- 

counting department, can be made to. 
convey a sales thought. The Skyscraper 
(The Shaw-Walker Company) comments on 
a plan followed by Bradley & Scoville, Inc., 
New Haven, Conn., in putting a sales punch 
in every letter. Below the signature is 
typed a line, different each day, calling at- 
tention to some feature in the store’s stocks. 
One day it was “Use Shaw-Walker Ideal 
Index for Filing your Correspondence.” It 
is a “long shot,” of course, but the plan pays. 
It costs nothing to use it, and the dealer gets 
a little more work from his two-cent stamp. 

<-> 


HIFTING salesmen from one depart- 
S ment to another in a retail store has 

been suggested as a means of making all 
familiar with the various stocks, and the cus- 
tomers who may buy in only one section of 
a representative store. Rotation in sales po- 
sitions has been adopted for another rea- 
son by a Washington store. It assures more 
uniform earnings where wages are based on 
the volume of sales. Business varies in dif- 
ferent departments according to season. By 
transferring from stock to stock the average 
is fairer to all employes. 
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BOITITORIAL 





“Them Days Is Gone Forever.” 

N ASSOCIATED PRESS dispatch of February 9 
A announced a German engineer’s invention of a 
motor that operates on four legs, “walks like a man,” 
and draws a truck, loaded with six or eight tons. 

Old stuff to the boys of the early eighties, who 
thrilled with the stirring narrative of “Frank Reade 
and His Steam Man of the Plains.” 

The real thing, the “Steam Man,” a giant of steel 
and iron, walked on two legs between shafts and drew 
a four-wheeled vehicle, armored with steel wire netting, 
in which rode Frank Reade, at the levers, Mike, the 
daring, and Pompey, the black, heroes of a thousand 
adventures with the redskins. 

Surrounded by an army of screaming savages, the 
“Steam Man” stalked across the plains, while from the 
portholes came a “withering fire” from the throats of 
the trusty Winchester or the nickel-plated Derringers. 
Around the vehicle and the shafts extended a rail, 
charged with electricity, which brought consternation 
to the venturous savage who laid hands upon the outfit 
and death to the persistent when Pompey turned the 
juice on to the full. 

Ah boy! them was the days! Delectable literature 
of the school of Beadle—Colonel Beadle of fragrant 


memory. 
<> 
Conditions Looking Up in England. 

ROM the London letter of W. T. Shore, which 
—eevie in this issue under date of February 2, it is 
evident that the first of the year outlook in Great 
Britain is of an encouraging character. Mr. Shore 
quotes the managing director of a leading office furni- 
ture house as stating that there has been a gradual but 
steady improvement in the office equipment trade and 
that in some quarters its volume is almost equal to that 
of 1920. This gentleman notes the fact that the prin- 
cipal improvement appears to be in steel equipment and 
that this may be due to increased publicity. This will 
be a matter of interest to the trade in the United States, 
which is the home of steel furniture. The right kind 
of advertising in the daily papers of Great Britain has 
brought steel furniture into favor and libraries and 
other public places as well as private concerns are 
adopting it on a rather extensive scale. 

Another point of interest to be noted is the fact that 
the London Chamber of Commerce is taking an active 
part in promoting the interests of office equipment. It 
purposes to revise and bring up to date its syllabus on 
modern business systems, with special reference to the 
latest office appliances and their use. This work will 
be carefully done and will be good propaganda for the 
office equipment business. 


Mr. Shore notes that notwithstanding tariff handi- 
caps, French office equipment trade appears to be im- 
proving, judging from the orders recently received in 
England. . 

On the whole, Mr. Shore’s report is highly encour- 
aging as to the outlook in Great Britain. 

<---> 
A Period of Rising Prices. 
t ite THOSE who enjoy some elementary know- 
ledge of economics the fact that we appear 
to be upborne by a wave of advancing prices brings 


encouragement for the immediate future. Pros- 
perity usually goes hand in hand with price 


advances. Goods become dear because they are 
in demand and money comes out of its hiding places 
to buy them. An upward pressure of prices puts a 
greater volume of money in circulation, for high 


prices are seldom prohibitive. People buy some- 


times more freely than when low prices rule. Our 
needs, real and imaginary, must be met. We sel- 


dom buy two coats because they are cheap, nor 
less than one because it is dear. 

Steel is going up—and other commodities are 
going along. We have the spectacle of advancing 
wool, paper, cotton—and cotton is most important 
High 


fact, 


for a considerable section of our country. 

cotton means good times in the South. In 
whenever the fruits of the earth bring to the pro- 
ducers a safe margin over the cost of producing 
them we have the solidest basis for cheerfullness. 
When the notes at the bank are paid; 
there is a 


when mort- 


gages are settled; when comfortable 
balance for the farmer to jot down in the stub of 
his check book—then nobody need worry very much 
about the future. 
Conditions aren’t ideal—probably they never will 
be. But when we look abroad and compare our- 
selves with others our lot seems happy indeed. 
When high prices go too far or last too long, then 
we have danger of inflation, when imagination out- 
forget that the laws of 


When inflation comes 


runs judgment and we 
action and reaction are equal. 
it is because men have overreached their strength 
—have extended their credit beyond their power 


to meet their obligations when the demand is made. 


In other days we had recurring periods of panic 
due to the effects of too much prosperity. In the 
Federal Reserve now have a buffer 
against positive disaster, but not against the more 
fundamental ills of These 
we must still bear in shall 


somehow get to be a little sober minded when the 


system we 


shortsighted policy. 


hard times unless we 


going is good and save some of our strength for 


the climb that must certainly come. 
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Under the caption, “Better Business Indications,’ 


the periodical, “Service,” published by the Guardian 


Life Insurance Company of America, said on Keb- 


ruary 20: 
“Car loadings have broken February records; bank 


clearings 


re far ahead of January, 1922; postal re- 
ceipts in filty cities were nineteen per cent greater in 
January than in January, 1922; new enterprises incor- 
porated in January were for $910,000,000, against 
$844,000,000 in January, 1922; the liabilities of Janu- 
ary business mortalities were constderably smaller than 
for the same period in 1922; pig iron production was 
ninety-six per cent greater; Pennsylvania crude oil 
has advanced twenty-seven per cent and Mid-Continent 
crude thirty-two per cent; lumber shipments are forty- 
five per cent greater and forward bookings forty-four 
per cent greater than for the same period last year, 
while in January of this year the Detroit district alone 
turned out 11,000 automobiles, as compared with 3,500 
tor the whole country in January of 1922.” 

Surely in the foregoing figures there are grounds 
for optimism as to the business outlook. The: pations 
of the Western Hemisphere find themselves in a singu- 
lar position with relation to other countries, where 
war has left its disastrous effects and where more war 
is going on and greater wars are narrowly averted. 
Production abroad as a result of the demoralization of 
warefare is at a low ebb and for some time to come 
cannot attain anything like normal figures. In the 
meantime the nations on this side of the ocean are pro- 
ducing—miust produce, else millions in less fortunate 
lands would starve. Destruction and its twin, non- 
production, must be replaced by labor and creative 
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energy. Nations which are hard put to finance them- 
selves must adopt, nationally and commercially, the 
methods and appliances which make economical produc- 
tion possible, hence for years there must be increasing 
demand for the machinery of production. To fulfill 
these requirements will be our duty as well as our 
privilege until industry again develops its proper pace 
elsewhere. 
<-> 
Business Increasing Abroad. 
SHORT article in the Chicago Tribune of Satur- 
F. february 27, brought out a matter which has 
been for some weeks increasingly evident to Office 
Appliances, viz., that the demand for goods from abroad 
is quite decidedly on the upturn. The article referred 
to was written by O. A. Mather. We quote: 

‘Despite Europe’s economic and political troubles, 
the United States continues to sell a very comfortable 
amount of its surplus products to the rest of the world. 
In fact, the data on our foreign trade offer little sup- 
port to those timid economists who plead that America 
must rush in to solve the problems of the world, else 
its world commerce will collapse. 

“For example, our January exports totalled $339,- 
000,000. While this was a decline of about $5,000,000 
from December, it was an increase of $60,000,000 over 
January, 1922, and also an increase of $112,000,000, or 
nearly fifty per cent, over January, 1913, the last pre- 
war year. In fact, our exports last month were the 
largest for any month since March, 1921, with the 
exception of last December. At the same time, our 
receipts of gold last month exceeded exports by $24,- 
000,000.” 


PLEASE! 


A wonderful discovery by a wise anatomist! It takes 65 muscles to produce 
a frown, but only 13 muscles to produce a smile. Why frown? Why weary 52 
more muscles to become a joy-killer than are needed to make you an asset to your 


associates: 


The Japanese have a proverb, “Luck hovers around the house of smiles.” 
!f vou can, all at one stroke, save wear and tear on 52 muscles, please your 


acquaintances, add to your popularity, and get on the right side of Lady Luck, 


why isn’t it a pretty good thing to do? 


The men you know who have achieved success while frowning along the 
way, if any, have succeeded in spite of the frowns, not on account of them. 


They have pulled through under a serious handicap. 

If you still have the use of those thirteen smile producing muscles, get them 
into action and profit by the results before it is too late. 

Anybody who can be cheerful has a better chance. People like to meet and 
do business with cheerful folks. They avoid the frowners and the gloom 


spreaders. 


The cheerful professional man has more clients. The cheerful merchant has 
more customers. People will go out of their way to be cheered up and they will 
pay money for it. Here's smiling at you! 


I thank you. 


—Frank Farrington, 


(No. 3. All rights reserved.) 
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Walter Wood Cooley. 


BOUT sixty-three and a _ half 
A years ago there came into the 
world at Reading, Penna. a _ boy 
who was destined to travel a great 
many thousands of miles during the 
course of his life and to make himself 
one of the most useful men in an in- 
dustry whose beginnings at that time 
had not yet dawned. 

Walter Wood Cooley was born on 
June 24, 1859. Less than two years 
later the guns of Sumpter bellowed 
their message of coming war to a 
tense and waiting land. Not long after 
his advent into the world the Cooley 
family moved to Hoosick Falls, N. Y. 
Not wholly satisfied with conditions 
in New York State, and sensing 
greater opportunities in the South fol- 
lowing the war, the family again 
moved, in 1867, to Lynchburg, Vir- 
ginia. Two years later they took an- 
other journey, this time settling in 
Natchez, Mississippi, where they re- 
mained for four or five years, remov- 
ing to Indianapolis, Indiana, in 1874 


During all the intervals 
movings young Cooley kept on going 
to school wherever he happened to be, 
acquiring a rich and varied experi- 
ence of different teachers, text books, 
systems of pedagogy and the like, be- 
sides taking along with him memories 
of the many playmates and com- 
panions he had met. By the time he 
was fifteen years old, therefore, young 
Cooley had territory 
than most boys of his age and knew 
actual contact the 


between 


covered more 
from memory of 
names of cities, towns and other geo- 
graphical points, topography of the 
country, etc., which other boys knew 
only from reading and _ occasional 
casual inspections of the maps in the 
geography. 

Mr. Cooley's course after arriving as 
a youth in Indianapolis illustrates 
quite aptly the influence of previous 
environment upon the choice of an oc- 
cupation. Like many another boy he 
began making his way in the world by 
selling newspapers on the streets. This 
was all right in the summer time, but 
let it be remembered that during most 
of his life up to his fifteenth year he 
had lived in the South and had never 











At which we gather the old boys 


about the round table, discuss events 
of the years gone by, along with a 
little biographical history, and crown 
these victors of many contests with 
the wreath of laurel. 





become acclimated to the rigors of a 
Northern winter. When that 
came, therefore, the temperature no 
longer invited an outdoor occupation. 
The weather did not suit his ideas of 
what a fellow ought to be called on 


season 





WALTER W. COOLEY. 


to endure, so he got a position as news 
butcher on the J. M. & I. Railroad. 
He held this job for two years, when 
his health and he 
started for the city known as “the gem 
of the earth at the Gate”— 
otherwise termed San Francisco. He 
reached there in 1876, and for a time 
after his arrival he did anything and 
everything that he could find to do. 
By and by, however, he got a selling 
studied accountancy in 
By 1896 Mr. Cooley 
several 


became impaired, 


Golden 


position and 
his spare time. 
had familiarized himself 
different lines of human endeavor. He 
was a good accountant and first-class 


with 


salesman and a man who knew a great 








1923. 
deal about business and about the dif- 
ferent industries of the Pacific Coast 
through first-hand experience 

In 1896 he was connected with ad- 
vertising work with a circus. Later, 


however, through impairment of sight 
he entered the field as a book agent 
and continued selling books until 1905, 
when he joined the Burroughs Adding 
Machine Company as a salesman. Here 
his work as an accountant and his rare 
experience in selling stood him in good 
stead, and he forged ahead rapidly so 
that in 1908 he sales 
manager in San left 
this position in 1914 to take up edu- 
cational advertising work for the com- 
pany in the Pacific Coast and the 
Rocky Mountain states. His territory 
covers everything from San Francisco 
to Denver and from Mexico to Canada. 
With many agencies to Mr. 
Cooley carefully prepares his itinerary 


was appointed 
Francisco. He 


visit, 


and travels with the precision of a 
clock, fixing and fulfilling definite dates 
for each He is always wel- 
come wherever he goes, as he is a man 


agency. 


who possesses a rare and interesting 


personality. He is in much demand 
as a public speaker, and devotes a con- 
siderable time to delivering addresses 
before civic organizations, colleges and 
schools. He invariably speaks on 
business problems and handles his ex- 
perience in a masterly yet interesting 
Wherever he speaks, he is al- 


ways sure of an audience composed of 


way. 


the elect of the business community. 


Mr. Cooley employs what little lei- 


sure he has occasionally in writing 
verse, for which he has an aptitude 
Many of his verses have been pub- 
lished in newspapers and periodicals 


on the Pacific Coast, some of them be- 
ing in a serious vein and others in a 
lighter style. 

In view of the fact that as a 
ager Mr. Cooley was not eligible to 
the “All-Star” the 
the Burroughs organization 
the title of “Dad” and conferred it on 
Mr. Cooley by unanimous vote. To 
all Burroughs therefore, 
known as “Dad” Cooley. His title is 


man- 


class, members of 


created 
men he is, 
the expression of an affection which all 


the feel 
for him 


the organization 


members of 








The Road to Fame 
is Hardon Tires 





Herber: Logan Clevenger 
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Ways to Cut Business Costs. 


Selected from an Article Under the Above Title Written 
by Floyd W. Parsons in the World’s Work 
for February, 1923. 


ANY executives have discovered that luck and brains 
M are not synonymous; that profits are often harder to 

keep than to get. Economy in the management is a 
present day necessity and directors’ meetings are taken up 
with discussions of ways to reduce expenses; one purpose 
of efficiency is the elimination of waste in materials, effort 
and time. The majority of business executives who have 
gotten ahead owe their success to strict adherence to a 
few simple rule-of-thumb methods. There is a growing 
belief that management needs education more than does 
labor. 

Everyone should follow a carefully arranged schedule for 
each day’s work. Every hour should be planned. It is 
more desirable for the worker to fix his own schedule than 
to follow an arbitrary routine, worked out by the company. 
This not being always possible, it becomes one important 
duty of the manager to discover who can and who cannot 
plan his own day. 

Most managers work best when they arrange their duties 
so as to alternate different kinds of tasks. It is frequently 
unwise to stick to one job until it is finished. Time will 
often be saved if one can leave his task when he feels him- 
self going stale on it. Let him then turn to a different kind 
of work, later returning to the same job and finishing it. 

It is wasteful for the executive to do small tasks that can 
be done as well by lower priced employes. The big men in 
business are those who have become proficient in the knack 
of allowing the minimum amount of time for each operation 
in the day’s work and then striving to reduce this minimum 
in actual practice. The best kind of a schedule is that 
which assigns a certain time each day to the performance 
of a special task. With an executive who must do a con- 
siderable amount of studying, figuring and thinking, it is 
a good plan to have subordinates understand that there are 
certain times of the day when he can be seen and other 
hours when he is not available. 

It is a good scheme for the executive to figure out an 
approximate maximum of time that a caller should consume, 
and then keep that maximum in mind or on paper before 
him during the interview. One way to increase the value 
derived from a conference or interview is to take notes dur- 
ing the conversation, to be later transcribed and filed. 

Many managers who have gained a reputation for their 
ability to pick the right man for the right job and build 
up around themselves an efficient organization, owe their 
success along this line to a policy of watching carefully for 
special talents in the workers. Whenever it is possible, this 
type of executive gives the worker whom he has under 
observation some kind of daily task in addition to his regu- 
lar duties, so that the employe will have an opportunity to 
spend a part of his time in working along the line in which 
he is most adept. 

There are few offices or factories where the floor plan 
could not be greatly improved, so as to eliminate much un- 
necessary walking about on the part of employes. It is 
obvious that the desks and departments that an executive 
consults most frequently should be located nearest to him, 
but in actual practice in many establishments this is not 
at all the case. Workers should not be so placed that they 
face each other or use the same desks. Both plans are dis- 
tracting. If possible, desks should be so placed that the 
workers will be back to back. Cliques destroy team-work 
and waste time gossiping. Clannish workers should be sepa- 
rated and placed in different parts of the office or in differ- 
ent departments. 


Conciseness. 

One manager I know is a regular topnotcher when it 
comes to efficiency. He is the essence of brevity and con- 
centration, and demands that each of his employes shall 
develop the faculty of being concise. It is an unwritten 
rule in his concern that unless the case is one of extraordi- 
nary importance, the employe shall not consume more than 
150 words in telling the story. This policy has saved time 
through shortening interviews between members of the 
organization. 

This boss encourages his people to make quick decisions. 
In each big office where a number of workers are con- 
gregated, he has installed a large electrically operated clock, 
and requires that all the watches in his establishment shall 
agree with the company time. Another rule is that no 
worker shall receive a promotion unless he has money in 
the bank or invested in securities. This plan is designed to 
encourage thrift, but care is taken to see that it works no 
injustice on a deserving employe. It is also a rule of the 
company that each worker who leaves its employ shall be 
asked to state frankly his reasons for quitting. The let- 
ters received from those who resigned have contained valu- 
able constructive criticism and have disclosed weak spots 
both in methods and personnel. 

Simple signals made by the executive with the receiver 
of his desk telephone call an office boy or give notice to the 
switchboard girl that a telegraph messenger is wanted. 

Color codes are used to simplify matters in all depart- 
ments. Red is used for items requiring prompt attention; 
blue is employed to record matters that are important but 
not pressing, and black is used for all details that can be 
laid aside for future action. Department heads keep 
memorandum cards on the mouthpieces of their telephones. 
These cards contain items scheduled for disposal that same 
day. Under the glass tops covering desks are lists of tele- 
phone numbers most frequently called. Other data and 
tables most often referred to are visible under the glass on 
each official’s desk. Chairs intended for callers are placed 
in such positions that all papers, important or otherwise, 
are out of the range of casual eyes. 

Keeping a Clean Desk. 

It is a company rule that nothing shall be kept in the 
compartments of a desk that is not an every-day working 
tool. Office men are not allowed to have their desks filled 
with matter that is referred to only every month or so, and 
that hides data which must be consulted perhaps once or 
twice daily. A small pile of unfinished matter soon be- 
comes a large pile, and one large pile rapidly becomes the 
parent of a number of children. 

Desk material is classified under four heads. First come 
unfinished letters and papers that are up for immediate 
consideration; second are matters held for future attention; 
third, letters and data that have been attended to and are 
ready for filing; and fourth come the desk equipment, writ- 
ing materials, and other working tools. 

In the accounting department, the plan is to have indi- 
vidual pay-roll sheets for each worker. It has been found 
that in practice this scheme saves time and provides valu- 
able information. These individual pay-sheets show the 
year’s total wages at a single glance, and they may be made 
to serve as a “pedigree” of each workman, giving all needed 
information about him. Since the present income-tax law 
requires each employer to notify the government of all em- 
ployes receiving wages in excess of $1,000, this job entails 
much work if the report must be compiled from the ordi- 
nary pay-roll sheets. When it is desired to make an an- 
alysis of the pay-roll by departments, this scheme makes 
the task easy, for the individual sheets may be grouped 
under department heads. 

An interesting experiment was conducted to determine 
the cause of errors in the work of employes. All error 
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slips were sent to a special investigator who talked with the 
worker who was making frequent mistakes. The investi- 
gation indicated that certain forms of illness are the most 
common causes of such errors. As a result of this re 
search, the company perfected an arrangement with a repu 
table physician who is now given the records relating to the 
work of individual employes, and according to the present 
plan the doctor becomes an important factor in each case 
He is expected to handle mental worries as well as physi- 
cal ills, and his recommendations are carefully considered 
The cost of this service has been more than balanced by 
the improvement in character and quantity of work done by 
employes. While it is only a small matter, it is worth men- 
tioning that the company has adopted the plan of opening 
doors and windows during the luncheon hour in winter and 
summer setter work has resulted from a change in office 
air. 

To keep the minds of employes as free as possible from 
money worries, the industrial relations department stands 
ready to give advice as to buying and selling securities and 
in purchasing life insurance. Printed slips appear in the 
pay envelopes with suggestions as to saving and investing 
money. 

Saving Time. 


To make sure that employes do not waste their time 
by doing work which can be done by those receiving less 
pay, the manager distributes a slip cautioning them against 
the fallacy of believing that they are saving time by doing 
work more quickly than it would be done by a less highly 
paid person, for after the subordinate is taught the time of 
the more highly paid worker is saved over and over again. 

One way to determine the degree of efficiency of the 
average business man is to have a look at his desk. Nine 
times out of ten a disorderly desk indicates a lack of sys- 
tem. It shows that yesterday’s work was not finished yes- 
terday and likely will not be cleaned up today. The real 
accomplishers, the fellows who work with method, have 
clear, clean desks each day when they quit their offices. 


In this day of modern labor-saving appliances, it is un- 
necessary as well as unwise to permit employes to put 
nervous energy and brain-effort into tasks that could be 
done better, cheaper, and more speedily by dictating, dupli 
cating, billing, and computing machines. Such devices pay 
for themselves in a remarkably short period of time. Me- 
chanical devices are more accurate than humans, and never 
get tired. 
can afford to dispense with the use of addressing machines, 


Few business concerns are so small that they 


which save clerical hand-work in the mailing of circulars 
and statements. It is also advisable to install a cutting ma 
chine which will prepare small metal plates with custom 
ers’ names stenciled on them for use in the addressing ma 
chine. Large companies will find it profitable to invest in 
devices to seal letters, 
checks, 
simultaneously by means of fountain pens controlled by a 


place postage stamps on envelopes, 
endorse sign a dozen letters or other documents 
master pen in the hand of the signer, open letters by cutting 
less than the hundredth part of an inch off three sides of 
each envelope, and machines for cashiers that automatically 
produce the exact change that is due the customer. 

It is now possible to equip telephones with an apparatus 
which enables the person talking to continue using both of 
his hands. This saves time, especially when the line must 
be held either before or after getting the proper connec- 
tion. In a large office it is not a bad idea to have a double 
arrangement of central switchboards, one for inside and the 
other for outside calls. Any employe having a telephone 
on his desk presses one button when he wishes to talk with 
another employe of his company, and a different button 
if he wishes an outside number. Perforating and punching 


machines, as well as those for cutting paper, are quite com- 


mon, while a compact mechanical arrangement is now |! 
stalled in some of the larger offices to do book ding 
the most modern fashion. A lot of managers prefer to have 


all of their company’s important papers and re 
in book form rather than laid away in many files 
Telephone Courtesy. 


[Two of the commonest utilities in business are 1 te 


phone and the telegraph, and yet in the daily us« oth « 


these devices in most concerns, there are ma 
ties to effect lmprovement. Ey ery business n ier shoul 


have each of his employes understand that whet 


ber they have called is obtained, their personality is thet 
put upon the wire. They are not face to fa but voice t 
voice, which is more important, for the telephone usually 
reflects our moods through accents and inflections of the 
voice no less truly do our facial expressions. When an em 
ploye talks over the ‘phone concerning compa mat 
ters, he is “the company” to the person with whom he ts 
speaking. It is in his power to win or lose friends for the 


corporation that pays for his services. It isn’t always what 


is said, but rather how it is said, that counts. Courtesy 1s 


the refining oil that lubricates daily affairs, and the more ot 
it we give away, the more we have on hand. 
How to Send Telegrams. 
Also in the matter of telegrams, there are a number ot 


fundamental principles which should be observed. Double 
space all messages, regardless of their length. Write cod: 
Write out numerals and dates so as to 
A date when spelled 


words in capitals. 
promote accuracy and reduce costs. 
out will often make one word, while if figures aré 
Do not use con 


used it 


will frequently run two to three words. 
tractions. Spell out, East, West, North and South. If a 


message is not to be signed, there should be written in 


place of the signature the words, “Not signed.” Do not 


say, “Wire at our expense,” but write the words, “Answer 
collect.” 
Remember that punctuation marks are not transmitted 


unless paid for, and it is important, therefore, that tele 


grams should be so phrased that their exact meaning is not 
dependent on such marks. Also bear in mind that no charge 
is made for words in addresses. Abbreviations cities, 
‘ountries, etc., are counted as one word. If you sign yout 


wire, “Harry Smith and William Jones,” you must pay to 


three extra words, but if you say, “Harry and William 
vou get by without any additional cost. One sure way 1 
delay a telegram is to try to save money by con t 


Even if the messag 
re-checked at eve! 


vords ill gitimate ly : 


written, it is checked and 


nd the sender loses more in service than he gained 


by his fraud. 


The success of many corporation executives has resulted 


largely from their policy of making sure that every detail 
of their business, no matter how small, has be: irefull 
investigated and provided for. While it may seem of smal 


consequence, large savings will come from efforts to econo 


mize on materials. Some rubber bands will last onl ‘ 
short time, while others will last four times as long; som« 
carbon will make but a dozen clear copies, whil 


paper 


other brands will make two dozen or mort Frequently 
paper made from ground-pulp wood will not stand storage 
Bleached, chem 


Material 


and will soon become brown and brittle. 
ical wood-papers are not troubled in this way 
where 


room 


losses often result from storing paper in a 
there is direct sun-light. It is preserved best where it is 


not reached by the sun’s rays, where it is free of fumes 
and dust, and where there is a good circulation of moistened 
air. Excessive dryness causes paper to become brittle 

The open inkwell is an abomination. Two kinds of ink 
should never be mixed, for if this is done it is likely bot! 
159.) 


(Continued on Page 
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Little Stories of Beginnings 


The Weis Manufacturing Company 


EARLY thirty years ago a young man, who had the 
N valuable attributes of energy and vision, was em- 

ployed in the bookbinding establishment of the Rich- 
mond & Backus Company, Detroit. After working at this 
business for a time, this young man, having in full measure 
the characteristics mentioned, decided that working for 
wages was a sure way of earning a living, but that to be in 
business for one’s self is the more attractive and inter- 
esting way of going through life, particularly if one is 
blessed with a practical and conservative helpmate. Being 
thus fortunately endowed by nature and matrimony, he 
decided to enter business on his own responsibility, and 
thus was formed the modest bookbinding establishment of 


[ANDREW LWEIS BOOK BINDING) 





WHERE THE WEIS MANUFACTURING COMPANY’S BUS- 

INESS BEGAN.—Top—First Establishment of Andrew L. Weis 
in Toledo. Below, the founder and president, A. L. Weis, and 
his youngest brother, H. C. Weis, secretary and assistant gen- 
eral manager of the company. 
Andrew L. Weis, in Toledo, in 1892. Early in the busi- 
ness Mr. Weis recognized the fact that growth and profit 
depended to a certain extent upon volume and turnover 
and that these could be achieved more quickly if effort 
were devoted to making and marketing some device that 
would find universal use in homes and offices. With this 
incentive in mind, a magazine binder was built and patented. 
This item soon showed satisfactory. sales and led to the 
addition of other devices until several were being handled 
and spoken of as “the Weis line.” 

The growth of the business made it necessary to enlarge 
the personnel of the company, which was therefore incor- 
porated as the Weis Binder Company and into the organiza- 
tion from time to time were taken five brothers of the 
founder, each one peculiarly fitted to do the work he was 
chosen to perform. 

The business of this remarkable organization, consisting 
of the united power of the six brothers,.enjoyed a steady 
and prosperous growth and before long made necessary an 
addition of factory space “away beyond our fondest ex- 
pectations,” as the founder expressed it. 


In 1907 the Weis business was reorganized as The Weis 
Manufacturing Company and moved to Monroe, Michigan, 
where a new factory building had been especially erected 
for its use. During the ensuing years extensive additions 
have been made to this plant so that now it covers nearly 
two city blocks and another addition is in contemplation. 
Someone has facetiously remarked, with reference to an 
early Weis product and the later growth of the company, 
that the Weis business was “squeezed from a paste tube.” 

The success of the company has been due in no small part 
to the fact that the brothers exhibited an unusual degree 
of loyalty and interest in the progress of the concern. 

The passing away of E. J. Weis and O. T. Weis some 
ten years ago and the retirement from active participation 
in the business of W. C. Weis and Frank W. Weis has 
placed the burdens of executive responsibility on the 
shoulders of the two remaining brothers, A. L. and H. C. 
Weis. W. C. Weis passed away only a few weeks ago. 
The notice of his death appears on another page. 

A. L. Weis, president and general manager, has from the 
first maintained the direction of the institution and is still 
actively engaged in the work. H. C. Weis, the youngest 
brother, is secretary and assistant general manager, super- 
vising the correspondence, and is the active director in 
charge of the office force. 

To H. Austin Consor during the last few years has 
gravitated more and more the responsibilities of looking 
after the finances. This work he has so ably accomplished 
that he has been made a member of the board of directors 
and selected as treasurer of the company. 


R. H. Sprague, who for the last six years has devoted his 
efforts between the advertising and sales, now devotes his 
entire time to all matters connected with advertising, while 
Harold C. McPike, well known in the office furniture and 
supplies field, has assumed the work of directing sales and 
salesmen, which department has naturally increased in 
importance with the growth of the concern. 


No race is really interesting unless there is a pace setter. 
Even though the founder and president of The Weis Manu- 
facturing Company is now the oldest member of the or- 
ganization, his enduring devotion to business sets the pace 
for the youngest executives to follow. 


The lines of The Weis Manufacturing Company during 
the iast twenty-nine years have grown amazingly. From 
one or two simple devices the lines have increased until 
they number many important specialties, including a line 
of filing devices, sectional bookcases, etc., which are known 
in every part of the United States and in many lands 
abroad. From a small but energetic concern the company 
has grown into an institution with broad interests and 
thousands of profitable connections. 


Songstad Now at Fort Smith. 


On March 1, E. G. Songstad, having resigned his posi- 
tion as sales manager of the Conrades Manufacturing Com- 
pany of St. Louis, took up the duties of general sales 
manager for the Fort Smith Furniture Manufacturers Com- 
pany, of Fort Smith, Ark. 

Mr. Songstad is a man of attractive personality, ability 
and long experience in the office furniture business and 
has a great many friends in the office furniture industry as 
well as among the commercial stationers in the West and 
Southwest. 


Mundell Now With Dollarpoint. 


Melville Mundell, who has had an experience of many 
years in connection with the office specialties field, has 
joined the Dollarpoint pencil organization and will cover 
the field in Chicago and the central West. 
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Office Equipment Girl in Big Carnival Contest. 


A year ago Office Appliances reported the honors con- 
ferred upon Miss Phoebe Lay, candidate of the Comp- 
tometer Girls’ Club of Winnipeg, Canada, for Queen of the 
Winter Carnival. This year there was an all-Canada com- 
petition, each one of the principal Canadian cities sending 
a candidate to Montreal, where the carnival queen of the 
Dominion was to be duly selected, to be known as “Miss 
Canada.” Once more the Comptometer Girls’ Club put 
forward a candidate, this time in the person of Miss Muriel 
Harper, a member of the staff of the Felt & Tarrant Manu- 
facturing Company for Canada. Miss Harper is a resident 
of Winnipeg and the Comptometer girls as well as the Felt 
& Tarrant organization in that city gave her such enthusi- 
astic support that she was easily elected to represent Winni- 
peg at Montreal last month, despite the fact that many 
ether attractive voung ladies were nominated and earnestly 
worked for by their friends in other organizations. Her 
election to represent the city carried with it the title of 
“Miss Winnipeg,” and on February 2 she left Winnipeg 


for Montreal, where “Miss Edmonton,” “Miss Regina,” 
“Miss St. John,” “Miss Montreal” and others were 
gathering. 


The girls representing the several cities of Canada were 
royally entertained, not only by their respective cities, but 
by the people of Montreal during their stay there. Febru- 
ary 4 was Western Canada day. A program of winter 
sports was arranged and a rousing welcome was given to 
“Miss Winnipeg” and the other two girls representing 
Western Canadian cities. The reception committee in- 
ciuded officers of the Winter Sports Committee, Western- 
ers’ Club, the Mount Royal Club, representatives of the 
Canadian Pacific railroad, newspaper men, photographers, 
etc. From the depot they were driven amid much cere- 
mony to the Mount Royal hotel. 

Other interesting activities were arranged for the after- 
noon, including a reception attended by over 300 former 
Winnipeg and western girls. On the following day “Miss 
Winnipeg” presented her credentials from the Mayor of 
Winnipeg to Mayor Mederic Martin of Montreal. Later 
on she and other candidates were officially welcomed. In 
the evening there was a big ball in honor of all the con- 
testants, who sent messages broadcast over America by 
means of the radio station of the great French paper, “La 
Presse.” 

On Saturday evening, February 10, the judges, composed 
of prominent men of Montreal, made the final selection of 
the girl to carry the “Miss Canada” title. After many 
hours of deliberation the judges finally decided that the 
honor of being “Miss Canada” would go to “Miss St. John.” 
The announcement, made at the ball at the Windsor hotel, 


was received with surprise, for early in the evening every- 
one thought that the between “Miss 
Montreal” and “Miss Winnipeg.” 


choice would be 


¥ 





kb : Saeaieies an 4 
COMPTOMETER GIRL PROM- 
INENT IN BIG ALL-CANADA CAR- 
NIVAL CONTEST.—Miss Muriel Har- 
per, a member of the Canadian staff 
of the Felt and Tarrant Manufactur- 
ing Company, who as “Miss Winni- 
peg’ was one of the most popular en- 
trants in the Canadian contest for the 
honor of being ‘‘Miss Canada” for the 
ensuing year. 


Winnipeg folks were much disappointed that their pretty 
and winsome candidate did not win the coveted place as 
leader of the all-Canada competition. 

Office Appliances takes pleasure in introducing “Miss 
Winnipeg” to its readers in her winter sports costume, 
snowshoes and all. 


























SHIPPING TAGS OF B. C. 330.—It Seems that Some Bright 
Minds in Greco-Roman Times Anticipated the Modern Shipping 
Tag. As No Paper was Available, Wood Was Used. The Illus- 
tration Shows Three Addressed Tags Found in the Ruins of a 
City in Egypt. One Inscription is in Greek and the Other Two 
in Egyptian Demotic. Evidently these tags were made before 
the Thomas Stationery Manufacturing Company was established. 
{Half Tone by Courtesy of The Inland Printer.] 

The foregoing explanation and the pic- 
tured shipping tags accompanying seem to 
indicate that despite the marvelous glories 
of King Tut, the men of those days had 
to be on the job just the same. Probably 
these tags came along some centuries after 
the ancient Pharaoh was laid away amid 
all his fine funereal pomp. 
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Representatives oj office equipment concerns abroad, visiting the United States, are cordially invited to make the offices of 
this journal their headquarters. The staff at the main office, 417 South Dearborn street, Chicago, and the staff 
at the branch in charge of C. H. Everly at 720 Tribune building, 154 Nassau street, New York, will be 
happy to be of any possible service. While the facilities at New York are not so many as at 
Chicago, there will be found the same desire to serve. United States manufacturers 
or their representatives, traveling abroad are cordially invited to call upon 
Office Appliances London correspondent, Mr. W. Teignmouth 
Shore, Surrey House, Victoria Embankment,W.C.2. Mr. 

Shore's knowledge of office equipment business and 
its possibilities in Great Britain make 
his counsel valuable to those de- 
string to cultivate the 
British market. 


LONDON NOTES AND NEWS 


By W. T. Shore, Surrey House, Victoria Embankment, 
London, W. C. 2. 


London, February 2, 1923. 


HERE seems to be quite a movement in the office ap- 
T pliances atmosphere, and, if only international poli- 
tics would cease from troubling, all would be well. 
Among others in “the know,” W. W. Fortune, Managing 
Director of Libraco, is quite cheery. What he says is this: 
“It is a pleasure to be able to record the gradual but steady 
improvement in the Office Equipment trade. The volume 
of business is in some quarters almost equal to 1920 busi- 
ness. The principal improvement appears to be in Steel 
Equipment which may be due to increased publicity. Re- 
cently several firms have been advertising Steel Equipment 
in the daily newspapers, and I can personally vouch for the 
success of this form of advertising, having sold several hun- 
dred steel Cupboards for all kinds of purposes. It is in- 
teresting to record that the Glasgow Libraries last month 
accepted an offer of the Vernier Rolling Bookstacks for 
$6,500. This is the first steel shelving to be adopted by this 
important system of libraries, which has a spending power 
of over $425,000 per annum. The Vernier Steel Bookstacks 
were also ordered by London’s latest public library at Beth- 
nal Green to the extent of $5,000. The Vernier is a British 
invention of great possibilities that -would. be worth the 
investigation of American manufacturers. With increasing 
trade the inquiry into Systems and Office Furniture expands, 
and quite a reasonable amount of orders are being obtained. 
A substantial business is obtained from municipal authori- 
ties, who use Card Systems in every department of their 
work. His Majesty's Stationery Office is one of the larg- 
est users, as they regularly call for 200,000 to 1,000,000 
Cards for stock, and large numbers of Guides. 
<--> 
In connection with the Local Government Officers’ As- 
sociation, an exhibition of Office Appliances is to be held 
at Brighton from the 18th to 22nd of May, and officials 
from all over the country will be present. It is interesting 


to note that the London Chamber of Commerce is taking 
an active part in promoting the interests of Office Equip- 
ment. As an examining body, it proposes to revise and 
bring up-to-date its Syllabus on Modern Business Sys- 
tems with special reference to the latest office appliances 
and their use. This kind of propaganda makes business for 
the trade. 

Notwithstanding tariff handicaps French office equipment 
appears to be improving, judging by the orders recently 
sent over. An exhibition of American, English and French 
Library Appliances is to be held in Paris at the end of 
March, and it is expected that a large number of British 
Librarians will attend. A careful review of the business 
of the past few months indicates a sure revival in trade, not 
of a boom character, but one of steady growth, that will 
last, providing we have no serious international trouble.” 

<+> 


And P. H. Ellis of The Macey Company says: “I have 
recently made two trips into the Provinces, one to the Mid- 
lands and the other as far North as Newcastle. In the 
Midlands the air was charged with a fair amount of optim- 
ism and business was certainly better in spite of the great 
unemployment trouble. There are some 60,000 unemployed 
in Birmingham alone. Further North, the tone was even 
more cheerful. Some of the ship-yards in Newcastle are 
coming to life again and their recent battleship order is a 
bright spot to encourage hope for better times ahead. The 
general tone right up and down the country is “greater 
care in buying,” but in many instances I am inclined to 
think this caution is being carried to the extreme. Caution 
is all very well, but shortage of stock oft-times means a 
loss of profitable business. So far as we are concerned, 
we have great confidence in our proposition and although 
it is our first year with the full “I.P.” Loose Leaf line, we 
have every reason to be pleased with the progress we are 
making. This year business will certainly want a lot of 
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“getting,” but “getting” is much healthier for those in the 
sales game than “taking.’”’” The more we go after, the more 
we are likely to get. That I think sums up the situation 
from a sales point of view for 1923. 
<-> 

The International Multigraph Company (Britain) held 
in January a very successful and very interesting Sales Con- 
vention, attended by all Branch Managers and Senior Sales- 
men. It was thoroughly practical. From the beginning, 
on Friday, 12th. when the note books were distributed, to 
the finish at 1 o’clock on Saturday, there was constant op- 











CENT BUSINESS EFFICIENCY EXPOSITION. 


ture, W. H. Hartley; below, 
right, top, Thomas Dixon; below, right, 


Herbert E. Robbins. 

portunity to discuss various problems or swap viewpoints 
on selling, and while the whole field of Multigraph selling 
was pretty well gone over in our regular sessions, no doubt, 
much valuable information was obtained in these many in- 
formal talks. Combined with all the serious work of the 
Convention, there was in the lighter moments, a light- 
hearted gaiety, sparkling with wit and humor, which was 
quite exceptional. There was not a dull moment, everyone 
was in a particularly happy mood, from the opening re- 
marks by the Chief, W. H. Hartley, right up to the finish. 
Mr. Casson, at the Luncheon, was well in the spirit of 
things and time and again convulsed the meeting with 
laughter, while the merriment of the evening entertainment 
reached heights seldom equaled. On Friday evening, the 
first dav of the Convention, a staff Dinner and Concert way 
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PERSONNEL OF COMMITTEE OF THE OFFICE APPLIANCE 
TRADES ASSOCIATION OF LONDON, ENGLAND, WHO MANAGED RE- 
Top, Clifton Tollit; center, 
W. J. Richardson, chairman; bottom, A. C. McClellan; left hand 
Vincent E. Jackson, secretary; at the extreme 


upper pic- 





held at the Connaught Rooms. The spirit prevailed at th 
concluding sessions on Saturday morning, and all went 
home feeling that the convention had been a profitable and 
happy occasion. As Mr. Jenkin put it, “The Company 
seems to have improved on the old motto, ‘Business betor« 
pleasure,’ so that it must now be said, “Business is Pleas 


ure.’”” An early start was made on Saturday morning 
Mr. Hartley held a conference of Branch Managers in his 
private office, while Mr. Collis presided over the meeting of 
says Mr 
“Mr. Teignmouth Shore gave an excellent talk 
Mail Advertising. Mr 


a vast experience of this work, and his remarks 


salesmen in the Salesmen’s Room, at which 
Hartley: 
on Direct Shore has had 
were listened to with the greatest interest. He 
dealt with ‘Compiling the Mailing List,’ ‘The 
Form of Letter,’ etc., etc., and then invited his 
audience to ask questions, which was readily 
taken up.” 
<-> 
“Business Efficiency” exhibition, at Central 
Hall, Westminster, organized by that very 
body, the Office Appliance Trades Association, 


unfor 


virile 


will be open from February 7th to 17th 
nately just too late for me to give any account 
of it; but | 
about it in my next letter. 
Rt. Hon. Neville Chamberlain, 
ter-General. supported by W. J. 
the Bar-Lock, Chairman of the Office 
ex-Chairman, W. H 
The 
than the 


will be there and have much to say 
It will be opened by 
M.P., 


Richardson, ot 


Postmas 


Appliance 
Association, the 
Multigraph, and 


Trades 
Hartley, of the 
exhibition 
previous two, and there are many more exhibitors 


others 


will be far more extensive 


than previously. Indeed, it will comprise practi 
cally the whole office appliance 
United Kingdom. 
exhibition, but an Office Appliance ( 


trades of the 
In short, it will be not only a1 
“ongress 


The keenest business brains today realize that 


it is in the office—the “control” department—that 
the secret of business success lies More and 
more does business tend to become a matter of 
control, skillfully exercised and minutely dele 


gated, since no one man can look after the in 
tricacies of the huge undertakings of today rhe 
office is the nerve center. It directs and ener 
gizes every other department, and it must func 
tion with perfect efficiency if the other 
that 


weld the whole force into one 


depart 


ments are to catch breath of inspiratior 


which will homo 


genous fight ne unit in the battle of 


Mmpetitiol 


Last year’s “Business Efficiency”’ was admittedly 


an experiment It was a first attempt here to 


show the business world, in compact form. the 


Was a suc 


cess 


machinery of office efficiency. It 
There will be nothing experimental about this 
Double the 


modation available last year has been secured and the scope 


year’s “Business Efficiency.” accom 
of the undertaking has been correspondingly extended. It 
will include practically every example of the automatic de 

vices that have done so much in recent years to improve th 
efficiency and increase the output of the othce worker and 
so to reduce manufacturing and administrative expenses 
The Association does not make, and does not seek a profit 


and 


“Business Efficiency” is educative, purely and simply, 
it is free to all who appreciate the value of 
methods. Whether an undertaking be a 
cern or a gigantic organization whose ramifications ar 


improved 


“one 


man” con 
world-wide, “Business Efficiency” will show up weak spots, 
indicate desirable improvements, suggest means that will 


be a step towards the ideal of absolute efficiency—every 


worker giving the maximum of output with the minimun 
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SALES CONVENTION HELD IN LONDON DURING JANUARY BY BRANCH MANAGERS AND SENIOR SALESMEN OF THE 


INTERNATIONAL MULTIGRAPH 


of effort. More than ever, responsibility for business suc- 
ess or failure falls upon individual members of executive 
staffs. “Business Efficiency” will secure for them, free 
of cost, demonstrations by London’s leading efficiency 
iuthorities, of every device that helps to secure quick and 
perfect work in the business office! 
<--> 

The following paragraphs are indicative of the keen 
interest which British business men are taking in the 
economies and the appliances of business: 
\nother very big show is the Britsh Industries Fair at 
e White City, Shepherd’s Bush, February 19th to March 
2nd. This is organized by the Department of Overseas 
Trade and exhibitors are confined to British manufactur- 


ng firms. Of this also, more anon, but the following offi 


COMPANY OF GREAT BRITAIN. 


interest is being taken in the forthcoming British Indus- 
tries Fair, the ninth of an unbroken series. As usual, the 
Fair will consist of two sections, running concurrently, in 
London and Birmingham. The former, which is organized 
by the Department of Overseas Trade, is confined mainly 
to light goods, such as chemicals, fancy goods, stationery 
and pottery; while the Birmingham Section, organized by 
a joint Committee of the Municipality and the Chamber of 
Commerce, will display heavier commodities, such as engi- 
neering stock, hardware and tools. A quarter of a million 
invitations to trade buyers in the United Kingdom are being 
issued by the Department of Overseas Trade, and another 
cial notes will interest all who desire to keep in close touch 
with business effort in Great Britain: “With reports cur- 
rent on all sides of improving trade conditions, the greatest 


(Cntinued on Page 133.) 





FINE STORE AND OFFICES 


OF LUDWIG AKSMANN, GEN- 
ERAL AGENT FOR THE L. C. 
SMITH & BROS TY PE- 


WRITER COMPANY, AT CRA- 
COW, POLAND.—Upper left: 
Exterior of offices. Upper right: 
Manager's office and drawing 


Lower right Typewriting 
chose 
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HAVANA TYPEWRITING 


CONTEST. This photograph 
was taken shortly after the sec 

ond group finished. There were 
about forty participating, and 
for convenience they were sep- 


arated into two groups of about 








Cuban Typewriting Contest. 


New and Interesting Event for Business Men of Cuban 
Republic. 

On February 3, in the spacious salon of the Frank Rob- 
ins Company, Havana, was held what practically amounted 
to the first actual contest between typewriter operators 
ever held in the Republic of Cuba. 

Although the contest, which was planned and carried out 
by A. P. Collins, a special representative of the Remington 
Typewriter Company at present in Cuba, was at first in- 
tended really as a Remington affair, and although Rem- 
machines, of Frank Robins Company 
holds the agency for Cuba, were used exclusively, it soon 
assumed proportions which in effect caused it to mark an 
epoch in the general typewriter trade in Cuba. 

To insure the absolute fairness of the contest, a Board 
of Judges was formed, consisting of nine representatives 
from the most important typewriting schools in the city. 

The contest itself was a model by which affairs of this 
character in other lands could well be patterned. 

The lower part of the store was reserved for the con- 
testants, judges, and other officials. The spectators were 
ranged around the upper gallery. Over three hundred per- 
sons, all either friends and relatives of the contestants or 
business men of Havana interested in the affair from its 
commercial aspect, attended the contest. Nearly as many 
more were ranged around the doors and windows of the 
house fronting on Obispo and Havana streets. The interior 
of the building was tastefully decorated with palms and 
Cuban and American flags. 

As the contestants arrived they were separated into two 
groups of twenty each. The first group was conducted to 
the machines on which they were to write and the second 
group were requested to take specially prepared places near 
Immediately when the 
first group had finished writing the second group took 
their places and had their turn. 

The Governor of the Province of Havana, Colonel AIl- 
berto Barreras, himself a former stenographer, made a very 
eloquent speech prior to the contest and then rang the 
gong to start the contestants. Although everything con- 


ington which the 


the Judges’ location in the gallery. 


spired to make the contestants nervous, it being their first 
so to speak, with all that that meant— 
photographs taken by at least eight or 


time “under fire,” 
a large audience 


twenty each, one group going 
first and the second coming on 
the scene after tl first had 
finished. 

ten newspaper reporters—glaring are lights by which were 


taken moving pictures of the Governor making his speech 
and starting the contest, and the contest itself—it must be 
admitted that they comported themselves, without a single 
exception, as if they were accustomed to appearing in con 
tests every day in the year. 

The contest consisted in writing twenty minutes stead 
ily from unfamiliar copy, with a penalty for errors propor 
tionate to the penalty exacted in similar contests in the 
United States. 

So intense was the interest of the that 


spectators trom 


the time the Governor rang the gong and the contestants 


got off to a flying start, hardly a sound could be heard 
except the clicking of the twenty machines going at ex- 
press-train speed. 

The records of the winners were as follows 

First Prize—Remington standard typewrit« won by 


Francisco Gonzales Tijero—83 words per minute net 


Second Prize—Remington portable typewriter, won by 
Jacinto del Rio—80 words per minute net 
Man- 


whom tied 


Third Prize—Gold-mounted fountain pe 
uel Noriega, Pedro M. Gil and Evelio Pita, all of 
at 73 words per minute net. These three contestants were 
so nearly tied, after carrying the computation out two deci 
mal places, that it was decided to make a three-fold award 
and to give each one a gold-mounted fountain pet 

a 


One of the third prize winners, Evelio Pita, performed 


the remarkable feat of writing at the rate of 73 words per 
minute for twenty minutes—nearly 1,500 words—with only 
two errors during the entire period. 

In considering the records, it must be borne in mind that 


readily lend itself to 


the Spanish language does not so 


speed as English on account of the accents and the greater 
average length of the words, and also that none of the con 
testants was actually a “speed operator,’ but every one of 
them was recruited from among the stenographers of th 
business houses of Havana. 

A very valuable result of this contest is the fact that out 
of the association of the principal typewriting instructors 
in the city on the Board of Judges, and the meeting be 
tween the best and foremost among the stenographers of 
Havana, there has already grown a union which has been 
christened the “Sociedad de Taquigrafos y Meca: : 
comprising stenographers, typewriting instructors 


6ografos,’ 
schools, 


and later on to include the business houses of the Republic, 
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and which if properly hand!ed, should prove one of the 
most important factors in the development of shorthand 
and typewriting in the Island of Cuba. 





American Safe Takes Long Journey. 

From a metal record container made for a Methodist pas- 
tor in the United States, to the modern Safe-Cabinet borne 
by eleven Chinese coolies in Yenping, China, is a long step 
—but just the kind of stride we have accustomed ourselves 
to expect from American manufacturers. 

Rev. Willis V. Dick of Marietta, Ohio, was in 1906 a 
district superintendent of the Methodist Episcopal Church. 





SLING.—From 
Marietta, O., to Yenping Mission, China, is a long way The 
photograph shows Chinese coolies—eleven of them—bearing a 
carefully boxed and crated Safe-Cabinet to its ultimate des- 
tination in the Methodist Mission at Yenping City, China, 
where it will protect valuable documents from possible fire 





THIS SAFE-CABINET DID SOME TRAV 


His records were valuable and the possibility of their loss 
caused him such concern that he asked a tinsmith friend 
to make him a cabinet, strong enough to protect records but 
light enough to move out the window in case of fire. The 
cabinet proved so satisfactory that other pastors placed or- 
ders for duplicates. From this beginning grew The Safe- 
Cabinet Company of Marietta and Cincinnati which has 
just installed one of its latest models in the offices of B. H. 


MUNSON DINNER IN LON- 
DON.—Dinner given by W. E. 
Gresham at the Florence Res- 
taurant, London, England, to 
gritish branch managers of the 
Munson Supply Company. Mr. 
Gresham, formerly Munson 
manager at Chicago, is now 
sales manager for the Munson 
Supply Company in the British 


Isles 
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Paddock, secretary of the Yenping Mission of the M. E. 
Church, Yenping City, Fukien Province, China. 

The route taken in the delivery of this Safe-Cabinet was 
from Marietta to New York, from New York to Shanghai, 
trom Shanghai to Foochow, Fukien Province, by coastwise 
steamer, and thence up the rapids of the Min River by tow 
boat to Yenping City. After traveling by train, ocean 
steamer, coastwise vessel and tow boat, the Safe-Cabinet 
finished the last stage of its journey on the muscular shoul- 
ders of coolies. The illustration depicts its entrance into 
the mission compound. 

The product of this company is now being sold exten- 
sively in Japan, under the new registered trade-name 
“Hoko,” made up of the Japanese words “Ho,” meaning 
“treasure” and “Ko,” “chest.” Andrews and George Com- 
pany of Tokyo, distributors, recently secured this name by 
conducting a modern American newspaper contest in the 
Japanese press. “Hoko” met with the unqualified approval 
of the committee of journalists who acted as judges. 





Larger Noiseless Headquarters for London. 
The Noiseless Typewriter Company, Inc, has moved its 
European headquarters. The new location is Outer Temple, 
222-25, Strand, London, W. C. 2. Temporarily the show- 
rooms at St. Paui’s Churchyard will be continued. 





Munson Manager Dines British Staff. 

Dinners may be common occurrences, but the one given 
by W. E. Gresham, Saturday, December 30, 1922, at the 
Florence restaurant, Rupert street, London, will be long 
remembered by those present. 

W. F. Gresham, sales manager of the Munson Supply 
Company of the British Isles, outlined the ambitions of the 
company for the coming year. He stated that English 
firms are rapidly coming to their own and realizing the im- 
portance of well organized business and the value of the 
Munson Rubber Keys. 

Following Mr. Gresham’s talk, various branch managers 
of the company throughout Great Britain gave their experi- 
ence of the welcome accorded the Munson concave keys, a 
new product recently marketed by the Munson Supply 
Company. 

Mr. Gresham was formerly manager of the Chicago office 
in the United States, and since assuming the responsibility 
of the London branch one year ago, has developed this 
branch to a higher point of productiveness than it ever be- 
fore attained. 
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Office Appliances in Western Sweden. 


A Digest of a Report Made by United States Consul Walter 
H. Sholes of Goteborg, Sweden, to the Bureau of 
Foreign and Domestic Commerce, Department 
of Commerce, Washington, D. C. 


HIS report was prepared on December 15, 1922, and 
was mailed from Sweden on December 20. Consul 
Sholes says that the use of modern office appliances 
has been greatly extended during recent years in Western 
Sweden, particularly with reference to typewriting ma- 
chines, calculating and adding machines, duplicating ma- 
chines of the Multigraph and other types, check protectors, 
Cash registers, either Ameri- 
The existing 


paper punches, and the like. 
can or German, are used in nearly all stores. 
economic stringency and the high price of much of the ma- 
chinery and devices mentioned have had their effect on this 
trade. Business is still dull and no improvement is ex- 
pected until next year (1923), when Goteborg will open 
the doors of its big jubilee exposition in celebration of the 
founding of the city three hundred years ago. 

American office equipment occupies an enviable position 
The Germans and Swedes, however, have not 
They 


in Sweden. 
been slow to see the possibilities open to themselves. 
have proved enterprising competitors and the Swedes by 
reason of the high tariff on office furniture, now control 
that market so far as Sweden is concerned. 

American typewriting machines are preferred over all 
others in Goteborg. other makes are in 
Such competition as there is comes from German sources. 


Few use here. 
The number of Swedish typewriters in use is very small, 
in fact, typewriters are no longer ‘manufactured in Sweden, 
and those formerly produced are gradually disappearing. 

Dealers say that if good typewriters of standard con- 
struction could be obtained at lower prices, the demand 
would increase. They believe that many typewriting ma- 
chines would then come into use by private persons. The 
Swedish buyer must pay kr. 600, the equivalent of $160.80, 
for a standard American typewriter. This is a big price 
when one remembers that the Swedish customs duty is 
only ten per cent ad valorem. 

American portable typewriters sell in Goteborg for $73.70 
to $100.50. The demand for portables does not seem to 
be increasing very rapidly. They are mostly used by trav- 
elers, auditors and drummers. The Germans offer their 
portable machine, known as the “Erica” of Dresden, at 
$80.40. This machine has not been numerously sold in this 
market. 

There appears to be no second-hand typewriter market in 
Goteborg, notwithstanding the fact that all typewriter 
dealers take old machines in trade for new ones. 
firms attempted to enter the second-hand typewriter busi- 
ness during the war, but they have not continued. 


Several 


Typewriter Ribbons and Supplies. 


In Western Sweden all firms selling typewriters and cal- 
culating machines sell typewriter ribbons under their own 
English ribbons have a large sale, the quality 
being considered very good. The best of them sell at $12.06 
Another widely known English ribbon sells at 


brands. 


per dozen. 
$9.65. There is a German article and a Swiss product, both 
of which sell at the same price, while the Swedes them- 
selves compete with a ribbon known as Bjoérnband, selling 
at $8.04 a dozen. The Swedish ribbons are sold in circular 
boxes of heavy cardboard with waxed interior. The Con- 
sul states that American ribbons are not used in Goteborg 
to the extent one might expect, considering the general use 
typewriting American ribbons 
The colors in principal demand are 


of American machines. 


bring $9.76 per dozen. 








black, lilac and black and red. The customs duty on type- 
writer ribbons is 54 cents per kilogram for cotton and 
$5.40 for silk. 

Typewriter paper and other grades of carbon paper are 
made in Sweden, but this commodity is also imported. The 
English are very enterprising in this field. The carbon 
paper imported sells at various prices from $5.09 a hundred 
down to $2.68 for certain grades of German goods. The 
Consul states that American carbon paper may be had for 
Kr. 8, which is the equivalent of $2.94 per hundred sheets. 


Calculating and Other Machines. 


There are several types of American, Swedish and Ger- 
man calculating machines in use. Besides the well-known 
American machines, the banks make use of the “Odhner” 
Swedish type of machine. Among the various machines 
of this construction, one is manufactured in Goteborg, an- 
other has been manufactured in Stockholm, and a third is 
of German make, known as the Briinsviga and selling at 
$201. Calculating resembling the 
**Madas” are also on sale in Goteborg. The 
chine is much used in Goteborg offices, but in the provinces, 


new Swiss 


Odhner 


machines 
ma- 


the German “Addo” is found 
Small adding machines operated 


both American and Swedish construction have been on sale 


with a stylus and of 


for years. 
Duplicating and Other Machines. 


Duplicators and machines of the Multigraph type sold 
in Goteborg are mostly of American manufacture, but Eng 
lish machines are also to be found. The use of the more 
expensive duplicators is somewhat 
comparatively few offices with sufficient volume of busi 
These 


limited as there are 
ness to warrant the purchase of expensive machines 
higher priced machines are used only by banks and insur- 
ance companies as a rule. 

A well known dealer told the Consul that Swedish 
ness men prefer to have their advertising literature, cir- 
cular letters, etc., printed and that firms owning duplicat 


busi- 


ing devices are somewhat inconstant in their use. Swedes 


do not advertise so extensively as Americans, even in pro- 
portion to the number of people in Sweden as compared to 
the number in America. 

A German addressing machine, using zinc plates, obtain- 
able at $.005 apiece, is gaining in popularity 

Bookkeeping machines are used by Swedish banks and 
insurance companies and by large commercial concerns. A 
widely known American bookkeeping machine is used in 
Goteborg, but its cost is rather heavy, and it is suggested 
that if a cheaper model could be constructed, it would find a 
wider market. 


Envelope sealing and postage stamping machines have 
not made much headway in Western Sweden. Several 
types have been introduced, but in most cases the ma- 


chines have not come up to ideal standards. Apparently a 
market for a first-class machine could be developed 

Paper fasteners or staplers are of American, German or 
Swedish manufacture. The preference is for the American 
and Swedish machines. 

Paper clips are imported from different countries as well 
as being made in Sweden. American paper clips are re- 
garded as somewhat too expensive. 

The check protectors most frequently seen in Sweden are 
There is a Swedish check pro- 
that 


of American manufacture. 
“Mora,” but the 
Sweden, 


dealers say since 


this 


tector known as 


checks are not in wide use in country is a 
poor market. 

The cash register business in this section is almost ex- 
clusively in American hands, but here and there a few Ger 
man cash registers may be seen. It is reported that the 
Germans have difficulty in competing on account of ex- 


(Continued on page 133.) 
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Adding Machines Needed in India. 


There is a large fie'd for American office equipment in 


Bombay, according to a report to the Department of Com- 
merce from Consul T. M. Wilson. Few: of the thirty- 
three banks and branch banks in Bombay, through which 
most of the business in Western India passes, use adding 
machines. This state of affairs is due more to the conserva- 
tive tendency of the market than to any lack of effort to 
introduce modern office equipment, but proper sales effort, 
the consul believes, is sure to bring results in the long run. 

American office equipment is now being distributed 
throughout the Indian market in three ways. As an exam- 
ple of the first method, a large American company manufac- 
turing office appliances has sent a man to India as rep- 
resentative who was trained in their own sales force in the 
United States. This man has established what virtually 
amounts to a branch office. He is building up an office 
force of native Indians. 

The second type is that of a general distributing agent, 
whose selling methods consist partially of advertising, 
and partially of sending out salesmen. The chief difficulty 
in this type of organization is that as the distributing agent 
sells a number of different products, he is inclined to go 
after the easy business. 

The Indian or European sales agent forms the third 
method. This type of agent usually sets apart a particular 
group in his organization for the development of a specific 
product. Great care, however, should be taken before em- 
barking on such a method as this, for while a European or 
Indian agent, if he knows the territory and how to sell it, 
can often save the manufacturer considerable initial expense, 
the obvious disadvantages are quite as great. 


Kilburn Sales Manager in London for Monroe. 
\. N. Kilburn has been advanced by the Monroe Calcu- 
lating Machine Company, Ltd., to sales manager at London, 


‘England. He had been district manager in the North of 


England since the beginnings of the Monroe organization in 
Great Britain. 


Ruys Takes Corona for Holland. 

[he Corona Typewriter Company, Inc., of Groton, N. Y., 
has recently appointed Ruys’ Handelsvereeniging, 13, 
Prinsestraat, The Hague, as agents for the Netherlands. 

This is an important appointment, and Office Appliances 
congratulates both the Corona Typewriter Company and 
the Ruys people upon the arrangement. 








HEADQUARTERS AND STAFF 
OF E. E. HUBER & COMPANY, 
SAN SALVADOR, SALVADOR.— 
The sales rooms are on the ground 
floor and the offices above. The 
building is at the intersection of two 
busy streets, facing the Parque 
Duenas. The building is owned by 
the president of the Republic of Sal- 
vador.—Cut by courtesy of “Re- 
sults” (Monroe Calculating Machine 


Company). 





Invoicing for Spanish Market. 
Exporters shipping to Spain should show net prices on 
invoices rather than list prices. This is to avoid the possi- 
bility of the ad valorem taxes being levied to include the im- 


porter’s commission. 


The Louvain University Library. 

In Office Appliances for February mention was made 
of the fact that James H. Hine of the Hine Desk & Fix- 
ture Company of Denver, Colorado, had secured the con- 
tract for furnishing the steel book stacks for the recon- 
structed library at Louvain, Belgium. At the time the item 
was published we had no picture to show what this library 
is going to look like when completed. Now, however, 
through the courtesy of the architects, Messrs. Warren 








DESIGN FOR LIBRARY AT UNIVERSITY OF LOUVAIN, 
LOUVAIN, BELGIUM.—This library, one of the greatest in 
Europe, was destroyed by the Germans in 1914, and _ restored 
by America in 1922. From a sketch by Warren & Wetmore, 
architects, New York. 


& Wetmore of New York, we are able to show an advance 
sketch of this imposing structure, which is now nearing 
completion. 

The restoration of this historic library, founded early in 
the seventeenth century by a gift of 800 volumes, is to 
be peculiarly an American work. The building will cost 
about one million dollars, most of which is being raised by 
college students and alumni in the United States. 














Page 38 OFFICE APPLIANCES For March, 1923. 


























NEW MACHINES 
and DEVICES 


















New Envelope Sealer. 

The Bevan envelope sealer is the name of a new machine 
which has recently been offered. Many valuable features 
are claimed for this device, including a positive feed, which 
feeds and seals envelopes crosswise instead of lengthwise. 
The machine delivers one sealed envelope for every turn 
of the handle, and it is said that the size of the envelope 


has no effect on the rate of sealing. It is claimed that the 





NEW BEVAN ENVELOPE SEALING MACHINE. 


machine will seal thin envelopes with a thin enclosure as 
readily 4s any other and at the same time will handle and 
seal envelopes with thick enclosures. 

It is stated that the Bevan envelope sealing machine will 
seal envelopes at the rate of about three hundred per minute, 
according to the ability of the operator. 

The operating parts of the machine are metal and are so 
constructed that they will give indefinite wear. 

This machine is made by the Howard Manufacturing 
Company of Providence, Rhode Island. 





Free-Hand Telephoning. 
The Hoban Receiver Holder Corporation, 347 Fitth ave- 
nue, New York, N. Y., makes a receiver holder which per- 
mits to the telephone user the freedom of both hands in 








HOBAN TELEPHONE RECEIVER HOLDER 


telephone conversations. The device is supported from the 
transmitter of the desk telephone, with the receiver of the 


instrument held closely to the ear. It permits the user to 


write, refer to records or find papers or correspondence on 
his desk, without interrupting the The 
Hoban telephone receiver holder is especially useful when 


conversation. 
handling a long conversation, during which the arm tires 
when the instrument is used in the customary manner. 


A Single Solution Ink Eradicator. 
“Ink-Out” is the trade name of a one-fluid ink eradicator 
[t is 1ot only 


from 


said that this preparation will remove ink 
from clothing, linens, laces, carpets, etc., 


Not only will it take out ink, 


paper, but 


without injury to the fabric 


but it will remove, it is said, other unwashable stains. This 
eradicator must not be used on any fabric on which the 
colors are not fast. 

“Ink-Out” is attractively presented in two dozen display 
cartons and forms a compact item of merchandise. It is 


distributed at wholesale 


Export Company, Inc., 54 Dey street, New 


by the Manufacturing Jewelers’ 


York, N. Y 


Pocket-size Check Protector. 

The Everite Manufacturing Company, 5 North La Salle 
street, Chicago, IIl., makes a small, low-priced check pro- 
tector, which may be carried in the pocket or suit case, or 
It weighs about 
The device is made on the lines of a con- 

The inked characters are forced into the 


stowed in pigeonhole or desk drawer. 
eight ounces. 
ductor’s punch. 


fiber of the paper. A gauge assures the correct position of 





PROTECTOR 


EVERITE CHECK 


The feed is automatic, and 
is printed 


the impression on the check. 
the check need not be touched until the amount 


cn it. An indicating knob is turned to bring the figure 
desired into printing position. The handles are pressed 
together, then released. The check is automatically fed 


into the next printing position, and subsequent figures are 
set and impressed until the amount has been forced into 
the paper. 


A New Card Filing Mechanism. 


is the name of a device which has 


“Filedex” een per- 
fected by J. E. 


neer of long experience. 


Lederman of Chicago, a mechanical engi- 
It is a development of mechani- 
cal card filing devices and has rows of keys like a type- 


writer. This keyboard is said to be an exclusive feature of 


the new device. The keys are attached to rods which ex- 
tend through the lower part of the file for its entire length 
and operate with a plain cam action at both ends. Card 
holders made of light metal are provided for each card, 
clips are at- 
subject head under 
When the key is 


and to the lower edge of these holders metal 
tached. A 
which it is desired to produce the card 


clip is added for every 
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Gate pn 


pressed the clip raises the card on the rod about an inch 
above the other cards in the drawer. Any standard 3x5, 
4x6, 5x8, or 6x9 card may be used. Special sizes are made 
to fit individual requirements. This new filing device is 
made regularly in five models from a desk reminder to 
6x9 card size. It is built of steel and finished to match the 
office furniture of the customer to whom it is sold. It is 
said that its construction is so simple that it is almost fool- 
proof 

The Filedex Corporation of America of Green Bay, Wisc., 
manufacturers of this device, stated that by the use of the 
“Filedex” cards can be almost instantaneously found or re- 





FILEDEX AUTOMATIC CARD FILING DRAWER 


filed. Pressure on the proper key brings the card up in 
stantly. Furthermore, a card cannot be misfiled. When the 
clip is put on the right letter or number under which it is 
expected to raise the card that operation has closed the door 
to mistakes during the life of the card, for when the card 
is refiled, it is put back into the card drawer anywhere, 
front, middle or back, and will come up on the pressure 
of the proper key. Cards are filed under more than one 
heading so that they can not be lost. One may forget the 
name or town, but all the facts will not be forgotten and 
only one fact is necessary to enable the user to raise the 
card needed. Misspeiling of names does not affect the fil- 
ing. This device has many other features which make it 
of peculiar interest to office equipment men. The 3x5 card 
size device has twenty-six keys and each card can, there- 
fore, be cross filed as many times. The 4x6 card size has 
thirty-one keys, the 5x8 has forty-four keys and the 6x9, 
fifty keys. This number of keys permits many combina- 
tions in cross filing to be worked out in the individual office. 


NEW AND CONVENIENT DESK AND 
FILING COMBINATION. — No. 7195 Lin. 
Desk Set made by The Globe-Wernicke 
Company. This set consists of one desk top 
(counter desk) with two drawers; one lin- 
oleum top for same, one back and one foot 
rest The set is shown hung between two 
Globe-Wernicke No. 7181 counter-height up- 
rights The combination was described in 
Office Appliances last month, on page 40 
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Simple Ledger for Small Business Houses. 


A ledger designed to meet the requirements of small bus- 
iness houses, personal or household accounts, has been per- 
fected by the Boorum & Pease Company of New York. It 
is known as the B & P Poco loose leaf ledger. This new 
device is characterized by simplicity. It is well constructed, 
handy in size and flexible enough for any business. It ac- 
commodates from 200 to 350 ledger sheets, 7%4x10}% inches 
in addition to an index of twenty-six sheets. The ledgers 
are bound in heavy, double boards with black “Fabrihide” 





THE NEW POCO LOOSE LEAF LEDGER. 
back and corners, cloth sides. All metal parts are heavily 
padded before the binding material is applied. 
It is suggested that stationers can use these ledgers to ad- 
vantage as leaders in developing new accounts. 


Lifton Brief Cases Improved. 


The Lifton Manufacturing Company, 13-15 West Twenty- 
seventh street, New York, N. Y., has introduced an innova- 
tion in its various styles of brief cases. An identification 
card, under celluloid, is contained in the reinforcing strap 
on the inside of the flap. 


“Twistout” Thumb Tacks. 


The Twistout Thumb Tack Company, 114 South Second 
street, Philadelphia, Penna., manufactures a novel thumb 
tack. It was designed to hold securely, yet to release easily 
by twisting to the left and right before raising from the 
crawing board. 

(Continued on page 74.) 
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LOUIS BUSINESS SHOW.- 
presents the view looking 


The 
south 


PANORAMA OF THE ST. 
January 29. This picture 


The St. Louis 


Those who attended the business show, held some weeks 
ago at St. Louis, pronounced it one of the most beautifu! 
shows which has ever been held in point of arrangement 
and decorations. The show was under the management of 
the Annual Show 
locally by C. H. Hunter of that company. Frank E. Tupper. 


Business Company and was directed 


president, and James F. Tate, secretary, were also present 
throughout the show. Nearly one hundred office equipment 
concerns were represented at this efficiency exposition and 
the business public was given a first class show in every 
The exhibits presented the latest and most efh 
the 


respect. 


machines and equipment used in 


was well attended throughout the week 


cient, up-to-date 


office. The show 
and the demonstrators were kept on their toes demonstrat- 
ing different machines to an interested public. The exhibits 
included a considerable proportion of those concerns which 
are usually represented at business shows. Several of the 
big typewriter companies had capital exhibits and put on 
Notable 


Hossfeld, world’s 


some interesting speed demonstrations. among 
these were demonstrations by George L. 
champion; Bessie Friedman, one of the top-notch oper 
ators of the Underwood organization, and the Misses Stoll- 
nitz and Keller, well known speed operators of the Rem 
ington. 

Monday at the show was known as “Commercial Stu- 
dents’ Day,” when the students of the different commercial 
schools were particularly welcome. Tuesday and Thursday 
were “Executives’ Days,” when the executives of business 
concerns in and about St. Louis were given special atten- 
tion. 


Wednesday was “Office Managers’ Day” and Friday 


was “Purchasing Agents’ Day.” 

Among the more important exhibits were those of the 
Remington Typewriter Company, the Underwood Type 
Elliott-Fisher Company, Addressograph 
Company, Multigraph Sales Company, 
C. Barnes & Bros., showing the Ediphone as it is today and 
the first dictating machine invented by Thomas A. Edison 
away back in the seventies. The Buxton & Skinner Print- 
ing & Stationery Company booth was very extensive and 


writer Company, 


American Edwin 


showed a large number of well known lines. The Dalton 
Adding Machine Sales Company took important space, 
likewise the Corona Typewriter Sales Company, Elliott 


Company, Ellis Adding Typewriter Company, Globe-Wer- 


nicke Company, Gunn Furniture Company, the Kardex 


show 


was held in the Coliseum during 


Business Show 


Company, Mailometer Sales Company, Mason Office De 
vice Company, National Cash Register Company, Monroe 
Calculating Machine Co., The Rand Company, L. C. Smith 
& Bros. Typewriter Company, Shaw-Walker Company, 
Shaeffer Pen Company, and many others. 

A number of men very well known to the office equip 
ment trade were interested visitors at this show \mong 
them were James L. Dalton, president of The Dalton 
Adding Machine Company, who said that the St. Louis 
show was the first business exposition he had visited in 
five years. J. E. Neahr, general sales manager of the 
Underwood Typewriter Company, was also present, as 
was R. B. Buswell, vice-president of the Elliott-Fisher 
Company. H. A. J. Niven, sales manager of the Cincinnati 
Time Recorder Company, was present throughout the 
week at his company’s booth and labored hard and success 
fully to make the exhibit a success. K. S. Hall, of the 
Rand-McNally Company, Chicago, was present the entiré 
week, and H. H. Wittstein, sales manager of The Globe 
Wernicke Company, was also on hand. H. E. Ingram, 
sales manager of The Rand Company, came all the way 
from Tonawanda, New York, to be present at the show 
Another sales manager present was Leon L. Alyn, of the 
Kalamazoo Loose Leat Ledger Company Kalamazoc 
Mich. One of the most popular and energetic 1 at the 
shew was C. M. Skinner, president of the Buxton & Skinnet 
Printing and Stationery Company of St Louis, \ is said 
to be the dean of the trade in that city. Peter Waters 
who has been connected for many years with the type 
writer business and is widely known from his connection 
with the work of the Remington Typewriter Company, was 
also present, in charge of the speed demonstrat s at tl 
Remington booth. 

Visitors to Office Appliances’ Booth. 

The following friends registered at Office Appliances’ 
booth during the show 
M. Woodward, Merchandise © H Berry Shaw-Walker 
Broker, St. Louis. Company, St. Louis, Mo 


takestraw, student, 


Betty Merle, St. Louis Times talph E. 
St. Louis St. Louis. 

W. J. White, sales manager, Phil. N. Sea, Sundstrand Add 
Hedman Manufacturing ing Machine Company, 
Company, Chicago. tockford, Illinois 

J Ball, General Fire- C. Swoboda, McCaske; teg 
proofing Company, Youngs- ister Companys Alliance, 
town, O. Ohio 

James W. Brigham, Diagraph Elsie Keller, Remington Type- 
Stencil Machine Corporation, writer Company, New York. 
St. Louis, Mo. Hortense C. Stollnitz Ren 
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7 ington Typewriter Company, W. A. Jungle, St. Louis. Chicago; A. T. Ferris, St. F. W. * ue, St. Louis. 
New York. A. N. Rechtien, Amberg File Louis, and Merlin Lowry, E. B. right, Kansas City, 
D. A. Beeler, Index Visible, & Index Company, St. demonstrator, all of the Mo. 
Ine., Chicago. Louis. Ellis Adding Typewriter F. Roberts, St. Louis. 
Harry Rench, Western Cart- W. P. Hoy, Amberg File & Company. B. Armitage, St. Louis. 
q ridge Company, Alton, Illi- Index Company, Chicago. L. M. Dixon, secretary, Court E. M. Nevin, St. Louis. 
nois Cc. R. Sheaffer, W. A. Sheaffer of Honor Life Association, Mrs. G. D. Osborn, St. Louis. 
D. M. Brown, Ediphone, St. Pen Company, Fort Madi- Springfield, Illinois. E. Kusmer, St. Louis. 
Louis son, Ia. Carl F. Schmidt, St. Louis. V. Wilbrach, St. Louis. 
Ww K. Costermann, Acme Cc. H. Richards, Gunn Fur- D. A. Fletcher, St. Louis. Madge Regelski, St. Louis. 
Card System Company, Chi- niture Company, Grand Rap- L. J. Conger, president, Cor- Mrs. William Cohen, St. Louis. 
cago. ids, Mich. on Typewriter Company, Sarah Adelstein, St. Louis. 
W. R. Ledbetter, W. A. Sheaf- F. M. Anglim, The _ Elliott Groton, N. Y. A. B. Weyer, distributor, 
fer Pen Company, St. Louis, Company, Cambridge, Mass., Cc. P. Evans, St. Louis. Mail-O-Meter and Multicolor 
and Ft. Madison, Ia. and Kansas City, Mo. Ray Lloyd, Acme Card Sys- Press, Kansas City, Mo. 
N. D. MacKesson, G. A. J. W. Marsh, Marsh Stencil tems Company, Kansas City, W. H. Berner, Kee Lox Man- 
Rodger, H. L. MacKesson, Machine Company, Belle- Mo. ufacturing Company, Kan- 
Barbara Wouters and Mrs. ville, Illinois. T. B. Gannaway, Monroe Cal- sas City, Mo. 
G. A. Rodger, all of the Otto C. Botz, Botz Office Sup- culating Machine Company, H. R. Hedman, Hedman Man- 
General Fireproofing Com- ply & Stationery Company, Tulsa, Okla. ufacturing Company, Chi- 
pany of Youngstown, O., and Jefferson City, Mo. R. A. Day, Martin Printing & cago. 
St. Louis. J. E. Leininger, the Camera- Stationery Company, Wich- M. Zink, Moon M. C. Com- 
W. C. Gray, National Cash graph Company, Kansas ita Falls, Tex. pany, St. Louis. 
Register Company, Day- City, Mo. W. J. Black, Library Bureau, Hy J. Schultze, St. Louis. 
ton, O. Chisholm N. Macdonald, Ellis St. Louis. J. lL. Anderson, The Globe- 
D. Thirkield, National Cash Adding Typewriter Com- Chris A. Garvey, St. Louis of- Ww ie ey Company, Cincin- 
tegister Company, Day- pany, New York, accom- fice of the O. K. Pencil nati, O. 
ton, O. panied by J. W. Lamphier, Company of Louisville, Ky. Mrs. M. Wweattinaslh St. Louis. 
The Exhibi 
Ly, ACME CARD SYSTEMS COMPANY, St. Louis, Mo.—Ex- a full line of shipping room supplies, ete. The exhibit was in 
hibited a full line of card systems of this manufacture, in charge of Ww. B. Schureman, vice president. 
charge of H. W. Sudfield, local representative, Werner Kloster- BROWN’S BUSINESS COLLEGE, St. Louis, Mo,—Dem- 
mann, special representative from Chicago, and Roy Lloyd, onstrated the service performed by this system of schools which 
local representative from Kansas City, Mo. includes five in St. Louis, which a . part =, ~ = o— 
ADDRESSOG ) ‘ ANY THE Chic: _FKrhihit- of Brown’s Business Colleges, located throughou nois, lowa, 
Py yon nag aged rong ry a ee, Se Indiana and Missouri. This exhibit is in charge of G. 
‘ y 92% s i ssograph : 
from the little Hl tag imprinting machine up to the high speed Hanke, president, C. W. Hanke, superintendent, assisted by 
e- automatic 3 for envelopes, cards and bills. A complete demon- W. S. Sanford, manager, G. F. Wise, A 3 oes - = 
‘ stration of the ‘‘filling-in’’ of duplicated letters with the ribbon May B. DeWitt, Miss Mayme M. Steele and J. Johns. 
te print Addressograph attracted particular attention. The fol- BUXTON & SKINNER STATIONERY COMPANY, St. Louis, 
th lowing sales representatives of the company were present: L. Mo.—Represented a large number of lines including the fol- 
R. Varner, E. M. Parkison, L. P. Rossiter, and a competent lowing: Art Metal Construction a me Jamestown, N. 
y, force of young women acted as demonstrators and operators of Standard Furniture Company, Herkimer, N. Y.; Mitwauhes 
the various machines. Chair Company, Milwaukee, be isc. —a Linen ae 
AMBERG FILE & INDEX COMPANY. Chic: ail ie pany, Duluth, Minn.; Emeralite mps ew Yor 
p- a fall fine A ae oS ae caemeose tochalinn’ dina hee fy Clark Manufacturing Company, Chicago, bulletin boards; 
dexes for all purposes, and the Monitor steel filing cabinet for Natural System ‘os Indexing, manufactured by Wabash Cabinet 
ig the first time. A. N. Rechtien, manager of the St. Louis office, Company, Wabash, Ind.; Harvey machine posting ledgers; Vis- 
was in charge, assisted by B. W. P. Hoy of the Chicago office. ible Records Equipment Company, Chicago; Stationers Loose 
ym < i. & , any vaukee sc.; Autopoint Pencil Company 
AMERICAN KARDEX COMPANY, Tonawanda. N. Y.—Ex- Leaf Company, Milwaukee, Wisc.; Autopo 4 
is thited s ’ amoakntes a Chicago; American Numbering Machine Company, Brooklyn, 
i hibited a full line of Kardex specialties and filing devices. This , Ries 
. display was in charge of E. H. Hineman, district manager N. Y.; Standard Envelope Sealer, Company, Everett,  Mase.; 
in fi on Pe ppt. Pigg pm 00 eee Neostyle Company, New York; Colytt Laboratories, ‘Chicago; 
AMERI( AN MI LTIGRAPH SALES COMPANY, Cleveland, Sheaffer Pen Company, Fort Madison, Ia.; Everead Manu- 
he O.—Exhibited No. 36 complete electric Multigraph, and: a new facturing Company, Boston, Mass.; Hotchkiss Sales Company, 
as Multigraph, Junior, also the new No 58 Multigraph folding Norwalk, Conn.; Machine Appliance Corporation, Brooklyn, N. 
machine, shown for the first time in any show, and the Uni- Y.: International Ticket Company, Newark, N.. J.; Public r- 
er versal folding machine. C. H. Evans, division manager, was in vice Cup Company, Brooklyn, N. Y.; Hygrade ater & Soda 
. charge, assisted by A. G. Lamar, J. H. Dodge, A. D. Hill and Company, St. Louis, Mo.; irving-Pitt’ Manufacturing Company, 
ith Joseph Gonz of the senior sales force. Kansas City, Mo.; McMillan Book Company, Ad mae ary 
he BARNES & BROS., EDWIN C., New York, N. Y.—Demon- F. §. Webster Company, Boston, Mass.; J. F. Ryan & Com- 
strated the Ediphone in its latest models, showing their new pany, New York, N. Y.; Sengbusch Self Closing Ink Stand 
3S Electrip dictating machine, also the Electrip transcribing ma- Company, Milwaukee, Wisc.; Boston Time Stamp Company, 
- chine, the latter machine having complete control from the Boston, Mass.; Ellis Time Stamp Company, Chicago, Ill.; ork 
1¢ keyboard of the typewriter, use of which eliminates the old, Organizer Specialties Company, Detroit, Mich... The exhibit 
ire clumsy foot-trip. An interesting attraction and shown for was in charge of C. M. Skinner, president, assisted > oe 
the first time by permission, secured from Thomas A. Edison. Hermann, manager of the loose leaf department; 
e- was his original dictating machine invented by him in 1877— manager of the furniture department; William Schmledener, 
all perfected electrical Ediphones and all musical phonographs manager of the sundries department; Eb. L. Little represented 
m, are developments of this original model D. M. Brown. man- the Wabash Cabinet Company. W. 8S. Traenkle had ~ fom, 
ay ager of the St. Louis omnes. was in charge, assisted by J. M. the exhibit of the Visible Record Equipment it, Company hose 
: Schneider, Jr., J. L. McNamara and W. I. Mills. representing other lines were as follows: pkins, the 
Ww. BECK DUPLICATOR COMPANY, THE, New York, N. Y.— Klearflax Linen Rug Company; W. R. Lodbottes: W. +A. 
fie Demonstrated the Speedograph duplicator. This exhibit was Sheaffer Pen Company; stationery specialties department was 
1 under the supervision of the Henry J. Schulze Duplicator Com- represented by Steve L. Bredecker, John Hughes and..O. 
0 pany, agents. Henry J. Schulze was present, also Frederick L. Haverthorp; F. R. Cortwright, the Neostyle, assisted by Miss 
. F. Fecher, sales manager of the New York office. Helen Dreier. The loose leaf department was _ represented 
he BRADLEY STENCIL MACHINE COMPANY, THE, St. Louis, by O. L. Hermann, manager. The Harvey machine posting 
7 Mo.—Showed an interesting line of machines for making sten- ledger being in charge of Prosper Otto. Miller Flexi 
1eT cils, including the new round model machine. They also handle binders were demonstrated by E, J. Floun and J. J. Elser. he 
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furniture department was represented by E. L. Little of the 
Wabash Cabinet Company; John K. Francis, O. R. Teichman, 
D. O. Row, manager of the furniture department; H. L. Stock. 
John Davey, Frank Moore and Mary Naughton 

CINCINNATI TIME RECORDER COMPANY, THE, Cincin- 
nati, O.—Showed a full line of Cincinnati hall clocks of various 
types, designs and styles, such as Gothic, Antique, Grandfather 
and Colonial in spring and weight drive in both striking and 
chime movement. There is also a complete display of Cin- 
cinnatic spring and electrically driven time recorders and time 
systems, including the most modern automatic time systems, 
consisting of master clocks, secondaries, program instruments, 
payroll time recorders, time stamps, watchmen’s systems, mo- 
tor generator sets, etc., etc. The company was represented by 
Harry A. J. Nevin, sales manager; C. F. Steinmetz, assistant 
sales manager; E. R. Lord, St. Louis branch manager, and 
Alfred Hirschfeld and Fred H. Fredericks, sales representatives 

CORONA TYPEWRITER COMPANY, INC., Groton, N. Y.— 
Here the Corona typewriter, the personal writing machine, was 
exhibited and demonstrated. The newest model was, of course. 
the feature of the exhibit, which was under the direction of 
the Corona Typewriter Sales Company, 207 North Eighth street, 
St. Louis. L. J. Conger, president of the Corona Company, E. 
K. Ray, central division manager, and J. N. Jones, assistant 





VIEWS OF EXHIBITS AT ST. LOUIS SHOW.—Left to 
Company, Rand-McNally Company, Index Visible Company. 
Typewriter Company, Powers Accounting Machine Company 


Utilities Corporation, Ditto Systems. 

eastern division manager, were also present. The booth was 
in charge of James A. Lytle, St. Louis dealer. Other Corona 
dealers present included E. D. Haven, Milwaukee; H. M. Rus- 
sell, Des Moines; Fred. Weisse, Omaha; J. J. McCormick, Chi- 
cago; W. Martin Carry, Kansas City, Mo., and A. F. Beyer 
San Antonio, Tex. 

DALTON ADDING MACHINE SALES COMPANY, THE 
Cincinnati, O.—Here were demonstrated the entire line of Dal- 
ton adding machines, including not only the straight adding 
and calculating machines, but the cash register model, the 


pound, shilling and pence machine for English money, the new 
11 and 13 column machine, the Duplex model, the constant mul- 
tiplying machines, the new fractional models and various types 
of bookkeeping machines, including @ new tally roll device. P 
B. Smith, St. Louis manager, was in charge, assisted by L. E 
Keller, J. No Hull, Jr.. L. A.-Anderson, John G. Rutter, W 
DePew, J. Flood, L. Crigone and P. Nealis. H. C. Grubbs, 
vice president and director of sales, was also in attendance 
with a special factory representative, M. K. Dau. Others pres- 
ent from the factory included James L. Dalton, president; H. 


C. Lanseidel, vice president and superintendent, and E. B 
Wright, manager of the Kansas City branch. talph H. Jones 
president of the Ralph H. Jones Advertising Agency, was also 


in attendance at the booth 
DIAGRAPH STENCIL MACHINE CORPORATION, St. Louis, 
Mo.—Showed various models of stencil cutting machines and a 


Second 


full line of shipping room supplies and equipmer J. 
Brigham, sales manager, was in charge, assisted by the local 
sales organization 

DICTAPHONE, THE—Demonstrated entire equipment of the 
latest model Dictaphones showing the noiseless speaking tube 
with the Bowden control. The exhibit was in charge of J. A 
Shontz and Miss Belle J. Shea F. L. Scott, manager of the 
Dictaphone in St. Louis, was active at the booth and expressed 
much satisfaction over the results of the show 


DITTO, INC., Chicago, Il Demonstrated the Ditt ne of 
duplicators, made in several sizes and for a considerable variety 
of purposes. J. A. Sauer, manager of the St. Louis office, was 
in charge, and F. P. McCarthy, consulting industria ngineer, 


was present. 

ELLIOTT ADDRESSING MACHINE COMPANY, Cambridge 
Mass.—Exhibited a complete line of addressing machines of 
their manufacture with filing cabinets, etc., including the new 
Elliott envelope sealer, shown for the first time, as well as 
new, automatic and semi-automatic envelope feed addressing 
machines, the new card index, 3x5 and 4x4% plates and new 
vice clamp hand portable machine. All machines were equipped 
with new automatic inker using the new product Instantaneous 
Drying Ink S. C. Lloyd, manager of the St. Louis office, was 


Machine 
Remingtor 


Tabulating 


Company 


Company 
tegister 


File & Index 
McCaskey 


Amberg 
left to right 


right, top 
row, 


Bottom row, left to right Postage Meter Company Sanitary 
in charge, assisted by Carl Priesmeier, Miss H Kra ind 
Messrs. Bellamy and McKibben 

ELLIOTT-FISHER COMPANY, New York, N. \ Here wer¢ 
shown eight writing and accounting machines vhich dem- 
onstrate the various applications of this machine the dif 
ferent accounting records associated with banking financial 
institutions, as well as manufacturing, wholesalk retail and 
public service businésses Expert demonstrators were at all 
times present. James L. Hakes, St. Louis manager, was in 
charge, assisted by local senior salesmen. R. B. Buswe west- 


ern district manager, was in attendance 
EGRY REGISTER SYSTEMS COMPANY, Dayton, ¢ 


ssi owed 
eighty 


the regular line of Egry autographic registers made it 

styles and sizes The factory was represented |t ( R. Hall 
assistant sales manager of the company at Dayto The St 
Louis district was represented by the following men on dif- 
ferent days of the week H. N...Reimuller, sales agent, pres 
ent during the entire show; R. McClure, associate sales agent 
present on Monday, Wednesday and Friday; L. J. Wagner, as- 


sociate sales agent, present Tuesday, Thursday and Saturday 
ELLIS ADDING TYPEWRITER COMPANY, St. Louis, Mo 


Demonstrated the Ellis adding typewriter in its latest models, 
showing direct subtracting, bank and commercial bookkeeping 
machines A. T. Ferris, manager of the St. Louis office, was 


Sales agent, 


district 
York 


by J. W 
MacDonald 


Lamphier, 
of New 


assisted 


and C. N. 


in charge, 
Chicago, Ill., 
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FE. & E. CHECKWRITER AGENCY, St Louis, Me (See brands of carbons and ribbons. Testing machines demonstrat- 
Hedman Manufacturing Company.) ing the wear down of goods were among the important fea- 
GLOBE-WERNICKE COMPANY, Cincinnati, O.—Occupied tures Mr. McKay of Rochester, N. Y., and A. Tinker of 


four booths with a complete display of the Globe-Wernicke Chicago, factory representatives of the company, were in at- 











, iling devices and other furniture Ed. C. Phillips, manager, tendance, likewise John A. Noonan, New York City manager. 
‘ a coma Alexander, both of the St. Louis oflee, ane in ~ mg ge eka manager of the company’s St. Loufs branch, 
‘ “se, assisted by George Ehrman, . of ve Cincinnati ras charge ; 
1 ioe Miss Be ~ ‘Wee No taanmare dchoct a Filing & inden: LA SALLE EXTENSION UNIVERSITY, Chicago, Til.—Out- 
ing, and Miss Myrtle Koenecke, St. Louis branch ~ the wortone courses of xp ge by this school. St. 
a . ‘ =. 7 CRT Te — . rer a zouls representatives were in Cné e. 
“D> TAC z G CO >A} ( cago . 
f Th umhibit ay ie aaa a J Rn Mervelh, st 7 aie MAILOMETER COMPANY, THE, Detroit, Mich.—Exhibited 
y tributor of the F. E. Checkwriter. operating under the name Model M metered postage, Mailometer Model D permit Mailo- 
. of the F. & E. Checkwriter Sales Company at 1213 Fullerton ™eter and Model A stamping and sealing Mailometer. The 
4 building, St. Louis Exhibits included the company’s elec- also demonstrated the automat check endorser. Harry H. Hill, 
trically driven Checkwriter. According to a recent test, this state agent, and A. C. Byrne, factory representative, were 
% Checkwriter will develop a speed of over 1,100 checks per hour present. 
f and maintain it over a six hour period or longer. Mr. Morrell MARCHANT CALCULATING MACHINE COMPANY, Oak- 
v is assisted by Thomas Fitch, D. G sell, O. R. Roberts and land, Calif.—De aenntintel various models of the Marchant cal- 
7 Thomas J. Hannon, salesmen. H. R. Hedman, secretary of the culating machine. F. E. McCarthy, St. Louis agent, was in 
“4 company, was also present. charge of this exhibit. 
. HUSH-A-PHONE CORPORATION, New York, N. ¥.—Dem- MASON OFFICE DEVICES COMPANY,.St. Louis, Mo.—Rep- 
d onstrated the interesting little device for the telephone known resented the Rapid Addressing Machine Company. Multicolor 
~ as the ‘“‘Hush-A-Phone.”’ H. C. Tuttle, president of the com- Press and Liberty folding machines, a-fuli line of each of 
—a 2 
1 e' az a ok we 
? 
MORE VIEWS OF EXHIBITS AT ST. LOUIS SHOW.—Left to right, top row: Elliott-Fisher Company, National Cash 
Register Company in the foreground, Rand, McNally & Co. Second row, left to right: The Rand Company, Inc., Addresso- 
ine graph Company, L. C. Smith & Bros. Typewriter Company Bottom row, left to right: La Salle Extension University, Sund- 
ton strand Adding Machine Company, Diagraph Stencil Machine Corporation 
ary 
pany, was in charge, assisted G. L. Reasor of the New York these devices being on exhibition. E. B. Mason was in charge. 
office McCASKEY REGISTER COMPANY, Industrial Division, St. 
ind IDEAL STENCIL MACHINE COMPANY, Belleville. Il].—This Louis, Mo.—Showed their various lines of registers, explaining 
exhibit consisted of stencil cutting machines, stencil filing cab- their uses. J. H. Batteiger, local manager, was in charge, as- 
ere inets, ink, box openers, box scrapers, and all shipping room sisted by C. E. Bieder of Cleveland and W. E. Ohms. C. 
‘m- equipment. It was in charge of Joseph W. Bauer, St. Louis  Swoboda, manager of eastern division, came on from the Al- 
lif- representative of the company. D. C. Hamilton, sales manager liance, O., factory. 
_ of Belleville, was in attendance. MONROE CALCULATING MACHINE COME ANE. mow 
ane NDEX TISIB » IC Jew aven. Co -This was a York, N. Y Showed the different models of onroe caicu pa 
all re. al Visible —? x a natie’ ea ee duane rid ae iy ing machines, including automatic electrically driven model 
_ Tl Index Visible Drawfile steel slide cabinet is featured, also shown for first time in central West, also new fractional model 
st- the speedy and compact rotary revolving type, the steel and pound, shilling and pence machine. Walter F. ae. 
straight track equipment and other forms of visible indexing south central division manager, was in charge, assisted 
wed The exhibit was in charge of Frank H. Otto, manager of the George Elliott, W. K. Ryan and G. Hanssen, senior salesmen. 
hty St. Louis office at 212 Fullerton building. C. S. Campbell, pres- MULTIPLEX DISPLAY FIXTURE COMPANY, St. Louis, 
fall, dent, New Haven, Conn., also D. A. Beeler of Chicago, were Mo.—Exhibited various styles of display features, for mer- 
St. n attendance. chandise display, also for maps, charts and advertising matter. 
dif- KALAMAZOO LOOSE LEAF BINDER COMPANY, Kalama- L. Feldmann, president, C. Chase Feldman, O. A. fe, sales 
7 zo», Mich.—Exhibited a complete line of loose leaf binders and manager, and George R. Martin, were in attendance. 
aa sapoies, including their new bank bookkeeping ——- F. J NATIONAL CASH REGISTER COMPANY, Dayton, O.— 
lay Riley. St. Louis manager, was in charge, assisted @ NV oo Demonstrated a complete line of banking, accounting oS eet 
pelle Monten’ mene Alleyn, sales manager, was in attendance ing machines in addition to their regular line of cash re ss 
els. Monday uesday and Wednesday. for retail stores. In attendance at the booth re, Ww. 
ying KEELOX MANUFACTURING COMPANY, Rochester, N. Y. Outten, W. C. Gray, F. G. Barnes, H. C. Koehler, J. F°O'Heant 
was This company featured a large assortment of its various and D. Thirkield. 
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A HALF-DOZEN VIEWS OF ST. LOUIS SHOW EXHIBITS Left to right, top row: The Globe-Wernicke Compat! 


Underwood Typewriter Company, Monroe Calculating Machine Company Bottom row, left to right: American Multigraph Sal 
Company; view of a main aisle; The Kardex Company. 

OFFICE APPLIANCES, the News and Technical Trade Jour- office was in charge, H. E. Ingram, general sales manage! 
nal of Office Equipment, occupied two booths, where subscrip- from the factory office, and C. F. Green, manager! f Kansa 
tions were taken and the service of the Journal was explained City office, assisted 
The booths were in charge of J. Alan Palmer, circulation man- RAND McNALLY & COMPANY. Chicago. Ill.—Showed wal 
ager, and a corps of assistants. Donald C. Miller, western maps, map tack system cabinets, juvenile books, educational 
advertising manager, was present a part of the week. globes and atlases, the company’s largest maps, et A special 

WILLIAM W. PHILLIPS SUPPLY COMPANY, St. Louis, feature was a radio map, said to be the largest in the world 
Mo.—Exhibited a complete line of office supplies, featuring par- 16x10 feet, showing all cities having broadcasting stations (tacl 
ticularly the Miller-Bryant-Pierce Company products, including marked) A complete radio outfit was in operation, catching 
inked ribbons, carbon papers, etc. The display also included messages from all over the United States Frank A. Mack, St 
the Kwik-Kut knife, a new device,*also the Error-No copy- Louis manager, was in charge K. S. Hall, sales manager 
holder. The Kwik-Kut is a knife which is made of a discarded Chicago, was also in attendance 
Gillette razor blade and a suitable holder made on a somewhat RAPID ADDRESSING MACHINE COMPANY, New York. N 
different plan than those which have been on the market for , = occupied a well-placed booth in charge ot ke B Masor 
some time. The Error-No copy holder is familiar to readers manager of the St. Louis office. Charles E. Ellis, assistant gen 
of Office Appliances. The Ingersoll Redpoint pencil was also eral sales manager from the factory, and N. A. Snapp, mat 
demonstrated at this booth, which was in charge of William ager of the Kansas City office, were also present . feature 
W. Phillips, president of the company, assistant by members of the exhibit was the newest model of the Indexograph, com 
of his local sales organization. bining the functions of an addressing machine, sales record 

POSTAGE METER COMPANY, THE, Stamford, Conn and credit record. It is known as the ‘1933 Model’ because its 
Showed three Model A Postage Meter machines in operation, makers believe it embodies ten years of business foresight 
demonstrating the metered mail system authorized by Congress REMINGTON TYPEWRITER COMPANY. New York, N. \ 
in the post office department. The imprint of the machine is Various models of Remington typewriters were exhibited. W 
a combination of postage stamp, cancellation and postmarked F. Held, St. Louis manager, and M. K. Deale, were in charge 
and is printed directly on the mail matter. The system re- The home office was represented by A. T. Rose, H. J. Pollacl 
quires a printing and recording device known as a Postage accounting machine department, and L. A. Geiger, railroad de 
Meter and a mailing machine for operating it. A license must partment. P. L. Waters and Misses Stollnitz and Keller wer 
be secured by the mailer from the post office department at $ 
Washington before a Postage Meter may be installed and the also in attendance. ee , , oS 
system adopted. Metered mail is not subject to the restric- ROSS-GOU LD COMI ANY, St. Louis, Mo.—Exhibited Kiera 
tions governing the acceptance of permit mail. Being paid desk in various models, mailing lists and sales letters Herbert 
for in advance per piece, through setting of the meter, metered O. Ross was in charga of this exhibit, assisted by members of 
mail is accepted by the post office in any quantity and may the local sales organization 
vary in size, weight and content. It goes directly to the dis- SMITH & BROS. TYPEWRITER COMPANY i. Syvra 
tributing cases when it reaches the post office. The exhibit cuse, N. Y Displayed latest models of L. C. Smith typewrit 
was in charge of Harry J. Maher and George W. Britt, as- ers R. D. Lewis, St. Louis manager, was in charge 
sistant managers in St. Louis. SUNDSTRAND ADDING MACHINE COMPANY Rockford 

POWERS ACCOUNTING MACHINE COMPANY, New York, ill. Demonsirated various models of Sundstrand machines. I 
N. Y.—Showed punches, sorters and tabulating machines, EK. McCarthy, St. Louis, agent, was in charg Phil N. Se 
which through the medium of cards enable the user to obtain sales manager, Rockford, was also in attendancs 
with the least amount of clerical help complete information TABULATING MACHINE COMPANY, THE, New York 
covering sales, labor, production and accounting analysis. Y Displayed electric tabulating and sorting machines, ke) 
Arthur F. Ahrens, St. Louis manager, was in charge, H. R. punches, gang punches and tabulating cards, showing for tl 
Russell, Western division manager, and J. E. Clemens of Chi- first time in St. Louis the tabulating printer and Ticketograpl 
cago assisting E. C. Richter, St. Louis representative, D. H. Davis of New 

RAND COMPANY, INC., North Tonawanda, N. Y.—Exhibited York, and L. Scully were in charge. — 
all models of old and new visible record equipment and time TEMPLE DESK CORPORATION, St. Louis, M Here wer 
saving devices. A. D. Anderson, manager of the St. Louis (Continued on Page 159.) 
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EXHIBIT OF DALTON ADDING MACHINES AT ST. LOUIS SHOW. 
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Instructing Young Salesmen. 


B Ernestus.’—Being a Statement lohich Covers Vethod 


Kecommendcada 


an Expertenced German Manage 
, 


f Salesmen.—W'ritten for Ofice Appliances ana 


Translated from the German. 


NoTI The following article was sent tu Office {ppliances 

f n Germany a short time ago and gives what seemed to the 

publishers of Office Appliances some sensible suggestions. It 

uld appea hat most of these suggestions have been tried 

ut with success the author or his associates, and that many 

f them, if n ill, are presented as the fruit of experience. 

VWuch that is here given will be familiar to those who have 

‘d salesmen on this side of the water, but we fancy that 

re will be a few suggestions which will appeal readers 
presenty subject in a somewhat ortginal light. 


HIS is an extraordinarily interest ng problem and one 
of great importance. The difficulties connected with 
it for many persons are considerable and even those 
who have the necessary abilities must be conscientious 1n 
their application is otherwise they will do harm where, 


with the necessary self control, they might achieve much 


success. Everything depends upon good example. A man- 

er who considers the existence of his subordinates to be 
o1 for the purpose of making his own life easier, will 
never succeed The real manager, however, always shows 
his people that he makes constant endeavors on their be- 
half. Itis necessary to let the concern’s representatives think 
that the sales manager guides them without trouble. Every 


uncertainty of the manager which is perceived by the rep 
resentatives counts against him, if he is a weak man, but 

he is a strong man, he retains the confidence of his rep 
resentatives 


How | 


vest to get the confidence and co-operation of sales 
representatives involves many personal elements and one 
in only say how it is not to be done. First, it is quite 
wrong when the manager behaves as if he were better 
ian others; in other words, one dare not be imperious, 
either upon special occasions or as to the little habits which 
many people have He who would show that he is better 
than another must prove every day that he is the more 
ht, the more intelligent, and the more mature. 

Something can be accomplished by habit, but to have 
people get accustomed to something, it is necessary to be 
gin the education in the right way from the first day. The 
new man during the period of his instruction must not 
reel that he is left to his own resources. During the first 
fortnight, the manager should devote to him every minute 
he can. This is so important that during the time of in- 
struction. the outside work of the manager to a certain 
extent must be neglected. The manager’s time cannot be 
used better than by educating good men for his business, 
for only in this way can he multiply his own powers. An- 
other important point is that it is not always possible for 
the new man at first to concentrate his thoughts upon the 
new matter so that he is filled with it, but to be success- 
ful, such concentration is absolutely necessary. Like a good 
actor, the salesman must be thoroughly taken with his 
part and must so master it that he does not see or hear 
anything else. If it were possible, it would be best to in- 
struct new sales people during their novitiate just as the 
military and clerics do with their new people, who must 
forget all they did and all they thought before in order to 
be qualified for the reception of special ideas. 

In order to assure the requisite concentration, it is neces- 
Sary that the instruction be not hurried. The new people 
must not only know the article which they are to sell, but 





=e) 








they must be at home with it. These first steps of in- 
struction should be accomplished without too much time 
being occupied with them. The first instruction of a novit- 
iate can be finished within a fortnight. It is different, how- 
ever, if he becomes a representative for a typewriting ma- 
chine and cannot yet operate the machine, in which event 
the period of instruction must be longer, but need not take 
more than four weeks. The instruction in typewriting for 
the sake of variety should be interrupted by talks about 
competing machines and by instruction in the mechanism 
of the machine 

It is, of course, very easy, but altogether wrong, to give 
a new man printed matter for his instruction. One must 
put one’s self in the position of a new man in order to 
imagine his feelings. However clever he may be at first, 
he will be uncertain, and perhaps it is not altogther wrong 
if one does not put away this uncertainty too quickly, for 
it is easier to instruct one who feels the need of instruc- 
tion, than to attempt to teach a man who is sure that he 


knows it all in advance. The more a man is aware of his 
helplessness in the beginning, the more he will recognize 
the help given him and the easier it will be for the manager 
to show his greater experience and to emphasize the value 
of compl te knowledge. 

It is enormously important to give the new man a new 
spirit, to breathe into him in some way a new soul and to 
awaken him thoroughly. A manager who cannot succeed 
in doing this, cannot create enthusiastic salesmen and with- 
out enthusiasm one cannot do business. The man who is 
not convinced sincerely that his machine or his system is 
the best one, cannot become a really successful specialty 
salesman. He may sell shoe grease or something like that, 
but he is not fit for an office machine representative. 

Outside Training Important. 

As soon as the inside instruction is finished, his outside 
instruction must start. This task is very critical and there 
are managers who do not know how to perform it. We 
have a stronghold in the daily reports, but we cannot start 
with these. The instruction must be commenced with the 
first visits. It is now a question whether the new man is 
to make these visits alone and without help. The best 
system is at first to send the man out to accompany the 
manager on his visits, in order to see in what way the 
manager talks to his customers. These must be really 
selling visits. Nor need the customer think it strange that 
two men are coming, for he will, as a rule, see at once 
that the purpose of the second man is only to listen and 
to learn. One day of ordinary work is sufficient to show 
the new man the point of it and to get him accustomed to 
the proper methods of work. 

This part of the instruction, however, is often done 
wrong. It is quite wrong to give a man a customers’ list 
and let him go out and see the customers in order to make 
their acquaintance. This is the wrong way. Why? 1—Be- 
cause in this manner the man does not learn the right 
method of work; 2—because he will never get around in 
his district; 3—because by going here and there without 
system he unnecessarily loses time, and 4—because every 
man is a prospective buyer. With regard to the first two 
points, we may say that the customers are not living in 
one house or one street, so that the representative can not 
do more than two or three visits a day. As the distances 
are often considerable, the manager cannot object to the 
small number of visits, so the new man is already made un- 
fit by being allowed to become indifferent in his calls. In- 
stead of starting with thirty to forty visits which may be 
successful, he goes out to introduce himself as the new 
representative of the firm. This may seem to him to be 
of great importance, but really, it is of no use. He has 
wasted his time and instead of getting a chance which 

(Continued on page 134.) 
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Report of the Otable Activities 








in Every Section of the Field. 


Litigation in Cash Register Field. 

According to a report in the New York Tribune of Jan- 
uary 31, 1923, the Remington Cash Register Company re- 
cently brought suit against the National Cash Register 
Company of Dayton, O., in the Federal Court for the Dis- 
trict of Connecticut. The suit is brought by the Reming- 
ton Cash Register people and W. S. Gubelmann, who it ap- 
pears made several cash register inventions which he sold 
to the Remington Cash Register Company. 

The Remington Cash Register Company, Inc., 
sidiary of the Remington Arms Company, Inc., 
formed shortly after the latter company entered the cash 
register field. Mr. Gubelmann has worked on cash regis- 
ters, adding machines and similar mechanisms, for more 
than thirty years and has secured a number of patents on 


is a sub- 
and was 


his inventions. 

The petition in the suit alleges that ten different styles 
of National cash registers infringe patents granted to Gu- 
belmann in 1915, 1920 and 1922 

The Remington Company has asked for a preliminary 
and permanent injunction against the National Cash Regis- 
ter Company, covering cash registers embodying the in- 
ventions covered by the Gubelmann patents under which 
the Remington Company is a licensee. An accounting of 
profits and damages is also prayed for. 

* * 7 

The United States Circuit Court of Appeals at Phila- 
delphia recently affirmed the decision of the United States 
District Court denying a motion of the National Cash Reg- 
ister Company for a preliminary injunction against the 
Remington Arms Company, Inc. The National Cash Reg- 
ister Company of Dayton, brought suit in November, 


1921, against the Remington Arms Company, Inc., in the 
United States District Court of Wilmington, Del., alleg- 
ing infringement of certain patents owned by the National 


Company. A motion for a preliminary injunction was filed 
and after a hearing, Judge Morris of the United States 
District Court denied the application for injunction. The 
National Company then appealed to the United States 
Circuit Court of Appeals with the result above stated. 


Chicago Concern Moves Into New Plant. 

The S. K. Smith Company, formerly at 140 Austin ave- 
nue, West, Chicago, recently moved into larger quarters at 
448-50 North Wells street. This move was made necessary 
owing to an increased demand for embossed and decorated 


covers, applying especially to edition work, catalogues and 
loose leaf types of binding. 

The company extends a 
to visit them and inspect the facilities of the plant for em- 
and coloring on paper, fiber mitation 
leather, etc. 


cordial invitation to the trade 


bossing board, cloth 


leather, 


Paper Clip Concern Sells Out. 


P. M. Hensel, president, and Mr. Baum, secretary of the 
Tip Top Manufacturing Company, Inc., manufacturers of 
the Tip Top paper clips, Syracuse, N. Y., have sold the busi- 


ness to P. A. Stacy. The transfer took place late in January. 
The business was sold because of Mr. Hensel’s poor health, 
which necessitates his retiring from active affairs for a 
time. 

Mr. Stacy was formerly manager of the Railway Roller 


Bearing Company of Syracuse and ever since he started in 
connected with the manufacture of 


produced 


business he has been 
mechanical articles. He hopes to enlarge the line 
by the Tip Top Manufacturing Company, adding other de- 
vices than paper clips from time to time. He expects 
ever, to remain in the office equipment field when selecting 
such new articles, although he will consider any small de- 
vices which his factory may be able to turn out to advan- 
tage. There will be no change in prices, selling methods or 
quality of the Tip Top fasteners. 


, how- 


American Writing Machine to Conduct New York 
Wholesale Department. 

The American Writing Machine Company of Newark, 
N. J., will henceforth conduct a New York wholesale de- 
partment from its office in New York City, where any num- 
ber of machines may be secured by dealers. This depart 
ment will be operated in conjunction with the new store on 
Broadway and will be in charge of W. E. Newto: 
ager. 

The company has opened a new store at One Hundred and 
Fiftieth street and Melrose avenue, New York City, in what 
“the Hub of the Bronx.” 


as Man- 


is known as This store is under 


the direct supervision of the New York main store on 
Broadway, of which Mr. Newton is manager. It was 
opened on February 1. Two windows, one on Melrose ave 


nue and the other on One Hundred and Fiftieth street, afford 
excellent display arrangements. Louis Sohm, 
ager of the Twenty-third street store, is manager of the 
new Bronx establishment. J. Caufield, formerly 
man in the down-town store, succeeds Mr. Sohm as man 
ager of the Twenty-third street establishme 
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Big Atlanta Concerns Consolidate. 


The announcement that, effective February 1, the Foote 
& Davies Company and the Webb & Vary Company of 
Atlanta, Georgia, consolidated their interests will be re- 
garded as an important piece of news by the entire trade. 
The Foote & Davies Company was organized in 1887 by 
W. O. Foote and M. M. Davies and has become one of the 
leading commercial stationery organizations in the South. 
The Webb & Vary Company, organized by David W. 
Webb and E. M. Vary in 1913, has made an important 
place for itself in this field. Both concerns are strong 
and prosperous, and their consolidation creates one of the 
largest organizations in this line in the South, with assets 
approximating $1,000,000. The company is to be known 
as Foote & Davies-Webb & Vary Company. The officers 
are as follows: 

W. O. Foote, president; M. M. Davies, vice-president; 
John M. Cooper, vice-president; D. W. Webb, vice-presi- 
dent; Stuart Boyd, vice-president; John H. Harland, sec- 
retary and treasurer; E. M. Vary, production manager; 
John T. Hancock, sales manager; P. R. Brown, sales man- 
ager; C. M. Zattau, superintendent. 

For the present the location of both concerns will be 
retained, but the plant of the Webb & Vary organization 
will be moved at once to the Foote & Davies premises, 
making one of the largest plants in the country. 


A New Monotype Offcial. 


Harvey D. Best, who for the last four years has been 
assistant to the president of the Lanston Monotype Ma- 
chine Company of Philadelphia, was recently elected sec- 
ond vice-president of the company and a member of its 
board of directors. He will continue to be in direct charge 
of sales, but in addition will have much to do with the fu- 
ture business policy of the organization. 








E 











HARVEY D. BEST. 


About a year ago the Monotype Company purchased out- 
right the factory, patents and all other assets of the Bar- 
rett Adding Machine Company, and the adding machine 
business is now known as the Lanston Monotype Machine 
Company, Barrett Division. 

As second vice-president of the Monotype Company, Mr. 
Best continues to have complete supervision of the sales 
work of the Barrett Adding Machine Division. He has 
had seventeen years of practical sales experience with the 
Monotype Company, attaining his present situation by in- 
telligent effort and ability to bring new ideas to bear on the 
task in hand. 

The Lanston Monotype Machine Company has just re- 
tained N. W. Ayer & Son as its advertising counsel. 
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Dictaphone Becomes an Individual Business. 

The Dictaphone, which has been a constituent part of 
the Columbia Graphophone Company, has been purchased 
by the Dictaphone Corporation. The transaction includes 
all the assets of The Dictaphone. The new corporation 
began business without any bonds or debts of any kind. 
[t has ample resources for financing double the business of 
any former year. 

C. K. Woodbridge, who has been head of The Dictaphone 
business the past five years, is president of the Dictaphone 








Cc. K. WOODBRIDGE. 


Corporation. He is active manager. Branches will be 
maintained in all the principle cities of the United States, 
Canada and foreign countries, as heretofore. L. C. Sto- 
well, who was sales promotion manager under Mr. Wood- 
bridge with The Dictaphone, is secretary of the new cor- 
poration, and assistant to the president. Morgan L. Mer- 
cer, of New Haven, Conn., is treasurer. 

The board of directors combines executives of manufac- 
turing and financial experience. It includes: J. Russell 
Clarke (president American LaFrance Fire Engine Com- 
pany); H. R. Swartz (president the Intertype Corporation); 
George A. Ball (treasurer and director Ball Bros. Glass 
Manufacturing Company); R. J. Scoles (president Pas- 
saic National Bank & Trust Company); A. C. Andrews 
(vice-president Chase National Bank); Marsden J. Perry 
(chairman of the board Norfolk Southern Railway, and 
director General Electric Company); Richard H. Swart- 
wout and Paul Appenzellar (of New York stock exchange 
and firm of Swartwout and Appenzellar). 

The formation of the Dictaphone Corporation is a dis- 
tinctly interesting development of the dictating machine in- 
dustry. From the first reduction to practice in 1887 of the 
recording of the voice for commercial purposes accom- 
plished in the laboratory of Alexander Graham Bell in Bos- 
ton, by his brother Chichester Bell and Charles Summer 
Tainter, there has been steady improvement in the dic- 
tating machine. Its use has widened through all types 
of business, large and small, until it has become recognized 
as a valuable appliance for all types of business and pro- 
fessional men. 

Through this long period the dictating machine has al- 
ways been manufactured and sold by companies doing a . 
major business in phonographs and other musical machines. 
Now, with the launching of the Dictaphone Corporation, 
the dictating machine industry will take its place in the 
office appliance group as a separate and distinct industry 
with every prospect of its joining the leaders in office ap- 
pliances. 

One of the valuable assets of the new Dictaphone Cor- 
poration is the name of its product—The Dictaphone—a 
registered trade-mark usuable only by that corporation in 
its dictating machine and allied products. 
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Northwest Prosperity Is Assured. 

The outstanding feature of the industrial situation in the 
Pacific Northwest, and a matter of prime importance to the 
business life of the district, says a report from Seattle, is 
the increasingly prosperous condition of the lumber indus- 
try, which furnishes 60 per cent of the payroll in the states 
of Washington, Oregon and Idaho. Through concerted ac 
tion on the part of lumbermen in the North Pacific district, 
a flat 
granted all logging camp and lumber mill employes, raising 


increase of 5 cents an hour, 40 cents a day, was 
the standard wage paid common labor to $4.15 a day and 
for skilled help in proportion. The last report of the West 
Coast Lumbermen’s: Association, covering 136 of the larger 
lumber miils in the Northwest, shows production to be 8 
per cent above normal, new business 25 per cent above 
production, and shipments 10 per cent below new business. 
Lumber production and shipment have remained consis 
tently above normal for the last six months, and following < 
survey of the field, executives in the industry declare condi 
tions assure prosperity for the Pacific Northwest for sev 
eral vears 

Manufacturing on the Pacific Coast, and particularly in 
the state of Washington, has been expanding more rapidly 
than in other districts of the country. Census data shows 
that since 1914 Pacific Coast industries have increased the 
number of wage earners by &5 per cent, while the increase 
for the country as a whole has been 29 per cent, and pri- 
mary horse power employed on the Pacific Coast has in 
creased 60 per cent, as compared with an increase of 31 per 
cent for the whole United States. 

Official 
activity, 


Seattle’s commercial and industrial 


February 1, 


figures on 
exceed preliminary esti 


Seattle 


published 
mates made early in January by a wide margin. 
bank clearings for January aggregated $153,236,609, a gain 
of more than $1,000,000 a day over the same month of 1921 
Bank clearings in 1922 gained $146,541,185 over the preced 
ing year, building permits gained $6,958,675, waterborne 
commerce gained $133,715,078. 
Messimore Has Imperial Line. 
Col. John W. 


perial, Methods Company in the central states. 


Messimore is now representing the Im 
The Colonel 
has had wide experience in office furniture and allied lines, 
and has an extensive acquaintanceship in the territory, as 
well as in other states where he has sold. 


Frye Joins Defiance Sales Organization. 
Charles S. Frye has joined the selling force of the De 
fiance Sales 384-386 New York, 
N. Y., and will cover the central district, making his head 


Corporation, Broadway, 


quarters in Chicago. 





FRYE. 


CHARLES §S 


Mr. Frye is admirably qualified for the position to which 
he has just been appointed, having been connected with 


other weil known organizations in the stationers’ specialties 
field. He was at one time a district superintendent for the 
Wahl Company of Chicago. Early last year he joined 
the staff of the Realite Pencil Company as district sales 
manager in a territory which included thirteen states in 


southwest, middle west and northwest 


Burns Heads Remington Accounting Machine 
Department. 

The office equipment fraternity will note with interest the 

recent appointment of C. E. Burns as manager of the ac- 

counting machine department of the Remington Type 

Company 


Mr. Burns possesses qualifications which sho 


conspicuous success in his new position. He is an old Rem 
ington employe, and has had a wide experience in the a 
counting machine field, where his success has been note 
worthy. 

Mr. Burns’ connection with the sale of the Remington 
line dates back to the year 1908. His early work in this 





BURNS. 


capacity was as salesman and sub-office manager at Omaha 
and Lincoln, Nebr., respectively 
1913, he 


work at the Omaha branch of the 


In June, took up special accounting machin 


Remington Typewrite1 


Company, and since then all of his efforts have been de 


voted exclusively to this branch of the business, in which 

he not only has made a great success, but has built up a 
: ] 

1917, he served as the 


machine 


valuable experience. Beginning in 


Remington district accounting manager, first in 
the Central District and afterwards in the Western District. 
On November 1, 1921, he 


as assistant manager of the Remington Accounting Machine 


was transferred to the home office 
Department, and was made manager of the department on 
January i of the present year. 

Mr. Burns enters upon his new duties at an exceptionally 
propitious time, for the outlook of this department of the 
Remington business is most promising. The demand for 
accounting machines is rapidly increasing in every branch 
of bookkeeping work, and recent important improvements 
assure the Remington accounting machine of its share of 


It is understood also that new and more ag- 


this business. 


gressive sales policies will be introduced in the depart 


ment. 
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Company Dinners, Conferences and 
Conventions 
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OHIO, THE WEEK OF JANUARY 22. 


Top Row, Left to Right—Al Langenbach, Sales Manager; 
romery, Canton; N. P. Wright, Canton; Charles Haines, Canton; 


GROUP TAKEN AT THE SALES CONVENTION HELD BY THE BERGER MANUFACTURING COMPANY, CANTON, 


S. Goudy, Chicago; A. B. Hoffer, Kansas City; J. B. Mont- 


“M. H. Hostetter, Canton; R. F. Fisk, Boston; A. O. Jacobson, 


Boston: A. L McQuern, Canton; J. Byrne, St. Louis; W. L. Coldwell, Canton; J. L. Irwin, Jacksonville; H. A. Doland, New York; 
H 


J. Leist, New York; R. M. Nicholson, Canton. 


Second Row, Left to Right—E. A. Smith, Boston; George Smith, Canton; Irving Hang, Canton; W. S. Haldeman, Chicago; H. 
©. Wilson, Canton; A. E. Hockwalt, Canton; H. C. Baker, Canton; George P. Galvin, Dallas; H. A. Williams, St. Louis; E. V. 
Freeman, St. Louis; E. C. Grenzebach, St. Louis; C. W. Wessberger, St. Louis; R. H. Hoxie, Boston; H. R. Johnson, Boston. 
Third Row, Left to Right—C. L. Ailes, Canton; Max Chalker, Jacksonville; E. W. Weber. Chicago; J. C. Collins, Dallas; W. L. 
Myers, Minneapolis; H. E. Cox, Chicago; A. D. Level, New York; F. R. Deyo, Roanoke: Perry Van Horne, Canton; F. E. Smith, 


Philadelphia; F. Schindler, St. Louis; J. F. Morse, San Francisco; 


3oston. 


Bottom Row, Left to Right—Frank Gerold, Minneapolis; H. 
Krieg, Canton; Fred Snyder, Massillion; O. C. Talbot, Kansas 
Charls, General Manager, Canton; W. A. Sladek, Kansas City; 


San Francisco; John Lorenz, Philadelphia; Frank L. Sweney, 


“Berloy” Annual Sales Convention. 

The Berger Manufacturing Company held its annual sales 
convention at the factory, Canton, Ohio, the week of Janu- 
ary 22. Delegates included the managers of the twelve 
branches scattered throughout the United States, division 
managers of those branches, and the entire sales division of 
the home office. 

The time spent at the factory was divided into two pe- 
riods. One was devoted to conferences, and another to 
general sessions. During the conference period the dele- 
gates were routed from one department to another on an 
hourly schedule. In these meetings subjects connected 
with individual departments were taken up. The general 
sessions discussed problems and policies applicable to the 
industry as a whole. The evenings were given over to en- 
tertainment. An innovation which made a great hit at this 
vear’s convention was an evening performance put on by 
the superintendents and foremen. They arranged a com- 
plete minstrel show from company talent, and the delegates 
pronounced the performance equal to, and better, than 
most programs of a similar nature. 

The convention divulged the fact that The Berger Manu- 
facturing Company enjoyed a splendid year in 1922. The 
indications are that 1923 will be even better. During 1922 
the company added a B-label filing safe and other items. 
These make the “Berioy” line complete. 


“John Hancock” Pen Salesmen Meet. 

The Pollock Pen Company held its first sales convention 
it the home office, Boston, Mass., January 25-27. The sales 
plans and details of a large advertising campaign to be run 
on the “John Hancock” cartridge fountain pen were fully 
explained. During the course of the convention various 
luncheons and dinners were held at the Copley Plaza and 
Hotel Touraine. 


R. T. Langenbach, Boston; C. H. Buck, Boston; J. T. Glover, 


Sosenheimer, Kansas City; Julius Schlafley, Canton; C. W. 


City; C. M. Lesh, Los Angeles; E. E. Cline, Canton; G. H. 
N. V. Lux, Minneapolis; A. E. Yarnell, Philadelphia; A. J. Judge, 
Dallas. . 


The salesmen were enthusiastic over their reception by 
the trade in their various territories, and the sales achieve- 
ments of the first year. The ambition of each was to be the 
first to empty an ink cartridge in writing 1923 orders. 


Watermans Hold Sales Conference. 

Beginning on Friday, January 26, and ending Thursday, 
February 1, about eighteen of the members of the sales 
force of the L. E. Waterman Company in the western dis- 
trict held a conference with E. J. Kastner, the company’s 
sales manager, who came on from New York, accompanied 
by F. S. Waterman of the New York office, and W. J. 
Chaplin, manager of the Boston office. E. P. Sparks, man- 
ager of the San Francisco office; J. N. Marley, Chicago 
manager, and F. C. McConnell of the L. E. Waterman 
Company, Ltd., of Canada, with headquarters at Montreal, 
were also present at the conference, which was of an in- 
formal character. 

The Waterman men stated that business during 1922 was 
exceptionally good, and that sales consistently “went over 
the top” during every month of the year but one. The out- 
look for 1923 is encouraging and business is expected to be 
even better than in 1922. 


Quimby Salesmen Hold Conference. 

A number of the traveling salesmen of Edward H. Quim- 
by, Dover, N. H., gathered at the main office January 29-30 
for a conference. Mr. Quimby is distributor in New Hamp- 
shire and Vermont for the A. B. Dick Company, Sund- 
strand Adding Machine Company, and the Corona Type- 
writer Company, Inc. The salesmen were addressed by 
F. A. Conaty, of the A. B. Dick Company. Among those 
in attendance were Rockwell M. Dole, J. Francis Qualey, 
A. H. Ericsson, Ralph W. Johnson, Floyd M. Archambault 
and Raymond E. LaBonte. An evening dinner was at- 
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tended by the traveling salesmen, typewriter repair force 
and store sales force. A sales talk was given by R. M 
Dole, who has been an outside salesman for Mr. Quimby 
for twelve years. He imparted much useful information to 
his hearers 
Retail Sales Meet of Adams, Cushing & Foster. 
Members of the retail sales force of Adams, Cushing & 
Soston, Mass., held a meeting at the Boston 
Twenty- 


Foster, Inc., 
City Club to discuss new phases of the business. 
one attended, including some of the executives. Plans were 
made and policies adopted to co-ordinate the organization 
as a result of the increase of the sales force and increased 
facilities for transacting business. The meeting considered 
the changes in methods involved in the enlarged store space 
and facilities. 

R. F. Fiske, of The Berger Manufacturing Company, was 
a guest at the meeting, and made the principal address. He 
led the discussion on metal filing devices. His remarks 
and suggestions were followed closely. Other speakers 
were Mr. Hepburn, manager of the retail department; 
George J. Coster, who specializes on loose leaf devices, 


— 


Studio; 





pany; Burroughs Adding Machine Company; Bellin 


L. C. Smith & Bros. Typewriter Company; Sundstrand 
Adding Machine Company; Narragansett Electric Lighting 
Company; Remington Typewriter Company; Arcade Art 
Store; The Office Appliance Company of Proy , show 
ing the lines of the A. B. Dick Company, The General Fire- 
proofing Company and rebuilt typewriters; W. R. Paine 
Company; The Elliott Company; Ackerman Company and 


Standard Printing Company; Maurice C. Smith Company, 


Noiseless Typewriter Company and Everlight Company; 


The Electrical League; The Vital Company; The Gehman 
Manufacturing Company; Shepard Piano Store; Dolby’s, 


Inc.; Green & Ochee Spring Products Company; Allen Tire 
Supply Company; Harry Chagnon; Shepard’s Radio Store; 


[International Correspondence School; Dalton Adding Ma 
chine Company, Dick’s Smoke Shop and Index Visible, 
Inc. 


January Sales Class at Wilkes-Barre. 
“Feature Class 53,” the fifth of the present series con- 
ducted by the Wales Adding Machine Company, 
Wilkes-Barre, Penna., the week of January 8. The 


met at 


work 











BY THE WALES 
Left to Right: 


SALES CLASS HELD 
BARRE, PENNA.—Top Row, 
Turner, H. D. Clark, J. 
sen, W. L. Coulson, T. A. 
\. Sellers, John Lorenz. 


Mulhern, L. K. 


Hutchinson, who discussed general busi- 
Davis, 


and William E 
ness subjects. The meeting was in charge of G. L. 


president of the company 


Interesting Business Show in Providence. 

A brief announcement was published in the February is 
sue of Office Appliances of a business show which was held 
at Providence, R. I., February 5 to 9. The show was held 
at Infantry Hall, and was well attended by 
crowds of people. Office equipment predominated, although 
there were several exhibits of furniture and electrical ap- 
The show was given under 


interested 


pliances and a few other lines. 
the auspices of a committee of seventy and was managed 
by D. J. Doyle. 

The week’s program included stenographers’ and book- 
keepers’ day, Providence night, with addresses by Governor 
Flynn and Mayor Gainer, and other special events. Pro- 
fessor Harold S. Bucklin broadcasted an address from the 
hall. There were events throughout the week that kept the 
interest at top notch 

The exhibitors included the following concerns: 
can Multigraph Sales Company; Universal Safety Ash Tray 
& Sons; the Kardex Sales 


Ameri- 


Company; Z. Zawatsky Com- 


ADDING 
W. L. 
A. Maurer, Ernest Beaumont. 
Honeywell 


AT WILKES- 
Jordan, L. E 
Ver- 


MACHINE COMPANY 
Burke, G. B. Martin, G. E 
Bottom row, Left to Right: A. F. 


(Assistant General Sales Manager), G 
was confined to class room and factory The meetings 
were characterized by “snap” and enthusiasm L. K 


Honeywell, assistant general sales manager, was charge 


of the sessions. 


American Writing Machine Company Opens 
Branch Stores. 

American Writing Machine Company o 

states that they are opening stores in 


Newark, 


The 


N. he Indianapolis 


and Minneapolis. The store in Indianapolis is at 30 South 


Pennsylvania street and will be in charge of C. J. Gregory, 
who has been with the company as salesman and manager 
for a number of years. 

The Minneapolis store is at 724 Marquett enue and 
will be in charge of C. M. Leonard, former] ith the 
Remington Typewriter Company. 

Both of these stores will be equipped throughout with 
new furniture and appliances and a complete line of 
machines will be carried in each place ion to 
the machines which will be carried to sell etail, the 
company will also be able to take care of some of the 


wholesale business and other requirements 


th tw tor 
Lilt tw ¢ . 


dealers in the territories controlled by 
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A HAPPY GROUP OF STEEL FURNIT 


sonnel of the Toledo Metal Furniture Compa 


Jos. F. L. Uhl, secretary and general manager; 
Uhl, president; D. B. Miller, at the time the 


ing manager. since resigned to go into another 


ment R. Uhl, assistant secretary and factory 


What Publicity Can Do for Sales. 

Under the above caption the “Security Salesman,” a 
house publication of the Steel Equipment Corporation of 
Avenel, N. J., describes the work that has been done in 
establishing a prosperous business by Royal H. Eckert of 
Allentown, Penna., since he returned from service overseas 
shortly after the close of the war. 

Mr. Eckert’s store is at 18 North Sixth street. On the 
day he was discharged from the army, Mr. Eckert pro- 
ceeded to the factory of the Steel 
Equipment Corporation at Avenel and 
arranged to install a stock of steel 
office furniture in the store which he 
purposed to establish in Allentown. 
As soon as he opened the store he 
began by every means he could think 
of to get business into his place, until 
at the present time he has one of the 
foremost office equipment houses in 
that part of Pennsylvania. 

Allentown is the heart of a rich 
farming center. County fairs are the 
occasions of principal interest during 
the year. Mr. Eckert was quick to 
see the value of these fairs, which are 
visited by everyone in the district and 
each year he has devoted a great deal 
of attention to the advertising possi- 
bilities thus afforded. This year he 
rigged up a “Security” steel cabinet 
with a mechanical apparatus, which 
opened and closed the drawer 1,800 
times during an hour. When the fair 
closed, the drawer had been opened 
and shut 86,400 times, being equivalent 
to a test of something like 4,320 nor- 
mal days without showing any indi- ROYAL H. 
cation of wear. The visitors to the fair 
spent much time studying this demonstration, and Mr. 
Eckert secured a fine list of prospective customers. 

When he first set himself up in the office furniture bus- 
iness, Mr. Eckert determined to be in both the news and 
advertising columns of the Allentown papers as much as he 
could. He set out to develop news and to buy advertising 





URE EXECUTIVES.—Being a part of the per- 


ny. Left to right: L. E. Fisher, sales manager; 
Thomas V. Uhl, purchasing agent; Philip E. 
picture was taken assistant sales and advertis- 
industry; John F. Desmond, auditor, and Cle- 
manager 


that pays. From this he has developed an elaborate idea 
of a monthly catalogue, in which he features items that go 
out to a long list of customers and prospects. It is said 
that one would be surprised to know the number of cor- 
porations and businesses in Allentown and vicinity which 
in recent years have much increased their demands for fil- 
ing equipment. 

The story of Mr. Eckert proves that aggressiveness and 
intelligent publicity make a fine team and are almost sure 
to bring success. 

Los Angeles’ Second Business 
Show. 

Attention is called to the fact that 
the second Los Angeles business show 
will be held in that city from Monday 
to Saturday, inclusive, April 23 to 28, 
under the management of the Business 
Exposition Company, of which Waldo 
T. Tupper is president. 

The first show held at Los Angeles 
was a success, and the present pros- 
pects indicate that the second show 
will still further advance the standard. 
In a circular letter sent to the trade, 
Mr. Tupper points out that in 1922 
many manufacturers of office equip- 
ment held national sales contests, in 
several of which Los Angeles led the 
field. Last year, with a total of $121,- 
000,000 in building permits, Los An- 
geles ranked third among the cities of 
the United States and was led only 
by New York and Chicago. At the 
first of the present year over $60,000,- 
000 worth of building is in course of 
ECKERT construction. Of this amount, $40,- 

000,000 is being spent on business 
buildings, which will require office equipment. 

The Business Exposition Company believes that all man- 
ufacturers of office equipment will do well to make spe- 
cial efforts to cover this immense potential market. 

The exposition will be held in the Exposition Pavilion, 
Praeger Park, Washington street and Grand avenue. 





BASEMENT AND MAIN FLOOR OF ROYAL H. ECKERT’S 


STORE, 18 NORTH SIXTH STREET, ALLENTOWN, PENNA. 
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Birmingham Association Puts on Successful Show. 


The South’s Steel City Scene of Lively and Interesting 
Exposition of Business Devices and Supplies. 

The value of the business show as a sales booster can 
hardly be overestimated, according to the opinion voiced by 
sirmingham Office Equipment Association, 
26 


members of the 
who put on a show at Birmingham, Ala., January 25, 
and 27, from ten o’clock each morning until nine in the 
evening. There were twenty-three exhibitors who had 
booths at the show and thousands of people visited them 
during the three days of the event. 

The exposition was put on in the building formerly oc- 
cupied by the Birmingham Ledger. The first and second 


with red and white bunting, flags, 


floors were decorated 
flowers and greenery, and each booth was decorated accord- 
ing to the taste of the exhibitor, but with colors that har- 


monized with the general scheme. Music was furnished by 


the Clark and Jones Piano Company. 
Student bodies of the business colleges of the city were 

invited to come to the show during the morning hours and 

every one of them accepted. 

Montgomery, Nashville, New 

came also to see the show on the 


from Orleans, 


Memphis and Atlanta 
invitation of the Birmingham Association. 

Each firm had placed one of the smartest and best in- 
formed employes in charge of its booth to give informa- 


Delegates 


tion and to demonstrate the goods. 

In speaking of the success of the exposition, Alexander 
Patterson, president of the Association, said: “This is the 
second office equipment show that the Association has held 
success on both occasions. 
furniture 


marked 
lines, especially 


in Birmingham with 
The office equipment 
related departments, must be constantly pushed in order to 
This is, of course, true to an 


and co- 


keep the market stirring. 
extent of all lines, but not to the same extent as in office 
equipment, for the business man is very prone, if left to 
himself, to let well enough alone in his office. 

“For this reason the business equipment show is essen- 
tial. It gives the entire field of office equipment the right 
sort of advertising, presenting the lines to the public in an 
interesting way and giving the business man a chance to see 
all of the latest things in business equipinent without being 
impressed by the presence of a watchful salesman bent on 
selling him a bill of goods. One of the rules of this ex- 
hibit solicit business in the exposition hall 
‘luring the this rule is strictly 


is that no firm 


days of the show, and 
idhered to. 

“Last year at the conclusion of the show the members 
were gratified to note a substantial increase in business, and 
this year they are anticipating even greater increase be- 
cause the show was so thoroughly advertised. It is to be 
made an annual event hereafter and will be put on upon 
1 more elaborate scale year by year.” 

Much credit is due to H. W. Meehan, local specialist on 
art advertising, who decorated the exhibition hall and put 


in a booth on his own account where he exhibited the 
calendars, cards and other advertising specialties which he 
handles 
The Exhibits. 
The Dewberry & Montgomery Stationery Company of 


Birmingham put on two exhibits, one from their engraving 
department and another, on the second floor, from the office 
furniture department. This last was a model office, com- 
pletely equipped for the use of the chief executive in any 
ordinary line of business. R. H. Pogue had charge of the 
furniture exhibit and Miss Hazel Doer and Mrs. Coral 
Hofer conducted the engraving exhibit. 

Roberts & Son Printing Company of Birmingham ex- 
hibited a full line of their merchandise in their various de 
partments, showing loose leaf ledgers from Wilson-Jones 
Loose Leaf Company, with Fred A. Smith, of that com- 


pany, in charge. The Mimeograph machine of the A. B 
Dick Company was demonstrated by George S. Cumbaugh 
Globe-Wernicke filing devices were demonstrated by 
Charles Hucke in charge. J. E. Maura of Roberts & Son 
Printing Company had charge of the exhibit 

The Monroe Calculating Machine Company showed its 
machines under the direction of Robert G. Taylor, local 
represeniative. 

The F. S. Webster Company demonstrated Multi-Kopy 
Carbon Paper by means of machines set up with the vari 


ous colors and grades of carbon. The exhibit was i 
charge of the company’s local representative 
rhe L. C. Smith & Bros. Typewriter Company was it 


charge of M. E. McKinley. 
The Office Outfitters Company presented an 
ofthce turniture and supplies attractively arranged. B. ( 


exhibit of 


McCoy and E. A. McMeans of the company were in charg« 
of this booth. 
[he Library Bureau presented filing cards and index 


systems through J. E. Kirkham, the company’s loca! repré 
sentative. 

The Work Organizer Specialties Company exhibited its 
lines under the direction of W.O. McMahon, lo igent 

The Safe Guard Check Writer was demonstrated at the 
same booth in which the Work Organizer was shown 

The Lanston Monotype Company, Barrett Adding Ma 
chine Division, exhibited its latest machines under thi 
direction of H. S. Stetler, jocal manager. 

The American Multigraph Sales Company 
attractive exhibit, showing a machine set up 
and another, which had been taken apart, ostensibly for 
cleaning. This exhibit was in charge of J. J. Hasselman, Jr 

The Dictaphone was demonstrated by E. R. Smith, 
local representative. 

The Todd Protectograph Company’s manager, T. D. M« 
Mahon, presented an attractive exhibit. 

The Burroughs Adding Machine Company showed an in 
teresting series of machines, under the management of 
R. H. Trilck, local manager. Zoe Crowe demonstrated 
speed on the Burroughs Bookkeeping Machine and Miss 
Gladys Cox on the Moon-Hopkins Billing Machine. Both 
of these machines were examined with great interest by the 
business men of Birmingham 

The Zac Smith Stationery Company exhibited a line of 
the useful merchandise handled in the stationery store and 
showed a partial exhibit of the merchandise from the offic 
furniture store, which the company has recently opened. 
T. M. Dobbins was in charge. 

The Addressograph Company presented an 
exhibit of Addressograph machines, showing the entire sys 
tem. This was under the direction of E. I. Leighton 

The Remington Typewriter Company showed its various 
interesting machines under the direction of A. W. Townes 
and Walter E. Stcrey. 


nT ad 
nted al 


pDrese 


for working 


ts 





instructive 


G. P. Gilmore is credited with running a pre-arranged 
circus in his booth. In cther words, he showed the Elliott 
Addressing System, the Globe Register System and _ the 


Kardex System. 


The International Time Recording Company presented 
an elaborate and expensive exhibit of time clocks, includ 
ing all their different makes, under the direction of R. H 


Hausman, the company’s Birmingham sales agent 


The Underwood Typewriter Company showed its cor 
respondence machines, including the portable, and featured 
speed exhibitions by Albert Tangora. The booth 
charge of W. H. Blaney, one of the most experienced men 
in the typewriter business in the South. 

The Wales Adding Machine Company presented a ver 
attractive exhibit. 

The Dalton Adding Machine Company, of Cincinnati, 
showed its lines of adding machines under the direction of 
competent demonstrators. 


was in 


Malleson Visits U.S. A. and Returns to Europe. 


Theodore T. Malleson, foreign sales director of the Royal 
Typewriter Company, arrived in New York on the stean 
ship “Berengaria,.” on January 27, from Cherbourg. H 
remained in New York about a month at the home ofh 
of the company, returning on February 24 on the “Celti 
which sailed on that date for Liverpool. 

Mr. Malleson on this trip is headed for Italy and his 


visit was one of his semi-annual returns to the 


States. On his last 


recent 
United 
every country in Europe, from Russia to 


trip he covered practically 


Portugal 
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right, top, exhibit of Multicopy carbon paper of the F. 8S. 
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ot the Zac Smith Stationery Company; third row right hand picture, 
Company; 
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Protectograph Company, where check protecting devices were demonstrated; bottom picture, right hand, booth of the Office Out- 
tters Company of Birmingham, the owners of which are specialists in office furnishing 

Center column pictures, reading down: Booth of the Monroe Calculating Machine Company; display of the Addressograph 
Company; exhibit of Remington Typewriter Company; exhibit of Burroughs Adding Machine Company; booth of L. C. Smith & 
Bros. Typewriter Company. 
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Invincible Metal Plans Big Addition. 

The Invincible Metal Furniture Company, Manitowoc, 
Wis., at a recent stockholders’ meeting voted to build a 
brick and concrete addition to the plant at once. This ad- 
dition will be 200 x 90 feet, the 200 feet running along 
Twenty-sixth street from the present end of the plant and 
extending westward ninety feet. This decision followed 
the reports of officers which showed 1922 to have been the 
best year since the reorganization of the company. The 
officers and directors who have had charge of the plant for 
the past year were re-elected. 

It is believed that the erection of the addition 
obviate the necessity under which the company has recently 
labored—that of putting on an eleven-hour shift in addition 
to the regular crew. The additional plant facilities will 
permit the employment of 150 more men. The company 
will thereby be in a position to more than double its ca- 
pacity. They have recently been making additions to their 
lines of files and office equipment and will soon be manu- 
facturing a complete lay-out of steel office furniture in addi- 


will 


tion to their lines of safety deposit boxes. 

When the addition is completed, the machine shops, steel 
shears and presses will all be moved into it and that part 
of the plant now used by this equipment will be utilized 
as a finishing room and for warehouse purposes. The com- 
pany has placed orders for additional machinery, shop 
equipment and presses in sufficient quantity to require the 
attention of a large force of hands which the company in- 
tends to add. The addition will also relieve the conges- 
tion in the present quarters so that more room can be had 
for paint sprays and baking ovens. A few months ago the 
company installed a complete plating plant where they do 
all their own plating on vault doors and safety deposit 
boxes. 

Royal Typewriter to Have New Home in Chicago. 

W. B. Larsen, manager at Chicago for the Royal Type- 
writer Company, Inc., is looking forward to a housewarm- 
ing about the middle of the year. The old offices at 32 
South Wabash avenue have been inadequate. A long-time 
lease has been secured of the entire second floor at 15-19 
South Wabash avenue. Possession is to be given May 1, 
and Mr. Larsen has signed contracts for adapting the floor 
to his work. The new location has about 9,000 square 
feet—about 3,000 more than the present space. The steady 
growth of the Chicago business has necessitated better 
facilities, and Mr. Larsen expects to occupy one of the finest 
typewriter offices in the Middle West when the floor is 
turned over to him. In addition to affording more space, 
the new location has adequate elevator service for han- 
dling freight, as well as access from the alley for truck 
deliveries. 


H. C. Peters Abroad. 
A member of the staff of Office Appliances recently re- 
ceived a letter from H. C. Peters of the Peters-Morse 


Manufacturing Corporation, sent from Japan. The letter 
bore a picture of the sacred bridge at Nakko. 
Mr. Peters is now traveling in the Orient. He states 


that business generally looks quiet in the countries he has 
visited. Honolulu is prosperous and seems not to have 
felt any post-war depression. The letter was mailed at 
Shanghai in January. 


Change in Eden, New York, Concern. 
William F. Gulnerich & Co. have succeeded the Steleix 
Metal Products Company at Eden, New York, continuing 
the manufacture of Steleix auto accessories, office spe- 
cialties and novelties, including Peerless memorandum pads 
and other specialties. William F. Gulnerich heads the new 
company in person 


Change of Ownership of Walton Company. 

C. M. Walton has purchased the interest of A. L. 
Schmalzried in the Walton Book & Stationery Company, 
1814 Main street, Dallas, Texas. Mr. Waliton is now in 
control. W.M. Hunt has joined the organization as man- 
ager of the stationery department. He has many friends 
in Salt Lake City and St. Joseph, Mo., who will be inter- 
ested to learn that he is now domiciled in Dallas. 


National Safe Company Broadens Lines. 


The development of The Steelcraft Corporation of Amer- 
ica, of which the National Safe Company of Cleveland, O., 
is a division, makes an interesting story 

The Steelcraft Corporation, Cleveland, O., is the realiza- 
tion of a “basic idea” thought out by B. H. Sinks, its pres- 


ident, resulting in the organization of a corporation with 
principles developed to high ideals of craftsmanship after 


years of unceasing effort. 





Becoming financially interested several years ago in what 
was then known as the National Safe & Lock Company, Mr. 
Sinks finally assumed control and active management of the 
business. As an executive of broad business experience, 
he soon realized that being confined to a limited range of 

B. H. SINKS. 
products was not a good merchandising proposition; ac- 


cordingly he set the wheels in motion to broaden the line, 
culminating in the realization of The Steelcraft Corporation 
of America. 

The corporation now owns and operates four distinct 
properties in Cleveland, Long Island City, Philadelphia 
and Lititz, Penna. Each plant is especially equipped to 
produce protective devices which form the 
“Great National Line,” distributed through the National 
Safe Division, which for the past forty years has enjoyed 
the reputation of producing and placing on the market qual 
ity products only. 

By reason of the skill, industry, forethought and applica- 
tion of the personnel of The Steelcraft Corporation, office 
equipment dealers now may handle on an exclusive dealers’ 


collectively 


basis a single line embodying the whole range of protective 
devices, from a light storage cabinet to a twenty inch 
burglar-proof bank vault door. 

James P. Sharpe, general sales manager, on a recent 


visit to Office Appliances, expressed much satisfaction over 


the success which has attended the idea of handling all of 
the company’s protective devices under one a t He 
said that the idea has been developed to enable the dealer t 
handle protective devices on the merchandising basis of 

broad market, a big volume, low overhead and satisfactory 


returns. The National Safe Company will welcome the op- 
portunity to explain its plan fully to all dealers who may be 


interested. 
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Remington Woman Candidate for Important 
Committee. 

The “Good Will Election” for membership on the next 
American Committee of Women to visit devastated France 
commenced on February 1 and continued throughout the 
month. Many representative American women have been 
members of previous delegations, the nominations having 
been made by leading concerns of America. 

The candidate of the Remington Typewriter Company in 
the Good Will Election last month is Miss M. E. Orr, who, 
it is confidently believed, will be elected. Miss Orr is one 
of the best known members of the stenographic profession 
in the United States. She has been employed at the New 
York office of the Remington Typewriter Company for 
thirty-four years, and the honors which have come to her are 
many. She is said to have been the first of the long line 
of world’s champion typists. She was originally engaged 
by the Remington Typewriter Company because of her 
speed and skill as an operator. Because of her marked bus- 


iness ability she has risen to high rank in the company’s 





MISS M. E. ORR. 
service. She has been the confidential secretary of the 
executive officers of the company through three successive 
administrations and for five years served as acting treasurer 
and director of the company—the first woman, it is said, 
who was ever elected to such an office. 

Miss Orr is most truly representative of the modern wo- 
man in business. The present day business woman is typi- 
fied in the stenographer and typist—not only because they 
are the most numerous class of women in business today, 
but because the stenographer was the pioneer business 
woman. It was she who opened to all women the doors 
of business life. And there is also a fitness in the fact that 
Miss Orr is an employe of the pioneer typewriter company 
which created this great profession. 

To be singled out as the most representative and promi- 
nent woman stenographer of America is a high distinction, 
and should, of itself, assure Miss Orr’s election as one of 
the American Committee to visit Devastated France. 

Regarding the terms of the election—it takes 60,000 votes 
to elect a delegate at 10c a vote. The money voted at these 
contests goes to help the worthiest cause that ever ap- 
pealed to human generosity. 

It is more than four years since the close of the Great 
War. The devastation wrought in that war is now an old 


story, and to many an almost forgotten one. But don’t 
forget that 20,000 factories in Northeastern France were de- 
stroyed in the war—that immense and thickly populated 
provinces, the richest and most prosperous in France, were 
turned into a wilderness. The need for help in the work 
of reconstruction is still urgent—and will be for years to 
come. 

The Remington Typewriter Company expects to elect 
Miss Orr through the hearty effort and co-operation of its 
thousands of employes in America, but there are no limi- 
tations to the support that a candidate may receive, and any 
stenographer who is desirous to see her profession honored 
in this conspicuous manner should consider it a privilege 
to vote for Miss Orr. 


’ 


Sharp Declines School Board Place. 

“TI have given the best years of my life to this work and 
now feel it is best for me to step aside and let someone 
else take up this most important labor. Under these con- 
ditions I fee! I cannot accept an appointment on the board.” 
In these words Harry C. Sharp, sales manager of the Es- 
terbrook Steel Pen Manufacturing Company, and former 
president of the school board of Camden, N. J., declined re- 
appointment to the board at the hands of Mayor Kink. 

Mr. Sharp is a republican and for many years has been 
a dominant factor in the educational affairs of Camden, 
where he is looked upon as a specialist in educational mat- 
ters. At the last election Camden went democratic and 
the new mayor selected the foremost republican on the 
board to “walk the plank,” replacing him with a democrat. 
The removal of Mr. Sharp was resented by many people 
who believed that he should be continued in the position 
which he had so long and successfully filled. The resigna- 
tion of Wilfrid W. Fry as a member of the board created 
a vacancy which the mayor sought to fill by the reappoint- 
ment of Mr. Sharp. In explanation of his action the mayor 
is quoted in the Camden Daily Courier of January 29 as 
follows: 

“T am sorry Mr. Sharp could not accept the appointment. 
I felt that his knowledge and experience would be valuable 
to the board. 

“IT believe the Board of Education should be composed 
of men and women of both parties on a five to four basis. 
The fact that the democratic party had been ignored for 
sO many years caused me to appoint three democrats, and it 
was my intention to continue appointing democrats until 
the five to four basis of membership was an accomplished 
fact. 

“But when Mr. Fry resigned, I was inclined to interrupt 
my program in order to secure Mr. Sharp’s knowledge and 
ability. e 

“Now that he has declined my offer I shall go ahead and 
appoint a democrat, thus making the membership of the 
board five republicans and four democrats.” 


Willis Bowland Parsons Added to the Newcomb 
Staff. 

James F. Newcomb & Co., Inc., planners and producers 
of direct advertising at 441 Pearl street, New York, N. Y., 
announce the addition of Willis Bowland Parsons to their 
creative staff. ’ 

Mr. Parsons secured his B. C. S. at the School of Com- 
merce at New York University, but added practical knowl- 
edge to theoretical by connections with the Parsons-Pow- 
ers Company at Columbus, the Classified Advertising De- 
partment of the New York Times, the Chandler Motor Car 
Company and Hoffmeyer-Rutledge, Inc., of Cleveland. His 
career in advertising has had but one interruption—war 
service in the Naval Reserve. Mr. Parsons’ advent extends 
the well-rounded Newcomb staff. 
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The 


STATIONERS’ FROLIC, 


error of the 


The Chicago Stationers’ “Frolic.” 
No fewer than seven hundred men turned out on the oc- 
the Chicago Stationers’ Frolic which was held at 
The 


guests were not confined to the stationery trade of Chicago, 


casion ot 


the Morrison hotel on Tuesday evening, January 30. 


for among those present were stationers and representatives 
of manufacturing houses from several cities, including New 
York, Boston, Minneapolis and other places. The arrange- 
ments for handling the crowd were admirable; checking fa 
cilities were entirely adequate, and the affair was managed 
throughout in a manner that reflected credit on the commit 
tee in charge and the attaches of the hotel. 

The 


fact that the number present was greater than had been ex- 


schedule was carried through on time despite the 


pected. There was crowding at times, but no confusion, 


and very little delay in service. The guests assembled in 


the room below the dining hall where the frolic took place, 
checked 


handshakings. 


their wraps, and began the usual greetings and 


Soon, however, the dining hall was ready 


and everyone filed up stairs, where each received a paper 


shopping bag with rope handle containing the souvenirs 
which had been contributed for the occasion by the various 
manufacturing houses. “These most acceptable souvenirs 


included the following articles: 

From the L. E. Waterman Company, Ideal fountain pen 
with gold plated lever and pocket clip and the Waterman 
hard rubber propelling pencil with gold-plated clip, both en 
closed in a handsome leather covered, plush-lined case. 

From the Parker Pen Company—Gold-plated Parker pro- 
pelling pencil. 
the W. 


pelling pencil in white metal. 


From \ Sheaffer Pen Company—Sheaffer pro- 
] 7 


From the Autopoint Pencil Company—Blue barreled 


Autopoint pencil with white metal ends. 
Pencil 


the Realite 


pencil in ebony and gold plate. 


From Company—Realite propelling 
From the Wilson-Jones Loose Leaf Company—End open- 

ing pocket ring book, known as “Greenback.” 

Crucible Company—Three popular 


The Joseph Dixon 


Dixon pencils in case. 


JANUARY 30, 
photographer in marking the picture caused a little merriment. 


1923.—This event was held at the Morrison Hote r t the 

The mistake was an ! ] 

From the Empire Paper Company—Leather | est 
pocket memorandum book. 

The guests were assembled at tables arranged around 

a platform in the center of the room, where the vaudeville 

performers presented their several acts. The room was 


filled to the limit, but notwithstanding this, evervone had a 


chance to see what was going on, and occasionally on: 
heard, but seven hundred men out for a good time are just 
as hard to keep quiet as the same number of small boys 
The committee nevertheless worked hopefully 


iccomplished results for short periods. 


The entertainers were all professional peopl d were 
well selected for an event of this kind. All wer d and 
some classed as top-notchers. The show was a combina 
tion cabaret and vaudeville, with good vaudeville acts pré 
dominating, such as men and women vocalists with pleasing 
voices and suitable repertoire¢ S; an acrobatic act wl h had 
a spice of danger and demanded nerve, skill a1 perfect 


control by both the man and the woman. to say not! y of 


great strength and coolness; several graceful and well 
trained fancy dancers; a pretty coryphee and her supporters 
who came out in various costumes, among other things 
doing a wooden shoe dance, and, finally—little Egypt was 
also present, the last of a lively company. 

The program was finished at about ten o’clo ind by 
eleven everybody was on his way home 

It was a big show and a good dinner—in fact. several 
were heard to say that the evening was the biggest four 
dollars’ worth they had had for many moons 

The thanks of everyone present are due to the mmiut 
tee, who worked so hard and successfully to get up the 
entertainment. The committee consisted of tl follow 
ing gentlemen: Harry Murdoch, Irving-Pitt Manufactur 
ing Company; “Bill” Cox and “Bill” Hanna, The Carter's 
Ink Company; Art. Payne, Commercial Stationery and 
Loose Leaf Company; Julius Biel, Stevens, Maloney & 
Co.; Oscar Modene, Marshall-Jackson Company; Harry 


Coon, S. D. Childs & Co.; Eddie Spaeth of Eberhard Faber, 


and Fred Coggin of the National Blank Book Con 


pany. 
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Boston Office Furniture Men Dine. 

The Office Furniture Association of Boston held its an- 
nual dinner on Monday evening, January 22, at the Hotel 
Somerset, Boston. This, it is believed, is the most impor- 
tant event of the office furniture industry that has taken 
place for some time. 

The Office Furniture Association of Boston has for its 
object the creation and maintenance of the spirit of good 
will and fair dealing among those engaged in the trade. 
It aims to develop greater efficiency and a higher type of 
service, and to foster co-operation in the fullest measure 
possible. The better to enable this organization to carry 
out its object, plans were made to gather at one meeting 
all possible concerns and representatives interested in the 
office furniture industry in New England. The dinner com- 
mittee received over 250 acceptances, and considerably more 
than 200 representatives were actually present at the dinner 
to listen to and participate in the discussions regarding 
conditions of interest in the office furniture trade. Much 
credit is due to the officers of the association and the mem- 
bers of various committees who arranged such a successful 
meeting, which cannot fail to have a beneficial effect on the 
trade, 

There was light entertainment enough to prevent the 
evening from dragging. Songs with the personal element 
uppermost were prepared for the event and met with much 
laughter and enthusiasm. The old favorites, of course, 
were also sung lustily and everybody had a good time. 

The address of the evening was given by R. D. Jackson 
of New York, who was prominently identified with the 
office furniture industry for a number of years. Mr. Jack- 
son’s subiect was “Going and Growing in Business,” and 
“How Are You Protecting Your Job in 1923?” Having 
had many years of practical experience as a salesman and 
salesmanager in the office furniture field, Mr. Jackson’s talk 
was confined to the mistakes made by executives and sales- 
men both in the approach and treatment of customers. He 
brought up the subject of future prospects as well as pres- 
ent customers in the territory and made the point that a 
careful study of conditions in any territory would multiply 
by very considerable numbers its prospective customers. 
He stood firmly against cutting prices to gain sales and said 
that in his experience he found that the salesman who had 
to cut to make a sale was the one who was eventually elim- 
inated. Mr. Jackson said that if you go and grow in busi- 
ness you must make secure that which you cannot insure. 
A salesman must always be open-minded. He never can 
tell when a new idea will come that will be of advantage, 
and to gain the full measure of his possibilities he must 
always be receptive to well considered ideas from others. 
Che world is full of merely educated people, and there are 
too many people in the world who are full of unbelief. It 
is much easier to reject an idea than to perfect it. Let not 
your mouth spill as fast as your mind fills. Be observant. 
Take the territory and make a chart of it before you start. 
Let the salesman think of his territory and the possibility it 
holds. The volume of office furniture sales in this country 
could be and would be greatly increased if salesmen would 
cover their territories intelligently. Battles are usually 
fought out, but not thought out. If more thought were 
given, the fight would be better 

Mr. Jackson recommended that branch managers watch 
their territories more carefully. In some territories there 
are too many men, in other territories too few, all of which 
is the result of a lack of thinking and of proper charting. 
Some salesmen would take the entire state of Massachusetts 
if it were possible to get it, and ask for more, if they 
thought they could put it over, and yet the man who would 
do this knows that he can only touch the high spots and 
would fail by a wide margin in getting out of the territory 
anything like what it should produce. 
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The speaker recommended to the man at the home office 
more attention to letter writing. Let there be some cour- 
tesy, some of the human touch in letters—let them not be 
in all cases simply cold and characterless acknowledgments. 
A $500 order came to a concern one time and was ack- 
nowledged by the following letter: “Your favor of blank 
date received. We will probably ship by blank date. Yours 
truly.” 

Every man in the industry should realize that so far as 
he is concerned, everything begins with his job, therefore, 
he should learn to supervise himself. In the selection of 
salesmen, study the type of man and the territory in which 
he is to be placed. Put the man suitable for a city territory 
in a city, and for a provincial territory in the country. Dif- 
ferent conditions require different types of men. Mr. Jack- 
son called attention to the few calls usually made by sales- 
men on new prospects. A company selling office furniture, 
if it is to be successful, must know the number of prospects 
in its territory. Too little attention is given to the intensive 
cultivation of territory. 

The salesman who depends on friendship, clever wit, 
influence, and such elements to sell goods, is giving place 
to the man who finds out the customers’ needs and uses the 
ability of his company to give the customer what he needs 
at a right price. 

There is an advantage in small territories which works 
to the benefit of the man in this industry in New England. 
Salesmen themselves are frequently territory cutters, not in 
the usual way perhaps, but nevertheless very effectively, 
for there are those who do 25 percent of a day’s work, 
which is a 75 percent cut in their territory. No manufac- 
turer has ever yet dared to cut a salesman’s territory 75 
per cent, but the salesmen do it themselves too often. The 
speaker said that of the 250 men present at the dinner, 
probably more than 25 per cent had spent the afternoon in 
a moving picture house. 

Mr. Jackson urged that district managers set a good ex- 
ample to customers by having good offices themselves. He 
recommended to salesmen that instead of putting a picture 
of a desk before a prospective customer, that he seek for 
reasons why the customer needed the desk which he wanted 
to sell him. 


More care was recommended in the selection of district 
managers. Some men can only manage themselves. They 
are good men to make a personal record in a large territory, 
but they fail to analyze and to organize. Faith is a most 
important element in success and the policy of the company 
and the salesmen should be one that justifies faith, The 
salesman should have faith in his product and the customer 
should have faith in the salesman who sells him the prod- 
uct. 

The meeting was presided over by Lionel G. H. Palmer, 
president of the Office Furniture Association of Boston, 
and sales manager of the New England district for the 
General Fireproofing Company of Youngstown, O. The 
committee in charge of the dinner consisted of K. R. Dun- 
ton, chairman, who is vice-president of the association, and 
S. E. Sullivan and H. E. Osborne. 

The committee in charge of the event other than the 
banquet committee already named, were as follows: 

General Reception—J. W. Newton, chairman; J. A. Sauer 
and J. A. Sillers. 

Speakers’ Reception—A. W. Jones, chairman; W. A. 
Bradley and F. I. Brown. 

Entertainment—H. L. Stearns, chairman; W. F. Mc- 
Naughton, L. E. Thatcher. 

Publicity—R. S. True, Jr., L. J. Peabody, D. S. Reynolds. 

Aids—D. E. Bigwood, C. J. Baatz, H. S. Guertin, T. T. 
McCarthy, J. H. Skillings, C. F. Rice. 











= 
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Telegrams and letters of regret because of inability to be 
present were received from a number of prominent men 
and read during the evening by the secretary. 

One of the songs bearing a personal touch was entitled 
“Working New England.” It was written by “The Skip- 
per” and named a number of concerns in the office furni- 
ture field. It was sung to the tune of “Marching Through 
Georgia,” and was presented with apologies to any of the 
good friends overlooked. There were other songs written 
especially for the occasion. One in particular, sung to the 
tune of “Mistress Shady,” dedicated a verse each to vari- 
ous committeemen and chairmen responsible for the suc- 
cessful program of the evening. 

Office Appliances’ representative sent a photograph of 
the meeting above reported, but evidently the situation was 
such that good lighting was difficult, even with a flash. 
Many of the faces were so dark as to be only faintiy dis- 
tinguishable, and reduction through a screen would have 
obliterated them entirely. The dinner picture is therefore 
omitted. 

Pittsburghers Hold Successful Annual Dinner. 

One of the most enjoyable events in the history of the 
Pittsburgh Stationers’ Club was the annual dinner which 
was held on Friday evening, January 19, in the rooms of 
the Union Club of Pittsburgh. Charles L. Mitchell, pres- 
ident of the National Association, and Fletcher B. Gibbs, 
general manager, were present and each made a talk which 
gave special interest to the occasion. Quite a number of 
various local establishments were 
About one hundred stationers and 
After singing by the 


young ladies from the 
among those present 
other employes were in attendance. 
assembled company under the leadership of the Keystone 
Quartette, Mr. Mitchell was introduced and responded with 
a practical and interesting talk on “Trade Ethics and Op- 
portunities.” He was followed by Mr. Gibbs. 

The Boorum & Pease Company and the Realite Pencil 
Company of New York and the Moore Push Pin Company 
of Philadelphia, gave attractive souvenirs to all those who 
attended the dinner. Charles H. Langbein, president of the 
club, was toastmaster. 

Among the guests of the club for the evening were 
Messrs. Williams and Campbell of Eberhard Faber; T. L. 
McCrae, American Pencil Company; Mr. Harscheid of the 
National Blank Book Company; Mr. Besser, J. G. Shaw 
Blank Book Company; Mr. Gibbs, Wilson-Jones Loose 
Leaf Company; Mr. Kaufman of the Moore Push Pen 
Company; Mr. Calder of the Russia Cement Company, and 
Mr. Munnis of the Dennison Manufacturing Company. 


Stationers of California Hold Meetings. 

Meetings were held by both retail and wholesale sta- 
tioners at San Francisco in January. The Stationers’ As- 
sociation of California held its regular monthly meeting 
January 18. Routine business was transacted. Announce- 
ment was made that June 25 the California stationers will 
meet the president and general manager of the National 
Association of Stationers and Manufacturers. Messrs. Mit- 
chell and Gibbs will visit San Francisco in the course of a 
tour which will include Los Angeles, San Francisco and 
Pacific Northwest cities. 

The wholesale stationers met January 14-15 at the Palace 
hotel. The meeting was attended by several wholesalers 
from Los Angeles 


Newark Stationers to Dine. 

The annual dinner of the Newark, N. J., Stationers’ As- 
sociation will be held this year at the Achtel-Stetters hotel 
on Saturday night, March 17. This is the same place in 
which the annual meeting was held last year. An interest- 
ing entertainment is being prepared. 


Furniture Exchange Meets at Chamber of 
Commerce. 


was held at the Chamber of Commerce, with 
Howard E. Scheid in the chair. After roll-call 
Lenghausen of the 


change 
President 
and reading of minutes Notary L. G. 
Burch & Peters law office, requested the officers and direc 
tors to rise and they were given the oath of office. Charles 
Groene, chairman of the entertainment committee, sug- 
gested, in order to secure a larger attendance at the meet- 
ings of the Exchange, that these be held at the Chamber 
of Commerce and speakers be secured to give talks on 
subjects pertaining to the furniture industry. This was 
heartily indorsed by all present, especially by A. G. Stein- 
inan and Albert Schirmer. The secretary was instructed 
to send a list of ten members to each of those present, with 
a request that they secure the attendance at these meet- 
ings of those named in the lists. The resignation of the 
Batesville Lumber and Veneer Company, of 
burg, Indiana, and the 
structed to communicate with them. A. G. Steinman re 
ported the severe illness of George Zurborg, and on motion 
by A. G. Steinman, seconded by Alfred Lammers, a bouquet 
sent to Mr. Zurborg President 


Lawrence- 


was rejected secretary was in- 


§ flowers was ordered 


Scheid then called on Mr. Shoe, of Kosse, Shoe & Schleyer, 


for a few remarks relative to the lumber trade, of which 
he is a member, to which he gladly responded. He also 
stated that a representative of the Batesville Lumber and 
Veneer Company, would be in to see him, that he would 
cheerfully take up the membership with him. The 
dent thanked Mr. behalf of the members, and 
stated that he hoped the next meeting, which would be 


be fully at 


presi 
Shoe on 
Commerce, would 


held at the Chamber of 


tended. The meeting was then adjourned 


Districts 3 and 4 of the Stamp Manufacturers Meet. 

The third and fourth districts of the International Stamp 
\lanufacturers Association held a meeting at the La Salle 
Saturday, February 16 


in Chicago on Friday and 


About fifty of the members of the 


hotel 
and 17. two districts 
were present at the mecting. 
Friday evening at the LaSalle and a theater party at the 
Studebaker theater on Saturday evening. Arthur 


A stag dinner was given on 


President 


Fales of the association was present from Omaha, likewise 


the governors of the two districts, Frank Child of Des 
Moines, governor of District No. 3, comprising the terri- 
tory west of the Mississippi and east of the Rocky Moun 


tains and from Kansas City north, and Roe S. Reed of 
Chicago for the fourth district, comprising a part of the 
territory east of the Mississippi, including Wisconsin, Illi 
nois and Indiana. 

The principal speaker at the sessions of the two dis 
tricts was Thomas D. Goodwin, the association’s cost ex- 
pert, who talked on the subject of costs and profits. Presi 
dent Fales was also one of the principal speakers. 


; 
took place 


He re 
lated many of the interested occurrences which 
on his recent trips throughout the country, visiting various 
divisions of the association 


District No. 3 and District No. 4 held a joint meeting 
after each district had held a short session by itself. The 
time of the convention was taken up by a discussion of 
costs and general conditions and problems in the stamp 
trade. The meeting was successful and once uin proved 
emphatically the value of divisional sessions 

Philadelphia File Executives Meet. 
The File Executives’ Association held its February meet 


ing on the fourteenth. G. J. Waddell, of Drexel & Con 
pany, was the speaker. 
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There is no Greater Delusion than that 
of Getting Something for nothing 





b * gaspe are paying fair living prices for a good standard line. Along 
comes someone with “just as good at half the price,’”’ the talk is 
‘persuasive’ and you “‘bite.’”’ What is the sequel? You soon realize it 
‘“‘stung,’’ then back come your orders to the maker of the real goods, but 
you have on hand a stock that you must give away to get rid of it. 














How much has You dealers 


the experiment 
cost you? What that below certain 


| is the moral prices standard 
and what the 


remedy? 


goods cannot 


be made. 








EMEMBER — The value of a reliable article, like gold, does not 
depreciate ‘‘one half’? and particularly remember that we are the 
largest manufacturers of 


STANDARD TYPEWRITER RIBBONS 


AND 


CARBON PAPERS 


in the world. We make a “right” line. Our popular brands are known 
everywhere and command the right prices. 











Our advertising conveys the exact truth, as we 
want your confidence and can get it in no better way. 


We try to excel in all we produce We meet every condition 
We fill every requirement 


Mittag & Volger, Inc. 


Principal Office and Factory: PARK RIDGE, N. J., U. S. A. 











BRAN CHES: 
NEW YORK SAN FRANCISCO 
261 Broadway BOSTON 35 Montgomery Street 
CLEVELAND 160 Congress Street LOS ANGELES 
326 Erie Building LONDON Tajo Building 
MINNEAPOLIS 7 & 8 Dyers Building, ST. LOUIS 
711 McKnight Building Holborn, E. C. Merchants Laclede Building 
CHICAGO KANSAS CITY 


205 W. Monroe Street AGENCIES ALL OVER THE WORLD 430 Lee Building 





must recognize - 
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Are You Prepared 
For Increased Business? 


The dealer who does the larg- 
est business and makes the most 
money this year is the one who 
can take care of all require- 
ments. 


Will you lose sales because 
you haven’t a good reliable in- 
expensive grade or because you 
lack a high grade line of desks 
at moderate prices? 







No. 1067 
FLAT 
TOP 
DESK 


DESKS 


-for every office use- 


Now is the time to investigate Im- 
perial Products whether you wish 
only one or two grades or a complete 
line Imperial Products are made in 
four grades—all popular grades with- 
in the price range that most people 
wish to pay—-all well made of choice 


materials and well finished 


An Imperial Desk, table or chair, 


regardless of grade or price, can be 





relied on to render satisfactory serv 


ice through vears of hard use 


Send for Latest Literature and Catalog M-3 


Imperial Desk Company 


Fvansville - Indiana 


No. 1066 
ROLL 
TOP 
DESK 
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Kansas Book Dealers Hold Successful Annual 


Convention. 

The seventh annual convention of the Kansas Book 
Dealers’ Association was held in Kansas City, Kas., Febru 
ary 5 and 6 at the Chamber of Commerce Members 
poured in from all over the state and the convention is 
said to have been the most successful the association ever 
held. Eighteen representatives of wholesale firms met with 
the association during the opening session, which was 
extremely interesting for the reason that the organization 
placed one tablet order amounting to about $50,000 at this 
time. There were several bidders for this order, and after 
thoroughly going over the different bids, the buying com- 
mittee decided to place the order with the Lee Mercantile 
Company. The student loose leaf note book contract was 
captured by the Irving-Pitt Manufacturing Company of 
Kansas City, Mo. 

The Kansas Association went on record as approving of 
and backing the National Association of Booksellers and 
will send delegates to the big meeting in Detroit in May. 

The subject of expense allowance was quite thoroughly 
discussed and there was considerable argument pro and 
con as to whether the wholesalers should allow dealers an 
expense allowance on railroad fare when going into mar 
ket for holiday purchases. It developed that other lines 
are making this allowance, but not the book and stationery 
houses and many book dealers believe that they should 
have an allowance also. 


The annual dinner of the association was served at the 


Grund hotel at 6:15 Monday evening, February 5. Mr 
Osgood of the Dennison Manufacturing Company brought 
the association an interesting message from his organiza 
tion. The Dennison people are putting instructors into 


book and stationery stores, showing merchants how to 
make the most of their Dennison goods. Wherever this 
has been tried and the proper effort has been put behind 
it, it has proved a success. It was stated that some met 
chants are now buying wax in $500 lots. 

T. A. McNeil (Tom McNeil) author of the new book, 
“When Kansas Was Young,” told some wonderful stories 
and gave the diners a full hour of real enjoyment 

The convention was busy every minute up to three 
o’clock Tuesday afternoon, when it adjourned to make 
a visit to the Irving-Pitt Manufacturing Company's fa 
tory at Kansas City, Mo. The trip was made under the 
“chaperonage” of Mr. Braden and the delegates put in a 
very enjoyable two hours in this modern factory 

The next annual convention of the association will be 
held in Kansas City, Kas., February 4 and 5, 1924 
Blaney Heads Birmingham Office Equipment Asso- 

ciation. 

W. H. Blaney, manager of the Birmingham, Ala., office 
of the Underwood Typewriter Company, was elected pres 
ident of the Birmingham Business Equipment Association 
at its annual dinner and business meeting held at the Tut 


wiler hotel on the evening of January 27.' A. W. Townes, 
manager of the Remington Typewriter Company’s Birming 
ham office, was elected vice-president, and E. R. Smith, 
manager of The Dictaphone Company at Birmingham, was 


elected secretary and treasurer. 
Visiting representatives of office equipment stores and 


1 


members of the association were present at the dinner, mak 
“1 


ing a total of about thirty-five people. The directors for 
the coming year were named as follows: J]. J. Sassellman, 
Jr., American Multigraph Sales Company; Alexander Pat 


terson, the Dewberry & Montgomery Stationery Company; 
T. P. McMahon, Todd Protectograph Company, and E. |] 
Leighton, The Addressograph Company. 


In appreciation of his splendid services throughout the 
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We offer dealers a line which has 
both quality and individuality, va- 
riety enough for every requirement 
and manufactured with the greatest 
care. 


188 Third Avenue 
N. Y., U.S.A. 


BROOKLYN (staTION 12) 
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: year, members of the association presented Alexander Pat 
terson, retiring president, with a gold inlaid meerschaum 
pipe. The presentation was followed by a program of ad- 
dresses and impromptu talks. The speakers included John 
Selden of the National Blank Book Company, New York; 
Sidney Gassenheimer of the Mercantile Paper Company of 
Montgomery, Ala.; W. G. King, McQuiddy Printing Com 
pany, Nashville, Tenn.; Fred Hucke, Globe-Wernicke Com 
pany, Cincinnati, O.; Fred W. Smith of the Wilson-Jones 
Loose Leaf Company, Chicago; Albert Tangora, one of 
the leading professional speed typists, of New York City, 
and O. W. Brown, district sales manager of the Dictaphone 


Company, Atlanta. 


New Members for Philadelphia Office Managers’ 





Association. 

The Office Appliance Managers’ Association of Phila- 
delphia is a sma!l but lively organization, which is help 
ing to create the right sort of feeling among ofhce appli 
ance managers in Philadelphia. The association recently 


took in two new members—John B. Summers of the 


a 
Counter Hei ht Kardex Company and R. C. Allen of the Philadelphia office 


of the Burroughs Adding Machine Company 


Steel Uprights | = 


Essex Sinalenien to Dine. 

The Stationers’ Association of Essex County, New Jer 
sey, will hold its annual dinner at Achtel-Stetters’ on Satur- 
day evening, March 17. The dinner committee is headed 
by W. E. Spitz. The number of tickets is limited to 350. 

The association holds its regular meetings on the second 
Monday of each month. 


The Parkers Touring South America. 
George S. Parker, president of The Parker Pen Com- 





pany, is on an extended tour. Accompanied by Mrs. 
Parker and Miss Parker, they left February 10 on a tour 
of three or four months’ duration. The itinerary includes 





With 


Linoleum Mexico, Cuba, Panama, and various South American coun- 
Tops and tries, including Chile, Argentina and Brazil 
Finished eae 

Reflections on Fine Furniture Industry. 
Permanent “Reflections Commemorating Fifty Years’ Progress in 
Side Walls the Making of Fine Furniture’ is a handsome book pub- 


lished by the Grand Rapids Chair Company, Grand Rapids, 
Mich. It sketches briefly the history of chairs back to 
primitive times, illustrating the advancement in the art by 


Can be used side by side as a counter and representations of various periods. The book treats of the 
at the same time as filing cabinets. Lino- performance of furniture so far as it can be traced through 
leum top is detachable and is not absolutely history. Casual allusion is made to the part played by the 
necessary. Top is made of best grade Bat- Grand Rapids Chair Company in the fifty years of its 
tleship linoleum—very heavy and durable activities. 


“Reflections” is a splendid demonstration of the typo- 


and never curls at the edges. ‘ . 
graphic art, linked with sumptuous paper and a cover richly 


In selling these Counter Height Sections 
you offer your customer— 

Greatest economy of space. Speed Expert Receives Typewriter. 

Lowest cost per filing inch. One of the events of Monday evening, January 29, at the 


Roller bearings cut from solid steel bars. 


embossed in color. 


St. Louis business show was the presentation by M. K 
Deale, manager of the educational department of the 


1 


Elegant Finishes. ' os . ache 
5* Remington Typewriter Company of a No. 12 quiet machine 


ba aekel — * : 
eae erace to Clarence L. Buehler. In a recent accuracy contest at 
— © “2 . | 
Smooth Surfaces. the Remington office in St. Louis, Mr. Buehler wrote 
Highest Quality. seventy-five words per minute for fifteen minutes without 


Lowest Prices. errors. He is the first St. Louis stenographer to win the 
Remington accuracy prize 

Particulars given in Catalogue 8200 : 
Business Show at B sishentes in April. 


The Kiwanis club, Lancaster, Penna., has in preparation 

She Globe Wernicke Cy, a business show April 17-2] Exhibits will be made by club 
ae - members. The field of office equipment will be repre 

Cincinnati sented by Nixdorf & Bard, 55 North Wueen street, 


Lancaster. 
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Speaks only in a whisper but will be heard around the world 





Other Important Items of the 
Remington Typewriter Line 
Improved Self-Starting Remington No. 10— 


the Standard Correspondence Machine. 
Sells for $7.50 less than the new Model 12, 
and is highly satisfactory under all condi- 
tions where quiet is not a prime consider- 
ation. 


Improved Remington No. 11 — 


with Key Set Decimal Tabulator. For 
form, tabular and statistical work of every 
description. 


Remington Accounting Machine — 


with vertical and cross adding mechanism. 
For billing, statement writing and book- 
keeping in all its branches. 


Remington Portable — 
with standard keyboard. The universal 
typewriter for individual or personal use. 
Paragon Ribbons and 
Paragon and Red Seal Carbon Papers — 


manufactured by us. The standard line of 
typewriter supplies. 





The Remington Typewriter Line is complete 
in every field and complete for every purpose 








As a typewriter it is PLUS—unexcelled for 
good work, and lots of it—and that’s import- 
ant in itself. Furthermore, its hushed and 
whispering voice brings welcome relief from 
office clatter, and creates better and more 
efficient working conditions for everybody 
concerned. 


And the price—only $7.50 more than our 
standard correspondence machine. That 
tells its own story. 


You are invited to call at our nearest office 
to see this new Remington, and note its 
many remarkable advances—its Improved 
Self-Starting Carriage, its “Natural Touch”, 
and above all, its quiet operation. Demon- 
strations given gladly at any time, or illus- 
trated folder will be mailed on request. 


Remington Typewriter Company 


374 BROADWAY, NEW YORK CITY - BRANCHES EVERYWHERE 
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The Canton Line 


HE security offered by the new line of Filing Safes, the latest 

CANTON triumph, has been so thoroughly recognized as to 
merit the Underwriter’s Class ‘B’ label. The new and highly in- 
structive brochure we have just prepared will not only describe 
and illustrate the various models but also will offer many valuable 
suggestions as to their usages. May we have the pleasure of 
addressing a copy to your personal attention? 











“Canton Art Metal Co. 


CANTON, OHIO 
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More on Average Work for Typists. 
Two Commentators from Widely Separated Sections of the 
United States Transmit Additional Information on 
Subject Touched upon in February Issue. 


EFERRING to the article published on pages 29 and 
R 30 of Office Appliances for February, entitled “Aver- 

age Work for Typists,” J. N. Kimball of New York, 
whose experience in the work of typists is second to that 
of no man in the world, in all probability, wrote Office 
Appliances recently that he had just taken occasion to see 
what Miss Mae Carrington, 150 Nassau street, could do 
at her regular work with no intimation that she was timed 
or in any way attempting to “speed” up. The result is 
nineteen pages in one hour of 450 lines, averaging ten 
words per line. Mr. Kimball says that he has known Miss 
Carrington to sit at her machine for a 200 page job and 
her speed is really her gait and is not varied in the least, 
meaning that she would turn out 3,600 lines in eight hours, 
and “I know,” continued Mr. Kimball, “that she has done 
this. In the 450 line job referred to above, Miss Carrington 
had to number pages, etc., and in fact, it was simply a part 
of her usual day’s work.” 

Mr. Kimball says that he has known her many times 
to take twenty-four pages in the hour from a dictaphone. 
“Of course,” continued Mr. Kimball, “she is one of the 
world’s finest. I doubt if her better can be found, but it 
simply goes to show what can be done when real talent 
gets on the job.” 

Miss Carrington is one of the early speed operators who 
established a high record in the early days of speed type- 
writing and has never lost her ability as a typist. She has 
made a very practical use of her talents and is looked upon 
as one of the most expert operators in the East. 

Another angle on average typists’ work comes to Office 
(Appliances in a letter from R. C. Farrington, manager of 
the Ediphone Installation by Farrington Service, in Oregon, 
Idaho and Utah. Mr. Farrington’s office is at Portland, 
Oregon. He states that the article in the February issue 
was interesting to him for the reason that in his work 
he goes very thoroughly into the cost of letters. A detailed 
analysis of letter costs, prepared by the Edison Company, 
estimates a cost of forty-two cents a letter of one hundred 
words. This estimate is higher, says Mr. Farrington, than 
those given in the article in two respects; first, the general 
cost, exclusive of the dictator’s time, is higher and “in 
your article no consideration is given to the dictator’s 
time.” 
our work of selling the 


Mr. Farrington continues: “Ir 
Ediphone we go into these costs in a great many offices 
by the use of specially prepared forms for the purpose 
and in preparing this analysis the company made compari- 
sons with other authorities on letter costs. 

“There is one thought that I have with reference to the 
estimates in your articles. These estimates are made by 
typewriter companies from experiences in their own offices 
and not from estimates as we make them, in the miscel- 
laneous offices with which we work. The typewriter com- 
pany naturally has a very high ideal of stenographic 
eficiency. Therefore they surround themselves with the 
very best stenographers they can secure to maintain this 
ideal of efficiency. It is quite probable consequently that 
their results are above the average. 

“Our estimates show that about 36 letters is an average 
day’s work for a stenographer by the shorthand method. 
| have had instances of stenographers who were considered 
very efficient by their employers, who did not turn out more 
than 30 letters per day. 

“There are very few managers or dictators who give 
any thought to the cost of dictating a letter. Our analyses 
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| SELECT GRADE 
TYPEWRITERS 


THAT WILL INTEREST THE 
DEALER OR ANY BUYER 























Better Than Many Rebuilts 


Price But Little More Than Roughs 


DIRECT FROM THE FACTORY OR OUR 
NEAREST BRANCH OFFICE 


ATLANTA, GA. MILWAUKEE, WIS. 
135 Peachtree Arcade 127 2nd St. 


BOSTON, MASS. 
119 Franklin St. 


CHICAGO, ILL. 
329 So. Dearborn St. 


CINCINNATI, OHIO 


MINNEAPOLIS, MINN. 
724 Marquette Ave. 
NEW YORK CITY 
321 Broadway 
10 Barclay St. 
569 Melrose Ave. 


148 E. 4th St. OAKLAND, CAL. 
CLEVELAND, OHIO 308 12th St. 
34 Euclid Arcade PHILADELPHIA, PA. 
DETROIT, MICH. 802 Chestnut St. 
1253 Griswold St., PITTSBURGH, PA. 
Farwell Bidg. 630 Penn Ave. 


INDIANAPOLIS, IND. ST. LOUIS, MO. 
30 S. Pennsylvania St. 807 Pine St. 
KANSAS CITY, MO. SAN DIEGO, CAL. 

909 Third St. 


905 Grand Ave. 
LOS ANGELES, CAL. SAN FRANCISCO, CAL. 
606 Market St. 


732 S. Spring St. 


RUBBER COVERS 


GOOD FULL SIZES, HIGH GRADE 
MATERIAL. YOUR NAME PRINTED 


FREE OF CHARGE 
ON ORDERS FOR ONE HUNDRED 








TRANSFERS, SIZING, ENAMEL, 
OIL, BRUSHES, PADS, ETC. 





IF YOUR NAME IS NOT ON OUR MAILING 
LIST, PLEASE SEND US A POST CARD 





American 
Writing Machine Co. 


EXECUTIVE OFFICES AND FACTORY 


Newark, N. J., U.S. A. 
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*‘Non-Jamming”’ 


PAPER FASTENER 
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THE DEVICE THAT PREVENTS CLOGGING 


Patented January 9, 1923. 
Other Patents Pending. 


Details—not the contour of the machine 
or the size and shape—distinguishes the 
COMPO Paper Fastener in an effective 
manner. 


COMPO Paper Fasteners are more than 
so much steel and cast iron applied to a ma- 
chine, more than assembled materials, to be 
taken for granted. The importance 
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of 


skilled workmanship and good materials is | 


there, the quality of hard, time-resisting 


steel—which insures a keen cutting edge in- | 


definitely—tthe security of the COMPO 
Paper Fastener. 
If dealers consider more and more the | 


thing that will please the consumer—things 


that are most practical and serviceable, they | 


will sell COMPO always. 


The COMPO Tacker, with its non-jamming | 


features too, distinguish it as a machine for 
shipping room use. 


Mr. S. H. Voss—Pacific Coast Representative 
Mr. P. F. Webster—Southwest Representative 
Brown Brothers, Ltd.—Canadian Representative 


COMPO SALES COMPANY 


149 CHURCH STREET 
” cO M be O — /t never fouls in the clinches ” 


NEW YORK | 


show that the dictator in reading his letter, laying it aside, 
arranging his work, looking up special information, reread- 
ing. dictating the letter, then reading his answer and sign- 


ing it spends approximately ten minutes per letter. This 
time based on a low average of dictator’s time cost prac- 
tically doubles the cost of the letter. 

“As suggested in your article, the cost of letters should 


make correspondents give thought to putting something 
worth while in every one.” 

Commercial Stationer Gives an Original Party. 

Hal D. Patton, who has been associated with his brother, 
E. Cooke Patton, in the book, commercial stationery and 
office equipment business in Salem, Ore., for the last thirty- 
six years, celebrated his fiftieth birthday on January 12 in 
a somewhat original way by inviting a large number of his 
boyhood friends to an anniversary dinner, where a com 
plete stenographic report was made of the proceedings and 
since gotten out as a brochure of ninety-eight pages, with 
its cover appropriately lettered in gold. 

Mr. Patton’s father and grandfather, | 
Thomas McF. 
in 1852 and took an active interest in the 
city. His mother and grandmother took great interest in 
charitable work in pioneer days. Mr. Patton, having at- 
tempted to carry on along the lines laid down by his for- 


N ( ooke 
Patton, respectively, came to Salem, 
building of the 


and 
Ore., 


bears, has formed a wide acquaintance and conceived the 
idea of this informal dinner to celebrate most fittingly the 
residence 


fiftieth anniversary of his birth and fifty years’ 
in Salem. 

The guests, who were composed entirely of men, came 
from all walks of life from the governor to the janitor. 
The dinner was held in the Shrine Mosque the 
Pinney Stores on Liberty street, where long tables were 
spread to seat as many as two hundred guests. A six-piece 
installed to add a musical flavor to the 


over 


orchestra was 
proceedings 
As soon as his guests were seated, Mr. Patton made an 
address of welcome, finishing with a toast to his departed 
mother and to mothers in general. He then appointed his 
boyhood chum, Leonard H. McMahan, at 
whose call history, reminiscence, local gossip, city develop- 
ment, jokes of the past, impressive experiences, were 
rehearsed entertainingly by no less than fifteen speakers, 
a judge and men in all manner of 


toastmaster, 
etc., 


including a governor, 
occupations, all of whom, without exception, had some- 


thing interesting and amusing to say. Colonel E. Hofer, 
veteran editor, referred to a number of interesting letters 
from old friends who were unable to be present, one of 


them written in the form of a poem. Telegrams were re- 
from An 
made by George Sun, a Chinaman, who has been a resi- 
dent of Salem since 1868. About thirty-five 
brought his wife over and has raised his entire family in 
Salem, sending his children to the graded and high schools 
and some of them through college. He brought out the 
tact that his children can all vote, but he, who has been in 


ceived many others. interesting speech was 


years ago he 


Salem for fifty-four years, cannot be a citizen and cannot 
vote. 
There were several speeches from other pioneers who 


gave some matters of historical interest, which fortunately 


can thus be preserved for the future 


Kansas City Concern in New Location. 

The Bank & Office Supply Company of 
Mo., composed of N. W. Dumont and Dexter Brock, for- 
merly located at 802 Delaware street, have moved to a new 
location, 1015 McGee street, Kansas City, Mo. Their new 
quarters give them much needed floor space and other fa- 


Kansas City, 


cilities for taking care of an increased business 
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TYPED WORDS ARE WINGED WORDS! 


In the building of me bridge, words—surely as 
stecl—have their part. 

In every field of life—the boy's study, the man’s 
work, the woman’s social activitics—words play 
r 


Let them be wingéd wotds—typed on the respon- 


' sive keys of the Underwood Portable. Then they 


lipal cities, or direct by mail. 


Price *50 
+ an the United States 


The Portable is obtainable at 
Underwood offices in all prin- 


Cased: 
Weight 97a lbs. 
Height 4%.inches 


UNDERWOOD TYPEW RITBR: COMPANY, 


ee ee ee ee 


ee 


A ie 





are words easily written and picanisbihe read— 
words that are forceful, accurate and cldar. , 

Because it is built by the makers of the world’s 
Standard Typewriter; because itembodies features 





that are exclusively Underwood, this Portable 


makes it possible for anyone to do mired 
Typewriting eee 


Send for = 
“Groing Wings to We 
an illustrated booklet fully 
describing the features of the 
Underwood Standard Portable 
"The Machina 
You Will Eventually 
Carry. v7, > ‘ 


INC; UNDERWOOD BUILDING; N. Y, 


UNDERWOOD ‘PORTABLE 
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This Illustration Shows the Simplicity and Convenience of the 


DOW PENCIL LINE 


Best Rubber Eraser 
always ready for use 





The HUMP does away with 
all screws, springs and 
clutches 


Magazine will hold 





Flexible Socket 
prevents breaking leads 
when closing pencil barrels 









































S - | 24 extra leads \ J Chuck to hold lead 
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ws = Se Instant Lead Ejector “J 
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hi Built for Efficiency 





“No Screw to Turn, 
No Tricks to Learn” 








> 
Outside Barrel finished with special 
enamel that is easier on the hand 
when writing than metal 


These pencils have every good feature you can think of in a pencil. 
Easily operated with one hand. Press the thumb on the eraser or 
cap and a smooth, sharp lead slips out, ready for use. Slips back in 
for protection while in the pocket or handbag. Light in weight and 
comfortable to the hand. Large, high quality erasers always ready 
for use. 


A fresh lead can be inserted, ready for writing, in about ten seconds, 
and a five year old child can do it. The new lead ejector works as 
quick as a wink and the lead never clogs or jams. Large magazine 
capacity carrying up to 24 extra leads or three extra crayons. 














No screws, springs or complicated parts to puzzle over, waste time, 
get out of order or break. You will wonder how a pencil can be 
so durable, simple and handy until you use a Dow. 

These pencils are light in weight, well balanced. Being made of the 
finest grade of brass tubing, finished with nickel plate and a special 
baked enamel in an assortment of rich colors. 





SIMPLE 
DURABLE 
CONVENIENT 


a SS eee CS 


All our pencils are 
mounted on Self Sell- 
ing Display Cards and 
we furnish ample Deal- 
er helps in attractive 
colors, such as window 
streamers, window dis- 
play pieces, four page 
circulars imprinted, 
newspaper electros, etc. 


INSTANT 
LEAD 
ADJUSTMENT 
IN ©& OUT 


{ 
) 
| 





Dow 
2 If you appreciate giving your customers full value in Service and Sat- 
isfaction and want easy sales with rapid turnover at a nice profit, 
Dow 
Indelible send for our 
50c 





Points 1 
That Please Junior 


LOUIS F. DOW CO. 


INTRODUCTORY OFFER 


MANUFACTURERS 
PATENTEES 


St. Paul, Minn. 
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William C. Weis. 
William C. Weis, sixty-four years old, vice-president « 
the Weis Manufacturing Company, died Saturday afternoon. 
February 10, from complication of diseases. Mr. Weis has 


f 


been ill for more than a year. 

He was born at Sandusky, Ohio, August 5, 1858, and was 
married to Fleurotte Diehl, at Toledo in 1888. Mr. Weis 
came to Monroe in 1904, when the Weis Manufacturing 
Company moved its plant there from Toledo. 

He was a man of quiet disposition, was well liked and has 
many friends who will grieve over his passing away. He 
leaves a wife, two daughters, Selma and Cinta; his mother, 
who resides in California; two sisters, Mrs. John Davis of 
Toledo and Mrs. Frank Morris of California; three brothers, 
Andrew L., Frank and Harry, all of Monroe. 





WILLIAM C. WEIS. 


The funeral was held at the Weis residence, 216 West 
Elm avenue, Tuesday afternoon, February 13, at one 
o'clock. Rev. F. P. Knowles of the Presbyterian Church 
officiated. The remains were interred in Forest Cemetery, 
Toledo. 

In the Weis Manufacturing Company organization, each 
of the six brothers, when they were all active in the busi- 
ness, filled a distinct niche, and to William C. Weis was given 
the responsibility of the purchase, supervision and design- 
ing of all the machinery used throughout the plant. 

An apprenticeship served in Sandusky, Ohio, while a 
young man and later the supervision of the Hartley Ma- 
chine Company in Toledo for a number of years, especially 
fitted him for the pioneer work in the organization of which 
he was a part. 

In his fraternal connections Mr, Weis was a life-long 
member of Concord Lodge, K. of P. of Toledo, and one 
of the chosen members of the Concord Veteran Association, 
a social adjunct to the regular lodge, made up of members 
whose connection antedated the year 1885. He was also a 
member of the Monroe Masonic Blue Lodge. With these 
connections and his happy home life and the love for his 
work and the men who surrounded him, William C. Weis 
lived a full life and his upright dealings brought to him the 
satisfaction of a successful career. 

x - & 


John Affleck. 

John Affleck, a retired stationer of Holyoke, Mass., 
passed away at a Baltimore hospital. He had been abroad, 
and suffered a severe cold at Edinburgh. Late last year he 
drove to his winter home in Florida. When his illness be- 
came critical Mrs. Affleck went to Baltimore with him to 
consult a specialist. 
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Go to Goes for 


The Goes Easter Blotters 





An interesting and attractive series of five 
designs, reproduced in full color especially for | 
Easter publicity purposes. | 








The Goes Art Advertising Subjects also embrace 
an unusually large variety of large and small | 
blotter designs, also I 








Calendar Cards Calendar Pictures 
Mailing Cards Calendar Mounts 






The Goes Diploma Blanks 


An assortment of beautifully lithographed 
Diploma Blanks, designed especially for use by 
Public, Parochial, Common and High Schools, 
Colleges and Universities, so arranged that they 
can easily be overprinted from type with the 
required special copy. 









The Goes Printers’ Helps 
also include both Lithographed and Steel Engraved 
Stock Certificate Blanks Bond Blanks 
Bordered Blanks 


Lithographed Calendar Pads 








A written request for samples and further 
information will bring a prompt answer 









Goes Lithographing Company | 
49 West 61st Street, Chicago 
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LET US 
RE-COVER 
YOUR PLATENS 


‘ 




















20 


SERVICE STATIONS 
AND 24 HOUR SERVICE 


ATLANTA, GA. MILWAUKEE, wis. 

135 Peachtree Arcade 127 2nd St. 
BOSTON, MASS. MINNEAPOLIS, MINN. 

119 Franklin St. 724 Marquette Ave 
CHICAGO, ILL. we, —~ + sae 

329 So. Dearborn St. 10 Barelay St. 
CINCINNATI, OHIO 569 Melrose Ave. 

148 E. 4th St. OAKLAND, CAL. 
CLEVELAND, OHIO 308 12th: St. 

34 Euclid Arcade PHILADELPHIA, PA. 
DETROIT, MICH. 802 Chestnut St. 


1253 Griswold St., PITTSBURGH, PA. 
Farwell Bidg. 630 Penn Ave. 
INDIANAPOLIS, IND. ST. LOUIS, MO. 


30 S. Pennsylvania St. 807 Pine St. 
KANSAS CITY, MO. SAN DIEGO, CAL. 

905 Grand Ave. 909 Third St. 
LOS ANGELES. CAL. SAN FRANCISCO, CAL. 


506 Market St. 


732 S. Spring St. 
The rubber 


MATERIAL wisn weluce for 


re-covering platens is the best obtain- 
able and we insist on QUALITY first, 
last and all the time. 

All our 


WORKMANSHIP 5x,.20° 


are very carefully ground on special 
heavily constructed grinders with the 
result that all our platens are true to 


center, of correct diameter, parallel, 
do not run out and the surface is 
smooth and free from ridges and 
blemishes. 





SEND US YOUR PLATENS AND BE 
CONVINCED THAT 


OUR SERVICE IS BEST 





American Writing Machine Co. 
HOME OFFICE AND FACTORY 


449-455 Central Avenue, NEWARK, N. J. 
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Dudley A. Johnson. 

The death of Dudley A. 
manager of the Chicago office of the Joseph Dixon Cruci- 
ble Company, in the February issue of Office Appliances 
brought a shock to his many friends throughout the United 
States. It is hard to realize that this fine, strong and cheer- 
ful personality has passed on. Dudley A. 
big man in all particulars. He was tall 
physique, dark of complexion and strong, 
out a suggestion of kindly humor in his fine, 
His mental outlook was wide and his judgments 
Endowed with an excellent 

alert for 
was gifted with a 
always an interesting 
Miami, Florida, 
place he had gone after an illness of considerable 


announcement of the Johnson, 


Johnson was a 
and vigorous of 


and never with 
expressive 
eyes. 
were tolerant and charitable. 

his mind was always 


new subjects of 


of 


memory, 


and he faculty expression 


him 


intercst, 
made 
He passed away at 


which conversationalist 


January 26, to which 
duration 


hoping to regain his health. 





Dudley A. Johnson was bern at New Albany, Indiana, 
in 1867. In his young manhood he moved to Chicago and 
THE LATE DUDLEY A. JOHNSON 
secured a position with the stationery house of Browa, 
Pettibone & Kelly. In 1897 he resigned as manager of 
the stationery department of that concern to become Wes 
tern representative of the Holyoke Envelope Company 


Che following year he formed a connection with the Joseph 


Dixon Crucible Company, taking charge of the lead pencil 


and school department in the Chicago territory. Later he 
assumed charge of the crucible and graphite divisions. He 
succeeded the late Sam Mayer in charge of the Chicago 
sales district on the death of Mr. Mayer in 1914. 

The introduction of liquid brazing in the bicycle indus- 
try was largely due to the efforts of Dudley A. Johnson 
Today this method is used wherever bicycles are made 

He was always popular with the trade and everywhere 


he was highly respected and beloved by all who knew him 


His loss is deeply mourned, and sincere sympathy is ex 


tended to his widow and family. 
' & & 
E. F. Hermes. 

The trade will learn with much regret of the death of 
E. F. Hermes at Denver, Colo., on Sunday, February 11 
Until recently Mr. Hermes was sales manager of S. S. Staf 
ford, Inc., 603-609 Washington street, New York Mr 
Hermes was active for many years in the interests of the 
company and was well known among the stationery trade, 


his loss keenly. 
husband dur 
it is stated 


where he had many loyal friends who feel 
Mrs. Hermes has 


ing the several months of his illness. 


been continually with her 
The body, 


has been interred at Denver. 
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To Help You Sell 
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oa es _ RAND ; . 
Million : AKC 20W ‘I 
People jut inex TABS AEA 


are reading the story of 
RAND 
Make-Your-Own 
Index Tabs 


in the above publications 

EARLY Twenty Million readers are being told 
4“ to “Ask Your Stationer” for RAND Makur- 
own Index Tabs. They are being told what Mak- 
urowns are and how easily they can be used,—and 
thousands of them are going to want Makurowns. 





When they come into your store, show them 
this attractive display, which makes it easy for 
them to see exactly what Makurowns are and 

P how they are used. Incidentally, it helps boost 
Remember This your profits. 
Important Point 


This fold of the gummed linen tape The number of dealers handling Makur- 
both forms the label channel and in- owns has more than doubled in the past 
sures a uniform exposure of the label. year. Obviously, Makurowns are “making 
It is the patented construction which good” with both the dealer and the public. 
makes it so easy to attach Makurowns If you’re not getting your share of these 
evenly. added profits, write us at once. 


Rand Company, Inc. 


1203 Rand Bldg. North Tonawanda, N. Y. 
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The 
Light-Running 
Quiet-Running 

Royal Typewriter 


The improvements which it offers over all existing 
typewriters are, briefly, these: a speed as swift as thought 
itself; the most responsive, super-elastic key action ever 
devised; the sound of operation muffled down below 
the point of distraction. The results: entirely new 
standards of typing and typewriting proficiency. 


ROYAL TYPEWRITER COMPANY, Inc. 
364-366 Broadway, New York 
BRANCHES AND AGENCIES THE WORLD OVER 


ROY 


‘‘Compare the Work’’ 





Mark 
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Mr. Hermes had been ill about two years and 1s sur- 
vived by his widow and two children, also his mother and 
two brothers who live in Brooklyn. 

Mr. Hermes was about forty years of age. He was a 
member of the Masonic order, and came with S. S. Staf- 
ford, Inc., in 1907 as city salesman, from which position 
he worked up to the position of sales manager, which he 
keld for five years, resigning during the first part of 1921 
in order to go west for the benefit of his health. 


“ & © 


Harry W. Knopp. 

\ letter recently received by Office Appliances from Mrs. 
Harry W. Knopp gave the sad news of the death of Mr. 
Knopp on November 15 at his home in San Jose, California 

Harry W. Knopp had many friends in and out of the type- 
writer industry. He was a thorough typewriter man, and 
had spent many years in the business not only in the East, 
but in the Middle West and the Pacific Coast. For some 
time he was with the Underwood Typewriter Company in 
the East. Later he joined the selling organization of the 
Remington Typewriter Company. For some time he man- 





THE LATE HARRY W. KNOPP. 


aged the Des Moines, Iowa, office of the Remington. After- 
ward he became manager of that company’s office at Sac- 
ramento, California, where he remained several years, en- 
tering actively into civic and industrial affairs, being promi- 
nent in the Sacramento Ad Club and in the activities of the 


Chamber of Commerce. In the latter part of 1915 Mr. 
Knopp made a trip to Mexico, returning before the first 
of the following year. He continued with the Remington 


at Sacramento until 1917, in which year he formed a part 
nership and bought the business of San Jose Typewriter 
Company, the proprietor of which desired to sell out and 
join the military forces of the United States then entering 
the world war. 

Since this time Mr. and Mrs. Knopp have resided at San 
Jose. 

Mr. Knopp was an enterprising and aggressive man, an 
enthusiast on the subject of typewriters, and of a lively, 
friendly disposition. He left many friends who sincerely 
mounrn his passing. 


*  & 


Louis J. Shaner. 

Friends and business associates of Louis J. Shaner were 
shocked to learn of his death December 27. He had been 
local manager at New Orleans for the Miller-Bryant- Pierce 
Company. A brief illness with dengue fever, lasting two 
weeks, had confined him to his home. His widow and one 
child survive. 
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TO ENDURE 


Upright Wood Units 


EACH UNIT COMPLETE IN ITSELF 


Complete Lines of Wood Upright Filing 
Cabinets Both with Open Sides for 
Attachable Panels and with 
Closed Permanent Sides 





Made in light Antique Oak Finish, also medium dark 
Imitation Mahogany. 


Files work on G-W Roller-bearing steel side exten- 
sion slides, which are the strongest made, work the 
smoothest and are noiseless. 


G-W Catalogue No. 8200 explains all the various lines 
of nling cabinets the Globe-Wernicke Company makes. 


Fhe Globe “Wernicke Co 


Cincinnati 
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SORTING 
DEVICES 


In Office Work 


For Sorting and Classifying Letters, 
Checks, Sales-Slips, Orders, Invoices, 
Coupons, Tickets, Payroll Checks, Re- 
mittances, Stock Sheets, Certificates, 
Cards, Mail, etc., etc. 











There tS a Stee 
and style for 
every purpose in 
every business 


Saves 90% of Space 
and 50% of Time 


Eliminates pigeon-holes, 
sorting tables. 


racks and 


Wonderful repeat business. 


Abraham-Straus Dep’t Store, Brooklyn 
started with twe, now using 77. 


Home Fire Insurance Co., New York City 
first order four, now using 65. 
Mentgomery Ward & Co., 


trial order three, now using 155. 


Chicago 


Made in any size and indexed in any 
manner to fit the needs of a business. 
DEALERS, write for catalog and 
terms on this “wonderful repeat busi- 
ness.” 


THE KOHLHAAS COMPANY 


Manufacturers of Instant Reference Files 


183 N. Dearborn St. CHICAGO, ILL. 
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B. G. Chapman. 
B. G. Chapman, who had been active in the 
of the 
years, passed away January 29. 


Organization 
Surroughs Adding Machine Company over fourteen 
He was among the pion 
eers in building up the organization, and an important fac- 
tor in the early development of the business. Mr. Chap 
man was born on the Red Ruben plantation, Chi: 
Arkansas, October 17, 1852. 
through the cotton 
Then he 


Company which became the 


ot county, 
His entry into 
Marmaduke & 
Manufacturing 


vusiness was 
commission house of 
Meyer-Bain 
sain-Chapmar 
Company, producing grocery specialties. He sold this bus 
iness in 1901, and soon afterward affiliated with the Bur 
roughs Adding Machine Company. 


Brown joined the 


Manufacturing 





THE LATE B. G. CHAPMAN 
In 1902 Mr. Chapman became secretary of the company 
continuing until 1920. He remained on th rd of direc- 
tors until the recent election, when he retired. Shortly att- 
erward he passed away. 
Known and respected for his many fin lalities, he was 


a kindly man, reserved, perhaps, but easy of approac] 
Chapman is best remembered as a gentlemai 


so often associated with Southern traditions 


x F 
Louis Wessel, Jr. 
Louis Wessel, formerly president of the American Loose 
Leaf Manufacturing Company, passed away at Chicas 


He was active in civics work, and prominent in the Chi 
ommerce, 


‘oe & 
Thomas Francis Mathews. 


for many years a publishe 


cago Association of ( 


Thomas Francis Mathews, 
Philadelphia, passed away at the age of seventy. He was 


prominent as an inventor, one of his devices | 


chine to cut rubber bands 


x & © 
Horace E. Fine. 
Horace E. Fine, a retired stationer and engraver of Tr« 
ton, N. J., passed away at the age of fifty-one He had 
been awaiting an operation to remove a tumor from | 


brain 


Brentano’s Catalogue of Business Books. 


Brentano’s, Fifth avenue and Twenty-seventh street 


New York, N. ¥ . has circulated the 1922-23 ataloguse ol 
books on business and finance. It is a cor ation of over 
100 pages, listing works on advertising, banking, bookk« 
ing and accounting, books and dictionaries siness Eng 
lish and letter writing, business—general isiness law 
cable and telegraph codes, credits and collections, e 
omics, efficiency, finance, foreign corres} 

tionaries, foreign exchange, foreign trade dustry, insur 
ance, labor, miscellaneous, periodicals o1 usiness, 
estate, reference books, retailing, salesmanship, statistics 
and transportation. This catalogue sl alu 1s 


a guide to reading specialized lines, 


which to build a general business library 
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ation 

rteen 

pion- 

- fac- 

hap- HE strongest proof of the merit of any prod- 

unty, uct is its actual service record. 

/ was r 

thse _ We recently asked many of the world’s 

e leading business institutions (who are also the 

uring largest users of The Noiseless Typewriter) to tell 

uring us frankly how The Noiseless compared with 

Wing other machines in actual service. 

“cil The answers to our questionnaire were a rev- 
elation, even to us! They demonstrate clearly 
that The Noiseless represents a valued improve- 
ment in every phase of typewriter service! 

What They Said— 

Of the firms who have answered to date, 100% 
said that the quiet operation of The Noiseless was 
highly valuable! 70% reported The Noiseless 
faster than any other machine. 68% reported 
Ihe Noiseless as more durable—or equally dur- 
able. More than 98% stated that their stenog- 
raphers like The Noiseless. 62% use The Noise- 
less throughout their entire offices; 25% for par- 

i a - + ‘pak 2 ‘ 
a tial standardization, and 13% use it in private 
Partial list of leading institu offices only. Nearly 70% stated flatly that in their 
tions where the Noiseless opinion, The Noiseless is more economical in 
“eee re the long run than other machines. 85% have 
is in service: found The Noiseless most adaptable for all type- 

\pany, Aldred & Co., Ltd. Hires-Turner Glass Co. writer needs. Only a small minority felt that, in 

direc: Armstrong Cork Co. Holbrook, Merrill & Stetson any phase of service, other machines equalled The 

be Arrott, James A., Ltd. International Magazine Co. Noiseless. 
\y ait- Ayer, N. W. & Son International Mercantile Marine 
Baker, Hamilton & Pacific Co. © _ 2 And 74 out of 75 firms stated frankly that they would 
iit Batten, George Co. a ee. He. OO consider The Noiseless for future purchases! 
© Was Beacon Oi] Company Leach, A. B. & Co., Inc. d . 
Mr. Blackman & Co., The Literary Digest, The , What more convincing proof could be desired 
type Blyth Witter Co. gy London & Globe Ins. to show how well The Noiseless has made good 
. Boy Scouts of America McCutcheon, Olney, Willard, in the eyes ot industry than the testimony of 
Bumpus-Hull & Co. Mannon, and Greene those who use it? And to show you how definitely 
jane ee eee it will pay to sell The Noiseless due to the 
entury, . McMarten Advertising Agency ray j "ins ¢ i i i 
Chamber of Commerce, St. Louis wotcalf & Eddy W ni " agen ar pont ope i betes 
Loose Clement, J. E., Inc. Moore & McCormack Co., Inc. di de ws 7" $ regar ing our attractive merchan- 
bc Commonwealth Trust Co., Pitts- yotoer Products Corp. ising proposition. 
rae 4 a . Newell-Emmet Co., Ine. g - 
e Chi- Congoleum Company, = = New York Times THE NOISELESS TYPEWRITER COMPANY 
Conklin Zone Harrison Agency Gils Mieveter Ce. 253 Broadway, N. Y.—Works, Middletown, Conn. 
Crane & Company Paige-Detroit Motor Car Co 
Crocker National Bank, The Sencbient Lite & Geant Co , London Office: The gm iy writer Co., 
Crunden Martin Mfg. Co. eninad neon . 4 St. Paul’s Churchyard, London, E. C. 4, England. 
ie Capedinn Ingueeceet Oh. §€§6 inne, B. B Oo. 
. Detroit Trust Co. Rollins, E. H. & Sons 
le was Dominick & Dominick Ross, F. J. & Co., inc. 
i m- Dry Goods Economist Russell Engineering Co. 
Eberhard, Geo. F. & Co. Seattle Hardware Co. 
Employers’ Fire Ins. Co. Shawmut Corp. of Boston 
Fidelity & Casualty Co. Street Railways Advertising Co. 
First National Bank, Boston Stroud & Company, Inc. 
as First National Bank, Lafayette St. Paul Insurance Agency 
lren- First National Bank, Pittsburgh Texas Company, The 
le had First National Bank, San t nited American Lines, Ine. 
Francisco Wallace Coal Co, 
ym his First National Bank, St. Louis Wales Advertising Co. se ae ARAE AR EAE 
General Motors Acceptance Corp. Watling, Lerchen & Co. ewok AAAS 
Haas-Lieber Gro. Co. Western Reserve University PEE AnD = = 2S 
Hamilton Watch Co. Western Union Telegraph Co. a 
Harris, Forbes & Co., Ltd. Wonalaucet Company 

treet Heidbrink Co., The Y. M. C. A., Minneapolis, Minn. ; 

gue ol ; ath j ‘ 

yf over 7, 

Kkeep- Gay ion 
é j Se : 
s Eng- 
s law Awarded in recogni- 
ss law, tion of the invention 
econ- and perfection of the 
t first commercially suc- 
id dic- cessful Noiseless 
insur- Typewriter. 
‘s, real ‘ 
epi lent partner 
able as our S 
t upon 


There is but one Noiseless Typewriter, called ‘‘The Noiseless,’’ manufactured by 
, The Noiseless Typewriter Company 
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Always Maintained 
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ions Saien Card Company 
113-115 Purchase Street 


Boston, Massachusetts 
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(New Machines—Continued from page 39.) 
Two New Time Stamps. 


The Thompson Time Stamp Company, 106-108 Fulton 
street, New York, N. Y., announce two new time stamps, 
known as Model A and Model B. 

Model A is an overhead printing time stamp, which 
prints on top of the paper, the printing having the feature 
of visibility. This stamp is a self-contained device with 
a special Seth Thomas Marine Movement clock, entirely 





MODEL A THOMPSON TIME STAMP 
separated from the printing mechanism. The stamp is 
operative by a very slight blow and is said to be practically 
noiseless. Date and month changing are accomplished 
visibly. The date wheels are made of engraver’s brass. 
The machine at one impression prints name and address 
of firm, character of the transaction, hour and minute 
A. M. and P. M. when the transaction occurred, and the 
day, month and year. 





MODEL B THOMPSON TIME STAMP 


Model B time stamp is low, sturdy and solid of con- 
struction and its makers claim that it is the strongest, most 
durable time stamp made. It records the exact time and 
date on letters, orders, etc., as to when they were re- 
ceived, approved or executed. No composition metal is 
used in the construction of this stamp. All parts are inter- 
changeable and the printing parts, including date wheels, 
are made of hard engraver’s brass. This stamp also con- 
tains a specially designed Seth Thomas Marine Clock 
movement. The stamp is built to stand from one to ten 
thousand blows per day and the life of the machine is 
figured at twelve years. 

Both these stamps are illustrated above. Model B 
prints on the under side of the paper and Model A on the 
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Wide-A-Wake- Dealers 
Get Posted On This! 


Buxton & Skinner’s 
“Harvey” Machine Post- 
ing Ledger is a real 
business getter and is 
the fastest operating 
ledger on the market. 


Just push the button, 
that’s all—Four seconds 
to completely open and 
two seconds to close, 
by actual test, and it 
can’t open accidentally. 
You can’t beat that for 
speed! 


Just the ledger the 
Auditor and Bookkeep- 
er have been looking 
for; saves time—has 
fewer operations — un- 
limited expansion. 


The “Harvey” Ma- 
chine Posting Ledger 
has less parts—is neat- 
er—more compact. No 
screw to twist—no keys 
required to open, and 
a new method of align- 
ment of sheets, per- 
fectly controlled by our 
rigid post position. 


Illustrations indicate 

operations of the Har- 

4, vey Machine Posting 

Ledger recommended 

for use with Burroughs, 

Underwood, Ellis and 

Remington-Wahl Book- 
keeping Machines. 


A special adjustable 
ledger stand provides 
the proper facilities for 
accommodating large 
and small ledgers. 


The Wide -a-wake 
Dealer who knows a 
live proposition will act 
now, and can assure 
himself of a real prof- 
itable sales getter by 
stocking the “Harvey” 
Machine Posting Ledg- 
er for 1923. 


- a - _ . oe 


























Unlocking Ledger 





Ready for Posting 




























Offsetting Sheets 





Final Operation 








If you want a profit-getter, mail the attached coupon 
for illustrated folders giving prices, trade discounts, 
and exclusive territory open. ] 


MANUFACTURED FOR THF TRADE EXCLUSIVELY BY 


BUXTON & SKINNER 
Printing and Stationery Co. 


FOURTH, BETWEEN OLIVE AND LOCUST 
SAINT LOUIS 





Buxton & Skinner Printing & Stationery Co., 
St. Louis, Missouri. 


Please send Illustrated Folders giving price, trade discounts 
and exclusive territory open. 


NAME 


ADDRESS 


i 
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CAhy do Dealers 
Sell 
Old Hampshire 
Stationery? 


It has always been what we 
have advertised it to be— 


Quality paper. 


It is easily sold. because it is 
so well known. 





4 


It has never been priced be- 
yond its worth. 


SASS 


i It is attractively tho modestly 
MA 

i! boxed. 

M4 


- 






It is sold only by reputable 
dealers. 


It is almost invariably the 
choice of the discriminating. 


SRS 


Pn a 
_— 


‘Its popularity 
proves 
its worth”’ 


< 
. 


SRSA 





FINE STATIONERY DEPARTMENT 


; Wampshire Paper 
Company 


SO. HADLEY FALLS MASS. 


SSS aS 


APPLIANCES March, 1923. 


Romer 


SAS 
— 


_— 
ame 


% 


we 


—* 
- 


Sree 


whom thaw ane 


ae 


os 
SS 


© 
ame 


SERS 
——_— 


. 
SRS RS RS RS RS RS SK 


top of the paper. In Model B is embodied the company’s 


one piece bed plate, combining the date wheels, ribbon at- 


tachment and printing parts practically all solid 
brass unit. 
A New Rapid Computing Device. 
Louis Ross, a civil engineer of San Francisco, is the in- 


ventor of known as the Ross Rapid Computer, 


what is 


which is an improved device recently placed on t market 
by the Computer Manufacturing Company, 340 Sansome 
street, San Francisco. This computer consists of dials 1 
and 2 graduated direct on heavy metal with a transparent 
arm, 3, controlled by thumb lock, 4, a magnifier, 5, adjust 
able in focus, radius and direction, which make readings 
appear larger then ordinary typewriting; an aluminum desk 
clamp, 6, which permits operation with one hand while 
writing down the results with the other and a loose leaf 


~ 

















OPERATION 
Set problem under arm; 
Long arrow shows ANSWER, 
Short arrow proves it. 


TRIG. and LOG. PROBLEMS 
Set identically, but 
use the special scales. 


hat AD sama eg 
SP rolate rirs rocnsr$ 
COMPUTER Mra. Co. 
SAN FRANCISCO CAL 
cor’ 4 ae var al 
RAPID COMPUTER.—Cut shows Computer half size; 


case one-sixth size. 


ROSS 


book, 7, which has the directions bound in and serves also 


as a case for carrying the computer in the pocket 
The scales are plainly numbered 1150, 1160, 1170, etc , so 


that anyone can read them at first sight without error. 
Eleven scales are provided, covering the rapid solution 
of technical and commercial problems. A key setting 
the basic problems is provided on the computer arm in 
plain sight of the user for easy referenc: The use of 
the computer for figuring extensions, interest, inventory, 
payroll, etc., is fully explained in the directions whicl 
company the device. 
Orpin Desk Company Adds New Line. 

Several new lines have been added by the Or: Desk 
Company, manufacturers of office desks and tables, 121 
Medford street, Charlestown, Mass. Che mpany is 


changing over some of the desks they previously made and 
when all of these changes are completed, th ll have 
three distinct lines of office furniture. The first will be 
known as the 700 grade, made up of all white, quartered oak 
and African mahogany. Tops will be 1% inches thick and 
panels three-ply of the best materials made by men who 
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McClain & Hedrwan Co. 


| COMMERCIAL STATIONERS. | 
| SAINT PAUL, MINNESOTA 


-” December 22, 
T, 1922 
et 


1e 














1 Shaw-Walker Company, 

Muskegon, Michigan. 
nt 
t- Gentlemen; 
a It is certainly a pleasure to 
: sell your equipment, because we know that any piece of mer- 
le chandise bearing the Shaw-Walker imprint is of the highest 
af quality. It has always been our experience that customers 
are not only satisfied with, but are proud of their Shaw- 
Walker equipment. 


The service the factory remers 
us and the co-operation of the entire Shaw-Walker organiza- 
tion has always been hearty. Perhaps you fellows at the 
factory lose sight of what a tremendous advantage this gives 
us in planning and outlining the proper equipment for ow 
various customers. 


The extended national advertis- 
ing that has been done is always a decided value, as we seldom 
have to introduce a piece of Shaw-Walker equipment - we simply 
say it is "Built Like a Skyscraper" and our prospect immediate- 
ly recognizes and knows the type of equipment we are proposing 
to furnish. 


However, it hardly seems neces- 
sary for us to sell you on your own proposition, so we will 
close by thanking you for your many courtesies and wishing 
you & very merry Christmas and Happy New Year. 


Yours very truly, 
McClain & Hedman. 


ME 








, 6¢é ° 33 
: Hearty Co-operation 
in McClain & Hedman Co. with the ‘‘Built Like a Sky- 
scraper” line and backed by the “hearty co-operation”’ 
1c- of the factory, are enjoying the results of progressiveness. 


2 “Built Like a In cities where we are not aggressively represented there 
i Skyscraper” are openings for new dealers. 
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When the 
Customer Speaks 


—quality is implied today to every- 
thing he demands. The forehanded 
dealer anticipates not only the ex- 
pressed desire, but the actual need of 
his customers by supplying products 
of the highest grade. 
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Venee enna neue tenet! 
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Mitt 14 











Their quality, workmanship and wear 
have proved them the most dependable 
and economical for every purpose— 
filing, mailing, carrying. | 

Test and judge FIBERSTOK. Let us 

send you a selected number of FREE 


SAMPLES with price list and a 
special selling pian. 


NATIONAL FIBERSTOK ENVELOPE Co. 
429-447 Moyer Street, PHILADELPHIA 
21 Park Row, New York 


























3. 
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have been with the company from fifteen to thirty years 
and who are exceptionally skilled in their work. 

The second line is slightly cheaper than the first and 
will be known as the 500 line. It will be in quartered white 
oak and birch mahogany. The desks designated as birch 
mahogany will have 1%-inch, five-ply genuine mahogany 
tops, the balance of the desk being birch. Top and base 
will be stained to the same color and the results are said 
to be very satisfactory. 

A third line is to be known as the 400 line and will con- 
sist of desks made entirely of plain oak. Several of these 
styles are particularly adapted for use in schools, colleges, 
etc. They are made of first-class materials by the same 
men who make the two preceding lines. 

In addition to desks, the company manufactures tables of 
various sizes from 36 inches long to 96 inches long. These 
are made in the 700 and in the 500 grades. 





A New Chair for Typists. 

A chair for the use of typists has recently been designed 
by P. Derby & Company of Gardner, Mass. This chair is 
especially designed and modeled to fit the human body. It 
is adjustable as to height and various positions of the back 
rest. The chair is approved by the American Posture 
League. The shape of the central back rest, which is in- 
tended to fit the small of the back, together with the angle 





NEW DERBY TYPISTS’ CHAIR. 


at which it is placed with reference to the seat of the chair, 
prevents the body from slipping forward. The spine, there- 
fore, remains in the normal position. The double back rest 
is said to maintain the normal upper and lower curves of 
the back. 

[his chair is made for typists, but another form made is 
known as the Industrial swivel chair, having similar fea- 
tures, except that the top back rest is not movable, but the 
central rest is movable up and down as in the typist’s 
chair. 


“Blythewood” Portfolios. 

R. Blythe & Company, 184 West Fourth street, New 
York, N. Y., is producing the “Blythewood” waterproof 
portfolio envelope. It is made in various colors, in stand- 
ard sizes, and intended for the use of business and pro- 
fessional men. 
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Every Office Needs 
The New Cary Cabinet 


This cabinet is the outgrowth of 45 years spe- 
cialized safe building experience. 


A time-tested, light-weight Special Cary insu- 
lation or filling is poured in liquid form, into the 
walls of the cabinet. This filling firmly adheres 
to the walls, dries quickly to a rock hardness and 
forms one solid unit. Unusual rigidity is thus 
produced—and this, combined with the heavy 
angle frame, enables the Cary Cabinet to give 


Greatest Possible Protection 
To All Permanent Records 


The built-in resistance to fire and thieves does 
not end here. The lock is protected by a drill- 
proof plate and a trigger device. If any attempt 
is made to force the lock by driving the combi- 
nation spindle through, the trigger instantly 
moves into position, checking the dogging device 
and automatically locking the cabinet. 


The Cary Cabinet is a necessity in every office. 
It provides a spacious, convenient and safe re- 
pository for accounting and stock books, docu- 
ments of all kinds, files of important correspond- 
ence and other valuable papers. 


Show your customers the convenience—the 
strength of this new Cary Cabinet—and your sales 
will immediately begin. There is still some ter- 
ritory available for energetic dealers. Write to- 
day for special literature. 


Cary Safe Company 
Dep’t 0 15 BUFFALO, N. Y 


“Growing Great Since °78”’ 


Cable Address: Carysafe, Buffalo. All Codes. 
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Direct 
Results 











It’s good business 
both to use and sell 


Peerless 
Rubber Keys 


for typewriters, add- 
ing, billing and cal- 
culating machines 
because 


1—They produce more 
accurate and speed- 


ier work. 
2—They make the op 
erator’s work easier. 


3—They are the best 
quality keys on the 
market. 

4—They are made by a 
house that has the 
interests of both 
users and dealers at 
heart. 

5—They are used by 
many of the largest 
business houses in 
the world and sold by 
over 3,000 dealers. 





Office Managers: Send for sam- 
ple set on ten days’ free trial. 
Specify make of machine. 





Dealers: Let us prove to you that 
in Peerless Keys you wil! find good 
profits and quick turnover. Send 
for special proposition. Al/ in- 
quiries from consumers are fe- 
ferred by us to nearest dealer. 











\ 


PEERLESS KEY CO., 176 Fulton St., New York 


San Francisco Distributor: Robinson-Pinney Co., 525 Market St. 
SEND SET OF KEYS FOR 10 DAYS’ FREE TRIAL. 
a ates ms Semin an ch bal igi ew iecadaeaictid 
EI Ree ENTS RE a a ar 
Name of Company _. CS cee ene ki eiadakewet 
Address.__ _ 








New Letter Reproducing Device Now Ready. 
Sometime ago the Simplograph was briefly described in 
these pages, but only recently has it been made ready for 


the market. In view of this fact it will be of interest to 





THE SIMPLOGRAPH. 


recall that the Simplograph is a simple letter reproducing 
device, consisting of but three parts. The machine has 
no bolts, cogs, wheels, springs or similar attachments to 
require replacement or adjustment. Any stencil paper can 
be used as well as the other supplies used on_ stencil 
machines generally. It is stated that the Simplograph can 
be used on metal, wood, cloth, cardboard, leather and other 
materials. This feature, it is believed, will prove of valu 
in printing instructions, etc., on the outside or inside of 


boxes or other. containers. 

Owing to a lack of manufacturing facilities and othe 
causes, the owners of the new device were unable to pro 
duce it heretofore in sufficient quantities to justify an 
energetic sales campaign. Now, however, these difficulties 
have been overcome. Ample patent rights were granted 
on August 29,°1922, manufacturing and shipping facilities 
have been provided and an intensive sales campaign has 
been inaugurated. Agencies are now being established and 
territorial rights granted by the Simplograph Company 
83 Utica State Natiofial Bank Building, Utica, N. \ Che 
device sells for a moderate price 


Handy Desk Shrine for Lady Nicotine. 
The K. F. Lees Company, New Haven, Conn., has made 
an adaptation of its familiar ash tray that widens its field 
ct application. It appears as a smoker's lamp, giving th 





LEES SMOKER’S LAMP 


user illumination where needed, whether at desk, card table, 
lounging in bed or on a couch, or in an easy chair. The 
device clamps to the table or chair arm, and may be set at 


| any place on the table or desk, the tray affording a base 


for the lamp. 

The shade may be tilted to throw the light in any direc- 
tion desired. The ash receiver is similarly adaptable. Its 
contents may be emptied without detaching from the 
clamped position. A safety match box holder and cigar 
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ited This, in a nutshell, tells the story of this peerless mechan- 
a ; : ‘ Equipped for Ledger Posting 
ities ical bookkeeper—how it saves time and cost by cutting out | 


has needless separate operations —how it strengthens and im- 


bic proves every bookkeeping system. 
wie In Ledger Posting it makes all the entries, keeps every 
1€ 6 ’ 

ledger account always balanced, accumulates daily posting 
totals, and furnishes a controlling account. And it does all 
these things in one operation—the simple act of posting. In 
Statement Writing it renders the same service—performed in 
the same way. 

It’s the same through the whole range of bookkeeping 
tasks—in every line of business. The Remington Account- 
ing Machine is not only complete in its service, but complete 
in the safeguards it provides against errors. Even the cor- 
rect writing of totals is absolutely safeguarded, for our new 
Automatic Lock Proof of Clearance stops the machine in- 
stantly if an incorrect amount is written. 

Write to us for our illustrated booklet, ‘““The Story of the 
Totalizer.” It will describe to you how the Remington Ac- 
counting Machine combines all operations in one, and its 
wonderful adaptability to any and every requirement of 
bookkeeping and accounting work. 


and 


1ade 
held 
the 





Remington Typewriter Company 


This is the Totalizer. Small in 
able, 374 Broadway, New York City Branches Everywhere size. Enormous in efficiency 
The 


A good Accounting Machine deserves a good ribbon. 


et at PARAGON Ripsons made and sold by us. 75ceach. $7adozen 


base 


“: | Remington Accounting Machine 


. the 


cigar FOR BOOKKEEPING IN ALL ITS BRANCHES 
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You can rely on 


CARTER’S 
CARBONS anu RIBBONS 


as you do on 


CARTER INX 


A Particular Kind For Every 
Special or Regular Purpose. 


THE CARTER’S INK COMPANY 


Boston New York Chicago Montreal! 


Manufacturers of 


Carbon Papers Inked Ribbons 
Writing Fluids Cico Paste 
Fountain Pen Ink Stamp Pads 
Rusty Racer Spotty Racer 
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rest are included in the device. The standard finish of 
bow! and shade in statuary bronze, with nickel fittings. 
=pecial finishes are available, including mahogany, verde 
reen Id ivory ofr ebony. 


A New Waste Basket. 

[he Robinson Nuway waste basket No. 1 is a rectangular 
enameled steel basket which is suspended beneath the office 
desk in unused space. The Nuway leaves ample room for 
knees and feet and, being tilted at an angle, affords a wide 
open shot for the “center pocket.” A feature of the device 
is the suspension rod, which is held firmly in place by rub- 
ber tipped ends expanded by a thumb nut. This permits its 
adjustment to either wood or metal desks of all sizes and 
prevents any marring or scratching of the desks. 

[he Robinson Nuway No. 2 is made especially for type- 
writer desks. It is slightly smaller, and hangs from a 








“NUWAY” ON TYPEWRITER DESK. 








NUWAY” AND ROD. “NUWAY” ON DESK END. 


bracket attached to the under side of the ledge of the desk 
top. It may also be used for receiving letters, parcels, 
copies, etc. 

In addition to its usefulness in the office, this basket has 
proved to be useful in the home. It is hung on the closet 
door for shoes, on the bath-room wall for towels, on the 
sewing machine, library table and kitchen table. 

[he Nuway basket is made in two styles and sizes, and 
has valuable features of cleanliness. It is fireproof. The 
makers are the Robinson Manufacturing Company, West- 
field, Mass., manufacturers of other well known specialties. 


Some New Dixon Lines. 


Che Joseph Dixon Crucible Company, Jersey City, N. J., 
recently announced some new goods. These include the 
following: 


‘Educator’ crayons in new packings: B-8 T, 8 crayons, 
assorted colors, in metal, hinged lid box; B-8 L, 8 crayons, 
issorted colors, in lift-lid box of heavy cardboard; B-8 58, 8 
crayons, assorted colors, in slide box of heavy cardboard 

“Dupligraph”’ copying pencils; 2076-Red; 2077-Blue; and 2078- 
Green; vivid in color, smooth and enduring. 

‘Eldorado’ pencils, hexagon, rubber tipped, 170-2B; 170- 
HB, 170-H, and 170-C 1 dozen rubber tipped on cards. Hundreds 
of dealers have been waiting for this pencil. Here it is! 

“Eldorado” pencils, round, 190-2B; 190-HB; 190-B. These 
round “Eldorado’’ pencils are going strong from the word ‘‘go” 
—many people prefer a round master quality pencil. 

“Eldorado” erasers; master quality, for artists, draftsmen, 
architects, engineers; sizes 4, 8, 12, 16, 20, 24, 30, 40, 48, 60, 72 
and 80. Packed in handsome blue and gold display boxes. A 
welcome addition to the ‘‘Eldorado”’ line of art materials. 

1183 “Eldorado” display—striking metal take-and-pay case, 
gold, blue, and white, with rich mahogany base; shows and 
sells 17 leads of Eldorado—‘“‘the master drawing pencil,’’ 3 leads 
 ~ aaataal round pencils, and ‘‘Eldorado’’ rubber tipped pen- 
cils. 

Dixon flat crayons especially adapted for marking on leather, 
fabric, etc., 93l-red, 932-blue, 933-white, 934-yellow, and 935- 
black. Packed one dozen in box, six boxes in carton. 
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FOR THE BUSY DESK 


UPKS 


Telephone Bracket 


will prove a boon. It offers con- 
venience of adjustment, quicker 
service, absence of vibration, ease 
of operation and a saving of time 
and energy. 

Note the elasticity of adjustment, high 
or low, right or left, near or far—in fact, 
putting the telephone just where wanted. 


Nor is it necessary to hold the telephone 
—the Burns Bracket does it all. 


Adjustable 
In - and - Out 





No—the telephone does not need to be 
disconnected to install a Burns Bracket. 
There are removable eyelets for attach- 
ing the cord. Five minutes of your time 
will put it in service, 


TO THE DEALER—Your trade wants 
serviceable office appliances, and will 
gladly pay the prices to secure them. 
The handling of our full line of brackets, 
holders, and trays will mean profits for 
you. Ask for data and trade prices. 


STATE AND 64th STREETS 


CHICAGO 
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“Do It Now” Reminders. 


The Hollis Novelty Company, 2336 Third avenue, New 
York, N. Y., makes up a combination card case and 


> 


book called “Do It Now.” The case is 434x234 inches. 


memo 


The memorandum blanks are perforated, four to the page. 


“Y and E” Adjustable Gauge Perforator. 


The Yawman and Erbe Manufacturing Company, 


Rochester, N. Y., has perfected a perforator which can be 
adjusted to punch holes for both side and end binding. It 


S 
4 
“Y AND E” PERFORATOR FOR TOP OR SIDE HOLES 
is called style “C,” and is made with a solid steel handle 
instead of the frame handle. This facilitates easy and 
speedy handling. The perforator is made I igh grade 


steel, olive finish, baked enamel 


Clarotype Marketed in New Size. 
The Clarotype Company, New York, N. Y., is now 
packing a double size bottle of Clarotype. This typ: 


cleaner is also put up in pints, quarts and gallons 


““Jotter” Memo Book. 

Lefax, Inc., 326 South Ninth street, Philadelphia, Penna 
has put out a memorandum book on the loose leaf plan, 
called the “Jotter.” It is classified, permitting entries 
under data, memoranda, addresses, diary, accounts and 
miscellaneous. 


The Mitex Typewriter. 
\ compact, portable typewriter is produced by the Mitex 
Schreibenmaschienen-Gesellschaft m. b. h., Seegefelder Str. 
146, Spandau, West Berlin, Germany. It is a type-bar 


inachine with double shift, and uses an inked ribbon. 


New Store in South Bend. 

Reed & King, Inc., auditors and public accountants, 
South Bend, Indiana, will, on or about March lst, open a 
retail store in the city of South Bend, in which they will 
carry a complete line of modern office equipment and sup- 
plies. They are using the title of “Office Engineers,” and 
from their experience as auditors and accountants will be 
in a position to aid their clients in equipping their offices 
with the most modern and up-to-date appliances 

The office supply store will be operated separately and 
independently of the company’s auditing and accounting 
work, the store of the company being located at 221 West 


Washington avenue, and the accounting offices in Suit 
821-830 J. M. S. building. 
The new store will be under the management of Fred 


C. Colyer who, for the past few years, has been associated 
with the Tuttle Corporation of South Bend 


New Concern in St. Louis. 
Che Specialty Sales Company, 4304 Pine street, St. Louis 










Mo., was recently organized to handle office equipment a1 






commercial stationery. 
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UPPOSE you had a Scratch Pad with Decimal Points printed on it. Then when 
you wrote the two factors of a decimal multiplication with the whole numbers 
to the left of the points and the decimals to the right, the correct answer would 
automatically appear, accurately pointed off. 
1S. Such a Scratch Pad would be valuable to you. Accuracy of decimals is equally 
sis as important as accuracy of figures. 
and : : : ° 
peer The Monroe Calculating Machine gives you Proven Results, accurately pointed 
off, in just the same way. As you “write” the two factors of any problem in the 
machine, you immediately read the Proven Answer, with the decimal point in the 
correct place. 
now Ask to see why users say “the Monroe is the finest Scratch Pad ever given a 
type clerk.” The coupon below simplifies your request. 
Monroe Automatic— Marks a new era in Mechanical Monroe Standard Model—Every feature of the Standard 
Calculating and Adding. A portable, electrically-operated Monroe is conducive to speed with absolute accuracy. A 
machine for use either on desk or stand. forward turn of the crank to add or multiply; a backward 
nna., To Add or Multiply, simply touch the Plus (+) Bar. turn to subtract or divide. 
ylan To Subtract or Divide, simply touch the Minus Bar. Special Models to fit individual requirements—British 
a ; The Proven Answers automatically appear with split- Currency Model, Fraction Models, etc., on which all ordi- 
yor second speed. nary calculations may also be performed. 
ant 
There are Offices rendering Monroe Service at all Principal Points in the U. S. 
and Canada and throughout the World. 
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ciated Without cost or obligation (check as desired | 
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The Interchangeable Platen 





This is one of the features for which the 
L. C. Smith Typewriter is noted. 


It takes but an instant to remove the 
platen roll of the L. C. Smith type- 
writer and insert another. When many 
copies are desired, a hard platen 1s used; 
for general correspondence a soft or 
medium platen is best. There are also 
the card-writing, label-writing and 
other platens for various uses. 


When only one or two carbon copies 
are desired, as in general correspon- 
dence, a soft platen is inserted. The 
soft platen is much easier on ribbons, 
on carbon paper and on the mechan- 
ism of the machine, besides being much 
quieter in operation. 


BD] 


We tell more about this in our folder, ‘‘Many in One. 


L. C. Smith & Bros. Typewriter Co. 


Factory and Executive Offices, SYRACUSE, N. Y. 


Branches in all Principal Cities 


- ill | ii} iil 
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Enhanced Service for Multigraph Users. 
Ff. M. Boughton, manager at Chicago for The American 


Multigraph Sales Company, has worked out a new plan of 


co-operation with users of the Multigraph. Ten 
men have been added to the Chicago staff, who will be able 
to call at least once every month on all Multigraph users 


in the city. They will attend to the operating qualities of 
the machines, and suggest, wherever possible, diversified 
uses of the machine. The plan is to enable Multigraph 


users to get maximum results from their investments by 


keeping the machines in steady production. In their 
mate contact with users these service 


inti- 
men unearth tips on 
business prospects. These are reported to the Chicago 
sales office, and the prospect developed by salesmen. Where 
business is closed the service men get a commission for 
their share of the transaction. 


A Shaw-Walker Sales Contest. 

A sales contest among the dealers of the Shaw-Walker 
Company of Muskegon, Michigan, terminated on the first 
of February, after extending over a period of three months. 
The results of the contest were highly gratifying, the 
dealers responding enthusiastically. Those entering the 
contest covered the entire country 


, representing both large 
and small dealers. 


There was a considerable list of prizes 
besides the honor that went to the winners. These prizes 
included radio sets, watches, silverware, wardrobe trunks, 
etc. The dealers were divided into groups known as groups 
A, B and C. The winners of each group were as follows: 

Group A: D. M. Feldman, Norristown, Penna.; Whit- 
lock & Company, Raleigh, N. C.; Barker 
Angeles, Calif.; Wolfert Office Equipment Company, 
Toledo, O.; Loring, Short & Harmon, Portland, Me. 

Group B: Bruno Zoeckier, Davenport, la.; W. H. H. 
Chamberlain, Syracuse, N. Y.; Standard Office Equipment 
Company, Cumberland, Md.; J. W. Bradbury & Sons, 
Marion, Ill.; C. F. Cody Company, Dubuque, Ia. 

Group C: Isaakson-Emick, Sioux City, Ia.; 
300k Store, Cheyenne, Wyo.; L. S. Eastin, Beaumont, 
Tex.; 3utlers, Inc., Wilmington, Del.; Sell 
Delaware, O. 


3ros., Los 


Wyoming 


Bros., 


Some First of the Year Remembrances. 
Office Appliances acknowledges with cordial thanks the 
receipt from the National Company of Paris, a series of 
handsome calendars on cards bearing daily reminder pads 


and pads which include the months instead of the 


daily 
sheets. 


The large cards to which these pages are attached 
are handsomely printed in colors, showing a young lady 
in an office surrounded by the devices which the National 
Company represents, including the Woodstock typewriter, 
Monroe calculating machine and Allsteel filing cabinets. 
In the package came a number of small note books with 
the year’s calendar by days and a neat little mirror in the 
back of the book. These evidently are for the use of the 
typist. 

The National Company represents a number of American 
devices including those mentioned above. 


Changes in Tabulator Machine Company’s St. Louis 
and Peoria Offices. 

E. C. Richter, formerly St. Louis manager for the Tabu- 
lating Machine Company, has been transferred to New York 
City to take charge of the sale of the Ticketograph, one of 
the company’s newest devices. His successor, as head of 
the St. Louis office, is D. H. Davies, who came on from the 
New York sales office. 

J. L. Harrigan has been placed in charge of the Peoria, 
Illinois, district of the Tabulating Machine Company. For 





service 








SEND FOR SAMPLES 
Quality Cards 


at a Low Price 


ERE is an amazing value 

in low priced, horizontal 
ruled, 3 x 5 cards. These are 
not to be mistaken with the 
“cheap” variety now flooding 
the market. Miami Brand 
Cards are real cards that will 
stand the most rigid writing 
and erasing tests. They are 
regularly stocked—not a job 
lot—and bear the “Supreme 
Quality Filing Supplies” trade- 
mark—a guarantee of fine 
value. 


Orders for less than a full 
box (10,000 cards) not ac- 
cepted. One weight —one 
style—one size. No variations 
—as the price of these cards 
prohibits special orders. 


Send for full information, price 
and samples today. We are cer- 
tain that you will want to order 


when you test this card and learn 
how little it costs. 


THE WABASH CABINET CO. 
Desk 7, Dept. B. Wabash, Ind. 


“Wal 
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sales force of that company. 








several years Mr. Harrington has been one of the St. Louis FILING SUPPLIES and CABINETS and CABINETS | 
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Advertisement 


QUALITY FACTS AS TO THE MERITS 

OF SHEAFFER’S ‘‘PROPEL-REPEL- 

EXPEL” PENCIL BACKED UP BY 
OUR SHEAFFER GUARANTEE! 


It is the most practical pencil ever produced. 
Your pencil troubles will end as your guarantee 
allows you to replace from your stock defective 
pencils returned by your customers. These will in 
turn be replaced by us without charge. This is the 
most liberal guarantee placed on a mechanical pencil. 

After placing over one million of this type on the 
market, we kept strict account for thirty days and 
only 19 were returned for repairs for all causes. 
Think of this wonderful record. 

We do not have retail stores to compete with 
you but mail any profit received from a mail order 
to the local dealer entitled to same. 

We do not go into every avenue of trade, creating 
so many dealers that none can have sufficient vol- 
ume to make a fair turnover, but we confine our 
merchandise to the legitimate stationer, jeweler, 
druggist and the department stores in the larger 
cities. 

We only want the legitimate dealers and want 
each one to make a fair margin of profit and to 
show a splendid turnover. 

Any dealer handling metal pencils realizes that 
the old propel style pencil is becoming harder to 
sell each day. Every customer owning the old type 
of Pencil is an absolute customer for the new. 

Think of the thousands of sales that the auto- 
mobile companies made when the new self starter 
was put on the market. The sale of cars without 
it almost ceased to exist. 

You can sell thousands of Sheaffer’s “Propel- 
Repel-Expel” Pencils to people that have the old 
type but your sale now is very limited on the propel 
pencil from the fact that almost everyone has one. 

We will send any dealer who writes us one of 
our new demonstrating pencils without charge and 
by putting this to a severe test, you will find this 
is the most practical, simple and most durable pencil 
ever produced. We even spend for the little push 
wire $1.50 per pound instead of a few cents in order 
that we may have a push wire that will not break 
nor twist. Our expansion block which is made of 
Waspalumin at many times the cost of brass en- 
ables us to hold the mechanism firmly in the pencil 
without solder as each one is put in under 30 Ibs. 
of pressure. 

Our Waspalumin carrier will hold firmly any 
under-size leads yet will take over-size leads which 
jam in the ordinary pencil. Think what it will 
mean to you to sell a pencil that gives no trouble 
and after putting over one million of these out. 
only 19 of them were returned for repairs during a 
period of thirty days. 

This is the reason we allow the dealer to give the 
customer a new pencil when any mechanism is de- 
fective. End your pencil troubles by installing this 
wonderful line. 

Be the leader in your community and have your cus- 
tomers say that they can always depend on you to give 
them the most practical merchandise in a given line, thus 


bringing your customer back to the store again and again, 
which builds a profitable business. 


W. A. Sheaffer Pen Co., Fort Madison, Iowa. 


Advertisement 
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Postmaster Invites Chicagoans to Visit New Postal 
Building. 
An item of more than ordinary interest is the invita- 


tion to visit the new parcel post building of the Chicago 
Post Office, given readers of this journal by 
Arthur C. This building, 


Buren to streets, 


Postmaster 
Van 


and the 


Lueder. extending from 
Harrison 


river, comprises six stories over basement, track 


between Canal street 
level and 
sub-basement, and is devoted solely to post office purposes. 
With its elaborate equipment—over eight miles of belts be 
remarkable 


methods whereby the handling of over 10,000 sacks of par 


ing used in the numerous conveyors—and its 


cel post mail per hour is made possible, this building marks 
a new era in the handling of bulky mail, and its importance 
and value to the postal service, not only in Chicago but 
throughout the nation, can scarcely be over-estimated. 

“Now that the work in our new Van Buren station is well 
organized,” said Postmaster Lueder, “I want to invite the 
business men of Chicago, or, in fact, every one who is in 
terested in seeing how we handle parcel post mail, to visit 
our new building. Those desiring to tour the Station should 
take the elevator in the Van Buren Street lobby and go to 
Room 601, where a guide will be furnished to escort them 
through the entire building. For the present, the visiting 
hours will be 11:00 A. M. and 3:00 P. M.” 

This opportunity to view for themselves this most mod 
ern method of handling parcel post mail should not be neg 
lected. 


Burroughs Distribution Plan Centralized. 
The Burroughs Adding Machine Company has effected 
a radical change in its distribution organizatio: Che 


tion-wide system of district offices has been abolished 


Hereafter the selling organization will ope: from head 


quarters at Detroit. There are but few exceptions. An 
Eastern division manager will function New York 
[his is due to the concentration of business in that locality 
Because of the distance from Detroit to the Pacific coast, 
a Western division manager will represent the home office 
in that field. 

“High erade personal S¢ rvice.” Thes¢ words came out 
with emphasis. They were repeated, to denote an im- 
portant central idea. Frank H. Dodge, vice esident of the 


Machine 


far-reaching changes in the arrangement 


Burroughs Adding Company, was explaining the 


ts selling 


ganization in the field. The adding machine field is familiar 
Burroughs 


Dodge 


with the development of the plan under which 
distribution has been conducted in recent years. Mr 


explained the reasons behind the change 


“Economically, you know, the purpose of a distribut 
organization such as ours is to render service. I am talk 
ing now, not merely of mechanical service—the sort of 


function that is rendered by a service department mechani 
with his black leather kit he 


e service of sales 


but also of t 


manship. Salesmanship that truly serves the customer 
that is backed by a knowledge of the customer’s needs and 
by a purpose to supply those needs adequately and satis 
factorily, is salesmanship of the highest type. . . . Its 


highest form possible to our company is the salesmanship 
that knows the application of our machines, that recognizes 
the possibilities for those applications to the work of busi- 
ness concerns and that prescribes and supplies the equip- 
ment that, 
tomer.” 


under the conditions, will best serve the cus- 


The general manager’s aim is that the Burroughs sales 
man, when he carries his portfolio into the place of busi 
ness of a customer, represents the company He stressed 
the mutual obligation of company and salesman—to render 
the highest form of personal service. Its elements include 


a knowledge of accounting, the many uses of the machines, 
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yecret About: Itis SUGCESS 





ROM the day the first Steelcase 
Underwriters’ B Label Safe left our 


plant, we knew what the world would say. 
Its merit at once commanded the respect of those 
who know safes. Since then dealers the country 
over have come to know this safe—to their satis- 
faction and to ours. 


From every standpoint-—appearance, strength, security, 
adaptability of interior arrangement, cost and upkeep—the 
Steelcase B Label Safe is an open page of merit. Compare 
it point for point with any other safe in its class and you 
will know that its success is simply the result of better de- 
signing—better building and better service—all at a price 
within reason. 

This Steelcase B Label Safe is not heavy and cumbersome either. The 
fact is that it weighs from 200 to 2000 lbs. Jess than other safes of the 
same capacity affording equal protection. The dry, fire-resisting insula- 


tion used is a remarkable advance step in safe construction—guarantee- 
ing as it does uniform, known protection for all time. 


Besides the Steelcase Underwriters’ B Label Safe our popular Commer- 
cial Grade Light Weight Safe is well worth looking into. Both are built 
right and priced right. Our latest Steelcase Safe literature is worth a 
whole lot to any live dealer. Why not write for it now—while the 
subject is fresh in your mind. 


METAL OFFICE FURNITURE CO. 
Grand Rapids, Michigan 





Below we show a little 
picture of the latest mem- 
ber of the Steelcase family 
a counter safe known 
as number 8. 
You are going to hear a 
lot about this splendid 
addition to the line, which 
we assure you, measures 
up to the Sceelcase high 
quality standard. 
If you want to know more 


about this new counter 
safe, simply write and say 
“Tell me about number 


8.”’ We will do the rest. 










































---found where business succeeds 
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In the ten largest selling units—excepting New York— 


under the plan recently superseded, branches were substi- 
tuted for selling agencies. Agencies in several cities were : 
consolidated. A single branch functions in each city. It 
is headed by a branch manager—responsible for general 
executive functions—and a branch sales manager. Rein- 


forcing them in every branch is a man who has shown 


tl 


prices and selling policies and the organization’s duty to Halil 


the business public as the company conceives it. 





marked ability in selecting, training and supervising sales- 


men. He will be the salesmen’s coach, working out in the 
field with them 

The many agencies will now report to headquarters, in- 
stead of to district offices. To serve these agencies the de 
partment of sales promotion operates a traveling crew of 


men, working from the home office, calling regularly on ali 
the agencies. These traveling representatives are also 
coaches. They work with the individual salesmen in their 
territories, conduct sales conferences at the agencies, and 
act as gatherers and distributors of information serving the 
whole organization through the home office. 

Field auditors, working out of the home office and re- 
sponsible to headquarters, have replaced the old auditing 
organization. 


Munson Contest Ended. 


The Munson Supply Company of New York, N. Y., has 
just completed its annual four months’ contest, during the 





last few days of which there was a perfect flood of 
telegraphic orders from office managers anxious to get the 





orders into the count. It is stated that sales were almost 
doubled, and that business with the Munson Supply Com- 


pany is now the best in its history. : 
The prizes ranged from a Ford roadster to $25 in cash. Excellent construction 

The following gentlemen won the prizes: J. H. Schmauss, —neat, efficient and or- 

manager of Minneapolis office, first prize, Ford roadster; ° 

A. C. Teany, ee of Pittsbureh office, second prize, ganized arrangement— 

$100; R. A. Samson, manager of St. Louis office, third attractive and lasting 

prize, traveling bag: R. B. Cooper, manager of Buffalo of- ee 

fice, fourth prize; $25, for reaching quota greatest number of finish. 


times; S. L. Becker, manager of Boston office, $100, for 


dealers’ contest; E. Williams, manager of New York office, An extensive line of roll 


$100, for adding greatest number of salesmen to local office. 


Piano top—flat top and type- 
Government Makes Tests of Office Equipment. writer desks. 


Desiring to make an actual test under what would be 
the normal conditions of a real fire, the Bureau of Stand- 
ards at Washington, D. C., recently fitted up a one story 


We will send you our 


brick and concrete building with representative office furni- illustrated catalog on 
ture. Various arrangements were made so that the build- 
ing and contents approximated actual conditions which request. 


would be met in a destructive fire. The fire was then 
Started, sweeping the entire building. For more than an —— 
hour, the temperature exceeded 950 degrees, reaching some- 
times 2,000 degrees Fahrenheit. Practically everything burn- 

able was destroyed except some covered portions of the THE J aS DIETZ 
sleepers and the contents of the insulated steel safes or cab- ° bad 

inets such as are recommended for use im office buildings. 
7 These were fully preserved. It is said that the government COM PANY 


experts now desire to conduct further experiments to deter- 





mine the effects of fires in offices of larger dimensions. 


haan I 
A Handsome Folder. CINCINNAT 
Office Appliances has received from the Corona Type- OHIO 


writer Company a little envelope-size folder which is printed 





in colors and gives a number of the uses of the Corona 


—e typewriter. It shows the Corona in camp, the Corona as Established 1881 


an adjunct of the aviator’s work, the Corona ir the office, 


d and the Corona at home. Different features of the new ma- 
Ss chine are illustrated and described. iii ii] iii ii 














94 OFFICE APPLIANCES March, 1923. 


NATIONAL ASSOCIATION NEWS 
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“Glad-Hand” Committee. 


Appointed to Greet Those Who Will Attend the Des 
Moines Convention October 8-11, 1923. 


It is proposed that the Des Moines, lowa, convention 
of the National Association of Stationers and Manufac- 
turers shall be a social gathering as well as a business 
meeting; and with this purpose in view, a large recep- 
tion committee has been appointed. It will be the en- 
deavor of its members to meet and greet all who attend 
the convention, particularly those who are present at their 
first meeting of the Association; and it is anticipated that 
the work of this committee will be so thorough that, if 
any are strangers at the opening of the convention, they 
will no longer be such at its close. President Mitchell 
states that, while he hardly anticipates that everyone will 
be calling. everybody else by his first name, he at least 
hopes that everyone who comes to the convention will 
be made to feel thoroughly at home, and all be made ac- 
Guainted with each other. 

The personnel of the committee is as follows: 

Ivan E. Allen, Atlanta, Ga., Chairman of the entire com 
mittee. 

Ladies: Mrs. W. G. Whittemore, Brooklyn, New York: 
Mrs. Ralph S. Bauer, Lynn, Mass.; Mrs. William Pitt, 
Kansas City, Mo.; Mrs. Edw. S. Towne, Holyoke, Mass.: 
Mrs. H. A. Prizer, Philadelphia, Pa.; Mrs. Chas. A. Lent, 
Brooklyn, New York; Mrs. Harry G. Horder, Oak Park, 
Ill.; Mrs. Eberhard Faber, New York, New York; Mrs. 
Andrew Geyer, New York, New York; Mrs. Will H. 
Zaiser, Jr., Des Moines, Ia.; Mrs. Joe Popple, Des Moines, 
Ja.; Mrs. J. J. Pierson, Des Moines, Ia.; Mrs. H. H. Hol 
ley, Des Moines, Ia.; Mrs. Claude Holley, Des Moines, 
Ia.; Mrs. Frank Koch, Des Moines, Ia.; Mrs. Wm. Koch, 
Des Moines, Ia. 

Dealers: Geo. Matheson, Denver, Colo.; D. D. Mac 
donald, New Haven, Conn.; W. E. Eldridge, New Or- 
leans, La.; K. R. Terry, Seattle, Wash.; Pliny L. Allen, 
Seattle, Wash.; A. S. Matthews, Topeka, Kans.; Chas 
Brewer, New York City; Henry S. Hutchinson, New Bed- 
ford, Mass.; Frank J. Merrill, Boston, Mass.; Woodson 
P. Waddy, Richmond, Va.; Edwin H. Sell, Columbus, 
Ohio; Clark Field, Tulsa, Okla.; Adrian Pembroke, Salt 
Lake City, Utah; A. Schooley, Kansas City, Mo.; Chas 
A. H. Thom, Detroit; Mich.; A. W. McClure, Macon, Ga.: 


A. P. Baylis, Atlanta, Ga.; W. Booth Settle, Baltimore 
Md.; Chas. F. Dawson, Montreal, Canada: Sam Isemai 
Richmond, Va.; Richard B. Lockwood Buffalo, N Y 
C. C. Holley, Des Moines, Ia.; Ed. F. Cornell, Des Moines 
Ia.; W. R. Perkins, Sioux City, Ia.; Theo. A. Steinmuelle: 
Baltimore, Md.; D. W. Collins, Oklahoma City, Okla 
Manufacturers: Andrew L. Weis, Monroe, Mich.: W. ( 
Bardenheuer, Brooklyn, N. Y.; Sidney J. Burgoyne, Phila 


delphia, Pa.; C. C. Carpenter, Cincinnati, Ohio; Chas. P 


Garvin, Boston, Mass.; J. D. Rogers, Jamestown, N. ] 
W. A. Sheaffer, Fort Madison, la. 


Why Stationers Should Belong to the N. A. S. M. 

Che following letter from Edwin I. Baer of Canton, O. 
to President Charles L. Mitchell of the National Associa 
tion of Stationers and Manufacturers presents from the 
dealer’s standpoint some of the more cogent reasons why 
dealers should join the association and participate in its 
activities 

Canton, Ohio, Jan. 15, 1923 

Mr. Chas. L. Mitchell, 
lopeka, Kansas. 
Dear Mr. Mitchell 

You ask me to write a letter telling why stationers should 
join the National Association of Stationers and Manufac 
turers. 

Those who have been in the trade for any length of time, 
all agree as to the great good the Association has been 
for this business in a general way. 

Anyone not a member of the Association should not con 
sider the proposition as just how much they are going to 
get out of it, but to think of the advantages accruing to 
them when they put a little of themselves into the Associa 
tion, as well as the amount asked in dollars for dues 

They should remember that this is one of the oldest trade 
associations in the United States—and probably one of the 
most successful; and they should deem it an honor to have 
the privilege of joining. 

It is not possible to measure in dollars, the advantages 
to be gained by the attendance at conventions and member 


ship in local associations, the many personal helps members 


render to each other and the prestige gained by member 
ship. 

Trade abuses and any conditions in our trade you want 
corrected, can be accomplished through the Associatios 


much easier than through individual effort and this Asso 
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The gods of commerce most 
generously serve those who make 
best use of their finest tools 


One does not win in the severe 
competition for success, unless 
one has the equipment for win- 
ning. 

In a giant share of the successful 
institutions of the civilized world 
the Mimeograph is a powerful 
tool for the beating down of costs 
and the speeding up of efficiency. 
When the Mimeograph moves 
in, sloth and extravagance be- 
come distressing interlopers. 
That is the reason why it is to- 
day performing such wide-spread 
and important service every- 
where. 

It is the great economizer. 


Five thousand clean-cut copies 





~ 


of a typewritten sheet, form, 
blank, design or picture is its 
hourly output. 


It does this important work 
privately, and at almost negligible 
cost. 


And its twin, the Mimeoscope, 
by which illustrations, cartoons, 
diagrams, maps, etc., are easily 
traced upon the stencil for quick 
duplication, has added tremen- 
dously to its usefulness. 


Why not ascertain today just 
what this efficient tool of modern 
commerce can do for you? We 
will send, without charge, booklet 
“T-3.” Address now A. B. Dick 
Company, Chicago. 


IMIMESSXAPH 
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Most extensive commercial grade line 
on the market 


Today itis the commercial grade The Berloy ‘‘600’’ Line now em- 
file that sells. And it is the braces eleven styles. The ‘‘1600"’ 
dealer who is best able to supply Counter Height Line includes 
his customers’ needs who enjoys nine styles. These additions are 
the greatest turnover. To many of the same construction as the 
dealers, therefore, the above original ‘‘600’’ Line Cases, which 
statement will be of interest. have been on the market for eight 
For the recently extended Berloy years. Real value is represented— 


**600"’ and ‘‘1600”’ Lines will en- the price is reasonable. Each sale 
able any dealer to supply all represents a good profit for the 
commercial grade filing equip- dealer. Write for ‘‘600’’ Line folder 
ment needs. just off press. Address Dept. H-48. 


THE BERGER MANUFACTURING CO., CANTON, OHIO 


Boston New York Minneapolis San Francisco 
Chicago St. Louis Philadelphia Kansas City 
Dallas Roanoke Jacksonville Los Angeles 
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ciation is unique in having both the manufacturers and the 
dealers altogether so both sides of any proposition can be 
discussed right at home. The small dealer and the large 
manufacturer are both important links in the chain the Na- 
tional Association is now forging, and everyone, no matter 
how remotely connected with the trade, should be members. 

With best regards, 

(Signed) EDWIN I. BAER. 
Gallery of Store Interior Pictures. 

The headquarters office of the National Association of 
Stationers and Manufacturers has a set of nearly 200 photo- 
graphs of store interiors. These are being loaned to sta- 
tioners who plan remodeling or rearranging their stores, 
and many helpful suggestions may be secured through ex- 
imination of the pictures. Each dealer receiving the gal- 
lery may keep it one week, and then it is returned to Chi- 
caZzO 





Annual Dinner of Stationers’ Board of Trade in 
March. 

The forty-eighth annual dinner of the Stationers’ and 
Publishers’ Board of Trade will be held at the Hotel Penn- 
sylvania, Seventh avenue and Thirty-second street, New 
York City, on Saturday evening, March 24. 

The committee in charge of the dinner is the same as 
last year, and is made up as follows: W. H. Horn, chair- 
man; H. C. Bainbridge, Jr., J. R. Brundage, C. A. Burk- 
hardt. W. H. Webster, W. G. Whittemore and A. W. Wil- 
liams 

Members of the trade have a lively recollection of the 
good time had at the dinner last year, and it is certain that 


the demand for places at this dinner will be keen. Any one 


who has a ticket to this event will be envied. 


This Shop Is Up-to-Date. 

R. D. Moore, mechanician of the Chicago office of the 
Marchant Calculating Machine Company, with the aid of 
some wire, coils, batteries, packing cases, etc., and such 
dials and other equipment as he could not conveniently 
make, has installed a radio receiving set in his part of the 
office that is quite remarkable for its power. A cardboard 
horn attached to an ear-piece serves as a megaphone and 
the radio programs from nearby sending stations can be 
heard loudly and clearly all over the office and even out 
in the hall when the door is open. Manager H. C. Nagel 
and Mr. Moore thus without further effort keep themselves 
posted on weather and crop reports, and such other mat- 
ter as may be broadcasted, and on occasion can entertain 


their customers in the evening with concerts and lectures 
via radio in the comfortable surroundings of the modern 
office 


Tests for Inks and Carbon Papers. 

The government’s Bureau of Standards has worked out 
new specifications for writing inks, and carbon papers have 
also been examined with the idea of establishing standards 
which will enable the government to select suitable paper 
for specific purposes. The information obtained from these 
tests will be available to the business world. 

Tests are also being made of glue, paste and mucilage 
and what preservatives are suitable to prevent mold. 


Atlanta House Takes Church Contracts. 

Ivan Allen-Marshall Company of Atlanta, Ga., has re- 
cently secured the contract for furnishing church pews and 
pulpit furniture to the Georgia Avenue Presbyterian church 
of Atlanta and the Asbury Memorial Church, M. E., South, 
Savannah, Ga. ’ 
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KARPEN 
Guaranteed 

Construction 


FURNITURE 


CHICAGO 
MICHIGAN CITY -NEW YORK 7 
be cn wy, 





TRUE SATISFACTION is born 
of and nurtured by real character 
and genuine quality. 


To produce this higher grade of 
excellence and genuine quality re- 
quires the highest type of skilled 
craftsmanship, the use of the best 
materials, employing the surest 
and most exact of modern pro- 
duction methods. In short, the 
best of men, methods and ma- 
terials. 

Quality, then, necessarily re- 
quires a larger initial investment. 
But quality insures that true sat- 
isfaction which is the foundation 
and breeder of good faith and 
prosperity. 

We shall be glad to give you informa- 
tion of those numbers of the line in 


which you are interested and to send 
photographs showing the designs in 


detail. 
S. KARPEN & BROS. 


MICHIGAN CITY 
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“ Allen 


Strength Beauty Utility 





Carries every essential element 
of a $100 machine, 87 char- 
acters, back spacer, black and 
red ribbon, tabulator, weight 
11 pounds. 


THE EXPERT in typewriting ma- 
chines will recognize the following 
functions to be so unique and sim- 
ple that he marvels to find them 
in a machine, the size of the 
“ALLEN.” 


ROTARY ESCAPEMENT—POSITIVE. 


BACK SPACER—DIRECT AND POSI- 
TIVE — OPERATED BY EITHER 
THUMB. 


RIBBON REVERSE— BETTER THAN 
AN AUTOMATIC, 


SHIFT LEVERS AND LOCK—POSITIVE. 


TYPE BAR AND SEGMENT—BEATS 
THE $100 MACHINE. 

RED AND BLACK RIBBON REVER- 
SER—COLOR POSITIVE. 


BALL BEARING CARRIAGE—SMOOTH 
AND NOISELESS. 


AS WELL AS MANY OTHER FEATURES. 


THE “ALLEN” is reliable and sim- 
ple so that the amateur can easily 
repair it, it contains less than one 
fourth of the number of parts of 
the big machine, for this reason it 
will keep in good repair much 
longer. 


AGENTS invited to accept territory 
for this sturdy $50 machine which 
sells easily to offices and homes. 


Allen Typewriter Mfg. Co. 


901 Hamilton St., Allentown, Pa. 
New York Office, 93 Nassau Street 




















Remington’s European Sales Manager Visits 
Headquarters. 

One of the prominent visitors to America on the occa- 
sion of the recent convention in New York of the Reming 
ton typewriter branch office managers of America was RK. H. 
Carrad, the general sales manager of the Remington Type 
writer Company for Europe. 

This was the second visit to America of a man who has 
been prominent in the European typewriter field for many 
years, and who, since the retirement of G. M. Cassatt, has 
been the official head of the Remington European forces. 

Mr. Carrad is one of the typewriter veterans of Europe 
His typewriter career began in Birmingham, England, in 
September, 1897, and ever since he has served continuously 
either with the Remington Typewriter Company or one of 
its subsidiaries. During this time he has encountered about 
as varied and interesting an experience as ever falls to the 


lot of a typewriter man. 


Mr. Carrad was branch office manager at Bristol, Eng 
land, from January, 1903, to December, 1908, and manager 
of the Remington office at Amsterdam, Holland, from Jan- 
uary, 1909, to November, 1912, at which time he was a 
pointed supervisor (under European department) of the 
Remington business in, Germany, Austria-Hungary, the 


Balkans, Russia, Norway and Sweden, with headquarters at 
Berlin. 


When the great war broke out in August, 1914, the inevit 


able happened and Mr. Carrad was interned in Germany 
during the period of the war. This was an experience more 
interesting than pleasant, and it lasted several years, as M1 
Carrad was unable to return to England until early in the 
vear 1918. 

Immediately after his return, he devoted his energies to 


the reorganization of the American Writing Machine Com 
pany, Ltd., in England and continued this work until May, 


1 


1919, when he became assistant to Mr. Cassatt, then the 


general director of the company for Europe. On the re 

tirement of Mr. Cassatt in January, 1922, he became general 
sales manager of the Remington European division which 
comprises Great Britain, all of the Continent of Europe, and 


al 

in addition all of the eastern countries bordering on the 
Mediterranean. This is a big and varied field, and in the 
present disturbed condition of Europe and the Near East, a 
fie'd which calls for all the constructive abilities which M1 
Carrad is known to possess. Mr. Carrad undertook his new 
duties with characteristic energy, and it is significant of the 
quality of his management that in spite of difficulties, war 
and rumors of war, the Remington business throughout 
Europe has made most encouraging progress during the 
past year. 

Mr. Carrad has a genial and attractive personality which 
won for him hosts of new friends on the occasion of his re 
cent visit, and it is the hope of every Remington domest 
manager who had the pleasure of making his acquaintance 
at the recent convention that his visits to America will be 
more frequent in the years to come. 


Another Calendar. 


The J. C. Blair Company, manufacturers of writing and 
pencil tablets, are favoring their friends and customers with 
a handsome wall calendar bearing a picture of a beautiful 


child in colors working with a pencil at a small desk. 
The calendar is supplied with a tasseled silk cord as a 


hanger. 


Office Appliance Manufacturers Meet in March. 

The National Association of Office Appliance Manutfac 
turers will meet at the Drake hotel, Chicago, on the eighth 
and ninth of this month. 

The Yawman and Erbe Manufacturing Company has 
joined the association and will be represented by Francis 


J. Yawman, sales manager. 
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GF Allsteel Safe 
with Underwriters’ 
Class ‘‘A”’ Label 





Wise Dealers Push a Complete Line 


The new and better GF Allsteel Safe with the Under- 
writers’ Class A Label, is bringing business to Allsteel 
dealers. Its fine appearance and sturdy construction 
is creating new customers for the entire Allsteel line. 


Allsteel dealers are profiting through sales of safes 
and through demands for other Allsteel products. 


You can increase your volume of business by selling 
this complete line. Write now for particulars. 


The General Fireproofing Company 
Youngstown, Ohio 


Branches: New York Chicago Boston Philadelphia Atlanta 
Minneapolis St. Louis San Francisco Newark 


Export Dept.: 438 Broadway, New York—Cable Address ‘‘Genfire’’ 





The Complete Line of Office Equipment 
2] 2a eR Se 
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St ronger-More Durable 


At avadkditional cost of onl 








gives the added strength and durability 


The metal hinge on the new I-P Class MC, Endlock, and 
Class MD, Toplock, sectional post binder adds strength 
at the point of the greatest wear and increases the 
durability of the binder as a whole. 


And the price is only 25 cents more than that of the 
binder with the canvas hinge. 


This metal hinge sectional post binder at an additional cost 
of only twenty-five cents over the canvas hinge binder is a 
new development in post binder construction. 


I-P Class MC and MD sectional post binders are 
long-wearing and economical. These are two important 
factors the wise buyer will not overlook. 





IRvING-Pitt MANUFACTURING Co. 


} 
| NEW YORK KANSAS CITY CHICAGO 
LONDON, ENGLAND— PARIS, FRANCE ZURICH, SWITZERLAND BRUSSELS, BELGIUM 

The Macey Company, Ltd Caribonum Societé Anonyme, Caribonum Societé Anonyme Caribonum’ Societé Anonym 


»-66 Houndsditch 10 Rue De Seze 28 Schutzengasse 16 Rue D’ Edinbourg 





w& 
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Fairbanks Store Opened. 

[he new store of J. L. Fairbanks & Company, Federal 
and Franklin streets, Boston, Mass., was opened February 
1. Floral tributes and congratulatory messages were sent 
by numerous friends. The business was founded in 1798 
by Josiah Loring. Several locations have been occupied 
since that time. The new store permits increased space for 
the display of stock, and for desks of the executives. Sev- 
eral interesting paintings were displayed during the open- 
ing, as well as old bindery tools and a bound ledger made 
over one hundred years ago. 





H. S. Dennison a Judge in Essay Competition. 

Henry S. Dennison, president of the Dennison Manu- 
facturing Company, is one of five judges in an essay com- 
petition arranged by the J. Walter Thompson Company, 
advertising agency, 244 Madison avenue, New York, N. Y. 
The topic is “A Statistical Index of the Purchasing Power 
of Consumers in the United States.” Three prizes of $1,500, 
$800 and $500 are offered. Details regarding the contest, 
which closes September 30, 1923, may be had from the ad- 
vertising agency. 


Adams, Cushing & Foster Promotes Moorhouse. 

Henry Moorhouse has been appointed to the outside sales 
staff of Adams, Cushing & Foster, Inc., Boston, Mass. He 
is widely-known to the Boston trade, having been an in- 
side salesman, and in charge of certain departments of 
the wholesale establishment of Adams, Cushing & Foster, 
Inc. Mr. Moorhouse joined the organization as a boy, and 
has been connected with it ever since, excepting the period 
spent in military service. 


Major Richards a Delegate to Rome Meeting. 

Major George H. Richards, vice president of The Dalton 
Adding Machine Company, is one of eight delegates which 
will represent the Merchants’ Association of New York at 
the second general meeting of the International Chamber 
of Commerce, Rome, March 18-24. He has charge of the 
overseas business of his company, and is active in various 
export associations 


Petitpain Represents M-B-P at New Orleans. 

The Miller-Bryant-Pierce Company, Aurora, IIl., has ap- 
pointed D. F. Petitpain manager at New Orleans, covering 
that city and surrounding territory. Mr. Petitpain succeeds 
the late Louis J. Shaner. He had been assistant manager 
under Mr. Shaner. 


Business Show at Oregon College. 

A business show, the first held at Corvallis, will be held 
by the Oregon Agricultural College, Corvallis, Ore., March 
9-10. The show will be held in the new commerce build- 
ing, and will demonstrate modern office appliances and 
business methods 


Warsaw Printer Adds Furniture and Stationery. 

The Warsaw Printing Company, Warsaw, Ind., has 
added a complete line of office equipment, office supplies 
and stationery. A. W. Gove, the proprietor, has taken on 
standard lines, such as the “De Luxe,” “All-Steel” and 


Weis 


Parker Sales Manager on Southern Trip. 

H. L. Blackman, sales manager of The Parker Pen Com- 
pany, is directing newspaper advertising campaigns from 
the field. His schedule brought him to New Orleans, La., 
and Houston, Texas, the early part of March. 














Rohinson 


has put the waste basket 
into the front rank of im- 
proved office appliances. 





The old way—always 
in the way. Occupy- 
ing what ought to be 
productive floor space. 
Easily tipped over. 
Papers overflowing. 





Robinson NUWAY 
a metal waste bas- 
ket hung in un-used 
space, saving expen- 
sive floor space, fire- 
proof, indestructible. 
Instantly removable. 














Robinson NUWAY No.1 
hangs from a rubber 
tipped rod, expanded by 
a thumb nut. Won’t mar 
either wood or metal 
desk. As easy to hang or 
remove the NUWAY as 
to stand the old waste 
U basket on the floor. 


























Robinson NUWAY No. 2, 
for typewriter desks, 
hangs from a_ bracket 
attached to the under 
side of the desktop ledge. 
The Basket is instantly 
removable. May also be 
used for receiving let- 
ters, copies, parcels, etc. 





Used by the largest corporations to save 
floor space and promote efficiency. 


Nationally advertised. Dealers write for 
prices and liberal discounts. 


Robinson A lanufacturing Co. 
U estfield, Massachusetts. 


Manufacturers of Rebinson Reminder and Robinson Readipad 
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“ALL 
THE 
WORLD 
LOVES 
A 
WINNER”’ 





INDICATOR 


Satse! 


THE AMERICAN VISIBLE (the only 
visible) is the modern, “up-to-the-minute” 
numbering machine. 

In addition to its visibility, it has NO EQUAL 
AT ANY PRICE in smoothness of operation, 
speed, accuracy and durability. 

Its sales have grown faster than those of any 
other numbering machine. 

More are being sold to-day than ever before. 


DEALERS: Are You Sharing In 


Our Success? 


Have you singled out this machine as a leader? 

Do you know that large corporations all over 
the country are discarding the old style blind ma- 
chines and replacing them with American 
Visibles ? 

Our folders imprinted with your name bring 
orders. 


PRICE: Model 41—three movements........ $15.00 
: Model 21—nine movements......... $20.00 


AMERICAN NUMBERING MACHINE CO. 


220-230 SHEPHERD AVE., BROOKLYN, é. Y. 


CHICAGO BRANCH, 123 W. ativan Street 
Foreign Branches 
VICTORY -IDOER PRI NG MACHINE co., LTD. 
Houndsditch - London 
CARIBONUM SOCIETE ANONYME 
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Getting Acquainted with Foreign Customers. 


Commerce Reports] There is all the difference in the 


world between filling foreign orders and doing an export 
business. Not long ago a successful export manager re 
lated his experiences to a body of credit men which met to 
discuss the problems of export credits. The burden of his 
speech was the need of getting acquainted with the foreign 


customers. 


\ novel, though surprisingly simple device, is employed 
by this intelligent sales director to bring the customer 
closer to the sa'es office Every salesman calling on foreign 
business men for this firm is required to send in, with each 


order, photographs of the exterior of the purchaser’s store 
and two or three of its departments 

The results of this practice have been, in the main, to 
increase the line of credit extended to the customer. In one 
of these photographs a packing case showed that the cus 
tomer was purchasing certain goods in England. The name 
of the English supplier had not been furnished by the cus 
tomer in opening business relations. The sales director 
communicated with the English house and found it ex 


+ j 


tended a very liberal credit, and was most satisfied with this 


trade. 

The sales director looked up his secord and found that 
he was extending, say, a $5,000 credit. The next step was 
not to increase the line of. credit extended, but to realize 


that the shipper was not getting enough business out of 
this customer. 

At this same meeting of credit men (which took place in 
January, 1923, in New York, N. Y.) a series of incidents 
was related illustrating the gratifying manner which nu 
merous honorable firms have met their obligations dating 
prior to the crisis of 1920-21. And in every instance this 
reassuring credit experience was based upon co-operatio1 
between the credit grantor and the customer, and upon a 
thorough mutual understanding growing out of personal 


acquaintance 


Stenographic Course Urged at University 
In an address before the Business and Professional 
Women’s League at Madison, Wis., Col. J. W. Jackson ad 
vocated that stenography be made a requisite as freshmai 


work for women at the University of Wisconsin. He de 
clared that every woman preparing for a business career 
should acquire stenography. Instances were cited in which 


university graduates, who had _ specialized commercial 
work were unable to fill positions as secretaries becaus¢ 
they lacked the stenographic accomplishment. Col. Jack 
son held that loyalty, punctuality, neatness and courtesy 


were necessary qualifications for the woman in business 


Rubber Latex in Paper Manufacture. 

The Department of Commerce has prepared a reprint 
of an article. “Rubber Latex in Paper,” which appeared 1 
the Paper Trade Journal, December 28, 1922 [his was 
written by technicians of the Bureau of Standards, and nat 


rates tests made in the use of rubber latex in producing 
book paper, wrapping paper and writing paper. While all 
the claims of the inventor of the process were not sustained 
the results showed possibilities of improving paper by the 


use of rubber latex 


Stationers Help Mark Colorado Roads. 
Several Denver stationers are active in a campaign 
mark the principal highways of Colorado with enamel 
signs. This work is being done by the Mountain States 

\uto Association. The board of directors of this body 
cludes C. A. Kendrick (president, Kendrick-Bellamy Con 
pany), Earl Kistler (secretary, Kisteler Stationery Com 
pany), John P. Brooks (secretary, Smith-Brooks Printing 
Company). 
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~ Why Byrons Are Repeaters 
The Davey Tree Expert Co. writes: “Because we have found your. typewriter 
ese desks so uniformly satisfactory, we feel that you are entitled to this informa- 
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coal tion. You may rest assured that any further purchz ses that we may make of any 
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Jack- 
atten Ordinarily a typewriter desk 1S nothing more than crease the volume of correspondence and re- 
‘ a holder for a typewriter. But Byron Typewriter duce the strain on the stenographer, busi- 
Cabinets have more than twenty time-saving fea- ness men consider them a very construc- 
; ; . ; , : ta pr ; Byron 
tures not embodied in the usual typewriter desk. tive and essential part of their business. Flat Top 
For instance—separate compartments for every Send for illustrated literature and ommntidies 
aa kind and size of material used, all in sight and in azétractive dealer proposition. take the seca. 
oe Mee easy reach when the cabinet 1s open; a copy holder BYRON DESK COMPANY, hinged, partitioned 
: er directly in front of stenographer’s eyes; a top that (Formerly Byron Typewriter ine Dens ae. 
‘ _— may be closed without disturbing work in machine Cabinet Co.), Woodland Write for literature. 
“ge or on desk. Result: Stenographic work can be Avenue, Louisville, ; es 
= a done in two-thirds the time. Because Byrons in- Kentucky. , 
ained, 
B a I 
ion to YR 





sate TYPEWRITE R, 
y Be CABINETS 


Com- Cc 


rinting 














104 


OFFICE APPLIANCES 


Mar 


h 








Wy 
G: 


MS 

i, KA 
Q Jj SY 

. QL Ufa. 


Ml . 


Held this way— 
the Medium 
Round Pointed 
Nib suits a vast majority 
of writers and works well 
on all papers. 











Held this 


way—use 
Account- 
ant Point. 
Writes with an unshaded 
light, butclear,strokethat 
requires no blotting. 




















How do you 

























The best thing a stationer or 
office outfitter can do is to have 
a customer leave his store thor- 
oughly satisfied with his pur- 
chase. 


Pen users are all more or less 
finicky. 


Watch the way a prospective 
customer holds his pen when he 
is making a selection, and the 
illustrations shown here will give 
you an opportunity of putting 
into his hand exactly the pen 
that suits him. 


Service of this kind is appreci- 
ated and is reflected in bigger 
sales, and goes far to establish 
the prestige of the store as know- 
ing their business thoroughly. 


There is a Waterman pen and 
a Waterman point that will ex- 
actly fit the handwriting of any- 
one who comes into your store; 
therefore, when you sell Water- 
man’s you are sure of satisfying 
a customer. 


L. E. Waterman Company 
191 Broadway, New York 


Boston Chicago San Francisco 


























hold your pen? 


Left-handers will 
find pen perfec- 
tioninthis Turn- 
Up Point. Cannot catch 
orsplutter. Obtainablein 
fine, coarse or medium 
stroke. 


{ 
: 








Held this 
way — you 
should use 
a Manifold 
Point. It is a great favor- 
ite with “back-handers” 
and high-speed writers. 














Held this way—you will find that an Oblique Stub 
gives you the greatest degree of pen satisfaction. 
It fits the slant at which it touches the paper 
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Census Department Statistics on Envelopes. 

The Department of Commerce announces that according 
to reports made to the Bureau of the Census the value of 
products of establishments manufacturing chiefly envelopes 
amounted to $43,910,000 in 1921, as compared with $39,664,- 
000 in 1919 and $18,481,000 in 1914, an increase of 10.7 per 
cent from 1919 to 1921, and of 137.6 per cent for the seven- 
year period 1914 to 1921, 


signed to other industry classifications—‘“stationery goods,” 


In addition, establishments as- 


“paper boxes,” etc.—reported the production of envelopes to 
the value of $1,837,000 in 1919 and $1,631,000 in 1914; cor- 
responding figures for 1921 are not available at this time. 

Of the 123 establishments that reported products valued 
at $5,000 and over in 1921, twenty-six were located in New 
York; twenty-one in Illinois; thirteen in Massachusetts; 
eleven in Pennsylvania; ten in Missouri; nine in Ohio; five 
each in California and Minnesota; four each in Michigan 
and Wisconsin; two each in Connecticut, Maryland, Vir- 
ginia, and Washington; and one each in Georgia, Indiana, 
Maine, Nebraska, New Jersey, Texas, and Utah. New 
York, the 


15.9 per cent of the total value of products for that year. 


leading state in the industry in 1921, reported 


In January, the month of maximum employment, 8,656 
wage earners were reported and in September, the month 
of minimum employment, 7,555—the minimum representing 
87.5 per cent of the maximum. The average number em 
ployed during 1921 was 7,944 as compared with 8,129 in 
1919 and 6,970 in 1914. 

[he statistics for 1921, 1919, and 1914 are summarized in 
the following statement; the figures for 1921 are preliminary 
and subject to such change and correction as may be found 
necessary from a further examination of the original re- 


(1921) Zs; (CIS) - 5; 


[The 1921 figures do not include one establish- 


Number of establishments 
(1914) 8&5. 
ment with two wage earners, reporting products valued at 
less than $5,000. In 1919 data on one establishment with 
three wage earners, and in 1914 five such establishments, 
with fourteen wage earners and products aggregating $13,- 
000, are included in the figures, with the exception that 
they were not listed in “number of establishments.”’ | 

Persons engaged (1921) proprietors and firm members, 
46: salaried employes, 1,485; average number of wage earn- 
ers, 7.944; total, 9.475. (1919) proprietors and firm mem- 
bers, 33; salaried employes, 2,331; average number of wage 
earners, 8.129; total, 9,493. (1914) proprietors and firm 
members, 28: salaried employes, 1,037; average number of 
wage earners, 6,970; total, 8,035. 

Salaries and wages—(1921) salaries, $3,373,000; wages, 
$8,181,000; total, $11,554,000. (1919) salaries, $2,798,000; 
wages, $6,650,000; total, $9,448,000. (1914) salaries, $1,320,- 
000; wages, $3,378,000; total, $4,698,000. 

Paid for contract work—(1921) $239,000; (1919) $45,000; 
(1914) $23,000 

Cost of materials—(1921) $24,052,000; (1919) $21,965,000; 
(1914) $10,235,000 

Value of products—(1921) $43,910,000; (1919) $39,664,000; 
(1914) $18,481,000 

Value added by manufacture, showing value of products 
less cost of materials—(1921) $19,858,000; (1919) $17,699,- 
000; (1914) $8,246,000 


Colorado’s Annual Industrial Exhibition. 

The Colorado Manufacturers’ and Merchants’ Association 
held its annual industrial exhibition and prosperity carnival 
at the Denver auditorium last month. The exhibitors in- 
cluded the Smith-Brooks Printing Company, Frankel Sta- 
tionery Company and Superior Safety Ink Company. 
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Globe-Wernicke 7000 Steel Line 
Sells Quickly Because of 


Greatest Economy of Space. 

Lowest Cost Per Filing Inch. 

Best Side Extension Slide Made. 

Positive Locking Follower Blocks. 

Protection Against Fire. 

Elegant Finish that will never lose its 
beautiful appearance. 

Artistic in Design. 

Drawers that work perfectly. 

Solid Brass Trimmings. 

Substantially built solid steel walls. 

Greatest Strength of Any Uprights Made. 


Write for Catalog 8200 


Fhe Globe“Wernicke Co. 


Cincinnati 
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Cut in Quantity 


The Pearl and Golding Hand Lever Cutters 
cut up to two and three inches of stock at one 
time. Just the thing for banks, stationers, 
multigraphers or anyone having heavy cutting 
work to do. Illustrations below. Several 
sizes. Broadly guaranteed. 





Trim With Accuracy 


Use the Boston Cutter. Best single sheet cut- 
ter made. Furnished complete with adjusi- 
able front, side and back gages. Ideal for 
cutting and trimming paper, cardboard, wood- 
veneer, thin leather, canvas and rubber fabric. 
Sizes up to 36 inches. 





Save the Waste Paper 


The Golding Tablet Press conserves waste 
paper by making it up into handy scratch pads 
or tablets. Two sizes holding up to 5,000 
sheets of size up to 8}x16 inches. Can also 
be used for bundling. 





WRITE FOR QUOTATIONS 


GOLDING MANUFACTURING CO. 


Franklin, Mass., U. S. A. 


We also manufacture the Golding Art Jobber, 
Golding Jobber, Pearl Press, Official Hand 
Press, and Golding Power Paper Cutters. 
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Railroads Oppose Reduced Mileage Rates. 

Early last month the Interstate Commerce Commission 
recommended that 250 Class 1 railroads sell interchangeable 
mileage books at a reduction of twenty per cent. This was 
the result of the eftorts of the National Council of Travel 
ing Salesmen’s Associations. It is expected that the rail 
roads will arrange a test case in the United States district 
court at Washington, D. C. The railroads figure that ap 
proximately thirty per cent of the passenger traffic is travel 
ing salesmen. These will naturally be the largest users of 
the new mileage book 

The recommendation called for mileage books of the in 
terchangeable type, similar to those in use before the war 
They were abandoned at that time on order of the United 
States Railroad Administration. These new books will be 
the equivalent of 2,500 miles of travel, containing $90.00 
worth of coupons, sold at $72.00. The books were to be 
placed on sale March 15. 

\. M. Loeb, president of the National Council of Travel 
ing Salesmen’s Associations, speaking at a recent meeting of 
one of its affiliated bodies in New York, made the following 
statement: 

“While we worked strenuously throughout the fight for 
the issuance of the interchangeable mileage books at a re 
duction of one-third, we are nevertheless gratified that we 
have gained the twenty per cent saving, which will be of 
marked benefit to the business interests of the country. Ac 
cording to the carriers’ own estimate, submitted to the In 
terstate Commerce Commission during the recent hearings 
this book will affect thirty per cent of their total volume of 
passenger traffic, and that will mean a saving in the cost of 
doing business—which directly affects the cost of living 
fF $60,000,000 annually. 

“In my opinion, the chief benefit will not be the mere 
saving of $60,000,000. I fully believe that every dollar oi 
the 


this vast sum, and much more, will revert to railroads 


ie high cost 


through the added impetus this reduction in 1 


ot travel will give to business generally One of the most 
agzravating deterrents to trade during the past several 
years has been the extremely high cost of ‘going after it 


As rates were advanced, men were called in, sales forces re 
duced and the respective territories enlarged. Where a firm 
formerly sent its men into the smaller towns, they elim: 


nated the less important places. Now the wide-awake and 


aggressive houses will reverse the process, and put mort 
men in the field, tighten up their territories, have their 
men call more often on their trade, and to ‘make’ these 


smaller towns that have been neglected. The result of this 
energizing of a nation’s selling efforts will mean a new 
stimulus to industry, increased volume which means quicl 
ened turnover, busier factories, reduced overhead, reduced 
cost of living—and a general improvement in the natio1 


prosperity ! 


“Now, that the National Council of Traveling Salesm: 
Associations has achieved this worth-while concession, ws 
are going ‘tooth and nail’ after another and more inequit 
able burden on business, the onerous and discriminator 


fifty per cent. Pullman surcharge which is exacted by the 
railroads in excess of the standard passenger fares. It is 
not a government tax, as Many people suppose, nor does 

in any way benefit the Pullman company, but goes directly 
and entirely to the railroads. It is simply another inher 


1 


tance of the war, when it was permitted by the railroad 
administration as an added source of needed government i1 
come during the costly experiment of Federal operatio 
There is no excuse for it, whatsoever, under private op 
eration. 

“Bills for the repeal of the Pullman surcharge have bee1 
introduced in both the Senate and House. We are advised 


that this measure has almost universal approval; and we ar‘ 
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Seal-joint Fire-proof Vault Doors 
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of SCIENTIFICALLY CONSTRUCTED PROTECTIVE DEVICES 


Made by 
The National Safe Company 








Division of The Steelcraft Corporation of America 
Cleveland, Ohio, U.S. A. 
Specialists in Protection Since 1883 


The above is a reproduction of a broadside which is part of the ‘‘National Dealers Co-operative Sales Plan.’’ 


The National Safe Company is committed to a 100% ‘“‘DEALER” policy. 


A few territories still open for exclusive sales franchises. 
LIVE DEALERS WILL ACT PROMPTLY 
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hopeful of its early passage, possibly by the present spe- 


1 


ial session. Inasmuch as this legislation does not call for 
hearings before the Interstate Commerce Commission, and 
does not involve constitutional rights, but is simply the 
congressional decision to rescind an order originally issued 
during the war, through permission of Congress, by its 

n-authorized railroad administration, it is expected that 
the act will become operative immediately following its 


nassarce 


Mr. Loeb said that he believed, “Now, that the 912,000 
raveling salesmen of the nation are awakened to a full 
sensibility of their latent power and importance, there will 
be a solidification of purpose and unification of effort 
1rough the medium of the National Council, which is the 
only nationally organized group of traveling salesmen’s 
associations representing all divisions of American indus- 


try—and which is constantly promoting and fostering nu- 
merous measures for the betterment of the commercial, 
financial and industrial structures of the country 

Colonel Theodore Roosevelt (‘Teddy Junior”), an ex- 


traveling salesman and the present Assistant Secretary of 
, 


the Navy, is chairman of the associate membership divi- 
sion of the National Council of Traveling Salesmen’s Asso- 


Federal Income Tax Requirements. 
making out his income tax return for the year 1922, 
the taxpayer is required to include all items of gross in- 
come. In the case of a storekeeper the gross income con- 
sists of the gross profits on sales, together with income 
from other sources. The returns must show the gross 
sales, purchases, and cost of goods sold. To reflect net 
income correctly, and to ascertain gross income, inventories 
are ordinarily required as of the beginning and end of each 
taxable year. The professional man, doctor, lawyer, den- 
tist, must include all fees and other compensation for pro- 
fessional services 
[he farmer is required to report as gross income all 
rofits derived from the sale or exchange of farm products, 
cluding crops and live stock, whether raised on the farm 
or purchased and resold. A farmer who rents his farm on 
the crop sharing basis must report such income for the 
years in which the crops are sold. Profit obtained from the 
sale or rental of farm lands also must be reported 
In order that they may obtain full advantage of the de- 
ductions from gross income to which they are entitled, tax- 
payers are advised by collectors of internal revenue to study 
carefully the instructions on the forms for making returns 


under the head “Income from Business or Profession.” 


‘o avoid penalty, income tax returns must be filed with 
the collector of internal revenue for the district in which the 
taxpayer lives or his principal place of business on or be- 
fore midnight of March 15, 1923. 

Where additional time is required because of illness or 
absence of the taxpayer from home, the collector may 
grant, upon application before the return is due, March 15, 
an extension of not to exceed thirty days. If an accurate 
return cannot be made within the thirty days’ extension 
period, a request for a further extension must be made to 
the Commissioner of Internal Revenue, Washington, D. C 
Collectors have not authority to grant an extension exceed- 
ing thirty days 

Failure to make a return on time subjects the delinquent to 
a penalty of $1,000 and an additional penalty of twenty-five 
per cent of the amount of tax due. If the failure is wil- 
ful, however, or an attempt is made to evade the tax by 
f 


filing a false return, the offender is liable to imprisonmeut 


and to a tine of not more than $10,000 and costs, in addition 
to a penalty of fifty per cent of the amount of tax evaded 


will do 
the work of 


ko © 


typists 


Speed Up Sales! 


You can speed up sales now and do it at very little expense if 
you use a Rotospeed Stencil Duplicator. You can get new 
business and increase the volume of old business easily, quick- 
ly and cheaply, by means of effective and ioempenaine lia 
mail advertising, sales letters, announcements and bulletins, 
price lists, collection letters, illustrated folders—you can get 
all of these out quickly and easily in your own office. 

are the surest means of business building at this time. 


ROTOR PARE 


Here is a machine that prints form letters for 20 cents’ a 
thousand,—good clean-cut letters with all the power of type- 
written originals. Any operator can turn them out at the 
rate of 75 a minute—enough for a large mailing list in an hour. 
Simply write, typewrite, draw or rule on the Rotospeed stencil 
—attach stencil to machine, and turn the handle—that's all. 


Cheapest and Easiest Printing 


Anyone can operate a Rotospeed machine. Even illustrated 
folders are easy to print with Rotospeed, and the cost of such 
printing—only 20 cents a thousand copies—is so low that 
you will find your printing bills greatly reduced. Roto: 

will save more than half your present printing bills, and will 
do more work than you now do. 


Free Trial—Easy Payments 


We want to teli you how you can have the Rotospeed in your office on trial: 
You can use it as if you owned it. You can demonstrate: ts worth before 
you buy it. And then you can pay for it in small monthly payments if 

prefer. Just sign and mail the coupon. You assume no expense or obligation 


The Rotospeed Company 
935 E. Third St. Dayton, Ohio 


Cut Out and Mail Today 


THE ROTOSPEED CO., 935 E. Third St., Dayton, Ohio 


(1) Please send samples of work, booklet and details of your Free Trial 
Offer and Easy Payment Plan. This does not obligate me in any way. 








Address. 
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Start your 
permanent office 


NOW! 


Perhaps you are one of the many business 
men who have decided that they will install 
Art Metal equipment some day, yet hesitate 
to change all your equipment at once. 





Sixty-seven styles of desks—for every 
type of office work, roll-top, flat-top 
and desks for special purposes. 


You don’t need to wait until you can furnish 
your entire office. Art Metal tones into any 
office background— harmonizes with any kind 
of furniture you may have. Start today with 
one piece of Art Metal and add to it as your 
requirements grow. Then some day you'll 
find you have built up the efficient, perma- 
nent office your business should have. 





Waste basket in Art 
Metal steel. Style 129. 


No matter how you gauge the value of office 
equipment—convenience, durability, com- 
pleteness of line, fire resistance or attractive- 
ness of appearance—Art Metal superiority 
demonstrates itself. 








Look over the equipment shown on these 
pages and pick out the piece you have especial 
use for in your office today. Then let the Art 
Metal representative show you how little it 
costs to equip your office for permanence. 


A Style 741, four- 
drawer vertical let- 
ter file—one of 22 
styles of upright 
units—and stand- 
ard of the world. 





Art Metal Agents will be in- 
terested to know that this double 
page advertisement is appear- 
ing in the April issue of 





“System”—the Magazine of 

Just one cf the many styles A 

of Art Metal Unit Card In Business. 

dex Cabinets with single or 
double walls. 





a 
eae: 





The Sectional Counter Line — 
Individual Filing Cabinets of 
ust the right height for use as 





counters. 


- 
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(You can 


meet every need 
in Art Metal 


Art Metal is the product of thirty-five years 
skill and experience in manufacture, dating 
back to the first piece of steel office equip- 
ment ever built. 


Led PIS coe Ng em Bs 





Tables for office, workroom or 
vault may be had in Art Metal 
This is style 1963 





PORNO Cre SNE a AS Oo 


You have seen Art Metal in offices and banks 
many a time—it is the equipment used in 
75% of the offices equipped in steel. Find out 
why thousands of offices, banks and stores 
everywhere have adopted Art Metal as the 
ideal equipment for permanence. 


Art Metal Wide-scctions 
and Halfsections— 
a complete intermem- 
bering series of steel fil- 
ng devices offering great 
flexibiliry of arrange- 
mene They expand, 
both vertically and hor- 


The Art Metal representative nearest you will 
give you, without obligation, full information 
on any item of steel equipment. If you do 
not know the Art Metal store in your locality, 
write us for the name. Check the equipment 
you need today and find out what Art Metal 
can do for you. 


izontally 





Upright Unit Filing Cabinets Steel Desks 


Sectional Filing Devices Card Indexes 
Counter Height Files Office Tables 
Underwriters’ Steel Safes Steel Shelving 


ART METALCONSTRUCTION CO. 


JAMESTOWN, N. Y. 


For the Records 
you want “on 
wheels '’— an Art 
Metal VaultTruck 
or Omnibus from 
Widesections and 
Halfsections as - 
sembled to meet 
your needs. 





Art Metal Safe 
Underwriters 
Laboratories la- 
bel, class A or 
classB. Interior 
equipment com- 
posed of Wide- 
_ ' sections and 
- Halfsections for 

a the individual 
ee needs of your 


~~ business 
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Directors Table 
No. 321-A 


This is a handsome table. It is a table that sells—a 
table that will move quickly from the dealer’s floor 
—a table in which there is real profit. 


It pays to handle Samson Tables. They have been 
and are being well advertised. Sales and orders, 
turnover and profit indicate there is a marked con- 
sumer demand for Samson Tables. 


Samson Tables are responsible for Samson reputa- 
tion. The materials, the construction and the work- 
manship have combined to keep Samson to the fore 
—have succeeded in making the Samson line the 
fastest selling office and director’s tables in America. 


No. 321-A illustrated above is 42” by 96”. Other sizes 
are 34” x 60”—36” x 72”—48” x 120”. It is made in 
white quartered oak, although the same style and 
grade is furnished in mahogany also. Drawers are 
dovetailed back and front, 3-plywood framed-in 
bottoms, finished inside. Under-top is finished, and 
is reenforced with Cleat Construction. Standard 


Office Dull Rubbed Finish; special colors at extra 
cost. Unless otherwise specified is shipped with 
Brass Sockets; K. D., two of a size in crate. 


Write for Catalog 


Learn more about the Samson 
line. Send for our Catalog and 
for full information concerning 
our free advertising folders, 
counter cards, window displays, 
newspaper cuts and advertise- 
ments, prices and proposition to 
dealers. 


Mutschler Bros. 
Company 


Makers of Good Tables Since 1896 
NAPPANEE, IND., U. S. A. 


~ 





Right-hand leg sections 
show weak leg construc- 
tion typical of ordinary 
table legs built with 
varying thickness of 
stock. Left-hand leg 
sections show Samson 
strong legs resulting 
from “‘taper-miter- 
joint-boxed"’ method of 
securing Samson uni- 
form thicknessof stock 
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Forecasts Higher Prices on Wire Goods. 


An interview with Walter B. Rix, president and ge 


manager of the Barbee Wire & Iron V\ s, indicat 
rising trend in prices on stationers’ hardwar Mr. R 
chairman of the manufacturers’ committee on hardwar 
glassware, in the National Associatio1 tf Stationers 
Manufacturers. He is also a member administ 
council of the National Associatio1 Ma ictul 
Wire Work, so that he is in position t e well 
in this matter 

Mr. Rix says that unquestionably the prices of manufa 
tured steel goods, included in which w e the line « t 
tioners’ wire goods in which he is part larly interest 
will have to sustain increases. The p1 vire, fo 
ing the rising market of steel, has beer e! argely i 
vanced. This advance being more thai e advance 
is shown in the nominal increases in the base price, as th 
size extras have been increased so that smaller sizes 
wire, such as are used in wire baskets, ha sustained a 
large increase 

Incidentally in this connection, with the British c: 
of the rubber supply, price on rubber tubing such as is 
used for feet on wire baskets, has been very largely ad 
vanced, and further advances are looked for in the neat 
ture. Considering the amount of rubber tubing in an ord 
nary tray this would not Seem to be a very material mat 
ter, but when it is stated that on account of the volume of 
business which a large manufacturer would have in these 
goods, it is necessary to buy this tubing in ton lots, one cat 
see easily that these advances would be very noticeabk 

As a matter of fact these increases have been going on 
for some little time, but as it is necessary for a manufac 
turer to provide for his requirements and make up stock a 
considerable time in advance, the increases have not as vet 


been effective; that is, they have been absorbed in most 
but t 


stances by the manufacturers, 1e demand is great, 


] 


manufacturers are behind with their orders, and any low 


priced material is being used up. Mr. Rix says that he be 


lieves it will be only a short time before it will bs 


sary not only to make large increases in his 


line, but in the price of other steel goods 
No manufacturer wishes to overload his customers Phe 


manufacturers’ and the dealers’ interests are identical lf 


the retailer prospers the manufacturer will prosper with 
him, and the manufacturer knows that a rapid turnover for 
the dealer is a profitable basis for him to do business. Yet 
at this time manufacturers are practically unanimously ad 


vising their customers to be liberal in their purchases, not 


only on account of advantages which may be obtained on 


account of the approaching increase in cost of the voods 
but in order to have the goods on hand to supply theit 
customers’ wants, as present conditions predicate a short 


age. In fact, in most of the basic steel oducts today it is 


periods 


within | 


that even if it 


an impossibility to obtain any deliveries 
varying from three to eight months So 
were not an advantage on account of the question of price, 
under the laws of supply and demand, it is probable that 
weal 


further advances in price may be expected 


World Trade News by Radio from Chicago. 


In February the Chicago district office of the Bureau of 


Foreign and Domestic Commerce inaugurated a news serv 
the Westinghouss 


includes analyses of domestic 


ice, broadcasted from wireless statio1 


The new feature and foreign 


trade conditions, commodity reports, a review of foreign 


trade opportunities received by the bureau and special it 
the 


information bro 


concerning possibilities of developing for 
Other 


local news of interest to Chicago 


formation 


eign trade. idcasted will in 


+ 


trade, industry and manu- 


facture. 
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Mr. Dealer — 
Here’s a Dandy 
COUNTER SALESMAN 








and Window 












To make Money for you 





| 
| 
| 


Set This Sign 


(By its patent holder) 












‘‘TInstant”’ 


DESK 


and Handy 






4 WATCH YOUR SALES GROW! 


(Backed by our National Advertising) 





We have a SPECIAL PROPOSITION to make you. 
Write us—the Sign is FREE with your First Order. 


W.C. HORN, BRO. & CO., 200 Fifth Ave., NEW YORK 


Please Note Address of Our New Salesrooms and Offices: Fifth Avenue Building, (200 Fifth Ave.) Suite 1001-1003, New York 
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The most important thing 
in your office 


OUR desk! It’s the one piece of of- 
fice furniture you couldn’t get along 
without—the first thing you would 

think of if you were fitting up a new 
office for yourself. 

Yet few men know how to use a desk. 
There is probably more time wasted in 
desk work than in any other office occu- 
pation—and the worst of it is that it is 
usually high salaried time and the loss is 
correspondingly great. 

The “Y and E” Efficiency Desk 
brought to the office executive, the clerk, 
the salesman and the stenographer a 
highly efficient business tool which pays 
for itself over and over again in increased 
production and in saving of valuable 
time. 


has 


It is not only a fine piece of office fur- 
niture, solidly built and perfectly finished 





the 
slides, 


in every detail, even to frictionless 
roller bearing drawer but 
more than this, it organizes the work of 
its owner—puts everything he needs right 
at his finger-tips, for it is a desk and a 
filing cabinet combined. 


even 


There is no other desk on the market 
which even approaches this desk in con- 
venience and efficiency. 

To the dealer who sells it, the “Y and 
EK” Efficiency Desk is a business asset 
whose value can hardly be overestimated 

We have prepared a very interesting 
booklet which not only describes the Ef 
ficiency Desk and illustrates the various 
models, but gives many valuable hints on 
the correct way of organizing your day’s 
work. This book is called “The Execu 
tive’s Workshop.” A copy will be sent to 
you tree on request. 


YAWMAN,ADFRBE MFG.©@. 


355 St. Paul Street 
EXPORT 
Section 355 368 
Cable Address 
Western Union, A. B. 


Codes: 





ROCHESTER, N. \ 


DEPARTMENT 
Broadway, 

‘““YVAWMANERBE" New York 

C. Sth Edition Improved and Bentley’ 


New York City, N. ¥ 
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Six valuable features of 


Drawers operate on real roller bear- 
ings. A gentle pull rolls the drawer 
out to its full length. A gentle push 


rolls it shut. 


The “Y and E” patented drawer slide 


permits drawer to be opened to full 
length without sagging or dropping 


on the floor. 


The center drawer is arranged in 
convenient compartments for office 
tools- -pins, clips, pencils, rubber 
bands, ruler, scissors, bank-book, 


blotters, memo pads. 


4 


) 


the “Y and E” Efficiency Desk 


The two upper drawers have adjust- 
able compartments for stationery. 


The two lower drawers are arranged 
as vertical files. Here, the owner 
may keep personal correspondence, 
catalogs, circulars, telephone book, 
business data all instantly accessible 
and neatly arranged. 


“Y and E” System Service is avail- 
able to each purchaser of an Effici- 
ency Desk. His work is mdividually 
analyzed and his records are ar- 
ranged to suit his needs so that each 
desk is virtually built to suit the 
user. 





115 








APPLIANCES 


OFFICE 











116 











March, 1923 OFFICE APPLIANCES 117 


Koch Brothers in New Store. 


Koch Brothers, Inc., Des Moines, lowa, are now oper- 


ating in their new store, Fourth street and Grand avenue. 
The business was purchased many years ago by Koch 
Brothers, then only a printing and binding plant A 
salesman was put on to sell binding and printed form 
ooks. A constant demand was experienced for stationery, 
nd the business gradually enlarged its scope. It now oper- 
ites one of the most complete and extensive stores of its 
kind in Des Moines. The corporation has inclusive repre 
sentation for The General Fireproofing Company The 
Sam’l C. Tatum Company, The Rand Company, Olson 
Desk Compar id Sikes Company 


Before moving the company had been in its former loca 
more than twenty-five years. A lease of the site at 


Fourth and Grand avenue was signed for ninety-nine years. 


yermits ample space for expansion. The ground space 
1s 150x100 feet At present about half of this is occupied 

the Koch business. The building is two stories high 

[Three city salesmen are specializing along definite lines. 


Mr. Gonser handles visible and other forms of indexing. 
W. Lee Fergus (formerly with the Marshall-Jackson Sta- 
tionery Company, Chicago, Ill.) is in charge of the loose 
leaf work The furniture sales are managed by J. J 
Doyle (formerly with the Fleenor Office Equipment Com- 
pany, Minneapolis, Minn.). He has had twenty-six years’ 
experience in this field. 

[he outlook for office furniture and sationery business in 
Des Moines is very bright. There is now on the way to 
completion in Des Moines more office space than in any 
other city in the West. This will be one of the surprising 
features that members will note when the National Asso- 
iation of Stationers and Manufacturers meets in the city 


this year 


Woosley Manager at Pittsburgh for “Y and E.” 
C. G. Woosley has succeeded W. H. Shortlidge as man- 
ager at Pittsburgh for®the Yawman and Erbe Manufac 


turing Company Mr. Shortlidge is gratifying an ambition 
to travel, and has taken on the Ohio territory. Mr. Short 
lidge gained the greater part of his business experience in 
London, England, where he sold typewriters, managed 
yranches and instructed new salesmen. He joined the “Y 


ind E” organization in July, 1915, covering parts of Penn 
sylvania, Maryland and Delaware. His success led to man- 
agership of the Pittsburgh branch in 1919. 

C. G. Woosley entered the “Y and E” service at Pitts- 
urgh in 1914, and served as city salesman for nine years. 
His local experience, knowledge of the line and salesman- 


ship won the promotion for him 


“Informashow” at Purchasing Agents’ Meet 
An “Informashow” will be held in connection with the 


innual convention of the National Association of Purchas- 


ing Agents at Cleveland, Ohio. in May This feature was 
tried for the first time at last year’s convention, held at 
Rochester, N. Y It enabled the members in attendance 


to participate in a “business show” designed for their bene- 
fit. In February about half of the available exhibit space 
Cleveland had been engaged, and pending applications 


indicated that all the space will be occupied 


Buyer’s Record of Salesmen Who Called. 
Solving the Problem of Meeting Salesmen” in The Pur 
chasing Agent for February tells of a system worked out 
to enable the purchasing agent to keep a record of his call 
ers, and the orders given. This is an essential detail in some 
organizations. The article explains the system, and method 
of operatio salesmen of filing equipment will find per 


usal helpful in working out similar plans for the buyers’ 
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A most comprehensive 
line of superior Loose Leaf 
Merchandise manufac- 
tured with the same dis- 
criminating care that has 
distinguished B & P Prod- 


ucts for almost a century. 


yf 
te 


All numbers in stock for 
immediate delivery. 


Sold only through dealers. 


€ e 


BooruM & PEaAsE Co. 
New York 
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They DoProtee 


It is nothing new 
for a Hall’s Safe to 
protect its contents 
against Fire and 
Theft. It is a well 
known fact—they 
do protect. 


Dealers in the Hall’s 
Safe Co.’s safes have 
satisfied purchasers 
and give them a safe 
that has an enviable 
reputation the world 
over. 


QUALITY is the first 
consideration of Hall’s 
Products. 


Dealers—We invite your 
consideration. Write us. 


The Hall’s Safe Co. 


Spring Grove Avenue 


Cincinnati, Ohio 
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Government Code-Writing Machine. 

\ news story from Washington indicates that the 
States Navy fleet Carribean sea this 
month will make final tests of a mechanical code 
It affords absolute 


and compli 


United 
maneuvers in the 
machine 
developed for our Government. secrecy 
and eliminates the slow task of decoding long 
cated messages. 

The machine is smaller than the standard typewriter and 
weighs less, but is said to be capable of 12,000,000 different 
The 


who have seen it say, is that the original message is writ 


combinations of codes most startling thing, those 


ten out on the keyboard in plain English and is received i1 


the same lucid form. While it is being transmitted throug] 


the air on wireless waves, however, it is locked by auto 


matic action in a combination which only the receiving ma 


chine at the other end can solve. 


The 


each machine is equipped. 


whole secret rests with the key wheels with whicl 


\ny number of these can be pro 


vided for a machine, the corresponding wheels for the send 
ing and receiving sets being numbered In sending the 
operator first uses letters common to the two wheels and 
the receiving operator locates the “mate” and inserts it 

his machine. The two spools are similarly wired and nm 
others will work together. Without the wheel the machine 
is useless, and removed from the machine the “key wheels’ 


With 100 of sucl 


combina 


also are useless bits of wired mechanism 


key wheels, each pair having its own tion, it is 


virtually possible to have hundreds of different codes impos 


sible to decipher without the mechanical assistance of the 


entire apparatus. 


The inventor of ‘ achine says that even given un 
The inventor of the machin ys that 


limited time code experts could not work out a simpk 
message picked up in the air, and practical tests have so fat 
backed up his contention 

Should this machine accomplish what its sponsors clair 
it will make possible secret governmental communications 


Not only are 


j 


these involved and tedious in use, but there is al) 


without the use of cumbersome code books 
WaVS a pos 


sibility that copies may fall into @hemy hands, with disas 
trous results. 
Under the old 


certainty 


system of codes and ciphers there was 


never any about the secrecy of communicatior 


and there was never any guarantee that any code, howeve1 


complicated or new, had not leaked out. One historica 


illustration was recorded during the world war when the 
British squadron, fast closing in on the German cruisers 
Breslau and Goeben in the Mediterranean, was led more 
than 100 miles astray by a faked cable message in Britis] 


Admirality It 


sent by the ¢ 


code and apparently from the was late! 


learned that the message was 


mander from a British code book and its use enabled 
to enter a Turkish port. 


United States in World Trade. 


Che toreign commerce department of the Chamber 


Commerce of the United States has issued “Out 
Trade,” a twenty-four page pamphlet showi the val 
and volume of principal exports and imports between 
United States and the chief foreign markets Cypewrite1 
are listed among the fifty chief exports according to valu 
in the period January to September, 1922 The total 
typewriters in those months was $8,523,000 
International Sales Company Organized. 
The International Sales Company has been organized t 


promote the sale of American products in foreign cout 


tries. The main office is at 832-33 Hearst building, Sar 
Francisco, Calif. The company has connections in vari 

oriental countries. An office is to be opened at Shanghai 
China, from which point the foreign sales policies will be 


directed. 
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The New MUL7/ZRAPA Will Sell ANYTHING 


"we have no salesman" 









HILL CLo 





















| TI IES DRYER Company 
Here’s a business! Here’s a busi- ulllLL CLOTHES DRyERS 

ness that is doing business, all over the HEL CLOTH RASH SUPT ERs 
country, and elsewhere, selling a product that is EE ee G CABINETS 


a specialty if there ever was one, and doing it 
without a salesman, BY MAIL, with the Multigraph! 


; SO CENTRA Srecer 
American Multi 


44 Front Stree Sales Co, WORCESTER Mass, 


Worcester, Mass. October 13, 19z2 
We could write you quite an adver- Gentlemen: 
tisement about that; but Mr. King’s letter you wil2 proiipta”octte of Direct x 


ly b ail 
campaign whic e interested to know thay (iaine. 
ect 


on the opposite page is just the best piece of t 
y, increased 


copy that could be written. Read it, please, 
and see for yourself. 


h we carri 
d edonr 
dealers with whre® orders in's 
years. a4 number we had not d 


much larger quantics 


We sell : 
dealers the Hil} Clo 
Ser hf en reacnnstmere where we neers to Jobbers 
ates and Can 0 ever no dealer. ' 
. ada, a y corner or ‘ 
rritorial Possessiona*® Some of Uncle Saunited 


in severa) 
Ordered in 


Not that we urge business men to 
do without salesmen, or to do away with 
them. Good salesmen are hard to find, to get 
and to keep; but they’re worth it, and they always 


will be. But this story is such wonderful proof 
of the selling value of the Multigraph! And doesn’t it, 


We have 
‘ no sa 
1 the mail. Bataee 
e. 


man--all ga) 
t of the tim 


1ly we keep the my made 


the Multigraph 


, ond 
all by itself, pretty nearly prove that you can depend on through the a Product ac the mitt® idea of 
it to sell anything — especially your merchandise? never can tell whartt,tmi8 Just provesie Clothes Dryer 





Whether you have salesmen, or 
not, send the coupon on the other page for 
information that will be much more than worth 
your while. 


EILL ¢ S$ LRYER 0. 
’ 
ales A Ay 








Prices in Canada: 
$38.00 down; cash price $190.00. Printing Ink Attachment $37.50 


This is the New Multigraph, This is the Multigraph 
equipped for turning out type- Typesetter, which 
written letters, forms, etc. makes it easy to set type 


for the Multigraph. B FW Es bales 
on Easy Terms 


jit 


~ $150 22 casu 


1 MULIIGRAPTT 
50s E-5eUs E SELLS! 












































Multigraph Users Multigraph Uses 9 
Agencies General Blotters Memo Pads The American Multigraph Sales Co., 
Bakers Stores —— > mag 4 1830 E. 40th Street, Cleveland, Ohio. 
Banks Grocers Bulletins ice Forms g : 
Brokers Hotels Circulars Order Blanks I would like to have someone show me without an 
Builders Jewelers Dodgers Post Cards obligation, the New Multigraph and explain its 
Butchers Laundries Form Price Lists canal 
; : : Ce | 
Churches Libraries Letters Sales Letters - aa 
Clothiers Lodges Folders Stationery (Be sure you mention your business) 
| Clubs Opticians Hand Bills Statements 
IL Dairies Packers House Organs System Forms Name ‘ a —————— 
J Druggists Painters Imprinting - ickers Street ce. ee a re 
The two-roll Printing Ink Attachment Dyers Plumbers Index Cards ags | . emesis mite X88 I 
easily and quickly attached to the New Electricians Publishers Invoices Time Cards | City— ae State O.A.-3-23 
M ultigraph, $35.00 additional. Florists Schools, etc Labels Wrappers,etc am es 
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Macey Steel and Wood Files 


A complete line, supreme in quality, and moderately priced! Well 
and favorably known, easy to sell. A line upon which you can profit- 
ably concentrate. Standardized stock patterns in upright, horizontal 
and counterheight units, fit every need. Interchangeable insert 
drawers in variety. Filing supplies, too. Also necessary filing accessories. 











from the Italian 
Polychrome suite 


A Successful New Macey Line 


Matched Office Suites! — complete in five handsome period 
designs. At prices which rival the cost of good, commercial peg-leg 
furniture. Practically every office a prospect—for entire suites or 
individual pieces. A sensational innovation, already a proved selling 
success. Liberal profits. Investigate this new line! 


Write for the latest Macey catalog and prices. The 
Authorized Macey Dealership is a franchise of con- 
tinually increasing value. Particulars on request. 


THE LINE 





Steel Files, Wood Files, Filing Supplies, Steel Safes, Office 
Desks, Matched Office Suites, Sectional Bookcases 


THE MACEY COMPANY, Grand Rapids, Mich. 
Made in Canada at Woodstock, Ont. European Office at London 
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Foreign Traders Called to Meet in New Orleans. 

James A. Farrell, chairman, National Foreign Trade 
Council, and president United States Steel Corporation, has 
called the foreign traders of the United States to meet at 
the Tenth National Foreign Trade Convention in New Or- 
leans, May 2-4 next, and announced that the central theme 
of the convention would be “European Conditions as Relat- 
ing to World Trade.” 

This convention is the outstanding foreign trade gather- 
ing of the year, and is attended by manufacturers, mer- 
chants, bankers, transportation officials, and producers rep- 
resenting every line of industry entering into foreign trade. 

“The foreign trade of the United States,” says Mr. Far- 
rell in his call, “renders a service that is of benefit to the 
nation and the individual. It assists in supplying material 
for our industry and furnishes an outlet for our products. 
It is an agency of prosperity that is entitled to our thought- 
ful study. 

“The changing conditions of production and consumption 
that necessarily accompany normal growth naturally affect 
our foreign trade, constantly presenting new opportunities 
and raising new questions for consideration, quite apart 
from the problems attendant upon the period of recovery 
from the disturbance of economic relationships through 
which we are now passing. 

“Co-operative examination of such problems is a proven 
factor of helpfulness. To provide a national opportunity 
for such consideration of the questions confronting Ameri- 
can foreign trade; to examine its present condition and its 
need for the future; to study means of assisting to restore 
production and consumption abroad as well as at home; to 
improve transportation, on land and sea; and to secure the 
thoughtful judgment of experienced businessmen on these 
and other matters of vital concern to all the American peo- 
ple, the National Foreign Trade Council will hold the Tenth 
National Foreign Trade Convention in New Orleans, on 
Wednesday, Thursday, and Friday, May 2, 3, 4, 1923 

‘The central theme of the convention will be ‘European 
Conditions as Relating to World Trade.’ 

“All Americans engaged in foreign trade or connected 
with any factor of our international commerce, agricultural, 
commercial, educational, industrial, financial or transporta- 
tion; all chambers of commerce, boards of trade, national 
and state associations, and other industrial and commercial 
organizations, as well as firms and individuals, are cordially 
invited to participate.” 

Mechanical Errors Duplicated Liberty Bonds. 


About a vear ago disclosures were made which suggested 


that there had been fraud in.the distribution of Liberty 
Bonds issued during the war. A number of duplications 
were discovered in bonds ranging from $50.00 to $10,000. 
An investigation of the Bureau of Printing and Engraving 
was made, and a number of the officials of the bureau were 
suspended 

The secret service has finished an investigation which 
shows that the duplications in issuing the bonds were due 
to mechanical errors. Mistakes were made in setting the 
numbering machines, which caused these duplications. 

The Liberty Bonds were produced in the Bureau of 
Printing and Engraving during the rush of war work. In 
one case it was found that in one series bonds numbered 
from 1 to 400 were in duplicate. The corresponding num- 
bers in the next thousand series were not issued The 
chief difficulty in tracing cases of this sort was because the 
bonds were not registered, and had gone into distribution 
before the mistakes could be discovered. 

The officials involved in the investigation have been re- 


stored to their civil service status. 





121 











She MOSTEEL 


EXPANDED METAL 


WASTE BASKET 


A distinctive feature of the MO- 
STEEL is the reinforcing rib. This 
steel rib is an integral part of the one 
piece expanded metal side, stamped out 
in the design. It serves the same pur- 
pose as the supporting steel structure 
of a modern building, gives strength, 
lasting shape and durability. 

At the same time it also adds to the 
grace and beauty of this truly attrac- 
tive basket. 

This is only one of the many fea- 
tures that have opened up a universal 
market for the MOSTEEL in the home 
as well as in the office, factory, store 
and hospital. 

Add to this its light weight, its solid 
steel bottom and its high grade con- 
struction throughout and you will re- 
alize why the MOSTEEL has caught 
hold so strongly in the waste basket 
field. 

Furnished in two sizes and five fin- 
ishes—Olive Green, Mahogany, Ivory 
Enamel, Black and Copper Buffed. _ 


Write for Descriptive Folder and 
Dealer Discounts 


THE MOTORS SHEET 
STEEL COMPANY 


BEACH CITY, OHIO 
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SIEBER 


Adjustable 
HAND PUNCH 


The greater adaptability of the new Sieber 
adjustable hand punch insures its ready ac- 
ceptance in every office. The adjustable 
features and extra heavy construction make 
certain a greater degree of accuracy and 
precision that is rivaled only by the power 
| driven type. Hence, there is practically no 

limit to its uses—any size sheet can be read- 

ily punched or slotted—truly a great aid. 





Complete with 
two dies...... 


*25 


West of Rockies 26.50 


The new model Sieber is copper oxidized 
with nickel-plated table and handle grip. 
The dies are adjustable for various spacings 
up to 8% inches center to center. The table 
is graduated both ways from the center, fa- 
cilitating setting the dies for all kinds of 
work. 







The punch movement is positive ; an eccen- 
tric shaft gives extra power to the stroke. 
Dies are made of hardened steel, self- 
sharpening, highly nickel plated. The dies 
are furnished for all sizes of round holes, T- 
slots, round slotted hole and the “Proudfit” 
T-slot. 








Dealers 


This new machine affords a splendid chance 
to cash in on a real opportunity. We should 
like to put our proposition before you. It 
will interest you, we are sure. Just a line 
and we will put you in possession of all the 
facts. Address the 


SIEBER 
PRODUCTS MFG. CO. 


4000-06 Laclede Ave. 
ST. LOUIS, MO., U. S. A. 
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The Postage Stamp as a Junior Salesman. 


Extracts from an Address before the Direct 
Mail Advertising Associations by Stanley H. 
Twist, Advertising Manager for Ditto, Inc. 


Vr. Twist prefaced his remarks with an analysis of the con 
ditions facing the business man during and after the war, and 
the effects en sales organizations. 

ELL, when we came to the realization that it would 
be necessary for us to get more for less in the fu 
ture, we set about making some analytical studies 
in connection with our business. One of the most impor 


tant things that we discovered, in this connection, was that 


it would be necessary for us to make our salesmen’s per 
day time produce far greater returns in the future than it 
had in the past. We studied our men and the ways in 
which they were spending their time and found out some 
rather startling facts. 

We conceived that out of 365 possible days in the year 
we would have to deduct, at the outset, fifty-two Sundays 


eight legal holidays, twenty-six half Saturday holidays and 


some fourteen days for vacation, and to this we were forced 
to add another fourteen days out of the year to provide for 
sickness and unavoidable absence from work. This meant 
a total of about 100 days—leaving a balance of some 265 
days in the year that we could figure our average salesmai 


would be on the job. 

Taking eight hours as his possible productive day and 
multiplying it by 265 days we found that Mr. Salesman 
would only have about 2,120 hours all told during the year 
that he would be on the job. This meant an average of 
forty hours per week—a pretty short week compared to the 
hours of some of the laboring men. Now, what was he do 
ing with his time—this salesman? We proceeded to find 
out. 

Potential Selling Time. 

Liberal allowances, based upon actual experience, have 
shown that the average salesman’s “face-to-face” selling 
time is only about 20 per cent of his full possible produc 
tive time. This meant that Mr. Salesman only had an aver- 
age of about 425 hours of “face-to-face” time with pros 
pects each year. Stop for a moment and figure out what 
this means. It means that only a little over eight hours of 
actual time is spent each week by the average salesman in 


“face-to-face” interviews. The balance—or about eighty 
per cent of his time—is taken up in going from place to 
place, taking care of his paper work, making preparations 
etc.—much of it lost motion. 

In selling office appliances, experience has demonstrated 
that the average conscientious salesman makes only about 
six calls per day on the average. These calls approximat: 


about fifteen minutes each—a total of one and one-half 
hours per day, or around the eight hours per week previ 
ously referred to. \ total of approximately) thirty two calls 
each week, 

Now, experience has also shown that of the total calls 
made, only about fifty per cent result in interviews and of 
these total interviews only about fifty per cent are favor 
able interviews. This means that out of a total of thirty 
two calls made, only about six calls will be registered as 
favorable interviews. What does this signify Simply 
this: Inasmuch as the salesman’s time, in the final analysis 
must be charged directly against his favorable interviews 
he is spending about forty hours each week to get in just 
one and one-half hours of worth-while, “face-to-face” sell 
ing talk with logical prospects. 

! comparison was made of the capacity and effectiveness 
of junior man salesmen as compared with th the Mai 


Juniors. 
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Enjoy the Credit 
Live Suggestions 


Will Bring! 


Model H:l 


DOWN. in U.S.A 
15 DOWN, /r: Canada 


Helps You Get Ahead Faster! 


This year most firms—probably yours—will pay 
the best salaries to employes who suggest better 
and cheaper ways to increase sales and handle 
routine. Here’s your chance for advancement ! 


1923 Profits Thinner--Babson! 


So short-cuts interest your officials as never be 
fore. Explain how Addressograph enables other 
firms to sell more because it avoids worthless 
prospects in “poor business” territories and con- 
centrates only on live buyers in prosperous 


sections. 


Free Trial Swells Your Income! 


Show how same Addressograph that increases 
sales also saves its cost in payroll, statement, 
dividend and other work. Suggest we be per 
mitted to send your office an Addressograph for 
free trial under your every-day working condi- 
tions. Let us mail you full information to lay 
before your officials or associates. No cost or 


obligation—just mail coupon below! 


ddreggogtap 


903 W. Van Buren St., Chicago 


Factories: Chicago—Brookly n—London 








Albany Cincinnati Grand Rapids New York San Francisco 

Allentown Cleveland Houston Omaha Seattle 

Atianta Columbu Indianapolis Oshkosh Spokane 

Baltimore Dallas Kansas City Peoria St. Louis 

Birmingham Dayton Los Angeles Philadelphia St. Paul 

Boston Denve) Memphis Pittsburgh Syracuse 

Buffalo Des Moines Minneapolis Portland Toledo Nua ° 
Butt Detroit Newark Salt Lake City Wahpeton, N. D @ : 


Chicago Duluth New Orleans San Antonio Washington 
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You can use one of the 30 sizes 


HERE are thirty standard sizes of 


Improved Columbian Clasp En- 
velopes. At least one of them is suit- 
able for use in your business—probably 
more. Department stores, mail order 
houses, manufacturers, repair shops, 
and offices of all kinds are using them. 

Unusual security is obtained be- 
cause the patented clasp is anchored 
to the paper in four places. Every 
Columbian Clasp Envelope is made 
by special machinery and of full weight 
jute by the United States Envelope 
Company. 


Order Improved Columbian Clasp 
Envelopes from your dealer. If you 
have any difficulty in getting them or 
any other kind of envelope you require, 
advise our nearest branch. Every 
envelope has the name “Improved 
Columbian Clasp” on the bottom 
flap. 

The United States Envelope Com- 
pany, the largest envelope manufac- 
turers in the world, make envelopes 
of every kind for every purpose, 
standard in stock, workmanship, and 
price. 


THE UNITED STATES ENVELOPE COMPANY, Springfield, Mass. 
BRANCHES 
Division Location Division 


Location 
ROCKVILLE, CoNN. Waite, Corsin & Co. 


Worcester, Mass. Locan, Swirt & BricHAmM ENvELopE Co. 


Worcester, Mass. Wuitcoms EnveE.Lope Co. HARTFORD, CONN. PLIMPTON MANUFACTURING Co 
Worcester, Mass. W.H. Hitt Envetore Co. WAUKEGAN, ILL. NATIONAL ENVELOPE Co. 
Hotyoke, Mass. Unitep States Envetore Co. INDIANAPOLIS, IND. CENTRAL STATES ENVELOPE Co 
SPRINGFIELD, Mass. MorcGan EnveE Lope Co. SAN Francisco, CAL. Pactric CoAst ENVELOPE Co. 
SPRINGFIELD, Mass. P. P. KeEttocc & Co. PHILADELPHIA, PA. Tue MonarRcH ENVELOPE Co. 


Columbian Clasp Envelopes 
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Direct Mail Juniors can easily cover at the same expense 
{$1.00 the call] ten times the ground that a man junior will 
cover or, to put it in another way, mail juniors can, at the 
same expense, go to a given prospect ten times where the 
man junior goes once. This means on average of ten cents 
per call. Instead of forty calls per week, Mail Juniors can 
make 400 calls per week for the same money 

The address went into detail regarding the physical char- 
acter of the advertising campaign which forms the basis of 
the discussion. 

In January and July each year, each “Ditto’’ man pre- 
pares a selected list of the 100 best sales prospects in his 
territory, on whom the campaign shall be concentrated 
through the forthcoming six-month period. 

In addition to this “regular” list, a second or so-called 
“rotary” list is built up as the campaign progresses. This 
list is made up from selected prospects picked by each 
salesman from calls made outside the initial 100 selected 
prospects turned in at the start of the campaign period. On 
these, the mailings in the campaign that have previously 
been made to the “regular” list, are now made in “rapid- 
fire” succession, until these “rotary list’ names have been 
brought up to the mailing schedule of the “regular” list. 

For the second six-months’ period, an entirely new se- 
lected list is prepared by the salesmen, and the campaign 
is repeated to this list. We have now had four separate 


campaign periods. all told. 


Results of Campaign Period. 

Now, as to the results. Out of some 14,000 calls made by 
our entire organization during the first campaign period, 
about 3,500 calls, or approximately twenty-five per cent of 
the total calls, were made against this junior salesmen mail- 
ing list 

We kept a careful check on the results and found that 
from twenty-five per cent to thirty-five per cent of all ma- 
chine sales made during that period (an average of about 
thirty-two per cent of the total sales) were the direct re- 
sult of mailing list calls. In other words, about twenty-five 
per cent of all calls resulted in some thirty-two per cent of 
all sales made. 

\ further analysis of the first campaign period results in- 
dicated to us that it only required, on an average, about 
twenty-five per cent as many calls against mailing list 
names as against cold-canvass prospects. 

In other words, where it was taking an average of some 
twenty-nine calls to make each sale in 1921, we found that 
it only required an average of about six calls to close one 
of these Junior Salesman mailing list names. 

In addition to this. inquiries that came back from this ad 
vertising averaged around two per cent a month during the 
first period campaigi And, remember that we were not 
after inquiries 


Trade Mark Prompted Athletic Feat. 

Printers’ Ink narrated an interesting incident in which a 
nationally-known trade mark prompted a youngster to in- 
jure himself, and ultimately led to an order. 

“The trade mark sometimes works in curious ways. The 
Shaw-Walker trade mark, for example, beneath the slogan, 
‘Built Like a Skyscraper,’ shows a man jumping on the 
Steel drawer. It caused some excitement recently in In- 
dianoplis. The office boy in a certain concern having seen 
the jumping act, decided to try it out himself. 

“Not knowing his company had another type of cabinet, 
he leaped on the file, and went through the bottom drawer. 
His foot was hurt, and a doctor’s bill of $25.00 was the 
net result. The Shaw-Walker salesman heard of the inci- 
dent, and sold the concern a complete set of steel files.” 
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Steady Sales 
And Steady Profits 


You'll find Barsgz Wire Desk 
Trays and Waste Baskets a 
mighty good line to display 
and sell. 


Very well made of the best 
materials, they give satisfaction 
to your trade. Turnover is 
rapid and profits are excellent, 
as stationers everywhere can 
testify. 


Ask us about the Free Ad- 
vertising Helps and the specially 
selected Standard Assortment 
of best sellers—a postcard will 
bring full details. 


Barbee Wire & Iron Works 


440 Conway Building, Chicago 


Factories, LaFayette, Indiana 
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COLUMBIA 
offers the WORLD of 


Business all that is finest 
in Carbons and Ribbons 


Nil 
SS 












PAM 
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VWAMIUING 


WiHTk \ THOUGHT FOR TOMOR- 
ROW—when a BETTER Sheet of 
Carbon Paper can be created—or when 
a BETTER Typewriter Ribbon can be 
evolved ...COLUMBIA will make it! 

. and be proud to pass its product on as 
another step forward in business progress. 


WITH THE FACTS OF TODAY—Col- 
umbia’s Ribbons and Carbons are second 
to none for completeness—enjoy a world- 
wide distribution—and have the acknowl- 
edged reputation of living up to the let- 
ter of its guarantee, “Satisfaction or no 
sale.” 
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A modern plant in New York, with im- 
pressive branches everywhere, assures 
the freshness of its product to the dealer 
and consumer alike. 


ATI 


DOAN 








A skilled staff of chemists and shopmen 
assures the Quality that America’s busi- 
ness world regards as incomparable! 
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\ specially organized Sales Division 
assures dealer service—cooperation—and 


better business relations. The dealers — 
that now comprise the Columbia circk = 
find it a profitable fact—You will, too! NV 
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Your inquiry is requested! 


Columbia Ribbon & Carbon Mfg. Co. 


INCORPORATED 


69-71 WOOSTER STREET 
NEW YORK, N. Y. 
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Responsibility for Consular Fees. 
The Bureau of Foreign and Domestic Commerce reports 
a recent experience undergone by a textile machine manu 
facturer detail. It was required to pay a 


fee of five per cent to the consul of the country 


new to export 
of destina 
tion, for certifying the consular invoice. It appeared that 
the order had been taken on a narrow margin, 


not permit absorbing the cost of the consular fee 


which did 


This 


case brought up the question of “Who Pays the Consular 
Fee r 

It is important that this matter be settled before the order 
is accepted. The seller should be explicit in his quota 


tion to indicate whether he pays the consular fee or not 
The custom varies in different countries 
The general trade in the United 
matter of consular fees was indicated in a resolution adopted 
at the National Foreign Council, December, 1919 
This declared that “inasmuch as fees for consular invoices 
fixed by foreign 


custom States on the 


Trade 
and similar items are arbitrary charges 
gsovernments, they are not included in the terms of c. and 
f. or c. i. f. quotations, and it is part of the duty of the 
buyer to meet them.” 


\ short time ago a Latin American country doubled the 


amount of its consular fees suddenly This would have 
meant a loss of thousands of dollars to American exporters 
on contracts made on a c. i. f. basis to include consulat 


A concession was secured from the government pe! 


yf deliveries on 


fees 
mitting exemption from the increased fees 
pending contracts 


House Organ Philosophy. 


Let us build up and grow up—not swell Mimeo 
News (A. B. Dick Company). 
Don't trail, lead; the scenery 1s_ bette front.—The 


Webster Way (F. S. Webster Company) 


4c 


\ll men are not equal in mind, but they can be in heart 
] 3 


Wales Visible (Wales Adding Mac hine Comy] any) 
3usiness is like a wheelbarrow—it stands still until some 
one pushes it.—Scrits (Strathmore Paper Company) 


x * x 


An ounce of orders is worth a pound of promises.—But 


roughs Bulletin (Burroughs Adding Machine Company) 
x x 


It is better to have loved and lost than to have to pay 
pa} 


alimony.—Globe-Wernicke Doings (The Globe-Wernicke 


Company). 

You can bank the furnace these days if you can’t bank 
anything else—The Office Cat (The Richmond & Backus 
Company). 


* * * 


Some otherwise successful miners suffer from too many 


quarts —Direct Reflections (James F. Newcomb & Com 
pany, Inc.). 

The meanest feeling of which any hun eing is ca 
pable -feeling bad at another’s success Strathmorear 
(Strathmore Paper Company). 

‘ x *x 

\ lot of people mistake sounds for definitions “Stall 
may rhyme with “calls,” but—there’s a difference.—Fault 
less Bulletin (Stationers’ Loose Leaf Company) 

The moment we let our minds quit “going to school” 


the down grade 
of lite 
be rewarded 


we turn our backs on progress and start on 
but as long as we study and gain the benefits and ex 
sure that our efforts will 


Wahl Company) 


perience we may be 


Tips and Nibs (The 
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wcke | aa , TILLIAM” is not the only person whose 
‘nicke : ‘ 
penmanship depends to a considerable ex- 


tent on the use of a fresh, clean pen. In our na- 


» pay ; 


bank * | tional advertising to millions of pen users all over 
ackus the United States and Canada we are laying em- 
phasis upon the thought that in the school, the 
ieee Have you an Esterbrook office and the home, fresh pens are a pleasure and 
Cnn Display Case? a convenience ; dirty, overworked pens are a hin- 
NOOD-LOOKING. drance and a nuisance. 

— J compact, the Ester- Make sure that your customers, particularly large 
brook Display Case 


jorean i users of pens, are sold on the idea of “Always a 
makes pen-buying easy pre . ’ . 
: ae es : FRESH Esterbrook.” By backing up our national 
for the customer. If your ; — t] Hasna Displ ; 
_ pen department lacks this advertising with an Esterbrook Display Case and 
Fault- f great convenience. please window displays, plus your own good salesmanship, 
write us. you can increase the sales of your pen department. 
shool” The Esterbrook Pen Manufacturing Co. 
grade, 80-100 Delaware Avenue Camden, New Jersey 
nd ex- 


Canadian Agents—The Brown Bros. Limited, Toronto, Canada 
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Why Do People in Your City 
Order UNDERWOODS Direct From Us 

















for the 
Typewriter Dealer 


A New Department— 


Do you have any problems in connection 
with rebuilding Underwoods which you have 
been unable to solve? Write us. Our experi- 
ence is at your service. 


Are you unable to obtain certain parts used 
in rebuilding? We can be of assistance. 


We can furnish two-color scales, key rings, 
key glasses, thumb knobs, space bars, etc., 
in any quantity, at prices less than you can 
obtain them for elsewhere. 


We can refinish paper tables, front plates 
and small parts, at a minimum cost. 


Rebuilding— 


We rebuild the Underwood Typewriters for 
dealers. Send for our special dealer rebuild- 
ing price and full particulars. Every ma- 
chine fully rebuilt in our own factory, the 
largest typewriter rebuilding plant in the 
world. We rebuild Underwoods only. Get 
the full facts now, or call on us when in 
Chicago and see for yourself. 


By Mail?— 


Well Tell You Why — 


It’s simply because people who want Shipman- 
Ward rebuilt Underwoods do not know where the 
dealer who sells them is located. 


People Always Prefer to Buy From Their 
Local Dealers 


We want dealers in every city to get this Shipman- 
Ward Underwood business. Our proposition for 
taking orders under the installment plan appeals 
to office equipment and stationery dealers as well 
as typewriter dealers. 


You are not going to turn your back on profitable 
typewriter orders if we can show you how to get 
them. We are fully prepared to show you how you 
can get the Shipman- Ward Underwood business with- 
out the investment of a single dollar on your part. 


There is no excuse for dodging such an obviously good 
proposition. Shipman-Ward Underwoods are being sold 
in your city, and we are ready and willing to show you 
how to get these orders and add this profit to your busi- 
ness. All without a single cent investment or any addi- 
tional capital. 


Send for our wonderful installment proposition on Ship- 
man-Ward Underwood Typewriters and learn how you 
can take orders for these machines on deferred payment. 


Remember— 


—We ship direct to the customer. 

—We do the collecting. 

—We do the national advertising. 

—We furnish selling helps—signs, window cards, 
newspaper advertisements, etc. 


You— 


—Don’t invest a cent. 
-Merely send us the orders. 
—-Get full commissions. 
—ASK NOW for full details of our Deaier Sales Plan. 

















SHIPMAN-WARD MFG. CO. 


Established ee ° - 99 —TheRebuilders 
1892 Typewriter Emporium Underwood 


1773 Shipman Building 
Montrose and Ravenswood Aves. Chicago 
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Herring-Hall-Marvin to Have New Chicago Home. 


The Herring-Hall-Marvin Company, now located at 211 


West Washington street, Chicago, Ill., has leased a new 
location. It will occupy the ground floor and basement at 
223 West Lake street upon the completion of a new five 


story building at that address is to be given 


about May ] 


Occupancy 


Pittenger Represents Burroughs Papers in East. 

E. M 
tive of the Burroughs publications, with headquarters at 217 
Broadway, New York, N. Y. 
Magazine” and the “Burroughs Clearing House.” 


ceeds A H. 


Pittenger has been appointed Eastern representa- 


“Business 
He Suc- 
of the Bur 


He has charge of 


Loucks, who has been in charge 





EK. M. PITTENGER. 
roughs publications in the East. for several years; Mr. 
Loucks has entered another advertising field. 

Mr. Pittenger was at one time district advertising man 
ager for the Burroughs Adding Machine Company at Kan- 
sas City, Mo. More recently he was in charge of direct 


mail production at the home office, Detroit. 


Furniture Market at St. Louis. 
A furniture market was held at St. Louis, Mo., February 
12-17, under the direction of the St. Louis Furniture Board 
This body represents the furniture manufactur 
affiliated with the St 


Association, handles all 


of Trade 


ing interests of St. Louis, and is 


Louis Furniture Loading which 
pool, straight and mixed car shipments from that market. 

The exhibitors at St. Louis included the Conrades Manu- 
facturing Company, Western Furniture Company and the 


Udell-Predock Manufacturing Company. 


Report of Committee on Education. 
From the Chamber of United 
comes a majority report of the special committee on edu- 
This authority 
granted the president of the chamber to consider questions 
The 


report discusses the subject of Federal aid to state schools, 


Commerce of the States 


cation committee was appointed under 


of education and to report to the board of directors. 


and analyzes the Federal enactments bearing on education 
in the several states 


Business Economics Service. 


The American Chamber of Economics, 30 Irving place, 
New York, N. Y., has instituted a 


executives. It elucidates the vital principles of economics, 


service for business 


and their application to business problems. George E 
Roberts, an official of the National City Bank, New York 
is chairman of the advisory committee. Prominent finan 


ciers and business executives form a co-operating board. 
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Dealers Who Order 
Model No. 49 


order it again and again 


pioof positive that it is readily 
salable and highly profitable to 
dealers and eminently satisfactory 
to users. 

The truth is, it represents utmost 
value. Comparison invited with 
any other machine at any price. 

Five other excellent models at 
popular prices. 


ROBERTS 


lumbering and 


Dating Machines 


Model List Prices 
No. 49—Automatic Numbering Machine $7.50 
No. 47—Automatic Dating Machine... 7.50 
No.37—Lever Numbering Machine.... 7.50 
No. 50—Automatic Numbering Machine 10.00 
No. 48—Lever Numbering Machine... . .10.00 
No. 66—Metal Dating Machine 








Assortment 
Proposition 
Assort 
as desired 
all six models. 
take six 49’s or six 
of any other model. 
Six machines give 
you the quantity 
discount. 


your order 

among 

Or Model 49 
Automatic 

| Numbering 

; Machine 


Our Descriptive 
Circulars 

help make sales. 
We want 
dealers to 
use them. 


Supplied 314752 123456 


Style A Style H 


Style G 12345 Style G 


The Roberts 
Numbering Machine Co. 


694-710 Jamaica Ave. Brooklyn, N. Y. 


Builders of all kinds of Special Numbering Equipments. 
Branches and Agencies in principal countries of the world. 


our 


on re- 
quest 
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A Little More Than a Year Ago 
TISTAMP 


Made Its Bow to the Public. 


Prior to that time there was only one way for 
you to get a stamp—order it from your stamp 
maker, then wait until he produced it—maybe a 
day—usually much longer. 











the necessary 
tools to develop 
them without 
delay. 
MULTISTAMP 
will help put 
ideas into action. 


All human minds 
are full of orig- 
inal ideas, but 
few ever mate- 
rialize, due to 
procrastination or 
the laek ef 





Now, you can save all these expensive delays and loss- 
es with—MULTISTAM P—here’s the way you do it: 


Take a MULTISTAMP stencil (cost 2c), moisten it, and 
write your message either on typewriter or by hand with 
stylus pen—place on MULTISTAMP and there you are, ail 
ready for use—no time wasted, but a wonderful amount 
saved, and time saved is money saved—working capital. 


Very often your shipping department needs a number of 
tags or labels for a shipment and the minutes count, or your 
credit department needs a “thank you” or other original col- 
lection appeal, a special endorsement stamp, or your sales 
department needs to imprint some advertising matter for a 
customer or dealer—some price changes—a receiving stamp 
for the mail—a department or special closing notice, or you 
need your signature—your autograph for signing a quantity 
of letters, etc., or—well; just anything that stamps are handy 
for, the fountain inked MULTISTAMP—the MASTER stamp 
will do and it’s on the job in less than a minute for two cents. 


Order yours today, it will start paying you tomorrow and 
the dividends will be very gratifying. 


No. 1 Outfit—capacity 5 No. 3 Outfit—Capacity— 
typewritten lines 3 inches (full postal card—3%x5% 
long—with full equipment inches) with full equip- 


ment for 24 different jobs— 
postpaid anywhere in 
U. 8. A., Cash or C.O.D., $15. 


for 25 different stamps 
postpaté anywhere in U. S. 
A., Cash or C. O. D., $7.50. 
Write for specimens of work and if you are a dealer, write 
for our quantity discounts—there’s money in MULTISTAMP 
for you—and service for your customers. 


The Multistamp Company 


Norfolk, Va., U. 8. A. (Cable “MULTISTAMP”) 


Distributor for New York City, E. T. Wright, 20 E. 18th St. 
for Illinois, Illinois Multistamp Co., 175 W. Jack- 

son Blvd., Chicago. 
for Canada, The Canadian Multistamp Sales 

Agency, Toronto. 


Distributed in Great Britain and on the Continent by 
Robert W. Wright, 114-116 Southampton Row, London 


(Mention Office Appliance) 
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Los Angeles Wins “Y and E” Branch Contest. 

The Los Angeles branch of the Yawman and Erbe Man 
ufacturing Company won first place in a three-months’ sales 
contest held by the branches, being head liner two of the 


three months of the contest. This performance won the 
branch $300 in cash, and the “Office Specialty” trophy, a 
handsome loving cup put up for the 1922 interbranch quota 
“derby.” Los Angeles scored 385.5 points in the contest. 

The Boston branch won $200 for second place with 370.0 
points, and Buffalo was third at 342.7 points, winning $100 

The rank of the other “Y and E” branches in the con 
test is as follows: Springfield, Cleveland, Rochester, St 


Louis, Chicago, Pittsburgh, Detroit, New York, Kansas 
City, San Francisco, Philadelphia, Newark, Washington 
New York Banks Consolidate. 

The Irving Bank and the Columbia Trust Company, New 
York, N. Y., have consolidated as the Irving Bank-Col 
umbia Trust Company. The new organization is a member 
of the Federal Reserve System and the New York Clearing 


House. There are fourteen offices of this bank, located 
in different parts of Greater New York. The personnel 
of the different branches remains the same as before the 


merger. 
Welfare Meeting at Attleboro. 

A public meeting was held in the rooms of the Chamber 
of Commerce, Attleboro, Mass., February 7. The meeting 
brought together employers of women who work seated 
It was arranged by the Thorp & Martin Company, Boston, 
and afforded an opportunity to demonstrate the “Health 
Chairs” made by The Toledo Metal Furniture Company 


C. W. Peck in Advertising Production Work. 

C. W. Peck, for the last three years advertising director 
of the L. E. Waterman Company, New York, N. Y., has 
resigned. He is now in the sales and service organizatio1 
of Snyder & Black, 200 William street, New York, N. Y 
This business, established in 1844, specializes in color work 


for advertisers. 


Display Advertising Given Favorable Comment. 
In Advertising and Selling for January a page was give! 
to reproductions of display advertising which excited favor 
able comment. Advertising designs of the Royal typewriter 
and “FEversharp” pencils and Wahl pens were included 


the showing 


G. M. Merrick Represents Royal at Terre Haute. 
G. M. Merrick is now in charge at Terre Haute, Ind., 
for the Royal Typewriter Company, Inc. He had had a1 
extensive experience in the typewriter field. Mr. Merrick 
came to Terre Haute from Tampa, Fla. He had been a 
dealer there, handling the Royal and Corona typewriters 


Raab Disposes of Interest in Stow & Davis. 
3ecause of ill health, John A. Raab has sold his controli 
ing interest in the Stow & Davis Furniture Company, 
Grand Rapids, Mich. His holdings have been purchased 
by Joseph R. McCarger, a veteran of the Grand Rapids 


furniture industry. 


Wholesalers’ Convention at West Baden. 

The annual convention of the Wholesale Stationers’ As 
sociation will be held April 30-May 3 at West Baden 
Springs Hotel, West Baden, Ind. A comprehensive pro- 
gram is being arranged. A number of manufacturers will 


address the sessions. 
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Who Sells Your Prospects? 


When a prospect goes “shopping” for Steel 
Files, who gets the order, you or the other 
fellow? 


The Invincible line will get and hold this 
business for you. Invincible Steel Files re- 
tail at about one-half the resale price of the 
higher priced lines. Invincible is not sold in 
competition with the several high priced lines 
but designed and built to meet the growing 
demand for popular priced steel filing equip 


ment. 





Steel Files 


have every worthwhile service feature found 
in any line. All movable parts work smooth 
ly. Finishes in Oak, Mahogany and Olive 
Green are oven baked. Brushed brass hard 
ware to harmonize with fine office equipment. 
Full filing capacity. Standardized sectional 
units fit any battery and fill every filing re- 
quirement. 


There is no other complete sectional line 
of filing equipment in the country selling to 
you and your customers at Invincible prices. 


Get the Facts 


Write for our catalog and 
prices toda The facts will 
surprise. interest and point 
the way to good, quick prof 

—ere el ° "he 
its. Get them now 





Here’s An Extra Profit-Maker 


e * + 
The Invincible Steel Step— | kK Ni r 
aewowmssee. | Invincible Metal Furniture Uo. 
shirt.”’ Light, strong, 
small. For stores, offices, . 
waite, hemes, sit eee MANITOWOC, WISCONSIN 
about it 
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““U-NEED-ME”’ 


OFFICE (PfecisteREeD) SPECIALTIES 
For the Desk and Chair 





Felt Chair Pads (3 styles) 




















Patented—See the Hinge 
Fox Plate Glass Desk Pad (4 Styles) Fox Calendar Desk Pad 


Ventilated 
Chair Cushion 


Work Distributor (7 Styles) Felt Typewriter Pad 


Send for catalog and standardize on ‘‘U-NEED-ME”’ specialties 


Geo. E. Fox & Company 


325 West Ohio Street Manufacturers Chicago, U. S. A. 
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(London Letter—Continued from Page 33.) 

50,000 have already been sent to buyers overseas. A point 
of special interest to the public is that the British Indus- 
tries Fair is entirely self-supporting, all costs of construc- 
tion, maintenance, publicity, being borne by the exhibiting 
firms. The vast scope of the Fair is illustrated by the fact 
that every British industry except textiles will be repre 
sented, along with products from Canada and India. The 
fact that all exhibitors are the actual manufacturers of the 
goods shown is of the utmost value to the buyer, especially 
from overseas, since it eliminates the confusion and waste 
of time arising from the display of the same goods at dif- 
ferent places and varying prices in the same fair—a condi- 
tion of things not uncommon at continental fairs. The 
comfort and convenience of the visiting buyer is further 
studied by the provision of a free club, with reading and 
writing rooms and by the free services of a corps of in- 
terpreters. Some idea of the size of the fair and the labor 
involved in its preparation may be gained from the fact that 
at the White City alone there will be some four miles of 
stand frontages, while the electrical fittings employed in 
lighting this citv of wholesale shops call for the use of no 
less than a dozen miles of ordinary cable, a dozen miles of 
flexible cable, over a hundred fuse boards and six miles of 
straining wire to support the cable. By these means the 
8,000 lamps on exhibitors’ stands are supplied with current.” 
(Sweden Office Appliances—Cont. from Page 36.) 
change fluctuations and inability to deliver on time and 
according to definite contract. 

Sweden is the home of the loose leaf account book and 
imports are very small. Loose leaf devices for posting 
ledgers are used to a small extent in connection with book- 
keeping machines. 

Fountain pens and propelling pencils are. used mostly by 
“the man in the street.” American articles predominate at 
prices ranging from $4.82 each to $8.04 for pens and $1.61 
to $8.04 for pencils. A German pencil masquerading under 
an American sounding name, “Orion Everpointed” pencil, 
similar to a well known American product, is sold in plati- 
num, silver plate and gold plate at prices ranging from 
$1.02 up to $2.48. 

A dealer states that the public insists on American goods 
despite the somewhat greater cost. 

The trade in pencil sharpeners is regarded as a good one. 
Dealers can count on the usual office demand and the great 
trade represented by the-school rooms of the country, for 
Sweden is the land of schools, where illiteracy is less than 
in any other country. The pencil sharpener is seen every- 
where. The trade, however, is largely in German hands. 
Americans are represented by two or three well known 
products, but in the pencil sharpener field in this section, 
the German goods predominate. 

Office Furniture. 

A great timber producing country like Sweden would nat- 
urally be expected to produce much office furniture and 
such indeed is the case. The office furniture in use in 
Sweden is almost exclusively of domestic manufacture. 
While lines of Swedish office furniture are thought not to 
possess the finish and elegance of American products, the 
lines of American manufacture are rather closely followed. 
American furniture is too expensive for this country, ac- 
cording to the ideas of the local dealers. While American 
and English steel filing cabinets are on sale, there does not 
seem to be much demand. Filing cabinets of wood are 
mostly used in all offices. These cabinets have features 
similar to those incorporated in American devices. The 
material is oak. 

Sectional bookcases are not generally used, but those 
which are used are mostly found in offices and are made 
of oak, being manufactured in Sweden. The investigator 
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Correct Sitting Posture 


is now 


An Accomplished Fact 








TYPIST’S CHAIR. 


BACK RESTS MAINTAIN 
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LOWER CURVES OF 
THE BACK 










THE SHAPE TOGETHER 
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LET US EXPLAIN IT TO YOU 


Made Exclusively by 


P. Derby & Co., Inc. 


GARDNER, MASS. 


Salesrooms 


217 W. 35th St., New York - 90 Canal St., Boston 
Klingman Bldg., Grand Rapids 
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was unable to find any dealers handling American or Eng 





lish sectional bookcases either in wood or steel. The so 
called steel cabinet safe is little used in this section. A 
few which can be seen locally are mostly of Swedish make 
[wo or three firms in Goteborg engaged in the furniture 
' business, recently have fallen into financial difficulties and 


have left the field. 


Retail Phases of Office Equipment Business. 


The office appliance business in its retail phases is essen 
tially a cash business. On large orders, the public is 
granted thirty days. Dealers, on the other hand, obtain 


from thirty to ninety days’ credit, depending upon thei 
standing. The German, English and Swedish manufactur 
ers all seem to follow this practice. 

Because of the comparatively small annual turnover office 
furniture dealers work on a wide margin of profit rhis 
profit is usually 35 per cent above cost price. Typewriter 
dealers, it is reliably stated, work on a basis of at least 50 
per cent. For example, they must grant trom 2 to 3 per 


cent discount for cash; their salesmen must be guaranteed 


a salary and be paid 10 per cent of the net price on sales, 
while independent salesmen are paid 25 per cent on net 
ot 
Sails. 

When dealers were asked regarding their opinion as to 


how the sale of American office appliances and furniture 
could be extended in this market, the answer, “reduce 
prices’ was invariably forthcoming. The long haul to 
Sweden, the repolishing of damaged furniture, and the tariff, 
are the principal considerations encountered by the trade. 
One furniture dealer remarked that he had suffered great 





losses on his American stocks due to reconditioning ex 
penses, which the American exporter refused to meet. 
“IT handle no more American office furniture,” he said. 
“The risk is too great,” he continued, “and other dealers 
here likewise have eliminated American furniture from their 

H Much? | 
OW uc * The investigator, however, encountered still another: 
drawback to Swedish-American trade in office appliances 
‘ . ; He was surprised at the large number of American houses 
The first thing to tell your customer trying to sell their products in Sweden through Norwegian 
is not how much money, but how and Danish firms. These Americans must be aware of the 


much value. intense commercial rivalry existing between the Swedish, 
Norwegian and Danish merchants, and how loath a Swede 





is to import American, English and German products 
through Copenhagen or Christiania. The German and Eng 
lish houses no longer make the mistake of trying to reach 
the Swedish market of 6,000,000 people, the richest mar 


ENGLEWOOD 


DESKS 


ket in Scandinavia, through countries of one-third the popu 














lation. It is to be hoped that American firms will make 
the necessary readjustments immediately. Maximum sales 


Englewood Desk value is no mystery ot American appliances, otherwise, are out of the question 


in Sweden. 


—you can demonstrate it quickly and 


a : ; Although the Swedish business world seems to have overt 
convincingly. Operation of the mov- 


come the worst of the economic stringency, conditions, 


able parts, construction of tops, panels however, are stili such as to make it difficult to predict any 
and drawers, fittings and finish—these thing for the future. In any case, returning prosperity 
and other features show the value. will find the market well stocked with office appliances, and 


as offices also seem over-supplied with such paraphernalia 


Let us send you our catalog with par purchased during the war and the post-war “boom,” some 
d ar- 


ticulars and terms. The last “how 
much” also will interest you. 


time must necessarily elapse before American manufactur 
ers will find Goteborg the good market of former days. 


(Instructing Young Salesmen—Cont. from Page 45.) 


would have given him encouragement, he is told in most 


places, “as soon as we need something we will come our 
En lewood Desk Co selves, but at present we do not want anything.” This 
° phrase he hears repeatedly from customers and when he 

' 


5816 Lowe Avenue Chicago, Ill. 1as heard it a dozen times, he is discouraged. By this sys 


tem of haphazard calls, he will never get through his dis 
































trict and faces at last the question, “where shall I go now?” 

















SRR IR a OTE? a 


“> SR RNERNRE YE ree epee = 


Oem ER INE a 


March, 10298. 


Alls 


OFFICE 


APPLIANCES 


135 





The men that bankers like to accommodate 


BANKER can weigh and 
measure all a man’s listed 
assets—except his inventory. 


Banks have facilities for find- 
ing out the worth of stocks, 
bonds, and similar collateral. 
They may accept a man’s own 
figures about the worth’ of his 
goods, but their experience 1s 
that these figures are sometimes 
tinged with enthusiasm. 


The determining factor in 
swinging many an accommoda- 
tion at the bank is the proof a 
man shows that his inventory is 
correct. 


A sound cost-accounting system 
is the only safe basis for any com- 
putation as to the value of mate- 
rials on hand or in process. It en- 
ables the banker to see how a man 
arrived at his figures. 


With Elliott-Fisher you can enjoy 
the same kind of truly helpful set 
vice, in this particular, that it is 
delivering to many business men. 


Elliott-Fisher provides cost records 
which are always clear, vivid, and 
basically sound. You will be sur- 
prised at the ease and thoroughness 
with which Elliott-Fisher keeps the 
history of every item from receiv- 
ing room to shipping-room. It 
makes accurate cost accounting 
largely a matter of routine. And 


it gives the owner of the business a 


representative bird’s-eye view of 
where he stands, at any moment 
that he cares to know. 


Elliott-Fisher keeps stock, cost, 
and production orders accurately 
and up to the minute—ready for 
immediate presentation at any time. 


In your accounting department, 
Elliott- Fisher Equipment can be 
used to your profit. 


If you care to acquaint us with 
some of your accounting difficulties, 
we shall be glad to give you expert 
advice designed to save time, lessen 
labor, and minimize errors. 


Any one of our branch offices 
will give your inquiry prompt at- 
tention. 


Elliott-Fisher best meets the re- 
quirements of modern accounting 
by furnishing: 

INSTANT PROOF OF 

ACCURACY 

Without extra work or effort. 
MAXIMUM PRODUCTION 

The flat writing surface makes pos- 

sible the writing of many records 

at one operation. 

PERFECT LEGIBILITY 

On original and required copies. 

CURRENT INFORMATION 

Facts and figures readily obtain- 
able. 

A quarter century of study and re- 
search hasdeveloped 
the Universal Ac- 
counting Machine 
—ELLIOTT- 

HER. 


There is one which 
fits your business. 





A list of concerns using Elliott-Fishers 
reads like a “Who's Who” of American 





ELLIOTT-FISHER CO., 342 Madison Ave., New York, N.Y. 


business in every field. The totalexceeds 
15,000 firms and covers more than gOo 
lifferent lines of business. Investigatel 


Elliott-Fishe 


Accounting and Writing Machines: Flat Writing ceria 


Branches in All Large Cities 








136 


OFFICE APPLIANCES March, 1923. 

















What Herring-Hall-Marvin 
Quality Means 


On December Ist, the Eufaula Hardware Company of Eufaula, Alabama, wrote the following 
letter: 
“It might interest you to know just how our old safe No. 183, went through the fire that destroyed 


our stock of hardware and store. The store was a three story building and the timbers were of the 
old type heavy pine, which made a fire that burned for more than three days. 


“When digging the safe out of the pile of ashes, brick, mortar, etc., the first thing we noticed was 
that the combination was melted off. Our hearts almosc ceased to beat, for our books and records 
were in that safe. However, when we forced the doors open, we found the books, records and entire 
contents in perfect condition. Of course, some water had gotten in, and the leather bindings of 
books were charred, but the records were urhurt.”’ 


On February 7th, a letter was addressed to them by a correspondent in Atlanta, Ga. asking 
for particulars concerning the safe that had gone through the fire. 
In reply, the Eufaula Hardware Company wrote the following letter: 


In reply to your favor of the 7th, it affords us much pleasure to say that the Herring-Hall-Marvin 
safe we had did protect our records in fine shape, and it was in the fire for three days or over. This 
safe was their regular line, buc not a “filing cabinet.’’ It was a safe. We do not remember the 
model or number now, but we did have this record, but it is misplaced and we can’t get our hands on 
it right now. It was not a new safe for we had used it over fifteen years, or thereabout. The 
walls of this old safe were about five inches thick, we believe. If we can be of further service to you 
in the matter, let us hear from you.”’ 


The construction of the safe in question was very similar to that used in the manufacture of 
the NEW Herring-Hall-Marvin A label safe of today excepting for essential improvements in 
the door and locking mechanism that make 


THE NEW 


Herring -all-Marvin 
SAFE 


superior to the one described above. 


The filling or insulation in the safe referred to was the same as that now in use in the New 
Herring-Hall-Marvin safe and was retained for the New Safe only after several years of exhaust- 
ive experiment during which practically every known type of insulation was fully and carefully 
tried out. Here is incontrovertible evidence that this filling does not deteriorate with time. 


The following letter describes the experience of the Enterprise Tool and Metal Works, Chicago, 
with a new class A label Herring-Hall-Marvin safe: 


“As the result of an unfortunate fire from an unknown cause, which seriously damaged our factory 
and totally destroyed our offices, we are pleased to inform you that your New Model No. 3520 ‘Class 
A” safe which we purchased from you August 8th, 1922, gave wonderful protection in preserving our 
books and records. 

“*The safe was in our office where the heat was so intense that it melted the brass handles on other 
adjoining equipment. This fire started December 29th, at approximately 10 o’clock P. M. and was 
under control 1 o’clock A. M. The interior of the safe, and our records came through in perfect 
condition, not even discolored. 

“Assuring you that we appreciate these results and authorizing you to use our name in connection 
with substantiating these facts, we are.”’ 


This safe is built to go clear through the fire. The tests of the Underwriters’ Laboratories, Inc. 
show that it will withstand a temperature ranging up to 2100 degrees over a period of five and 
a quarter hours before the temperature of the contents reaches 300 degrees. This is far better 
than the best accepted standard of protection. 


You can sell this safe because your customers cannot find anywhere else anything to compare 
with it. Hundreds of other dealers are featuring it with a fast growing and more profitable 
business for themselves. 


THE HERRING-HALL-MARVIN SAFE COMPANY, Hamilton, Ohio 


The new safe is equipped with interchangeable metal filing equipment to meet all possible requirements 
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I have already been everywhere.” The number of cus- 
tomers who have received him kindly, and who perhaps 
have given him a little order, has been small and therefore, 
suddenly the whole district is said to be good for nothing. 
If one then gives him another district, it will be just the 
same, simply for the reason that the man was not at first 
guided in the right manner. 

Many experienced managers will here object that the 
new man absolutely must get acquainted with his cus- 
tomers, otherwise his ignorance of who the customers are 
will be exposed, but a man who does not post himself 
with regard to the firm’s customers is after all possibly of 
no great value, but it is really not so bad when the pros- 
pect says that he is already a customer of the house. Apol- 
ogies can be presented very easily in some such way as, 
“Please excuse me. My firm perhaps has not fully in 
formed me, but I will make note of it and take care that 
our list is revised.” The salesman may then inquire about 
the work which the machine is doing and make any sug 
gestions he sees fit to make that may be of advantage to 


the customer. It is a poor representative who becomes 


embarrassed. He must find his customers, not from th« 
list, but by his own efforts in his own district. 

Take care not to have the departing and the new repr« 
sentative meet or to give the new man the daily reports 
and other notes of his predecessor, even if the same man 
has only been promoted to another district. The new man 
should not be invited to look at the district with the eyes 
of the old man. It is better to leave the district open for 
some weeks. Furthermore, a good man who is leaving, 
may have discovered a number of firms in his district with 
whom for some reason he could not do business and is, 
therefore, of the opinion that nothing can be done with 
them, but along comes the new man and sells goods to 
these concerns simply because he is a new man. 

If the sales representative visits every street and every 
house then the district will never become too small for him. 
He will not lose courage and he will become thoroughly 
acquainted. 


The Mental and Mechanical. 


The machine representative who also becomes a me 
chanic has placed himself in an advantageous position. 
This is not a ladder by which men reach every height, but 
in many cases one is more successful if when one comes to 
sell, he is also in a position to help when he finds the mech 
anism not quite in order. Also, when demonstrating ma 
chines, stoppage may happen, which can be easily reme- 
died by a representative who is familiar with the mechanical 
features of the machine. 

An important part of instruction is a detailed lesson about 
the basic principles of the machines and concerning com 
peting systems. It is not necessary to demonstrate all 
competing machines, because the salesman cannot hold all 
this information in his memory at first and his mind be 
comes tired and his attention wanders. Only when the 
new man has been fighting with competition and knows 
that he still needs further instruction, will.he come to learn, 
step by step, the things that he ought to know and which 
at the beginning he could not have mastered. 

The best opportunity to get acquainted with competing 
machines offers when there is a demonstration, as in most 
cases competing machines are demonstrated together. Each 
representative has plenty of opportunity to discover the 
features of other devices. 

It ought never to be forgotten that it is the purpose of 
all instruction to make the representative independent as 
soon as possible. In many cases it is necessary to leave his 
hands free in order that he may learn to work without help. 

In the sale of complicated machines, the manager should 
use his representative as a follower-up, for if the demon- 
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Penex 


hy 
Is are 


Profitable ~ 





You know why pencils are profitable—be- 
cause they have rapid turnover and help to 
sell other items in your store. 


Penex Pencils make money for you for the 
same reasons—and more. They are carefully 
graded as to lead and style of finish and each 
grade is standard. They are uniformly high 
in quality because they are made entirely in 
Penex plants under expert supervision. They 
satisfy customers because they write smoothly 
and last long. They are obtainable in all styles 
ordinarily in demand and you may secure spe- 
cial kinds of pencils for any special need on 
request. 


Penex dealers are assured fine quality pen- 
cils at a fair price plus prompt, courteous, 
helpful service that makes it easier to sell 
Penex Pencils profitably. If you will write us 
for samples and prices we will be glad to tell 
you more about the Penex proposition and its 
particular advantages to you. 


Address Dept. O. 


PENCIL EXCHANGE 


MAKERS OF LEAD PENCILS 
FOR THREE GENERATIONS~ 


JERSEY CITY,N.J. U.S.A. 
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Ghe stration of a complicated machine is spoiled, t rdet 

cannot be saved. 
PE I ERS It is very important that the representatives have con 
fidence in the manager and impart to him all the informa 


A NEW—COMPLETE—COMPACT , plas LP LS a eR Nt AE 
DURABLE—PORTAPLE tion that they pick up. It is only by having su m itu il 
confidence that the manager can become familiar with his 






Adding Machine men and understand the chances they have. One should 
Weight—35 Pounds never rebuff a representative who comes to tell one some 
fapacity —$99,999,999.99 thing which in his opinion deserves consideratio One 





should also listen to their complaints, at least as long as 
they are reasonable. The manager must be capable, not 
in rebuffs and refusals, but in calming and strengthening 


Sales Representative Must Maintain Terms. 








lhere is still something which should be brought up i1 
this discussion—a matter which causes difficulties to most 
managers and has to do with maintaining prices and terms 
The representative must be instructed never to cut prices 
at the behest of customers. This understanding must start 
with the first business they do. In case the order is not 
exactly as the house wishes it to be, it must be declined 
Che opinion which some managers hold that a certain le« 
way is necessary for selling goods on account of varying 
conditions must be rejected. One of our most essful 
managers replies to representatives who are astonished that 
he cannot help them make the sale by cut prices, with th« 
question, “Do you think the firm has made me a managet 
in order to have me sell at lower prices than stipulated 
On the contrary, the firm expected from me, as they have 
a right to expect, that I do business at better onditions 


than usual. If I complied with your ideas, this would 


impossible.” 
It is the purpose of all instruction to make the repre 
Phe y must th ré 


sentatives dependent upon themselves 


a * e e fore, become accustomed to the fact that on regular busi 
Adding and Listing Machine ness, the manager cannot help them by personal visits 
They must learn themselves to master the situation. Th 
manager who treats his people according to the princi 
Combines with large capacity the desirable ples pointed out in these paragraphs will be successful 
features of compactness and portability. even with men who without the right guidai would 
It lends itself equally well to the require- failures. 
ments of big banks—large corporations On engaging men, however cautious on 


or small merchants. It was, in fact, uncertain whether the new man will succeed 


particularly designed to fill the need of 
all banks for a superior machine of small 
dimensions, large capacity and selling at an 
attractive price. 


1 


tain that with the right instruction occasional mistakes 
be compensated and much may be accomplished 


American Chamber of Commerce in Germany. 


The American Chamber of Commerce in Germar B 
‘ ee ‘ ‘ lin, held its annual meeting November 29. The followi: 
Maximum visibility is secured by including officers were elected: Frederick W. King (Mergentha): 
in a small angle of vision the key board- Leste Comnnan). aveeidat: G. Fi. Wark ‘Nati 
number wheels and printing line. The Cash Register Company), first vice-president; Paul Konin; 
Total—Sub-total—Non-Add and Repeat (Kupfer Import Gese llschaft), second vice-president; Al 
levers are so located with respect to the Peters (International Merchant Marine Company), t 
path of the operating handle that the ma- vice-president; Maximilian Mintz (patent attorney), hor 
chine can be worked at high speed by the iry treasurer; Arthur E. Dunning, executive secretat 
use of the right hand exclusively. The The board of directors includes N. J. Howland (Rem‘1 
quality of workmanship—beauty of appear- ton Typewriter Company, Inc.). 
ance and elegance of finish are excelled by The important activities of the American Chamber 
none. cluded the amicable adjustment of a number yntrove 
sies between German and American firms The cham] 
maintains a “trustee account” to facilitate purchasing 
American firms from German producers Deposits 
made by American importers against purchases made i 
PETERS-MORSE MFG. CORP. Germany. Upon the presentation of evidence of shipment 
the deposit is credited to the German firm This conve 
GENERAL SALES OFFICE AND FACTORY: ‘ence has been in effect a comparatively short time During 
the life of the “trustee account” fifteen Americ firms ha 
ITHACA, N. Y. placed therein 19,066,304 marks Against it have bee 
New York Office: 30 Church Street charged 12,825,926 marks. The secretary’s report, presented 
at the annual meeting, showed an unreleased ance of ¢ 








i} 
st 


1S. 


irt 
ot 


ng 
ul 


ns 


be 


re 
r¢ 


its 


‘he 


ul, 
be 


Ing 


Jer 


inp 
\] 


ird 


a 








March, 


1923 


OFFICE 


APPLIANCES 














TENOGRAPHERS 
covered the New 
and it is a revelation to them. 


have dis- 
Corona— 


For most stenographers, like a 
lot of other people, were skep- 
tical. They doubted whether a 
portable typewriter could really 


do the work of a large machine. 


Some of them were afraid that 
Corona’s simple keyboard might 
prevent from 


them acquiring 


speed. 


Public Stenographer 
praises the New Corona 


—Finds it speedy, accurate and easy to use 


But the New Corona is opening 
their eyes— 


As Miss Gartley says, in her let- 
ter photographed above, this new 
model is simply a first class type- 
writer with the added conveni- 
ence of light weight and compact 
size. 


Stencil cutting is one point Miss 
Gartley particularly emphasizes. 
Other stenographers have told us 
that Corona makes the best sten- 
cils of any machine on the mar- 
ket. 


You need Coronas in your office, too—to supplement 
the work of large machines or to use instead of large 


machines. 


116 MAIN ST. 


Investigate this new model now—it is ‘ 
the first real office typewriter in portable form. 


CorRoNA 


The Personal Writing Machine 


REG.U.S.PAT.OFF. 
Built by 


CORONA TYPEWRITER CO., Inc. . 








GROTON, N. Y. 











Sf 


Corona Ribbons 


Get the ribbons for 
your Corona at any 
Corona Store. Ask 
for Corona Pigeon 
Brand Ribbons if 
you want best re- 
sults. If you have 
the new model be 
sure that “For Cor- 
ona Automatic” is 
on the box. 


a 
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Cmouncing %New 9600 Line: 


of Commercial ‘Verticals 


These are the 12 Big Points which set a new 
record of value in a low-priced file! 


Jk Strong, Rigid Case, Welded 
Throughout! 


K Double Strength at All Corners! 
Smooth Sides, finished All- 


around! 
Progressive Roller Suspension, 


Cross-Braced! 


Xx Drawer Heads, Square; Inside 
Heads! 


3k Drawer Sides Reinforced! 


IK Drawers Easily Removable! 


Sx Compressor, Easy Sliding, Posi- 
tive Locking! 


KX Rods for Guides! 


xhy Hardware, Solid Bronze, Satin 
Finished! 


+r F inishes: Baked Enamel, Olive- 
green or Mahogany! 


Automatic Lock with Paracen- 
tric Key! 





The low selling price makes this splendid 
file, without question, the biggest value 
on the market. Write or wire for prices. 


DEALERS — Write for full details of our plan for exclusive Van Dorn agency in yourcity. 


The N 
9600 Line THE VAN DORN IRON WORKS COMPANY 
‘ CLEVELAND 
ro toy = Chicago New York Philadelphia Washington Pittsburgh Detroit 
with Lock 


9602 Letter File 
9603 Letter File 
with Lock 
9604 Cap File 
9605 Cap File 
with Lock 








Un Be. ., 


Office Furniture 


Gua KK Wood 
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An Appreciation of L.G. Sloan. = (AH SUT 

The British Stationer has a feature, “Prominent Per- = 

sonalities,’ which depicts the civic and home activities of eRe ey D t H t 

leaders in British business. L. G. Sloan, widely known in %, ou on -— 0 

the United States, was the subject of a recent sketch, from Pin, s s 
. : he % \\ 

which we quote. 4 4 s 
The wonder is that Mr. Sloan is not an ex-moderator of #e Ny rs 

the Presbyterian Church. He has all the makings of a fine wy 

ecclesiastic, and away in that Edinburgh home there surely Set ws 

must have been discussions as to whether this promising ; id S Inbu t 

son should not be dedicated to the kirk. And a fine min- : 

ister he would have made, combining as he does apostolic : Oy 


fervour and enthusiasm with a vision and shrewdness which 
would have given him a high place in pulpit and in church 
assemblies. 

Mr. 
tell, built 
tially we think he has won the admiration and good-will 
of the because he the pioneer of 


maintenance. 


shall 
up a very great business, but primarily and essen- 


Sioan has done great things; he has, as we 


stationery trade, was 
price 

At great risk and with some sacrifice he set the seal upon 
a fixed price for his own proprietary lines before there was 
a stationers’ association, and made it possible for the trade 
as a whole to put an end to price-cutting and secure a legiti- 
That was a great thing to do. Large 


mate fixed profit. 





LAWRENCE GUNN SLOAN 


and kept closed for years, when he 


and his pens, 


accounts were closed, 
first set a fixed price for his pencils 
persisted, one shudders to think of the confusion 
and strife that would reverted to the bad 


old way of doing things. 


but he 


and now 
arise if the trade 


Another feature of Mr. Sloan’s great career has been his 
ecided leaning to the “little fellow,” and his refusal to give 
quantity discounts. The man who buys a dozen Water- 
man pens can sell them to the same advantage as the man 
who buys a gross! 

One ought to tell in an article like this where he was 
born and all the rest of it. But we forgot to ask that. He 
was far too interested in today to allow us to show any 
interest in yesterday. He is alive to the finger-tips, always 


seldom at rest. 

the City Chamberlain’s office in 
Edinburgh were enough to convince “L. G.” that there was 
not enoug there for his pulsating energies, 
seventeen years old he came to London, and, as he quaintly 
puts it, “has earned his own living ever since!” First with 
William Collins & Son, then with Mr. John Walker, at Far- 
a grip of things in the stationery 
with the 


with a mind 


Two or three 


chee rv, 
years in 


rh scope and at 


ringedon House, he got 
his first great opportunity 
He was quick to see 


and set himself to 


came 
Hardmuth pencils. 
a really good article, 
work with great spirit, acting as traveler, bookkeeper, and 
packer, until he had the Koh-i-Noor pencil well on the mar- 
ket. He built up a huge connection, and then came the war, 
when he could no longer sell the goods made by an enemy 


and then 


agency for the 


tre de . 


the opportunity of 


firm. 





in Acme Staplers. They are sim- 
ple, and of few parts; amply strong 
for any work within their range. 
We guarantee both our Stapling 
Machines and Staples. 


Acme Staplers 


+ bring a continual stream of busi- 
! ness to the stationer who sells them. 
: Not only for staples, but for all 

+ other items in stock. Folks get 

kt the habit of coming to the store for 

: all their office supply requirements. 

















St There are four sizes of Acme Staplers: 

t Acme No.1, for heavy duty; capac- 
¢ ity, 100 staples. Acme No. 2, for 
general utility; capacity, 50 staples. 
| Sure Shot, for every office job; ca- 
: pacity, 100 staples. Midget Binder, 
t for individual desk equipment, with 
| wide range of usefulness; capacity, 
+ 100 staples. 


DEALERS—You can make good money 
= handling Acme Staplers. Write for par- 
} = ticulars. 


Acme Staple Co., Ltd. 


4 1643-47 Haddon Ave. Camden, N. J. 


SUCeeea 


: LONDON: Kado Ltd., Atlantic House, Holborn 
: Viaduct 

seo] CANADA: Ernest J. Scott & Co., 59 St. Peter 
7 St., Montreal 


SOANDINAVIA & FINLAND: Foreign Trade & 




















Export Co., 206 Broadway, New York. 
~ HOLLAND: Richard Weiniger, Singel 276, Am- 
q sterdam 
’ AUSTRALIA & NEW ZEALAND: Excelsior Supply 
; Co., Ltd., Sydney, N.S.W. and Wellington, N. Z. 
; : ; oe 
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MEN 


The Ault & Wiborg organization is 
composed of men experienced in 
the painstaking, scientific business 
of producing high grade typewriter 
ribbons and carbon papers,—prac- 
tical men who know how to select 
materials to fit requirements,— 
scientific men who know mate- 
rials and how to treat them by 
proven formulae, and skilled men 
who apply this expert knowledge, 
—experienced men who know how 
to conduct efficiently a modern 
manufacturing plant. 


AND 
METHODS 


Our research and experimenting 
laboratories—the manufacturing 
and production plants—and our 
merchandising and sales depart- 
ments are all conducted and oper- 
ated according to the most modern 
and proven methods. 


GET 
RESULTS 


This combination of men and 
methods has gained for Ault & 
Wiborg ribbons and carbons a rep- 
utation for longer and more per- 
fect performance—for furnishing 
what you want when you want it 
—for their aid in actual selling. 
This is Ault & Wiborg superiority. 





There is much the same story to tell of the Waterman 
pen. Practically unknown when he took it over, being sold 
at all sorts of prices, he has established a fountain pen busi- 
ness which is the wonder of the world, spreading itself out 
throughout the British dominions and in practically every 
country in Europe. 

It would be difficult to explain this phenomenal success. 
Mr. Sloan does it in the word “service.” But then he takes 
half an hour to explain his explanation. But having heard 
it, and being able to verify it, service sounds a very con- 
vincing word. 

The best illustration of its range of application is Pen 
Corner itself. This beautiful building, built when there 
were only two other shops in Kingsway, is the embodiment 
of a highly-efficient co-ordinated business house. Its 150 
busy workers include men and women specially trained 
in the art of pen salesmanship and others set apart to deal 
patiently and meticulously with the peculiar needs of in- 
dividual customers. Every care is given to the well-being 
of the staff. There is a welfare department, rest room, 
library, kitchen, restaurant, and the whole building is 
sprayed three times a day with a pleasant disinfectant. 

We end as we began. Mr. Sloan is an apostle. We have 
said nothing about his work for the Rotary Club, nor of 
his passion for furthering Anglo-American friendship. The 
latter is not a mere interest with him; it is a passion, and 
that same wide vision which he applies to the development 
of trade he applies to this vital matter of encouraging good 
feeling between English-speaking peoples 


Trinidad Chamber Warns Against Bogus Firms. 


A circular has been distributed by the Trinidad Chamber 
of Commerce, Port-of-Spain, Trinidad, B. W. I., directing 
attention to fictitious business houses operating in that 
colony and defrauding exporters who ship to them. The 
chamber suggests that careful scrutiny be given the refer- 
ences of firms in Trinidad who are not known to the busi 
ness houses in the United States. 

“The Trinidad Chamber of Commerce, Inc., desires it to 
I 


are contemplating opening up business relations with this 


e generally known among business concerns overseas that 


colony, that its attention has been called to the fact that 
there are certain fictitious or bogus ‘firms’ operating in the 
colony endeavoring to do business with such suppliers. 

“Such ‘firms’ are causing considerable trouble and annoy- 
ance to overseas suppliers, as it frequently happens that 
goods consigned to them have ultimately to be returned to 
the shipper, or otherwise disposed of, or if received on 
open account, considerable difficulty is experienced in ob- 
taining payment for same, if at all. 

“The Trinidad Chamber of Commerce, Inc., therefore de- 
sires to warn overseas suppliers of the need of exercising 
caution in extending credits to firms or individuals they 
know nothing of with the view of protecting the good name 
of the colony in the interest of bona fide firms 

“Overseas suppliers should direct their inquiries either 
to their consul, or through the London, New York or Ca- 
nadian offices of the following banking institutions which 
operate branches in the colony: 

“The Colonial Bank, The Royal Bank of Canada, The 
Canadian Bank of Commerce, Gordon, Grant & Co., Lim- 








he AULT €&” 
IBORG (Company 


CINCINNATI; OHIO; U.S.A. 


ited (Head Office). 
“It may be added for general information that 
to assist suppliers abroad in decisions for extendin 


in order 


° credits 


and at the same time to protect the colony’s business repu 
tation. the Trinidad Chamber of Commerce, Inc., has rec- 
ommended to the government of Trinidad the introduction 
of the Registration of Business Names Act, which, if passed, 
will discourage the existence of such bogus ‘firms’ in the 














’” 
colony. 
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JENUS 
PENC 


Quality counts; brings business; 
| adds to prestige. VENUS Pencils Be Se Selling 

| are called for by customers who Ooh ee 
want the BEST. Their name, their the World 
trade-mark, their QUALITY, is 
known in every civilized country 
of the world. 


Users of VENUS Pencils know 
that Quality in pencils means 
quicker, easier and better work. 


ENUS 
ERASERS 


A delight to the user be- 
cause their “bite” cleans off 
pencil marks instead of rub- 
bing them in. Soft, pliable, 
uniform; with no coloring 
matter to smear a sketch or 
ledger page. Made in 12 
sizes; smallest 100 to a box; 
4 to a box. 





SONS, 
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%E-SONAA+UH 
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Send for information 
on our line of pencils, 
penholders, erasers, 
VENUS Everpointed 
Pencils and VENUS 


No. 38 Leads. 












American Leed Pencil Co., “Avenue New York 














17 BlackDegrees 
Alf 9 hd 


hard and modeum (4 
All vs 








OFFICE APPLIANCES 

















When you again need a THIN paper for 
COPIES of your LETTERS or FORMS 


be sure to use one of the following: 








Fidelity Onion Skin 


SUB. 9—WHITE ONLY 


Emco Onion Skin 


SUB. 10—WHITE and 8 COLORS 


Superior Manifold 


SUB. 8—WHITE and 9 COLORS 





They are Right for Copies of Letters and Forms of all kinds as 
they are made from high grade, new RAGS in a very efficient 
mill with the result that they have the essential qualifications for 


Thin Papers, 


V1Z: 


Strength —- Appearance — Satisfaction 


Wnt 


Fsleeck Manufacturing Company 


TURNERS FALLS, MASSACHUSETTS 
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Theo. Muggli Heads Important French Typewriter 
Organization. 


The Export Supplement of the “Royal Standard” for 
February announces the fact that Theo. Muggli, formerly 
of Zurich, Switzerland, and for many years connected with 
the typewriter industry in Europe, has been selected to 
take over the entire French territory for the Royal type- 
writer. Associated with Mr. Muggli in the new organiza- 
tion is J. H. Davis, an American, who has been connected 
with the typewriter industry in France for over twenty- 
two years 

The new company has established its headquarters at 
No. 12, Rue de la Tour des Dames, Paris, [Xemes, in a 
modern office building, conveniently and elegantly equipped 
in true French style. 
The “Royal Standard” presents four excellent pictures, 


showing Mr. Mugegli himself seated at his desk in his ele- 











THEO. MUGGLI 


gantly appointed private office, with Theodore T. Malleson, 
foreign sales director of the Royal Typewriter Company, 
standing at his right. There is also a photograph of the 
sales office, showing A. Grob, managing director, seated 
at one side and J. H. Davis, sales manager, at the other. 
In another picture is a portion of the sales office, used 
by the city sales force in Paris, while a fourth photograph 
shows the office of Mr. Muggli’s secretary. 

The new organization has already done some very gratify- 
ing work. The ability and experience of its members make 
certain that the new company will attain a high place in 
the typewriter world abroad. 





Demountable Agency at Portsmouth. 

W. H. Barrell, Ltd., 114-16 High street, Portsmouth, Eng- 
land, has been appointed sole distributors of the Demount- 
able and Rex Typewriters. The company also handles Art 
Metal office equipment, the Dictaphone, Underwood port- 
ables, and Work-Organizers. 


First Aid Needed Second Sight. 


Ye editor had a present t’other day. Mrs. Mc. over- 
hauled his typewriter, oiled its joints and brought to view 
a perfectly legible name plate long hidden by dirt. Thanks. 
Then the blamed thing wouldn’t run. A mechanician was 
sent for, looked at the machine a minute, touched it on its 
vaccination, and presto! it wented.—Diamond Dust (Hall 
Lithographing Company). 
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CARBON PAPERS 


and 


TYPEWRITER 
RIBBONS 





Experience in Manufacture 
Quality in Product 
Co-operation with Dealers 


THE 
BUCKEYE RIBBON & CARBON 
COMPANY 


Factory and Fvecutive Offices 
CLEVELAND, OHIO 


Established 1896 
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Stability 
has been built-in 
BETTCHER Chair Irons 


TABILIT Y—the element upon 


which success and satisfaction of 
a chair iron depends. ‘The Bettcher 
method of producing and maintaining 
lasting strength and comfort assures 
every Bettcher equipped chair a longer 
and more satisfactory service. 


Among the many Bettcher features, aside 
from the new and scientifically correct 
design, are: a positive locking device 
providing easy adjustment for height, pre- 
venting swivel action from affecting height 
adjustment; the adjustment screw is very 
long; plates stamped from the best open 
hearth steel; oil tempered springs are 
combined in a device that resists sudden 
weight or strain. 


A Bettcher equipped chair needs no other 
guarantee of stability—a satisfactory sale. 


THE BETTCHER STAMPING 
AND MANUFACTURING CO. 


3106 West Sixty-First Street 
CLEVELAND, OHIO 






STENOGRAPHER’S 
CHAIR IRON 


Patents Pending 
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Business Abroad Is Improving. 

Brief Discussion of Business in Other Lands.—From an 
Article by Theodore T. Malleson, Foreign Sales 
Director, Royal Typewriter Company, in the 
Export Supplement of The Royal Stand- 
ard for February. 

The early part of the year 1923 has brought with it a 
noticeable improvement in the business conditions through 
out the world generally and there is little doubt but that 
the volume of typewriter sales in the foreign fields during 

the new year will show a steady and healthy increase 

The year 1922 was one of readjustment, and during that 
period a large portion of the efforts of dealers was devoted 
to liquidating the stocks which had accumulated and in re 
organizing their business along new lines to meet the 
changes in business conditions which the future held forth 

Those dealers who followed the suggestions which the 
company offered during 1922 in connection with increasing 
their propaganda and the number of sub-dealers through 








THEO. T. MALLESON. 


out their territories have laid a solid foundation on whicl 
to build the volume of their increased sales, and as a result 
are now securing increasing returns on their efforts 

Returning prosperity and new methods of seeking busi- 
ness in each of their markets is already enabling them to 
place considerably larger orders and naturally their profits 
are expanding in proportion. 





In view of the improving conditions, the company now 


urges upon each dealer not only to check his sub-dealershi 


| organization at regular intervals, but to arrange as soon as 
| possible a definite plan of propaganda which he can supple 
ment with personal visits by his salesmen and secure for 


| themselves and for the company the proper percentage ot 
business which the inherent merits of the Royal typewriter 
deserve. 

Now is the time for every dealer to put his business in 
the front ranks in his territory and to keep it ther 

The year 1923 should be a year of satisfactory profits 
and it positively will be if efforts are intelligently applied 


to the expansion of one’s organization, more propagand: 
and a systematic canvassing of all the prospective type 
writer users in one’s territory. 

It is the intention of the Royal Typewriter Company to 
co-operate with every dealer in every possible way and t 
forward as frequently as possible suggestions based 
experience throughout the world. 

The company will always welcome constructive criticism 
| and ideas in connection with the manufacture and sale of 


upon 
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The New 
Ife No. 1924 


Is the greatest value we have ever offered in 
a Four Drawer Letter File. There have 
been extraordinary economies introduced 
into the making of this 1900 Line that makes 
possible the construction of a flat top, 
paneled back and sides, five-ply built up 
(Juartered Oak drawer front Cabinet to 
retail at a price $8.00 to $12.00 less than one 
would expect to pay. Dealers who have 
received their sample Cabinets are high in 
their praises of them. You can’t afford to 
over-look this line when you consider 


The Oak 
Retails at 


$22.50 


In Eastern and Central States, 
$28 in South, Southwest and West 


With a 


Liberal Profit 
For The Dealer 





Three and Four 
Drawers—Letter 


Our National Advertising is creating and Cap widths— 


Natural Light Oak 


a demand for this fast moving line. = [mation Mabog: 


any and Walnut 


Slits dealers receive the inquiries “"*~ 


to develop into sales. 


The Sfius Manufacturing Company zie 


New York—A. H. DENNY, Inc., 52 Park Place 
Chicago—Associated Stationers’ Supply Co., 201 N. Franklin St. 





162 


Monroe, Michigan 








Ready Sales and Liberal Profits 


accrue to those dealers 
who carry the 


Wee 


Single, Double and Multiple 


Card Index Cabinets 





The Complete Line made in sizes to accommodate 3x 5, 
1x6, 5x8, 8x5 and 6x9 cards and guides. May be 
had in Golden (dark) or Natural (light) Quartered 
Oak and Imitation Mahogany finishes. Every drawer 
is equipped with an easily adjusted, auto-locking steel 
follow block to keep contents in vertical position and 
a well sized label holder and pull combined. Aside 
from the fact that this line is handsome and well made 
it also is very attractively priced with a generous profit 
for the dealer. 


Did you receive our February Ist Price List? 


The f#& Manufacturing Company 


162 Union Street 
New York—A, H. DENNY, Inc., 52 Park Place Monroe . Michigan 


Chicago— Associated Stationers’ Supply Co., 901 N. Franklin St. 
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e Two Drawer Top and Bottom Sections 
Sf cls can be recommended to your customers 
where a Card Filing System liable to ex- 
pansion is to beinstalled. A Top Section 
will hold approximately 2800 Cards and 
when more space is required, Bottom 
Sections can be placed under the Top to 
take care of the additional requirements. 
Made in sizes to hold 3x5, 4x6, 5x8, 
8x5 and 6x9 Cards and Guides. Fur- 
nished in Light or Dark Quartered Oak 
or Imitation Mahogany finishes. 





Top Sections have com- 
pletely finished tops and 
should always be used 
first or until filing space 
for more than 2800 Cards 
and Guides is required. 





Bottom Sections are made 
without the finished Top 
and are designed to be 
used under Top Sections. 
Add as many Bottoms as 
customer’s filing require- 
ments demand. 





The illustration at left shows a combination used 
extensively by Banks. The top section holds de- 
positors ledger cards 8" high by 5" wide. In the 
3x5 drawers shown under the Top section is filed 
the signature and information cards of the depos- 
itors. Adding a B825 to this Outfit will give 
sufficient space to take care of more than 5000 
ledger and signature cards. Don’t hesitate to re- 
commend the Drawer Cabinets made by 


Svs 








Fibre Board Transfers and 
Card Index Trays 


Are cheaper than wood yet made of material strong 
enough for permanent use. Transfer Cases are constructed 
of heavy binders’ board, corners and folds are re-inforced 
with strong binders’ cloth. Covered with black marble 
paper, lined with black. Equipped with leather pull and 
label holder. The Letter and Cap widths made in twenty 
and twenty-five inch lengths. The Invoice size twenty 
inch. Shipped knocked down but very easily assembled 
without use of tools. 


The card Index Trays are made of same heavy material 
as the Transfers. Re-inforced corners and folds. Equipped 
with nickel label holder and pull and metal follow block 
to keep contents in vertical position. Black marble 
covering. Made in sizes to hold 8x5, 4x6, 5x8 and 6x9 
index cards and 4x9 to hold cancelled checks and notes. 
Snug fitting covers. You will find both the Transfers and 
Trays very ready sellers. Let us send you our catalog. 


The fxs Manufacturing Co. 
162 Union Street 


New York Office—52 Park Place k 4 
Chicago Display— 201-215 N. Franklin St. Monroe, Mich. 
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The White Spot of Prosperity 
December, 1921 






The White Spaces of Prosperity 
in December, 1922 













siness is Al 
"Los Angeles 





= 
More oae Business"’ BPR { 


Los Angeles is the center of an empire in itselfi—independent 
of others. It has always been the brightest spot in the 
prosperity of the country. Its growth in population, in in- 
dustry, in finances and in building programs make it the 
logical market in which manufacturers of Office Equipment 
and Business Accessories can increase their sales. 






























Here are the figures that tell the story of the possibilities 
for you in this territory: 


— a 
Bank Clearings ..... 4,211,196,797 §,152,311,839 
Building Permits ..... 87,761,386 121,206,787 
Manufacturing Plants... 3,650 14,150 
Population........ x 685,000 790,000 


Indications for 1923 show still further increases. 

—and what is true of Los Angeles is true of all of Southern 
California. 

Can you afford to overlook this market? 

You should be represented in the one great Business Ex- 
position of that section—exhibit your goods where the execu- 
tives—the buyers of that land of prosperity ask you to tell 
your story, demonstrate your product, explain your service 
to them, to show exactly what you can do to increase the 
efficiency of their business. 18,000 business executives made 
application for tickets to attend the First Los Angeles Busi- 
ness show two years ago—more will attend this one. 

Use the coupon below and get the facts about this big 
opportunity. 


nd Los Angeles 


BUSINESS SHOW 


April 23 to 28 inclusive 


BUSINESS EXPOSITION CO 
501 American Bank Bidg., Los Angeles 


Please send us detailed particulars about the 2nd Los Angeles Bual- 
ness show. 


Name ., ° sone se eeseeeseseees . 


Address ‘ re : 2 ain. see © phmnneds aeons ee 
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Guaranteed 
chair irons 








No. 334—OFFICE CHAIR IRON 


WHY BE BOTHERED 
WITH BROKEN CAST- 
INGS WHEN YOU CAN 
BUY AN ALL PRESSED 
STEEL CHAIR IRON? 


LIGHTER IN WEIGHT. 
BETTER APPEARANCE. 
SMOOTHER FINISH. 
STRONGER AND MORE 
DURABLE. 


MADE UNDER OUR OWN PATENTS 


COLLIER-KEYWORTA CoO., 


GARDNER, MAS6., U.S.A. 
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its product, and will give careful consideration to anything 
which dealers may bring to its attention. 

In conclusion Mr. Malleson stated that his company 
would watch with interest the progress of all its dealers 
abroad, formulating plans for sales promotional work and 
giving such other suggestions as will aid dealers in ad- 
vancing the common interests in their respective territories. 
The company is much encouraged by the rapidly expanding 
volume of its business throughout the world. 


“Acco” Offices Now Located at Warehouse. 

Acco Manufacturers, Ltd. (the English house of the 
American Clip Company), has consolidated the general of- 
fices with the warehouse at 18, Whitefrairs street, London, 
E. C. 4. Previously the offices were at 130, Queen Victoria 
street. oe ——— 

Furniture Exhibition at Barcelona. 

Office furniture is included among the exhibits at the 
Barcelona International Electric Industries and General 
Spanish Exhibition at Barcelona, May-June, 1923. Office 
utilities are to be shown in the third section of the exhibi- 
tion devoted to furniture and inside house decoration. The 
exhibition will be held at the Palace of Modern Art and In- 
dustrial Palace, Montjuich Park, Barcelona. The offices of 
the exhibition are Calle de Lerida, No. 2, Barcelona 

Entries closed last December. Exhibitors in the third 
section who show the greatest taste in their installations 
will be granted “honorary distinctions.’”’ During the course 
of the exhibition there will be public demonstrations to dif- 
fuse a knowledge of the history of furniture, and to en 
courage technical improvement in the manufacture of fur- 
niture 

Tientsin Trade in Stencils and Inks. 

About eighty per cent of the business in Tientsin in inks 
and stencils for duplicating machines is held by American 
firms, according to a report from the consul. This entire 
trade is not very large, however, as the demand for du- 
plicating machines is limited to the foreign population and 
to a few of the Chinese government offices. All told, there 
are probably not more than sixty in the entire city. A good 
way to secure a footing in these lines is through local 
dealers in stationery and kindred items, says Consul Gen- 
eral Stuart J. Fuller. 

Underwood Man Co-Heir in Large Estate. 

\ February news item from London indicated that A. L. 
Claflin, representative of the Underwood Typewriter Com- 
pany in the British Isles, is one of eight heirs to an estate 
that will aggregate from $9,000,000 to $10,000,000 in Ameri- 
can money at current exchange rates. Mr. Claflin’s aunt, 
Lady Cook (formerly Tennessee Claflin) left an estate 
valued at about £2,000,000. A brother of A. L. Claflin, 
Albert, is a billing clerk in a Chicago office. 


Polish Market and German Typewriters. 

A report from the Bureau of Foreign and Domestic 
Commerce indicates that the chief typewriters quoted on 
the Polish market are the “Continental” and the “Mer 
cedes” (both German), says Assistant Trade Commissioner 
Baldwin in a report to the Department of Commerce. The 
former sells for approximately 1,500,000 Polish marks 
(about $100) and the latter at 1,200,000 Polish marks (about 
$80.00), but these price levels are subject to change almost 
over night. 

Regal Appoints British Distributor. 

The Regal Typewriter Company, Inc., New York, N. Y., 
has arranged distribution in the British Isles. B. Sculthorp 
& Son, Ltd., 40, Holborn viaduct, London, E. C. 1, Eng- 
land, will sell Regal rebuilts in Great Britain and Ireland. 
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Bates 


Machines for Automatic Numbering 





Regular Movement Lever Movement 


ATES Machines for thirty years have 

enjoyed acknowledged leadership 
among automatic numbering devices 
throughout the world. They are without 
a rival for durability and simplicity. All 
operating parts are enclosed, protected 
from dust and dirt. The movements are 
set by means of the dial—an exclusive 
BATES feature—permitting of easy and 
instant change from one movement to an- 
other. Every Bates Machine is fully guar- 
anteed. 


Regular Movement. Consecutive, dup- 








Seven Movement 


licate and repeat. Also made to operate in 
triplicate, quadruplicate, quintuplicate or 
sextuplicate at $1.00 extra. 


Lever Movement. For ‘‘irregular’’? num- 
bering; the same number may be printed 
indefinitely, and a light pressure on lever 
advances it to next higher. 


Seven Movement. Consecutive, dupli- 
cate, triplicate, quadruplicate, sextupli- 
cate, 12-times and repeat. Where these 
different kinds of numbering work have 
to be done in the same office, this machine 
will meet every requirement. 















































Magmeret Regular Movement | Lever Movement Seven Movement 
Style Style Style Style Style Style 
E A-C-G-L E A-C-G-L E A-C-G-L 
4 13.00 15.00 13.00 15.00 17.00 19.00 
5 14.00 16.00 14.00 16.00 18.00 20.00 
6 16.00 18.00 16.00 18.00 20.00 22.00 
7 19.00 21.00 19.00 21.00 23.00 25.00 
Style A-C Style A-C 
8 24.00 28.00 
STYLE A STVLE C STYLE E STVLE t STVLE G 


12345 12345 12345 12345 12345 


We will be glad to send you leaflets similar to this advertisement for use in circularizing your trade, and for your 
catalogue we supply cuts together with suggestions for copy. There are other dealer helps to develop business in 
Bates Machines which will be mailed to you upon request. 


THE BATES MANUFACTURING COMPANY 
Factories: Orange, New Jersey Sales Offices: 50 Church St., N. Y. 
GG EES A OS 8 8 ee = = =§=— <n , crrrs 
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Neto Typewriter Erasing Shields 


Just on the Market and over 100,000 in use 


Ninety per cent of the big progressive concerns in San Francisco 


have equipped their entire stenographic forces with 


Neto Typewriter Erasing Shields. 


Neto Typewriter erasing shields make 
quick, neat erasures with the least pos- 
sible time and effort. Will not blur the 
most sensitive carbon paper. Protects 
all underlying copies, and carbon paper. 
Banishes forever from your desk all such 
rubbish as torn blotters, bits of carbon 
smeared paper, leaving your desk neat 
and tidy. 


Stenographers 
Typists 


Neto Typewriter erasing shields are sold 
by all the leading dealers in typewrite1 
supplies in San Francisco. Be the first 
in your locality to offer them for sale 
Our prices to you are right so order a 
few today. 

No demonstration is necessary — an) 
stenographer sees at a glance what they 
are for and how to use them. For new 
customers, offer something new. 


Dealers in 
Typewriter Supplies 





Manufacturers of Type- 
writers, Carbon Paper, 


Ribbons, Etc. 


For advertising purposes Neto typewrit- 
er erasing shields are made of celluloid; 
either ivory finish or any color desired. 
Do you manufacture a typewriter worthy 
of mention? Have you a carbon paper 
of exceptional merit? What do you 
claim for your typewriter ribbons? Write 
your argument on Netos and give them 
to your customers. Neto is the salesman 
at the opportune moment because it is 
used when the typewriter fails to 
function. 


Dealers prices 
furnished on request. 


Roc-O-Way Co., 632 Mission St., San Francisco, Calif. 


NICKEL-PLATED 
HIGHLY POLISHED 


Typewriter Mechanics 
and Inspection Cos. 


Neto typewriter erasing shields is 
easiest thing to sell you ever offered t 
the user of a typewriter. While you ar 
making adjustments on the typewrit: 
it sells itself. 


You can double your salary and not 
one step out of your way. 


If you are soliciting for repair work 
selling supplies, Neto will get you 
audience where all else fails 


Prices 35c Each; $3.60 per Doz. 


$36.00 per Gross 


Postpaid in United States, Canada and Mexico 
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China Market for Office Equipment. 

[he market for imported office furniture and equip- 
ment is confined to the larger treaty ports in China and 
finds a comparatively limited outlet. A certain amount of 
local competition is developing, as a large number of local 
native factories are in a position to turn out desks, chairs, 
and similar equipment at a greatly reduced cost. There 
has been, however, within the last two years an awakening 
onsciousness to the superiority and economy of importing 
fice furniture and equipment. Owing to climatic condi 
tions, steel furniture is beginning to be more favorably re 


‘eived, although the prices in many instances are somewhat 


prohibitive. American manufacturers entering this mar 
ket should not expect results too soon and should be fully 
aware of the fact that the development of this territory will 
be slow. (Trade Commissioner Lansing W. Hoyt, Shang 


hai, in Commerce Reports.) 


Safe Sales in Sicily. 

About 500 safes are sold annually in Sicily, the prices 
ranging from 300 to 20,000 lire (one lire—$0.0509 at pres 
ent exchange). The market at present is chiefly in the 
hands of Italian manufacturers, although many German 
and Austrian safes are being offered for sale. The most 
popular style is a small steel fire and burglar-proof safe, 
having two locks and opening by key. There is also a large 
market for all large steel key wali safes, retailing for from 
300 to 500 lire. The usual custom for manufacturers just 
entering this market is to maintain a small stock of five 
or six safes of various sizes with local dealers. Once the 
safe is known, orders placed with the importers are sent to 
the makers, who ship direct to the purchaser, allowing the 
local dealer a commission of about twenty per cent. (Vice 
Consul Leroy Webber, Palermo, in Commerce Reports.) 


Ironclad Distribution in British Isles. 


The Ironclad Ribbon & Carbon Company, New York, 
N. Y., has appointed agents for Great Britain and Ireland 
Che Bureau & Office Stationers, Ltd., 7-8 Carlton House, 
Regent street, London, S. W. 1, England, has been ap 
pointed. The company, which is directed by W. J. Bulli- 


more, has taken enlarged space in preparation for the new 


Store Holds Industrial Exhibit. 


nder the auspices of the Pacific Northwest Products 
Committee of the Seattle Chamber of Commerce, with 
which latter body the Seattle Stationery Dealers’ Associa 
tion is affiliated, the Bon Marche, one of Seattle’s leading 
department stores, staged its second annual industrial expo 
sition February 5 to 17. Stationers, office furnishers and 
allied industries played an important part in the exposition, 
ind stores throughout the retail district co-operated with 
the products committee by assisting in displaying featured 
irticles during the two weeks of the exposition. Ejighty- 
two manufacturers and distributors maintained displays in 
the Bon Marche, which donated the whole fourth floor of 
the building for this purpose. 

On February 8 a group of business men under the leader- 
ship of the industrial committee of the Chamber of Com 
merce visited the plant of the Richards Brush Company, 
manufacturer of typewriter and office brushes. N. W. 
Richards, manager of the company, escorted the visitors 
through the plant, said to be one of the best of its kind in 
the west. The purpose of such visits is to acquaint local 
business men with the industries of the city and to discover 
industrial problems which can be solved through co-op- 


erat ic yn. 
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TO ENDURE 


Structural Strength 
Safes 


WITH UNDERWRITER’S LABEL 
Best Record Safe Made 


This is but one of many sizes. 


They combine the Old-Line standard of Strength 
with Perfected Features of Easy Portability and 
Heat Resistance. 

Write for Catalogue 9660 


The Glube=Wernicke Cy, 


Cincinnati 
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The Medium Priced Line of High Quality 


HEADQUARTERS 
Desk Letter Trays 


Finishes - 


Sizes 


[mperial 





(Antique Oak 
Golden Oak 


Weathered Oak 
Birch Mahogany 


_Genuine Mahogany 


{ Letter 
| Cap 





Imperial Desk Tray Supports are finished 
in Oak, Mahogany and Brass. 


Highest Quality 


Lowest Prices 


Buy right and you can sell right. 


Write for quotation today and see what 


a substantial saving you can make! 


Imperial Methods Co. 


ILLINOIS 


FOREST PARK 


Eastern Representative 


Western Representative 


E. L. SIRUS, New York 


E. P. GOLD, Los Angeles 


Southern Representative E. V. BOGART, Atlanta 


Central Representative 


JOHN W. MESSIMORE 
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Typewriter Man Undergoes Delicate Surgical 
Operation. 

Robert B. Cone, manager of the Hartford office of the 
Underwood Typewriter Company, sustained a much more 
serious accident on January 9 than was suggested 
brief item, which appeared on page 195 of the February 
issue of Office Appliances. 

Writing from the hospital, Mr. Cone states that the 
accident occurred about one hundred feet from his apart- 
ment, in crossing from the car to gain access to the side 
walk, where he slipped on the ice and fell. Immediately 
he experienced a peculiar illusion. He realized himself 
sprawled out on the sidewalk and heard the inside bone 
of his left ankle break, as a piece of wood would crack, 
and then he saw his foot fall over. This did not happen, 
he states, at the time he fell. The doctor says that what 
occurred did not reach the brain until after he was lying 
on the walk. He was very soon hurried to the hospital, 
immediately taken to the operating room and the break 
was set in the ordinary way. In the old days this would 
have been all that could have been done, but at present 
with the X-ray available, a picture was taken of the break 
the next morning and it was found that the setting of the 
ankle was not completed, as the bone had separated from 
the muscles and tissues, and the two bones were pulled 
apart. This necessitated an operation in order to avoid 
an unsightly ankle and a lifelong limp, but it transpired 
that the tissues had been so hurt that large blood vessels 
appeared on the skin and no operation could be performed 
until these were dried up, as there would be too much 
chance for infection. Ten days were required before this 
could be accomplished and during this entire time Mr 
Cone’s ankle remained in a cast and he had to endure the 
sensation of the loose bones grating every time he moved. 
The foot could not be moved at all, except as the nurs 
moved it for him. When the operation finally took place, 
an expert surgeon, who was a friend of the family, acted 
as assistant. He told the patient that the operation was 
one of the finest that ever took place for this class of work 
and was perfect in every respect, a fact which the X-ray 
picture has since demonstrated. 

In performing the operation a rather new plan was made 
use of. After the incision was made in the leg and the 
bones brought together, a small metal band was placed 
around the lower part at the point of joining and another 


around the upper part, bringing the portions of the bone 
absolutely into place, the same as one would mend a brok 

piece of china. After the bones are healed, it will be neces 
sary for Mr. Cone to go on the operating table again and 
slight incisions will have to be made to reach the metal 
bands, which will then be withdrawn from the bone so that 
when the wound heals up there will be no foreign sub 


stance inside of the leg. This will take about ten weeks’ 
time from the beginning, but Mr. Cone looks forward to 
being in perfect condition when he finally does get 


Office Machinery Firm Extends Business. 


The Maloney-Gilmore Company, composed of M. \ 


Maloney and H. B. Gilmore, 508 South Dearborn street, 
Chicago, which started one year ago as distributors of type 
writer ribbons and carbon papers, likewise ribbons and 
supplies for other types of office machines, has branched 
out into the bookkeeping machine business. They are now 
selling used bookkeeping machines and include in their 
lines also loose leaf devices manufactured for machine book 


keeping, special desks for bookkeeping machines, desk 
lamps designed for use on special machines, etc. They 
retain the ribbon and carbon business and are prepared to 
give a rather extended service. The company has its own 


1 


shops and mechanics, and furnishes equipment for all sys 
tems. Both Mr. Maloney and Mr. Gilmore were formerly 
Elliott-Fisher salesmen connected with the Chicago dis 
trict. They organized their company on January 1 


190?9 
1922 
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The answer to 
“We never did it before!” 


WO OLD friends, both in the office appli- 

ance business were talking over old times. 

One had gone West and had prospered and 

prospered. The other had stayed East and 

prospered. Eventually and nat- 

urally, the talk turned to their respective 

businesses. The Easterner was showing his 
old friend through his place. 


‘“You’ve got a nice layout here, John,”’ said 
the man from God’s Country, “‘but there is 
one thing I don’t understand’’. 


‘‘What’s that?”’ exclaimed John, surprised. 


“I don’t see any water coolers in your 
stock,’’ came the quick reply. 


“Of course not, we never have carried 
coolers. It’s not in our line.’’ 


*‘Not in your line? Why John, are you 
selling goods just the same as thirty years 
ago? You say coolers are not in your line? 
Why man, we have been selling ‘XXth Cen- 
tury’ Coolers for the past fifteen years out 
West, and they are one of our most profit- 
able articles. Every office needs them—one 
for every room in fact. Why John, if you'll 
take my advice you'll get rid of these old- 
fashioned ideas of the East and start in right 
now to get some of this perfectly healthy 


business.”’ 
.. 6.) & .e- 


THAT particular Eastern firm for the past 
two years has been taking the advice and in- 
creasing the size of their orders each time. 


If you are not already familiar with the 
fine profits you can make from selling the 
““X¥Xth Century’’ Coolers, you’d better at 
least determine to investigate right now. It 
only takes a post card to Cordley and Hayes, 
12 Leonard Street, New York City, to get 
further information and quantity prices. 


"*XXt! CENTURY" 
COOLERS 
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The profitable market 


that lies at your, doorstep 
(and how it ts reached by Schwab) 


Right at your doorstep lies a 
mighty profitable market. There 
are sales possibilities just a step 
from your door that you perhaps 
never before realized. 


Can you visualize just what it 
means when you know that you 
have the exclusive rights of a 
profit - producing article that 
every business firm, individual 
or corporation must have? Close 
your eyes for a moment and 
think —of your city and sur- 
rounding territory; 
think of every kind, 
type and size of 
business, whether 
one-man Office, 
corner grocery, 
huge industrial 
concern or magnif- 
icent banking insti- 
tution. Run over this 
mighty market in 
your mind. 

That is your market 
—with Schwab Safes. 





It is your market because 
Schwab helps you capture that 
market. Not only by having the 
most complete line of standard 
fireproof safes, filing safes and 
Underwriters Label safes which 
makes every business a potential 
purchaser; but also by providing 
a definite means of reaching and 
capitalizing that market. 


How? The answer is contained 
in the comprehensive plan that 
is outlined in “The Schwab Way 
| to Successful Safe 
Sales”—a real se//- 
ing plan that helps 
get the business for 
the merchant who 
handles Schwab Safes. 
\ Do you want to be 
that merchant — the 
merchant who is go 
ing to command the 
safe business in your 
territory? It costs but 
a two-cent stamp to 

find out how! 
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(Ways to Cut Costs.—Continued from page 28.) 
writing paper and immerse this record in water, allowing 
it to stand for twenty-four hours. This will show the ink’s 
resistance to dampness and water. Another sheet with 
similar lines drawn on it should be partly covered with 
cardboard, so that only a portion of each line remains ex 
posed to the action of sun and air. This should be left 
out of doors for six or seven days, and if the ink is perma 
nent in quality, the exposed portions will show no evidences 
of alteration when compared with that part of each lin 
that has been protected from the sunlight. 

In the cases of most companies, no matter how small, a 
saving of five per cent on the annual cost of soaps, polishes, 
adhesives, disinfectants, preservatives, fuels, lubricants, 
lights, etc., if effected would soon total a worth-while sum 
Of course, it is not possible for small concerns to install 
and equip a research laboratory, but it is easily feasibl 
for each company to develop in its personnel a sort of 
amateur efficiency expert whose business it would be to 
discover and remedy the small leaks and extravagances 
that are wholly unnecessary. 

The margin of profits in most businesses today is a nat 
row one. Those companies having officials possessed of 
wide vision and ability quickly and intelligently analyz 
seemingly remote details are blessed indeed 


(St. Louis Business Show.—Continued from page 44.) 


shown lines from the Security Steel Corporation, and the 
Doten-Dunton line of office furniture. C. E. Temple, Jr., was 
in charge of the exhibit 


TODD PROTECTOGRAPH COMPANY, Rochester, N. Y 
Demonstrated latest model check writers, adding machines and 
forgery-proof insured checks. The model No. 1050 Checkwriter 
was shown for the first time. F. W. Pagel, local manager, was 
in charge, assisted by the local saies organization. 

UNDERWOOD TYPEWRITER COMPANY, New York, N. Y 

Showed latest models Underwood typewriter, bookkeeping and 
fanfold machines, also the new model of combined bookkeeping 
and fanfold machine John A. McCormick, local manager, was 
in charge, assisted by Walter A. Hausman, district manager 
bookkeeping machine department, E. S. Staehle, special rep- 
resentative of the fanfold machines. J. E. Neahr, general sales 
manager, New York, was a visitor at the show on Monday. W 
F. Oswald, special school representative, George L. Hossfield 
and Miss Bessie Friedman, speed demonstrators, were also in 
attendance. 

UNIVERSAL SIMPLE ACCOUNTOR SALES CORPORA- 
TION, St. Louis, Mo Demonstrated a new, improved, simple 
accounting system Fred Geetz was in charge, assisted by 
local sales organization 

UNION TYPEWRITER COMPANY, St. Louis, Mo.—Displayed 
Woodstock typewriters in various models Paul Wilson was in 
charge of this booth 

WOODSTOCK TYPEWRITER COMPANY (See Union Type- 
writer Company) 


Rudd Now With Eaton, Dikeman Company. 

R. E. Rudd, formerly sales manager for the National 
Envelope Company, Philadelphia, Penna., and for several 
years advertising manager for the Standard Paper Com 
pany, Richmond, Va., has become manager of sales for the 
Eaton-Dikeman Company of Lee, Mass., makers of ab 
sorbent papers, including all grades of blotting papers, 
matrix papers, filter papers, etc. 

Mr. Rudd is weli known among wholesale dealers and 
stationers throughout the east and hopes to see many of 


his friends in person in the near future. 


Shipman-Ward Enhances Service to Trade. 


The Shipman-Ward Manufacturing Company, 4401-09 
Ravenswood avenue, Chicago, IIll., offers to typewriter 
dealers a service that rebuilders will find convenient. The 
company undertakes to solder new type on dealers’ Under- 
wood typebars, nickeling them, re-enameling and applying 
transfers on front plates and paper tables, and furnishing 


various supplies, including transfers and type. 
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For Safety’s Sake Use 
Byron Weston Co. 


Linen Record Paper 


Let B-W pilot you safely to paper satisfaction. The 
Byron Weston Co. lines are so definitely charted 
that the paper-buyer cannot go wrong. Steer for 


the desired watermark, 


WESTON LINEN RECORD: For municipal, coun- 
ty and state records. For the accounting of large 
corporations and financial institutions. 


WESTON DEFIANCE BOND: For commercial 
correspondence. For policies, bonds, deeds and all 
documents necessitating printing and writing. 


WESTON FLEXO LEDGER: For flat-opening 
loose leaf ledgers. Made with a hinge in the 


paper. 


WESTON TYPOCOUNT: For the particular re- 
quirements developed by machine bookkeeping. 


WAVERLY LEDGER: For general commercial 
requirements. A splendid writing and printing 
paper at a medium price. 


State your writing or ledger paper needs 
and we will send you interesting exhibits 
for test and examination. 


BYRON WESTON CO. 
DALTON, MASS. 
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: The Guest Book. 
Good, subst antial H. FERER, Omaha Nebr. called the latter part o 
January. 
b 7 e ‘ 7 G. FLEENOR, Fleenor Office Furniture ( 
t Minneapolis, Minn., was a visitor on January 30 
usiness paper isn A. J. WALKER of pte Seaciies Printing & Stationery 
Company, Minneapolis, Minn., attended the Chicago Sta 
tioners’ Frolic on January 30 and called on Office Appl 
an extravagance any ead ae hitailes ei . : 
- E. G. THOMAS of the Thomas & Grayston Company 


, : i apolis, Minn.. spent a short time in the off of thi 
more than it 1S an journal on Tanta 1. ee rn 


I: A. DAVILLA, /) & New Orleans representative of the 


f Sundstrand, called on February 2 
QEXtTravaGancCe FOP A ven’ MAavneEw of the Fitedex Corporation, Gree 
Bay, Wis., paid a visit to this office on February 14 
A. MILNE FRASER, Halifax, N. S., Remington Typ 
salesman to be well writer Company representative, visited this office on Feb 
ruary 20. Mr. Fraser is a man of long experience in offes 
equipment lines. While in Chicago he paid a long-deferred 
d ressed and well call on the A. B. Dick Company, whose lines he has hat 
dled for many vears. 
L. E. FISHER, sales manager of the Toledo Metal Fur 
sroomed. niture Company of Toledo, O., spent an hour in the offic 
of this publication on February 21. Mr. Fisher is an e1 
thusiast on steel furniture His ideas flow from a livel 
appreciation of the possibilities of the business 


by some years of practical experience in the | 


GEORGE H. PEABODY of the Boston Index Card 
Company, Boston, Mass., visited Ortice Appliances on Fe 
ruary 23. He called on the trade in Chicago 
St. Louis. He went from Chicago to Minneay s and St 
Paul and thence to Milwaukee. He expects 1 


ksh about March 15. 
Berkshire ror 
pew! Loose Leet Plant to ag 


The McMillan Book Company, Syracuse, N. Y is 
pers quired a large building which will house the industr 
future. The plant formerly occupied by the DeWitt Motor 
Company, Almond and East Genesee streets, with two larg 


° se ° lots in the rear, has been purchased. This wi 
lend distinction to the oe et ae. aia 


present requirements, and space for ; f ties as 
house that uses them. needed. The building will be remodeled, J. S. MecMilla: 

handling the arrangement He is an architect, and co1 

templates changes which will make the factory one of the 

finest in the country devoted to loose leaf product 

It is but ten years since the present McMillan factory 

was occupied. In recent months production has | 

an overtime basis, and it has been impossible to kee 

abreast of orders booked. It is expected that 

will be complete in the new plant by Augus 


Eaton, Crane & Pike Co. Advance in Typewriter Papers Announced. 
The Eaton. Crane & Pike Company of Pittsfield, Mass 
Sponsors for Correctness 


= on February 1 announced a ten per cent advance in prices 
in Correspondence eid ss 

on Berkshire typewriter papers, Crane’s Japanese lin 

225 Fifth Avenue, New York typewriter papers and Old Berkshire Mills typewriter pa 
: pers This ; france nN 1 o effec unmediatel ol its 

Pittsfield, Mass. per Chi advan e went into effect im i 

nnouncement. The company states that since r prey 

ous price list was issued in November there hay een col 

BRANCHES: tinued advances in costs and they have therefore found 

eee _ . new price list to be necessary. Special lines will be prices 

BOSTON, MASS. PHILADELPHIA, PA. j mie ‘shone a Re ee ee ee 
ae » . . at ten per cent advanc« rer the prices ot N ember 
633 Washington St. 1024 Filbert St. a ellie wlan 
CHICAGO, ILL. SAN FRANCISCO, CAL. . 
363-371 West Erie St. 770 Mission St. 
2 The General Fireproofing Co. to Hold wrrgiqneeren 
TORONT oe 
TORONTO, CANADA The General Fireproofing Company will hold regula 
annual sales convention at Youngstown () 1 March ?2 
SERVICE STATIONS: and 23, where salesmen, district managers a1 | 
DENVER MINNEAPOLIS SEATTLE gather from all parts of the country. \ live | 


DALLAS KANSAS CITY LOS ANGELES 


ATLANTA esting time is promised 
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CONRADES CHAIRS 


“Better-built” is an actuality, not fiction. For every Conrades 
design is an exponent of all that is logical in a comfortable and 
long-lived office chair—and built to conform to the natural out- 

lines of the figure. In a variety of styles and models grouped 
in various finishes, they find a ready reception in every office. i 
These Conrades numbers as headliners of your furniture de- 
partment are a real stimulant to the better trade. 

Though the Conrades Line is complete in every detail, it is not 
necessary for you to confine your activities to stock numbers. 
We specialize in distinctive designs made to special specifica- 
tions in quantities. 

A copy of the Conrades catalog will give you a fair idea of the 
advantages of our lines. We shall be pleased to address one 
to you personally. 


CONRADES MFG. COMPANY 


Second and Tyler Streets 
ST. LOUIS, MO. 


MAKERS OF “BETTER BUILT’’ CHAIRS 
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An_ educational catalog 


written for dealers and their salesmen 


Here’s a big sales help we give our dealers: an instruc- 
tive catalog that shows how to sell filing supplies and 
filing service. 


It is not a long, burdensome, technical description—only 
32 pages, but chock full of interesting and instructive 
information for the salesman. Fully illustrated in 
colors. 


There’s a copy for every dealer who is interested in 
Oxford Filing Supplies. Write today. 


Orord FILING SUPPLY CoO. 


382 Jefferson Street Brooklyn, N. Y. 


New York Salesroom Philadelphia Office Chicago Salesroom 
70 Duane St. 911 Drexel Bldg. 106 N. La Salle St. 
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John Dornette, Sr., Passes. 

Office Appliances records with sorrow the death of John 
Dornette, Sr., head of the widely known desk manufactur- 
ing house, The J. Dornette & Bro. Company, of Cincin- 
nati. Mr. Dornette passed away on Saturday morning, 
February 24, at his residence, 1836 Fairmount avenue, after 
a brief illness. Mr. Dornette was advanced in years at 
the time of his death, and the announcement of his passing 
brought tender memories to many of the older residents 
of Cincinnati, where the days of his most active career 
had been spent and where he was known not only as an 
upright man, but as a man of deep. religious 
principles. He was a staunch supporter of worthy chari- 
ties, giving liberally of his time and money, trying always 
to do the greatest measure of good with what he gave. 

Mr. Dornette was born in Lemke, Germany, and came 
to the United States in 1863. He was employed at his 
trade as a cabinet-maker for a time in various Cincinnati 
furniture factories \bout 1870 he went to Cheboygan, 
Mich., where he worked in the furniture factory at that 
place. Later he returned to Cincinnati and continued 
his employment among 
the furniture’ establish- 
ments until 1877, when, 
with his brother, the late 
Henry Dornette, a small 
place was rented at Sixth 
and Stone streets, where 
the first Dornette desks 
were made from lumber 
taken in lieu of a balance 
f wages due the brothers 
by a former employer 
who failed. 

The brothers Dornette 
rccupied the above place 
only two months, when 
they moved the factory 
to 332 West Pearl street, 
where they carried on 
the business for several 
years with increasing 
success. In 1882 they se- 





THE LATE JOHN DORNETTE, sR. !ected the site of their 

present factory at 1250- 
1266 Harrison avenue, where they erected an extensive 
plant, which has since been greatly enlarged. 

John Dornette, Sr.. was a member of the Ohio Synod 
of the Presbyterian church. He was the founder of the 
church society which owns and operates the German Dea- 
coness hospital in Clifton and the Ohio Maternity hospital 
in the East End. For some time he was a member of the 
governing board and executive head of the hospitals 

In his young manhood in Cincinnati Mr. Dornette mar- 
ried Barbara Ann Scherzer who survives him and with 
whom he rounded out a long, happy and useful life. Six 
sons and six daughters were born to them, all of whom 


are living to comfort and sustain their mother in this time 


of sorrow. Surviving also are thirty-five grandchildren and 
four great-grandchildren. 

Thus passes in honored age a staunch and upright pio- 
neer, admirable in all the qualities of Christian manhood. 


Connor Has “Elsane”’ Line. 

F. W. Connor, manufacturers’ agent, Chicago, IIl., has 
been assigned an extensive territory by Sainberg & Com- 
pany, New York, N. Y. Mr. Connor will handle the 
“Elsane”’ line in Kansas, Illinois, Minnesota, Missouri, 
Nebraska, Wisconsin, Michigan, Ohio, Kentucky, Iowa, 
South Dakota, Indiana and the western part of New York 





State. 


Beside a 
Million Desks 














Sturdy, 
good looking 


and guaranteed for five years 


IVE years doesn’t sound like a very long 

time. It isn’t. But to be able to guar- 

antee the Vul-Cot waste-basket for five 
years we have built a basket that will last 
a lifetime with ordinary treatment. 


The Vul-Cot is made of Vulcanized fibre— 
that tough, hard-wearing, knock-withstand- 
ing substance that seems to find joy in 
rough service. 

We know that in spite of wear and even 
oceasional ill-treatment that the Vul-Cot 
will outlive its guarantee, at the end of five 
years will still be the useful, handsome re- 
ceptacle that it is when it is bought. 


There are other Vul-Cot baskets especially 
designed for home use—beautifully designed 
baskets for the library or living-room, for 
the bedroom, hampers for the bath-room and 
others for the kitchen. 

Vul-Cot baskets are as easy to sell as they 
are easy to look at They are nationally 
known and nationally appreciated. When 
you show a customer a Vul-Cot you show 
him an old friend. A note to us will bring 
complete information. 


National 
Vulcanized Fibre Company 


Wilmington, Delaware 


[COT 


GUARANTEED 5 YEARS 
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IF YOU KNOW 


TYPEWRITER RIBBONS 
YOU CAN SELL’EM! 


The methods used in working materials are of 
much importance to the salesman for they 
determine the service to be gotten out of the 
finished product. STORMS Typewriter Rib- | 
bons are the result of 
a process which con- 
serves the native 
strength of the cloth 

bres, prevents the 
presence of loose lint 
in the weave and thus 
insures the purchaser 
a long-lived, non-fill- 
ing typewriter ribbon. 





The two microscopic 
views at the right 
illustrate the superi- 
ority of the STORMS 
process. The upper 
shows a ribbon which 
has been put through 
a pressure which 
crushed the fibres and 
roughened the edges. 
This ribbon is full of 
type filling lint and its 
vitality is much re- 
duced. The second 
view shows the 
STORMS ribbon; its 
smooth clean-cut edge 
and full, round fibres 
give long wear, and 
clear, strong impres- 
sions. 





*tconns eTeRNAY 


TRACE MARK 





Send for samples of 
STORMS Ribbons for 
test. Keep in mind 
that our exclusive 
process means clean — 

non-filling ribbons, sharp write, aient dura- | 
bility and absolute uniformity. Our ribbons | 
are made in Light, Medium and Heavy inkings. 


H.M. Storms Co. 


Dept. C., 553 Grand Ave., Brooklyn, N. Y. 


NEW YORK CITY OFFICE, WORLD BUILD NG 
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Boston Stationers Dine. 


Che Boston Stationers Association held its thirty-fourth 
annual dinner on Monday evening, February 12, at the 
Hotel Westminster \bout three hundred were present 
Che dinner followed a-.uncheon given at the City Club at 


noon, where a number of leading men in the stationery 


held spoke. About fifty of the representative me New 
England were present at the City Club luncheo Chose 
present included three past presidents R. D. Patterson 
R. S. Bauer and Fletcher B. Gibbs. Charles | Mitchell 
president, was also present, as was George Davis, vice 


president 

In the evening the toastmaster was Fletcher Wood Tait 
of the Carter’s Ink Company. As President Mitchell cel 
brates his birthday on the same day as that of Abrah 
Lincoln, a handsome bouquet of flowers was presente: 
to Mr. Mitchell in honor of the event. 

The speakers at the luncheon and the dinner include: 
Arthur LL Cole, president ot the Bosto1 Associatio1 
Charles L. Mitchell, Fletcher B. Gibbs, George L. Davis 
Frank Wright Bailey, Robert D. Patterson, R. S. Bauer 
Hon. Robert T. Kingsbury, W. H. Greenleaf and Charles 


Garvin 


\ review of the work of the Boston Association was 
given and complimentary mention was made of Walter | 
Cushing, who has been in the stationery business in Bosto1 
for fifty-one years and six months. He was one of th 


founders of the Boston Association thirty hve years ago 
Mr. Bailey gave the review and the complimentary me! 
tion of Mr. Cushing, and on behalf of the Association pre 
sented him with a handsomely engrossed testimonial from 
the association. Mr. Cushing was absent from the dinne1 
on account of illness and Mr. Davis answered for him 
Some useful souvenirs were given by the Moore Pe1 
Company, Wil!sor 


Company, Irving-Pitt Manufacturing 


Jones Loose Leaf Company, Joseph Dixon Crucible Com 
pany and Dennison Manufacturing Company, Song books 
were given by the Modern Stationer, and song sheets by 


Lefax, Inc 


Connecticut Valley Stationers Dine. 

The fifth annual meeting and dinner of the Connecticut 
Valley Stationers Association was held on Tuesday, Feb 
ruary 13, at the Hotel Kimball, Springfield, Mass Che 
Mitchell, Topeka; Rev. Joh 


Moore McGann, Ralph S. Bauer and Charles P. Garvi 


speakers were Charles L 


The following officers were elected for the ensuing yeat 
Pre sident, John F. Malloy, Meriden, Conn.: yi pre side1 t 
E. S. Pierce, Hartford; treasurer, J. E. Feeley, Sprit 


secretary, Elmer W. Pape, New Britain; auditor, A. S 
lodd, Greenwich, Conn Executive committes ( | 
mith, Norwich; T. H. Fargo, Bridgeport; Gus Fish 
Hartford; Thomas A. Stonehouse, New Haven; Frank Bb 
Towne, Holyoke; G. E. Nelson, Springfield; J. J. M 


Donald, Hartford, and D. D. Macdonald, New H 


New York Stationers Hold Annual Meeting. 


4 


Annual dinner and dance of the Stationers Associati 
of New York was held on Thursday evening, February 
Competent entertainers were employed to supply musi 
and lead in the songs. Speakers included Messrs. Mitchell 
Bauer, Pierson, Patterson, Severence, Davis, Gibson, Gib! 
Cole, Edmund J. Cattel 
others. 

The dinner was well attended and was 


dance Che event was held at the Hotel Astor 


Rev. M. Eugene Flipse and 











In 


ed 


en 


n- 
ks 








March, 1923. OFFICE APPLIANCES 165 


= 
lobe-Wernieke 
COSTUMERS 2.2 cise ct eon 


For Home, Club, 
Office, Hotel, Telephone Tables 


Restaurant, Etc. 










No. S-201 top measures 16”x16” 

No. S-202 2 20”x 16” 

No. S-203 “ ° 26”x18” 
Quartered Oak and Imitation Mahogany 


Typewriter Table 


With Drawer and Slide 


C-273 


Plain (¢ lak 
and 
Imitation 
Mahogany 
Shaft 
134 In. Sq. 


and T-232 





C-272 


Quar. Oak 
Imitation 








Plain Oak 
Mahogany or 
13 Shaft Imitation Mahogany 
44 in. sq. 


Degree ‘Shai WRITE FOR PRICES 
She Globe“Wernicke Co. 


2 inches square 
CINCINNATI 
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How To Take All the Waste Out 
of Your Filing Department 


We have prepared an instructive paper on this subject. It will appeal strongly to 
every Office Manager and Business Executive, and will be sent FREE to those 


requesting it officially. 





The Aceo Way of filing 
takes ALL the waste out 
of your fi filing eee 


Same number and Kind of papers 


‘filed in each of these cases 











“How To Take All the Waste Out of Your Filing Department,” tells you HOW 
in three thousand words. It is neatly bound in an ACCO Folder, which will be 
found useful after it has served its purpose of demonstration. 


Remember it is free to Office Managers and Business Executives. Write your re- 
quest on your official letter head and mail to us today. No obligations. 






—— 
SS 
= 


T - Ss ; 
HEA AWACLIP COM PANY 
Beebe Ave. and William =. | ng Island City, N. Y., U.S. A. 


Canadian Clip Company Fred Berg & Company Acco Manufacturers, Ltd. 
454 King St. West 77, San Martin 18, Whitefriars Street 
TORONTO, CANADA BUENOS AYRES, ARGENTINA LONDON, E. C. 4, ENGLAND 
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Pine Bluff House In Handsome New Home. 

The Smith Printing Company of Pine Bluff, Arkansas, 
on November 1 last moved to a new and commodious 
building at 504-506 Main street. The building is forty feet 
wide by one hundred and fourteen feet deep and is con- 
structed of reinforced concrete, fireproof throughout. The 
first floor is devoted to the retail store with the accounting 
department in the rear. The second floor houses the print- 
ing and binding departments, while the third floor is given 


over to the storage of stock. 





CLYDE B. SMITH 
[he company carries a complete stock of wood and steel 
filing cabinets, safes, commercial furniture, office supplies 
of every character, books and fancy stationery, gift 
1 


goods, etc. 











| aes i eel 


NEW STORE OF THE SMITH PRINTING COMPANY, PINE 
BLUFF, ARK. 

Two years ago the company opened a large office furni- 
ture and office supply store in El Dorado, Arkansas, in the 
heart of the wonder oil fields, in the southeastern section 
of the state 

The capital stock of the company has recently been in- 
creased to $50,000. 

Clyde B. Smith is president and general manager. H. V. 
Bahlau is vice president. S. Ray West is secretary and 
manager of the Pine Bluff store, and J. A. Perdue is 
treasurer. 

Che Smith Printing Company was incorporated in 1918 
to engage in the printing, stationery and office supply 
business. Prior to the incorporation of the company, its 
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You Lift a Leaf from the 
Faultless Turning Post Ledger 





ny, 





iii Li 
7 ti, 


with the greatest ease, when the oval posts 
are turned vertically. 


IT TAKES SOME PULL 


to get one out when the posts are turned horizon- 
tally, even tho THE LEDGER IS FULLY 
EXPANDED. 





























Faultless Turning Post Ledgers 


Serve equally well for pen work or Machine Posting 


Stationers Loose Leaf Co. 
NEW YORK MILWAUKEE, WIS. CHICAGO 
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No. 8500-V-WB PosturChair 


Big Profits for You 
in PosturChairs 


F you could see our daily order 
| file for this new, low-priced 
PosturChair, you’d want to sellit. 
From the volume of orders that are 
coming in from dealers and con- 
sumers from all sections of the 
country, it is our honest belief that 
the sale of this chair will exceed 
that of any other swivel office chair 
during the present year. 
1923 is a PosturChair year because 
users are demanding scientifically 
correct seating which PosturChairs 
provide. 
You want to handle the chair that 
sells. 
Priced low for quick turnover and 
volume sales. 
Many sections are closed but there 
is some good territory yet available. 
Write or wire today for details. 
There’s big profit in it for you. 


The Toledo Metal Furniture Co. 
1282 Hastings St., Toledo, Ohio 


Manufacturers of Uhl Steel Office, Factory, 
Store and Bank Equipment 


“The Line with the Fature” 


















































president, Clyde B. Smith, had been engaged in the print 


ing business for a number of years. 





The American Printer Commemorates Franklin 


Anniversary. 

The Oswald Publishing Company of New York, pub 
lishers of The American Printer, are to b« yngratulated 
upon the Franklin bi-centennial number of that publica 
tion, dated January 20, 1923. This number is devoted to 
the life and achievements of Benjamin Frankl Several 
of his familiar portraits are given and a numbe thers 
which are not so familiar 

This issue of The American Printer approximates in sizé 
an ordinary telephone directory. Not only is it an example 
of the printers’ art, but the contents are unique the 
standpoint of historical interest. Many concerns have cor 
tributed inserts with illustrations in colors in commemora 
tion of the bi-centenn al of the entry of Benjamin Frankli 
into the printing business 

One page ts contributed by the Redheld-K« K-Uae 
Company ot New York and bears at the top a 
birthplace of Franklin with the following appre 
neath. We quote this especially because it covers In col 


cise language the achievements of a man whos 
vreater as the years roll on 

“This rugged dwelling was the birthplace 
1706, of an almost unbelievable multitude of blessings t 
civilization—of the first public circulating library, of the 
bifocal eyeglass, of the open stove and of the lightning rod; 


ot America’s first philosophical society, its first 


militia, its first police force, its first fire company, its first 
street pavement, its first street sweeping plan, its S 
pita!, its first magazine, its first high school, and of t first 
plan for uniting the American Colonies 


“It was the birthplace of the greatest of all this try’s 
diplomats, of one of its wisest statesmen, most ardent 
triots, deepest thinkers, foremost journalists, truest humor- 
sts, ablest writers and sincerest philanthropists, as well as 


of the only man who wrote his name at the foot of all 


three of the immortal documents of American libert the 
Declaration of Independence, the Treaty of IP 
England and the Constitution. 

“In a word, it was by way of this little Milk street St 
that Benjamin Franklin, the patron saint of American 
printing, made his modest entry into this wor hich 
for centuries to come will benefit from his exam] ind his 
genius,” 

\ll of the inserts are very fine, but they are tal 
merous to mention individually in this brief summary 


Chey are mostly included in the graphic arts and crafts se¢ 
tion and among them are a series of portraits o 
such as we believe have never before been collected to 
one publication. Several of these are little known 


obtained from sources abroad and from private 


gether i 


and wert 


collections here. There is a reproduction of a ntem 
poraneous French engraving, a hitherto unpublished 

trait of Benjamin Franklin by Jacques Reich; a most at- 
tractive pencil sketch of Benjamin Franklin in his old age, 


walking down the streets of old Philadelphia; a beautiful 
photogravure showing a statue of Louis XVI and Benjami: 
franklin. Chen there is a Mason Chamberlai rtrait 
painted in 1762 and the familiar Duplessis portrait whicl 
hangs in the Metropolitan Museum of Art, N« ¥ 
Finally, there are a series of smaller reproductions o! 
traits, some oi which were made during Fran! 
dence in France, and a reproduction of a bust 
an interesting portrait of Franklin was made b Chinese 
artist and is shown on one of the pages. The smaller por 
traits are by Wilson, Martin, Folger, Cochin, Wright, Peale 
Greuze, a pastel by Duplessis, a portrait by Friedsam, and 


two pictures, one of which hangs in the Boston M 
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At Last 


a short-pull record book 
- qith a simple, positive lock 










i Sliding this Fe 
button up or Fes 
down grips or F 
@ releases the Ie 
posts in order. BRM this pin and 
me Note the meg One in the 
§ progressive Bal other cover 
5] action of the [i permanently 
locking -tod FMI jocks all the 
as indicated 3 posts. 
4 by the arrows. No tools 
Be: Tag At required. 
Ce ines 


i 








































Removing 









De Luxe Durabul Typewriter Record and 
Minute Books with the new “short-pull’’ 
mechanism combine all the best features of 
other ‘short-pull’” books now on the market 
with the added advantage of progressive lock- 
ing-rod action and an ingenious permanent 
locking device that is simple and positive in 
operation. 

The sliding of a small flat button in either 
cover grips or releases the posts progressively 
making the book much easier to open and close 
for the removal or insertion of sheets. 


WILSON-JONES LOOSE LEAF Co. 


Frank L.Severance ,Vice-President and General Manager 


NEW YORK 
PHILADELPHIA 








When the sheets have all been filled and it 
is desired to make a permanent volume, the 
removal of two small pins, (counter sunk in the 


front and back cover) positively and perma-. 


nently locks all posts. This can be done 
with a click of the fingernail, no tools are re- 
quired 

De Luxe Durabul Record and Minute Books 
are carried in stock in a variety of bindings, 
sizes and capacities all of which are listed 
on pages 37, 38 and 39 of De Luxe Deaiers 
Catalog No. 123. 


KANSAS CITY 


CHICAGO ss sanFRANCISCO 
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An Office Suite for the Discriminating Executive 








Combining Rare Beauty and Individuality 





No. 800 Office Suite 


COjM P\L E T E——Roll Top Desk, Flat Top Desk, Table Desk, Telephone Stand, 
Waste Basket, Costumer, Chairs, Wardrobe, Umbrella Stand and Directors Tables. 


COMBINATION of skilled designing and matching. Rare, 
choice figured crotch wood artistically laid and joined 

so as to bring out all of its excellent beauty. Sunken 

panels in solid wood in all legs. All edges of tops show 
recessed panels cut out of solid wood. Fine mouldings 
requiring the highest skill of the cabinet maker. Finished in 
a rich shade of medium Brown Mahogany, and in Walnut, so 


as to retain and heighten the exquisite markings of the wood. 
Made in Mahogany with raised panels of the finest selected figured 
Crotch Mahogany and in American Walnut with raised panels of the 
choicest figured Walnut. Tops and Panels, five-ply laminated construction. 


A Saite to Enhance and Give Distinction to the Most Sumptuous Environment 
Four Other Complete, Matched Suites 


J. K. RISHEL FURNITURE CO. 
WILLIAMSPORT, PA. 
“A Thing of Beauty Is a Joy Forever’’ 
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and the other in the Metropolitan Museum. All were 
painted by contemporaneous artists and present Franklin 
at different periods in his life. Finally, there are portraits 
by Guillaume, Longacre, Vanloo, Sumner and Elmer. Ex- 
tended quotations from Franklin’s writings are given, re- 
productions of the New England Courant, which was pub- 
lished by Franklin in 1723, and much other material of great 
interest and value to the student of the early history of the 
United States. 

All of the many insert pages contributed to this anni- 
versary number were especially designed, arranged and 
produced, both in text and illustration, for binding into 
this remarkable issue of The American Printer. Here the 
artist, the engraver, the compositor, the pressman, the 
typographic expert and the paper maker combined to pro- 
duce the very highest examples of excellence in the typo- 
graphic art, having a subject which inspired the most 
reverent and enthusiastic effort. 

He Understands Railroad Typewriter Requirements 

Henry W. Buse, special railroad representative of the 
York City, 
with headquarters in Philadelphia, is a well known and 


Underwood Typewriter Company, Inc., New 

















HENRY W. BUSE 


highly esteemed man in the typewriter world and also in 
railroad circles. Mr. Buse has been special representative 
of the Underwood Typewriter Company, Inc., for twenty 
years, and previous to that was connected with the Rem- 
ington Typewriter Company for five years. During this 
long period of service with typewriter companies, Mr. 
Buse has been closely identified with the railroad world. 
He is forty-eight years of age. During the late war Mr. 
Frank Keeler, of the Penn- 
sylvania Railroad Y. M. C. A., as “Y” secretary. 
During the fourth 
Liberty Loan campaign he assisted a number of committees 


Buse served as assistant to J. 
His serv- 
ices in this line were highly praised. 
to “go over the top.” He is a member of the Union League 
of Philadelphia, and several fraternal organizations of the 
City of 3rotherly Love. 


Royal Man Makes Quick Record. 

R. C. Goldblatt of the Chicago office of the Royal Type- 
writer Company recently received a telegram from Geo. 
Ed. Smith, president of the company, congratulating him 
on having made his machine-a-day for the entire month on 
the second day of February, which was also Mr. Goldblatt’s 
second day with the Royal organization. 


———-—s« ‘Fhe Nation's 
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MONGOL 


PENCIL 





Standard 


PE RFECT, grit- 
less lead from tip 
totip;sharpenswith- 
out waste. In five de- 
grees—very soft to 
veryhard. Atallsta- 
tioners. Write forsamples. 


EBERHARD FABER 
<>, 5; 


YORK 






NEW 








Reproduction of one of a series of adver- 
tisements to appear in national maga- 
zines during 1923 


EGINNING March Ist and continuing 

through the balance of 1923, a series of 
advertisements—similar to that reproduced 
above—will appear in a selected list of well- 
known magazines. 


This series will be devoted entirely to the 


MONGOL PENCIL 


Your customer will see it in one or more 
of the magazines ; therefore, we suggest that 
you tie-up to this publicity by using one or 
more of the helps offered. 


Electros for Newspapers 


For your local papers, we have prepared a series 
of electrotypes directly tying up to this campaign. 
Run these over your own name and establish 
yourself as “EBERHARD FABER HEADQUAR- 
TERS” There are five in the set. 
You may have the entire set, or part of it, by 
writing to us. 


in your town. 


Check your stock against our latest price list— 
copy on request. 


Address all requests to the General 
Offices, 37 Greenpoint Avenue, Brook- 
lyn, N. Y. 


EBERHARD FABER 


“The Oldest Pencil Factory in America” 
NEW YORK 
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THE BENTSON LINE 


Moderately priced, attractive 
to every dealer, liberal dis- 
counts, making the line worth 
while. 


GOOD 
SELLER 


WHY? 
BECAUSE 


WE make our 
prices so attrac- 
tive that a dealer 
cannot afford to 
pass it up. 


It will pay you to investigate if 
you have not already done so. 





A Transfer Case 
with Full Steel Sides 


Write for our 
Illustrated folder 





The Bentson Manufacturing Co. 
AURORA ILLINOIS 
New York Representative: 


JOSEPH WALLACE. 353 Canal Street 


New England Stationer on Interesting Trip. 
Henry S. Hutchinson of Hutchinson’s Book St 
Bedford, Mass., left New York on 
America where he will spend several 
of the larger cities in Brazil, Montevideo and 
Mr. 


tionery 


Ne 
February 17 for So 
weeks visiting s 
Argentina 


Hutchinson is generally known in the bool 


trade. He has a wide acquaintance thro 
country and is a prominent figure at all national conven 


Few people, however, know that he has 


When he is able to 


firme ft the o¢ 


tions 
yutside the stationery field. 
for recreation, he invariably 


. aoe = 
prevails, he 


inclinations 
When 


boat for a good part oi the 


mild weather makes his | n his 


ur He is an experienced 
Nantucket Sound, Buz 


tt 


vez 
navigator and pilot in the waters of 
zard’s Bay, Block Island Sound and Narragans« 
the 
passing the 
boat, which was a very staunch and seaworthy 
sold to the 


world war he took the naval examinatio sily 


test 


In 


and ‘being commissioned an ensis H 


government for one d 
had been retut 


irthless conditio1 Mr. H 


condition, he 
is understood that later the boat 
at the same price, but in a w 
inson has secured a new and larger boat, about 65 
He 


his 


of a strong and seaworthy type. is commodotr 
New Bedford Yacht Club 
recently chosen) and during 


Aug 


largest ever 


successor 


(unless 


the race week 


waters last ust, he superinte 


he 


held in those 


event, which was t held in that 
state. 

Considerable amusement 
fact that Mr. Hutchinson 


and is frequently taken for that 


has arisen occasional 


closely resembles Ad STs 


tamous ofncetl 


Old Town Company Increases Equipment. 
The Old Town Ribbon & Carbon Company, 245 Cet 
New York, N. Y., recently bought additional equip 
ment, including a carbon machine, a set of mills, some 


street, 


+} 1 vw 
t 1S mside 


bon filling machinery and other appliances, 


ably increasing their manufacturing facilities M 
has been installed for making rolls for autogra 
and for Underwood, Elliott-Fisher and Burroug 
keeping machines. 
\bout the middle of last month the factory was tirely 
rearranged. President Joseph S. Epstei t | 


business 
Central Paper Company Makes Changes in New 
York. 
Che Central Paper Company of Menasha, Wiss 


appointed Charles F. Hubbs & Co., 383-389 Lafayette street 


New York, N. Y., as its exciusive distributors « 
and Accurate adding machine papers. No changes | ic 
are brought about by this arrangement. The nev tribu 


will in their warehouse complete sto 


standard 


tors carry 


sizes and will render prompt servic« 


tomers 


New Partnership to Represent Rand in St. Louis. 
W. H. Righter and A. D. Anderson | ( 
partnership and will represent the Rand Visible 
pany’s line in St. Louis and vicinity. Offices and display 
rooms have been opened at 1902 Railway Exchange 
ing. Mr. Righter was formerly with the Kalamaz 
Leaf Binder Company of St. Louis. Mr. Anderson has beet 

identified with the Rand Company for several 


rorm«e 


have 


A New Price List of Chairs. 

The Sikes Company, Twenty-third street 
avenue, Philadelphia, Penna., announce price list 
This price list is dated January 


and fFassyunk 


covering this entire line. 


27, 1923. 
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A Few Big Users - | 


Southern Pacific Ry. 
Chicago, Burlington & Quincy Ry. 
Shell Company of California 
International Harvester Co. 
Fidelity & Casualty Co. 
Standard Oil Co. 

















Carnegie Steel Co. 
The Studebaker Corp. 
Postal Telegraph Co. 
W.W. Hodkinson Corp. 

Kresge Co. 








A Few Prominent Dealers 


Horder’s, Chicago, Ill. 
Office Equipment Co., Louisville, Ky. 
N\ é : John C. Becker Co., Milwaukee, Wis. 
Nt! 8a) 5% Miller Davis Co., Minneapolis, Minn. 
hin in) Ft. Pitt Typewriter Exchange, Pittsburgh, Pa. 
Wk Thorp & Martin, Boston, Mass. 
1f Walker-Evans-Cogswell, Charleston,’ S. C. 
Cash Register Exchange, Los Angeles, Calif. 
Kenon Taylor, Memphis, Tenn 


Every modern 


IWICTOR 
aaa SIOO 


4 b. is a reproduction of the adver- 
tisement appearing during March in 
Saturday Evening Post and Literary 
Digest, to aid office equipment dealers 
sell Victor Adding Machines. 


Over 600 dealers are already selling them — with 
great success. There is money for you too, in 
this line. 





WRITE FOR INFORMATION 


VICTOR ADDING MACHINE COMPANY 


prrt- 319 NORTH ALBANY AVENUE, Chicago 
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POM He- \ | MSE 
Steel Filing furniture - 


- , d a 
ation Wide ‘i 
2 
Prominence ou r/ f 


— file built as though it were the only one we ever intended to pro- 
duce and our life’s work were to be judged by it. Each file sold as though 
our reputation and future business depended on the service this file would 
render the ultimate consumer. These are the reasons why Browne-Morse 
products occupy a nation-wide prominence. 
¥é HIS high public regard for unquestioned superior quality will make an un- 
usually profitable year for the dealers who are quick to sense public ap- 
proval and who desire to make their stores The Headquarters for Quality 
Filing Equipment and Supplies. 
We sell only through recognized dealers 


BROWNE-MORSE COMPANY 
Builders of Quality Filing Equipment and Supplies 
MUSKEGON MICHIGAN 











, 1923. 
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Green Bay Concern Makes Automatic Filing 
Drawer. 

A few months ago the Filedex Corporation of America 
was organized to manufacture the “Filedex,” a card index 
drawer having valuable features of convenience. A de- 
scription of this device will be found in this issue in the 
department of New Machines and Devices. The corpora- 
tion has leased the former plant of the Oneida Truck Com- 
pany, in South Broadway, Green Bay, Wisconsin. Machin 
ery has been installed for the manufacture of “Filedex” and 
it is expected that the factory will be turning out goods on 
or before March 1. 

The officers of the Filedex Corporation are E. H. May 
hew, president; H. A. Minahan, vice-president; Charles J. 
Loignon, treasurer, and Joseph Kabot, secretary. 

Mr. Mayhew began his career as a court reporter, which 
avocation he followed for a number of years. Finally he 
became interested in the sale of the Smith Premier type- 
writer, joined the Smith Premier sales organization and re- 
mained with them for several years. Later he was for some 
time vice-president of the Neostyle Envelope Company, and 
for a year and a half was manager of the Pence Mailing 
Machine Company of Minneapolis, Minn. Just prior to the 
organization of his present company, Mr. Mayhew was a 
district manager for the Woodstock Typewriter Company. 

Mr. Minahan is a prominent lawyer of Green Bay. He 
is senior member of the law firm of Minahan, Minahan, 
Minahan & Duquaine of that city. 

Mr. Loignon is the proprietor of the Green Bay Printing 
Company and has resided in that city for twenty-thres 
years. 

Mr. Kabot is a well known merchant of Green Bay. 

Sales Company to Market Filedex. 

The Filing Device Sales Company of Green Bay, Wiscon 
sin, has been incorporated to handle the product of the File- 
dex Corporation of America. Hugh A. Minahan is presi 
dent; J. E. Lederman is vice-president, and E. H. Mayhew 
is secretary and treasurer. 

Mr. Lederman is a mechanical engineer of considerable 
reputation. He resides in Chicago. For eight years he was 
connected with the Addressograph Company. He was also 
for some time superintendent of the plant of the Interna 
tional Register Company, and has held other responsible 


positions. 





Wales Sales Manager on Extended Trip. 

H. E. K’Burg, general sales manager of the Wales Add- 
ing Machine Company, left a few days ago on an exten- 
sive tour of the western and southern states. He will visit 
many of the company’s established offices, including Den- 
ver, Spokane, Tacoma, Portland, San Francisco, Los An- 
geles, San Antonio, Houston, Dallas, New Orleans, Atlanta, 
and Washington, D. C. 

While in California, Mr. K’Burg will install W. R. Brown 
as Western Coast manager, with headquarters at San Fran- 
cisco. For several years Mr. Brown has been western divi- 
sion manager of the Monroe Calculating Machine Com 
pany. 

Since the Wales has had representation in the far West, 
sales have gradually increased as the machine becomes bet- 
ter and better known. The outlook for 1923 is declared to 
be bright. 

Addition Completed to Aurora Cabinet Plant. 

The Aurora Metal Cabinet Works, Aurora, Ill., has com- 
pleted an addition to its plant, which will take care of in- 
creased business on its new 700, 800 and 900 lines. The 
building is of brick and concrete, embracing 5,500 square 
feet. New machinery and paint room equipment have been 
installed. The increased facilities enable the company to 
treble its output. 





” 
YEARS oF 
” 


Tested for 15 Years 


For quick turnover and fast profits, the 
Heinn-Badger Beauty and Heinn-Badger-It 
are unsurpassed among small ledgers. They 
have stood the test of competition for 15 
years. They are carried by every promi- 
nent dealer and are acknowledged among 
the most popular ledgers sold. These ledg- 
ers come assembled with indexes properly 
distributed, making ledgers all ready for 
use. They are vowel ruled and printed. You 
will find them popular with your trade and 
profitable to you. 


Badger Beauty 





Completely assembled, containing 200 machine 
ruled and printed sheets, size 7% by 10% inches. 
Has leather tabbed index, vowel ruled and 
printed. Comes in Green Silk Cloth Sides, with 
Black Badgeride back and corners. 


Badger-It 








A thoroughly practical, high-grade ledger at an 
exceptionally low price. Completely assembled, 
containing 200 printed double entry sheets, size 
73%, by 10% inches, with linen tab A-Z index, 
vowel ruled and printed. Bound in Olive Green 
Buckram. 


Write us for full details of these popular ledgers. 
Complete information with prices and discounts 
gladly sent upon request. 


Originators of the loose-leaf system of cataloging. 


Ghe Heinn Company 


350 Florida Street, Milwaukee, Wisconsin 














2 
Push This Item! 


Battleship Linoleum 
Desk Pad 








It combines the restful, eye relieving tone and 
the velvet feel of blotting paper pads, and the 


indestructible, sanitary’ surface of 


It lies perfectly flat on the 


smooth, 
glass desk tops. 
desk, is easily cleaned with a damp cloth, and 
its use eliminates the nuisance of changing 
blotters. It is more durable than glass for it 
will sustain heavy weights which would break 


glass pads. 


THE POLAR LINE 


includes forty other useful articles for the office illus- 
trated and described in our sales making catalog. 
You will find them worth a stock 
ment—our new style catalog enables your outside 
men to sell without samples. We have copies for 
let us send them. 


many of invest- 


all your salesmen ; 


Polar Manufacturing Co. 
Philadelphia, Pa. 


101-107 N. Marshall St. 





Pen Knife and Ink Eraser Blades 
Paper Weight and Memo Pad 
Commercial Stationery Rack 
Desk Drawer Stationery Rack 

Commercial Letter Trays 
Tablet Holder and Paper Weight 
Felt Mats 
Desk Pending Files 
Rocker Blotters 
Coin Till and Cash Tray 
Pen and Pencil Tray 
Stamp Books 
The New Battleship Linoleum 
Desk Pad 


Non-Shine Chair Pad 
Desk Reminders 
Typewriter Shock Absorbers 
Center Desk Drawer Tray 
Side Desk Drawer Tray 
Leather Calendar 
Cut Glass Paper Weights 
Valuable Paper Wallets 
Pocket Index Card Cases 
Glass Desk Pads 
Furniture Top Protectors 
Signature Blotter Book 
Combination Desk Set Trays 


We are manufacturers of all of our office appliances. 
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Fourth Annual Rochester Business Show. 


The fourth annual office appliance show 
N. Y., will be held March 5 
All the available 


Chamber of Commerce. 


-6 in the assembly hall of t 


at Rochester, 
he 


spa is been 


assigned, and a large attendance is expected 


This year’s show will be under the direction of the In 


trial Management Council and the Retail Merchants’ Cou 


cil of the chamber and the following special 


mimiuttec 


Jacque L. Meyers, chairman; Z. L. Augustine, vice-chait 
man; M. B. Folsom, F. H. Patterson, J. K. Names, Neal 
Fatin, R. Lincoln Orris, F. A. Snelgrove, Morton E. Dat 
iels, B. S. Fassett, Russell Sheer, A. H. Housel and A. H 
Gardner. 

There will be thirty exhibitors this year, an reas 
five over last year. An orchestra will furnis] cert 
program both evenings. Doors will be ope om 11:3t 
a. m. to 10:00 p. m. and special elevator service will be 
maintained. Each year interest in these show as 
creased, until they no longer attract purely 
but have enlarged their field of interest to de dozens 
of smaller communities within a radius of nit les O 
Rochester. 

The committee in charge arranged an extens 
mail, newspaper publicity and advertising campaign, in ad 
dition to posters and other means of acquainting all business 
executives, office managers and employes with the project 


pe cial electric 


to have working exhibits, 


installations will enable all 


alt 


th x<hibitors 


factory demonstrators 


be on hand to explain every detail of the mechanisms 


Among the devices and 


year are typewriters, adding machines, 


calculating machines, typewriter attachments, time 


ers, addressing machines, 


machines t 


bookke« ping 


be exhibited this 


] ] 


card index systems 


record 


machines and d 





vices, mailing machines, postage machines, filing cabinets 
multigraphs, mimeographs, ventilating systems, check pr 
tectors, ofhce turniture, accounting devices luctio 
systems. 
Following is a list ot the exhibitors 
Addressozgraph Company, B. F The Lin \-Time Ma wtur- 
Garvil 446-448 iMllicott ing Compans ly W R 
Square, Buffalo, N. ¥ Wolf, 924 St Pa t t 
The \merican Multigraph Rochester, N. ¥ 
Sales Company, 26 Swan Mail-O-Meter Sales Company) 
street, Rochester, N. Y. George W. Benham, 47 Wes 
American Perforator Com- Swan street, Buffal N. ¥ 
pany, 47 West Swan street, Mercedes Calculating MM 
Buffalo, N. Y. chines, Ralph C. Coxhead 
John R sourne 109 State Woolworth buildings New 
street, Rochester, N. Y. York, N. ¥ 
Burroughs Adding Machine Monroe Calculating Machi 
Company, Neal V. Fatin, 26 Company, Leight Forbe 
Swan street, Rochester, N. ¥ 12 East avenue, Rocheste 
The R. T. Coe Companies, 51% a S 
Insurance building, Roches The Postage Meter Compa! 
ter, N. Y R. L. Peet, 325 Granite buil 
The Daiton Adding Machine ing, Rochester, N. \ 
Sales Company, W. I. Cu Postindex Compal i I. 
rie, 32-33 Triangle building H. Humphrey, 1000 Wash 
Rochester, N. Y ington street, Bostor Mas 
Ditto Systems, Kenneth W Remington Typewriter © 
Carr, 810 Wilder building pany, F. Snelgrove 88 Kast 
Rochester, N. Y. avenue, Rochester, N. } 
The Elliott Addressing Sys Smith & Bros. Typewrit 
tem, C M Jeldineg 317 Company, L. © J. B. Jones 
South Clinton street, Syra- 136 East avenue, Rochester 
cuse, N. Y¥ 
Elliott-Fisher Co., A. W. Bur- Sundstrand Adding Machin 
dette. 412 Central bvilding. Company, H. T. Lansing, 10 
Rochester, N. Y _ State street, Roche ster ee 
Error-No.. Inc. G. C. Coch- Todd Prote¢ tograph ( ompan) 
rane 22 Exchange street Inc., M J Gosnell, 1000 
Rochester. N. Y. I niversity avenue Roches 
Index Visible. Inc.. W. R ter, N. ¥. 
Stillman, 317 South Clinton Underwood Typewriter Com 
street, Syracuse, N i pany, J K Names, 30 Vé 
The Kamps-Housel Company, Street, Rochester os Y 
B. Housel, Butler building Yawman and Erbe Mat 
ry turing Company) Pr. S. Fas 


Rochester, N 

The Kardex Sales 
Powers building, 
N. ¥ 


Company, 


Rochester, 


sett, 108 Kast a 


ester, N } 


Chicago Concern Appoints Coast Agent. 


The house of Weinman 


appointed Max L. Weil, of Los Angeles 
or their line of metal and leather novelties, 


; 


card, bridge and poker sets, 


Brothers, 


“Handipads,” and 


Chicago, has recent 


as represeé! 
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Pr, 
en I C 
is- 
ll 
; Set a New Standard of Value 
ir- 
as O GET your share of the pencil business, you must now give 
- your customers Ingersoll values, a Featherweight Aluminum Pencil 
H at 50c, a Rolled Silver Plate, chased design, at $1, a Rolled Gold 

Plate, engine turned at $3. These are the new standards you must meet. 
- These are the big values which are bringing hundreds of new customers 
de into the pencil market 
OU 
Dé In thousands of stores, Ingersoll Redipoint Pencils are selling every 
ll- 


day—every week—every month—all the time. Not merely for gift pur- 
poses, but as every-day hand-writing tools. Everybody who goes by 


nS —FKFREK— your store is a prospective customer for one or another of the practi- 
Oo! a, 











cal, reasonably priced models. Put Ingersoll Redipoint Pencils in your 
ee pm window and watch people come in to buy. 
y Silent Salesman 
d- et our “Silent Salesmen” \dvertising is telling everyone of the strong, durable, fool-proof 
to help you Thousands ar: ‘ . F 3 s 
_ ow on the job in stationery Ingersoll Redipoint Pencil—the most useful, convenient and economi- 
ct a ec = Inger cal hand-writing tool ever invented. Ingersoll Redipoints are known 
: soll Le ipoint -encils every é . i 
Ts lay. One for your window in schools, colleges, business offices, wherever constant every-day use 
| one for inside o store ‘ ‘ ‘ . a S 
ill Sts fecmtunen wah aaa of pencils is necessary. Everyone who sees an Ingersoll Redipoint 
yur $25 assortment of fast wants one at once. Get your share of this business. 
selling Ingersoll models, ‘ 
ls Send is your order today. 
1s, er oon ene see 2 You do not need a large stock to start. Only a small assortment for 
at once ant get Started A - 
d Won't postpone profit a fast turn-over. Business grows rapidly, for you sell Ingersoll Redi- 
i points every day. 
ts, 























. INGERSOLL REDIPOINT PENCILS are not sold through jobbers 
he INGERSOLL REDIPOINT CO., INC. 

- WM. H. INGERSOLL, Pres. 

a ge ae 461 FOURTH AVENUE, NEW YORK CITY 

: - ae out atts Branches—St. Paul, San Francisco 

sil ces Ingersoll Redipoint 
A Pencils 

h- 

m- and 
. 5 Oc - $1 up 












































ne 
LO7 Gor Studenis Business Hon and a : 
Y Kerra! Role $120 Ingersoll Redipoint Co.,- Dept. 203, 
2A fiieennie rus wor TE 461 Fourth Avenue, New York City. 
Send us your $25 assortment of fast-selling 
ea Ingersoll Redipoints and “Silent Sales- 
2 men” numbers 3 and 4 to help us sell. 
LC- Ge se Fer Women. ‘ ? 
h- 2 ES stagnate $120 
: poe erenen on CHAIN enon mere 
Name .... «2.0000 eciicn dee akin iene nnnnnn Ie 
k Address Coe cee ere ee seseeseeseeesesesess eeene 
ly sneer sini 15 
suo mace. 8 cone eae sy atone * 
ve Pt a aoe Chest we tasers 
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The Masters Line of Office Chairs 














Announcing 


the New Masters Line of 
Typewriter Chairs 





As an entering edge to desirable office chair 
business the new Masters’ Line of Type- 
writer Chairs offers many distinct advan- 


tages. 





As the foremost feature these chairs have 
the latest and most complete iron—with 
the same side bar principle as the regular 
office chair iron and with tilting, tension and 4 
height adjustments of unusual efficiency. 


In other details, too, these typewriter chairs 
match the quality of the Office Chair line 
in material, workmanship and finish, in the 
wood-filled base, the No. 1 leather, the high 
grade casters—representing typewriter 
chair value of an exceptionally high order. 








No. 12% lo appreciate these chairs and their marked 
selling appeal you need to see them. We 
would urge, therefore, that you order a 


sample set for floor display. 


We have all the numbers in stock and can 
make immediate shipment. Better order 
now, while you have it in mind. 


The Taylor Chair Company 
Bedford Ohio 





No. 13% 














se We 





EXCUSE US PLEASE 


An Error of the Types. 

On page 164 of the February issue, in the item referring 
to the fact that Robert C. Goldblatt had joined the Royal 
staff, it was stated that in 1923 he led the Chicago Rem- 
ington organization in sales. This should have been 1922, 
of course. Incidentally it is of interest to know that Mr. 
Goldblatt has already taken his place in the machine-a-day 
group of the Chicago office of the Royal Typewriter Com- 


pany 


“Hamlet” With Melancholy Dane Omitted. 

In these days of scientific merchandising, the “slogan is 
‘the thing’.” It helps to impress the advertiser’s message on 
the reader. The February ad of the Compo Sales Company 
was incomplete through the inadvertent omission of the 
slogan, “The Device that Prevents Clogging.” A salient 
feature of the Compo stapler thus failed to get the emphasis 
it deserves 

Wrong Letter. 

The notice of the incorporation of the Balston Company 
listed it as the “Ralston” Company—an error of the types. 
It is stated that the company is still in process of organ- 
ization. 

W. D. Pittman Resigns. 


W. Daviess Pittman, for seven years connected with 





the National Association of Stationers and Manufacturers 
first as manager when the Association’s office was at St 


Louis, and since January 15, 1920, assistant general man 








W. D. PITTMAN. 


ager at Chicago, has resigned that position and will take 
up another line of work. 

Mr. Pittman is a man of broad business experience. For 
some years he was sales and advertising manager of the 
Drummond Tobacco Company at St. Louis and for twenty 
years he was manager of the Drummond estate. He was 
an officer of the Mississippi Valley Trust Company of 
St. Louis and sales manager for the Woodward & Tiernan 
Printing Company of that city for some time. 

During his connection with the National Association of 
Stationers and Manufacturers, Mr. Pittman has become 
widely known in the stationery trade of the United States 
and Canada. His resignation as an officer in the organiza- 
tion will be noted with regret. Mr. Pittman has some 
plans for the future which will be announced later. 

The Chicago offices of the American Clip Company, J. C. 
Strauss, manager, are at 1115 Chamber of Commerce 


building. 
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A firm—easily adjusted 


TYPEWRITER SUPPORT 


(SWING STAND) 
$R.00 


Retail 
Price 













Keep your typewriter, card in- 
dexes, commercial reference 
books, ete, handy without 
taking up desk space. The 
Invincible’ Typewriter Support 
holds them firm and rigid, yet is easy to adjust. 
No lock is required—movement is controlled by 
adjustable leather clutch. Revolving top adjusted 
by simple wing nut. Top measures 15”x20”. Fin- 
ished in Oak or Mahogany—black japanned iron 
work. 

A good profit to every stationer and typewriter 
dealer who will stock a few. 


Write for folder, discounts and terms 


AMERICAN 
WRITING MACHINE COMPANY 


449-455 Central Ave. NEWARK, N. J 








Ne ail 









SAMSON HAND PUNCH 


RETAIL PRICE 






Perforates cardboard, leather 
and paper up to 3”, Thru 
untempered metal up 
to 20 gauge. 











Interchange- 













able Punches 
and Dies as Illustrated 










Great Demand— 
Nationally Advertised 





a a 








NATIONAL 
ADVERTISING 
ADAPTABILITY 


need) 









AJAX 
AND EYELET 
DURABILITY FASTENER 


Punches hole, feeds and 
MAKES IT clinches eyelet in one op- 
eration. Binds net ene: 

board, leather or cloth. 
EASY TO The best way to pre- 
serve valuable papers. 

SELL! Order from 





CREATES MACHINE APPLIANCE CORPORATION 
RE-ORDERS  2i3s3Jay Street Brooklyn, N.Y: 


FOR 
No. 1 No. 2 No. 3 
AJAX EYELETS Long iL Med. Short fia, 
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OF THE llOOOO.OO0O DIGEST OF FOREIGN PRESS 
PEOPLE IN THE | With January, 1923. there made its bow in the field of 
UNITED STATES. aioe Miers “Geamceas weedkces aimee” he 


HOW MANY OUGH I ministrative Arbeid is published in Amsterdam, and we 
TO BE BUYING WHAT are pleased to note among the advertisers several of our 
friends who have been subscribers to Office Appliances 


for many years. As the title of the magazine indicates 
it is devoted particularly to problems of business admin 
istration. The selection of topics, the manner in which 
they are handled, and the physical makeup of the magazin 
would do credit to a publication of many years’ standing 





No business can be properly devel- 


: os : \nother hearty welcome is extended to Dansk Bogtryk, 
oped without a mailing list. And no : ye 


concern ever developed a profitable monthly publication devoted to the graphic arts We 
mailing list without using a me- have had the pleasure of receiving Number 1, Volume 1 
chanical Addressing System. ot the publication which appeared November 1, 1922. Dansk 
Sears. Roebuck & Co. have created Bogtryk, published in Copenhagen, is a _ representative 
and maintain a $180,0.0,000.00 which cannot but give to those to whom it may com«e 

yearly business with their Elliott very high op‘nion of what Denmark produces t way 


Addressing System and of printing. - 


“‘Index Cards that print 














their own Addresses.”’ Le Stenographe Ilustre in its February 1 number pub 
lishes a communication from one of its yrrespondents 
relative to a new Czecho Slovak system of stenography 
The new system, according to its proponents, remedies all 
the difficulttes which have existed in the use of an adapta 
tion of the German Gabelsberger system. We are told 
that the disadvantages of adapting to a Slavic language a 
system of stenography designed for a Germanic language 





were given Official notice even as early as the third con 


gress of Bohemian stenographers which took place in 














Brunn in 1888. Little by little the opposition gained 
strength, and various plans were presented to the commit 
tee on scientific shorthand established by the Congress of 
Henry Ford uses the Elliott Bohemian stenographers, to study the question from a 
Addressing System. So do purely scientific standpoint. Although activities were sus- 


Swift & Co., the General Electric Co., 


the Larkin Soap Co.. and most of the pended during the war, operations were renewed after the 


other big business concerns whose coup d'etat of October 28, 1918. May 16, 1920, the scientific 
names are known to everyone. shorthand committee decided that of all the systems pre- 
At the same time, in thousands of sented that originated by Messrs. Mikulik and Herout 
small, ae ete most responded best to the Czecho-Slovak language. On July 
eeeaiier olen Wilkes? Addveninn 18, 1920, the Minister of Public Instruction and National 
Machines. And their businesses are Culture announced a prize of 3,000 Bohemian crowns for 
growing. the best original system of stenography. The contest closed 
You can buy an Elliott Addr 2ss- December 1, 1920. The jury of six members nominated 


? 


. . 2 0. ° e 
ing Machine for as little as $3 on June 3, 1921, to consider the fourteen systems presented 


On your regular office typewriter you 


can easily stencil into Elliott during the contest decided, as had the committee on scien 


Index-Address Cards the names tific shorthand, that the Herout-Mikulik system was the 
and addresses of all who you think best and awarded it the prize. The new system is a graphic, 
ey a geometric system. That is, its lines follow those of ordinary 
Then, just as your telephone puts you W riting and consist for the most part of curves rather than 
in quick personal touch with one having a preponderance of angles. The new system per 
man, these Elliott Cards and your mits the exact recording of the many liquid sounds in the 
nt oy args ce yg Czecho-Slovak language. Of these liquid sounds, the 
Sites dieiaaal elleathes mo adaptation of the Gabelsberger system failed to provide 
tact with your every prospective cus- for some thirty-five. Another difficulty which the new 
tomer. system, we are told, eliminates is that of properly repre 
Deena iitnrs Bictaee that senting the many combinations of consonants oftimes ap- 
has no limitations.”’ pearing without vowels in the Bohemian and other Slavic 


Just as necessary on a list of 100 addresses 
as on lists of many thousands of addresses. 


AGENTS WANTED EVERY WHERE 


languages. 
x * * 





El Boletin is in the nature of a house organ of Benedetti 





Hermanos of Panama, although it carries reading matter 
Write us for our Free Book and advertisements which in all but a very few instances 
‘‘Mechanical Addressing” pertain to products and activities other than those purely 

THE ELLIOTT COMPANY of the firm of Benedetti Hermanos. Among the advertise- 
’ ss ments are two pertaining to lines in the office equipment 

140 Albany St., Cambridge, Mass. field. One of them refers to Esterbrook Pens and the 
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: Why it has 
: No Equal 
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; The Safe Guard Check Writer 


Of Is the only device on the market offering 100% 
a protection against alteration and loss, in the 
writing of your checks and drafts. 


e- Its exclusive features, such as the protection 
1 of the payee’s name, the diagonal writing of 
al the legal amount and the automatic inking 
4 device, are covered by exclusive patents. 


-d It will write more words on one line than any 
other device on the market. 


ry Thousands of banks and business houses 
in 


” have adopted this method of protecting their 
1e checks, drafts, etc. 


e- THE BEST BANK AND OFFICE SPECIALTY FOR SALESMEN: TO HANDLE 
a GOOD AGENCY TERRITORIES AVAILABLE FOR HIGH GRADE MEN 


‘i Safe-Guard Check Writer Co., Inc. 


Z 5 Beekman Street, New York, N. Y. 


nt 
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PENCILS IN NEW NUMBERS 


IMMEDIATE DELIVERY 






Profitable for 





1 Dal... - Wholesaler and Retailer 
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The Hoge Mfg. Ca., 215-217 Fulton Street, New York Cty fh 
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No. 55, with clip, assorted colors, red, blue, 
black and green, one dozen on card. 
No. 54, with ring, assorted colors, red, blue, 
black and green, one dozen on card. 






Write for new loose leaf catalog now ready. 


























One dozen 
on display card as 
illustrated only. 





One dozen 
on display card as 
illustrated only. 
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One dozen 
on display card as 
illustrated only. 





One dozen 
on display card as 
illustrated only. 
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THE HOGE MANUFACTURING CO., INC., 215-217 FULTON STREET, NEW YORK 
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2, with clip, nickel finish, chased 
1, with ring, nickel finish, chased 
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other to Eaton’s Highland Linen, both of which lines are 
sold by the firm in Panama. 
j k * 
Several interesting items appear in the January 20 num 
ber of Papier und Schreib-Waren-Zeitung, published at 
Vienna and Leipzig. Under the heading “Various Coun 
tries, Various Pencils,” we are told that, according to an 
American trade paper, eighty to ninety per cent of all 
pencils used in the United States are equipped with erasers, 
while these are seldom found in Germany and Austria. In 
fact, the editor substantiates the last part of the statement. 
Instead of referring simply to an eraser on the end of the 
pencil, they say that “Pencils are supplied with a receiver 
on the end in which an erasing rubber is placed.” The 
editors are-non-committal as to whether this large percent 
age of erasers on American pencils is due to the fact that 
Americans make more mistakes or that continental users 
are less careful in correcting mistakes. The Englishman, 
we are told, uses a short stub such as may be hidden in 
a vest pocket, while the American insists on a long pencil, 
because, “He wants to have something in his hand when 
he is writing and to know that he is writing.” In another 
part of the same issue we are told that an understanding 
has been reached and an agreement written between repre- 
sentatives of Germany and Italy whereby Germany will send 
to Italy in part payment of the reparation account, books 
and scientific publications to the value of 4,000,000 gold 
marks. It is assumed that many hundred thousand books 
and magazines and documents in addition to this amount 
will also be sent to Italy from Germany during the same 
time At the Vienna Fair from March 18 to 24, 1923, there 
will be a special section devoted to office equipment 
We acknowledge with thanks the receipt of the bulletin 
of technical information of the Belgian Musee Profes- 
sionnel de l’Etat, or State Museum, at Morlanwelz-Marie- 
mont. The bulletin is a monthly publication devoted to 
technical information of all kinds. 
x *« * 
On the inside front cover of the January issue of Mon 
Bureau appears the advertisement of Carpentier et Badel, 
in which the firm makes capital of the fact that the two 
first prizes in the special tests conducted during the office 
machine contests at the Magic City Building in Paris on 
November 12, 1922, were awarded to users of carbon paper 
made by Carpentier et Badel. A five-page illustrated article 
dwells on the influence of libraries on the worker. The 
effects of introducing mechanical elements into work and 
thus liberating the worker, are dwelt upon in another 
article from every possible scientific viewpoint. In the 
section of the magazine devoted to new machines and de- 
vices is a picture of a section of the Rheinmetal typewriter 
to which we made reference in a previous number of Office 
Appliances. The particular feature emphasized is that 
the escapement is removable so that it may be placed in a 
small case and locked up, the object being to make it 
impossible to use the machine without the express consent 
of the typist. In another column are an illustration and 
a description of the Weiskopf adding machine to which we 
have also referred previously. The Weiskopf device may 
be used either independently as an adding machine or in 
connection with the keys of a typewriter. An interesting 
device illustrated in the issue is a card index drawer mounted 
on two tracks so that the drawer may be pushed back and 
forth, placing it opposite either of two employees without 
disarranging the cards. An illustration of the booth of 
Roux et Deleamont (Arithmetic Company) at the Aviation 
Exposition is shown in the section devoted to the affairs 
of the Chambre Syndicale de l’Organisation Commerciale. 


x * * 


The December number of Exito, a business magazine 












STATIONERS 
WHOLESALE SUPPLY 
COMPANY 


509-515 South Wabash Ave. 
CHICAGO 








Distributors of 


Typewriter 
Carbon Paper 


Typewriter 
Ribbons 


Filing Cabinets 
Steel and 
Wood 


CD Ze Et ee oy 


CARDS 


Manufacturers 
of the 


ECONOMY 
Writing Pad 


THE 


HOME 


OF 










Ask for our 
NEW 
Catalog on 
Rubber 
Stamps 
and 
Acces- 
sories 


Card and 
Vertical File 
Metal Tip Guides 


Distributors of the 


Printers Paper Cost 
Finder 


An absolute necessity for those 
quoting on paper and printing. 
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MR. OFFICE FURNITURE DEALER 


This completes your service 
and increases your profit 


More than likely you arrange your floor ex- 
hibits en suite so as to give your customer an 
idea of the appearance of the assembled office 
equipment and the impression it will make. If 
you do, you can add a neat sum to your profit 
by placing in each suite an equipment of 


GENUINE MAHOGANY 
SMOKERS STANDS 
and ASH TRAYS 


Finished in mahogany or walnut and equipped 
with good quality glass inserts, these articles 
are made in several designs and harmonize 
pleasingly with any design of office furniture. 
The stand has a heavy iron-weighted base 
which keeps it steady and firm; the ash tray 
is covered on the bottom with felt to protect 
desk surfaces and make it easy to move. They 
are of the best quality, having a beautiful 
permanent finish. 


We shall be glad to send 
you full particulars of 
the line. Write 

us today. 





H. H. Wood Novelty Co. 


227 E. 22nd St. New York, N. Y. 
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published in Barcelona, carried among other announcements 
one concerning a new book in Spanish, the title of which 
is “Loose Leaf Accounting.” The author is Leon Batardon, 
and the publishers, Sociedad General de Publicaciones, S. 
\., Diputacion, 221, Barcelona. The author is a professor 
in a commercial school at Paris. The December issue of 
I:xito is somewhat larger than usual and carries a wealth 
of articles pertaining to business organization in its various 
phases. a a a 

We are pleased to have received the 1922 Annual Edition 
of the bulletin of Societe Industrielle, published at Roue 
The bulletin contains a complete list of members and 
occupations and addresses, arranged alphabetically by name 

3 * 

Die Biro Industrie issue of December 7 made reference 
to a ruling of the Czecho-Slovak government, forbidding 
the importing of flat bed type duplicators into Czecho 
Slovakia. One of the magazine’s correspondents in Czecho 


Slovakia evidently took exception to the conclusions which 
the editors had drawn, and gives us the interesting infor 
mation that there are now in Czecho-Slovakia five firms 
which are making flat bed duplicators, and that they aré¢ 
not only able to take care of the domestic demand but even 


to export and to sell both at home and abroad at cheaper 
prices than obtained for competing German machines. We 
are told that these five duplicators are manufactured upo1 
original Czecho-Slovak patents. The editors of Offic 
Appliances venture the assertion that if office equipment 
dealers in America could read of the conditions which co1 
front European dealers and particularly those in Germany, 
at least as those conditions are presented in the trade 
papers, American office equipment men would “thank their 
lucky stars’ and go at their problems even hardet 
- 
Stoll of Trenton Has Bad Fire. 

The Stoll Blank Book & Stationery Company, Trenton, 

N. J., experienced a disastrous fire January 25. A loss of 


$150,000, largely due to water, was calculated. The fire 
originated in an undetermined manner in the sporting goods 
department. A fire door separated the stationery stock 


from the sporting goods, and eliminated the possibility of 
flames attacking the stationery department. The loss due 
to water was very great. The company was fully protected 


by insurance. 


The fire was discovered about ten o'clock in the evening. 
It spread rapidly, and was not under control until midnight 
The firemen continued working several hours to extinguish 
the remaining flames. An adjoining store was damaged 
also. The fire was one of the most serious Trenton had 


ever gone through. 

The Stoll stationery store was reopened for business 
January 30. At ten o’clock the morning following the fir 
artisans were at work restoring the building for business 
The Stoll Blank Book & Stationery Company has been 
operating fifty years under the ownership of Augustus F. 
Stoll. 

New House at Liege, Belgium. 

Leon Gaspar, until recently with the Societe Belgiqu 
Americaine, which he founded, states that he has started 
another organization with sales establishments in the prin 
cipal Belgian cities. His headquarters are at 77, Rue Des 
Guillemins, Liege, Belgium 


Spining Represents Dow Pencil in East. 

The Louis F. Dow Company, St. Paul, Minn., has ap- 
pointed I. P. Spining Eastern sales manager. He was for- 
merly with The Wahl Company. Mr. Spining’s offices are 
at Rooms 1732-34, 15 Park Row, New York, N. Y. A com- 
plete stock of Dow pencils and supplies is carried in New 
York, facilitating prompt deliveries for the trade 
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TYPEWRITERS 


For Every Store and Office in the Block! 


More than ever, typewriters are saving time and cutting out errors! 
for all sorts of business. There are, however, little differences in the’ 
requirements of different users and if you can fit each requirement 
you have a greater opportunity for profit. | 


A selection from our stocks will take care of every demand, from’ 
the highest quality rebuilts to the low-priced “roughs.” Every grade 
is represented—all makes, keyboards, type sizes and serial ranges. 
Large factory and warehouse facilities enable us to give prompt and 
exact attention to your order. 


Send It Today 


WHOLESALE TYPEWRITER CO. 


INCORPORATED 


326-330 Broadway New York, N.Y., U.S. A. 


Cable: ‘‘Saletype”’ 








OFFICE DESKS IN USE 


Can now be equipped with 


Patented Inlaid ‘NO Tops 


Trademark Reg. 




















EASILY ADJUSTED WITHOUT DISCOMMODING Guaranteed in all Particulars 





They are also available for School Desks, Cafeteria Tables and Counters. 
LINO Tops end troubles arising from the use of Wood, Varnish or Glass. 


LINO is a specially prepared fabric, scientifically treated, and is impervious to stains. 
Supplied in rich green or tan. 


Eliminates eye-damaging glass— Wears like Iron—Feels like kid 
Pleasing——Restful—Distinctive. 





Sample block showing construction and quality of material used, mailed with full particulars 
—No charge. (DONT CONFUSE “LINO” WITH LINOLEUM LAID ON.) 











All Gunn Desks and Tables have “LINO” Tops—Catalog showing 60 patterns on request. 


THE GUNN FURNITURE COMPANY 
GRAND RAPIDS, MICHIGAN 


NEW YORK SALESROOMS—11 EAST 36th STREET 
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Now Listed as Standard 
by Underwriters’ Laboratories 

















“Operates Like A Vault Door” 


Four Super locks combined in one 
patented locking device—all oper- 
ated by one turn of the key—all 
co-operating to build an impregna- 
ble wall against sledging, lock 
punching, sawing, or prying. This 
is the most revolutionary develop- 
ment in Safe Deposit Box con- 
struction ever offered. 














INVINCIBLE 
Safe Deposit Boxes 


have now set a higher standard 
of security. After a thorough 
investigation and test, Under- 
writers Laboratories has found 
Invincible Safe Deposit Boxes to 
meet standard requirements 
and now list the “Four Lock 
Door” Safe Deposit Box as 
STANDARD-Burglary. 


Here Is Your Opportunity 


For the first time you have the oppor- 
tunity of offering a safe deposit box 
with a listing. 


Invincible Safe Deposit Boxes are built 
and sold in sections. Every new instal- 
lation you sell is the foundation for 
steady repeat sales and big steady prof- 
its for you. With no stocks to carry— 
no investment—no overhead, you should 
act without delay. Our advertising to 
the banker will aid you. Our reputation 
is back of you. Our selling co-operation 
will guide you. Your success is certain. 


Write today for full information 
and discounts 


INVINCIBLE METAL FURNITURE CO. 


MANITOWOC, WISCONSIN 





IQ23. 
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Rubber Prices Advance. 
Some interesting information is contained in a recent 


letter received from the Sumatra Rubber Specialties Com- 
Salem, Ohio, of rubber 
Owing to advance in crude materials, the com- 
to certain in 
These changes become effective on 


pany, of manufacturers molded 


goods. 
pany is reluctantly obliged make changes 
their price schedules. 
Prices previously published were based on 


This commodity, it 


February 20. 
crude rubber at 12 cents per pound. 
appears, has advanced within a few months to a delivered 


price of about 40 cents per pound. Raw compounding 
materials have also jumped in price and labor costs have 
kept pace with improved conditions in the rubber trade 
All of these facts combined have brought about a rise in 
prices on all classes of rubber goods. 

The Sumatra Rubber Specialties Company has recently 
appointed the Andersen-Davis Company of Seattle, Wash., 
and San Francisco, Calif., to represent them in Montana 


Oregon, Washington, Idaho, California, Colorado, Utah, 
New Mexico, Arizona, Nevada, Oklahoma, Wyoming and 
the city of El Paso, Texas. 





A New Eberhard Faber Mascot for 1923. 

Here is a picture of the Mongol “Woof Woof,” younger 
brother of the “Goopus.” A member of the Eberhard Faber 
organization poetically describes him thus: 

“The Woof Woot” is a little stuff, 
But all and not a bluff. 


Che only 


Té al dog 
time that he will how! 





THE WOOF. 


WOOF 


Is in hard times—then he will growl 
And drive the “jinx” 
Clearing the atmosphere of gray. 

The “Woof Woof” rules from North to South, 
A Mongol pencil in his mouth. 

Che “Woof Woof,” with his shaggy 
Is at your service—always there, 


of gloom away, 


hair, 


Devoted to you, loyal friend, 

From the beginning to the end. 

And you can bet your last red cent 

That every word he says is meant. 

The “Woof Woof” says, “Take it from me,” 
Watch Mongol sales for “Twenty-three,” 
And if you do not see them “hum,” 

I’m not a “Woof Woof’—just a bum.” 


An Announcement. 

The following announcement has been received from the 
Hotchkiss Sales Norwalk, “The 
attention of the Hotchkiss Sales Company has been called 
to patent No. 1,441,683, dated January 9, 1923, relating to 
The company desires to notify its cus- 


Company of Conn. : 


stapling machines. 
tomers that the issuance of that patent will not interfere in 
any way with the manufacture and sale of Hotchkiss ma- 
which they will defend in the 
above patent that may be brought against them.” 


chines, any suit based on 
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foundation 
OF 
er business 






Dependable products is 
the keystone of the deal- 
ers success. That 
dealer’s business thrives 
best whose efforts are 
concentrated on_ han- 
dling quality goods. 





















The CESCO Line is a 
quality line throughout. 
It provides a complete 
assortment of modern 
business tools. The va- 
riety of binders is ex- 
tensive—from the small 
vestpocket memo to 
high grade Ledger Out- 
fits. And there is some- 
thing more to the 
CESCO Line than mere 
sturdily built binding de- 
vices and _ beautifully 
finished covers. The 
dominating feature lies 
in its extensive collec- 
tion of Accounting 
Forms—ready made 
Systems for prac- 
tically every 
line of busi- 
ness. 
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Send for Catalog 


The CESCO Catalog will gladly be 
sent on request. It illustrates and de- 
scribes binders and forms for every 
purpose. The discount to 
liberal. 





business 
dealers is 





LOOSE LEAF 


THE C. E. SHEPPARD CO. 
Long Island City, New York 
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An Office Safe-Deposit. 


Strong, Spacious 





Terrell’s Steel Storage Cabinet 


Just the thing for files, books and other bulky articles the 
safe will not accommodate. Double door or single door style. 
Four sizes. By means of adjustable shelves interior can be 
arranged to suit. Finished in mahogany, oak or olive green, 
to match office furniture 


Made as wardrobe also Comes equipped with coat rod and 
hat shelf. Single and double door size. 


TERRELL’S EQUIPMENT CO. 
Hilton Street Grand Rapids, Mich. 











A TIP TOP LINE 


FOR 1923 





“TSP PAPER CLIPS 


do not require a selling talk. Merely place them 

beside other fasteners and your customers will 

invariably choose “Tip-Tops.” 

Ask your jobber—if he can’t serve you, then ask us. 
Write for Samples and Prices 

The Tip Top Mfg. Co., Inc. Syracuse, N. Y. 


Canadian Agents: Brown Bros., Ltd., Toronto 
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Jensby Now Assistant Sales Manager Barrett Bind- 
ery Company. 

Charles E. Jensby, for the last two years connected wit! 
the Burr-Vack Company of Chicago, left the service of 
that house on January 13 to become associated with the 
Barrett Bindery Company of Chicago, as assistant sales 


manager 





CHARLES E. JENSBY. 


Mr. Jensby has been in the office equipment feld tor 
the last five years, coming to this industry from the bank 
ing and coal business. His first position was with the 
Baldwin Printing and Stationery Company, and later he 
went with the Autopoint Pencil Company. 

Mr. Jensby is well acquainted with the members of the 
stationery trade in Chicago and makes it a point to attend 
all the meetings and dinners given by the trade. He is an 
association man and has certain ideas along association 
lines among employees, which he hopes to work out in the 
near future. He belongs to a number of clubs and is a 
leader in their activities. 
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PORTRAIT OF GEORGE WASHINGTON 
EXECUTED ON THE MIMEOGRAPH AND 
PRINTED ON THE MIMEOGRAPH.—Courtesy 
of the A. B. Dick Company. 











A Catalogue That Is Different. 


A catalogue of rubber stamp accessories that is said by 
its sponsors to be different from others is that just issued 
by the Stationers’ Wholesale Supply Company, 509-515 
South Wabash avenue, Chicago. This catalogue contains 
about thirty pages, describing and illustrating a large and 


useful variety of products. 
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The New “‘Thompson’’ Overhead Printing Time Stamp 
PRINTS on tar a ee PAPER 


\ Visible Printing Self-Contained Time Stamp with a Special Seth Thomas Marine Movement 
Clock Movement Entirely Separated from Printing Mechanism 


Tine’ Samo” NEW VISIBLE PRINTING | sicchine st one 


Troubles 


senna Impression Prints 
Featherweight TIME STAMP Name and Address 


\ seit Plates of Firm, Character 
of the Transaction, 
Hour and Minute 
A. M. and P. M. 
Transaction 
Occurred, Day, 
Month and Year 





Inexpensive, Durable and Accurate 


Practically Noise- 
s in Operation 


Visible Date and 
Month Changing 


Date Wheels 
Made of 


Engraver’s Brass 





Broad Guarantee 
Special Seth 
Thomas Marine 





Movement 
Let Us Quote 
Doubles the Life Already adopted by Gener al Electric Co., The Texas Co., You on 
” oe ma Sandee, ote ? ate gg Rm Mens Ms me gh oy Equipment 
Qi pWons 
tHompson’s 1 he ThompsonTimeStampCompany,|nc. pe: 
SERVICE 106-108 FULTON STREET NEW YORK, N.Y. Established 1904 











© SPECIAL BINDERS—AND PROFITS 


" 
La 
$ Ever reach into that extra pocket in the old suit and find a wad 
é' of money tucked away? Oh man!! Well, you’re overlooking an 
extra pocket in your business—a good wad, too. 
i" E . 
Let Most of your customers realize the value of favorable first im- 


pressions—they know their catalogs and printed matter should be 
neat and attractive —they want ’em so, but, ‘‘what to do?” Ah, 
that’s a cue for you with Barrett Binder service. You send us the 
La catalog and mention the quantity used. We put a trim, durable 
Barrett Binder on it, send it to you to submit for approval, with 
quotations. You send us the order and take your profit. Ready? Let’s go! 





Lo i 
E : 


ie THE BARRETT BINDERY COMPANY 
af 


1324 West Monroe Street 
CHICAGO 


waa 
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Th e A poor product BOLSTERED UP by ad- 


vertising is a shaky structure . . . It is built 
upon the sands of uncertain performance 


Truth and is continually swayed by the winds of 


competition. Its advertising must continu- 
ally secure new customers—the product 
itself is unable to hold them. 


A good product SUPPORTS its advertis- 
ing. New customers become old friends . . . 
Competition is a stimulant but never a 
swayer. 


“Paperoid” is made entirely of rope fibre. 
It is converted into durable filing and mail- 
ing containers by good workmanship. 


To say that “Paperoid” is a good product 
is to state the truth. 


ALVAH BUSHNELL CO. 
925 Filbert Street Philadelphia, Pa. 
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There’s a Sikco Advertisement 
There Which Will Interest Your 
Best Chair Prospects 


The first factor in successful retail selling—quick turnover 
and growing volume—is a product of real merit. The second, 
a worthwhile, consistent advertising campaign that reaches 
the very men you want as customers. 

Sikco is not only the Office Easy Chair, but the only nation- 
ally advertised office chair on the market today. Every time 
you read a Sikco advertisement remember that the business 
men of your town are reading it, too. 

If you haven’t stocked Sikco write us for full information 
both as to the chair itself and the manner in which we’re 
creating a nation-wide demand. 


SIKES COMPANY, PHILADELPHIA 


Chair Makers for 60 Years 
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Strathmore Beneficial Association Officers. 
Officers for 1923 were elected by the Strathmore Bene- 
ficial Association, a co-operative organization by employees —=es a con COCO 
of the Strathmore Paper Company, Mittineague, Mass. Guy | Stance roy Since 1807 


Ridgeway was chosen president, and George Maxwell, S¢ Trinh) = PRODUCTS FROM. —e 
retary-treasurer Che directors are Misses Etta Blush and SG 


y-treas ° The ITS ¢ 3 g > SS 
Agnes Welch and William F. Buckley, James A. Collins § "Ra FALCONER og 


yet 
ea: TTT 
and William Porter. STAT 
7 


The annual statement covering the calendar year 1922 
showed a balance on hand January 1, 1923, of $1,487.31. A LR U L E R S 
School and Office 


total of $5,676.50 was expended during the year for sickness, 
accident and death benefits. The Strathmore Paper Com- 
PE 
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pany duplicates the employees’ contributions for dues, aid- 


ing materially in financing the organization 


Indiana Banks Make Charge for References. 
O. R. Bardwell, manager at Chicago for The Globe- 
Wernicke Company, had occasion to write an Indiana bank, 
a customer having cited the institution as a reference. The 























request for a rating was returned with a printed card is- 


HQCAUOUUUAISOAAANAOOAOREAOORRUAARAOEAUOUAOLGURUODGGUUEUUIOD ELIE 


sued in the name of the Indiana Bankers’ Association, in 
dicating that a minimum charge of twenty-five cents is 





made by members for furnishing credit references. A cn =: , 
collection charge of fifteen cents is scheduled for checks. 
This practice seems to be new and may tend to complicate 
the matter of looking up the credit of Indiana concerns. It 
seems unusual, in that the request was made at the sugg« 

tion of a dealer at the individual bank to which the request 


COTTON TTTTT 


Have Rulers shipped with 
other goods and save freight. 
This is a decided advantage in 
buying “falcon” Products. 





TOOT TTT 


was sent, 


Safe-Cabinet Adjusts Territorial Plan. 

The Safe-Cabinct Company has made a rearrangement of 
territorial jurisdiction in several of the central and North 
western states. A. W. Manuel is in charge of the mid 
west territory, with headquarters at Chicago. He is respon- 
sible for sales in Illinois, Wisconsin, part of lowa, Indiana 
and Michigan. He succeeded E. M. Hawes when he took = Display Boxes 
charge of educational work at the factory. = For School Rulers 


' . a =) e ° 
U. B. Culver has charge of the Northwest district, with § Striped Wood File 
headquarters at Minneapolis, which was recently organized. & 
He has charge of sales in Minnesota, the Dakotas, Ne- = ae pom 
Ss 


Details on Request 
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Rulers 


School and Commercial 








braska and part of lowa. Mr. Culver had been with the & 
company about four years, selling in Philadelphia. = Card Index Boxes 


Letter Trays 
Desk Files 


H. H. Wittstein Tours Central West. 
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H. H. Wittstein, sales manager of The Globe-Wernicke & 
Company, accompanied J. L. Anderson, traveler in the cen- § 
tral western states, in a trip through his territory. In ad- = Ledger A Rests 
dition to attending the dinners of stationers’ associations in Meter Sticks 
St. Paul and Chicago, the tour included Omaha, Kensas' 6 i 
City and St. Louis =  Yardsticks 
Sines a = Pencil Boxes 
“Tdealists” Give Benefit Entertainment. Z| 
The L. E. Waterman Benevolent Society gave a min Blotter Rulers 
strel show and dance February 8 at Yorkville Casino, New §& Toys 
York, N. Y. The event demonstrated the time and effort = Bew & Arrow 
put into its planning Che proceeds were devoted to the iS Cricket or Noisemaker 
benevolent work of the society. 
: . . = = LOREUESEUROUDUGDOOUOOUDEEROCOGHLONAUENSHoRoEiOeSEEENN TY 
Dennison NWew Marlboro Factory in Production. 3 E 
The new paper box factory of the Dennison Manufac- = | AMERICAN MFG. CONCERN = 
turing Compa y on Maple street, Marlboro, Mass., is now B 5 Fal leoner.MY. z 
in production. It was opened with elaborate ceremonies, a 4 Be 
1i : , “: . is = NEW YORK 200 FIFTH AVENUE z= 
dinner preceding the event. City officials and prominent 4 = CHICAGO 117 SOUTH DE RN ST. Ba 
TT ees ; ieee eect SKIES ' , } ARBO) . AO 
ee ee ae ee BER BOSTON 170 SUMMER ST. How 
— STANTON BERT M. MORRIS CO., SAN FRANCISCO Mis 
, , , nN 
Stationer in Utah Legislature. QD Established iy 
° ~ " Wor . “ » 
Adrian B. Pembroke (Pembroke Company), Salt Lake Q. 1807 Se 
. - * va S 
City, Utah, was elected to the Utah state House of Repre- SOS > 


; Mj oe 
sentatives by a record vote. Cr 
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THE BETTER 
TYPEWRITER KEY 





Munson “Concave” 


The nervous system is subject to 
enough strain in the course of daily 
existence without loading it further 
with the continuous glare from metal 
and glass keyboard which affects eyes 
and efficiency of typewriting and add- 
ing machine operator. 


Munson’s “Concave” Keys eliminate 
that glare. Their concave surface 
just naturally carries the finger tips to 
the center of the key insuring a steady 
touch. Nochance for fingers to slip or 
hit the edge of 
key. 


Sell these thoughts 
to prospects. It 
means rapid turn- 
over and bigger 
profits. 


DEALERS: — An 
attractive display 
sign to help you 
sell Munson In- 
ternational Con- 
cave Keys, sent 
upon request. Ask 
about our dealer 
co-operative plan. 
It pays. 








eden censesincleeaol 


The gradual! roll rubber edge 
carries the fingers to the center 
of the key. Makes the touch 
firm, sure and natural. Edge 
does not wear off and key never 
loses shape. 


‘‘The Key to Better Typewriting”’ 
SUPPLY 


MUNSON company 


Oldest and largest exclusive manufacturers 


of rubber keys in the world 
23 City Hall Place Dept. D NEW YORK, U.S. A. 
BRANCHES 
Boston St. Loul I A I I 
Buffalo Cleveland San Draneinee Nowe J. 
Chicago Detroit Montreal, Can. Philadeiph 
Pittsburgh Toronto, Can. 


Hugh 


Employes of twenty years’ 
Erbe Manufacturing Company 


C. May, head of Department 10; C. 
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Veterans’ Club at “Y and E.” 
service with the Yawmar 


in either manufacturing o 


selling activities—are eligible to membership he Veter 
ans’ Club. There are now seventy-four such members. There 
are no membership dues, and no initiation fees—unless 
twenty years’ fidelity to the institution might be construed 
as a fee. Membership really is the acquirement of a priv 
ilege, as it is the custom of President Gustave Erbe to pre 
sent each new member with $100 upon his ent nto the 
club. The most recent additions to the club ude the 
following: Frank A. Kraft, manager Buffalo branch; 
C. H. Victor, manager San Francisco branch; William 
Treckel, veneer hand; C. E. Zonnevylle, credit manager; 
F. J. Weich, head of paper planning department; Edward 


Bachle, cabinet maker; 


Smith, supervisor of branches at home office; 


Lewis G. Robinson, assembler and watchman. 











NOVEL ERASING DEVICE USED BY A 
STATISTICAL ORGANIZATION. —A Circular 
Eraser is Mounted on the Mandril of a Dental 
Engine. This Permits the Operator to Watch 
the Work Closely, and Relieves Her of Supply 
ing the Power for the Operation.—[Cut by 
Courtesy of System. Copyright, System, The 
Magazine of Business. 
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The Nation’s Business for February printed an 


management to the workers, and by 


“Making Men and Multigraphs.” 


account 


of the industrial management plan which governs the fac 
tories of The American Multigraph Company, at Cleveland 


Self-government has been worked out successfully 


to a point where unheard-of concessions have been made by 


the factory staff to 


management. 


Law Journal for Business Men. 


The Business Law Journal has been established at New 
York, N. . # 


of all important decisions of state and Federal courts affect 


Its object is to keep business men informed 


ing the transaction of business. 








d 
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CALCULATING 
MACHINES 


Brunsvigas Peerless 
Comptometers Triumphators 
Marchants Thales 
Monroes T. I. M. 
Millionaires Unitas, etc. 





Also a lot of 25 Comptograph Listing Machines. 


LOWEST PRICES TO THE DEALER ‘‘in the 
rough’? WITH SPECIAL QUANTITY DISCOUNT 


Those of the trade doing repair work should 
not overlook this opportunity to secure ma- 
chines at these low prices if only for parts. 






WRITE US --- OUR PRICES WILL INTEREST YOU 


ADDING MACHINE CORPORATION 
323 So. LaSalle St. Chicago, IIl. 








No. 173 





A Real Line for Live Dealers 
Made in six grades, Oak, Mahogany and Walnut, from the low priced 
commercial line for general use to matched suites for 
executives and banks. Agencies in a few cities are avail- 
able for desirable accounts. 


Write for Catalog 
CUTLER DESK CO. 


Established 1824 20-62 Churchill St. BUFFALO, N. Y. 











“Chey Express Success" 
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RS 
UPERFICIAL appearances are particularly decep- Gerreral 
= = tive in chemical products like Carbon Paper and i evict 
va Typewriter Ribbons. Go deeper, and you will 
y find the intrinsic value of our products mani- vit K 
— fested in their efficient performance and plodding con- (i geo 
P sistency at all times and under all conditions; a value akties 
aon Oo further enhanced by unsurpassed facilities with the true uprte PTS 
nriwnre est” 
spirit of service back of them. ren 
C2 You will discover that inherent element, that character- << 
: istic difference in both goods and service that counts so Vij Thy ey 
much in making .hem in the final analysis truly ‘“‘*The ~ "Wy: 
Line of Lowest Ultimate Cost.’’ OR \ 
NEIDICH PROCESS COMPANY 
yes BURLINGTON, N. J. 
Hfoldo 
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A RARE COMBINATION 
Good Goods = Prompt Delivery = Fair Prices 


Flat and Expanding 
Envelopes and Wallets 


A Complete Line of Stationers’ Goods 





Northwestern Paper Goods Company 


Quality Park, Midway, St. Paul, Minn. 
New York Chicago Los Angeles 
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Gov. Pinchot Advocates Metered Mail. 

Gifford Pinchot, who took office as governor of Penn- 
sylvania in January, is effecting numerous reforms in the 
state’s organizations. He is attacking the administratio 
of the state’s business as a commercial executive would 
One of the first steps taken was to order the discontinuanc« 
of postage stamps on mail dispatched from the state capitol 
offices at Harrisburg. A permit printer will be installed 1 
the basement of the capitol, to which all outgoing mail 
will be delivered. An investigation had shown that there 
was leakage in the use of postage stamps in state offices 

Other innovations planned are uniform accounting sys 
tems, and standardization of supplies and materials. 

Bristol Consul Uses Catalogues Effectively. 

Robertson Honey, United States consul at Bristol, Eng- 
land, makes intensive use of the catalogues received by him. 
These are filed for reference. As new issues come in the 
catalogues displaced are distributed among Bristol mer- 
chants interested. He states that it is not uncommon to 
see these catalogues on the counters of retail shops. Mr 
Honey suggests that extra copies be sent of new catalogue 
issues. These he places in the commercial section of the 
municipal library, which is frequented by bankers, mer- 
chants, accountants, professors, commercial journalists, 


+ 


students and commercial travelers. 


Cook County to Adopt Modern Methods. 

The finance committee of Cook county, Chicago, III. 
voted to modernize methods. J. L. Jacobs, efficiency engi- 
neer, had advocated the installation of billing and address- 
ing machinery and photographic copying equipment. The 
new machinery will be installed in the offices of the county 
clerk, county treasurer, board of assessors and board of 


review. Mr. Jacobs’ survey indicated that an annual sav- 


ing of $750,000 would be effected by modernizing the office 
methods of Cook county. 
Hotel Organizing Business Library. 

Hotel McAlpin, New York, is planning establishing a 
library of books on business topics, for the use of guests. 
A questionnaire was sent to 2,000 men competent to advise 
on the titles to be contained in this library. Included in 
the books recommended were several by authors of the 
office equipment field. These are: “Building Export Busi- 
ness,” by A. E. Ashburner (The American Multigraph 
Sales Company), and “Direct-by-Mail Advertising,” by the 
Elliott Company. 


Strathmorean Opens Advertising Office. 

Miss Katharine Van Keuren, who has been connected with 
the advertising department of the Strathmore Paper Com 
pany, Mittineague, Mass., has resigned. She has opened an 
office where ad writing and public stenography are prac- 
ticed. Her duties at the Strathmore plant included editing 
the company’s internal house organ. A wrist watch was 
presented her by Miss Van Keuren’s associates when she 
left the organization. 

Standard Catalogue Sizes Modified. 

[he National Association of Purchasing Agents has 
modified its list of standard catalogue sizes. This was done 
at the request of the committee appointed by the United 
States Bureau of Standard looking to the simplification of 
sizes and qualities of paper. The recommendations of the 
purchasing agents include the following sizes: 74x10 %& 
or its half size—and 5%4x7%. 

Success is keeping ahead of most people in carning 
money and a little behind them in spending it.—Scrits 
(Strathmore Paper Company.) 
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The name ELDORADO 
on a pencil stands for— 
just what it stands for 
on this new eraser— 


MASTER Q 
The pencil has bl 
for the eraser. 


And the draftsma 


(your customers) who have been 
demanding ‘‘the master drawing 
pencil’’ will now in addition call 


for this superb rub 


Take advantage of 
name, advertising, 


and stock Dixon’s ELDORADO 
Eraser in all sizes: 4, 8, 12, 16, 20, 
24, 30, 40, +8, 60, 72 and 80. 


A Decidedly Unique Feature—Packed in 
Blue and Gold Display Boxes. 


MADE IN U. S 


Joseph Dixon Crucible Co. 


Pencil Dept. 98-J 
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azed the way 


n and artists 


ber eraser. 


the tie-up in 
and quality, 


. A. BY 


Jersey City, N. J. 
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NEW 


700 
LINE 





Some people have an idea that the 
U. S. Mint is the only place that 
Money is made. 


To YOU, MR. DEALER, we say that the 
‘asiest money is made by stocking our 
NEW 700 LINE of Steel Filing Cabinets ; 
there is real money made in the turnover. 
We are not counterfeiters but we sure 
can make money for you if you will let 
us; this NEW 700 LINE will turn your 
store into a Regular Sub-Treasury. 
setter look into this opportunity. A line 
from you will bring description and 
prices, 

This 700 Line is the lowest priced Four 
Drawer Upright manufactured having 
finished sides and FULL. PROGRESSIVE 
SLIDES. 


“It's a letter file, if made by” 


AURORA 
METAL CABINET WORKS 


AURORA, ILLINOIS, U. S. A. 


Eastern Representative Western Representative 
A. H. DENNY, INC. E. P. GOLD, 
52 Park Place, Angelus Hotel, 
New York City Los Angeles, Calif. 
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Tobacco Companies Assert Rights. 

The United States District Court at New York rendered 
a decision defining the powers of the Federal Trade Con 
mission in requisitioning private records. The case was 
brought up by the refusal of the American Tobacco Com 
pany and P. Lorillard Company to submit “all papers and 
telegrams” between these companies and their jobbers re 
lating to prices of tobacco. The demand of the commission 
covered all such documents for 1921. A writ of mandamus 
was asked by the commission to compel the companies to 
comply with its order. The court denied the writ, holding 


that the commission’s right was limited by the fourth 


amendment of the constitution of the United States. This 
provides: “ the right of the people to be secure in 
their . . . . papers and effects, against unreasonable 


searches and seizures, shall not be violated and no war 
rants shall issue but upon probable cause, supported by 
oath or affirmation, and particu'arly describing the place 
to be searched, and the persons or things to be seized.” 
The court denied both the right and intention of congress 
in enacting the law which gave the Federal Trade Com 
mission existence, to empower the commission to seize the 
documents. The point was made by the court that to com 
ply would involve many thousands of communications 


which would “handicap the respondent in its business.” 


Brazil Continues Preferentials on U. S. Goods. 


Authorization has been granted the president of Brazil 
to extend during 1923 certain preferential reductions to 
American products. An allowance of twenty per cent is 
made on a number of manufactures shipped from _ the 
United States, including school furniture, writing desks 


and typewriters. 


This preference was established by Brazil in 1904, based 
on reciprocal preferences by the United States on impor 
tant Brazilian exports to this country. Until 1920 the 


United States was the only country enjoying such prefer 
entials. At that time Belgium was granted similar pre 
ferred treatment, which also includes school furniture, writ 
ing desks and typewriters 


Forest Products Lab. “Technical Notes.”’ 
Technical Notes, issued by the Forest Products Lab 
oratory of the United States Department of Agriculture 
Madison, Wis., distributes pertinent information of interest 
to users of wood. A late issue contains the following notes 
No. 191, Moisture-resistant Coatings for Wood: No. 182 
Details of Nailing for Common Styles of Boxes; No. 183, 


Metal Straps on Boxes; No. 184, Utilization of Blue-stained 
Lumber; No. 185, Action of Water on Zine Chloride in 
Wood; No. 186, Coatings that Prevent End Checks; No 


187, What Is Meant by “Hardwoods” and “Softwoods” 
No. 188, Kiln Drying Douglas Fir Common Lumber; No 


189, Difference Between Heartwood and Sapwood 


White Typewriters to Reduce Fatigue. 


Frank B. Gilbreth, the industrial engineer, is quoted it 
The Nation’s Business as saying that a change in type 
writer finish would enhance office efficiency. His sugges 
tion is to enamel the machines white instead of black. It 
is founded on physiological grounds. The lenses of the 
typist’s eyes are trying constantly to adopt themselves t 
that part of the retina which is over-stimulated or under 
stimulated by black and white objects, viewed simultane 
ously. The alternate contracting and expanding of the pu 
pil causes excessive fatigue. This condition can be deter 


mined by the observer with the naked eye. 
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CROCKER 
CHAIRS 


-A chair for every purpose 


SHOWN PERMANENTLY AT 
Furniture Exchange Building GRAND RAPIDS 
1414 South Wabash Avenue CHICAGO 


San Francisco Furniture Exchange 
SAN FRANCISCO 


601 First Avenue N. E. MINNEAPOLIS No. 6634-SE 


CROCKE R 
Chair Company 


SHEBOYGAN - WISCONSIN 


BRANCHES: CHICAGO : - NEW YORK 
MINNEAPOLIS OAKLAND 


Crore aS rate NS aes rele eS asa MII ade Ul 
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pil 1HOOSIE 
DESKS 


“Built True, Clear Thru’”’ 








look ahead! Next month and the month after, many of your cus- 
tomers will be changing their office addresses; moving into new 
quarters. Some of them possibly you have failed to interest in your 
line. It behooves you to watch these changes of address, for some of 
them mean opportunity for you. Some of those old desks you 
wanted to replace long ago may get rough treatment in the transfer 
unfitting them for further use. Others may not suit the new quar- 
ters or more equipment may be desirable in the larger space. 


Hoosier Desks meet every requirement—fit the available space—pass 


the moving day test. There are 56 styles—four grades. Let us send 
vou our illustrated catalog. 


Hoosier Desk Co., Jasper, Indiana 
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DORNETTE DESKS 


The Dornette Line supplies every office require- 
ment in Desks and Tables. Made of the finest 
selected materials—assembled by thoroughly ex- 
perienced workmen. Our catalogue will be sent 
you on request. 


THE J. DORNETTE & BRO. CO. 


JOHN DORNET E., Sr., President and Founder 
Barnard St. and Harrison Ave., CINCINNATI, OHIO 


MINNEAPOLIS OFFICE 
605 Lumber Exchange 


NEW YORK OFFICE 
H. Hermann Furn. Co., 368 Broome St. 
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500,000 DAN-DEES for 1923 


ERIE ART METAL COMPANY 
ERIE, PENNSYLVANIA —o 


oOo —_ 
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500,000 DAN-DEES for 1923 


An extraordinary 
Waste Basket— 


extraordinary in its con- 
struction and finish 
—extraordinary in the con- 
sumer favor it has builded 
extraordinary in its sale- 
ability and the profit it pays 
the dealer. 








Our new reduced prices give 
extraordinary opportunity 
for liberally stocking DAN- 
DEE Waste Baskets — both 
round and square styles. 


Write for prices and discounts 
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Hopeless Prospect Turned Into Customer. 

The Bulletin of the Direct Mail Advertising Association, 
Inc., printed an account of how a salesman turned an un 
promising lead into an order 

An office appliance house in the middle west received an 
inquiry badly written, poorly spelled, from a small town in 
a rural district. A salesman chanced to be in that vicinity, 
and looked up the inquirer. He found that he was a farm 
hand, several miles out in the country. As the salesman 
couldn’t get out of town, he decided to look up the pros- 
pect. 

He found him plowing in a field, some distance from the 
farm house. When he told why he came, he was sur- 
prised to see the farm hand pull out a roll of bills, hand him 
$100 and tel! him to leave the office appliance at the house. 
That same farm hand is one of the most enthusiastic 
boosters that office appliance has in his particular terri 
tory. 


Denver Purchasing Agents Against Gratuities. 

[The Purchasing Agents’ Association of Denver has dis 
tributed to business concerns throughout the country with 
which members deal a resolution against seasonal gifts. 
It was intended particularly for those firms which make a 
practice to send Christmas gifts to their customers. The 
resolution stated 

“At a recent meeting of this association it was unani- 
mously voted that we discourage the giving of gratuities 
and sincerely request all from whom purchases are made 
to refrain from sending such gifts in the future. While the 
friendly spirit prompting the giving of these remembrances 
is greatly appreciated, we believe in the interest of sound 
business ethics and the spirit of present day economies 
that the practice should be discontinued.” 


Campaign to Help Tracing “Skips.” 

The National Association of Credit Men is sponsoring a 
movement looking to a ruling from the post office depart- 
ment which will require the full address of recipients of 
registered mail on the return receipt. This will aid credit 
men in tracing customers who have defaulted on payments 
and moved without leaving the new address. The post 
office usually locates them, and if the new address was giv- 
en on the return receipt there would be a better opportuni- 
ty of collecting the amounts due. 


Directory of Chicago “Open” Print Shops. 

The Open Shop Employing Printers’ Association, 1203-4 
Monadnock block, Chicago, IIl., has published a forty-page 
directory of printing offices in Chicago that operate on the 
“open shop” plan. This lists such shops alphabetically, and 
also shows them classified under their respective special- 
ties. It permits users of printing who do not care for 
“label” work to select shops that operate free of union regu- 
lations and restrictions. 


D. M. A. Members of National Commission. 

The Direct Mail Advertising Association has appointed 
its representatives on the National Advertising Commis- 
sion. Joseph Meadon, president of the D. M. A. A,, is a 
member ex-officio; other members are Robert E. Ramsey 
(James F. Newcomb & Company), Charles Henry Macin- 
tosh (Macintosh Advertising Service), Homer J. Buckley 
(Buckley, Dement & Company). 


New York Toy Fair. 
During the annual toy fair held at Hotel Breslin, New 
York, N. Y., February 5-March 9, The American Crayon 
Company was one of the exhibitors. 
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Commercial Stationery Service 


The Story of paper is a remarkable record 
of service in the development of ideas, the 
carriage of justice and the preservation 
of the records of mankind. Man’s ele- 
mental occupations of providing clothing, 
food and shelter have advanced tremen- 
dously by its help. 


The dealer who sells DIEMER filing 
Envelopes and Specialties fills an impor- 
tant role in this service. The durability 
of the product and the convenience of the 
different shapes and sizes of containers 
which make up the line, offer something 
worth while to every business as proved 
by the growing volume of DIEMER 
business. 


The experience of stationers now handling 
DIEMER products leads us to believe you can 
stock the line, with profit. We shall be glad 
to send full details. Write for catalog No. 30. 


The JOHN F. DIEMER CO. 


107-109 Lafayette St., New York, N. Y. 


DIEMER 
PRODUCTS 


Pressboard File Boxes— 
Document Box Envelopes 
—Letter and Legal Ex- 
panding Envelopes—Flat 
Wallets — Vertical File 
Envelopes — Leatherette 
Expanding Envelopes — 
Compartment Envelopes 
—Vertical File Folders— 
Mailing Box Envelopes— 
File Boxes—Card Index 
Cabinets. 
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CARBON 


A Simple 


PAPER Recommendation 


ra 


Fa ori oC Ry 

Guarantee x 

eee ee Old Town Carbons. 
Just ask him the weight 
and finish wanted, and 
hand him the _ box. 
He'll open it, examine 
the paper, close it, read 
the guarantee on the 
top. and he is sold — 


stavs sold, too! 





Old Town Ribbons 
are supplied in proper 
widths, lengths and on 
proper spools, for all 
typewriters. Carefully 
packed to prevent de- 
terioration, in attrac- 
tively  lithographed 
boxes. 





You'll be interested 
in our agency propo- 
sition. 


Old Town Ribbon & Carbon Co., Inc. 


MANUFACTURERS 
245-247-249 Center Street NEW YORK, U. S. A. 





a will sell the first box of 











C THE 
UNIVERSAL | 
BUSINESS REQUIREMENT 


The success and prosperity of a business 
or an enterprise is largely dependent 
upon the methods employed in doing 
business. Modern methods have found 
loose leaf systems to be indispensable to 
| complete success. And it is highly es- 
sential then that expert judgment be 
used in the selection of the most suitable 
| and easily adopted system. 


The Perfect line of loose leaf devices was 
designed and is produced by experts. 
Complete in every detail, it fills the av- 
erage need consistently and very sat- 
isfactorily. | 


| 

| 

There are, however, some instances where 

| specially designed systems are more ade- 
quate. Special designing is our meat. 

We are well equipped to meet the most 

intricate and difficult problems and long 

experience and specialization have made 

our service of exceptional character. } 


Drop us a line and we will take pleasure 
in presenting our entire proposition to 
you, 


i LOOSE LEAF DEVICES HIGH GRADE PRINTING 
LEDGERS, BINDERS, INDEXES, SHEETS, 
BUSINESS SYSTEMS 


CHICAGO BINDER & FILE CO. 
500-508 W. 31st St. Chicago, Ill. 
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Comprehensive Co-operation by Association. 
The machinery by which flowers are “delivered by tele 
graph” is an outstanding achievement of co-operative asso 
ciation work. One can go into a florist’s shop in practically 
any city of the United States, and arrange for the delivery 
of flowers in any other city Members of the Florists’ 


f 


Telegraph Delivery System are located in about 1,50 
Chey number about 3,000. When the association was first 
formed each florist dealt individually with his correspondent 
in the distant city who made the actual delive: [his 
necessarily involved a great deal of bookkeeping, and in 
creased operating expenses. Now the florists have a cen 
tral clearing house, which functions for the flower dealers 
like the clearing house operated in the larger cities serve 
the banks. Instead of dealing with as many individual 
florists as he had ordered deliveries from, the member now 
has a single monthly account with the clearing hous 

At the end of each month the florist prepares a stat 
ment on a single sheet showing the orders he has filled for 
fellow members scattered throughout the world. This sheet 
is sent to the clearing house and every members florist does 
likewise. The items are balanced against each other exactly 
as is done in the case of a bank clearing house and funds 
move only to settle balances. Every member has a de 
posit with the clearing house. That deposit is debited or 
credited as the balance occurs. The association has ample 
authority to discipline its members, to maintain perfect 
credit arrangements and to remove all uncertainty of col 
lections. 

It handles millions of dollars a year and saves the indus 
try enormous sums of administrative expense. It prevents 
the florist who is slow to pay from doing business on an 
other member’s capital. It permits the collection of valu 
able statistics as to the business and leaves a residue of 
funds available for national advertising. 

When the “walk” clerks of the London banks in the mid 
dle of the seventeenth century discovered that they could 
expedite their collections and payments by meeting 


na col 
fee house instead of running to each individual bank, they 
germinated an idea that has been invaluable to the banking 
business for many years and now promises to serve industry 
as well. 

While the stationery business does not cater to a demand 
such as has created the telegraphic system of flower de 
liveries, the plan is of interest in showing how effective co 
operation can be under such circumstances. 


Yawman and Erbe Travelers’ Contest. 

The traveling salesmen of the Yawman and Erbe Man 
ufacturing Company concluded a three-months’ selling con 
test recently. The rank at the close of the contest is indi 
cated here. The number following the traveler’s name is 
the territorial indication on the “Y and E” records 

T. M. Hargen (5), Maine, New Hampshire, Vermont 
Western Massachusetts; S. C. Shortlidge (71), Wisconsi1 
and Northern Michigan; F. A. Williamee (48), Northern 
Pennsylvania and Western New York state; C. F. Hoffman 
(46), Eastern New York; J. H. Hallam (36), Kentucky, 
Tennessee, North Carolina, South Carolina; J. J. Baumann 
(44), Central New York state; D. Webster, Jr. (50), East- 
tern Pennsylvania; A. C. Freese (92), Utah, Nevada, North 
ern California; F. A. Bateson (43), Syracuse, N. Y., and 
small surrounding towns; T. S. Conneely (80), Colorado 
New Mexico, Oklahoma, Kansas, Arkansas, Texas; L. E 
Teall (73), Illinois, Southern Iowa; W. H. Skinner (35 
and 37), Maryland, Virginia, West Virginia; F. H. Grant 
(69), North Dakota, South Dakota, Nebraska, Minnesota, 
Northern Iowa; P. F. Apgar (40), Louisiana, Mississippi 
Alabama, Georgia, Florida; H. S. Thompson (15), Bridge- 


port, Conn., and small surrounding towns. 
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: Office Furniture Dealers and Safe Agents : 
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“ You are looking for the SAFE LINE with the : 
* least Sales Resistance—Here it is: % 
4 

% KS 

Ge 66 9 
. The Meilink “Master Model : 
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5 Line of Steel Filing Safes : 
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RY The Greatest Strength in Construction, using 
RS Heavy Steel Frames, Walls and Door Plates, but RY 
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“ Superior Thief Protection— Ry 
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R Our Dealer's and Agent's Proposition will show you a liberal profit. BY 
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ORPIN 
TYPE- 
WRITER 
DESKS 


PERMANENT GOOD SERVICE 


There are some interesting features about the build and operation of this desk. The 
'ypewriter platform is balanced for easy operation when carrying its load, yet it stands 
firm in place until moved—there are no violent disappearances on its part. Carefully 
fitted and finished, the desk is excellent value for the money. It should be in your 
display room. Ask us for further particulars. 


ORPIN DESK COMPANY, 22},.Msierd Stet 
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LONDON SERVICE 
_, STATION CHANGE 


TAYLOR’S, 5 GREAT NEW ST., LONDON, 
E. C. 4 will handle AMES SUPPLY Business and all 
Dealers are requested to give this new arrangement 
their support. Taylor’s will carry a very complete line 
of parts, tools and platens for all machines. The AMES 
organization will give this station their very best co- 
operation. New Catalogs will be supplied to TAY- 
LOR’S for distribution within the next few weeks and 
if you want one of these books we advise you to get 
your names on their books. 

All other listed SERVICE STATIONS are gradu- 
ally increasing their business with the Dealer which 
is satisfactory evidence that the idea of giving “World 
Around” platen service is good business. 
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SERVICE STATIONS: 
1627 Champa St., 
Denver, Colorado 
135 Victoria St., 
Toronto, Canada 
50 Lispenard St., 
New York, N. Y 
511 Eleventh St. N. W., 
Washington, D. C. 
507 Mission St., 
San Francisco, Cal 
50 O'Reilly St., 
Havana, Cuba 
611 Fannin Street 
Houston, Texas 
1 A de Capuchinas 22 
Mexico, D. F. Mexico 
5 Great New Street, 


London, E. C. 4 


AMES SUPPLY COMPANY ingland 


564-572 W. Randolph St. 














the thing 


S SUPERFINE 





There are many of them 
behind the Miller Line 


And each sale gives prolonged satis- 
faction. The Miller Lines of Typewriter 
Ribbons and Carbon Papers carry with 
them the approval.of thousands of sat- 


isfied users. 

And truly, no effort is spared to make 
the Miller Line supreme, from the thor- 
ough testing of the specially selected fab- 
rics to the impregnation of those fab- 
rics with the very best of really fluid ink. 

Miller Ribbons are wonderful in their 
lasting and renewing qualities. 

Miller Carbon Papers are made with the same 
exacting care that is exercised in the making 
of Miller Ribbons. The coating is evenly and 
cleanly distributed on tough, strong, wear-re- 
sisting paper. . 

Cleaner, clearer and more legible carbon cop- 
jes are the natural result of using the Miller 
Carbon Papers. 

Make it a point to give your customers the 
very best of ribbon and carbon satisfaction. 
Sell them Miller Ribbons and Carbons. 


Write today for samples, prices, etc. 

















305 George Street, 
Sydney, Australia 


Chicago, IIl. 


EES 
The Miller-Bryant-Pierce Co. 


Factory and General Offices: 
231-241 So. River Street, Aurora, III. 
Cable Address “Milpie” 


Boston, Mass. Indianapolis, Ind. Peoria, Ill 

Chicago, Ill. Milwaukee, Wis. San Francisco, Calif 
Cleveland, Ohic Minneapolis, Minn. Springfield, Ill. 
Denver, Colo. New Orleans, La. St. Louis, Mo 
Detroit, Mich. New York, N. Y. St. Paul, Minn 


European Headquarters: 
46, Avenue des Villas, Brusse!s, Belgium 
« AI | ? ” 
* ° 


(2303) 
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Selling Copy in House Organs. ‘Siapeies 
The Bulletin of the Direct Mail Advertising Association 
for February 5 printed a tabulation showing the percen- 6 
tage of selling copy used in house organs. It showed that We Are Doin 
this varies from five per cent to eighty-five per cent. The g 


tabulation showed what proportion of the house organs 
embodied in the analysis was represented in the various 












at this time 


ratios indicated 


—— The Largest Business 


Postal Card Business Boomed. 
we have ever done 


J. Lewis Haygood, a dealer of Greenville, Ala., staged an 


interesting contest that stimulated many to demonstrate 


| 


miniature chirography. He offered two Wahl pens for the 


individuals who could write “J. Lewis Haygood, Jeweler,” There’s a Reason 


the largest number of times on a Government post card. 


Che inner wrote the words 995 times before he had filled 
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Prices 
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“CAPACITY” ON A POSTAL CARD. 
—Cut by Courtesy of Tips and Nibs 
(The Wahl Company). 









his card. The plan was well-conceived, as Mr. Haygood 
established a definite standard of size for all to follow. The 





contest was effective as an advertising plan. The illustra- 
tion shows the words written but 500 times on a post card. 
To have reproduced the winning card in the size of the 





SOLD AT 


Wholesale Only 


illustration would have rendered the result illegible. The 
writing on the card reproduced is legible under a low-power 
magnifying glass 






Pen Selling Challenged by Trade Commission. Let us know what you need 








Marking products at prices alleged to be so fictitious as 
to be deceptive, in that the prices are far in excess of the 
prices for which it is expected to sell such products, is 
challenged by the Federal Trade Commission in its com- 
plaint against Henry Lederer & Bros., Inc., Providence, 
i F 


The concern manufactures, among other articles, foun- 





General 
Typewriter Exchange 


INCORPORATED 
(Code—GENTYPE, New York) 


30 Main Street, Brooklyn, New York 


tain pens and pencils and in the sale thereof to jobbers 
and retailers, it is alleged, marks pens, that retail for $2.00 






and $2.50, in such a manner as to indicate the retail value 
to be $10.00. It is also charged that pencils are marked 
$5.00, which sell for $1.00 to $1.25 retail. These practices 
the commission believes to be unfair methods of com- 
petition against respondent’s competitors, who do not so 







fictitiously mark their goods. 
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Make Maximum Profits 
on Pencil Sharpeners 


The most 
when each customer is sold the model which best 
meets his need at the price he can afford to pay. 






profit on pencil sharpeners is made 






Selling a low-priced pencil sharpener which does 
not meet the customer’s when a 
higher-type, higher-profit model obviously should, 
sold, actually means lost profit 





requirements, 






and could, be 


The APSCO Line 
of Pencil Sharpeners 


for it 





offers maximum pencil sharpener profit, 
consists of eleven different models at a wide range 
of prices. By carrying the Apsco Line the Apsco 
dealer is enabled to sell his customers according 


sales of pencil sharp- 







to their needs and means; 
eners are not confined to inexpensive models; and 






profits are multiplied. 












which tells how the 
Apsco Line offers you maximum pencil 
sharpener profits Also attractive, col- 
ored sheet illustrating the entire line. 


Send for booklet 













Automatic Pencil Sharpener Co. 
58 E. Washington St. Chicago 






GLUEY 


the perfect paste 











Display this 
self-selling 
carton on your 
counter and 
you’ll make 
EXTRA PROFITS 


‘Sticks Like 
A Brother”’ 


“GLUEY” Keeps Customers Coming 


Yes, it’s the glue-like tenacity and creamy quality of a 
super library paste that clinches patronage and profits. 





May we send you a sample and 
our liberal profit prices? 


THE COMMERCIAL PASTE CO. 
COLUMBUS, OHIO 
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Atlanta, Ga.—Guy Holcomh is now agency manager here 
for The Safe-Cabinet Company, located at 69 North Pryor 
street. He had been at Denver previously 

Aurora, Ill—The Aurora Metal Cabinet 
occupying an extensive addition to its plant 


Company 1s 
Additional 
equipment has been installed 
Brooklyn, N. Y.—E. | 
street, New York, N. Y., 
He is eastern representative of the Imperial Methods Com 
pany and the Invincible Metal Furniture Company. 
Chicago, Ill—The Chicago-Cicero Corporation 
creased its capital stock from $100,000 to $200,000 
Chicago, Ill.—A. E. Hockwalt, of The Berger Manufac 


visited the Chicago 


has moved from Nassau 


to 173 Fulton street, Brooklyn 


Sirus 


has in 


turing Company factory organization 
office February 16. 

Chicago, I1lL—Col. John Messimore is now representing 
the Imperial line, made by the Imperial Methods Company, 
in the central states. 

Chicago, Ill—C. C. Cooper has joined the Chicago branch 
of The Shaw-Walker Company. He had been in the service 
department at the factory. 

Chicago, Ill—H. P. Rockwell and Carl Gazeley, of the 
home office, visited the Chicago branch of the Yawman 
and Erbe Manufacturing Company February 16. 

Chicago, IIlL—A. W. Manuel, mid-west sales manager for 
The Safe-Cabinet Company, has put on eight additional 
salesmen in his territory since the first of the year. 

Chicago, Ill.—Daniel G. Howe, manager for The Wabash 
Cabinet Company, sees a pronounced improvement in the 
furniture situation. The railroads are beginning to buy 
Chicago, Ill.—S. Karpen & Bros. plans an addition to the 
Union street, Twenty-first 
and Twenty-second streets. It will add about 80,000 square 
feet to the factory, and will cost approximately $200,000. 


furniture factory on between 


Chicago, Ill—The Herring-Hall-Marvin Company, now 
at 211 West Washington street, will occupy the ground 


floor and basement at 223 West Lake street when the 
building is completed. It is to be ready for occupancy 
May 1. 

Hagerstown, Md.—The Office Equipment Company 


was burned out in a $100,000 fire in February. 

Hartford, Conn.—The Hartford branch of The Shaw 
Walker Company was winner in a recent sales contest. 

Los Angeles, Calif.—The Spellman Desk Company is now 
in a more commodious store at 418 West Tenth street; the 
former location was 730 South Spring street. 

Louisville, Ky.—E. C. Veach, office outfitter and stationer 
at 120 North Upper street, has purchased the three-story 
building at 337 West Main street. He will get possession 
next March, after which the building will be remodeled. 

Madison, Wis.—The Van Dorn Iron Works Company, 
Cleveland, Ohio, capitalized at $200,000, has taken a Wis- 


consin charter. The amount represented in this state 
is $5,000. 
Manitowoc, Wis.—Stockholders of the Invincible Metal 


Furniture Company have authorized extensive additions 
to the plant. It is planned to add steel office furniture to 
the present output of safety deposit boxes. 
Marietta, Ohio.—The Safe-Cabinet Company 
sumed its factory sales schools. They were discontinued 
about a year and one-half ago. 
tuted. The factory sales classes now comprise thirty-five 


men, who are given ten days’ schooling. 


has re 


Local training was substi- 
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Profits From Quality 


Quality not only sells itself but produces 
other sales as well. The owner of a 
CLEMCO desk wants another CLEMCO 
when he needs a new desk because of the 
satisfaction derived from the first one. 
Our careful adherence to the quality standard has 
made the line a real success. Let CLEMCO 
quality lead you, your success will follow. 


REMEMBER! { The man who offers nothing but price 


* * usually has nothing but price to offer. 


THINK IT OVER! 


The Clemetsen Co. 


3401-61 W. Division St. 
CHICAGO 













For a typewriter desk, the 
“2 in 1’? CLEMCO 


leads the field. It is a perfect typewriter 
desk and a perfect clerical desk in one. 
The writing surface never is broken nor 
even interfered with by the typewriter, 
and still the machine can be held ready 
for instant service, no matter how the 
desk top is being used. 





THE CLEMETSEN CO 























This omnibus was built for the 
special requirement of a bank 
customer. It is part of one of the 
many installations of built-in furni- 
ture we have designed and installed 
in the past eighteen years. Our 
facilities and experience in filling 
the wants of large corporations, 
banks and courthouses is such 
that solid, durable equipment of 
minimum weight is produced at 
cost rivalling stock lines. 


Our service is rendered in co-op- 
eration with the local dealer and 
as we specialize on built-to-order 
work, we give best service. Keep 
in touch with building plans of the 
public institutions in your territory 
and let us co-operate with you. 
Write for particulars. 








IMPERIAL STEEL CABINET CO. 


2130-2152 Fulton Street CHICAGO, ILL. 
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Why Do They Sell So Fast? 


ECAUSE they combine all the 

qualities of every good desk 
with many special qualities due to 
the all steel, spot welded, machine 
formed construction. 


The surface stands unusual punish- 
ment. It cannot warp, check, shrink 


or split. Drawers slide silently at a 
touch and are unaffected by weather 
conditions. The finish perfectly 


|represents beautiful hand finished 


wood grain. 


And to crown all, the price is 


astonishingly low. 
ASK US FOR OUR PROPOSITION 


Jamestown Metal Desk Co., Inc. 
JAMESTOWN, NEW YORK 





JAMESTOWN 











tna 


Qo 











\METAL DESK CO 








for one at once. 


East of Cleveland and New Orleans 


R. A. Stewart & Co. 


80 Duane Street 
NEW YORK, N. Y. 





RUBBER STAMP ACCESSORIES 


Our line is too extensive to itemize or iliustrate in this space, so we request 
all dealers who have not received our general descriptive catalogue, to send 


Our position as distributors for many. factories enables us to sell at factory 


prices and our large stock permits of prompt deliveries.” 
Address all correspondence to the distributor in -your district. 


The Superior Type Company 


Cleveland, New Oriedns and- West 


3940 Ravenswood Avenue 
CHICAGO, ILL. 











“EXCELSIOR © 
TRADE MARK. 


= SURERCE. 5 
SNE Ne SAD 


TORS 


A 
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Marion, Ill.—Carl C. Bradbury attended a sales school 
at the Shaw-Walker plant last year. While there he met 
Miss Luella Marsh. She is now Mrs, Bradbury. 

Muskegon, Mich.—Bert Ketchum, formerly in advertis- 
ing and sales work in the general offices of The Shaw 
Walker Company, resigned because of ill health. He is now 
engaged in the life insurance business here. 

Muskegon, Mich.—C. B. Van Dyke, treasurer of The 
Shaw-Walker Company, is confined to his home by illness. 
He was stricken last August——C. E. Wilson, secretary, is 
on a trip, visiting a number of dealers, which takes him to 
California.—January was the biggest month in volume and 
value known to The Shaw-Walker Company.—They call 
\W. H. Long “the busiest man in the state.” He is the S-W 
traffic manager, and contends with many difficulties in 
moving material and finished products on the railroads.— 
“Jerry” Tyler, an assistant in the home office, was trans- 
ferred from St. Louis branch.—A. E. Berg and Don Hinch- 
man have succeeded C. C. Cooper in the Shaw-Walker 
service department. Mr. Cooper is now with the Chicago 
branch.—George O'sen has been promoted to charge of 
the order and billing departments. 

New Orleans, La.—“Ted” Gibson, branch manager here 
for three years for The Shaw-Walker Company, has been 
transferred to St. Louis, where he assists C. H. Berry, 
branch manager there. H. K. Van Guilder has been ap- 
pointed manager here. He had been with the Detroit and 
Indianapolis branches heretofore. 


Pittsburgh, Penna.—C. G. Woosley is now in charge of 
the local branch of the Yawman and Erbe Manufacturing 
Company. He succeeds W. H. Shortlidge, who has taken 
charge of the Ohio territory. 

Pontiac, IllL—M. W. Davis has been called to the home 
office of The Safe-Cabinet Company, Marietta, Ohio, to 
join the advertising department. 

Portland, Ore.—James S. Ball, vice president and general 
manager of the Kilham Printing & Stationery Company, 
has returned from an Eastern trip. He attended the con- 
vention of The Safe-Cabinet Company at Marietta, Ohio, 
and visited other furniture centers and loose leaf manu- 
facturers. 

Rochester, N. Y.—Gene Donahue, formerly at the sales 
office in Syracuse, N. Y., has become assistant to H. P. 
Rockwell in the agency-dealer department of the Yawman 
and Erbe Manufacturing Company. 

San Diego, Calif—Walter W. Austin, president of the 
One Hundred Per Cent Club, is head of the Austin Desk 
& Safe Company. 

San Francisco, Calif—Three new salesmen have been 
added to the sales force of A. Carlisle & Company to handle 
Van Dorn steel filing devices and office furniture. 

San Francisco, Calif—Among the trade representatives 
calling on the San Francisco dealers in February was Miss 
Edna N. Davis, representing the Penn Art Steel Works, 
Erie, Penna. 

San Francisco, Calif—B. H. Witherspoon, Western sales 
manager for The Safe-Cabinet Company, has moved his 
headquarters from San Francisco to 319 Tapscott building, 
Oakland, Calif. 

San Francisco, Calif.—About April 1 the F. W. Went- 
worth Company, distributors for Library Bureau at 539 
Market street, will move to larger and better quarters at 
39 Second street. 

Seattle, Wash.—The Pliny L. Allen Company, stationers, 
office furnishers and printers, recently installed an exclu- 
sive Globe-Wernicke room on the lower floor of their estab- 
lishment and accessible from both the Second avenue and 
Columbia street stores. In the new department the various 
numbers of the Globe-Wernicke line are attractively dis- 


(Continued on page 220.) 








cLAR-O-TYPE 


THE WONDER TYPE CLEANER 


THE ORIGINAL PRODUCT 
OVER HALF A MILLION USERS AND 
STEADILY INCREASING 


DOES NOT EVAPORATE 


GIVES COMPLETE SATISFACTION 










JUST APPLY WITH DAUBER 
CLEAN INSTANTLY 



















This type cleaner does sell —and repeats. 
Let us prove it. A trial order will convince you. 





The Clarotype Company, Inc. 
16-C Hudson St. NEW YORK 











A—The Plunger 
B—The Staple 
C—The Staple 
Guide and 
Straightener 





“The Pioneer Since 94” 


Hotchkiss Automatic Paper Fasteners are 
known—that’s the big thing. When you say 
“Hotchkiss” your customers know you mean the 
best. Tell them about the Hotchkiss Staple Guide 
—tell them why Hotchkiss is infallible—why 
Hotchkiss is the best method of keeping papers 
together. Say “Hotchkiss” oftener—and profit 


more! 
HOTCHKISS SALES COMPANY 
Norwalk Conn. 


HOTCHKISS 


PAPER FASTENING MACHINES 


y 

1 
i, 
a 
¥ 
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Your customers like to get ser- 
vice on typewriter ribbons and 
carbon paper—that is, they 
want the right grades for their 
purpose, delivery without delay 
and fresh quality goods. That 
requires a live typewriter sup- 
plies department. Let us help 
you builditup. We furnish the 
goods packed in neatly litho- 
graphed boxes bearing your 
imprint. We furnish your de- 
partment complete—a grade 
and weight for every purpose. 
Let us send you particulars. 


TYPEWRITERS 














Akron, Ohio.—Distribution of Woodstock typewriters i 
Your this vicinity has been accorded to the Ohio ype writer 
Emporium, 365 South High street. G. A. Feldhaus, mai 


ager, has been in the typewriter business here 


years. 
Own Anaheim, Calif. Nickel Brothers, who conduct t \na 


heim Typewriter Exchange, 230 Center street 


Brand cently taken the agency for the Royal. 
Bakersfield, Calif—k. | his typewrite1 













X. Lee has sold 






business at 1817 L street to the Tiernan Typewriter Co 


pany, which concern has stores at Riverside and Fresn: 


well 

Berkeley, Calif—Harms, Morse & Perkins, typewrite 
dealers handling the Woodstock, have arranged for large: 
quarters to accomodate their growing business 

Chicago, Ill.-E. O. Olson, formerly a junior salesma 
for the L. C. Smith Bros. Typewriter Company is 





assigned a sales territory of his own 
Chicago, Ill.—A. P. Brooks, general manager 
Hammond Typewriter Corporation, visited the Chicag: 
office in February. His trip West also took in Detroit 
Chicago, Ill.—W. F. McCormick has returned to the serv 
ice of the Woodstock Typewriter Company after a pro 


US. Ree. 


& Sth Ste. 
ia, Pa. 


longed absence due to illness. He is now district mat 
for Arkansas. 
Chicago, Ill—A. H. Haake has recovered from his recent 


illness, and has been reassigned by the Woodstock Type 


} 


writer Company. He is now district manager, handling the 





states of Washington and Oregon. 

Chicago, Ill.—A. J. Nelson has been appointed district 
manager of Wisconsin by the Woodstock Typewriter Com 
pany. He had been formerly secretary of W. W. Mooney 


Sons Company, agricultural implement dealers at Colum 
bus. Ind. 


Fi ba ° Chicago, Ill—George Petsche and Robert Clement, of 
inancial Aid the Underwood Typewriter Company, are back at work 
after an attack of the flu—The Underwood Typewriter 
for Company had its biggest January business in Chicage 


this year. 


T . D ] Chicago Ill.—W. 3. Moore, district sales manager at 
ypewriter ea ers Washington, D. C., was a visitor at the general offices of 


the Woodstock Typewriter Company February 15 Mt 

To those dealers who fully realize the Moore has been selling typewriters in the Washingto1 
possibilities of “time sales” but who are district for many years. 

unable to finance the accounts them- Chicago, Ill.—D. F. Fullerton, formerly a star salesmai 

selves, we offer an installment service for The Noiseless Typewriter Company, has been trans 

which is a real sales producer. terred to the San Francisco office. Mrs. Fullerton, who is 

ailing, has been in California some months. The transte1 


Our plan enables the dealer to sell “ages 
every make of typewriter on long time enables Mr. Fullerton to be close to his wife 
payments, without requiring any invest- Chicago, Iil.—M. E. Roberts, manager for the Reming 
ment or expense on his part. And it is ton [Typewriter ¢ ompany, commenting on the substa tial 
free to every established typewriter improvement of business conditions, said that January 


dealer. was the best month in the history of the Chicago offices 


This includes sales of all kinds, rentals, collections and ré 
Let us show you how you can use our mittances to the home office. 
installment service plan as prof- 


itably as our other dealers Chicago, Ill—The Reliable Typewriter Company has 
are now using tt. moved from 329 Plymouth court to 170 West Washingto: 


street, between La Salle and Wells streets. In addition t 
YOUNG TYPEWRITER CO the former line of rebuilt typewriters, the company now 
P handles adding machines, check writers and stationery 


25 West Lake St. Chicago, Ill. In the new location the company occupies the street floor 


} 


and the basement This brings the rebuilding and sales 
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The Plew & Motter Department of 
The Workman Manufacturing Co. 


Capita! and Surplus over $350,000.00 
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MEMOROLL 


Reg. U.S. Pat. Off. 
(Pronounced Memo-Rol)) 





Pat. applied for 


A Desk Necessity for Phone Calls and Memoranda 
Indispensable to the Busy Office Worker 

A Convenience to the Housewife in her daily program 

Beautifully finished in brushed brass with felt bottom 
Sizes 1045x 4 Weight 30 oz. 

Width of paper roll 334 inches 250 feet of paper 

Packed individually in strong corrugated boxes. 

DEPEND ON THE MEMOROLL 

ATTRACTIVE—WELL MADE—ECONOMICAL 

No. 1 Solid Brass, complete with roll, each - - - §$2. 

No. 3 Green Enamel, “ lillies: en woe 2. 

Estee Rolle, - - + «© = « « «5 = *& © « 


A PERMANENT PURCHASE 


RSs 


CUSHMAN & DENISON MFG. CO. 
120-126 Eleventh Avenue 
New York City 


























PAT. DECEMBER 21, 1915 


THE AZORA 
AIR CUSHION 
(Cross-Section View) 





THE AZORA 
TWIRLER RING 


Stationers can do good business with typewriter 
attachments that have proven their usefulness. 


AZORA 


AIR CUSHIONS AND TWIRLER RINGS 


are in use all over the U. S. and are consid- 
ered a staple standard article by scores of 
dealers. They Conserve strength in the 
typist’s fingers and relieve the typewriter 
of shocks that would materially shorten its 
period of usefulness. Every typewriter 
owner needs them, they are quickly and 
easily attached. A first glance at them im- 
presses your customer with their useful and 
practical features. There is good profit in 
selling them. 


Write us right now 


AZORA RUBBER COMPANY 
54th and 20th Sts. $3 :: Cicero, IIL 
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2305 to 2315 N. Broadway 
ST. LOUIS, MO. 


Write for Special Folder 





No. 2460 BANK AND OFFICE TABLE 


We specialize in 
OFFICE TABLES 
and COSTUMERS 


Write us for illustrations and prices. 


UDELL-PREDOCK MFG, CO. 
ST. LOUIS, MO. 


2305 to 2315 N. Broadway 
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Your customers like to get ser- 
vice on typewriter ribbons and 
carbon paper—that is, they 
want the right grades for their 
purpose, delivery without delay 
and fresh quality goods. That 
requires a live typewriter sup- 
plies department. Let us help 
you builditup. We furnish the 
goods packed in neatly litho- 
graphed boxes bearing your 
imprint. We furnish your de- 
partment complete—a grade 
and weight for every purpose. 
Let us send you particulars. 







Sell icsitiitindii atti anall 


Akron, Ohio.—Distribution of Woodstock typewriters 1 

Y this vicinity has been accorded to the Ohio Typewriter 
our Emporium, 365 South High street. G. A. Feldhaus, ma: 
ager, has been in the typewriter business here for 11 


w years. 
O n Anaheim, Calif.— Nickel Brothers, who conduct 
heim Typewriter Exchange, 230 Center street, hav: 








cently taken the agency for the Royal 


Bakersfield, Calif—k. KF. Lee has sold his typewrite 


business at 1817 L street to the Tiernan Typewriter Com 













pany, which concern has stores at Riverside and Fresno as 
well. 

Berkeley, Calif—Harms, Morse & Perkins, typewrite: 
dealers handling the Woodstock, have arranged for large: 
quarters to accomodate their growing business 

Chicago, Ill.—-E. O. Olson, formerly a junior salesmai 
for the L. C. Smith Bros. Typewriter Company, has bee: 
assigned a sales territory of his own. 

Chicago, Ill—A. P. Brooks, general manager of the 
Hammond Typewriter Corporation, visited the Chicago 
office in February. His trip West also took in Detroit 

Chicago, I1l.—W. F. McCormick has returned to the serv 
ice of the Woodstock Typewriter Company after a pro 





US. z iy 
“Philadelphia, Pa 


longed absence due to illness. He is now district managet 
for Arkansas. 
Chicago, Ill—A. H. Haake has recovered from his recent 


illness, and has been reassigned by the Woodstock Type 
the 






writer Company. He is now district manager, handlii 





states of Washington and Oregon. 

Chicago, Ill——A. J. Nelson has been appointed district 
manager of Wisconsin by the Woodstock Typewriter Com 
pany. He had been formerly secretary of W. W. Mooney 
Sons Company, agricultural implement dealers at Colum 
bus, Ind. 


Fi ° ] Al ! Chicago, Ill—George Petsche and Robert Clement, of 
Inancia l the Underwood Typewriter Company, are back at work 
after an attack of the flu.—The Underwood Typewriter 


for Company had its biggest January business in Chicago 


this year. 


T . D ] Chicago, Ill—W. J. Moore, district sales manager at 
ypewriter ea ers Washington, D. C., was a visitor at the general offices of 


the Woodstock Typewriter Company February 15. Mr 

To those dealers who fully realize the Moore has been selling typewriters in the Washingtor 
possibilities of “time sales” but who are district for many years. 

unable to finance the accounts them- Chicago, I1l.—D. F. Fullerton, formerly a star salesma 

selves, we offer an installment service for The Noiseless Typewriter Company, has been trans 

which is a real sales producer. terred to the San Francisco office. Mrs. Fullerton, who is 

ailing, has been in California some months. The transfer 


Our plan enables the dealer to sell 
every make of typewriter on long time 
payments, without requiring any invest- 
ment or expense on his part. And it is 
free to every established typewriter 
dealer. 


enables Mr. Fullerton to be close to his wife 

Chicago, Ill—M. E. Roberts, manager for the Reming 
ton Typewriter Company, commenting on the substantial 
improvement of business conditions, said that January 
was the best month in the history of the Chicago offices 
This includes sales of all kinds, rentals, collections and r 
Let us show you how you can use our mittances to the home office. 

installment service plan as prof- 


itably as our other dealers Chicago, Ill.—The Reliable Typewriter Company has 
are now using it. moved from 329 Plymouth court to 170 West Washingto1 


street, between La Salle and Wells streets. In addition t 
YOUNG TYPEWRITER CO the former line of rebuilt typewriters, the company now 

” handles adding machines, check writers and stationery 
25 West Lake St. Chicago, Ill. In the new location the company occupies the street floor 


} 


and the basement. This brings the rebuilding and sales 
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The Plew & Motter Department of 
The Workman Manufacturing Co. 


Capita! and Surplus over $350,000.00 
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MEMOROLL 


Reg. U. S. Pat. Off. 
(Pronounced Memo-Roll) 





Pat. applied for 


A Desk Necessity for Phone Calls and Memoranda 
Indispensable to the Busy Office Worker 
A Convenience to the Housewife in her daily program 
Beautifully finished in brushed brass with felt bottom 
Sizes 1015x4 Weight 30 oz. 
Width of paper roll 3°¢ inches 250 feet of paper 
Packed individually in strong corrugated boxes. 


DEPEND ON THE MEMOROLL 


ATTRACTIVE—WELL MADE-—ECONOMICAL 


No. 1 Solid Brass, complete with roll, each - - - $2.50 
No. 3 Green Enamel, “ oa e 2.00 
Extra Rolls, - - - - - = 2+ e'e = © © = 


A PERMANENT PURCHASE 


CUSHMAN & DENISON MFG. CO. 
120-126 Eleventh Avenue 
New York City 
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THE AZORA 
AIR CUSHION 
(Cross-Section View) 


THE AZORA 
TWIRLER RING 


Stationers can do good business with typewriter 
attachments that have proven their usefulness. 


AZORA 


AIR CUSHIONS AND TWIRLER RINGS 


are in use all over the U. S. and are consid- 
ered a staple standard article by scores of 
dealers. They Conserve strength in the 
typist’s fingers and relieve the typewriter 
of shocks that would materially shorten its 
period of usefulness. Every typewriter 
owner needs them, they are quickly and 
easily attached. A first glance at them im- 
presses your customer with their useful and 
practical features. There is good profit in 
selling them. 


Write us right now 


AZORA RUBBER COMPANY 
54th and 20th Sts. $3 :: Cicero, IIL 
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qs PR 2305 to Mie: N. Broadway 


ST. LOUIS, MO. 


Write for Special Folder 
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No. 2460 BANK AND OFFICE TABLE 


We specialize in 
OFFICE TABLES 
and COSTUMERS 


Write us for illustrations and prices. 


UDELL-PREDOCK MFG. CO. 
2305 to 2315 N. Broadway ST. LOUIS, MO. 
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a 
PROOF or 
CONFIDENCE? 


The more specialized the 

service, the more difficult 

is it to prove the quality. | 

To attain a certain result | 

with a typewriter ribbon or a 

carbon sheet, many details of 
manufacture and packing, each 

in itself complicated, are involved. 

Serving your customers well 

requires the investment of time 
and trouble on your part and the 
assurance that your source of supply 
is trustworthy and co-operative. 

Union Ribbons and Carbons are de- 
pendable. While we don’t make frantic 
claims for their wearing quality, we do 

believe they compare well with any other 
brand, in extent and quality of service. 





WE SOLICIT YOUR INQUIRY 


Union Ribbon & Carbon Co. 


Front & Laurel Sts. PHILADELPHIA, PA a 


oa — 
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S 
The Salesman’s Low Roll Desk 





This desk is a favorite with many outside salesmen w 
want the privacy of a roll top, the convenience of pigé¢ 
holes for their temporary data, and a poietoc of wide dra 
ers for portfolio, catalog, etc. For the inside salesman, how 
ever, we recommend pedestal desks. Our line includes both 
styles in several grades as well as desks for every offi 
use. Let us send you particulars 


Western Furniture Co., Blair Ave. & Palm St., St. Louis, Mo. 





























Largest Complete 
Line of 
Desk Calendar . 
Stationers 
House 
; Glassware, 
in the 
Hardware and 
World . 
Specialties 
PREMIER DESKAID 
“The House of Sercice” 
De fs 
SDEFIANCE © 
i i 





Sales Corporation 
384 BROADWAY NEW YORK 
Our 1924 Calendar Ca alog and Price List new ready for distribution 














_- 





On Ocean Front Fireproof 


The Breakers 


ATLANTIC CITY, N. J. 


Comfortable, airy bed-rooms. Luxurious lobbies 
with spacious verandas and sun-parlors over- 
looking the ocean. Hot and cold running sea 
water in all baths. An ideal sojourn for those 
seeking rest or recreation. Evening concerts. 
Dancing. Reduced Winter rates. 


AMERICAN AND EUROPEAN PLANS. 
Golf Privileges Fireproof Garage 


JOEL HILLMAN, Proprietor 
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lepartments together. 


While on Plymouth court the store 


was separated froi: the manufacturing facilities—A. B 
Froelich, formerly with the Manuiacturers Typewriter 
Clearing House, is now with the Reliable Typewriter 


Company. 
Chicago, Ill—The Royal Typewriter 


move after May 1 to the second floor, 15-19 South Wabash 


Company, Inc., will 
avenue, across the street from the present location.—H. J. 
Closson, general sales manager, held a conference at the 
Chicago office in February, attended by G. G. Rawls (man- 
ager at St. Louis), A. F. Teer (manager at Indianapolis) 
and W. B. Larsen (manager at Chicago).—H. P. Sutton, 
formerly assistant sales manager in charge of national 
accounts, is now doing special work on large accounts in 
the Chicago territory——J. E. Pratt, for many years with 
the Remington Typewriter Company, is now a salesman 
for the Royal Typewriter Both Robert 
and “Eddie” Goldblatt are now heavy in the Royal 


Company, Inc. 
hitters 
sales force here. 

Chico, Calif.—Frank H. 
of the Woodstock as Chico dealer, so states Jay Dee Welch, 
district 


Hull has made a signal success 


the California 

Columbus, Ohio.—The Columbus Typewriter Exchange, 
85 North High street, has distribution for Woodstock type- 
writers. 


manager. 


Dover, N. H.—Edmund LaBonte has taken a position as 
repair man with Edward H. Quimby 

Helena, Ark.—F. P. 
Exchange, been appointed district 
state by the Woodstock Typewriter Company. He suc- 
ceeds H. D. Parker. Mr. Jackson, 


Tenn., where he continues to sell Woodstock typewriters. 


3urgess, of the Helena Typewriter 


has manager for this 


Parker has moved to 

Indianapolis, Ind.—The Woodstock Typewriter Company 
has opened a branch here, in charge of L. C. Petit. 

Long Beach, Calif—Hird Typewriter Company has 
taken the Woodstock dealership for Long Beach and San 
Pedro. 

Long Beach, Calif—E. L. Wright, for 
manager and traveler for the Oliver, known as the “Little 
Wizard,” owing to his sensational sales record, is now 
located in Long Beach. He is president and general mana- 
ger for the Anakin Protective Company, manufacturers of 
to defeat the 


many years a 


a lock devised 

Los Angeles, Calif—W. M. Hawkes and R. E. Long- 
felder, with W. H. Fletcher, as manager of the depart- 
ment, are putting the Woodstock over in a big way for 
the Desk Company, Angeles dealers 
for this typewriter. 

New York, N. Y.—The Sun Typewriter Company, 88 
Reade street, joined the Merchants’ Association of 
New York. 

New York, N. Y.—The Ralston Company has been in- 
corporated in Delaware, to manufacture word-writing and 
capital stock, $7,500,000; incorporator— 


yeggman. 


Los Angeles Los 


has 


billing machines; 
Robert K. Thistle. 

Oakland, Calif—Jay Dee Welch, the 
Woodstock on the coast, is said to lead the entire Wood- 
stock country. sales organization in sales. Jay Dee has 
an office in Oakland and distributes to dealers in Cali- 
fornia from this place. 

Peoria, Ill—A. H. Kellstedt, of the Peoria Typewriter 
Company, visited the general offices of the Woodstock 
Typewriter Company at Chicago in February. 

Portland, Ore——F. J. Harmer, formerly of Great Falls, 
Mont., has been transferred to the local office of the Under- 
wood Typewriter Company. 

Rutland, Vt.—L. K. Beaulac, of the Rutland Typewriter 
Exchange, has contracted with the Woodstock Typewriter 
Company for sales in Vermont. 


who pioneered 
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Money-Makers and Business-Builders 


Executives, Sales and Advertising Managers, and 
business men generally, are fast finding many new 
and valuable uses for those distinctive improved 


Moore Maptacks 


18 sharp, in popular priced packets. 
Their unbreakable uniform heads and sharp points make 
them indispensable for permanent use on maps, charts, 
diagrams, etc 


contrasting colors 


One of these Cabinets displays in full view of the cus- 
tomers the actual colors. Free with quantity order. 


A Sunday School and Club Attendance Chart to any 
dealer who asks for it. Will make a big hit when dis- 
played and will sell many maptacks for you. 


Moore Push-Pin Company 
Philadelphia, Pa. 
Mfgrs. of the world-famous Moore Push- 


Pins, Moore Push-less Hangers, Thumbtacks 
of every description and Card Signals. 


(Wayne Junction) 














Save You Dollars 


Give You Real Service 


IN ROUGH and REBUILT 


Typewriters 
Check Protectors 
Adding Machines 


Write for Our CUT RATE Price List 


We Specialize 
in Rebuilts 
All Makes 


For Export 
All Makes 
Any Keyboard 


Typewriter 

Clearing House 

193 N. Dearborn St. 
Dept. H 


Cable Address 
MANTYPE 
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St. Louis, Mo.—Paul Wilson, manager of the typewriter 
department of the Union Typewriter Company, visited the 
general offices of the Woodstock Typewriter Company at 
Chicago in February. The Union Typewriter Company has 
a commanding painted display board on a prominent corner, 
surmounted by a large painted cut-out of a Woodstock 
typewriter. 

Sacramento, Calif.—W. F. Weber, formerly in charge of 
the typewriter department at the state house, is now mana 
ger for the Sacramento Typewriter Company, 808 J 
street, the Woodstock dealers. 

San Bernardino, Calif—The Castle Typewriter Company 
of this city, went into bankruptcy during January. It is 
understood the company is to be reorganized, however, 
and will pay 100 cents on the dollar. 

Santa Barbara, Calif—J. L. Hendricks, sporting goods 
dealer, has added a typewriter department to his store at 
705 State street, in charge of R. A. Phillips, an old type- 





writer man, and will feature the Woodstock. 


The Indication of Quality Santa Cruz, Calif—Rideout Typewriter Company, local 


dealer for the Woodstock, has moved to more commodious 


The indication of annie is sapeet  Sameee. quarters at 49 Church street. 
ge eo eran poot | a iliadien San Diego, Calif—The Williams Typewriter Exchange 
has moved from the former location in the Spreckles build 


has made a name for our products: ps . om 
ing to 711 E street. The company has recently negotiated 


eee ie Sis en oling eotien with Jay Dee Welch for the Woodstock dealership for two 
i neater oh counties in Southern California and great things are ex 
pected. 
The trade has judged American Manifold’s San Francisco, Calif.—H. A. Sperb, the manager for 
Multigraph ribbons as unequalled. Write for the Woodstock here, has been seriously ill at his home in 
samples and other particulars. Berkeley. 


: San Francisco, Calif—The San Francisco branch of the 
American Manifold Products Corp. ede sugeget ; ' 
Hammond Typewriter Corporation reports that the demand 
: " ~ for the new folding model is increasing every da 

e Cw ( oae Ss -reas y every day. 

2900 Darwin Terrace CHICAGO : gm g y day. 
San Francisco, Calif.—Geo. Button, manager of the ex 
changed machine department at the home office of the 
Underwood Typewriter Company, has been visiting in San 














Francisco 

San Francisco, Calif—\V. P. Long, salesman of the San 
Francisco branch of the Hammond Typewriter Corporation, 
has just returned from Los Angeles, where he has been 
assisting the resident dealer. 

San Francisco, Calif—Miss Evelyn Gradon, of the comp- 
troller’s department at the New York office of the Under 
wood Typewriter Company, has been spending a month 


It I in San Francisco, helping with retail problems at the local 
ere Ss office. 


San Francisco, Calif—Herman Gaba, assistant manager 
of L. C. Smith & Bros. Typewriter Company, says that 
business is increasing all over the Western division, and 





For many months we have been engaged in work- 
ing out several marked improvements in the con- 


struction of our line of Ink Pencils. Certain the company is looking forward to a prosperous year in 
pay iy 3 te ee ee aan dn tok 1923.—H. A. Fiscus, who has been with the Los Angeles 
oe ee ee were & branch, is now with the San Francisco office. 
Pencil will write right. - kay? ” ’ 

: ; ; Shreveport, La—M. N. Whitlach, of the Woodstock 
Please none in yc = ig ws eet er ton ae Typewriter Agency, has returned from a trip to the general 

i wi ye A oa a , “az ‘ 

antee that our In ears offices at Chicago. He reports that business is improving 


never fail to write to the last drop of ink in the 
holder, with a positive uniform flow of ink— 
never too much and never too little. 


rapidly, and that sales are good for hustlers. 

Springfield, Mo.—Distribution of Woodstock typewriters 
in this territory has been assigned to R. L. Bulger, of the 
Modern Equipment Company. 

Tacoma, Wash.—M. R. Martin & Company has added 


A distributor’s proposition that enables you to 
handle our well advertised and profitable line to 
the trade in your vicinity without any invest- 


ment on your part, will be sent on request. a typewriter department, handling Woodstock typewriters. 

Tallahassee, Fla.—Paul H. Carswell has been appointed 

Write for our trade discounts district manager for Alabama by the Woodstock Type- 
Manufacturers as well, of stylos and fountain writer Company. 

pens for the trade. Terre Haute, Ind.—G. M. Merrick is now in charge here 


for the Royal Typewriter Company, Inc. He had formerly 
represented the company at Tampa, Fla. 

Gordon Pen Company Zanesville, Ohio.—Ralph R. Congleton has purchased the 

450 Palisade Ave. West New York, N. J. interest of Bernard M. Kelly in the Zanesville Typewriter 

Exchange. 
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1nd ttt 1 wiuinan 


: THE FAMOUS 


TYPEWRITER 
TYPE 


of the 














New York Stencil Works | Dealers, Exchanges, 
Repairmen, Salesmen- | 


is now being distributed by the Lincoln 


Typewriter Co., 298 Broadway, New York TYPEWRITERS 
( it ef om," The long wait is nearly over. 
J: : MACHINES The Guide your industry has 
, oe 2 — | al ded—with trad 
Cables :—‘“Lintypco,” N. Y. CHECK WRITERS iedtsadatiaaes Sw? pe mest | 
Pr ae years at tremendous ex- | 
LARGE AND COMPLETE STOCKS MACHINES | pense, will soon be your very 
ALWAYS ON HAND. PROMPT : MAIL _ own. 
FULFILLMENT OF ORDERS. NEW cums ania There's Nothing Like It! 
SPECIAL QUOTATIONS. WRITE ° 





FOR PRICE LIST. American Exchange Service | 


35 South Dearborn St. Chicago i 


mil mit AUADODUOARENAT ANE NA AANA DNTUATMT WALIUENEDETEAAAA ALANA tt Me 























FREE 


On request we will send your ' 
purchasing agent a useful 
arcicle for his desk. 











IRELAND & The New Oliver 
MATTHEWS Quiet Speedster 


This is the finest typewriter we have ever built. 


D E xc: = O I T The climax of 28 years of successful manufac- 
turing. It has many improvements and re- 
finements. 

Makers of We have an attractive proposition for | 


dealers and agents in territory not at 


BR ASS & STEEL — assigned. Write to us for par- 
CUSPIDORS ey 


The Oliver Typewriter Company 
1523 Oliver Typewriter Building Chicago, Il. 
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PATD. & PNDG. 


2% LEAD — 98% FOLLOW Cloth as 
Pia ! : 
What? — YES! well as paper 


Where would Marshall Field or Charles M. Schwab 
or Henry Ford be without their initiative! Why | 
not start NOW, Business Building and Sales Mak- 
ing, push hard and profit! 


Sell the Automatic Portfolio 


Super-Service for Executives 





The only genuine’ single fluid 
Ink Eradicator on the market. 


It removes immediately and ef- 
fectively, ink and other unwash- 
A Compact, convenient container for “live” papers. able stains, from paper, clothing, 
Opened portfolio exposes every paper for instant linen, laces, carpets, etc. Price to the trade, ! 


reference. Closed or opened in an instant. DUR- 
ABLE (made of vulcanized fibre), ELEGANT (neat $24.00 per gross. Packed 2 dozen to carton. 


and attractive binding, in _black). Dealers now Send for Circular and quantity discounts. 
handling this device are selling in quantities. Order | 
a sample and show it to your trade! Sole Distributors, 


UNYVERSAL UTYLYTY UNYTS CO. | Mfg. Jewelers Export Co., Inc. 
6111 Winthrop Ave. Chicago, U. S. A. | 54 Dey Street, New York 


























Accurate Results Secured 
Users of the National Non-Slip Ruler 


The ruler is made from flexible steel accurately 
graduated, having a Red corrugated rubber base, 
prevents slipping, which is so essential to the user. 
The combination of steel and rubber used in our 
Non-Slip ruler makes our product unusually attrac- 
tive and, above a 


all, it assures 








Efficient < 


You get best service from the specialist 
Work 


—we specialize in Desk Pads. LIP 


FLEXIBLE STEEL RULE 4 


| 
PY % 







Ninety styles, stiff, flexible or semi-flexible backs, three sizes, 
19%x24%, 12%x19%, and 24%x38%, also adjustable corners 
which may be used on odd sizes of blotters. Our glass desk 
pads are neat, sanitary and durable; our folio desk pads 
(either glass or blotter) are ideal equipment for the flat top 
desk. Get our complete catalog showing in addition to 
desk pads, board clips, binders, sheet holders and a full line 





of ieather goods You will find several good buys for your 
particular business. Write today. National Rulers are modern 
in every respect. They rep- 
SAINBERG & COMPANY Inc. resent the greatest advance- 
? ment in ruler manufacture. 
65-67 Houston Street New York, N. Y. ~ We make them to English 
and Metric standards. The edges are true and 


smooth. _The rubber is undercut, which avoids 
danger of inky fingers and blurred lines in ruling. 


Catalog and Price-list mailed on request 


National Rule Company 


Manufacturers 


Rochester New York, U. S. A. 
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ADDING MACHINES 














president of The 
visitor 


Chicago, Ill—H. Landseidel, vice 
Dalton Adding Machine Company, 
in Chicago. 

Chicago, Ill—J. D. West, 
the Monroe Calculating Machine Company, 
the Chicago office during a trip to division headquarters, 


was a February 


assistant sales manager of 


was a caller at 


which included Rochester, Pittsburgh, Chicago and St. 
Louis. 

Cleveland, Ohio.—M. T. Snyder, representative of the 
Wales Adding Machine Company, led the entire organiza 


sales production. 
King F. Meighan, who has joined the 


tion in January 


Cleveland, Ohio. 


sales organization of the Monroe Calculating Machine 
Company here, is a brother of the movie actor. 

Columbus, Ohio.—J. Anon, district manager of the Vic- 
tor Adding Machine Company, has moved from 1149 
Franklin avenue to 705 Bedford avenue. 

Harrisburg, Penna.—Elmer A. Haig and A. M. Thomp- 


son are associated here in the representation of the Record 
distributed by the Doty Business 
304 Ebner 


representative 


calculating machine, 
Machines Company. Their office is at 
Minneapolis, Minn.—F. W. 
Doty Business Machines Company, distributors 
of the Record calculating machine. He makes headquarters 
with the Miller-Davis Company, 219 South Fifth street. 
Montreal, Quebec, Canada.—G. H. distributor 
for the Monroe Calculating Machine Company, 
to the factory at Orange, N. J., recently. 
Newport, N. H.—Ralph W. Johnson, 
sales force of Edward H. Quimby in November, 1922, made 
During December he sold 
located 


building. 
Reno is now 


here for the 


Selwood, 
made a trip 


who joined the 


a fine record in his first month. 
machines in a town of 800 population, 
nearest railroad station. 
Arthur Witt Ramsdell, 


five adding 
eight miles from the 
New York, N. Y. 
the Burroughs Adding Machine 
nected with the advertising agency of Frank Seaman, Inc. 
Orange, N. J.—George C. Chase, of the Monroe Calculat- 
Carri- 


with 
con- 


formerly 


Company, is now 


ing Machine Company, took a month’s cruise of the 
bean countries. His family accompanied him. 
Orange, N. J.—L. W. Morden, general manager of the 
Monroe Calculating Machine Company, Ltd., London, Eng- 
land, visited the home office the first time since he assumed 
charge of Monroe business:in the British 
San Francisco, Calif—H. E. K’Berg, 
Wales Adding Machine Company, 
Pacific Coast. He attended a meeting of the 
Office Appliance Managers Association February 7, at 
which the guests were entertained by 
Paul Ash and Chester Hasler. 
Winnipeg, Manitoba, Canada.—W. J. Nelson, 
for the Monroe Calculating Machine Company, 


a baby girl into his family circle. 


Isles. 
general sales man- 
ager of the has been 


visiting the 
a concert given by 


distributor 
welcomed 


History, of Wahl Adder. 

Trained Men (International 

printed an interview with John C. Wahl 

The Wahl Company. 

of the development of the Wahl adding 

article also treated of the production of the 
pencil in the plant at Chicago. 


Correspondence Schools) 
, vice-president of 
and told 


mechanism. The 


[It narrated his early career, 
“Eversharp” 


who are 


-Wales 


There is no victory without a fight and those 
afraid of that fight are not worthy of the victory. 
Visible (Wales Adding Machine Company.) 
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C7 FEE TUTTI IAU ILIA 


IMPERFECTIONS 


IN DESK CALENDAR PADS 
ARE NOT INFREQUENT 





HINA. UOT 





UNIVERSAL 


The Perfect Pad 
With Any Pad Made in the U. S. A. 


AND BE CONVINCED! 


Write now for Prospectus of 1924 PADS. 


2 
2 


Universal Office Devices Co. 
56-58 East Superior Street, CHICAGO 
Oo N00 








[ Money Is Always Worth Saving 


AE. 19s ~~ 


Ir IS hard, perhaps, for you to real- 
ize that your ink bills can easily, surely 
be cut from 50% to 75% by the use of 
INKLETS instead of ordinary bottled 
ink—but it costs nothing to prove the 
fact yourself. 








Write us today for free sample 
INKLETS. Try them for your desk- 
ink supply and for your fountain pen. 
The ink they make is as good and 
often better than ink you now use. 
You add the water yourself and do not 
pay a steep price for it. 


Try INKLETS—There’s the proof. 


DEALERS: It’s good busi- 
ness to get our proposition. 


General Eclipse Co., Dept. A, Danielson, Conn. 
\ J 
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Cannot work 
loose. Will 
not come off. 








INDEXED STAMP 


The One Index 
For Rubber Stamps 


That Will Never Fail 


HE Medearis Patented Index Mount now 

makes it possible for all users of Rubber 
Stamps to index their stamps without the slight- 
est annoyance. 
Have your rubber stamp maker mount your 
rubber stamp on Medearis Patented Index Mount 
and then all you have to do is to stamp the im- 
pression on a piece of paper or cardboard and 
slip it into the Patented groove. 


Distributors 
J. F. W. Dorman Co., Baltimore 
R. H. Smith Mfg. Co., Springfield 
BR. A. Stewart & Co., New York 


For Sale by all Rubber Stamp Makers. 


Medearis Moulding Co. 
Winston-Salem, N. C., U.S. A. 
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It is not a felt 
pad, but a 
self-inking 
ribbon device 


Because of its radically different style of con- 
struction (patented) it will not flood the type 
of your rubber stamp, it will not dry out, or 
become soggy in moist weather, therefore cut- 
ting your stamp expense in half. The “SOLO” 
Stamp Pad Ink has no disgusting odors and 
can be used on any stamp pad. 

“It makes a rubber stamp print right” 


AND THEY COST NO MORE 
THAN THE FELT PADS 


PEERLESS § 
CARBON & RIBBON MFG. CO., INC. 


113 WEST BROADWAY NEW YORE CITY 
16 
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The office of Ditto Systems has been moved 
420 Palmer building. 


Atlanta, Ga. 
from 1016 Healey 
Chicago, Ill—The United Autographic Register Company 
has filed an amendment to its corporate charter decreasing 


building to 


the number of directors from seven to five. 

Chicago, Ill—F. H. Laird (Laird Office Equipment Com 
Charlestown, W. Va.) was a February visitor at the 
Dick Company. 


pany, 
ceneral offices of the A. B. 

Chicago, I1l.—The 
has increased its office 
1216-17 in the Lytton 
the Southeast corner of the building, 


American Multigraph Sales Company 


space one-third by adding Rooms 


building. This gives the company 
with daylight in every 
office 

Amos, 
Atlanta, is now located here, 


Indianapolis, Ind.——J. who formerly distrib 
uted “F & E” checkwriters at 
at P. O. Box 1341. 

Kansas City, Mo.—J. 
Systems, has resigned to enter business for himself. M. B 
Kennerley, formerly of the Baltimore office, succeeds him. 
Mr. Roth had been with Ditto Systems about ten years. 

Los Angeles, Calif.—The 
Cash Register Company is now in a handsome 
at 632-36 South Hope street. The 
a separate building in the rear 

Memphis, Tenn.—E. 
with H. T. Moguin, distributor here for the Hedman Manu 
facturing Company. 

New Orleans, La.—The New Orleans office of Ditto Sys 
tems, formerly in the Whitney Central building, is now at 
422 Carondelet street. 

New York, N. Y.—]. F. Ryan of J. F 
is on a business trip in Europe 

Pittsburgh, Penna.—Louis A. 
Anthony joined J. B. Arthurs, 
Hedman Manufacturing Company. 


A. Roth, formerly manager of Ditto 


local office of The National 
building 
service plant occupies 


Park Summers is a new salesman 


Ryan & Company, 
Konjathy and Joseph F. 


have distributor for the 


Portland, Ore.—C. F. Smithe, of the Neostyle Sales Com 
pany, spent a few weeks recently with the J. K. Gill Com 
pany. He pronounced the new Gill establishment the finest 


stationery store he had ever seen. 
St. Louis, Mo.—J. R. Morrell has been 
this territory of the Hedman Manufacturing Company 


transterred to 


San Francisco, Calif.—Business is good with the Mail-O 
When called on for an expression of 


opinion on business prospects, F. E. Wilbur, the manager, 


Meter Company. 


said that he was too busy with real business to think about 
mere prospective business. 

Seattle, Wash. 
a subsidiary of the well known firearms firm, 
White building 


The Remington Cash Register Company, 
opened a 
store on Fifth avenue in the annex, Febru 
ary 15 


Goatherds of the Kardex Organization. 


\ selling contest by the American Kardex Company was 
described in Management (formerly 100 Per Cent) by 
J. H. Rand, president of the 


pitted 


Kardex organization. Various 


sales districts were against each other, and keen 
rivalry developed “Getting a Rival's 
testant was provided with a toy goat, 
marked with the name of the office. The 
titled to the custody of the rival’s goat. 


Goat.” Each con- 
bearing a blanket 


winner was en- 
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Your Outside Men Can Get 
More Notebook Orders 
‘ne Elkhart Specimen Book 








Let us send you quotations on case shipments of our 
Stenographers’ Note Books and a copy of our speci- 
men book for each of your salesmen. It can be 
slipped into a corner of the portfolio, available for 
immediate reference, and the several grades of 
paper it contains enable your men to show exactly 
the grade required. Stenographers’ Note Books 
make a good staple line for you. 


We also make Esco Scratch Pads. 
Write us today. 


ELKHART STATIONERY CO. 


ELKHART, INDIANA 


The British 
Market for 


Office Appliances 
0000000000 


For straightforward 
and frank advice on 
market conditions and 
possibilities, methods of 
approach, etc., address 


S. W.. 4d: 


care Office Appliances 
417 S. Dearborn Street 
Chicago 

















°a saan te esses se a 
Rha ge ne net he ee ee 


FREE TRIAL 
SAVE TIME,STAMPS, MONEY 


N° mussy sponge or “licking.” No stamps spoiled, 
lost, misused. Affixes stamps to any kind of 
mail 4 times as fast as by hand. Keeps stamps 
locked, in rolls, in one place. Enables keeping ac- 
curate records of all stamps used as you do pett 
cash. Pays for itself quickly in time and money save 


MULTIPOST 


Stamp Affixer and Recorder 


Oldest and most successful on the market. No wicks 
to gum up. Can’t leak water. Guaranteed against 
defect and breakage, irrespective of cause, for one 
year. Various models for different requirements, 
from $10 up. Over 50,000 in use. 

PARCEL POST STAMP MACHINE 


Keeps all denominations of stamps lecked up in one 
Provides quick, clean method of getting and affixing exact 
stamps wanted. Automatically keeps accurate records 
of nee used Built sectional; can add_ sections 

as desirec 









Desks and Office Tables. 
For the School: 


Teachers and Students Desks. 
For the Home: 


Juvenile and Spinet Desks. 








Sent on FREE TRIAL 


No money in advance. Write for Catalog B. 


Multipost Co., 
Rochester, N. Y. 


CANADIAN BRANCH: 67Richmoad 
Street, E. Terente, Oat. 


Multirost 
Stamping 
Machine 





Parcel 
Post 


Stamp mek 
Machine 


| Jasper Novelty Works : 
The Desk Specialists : 


JASPER, IND., U. S. A. 
Catalogue and Price List On Request. 
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Sentinel Check Writer 


: 

| So absolute is the protection of the New 

' Rotary Motion,Springless Action Sentinel 

| Check Writer, that the FIDELITY AND 

CASUALTY COMPANY gives free to 
every purchaser a $10,000.00 Insurance 
Policy guaranteeing against AMOUNT 
LINE ALTERATION, PAYEE NAME, 
DATE or NUMBER CHANGE. Here 
is combined, absolute protection with 
mechanical perfection. 


Hall-Welter Company 
Rochester, N. Y., U. S. A. 


Our Sales Manager has a valuable contract for specialty 


men of proven ability. Write him. 
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TRINER POST OFFICE 
SCALE No. 9 


Specially designed for U. S. Post Office Service 





Cuts down Postal costs. 

—Used where a variance of 1/64 oz. means 
a saving of thousands. 
—Pronounced by experts as the 
commercial model ever produced. 
—Extra heavy and precise construction 
without the objectionable features of the 
old type beam scale. 

—Many new and desirable points of in- 
teresting construction to make good sales 
talks and excellent window displays. 
—Write for full particulars. 


TRINER SCALE & MFG. Co. 
2714 W. 21st St. CHICAGO, ILL. 


best 
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No Competition ! 
Parsul gives you the only oppor- 
$2.50 


tunity of selling a tape moistener 
RETAIL 


that looks, lasts and works like 
a $5 machine for only— 

Liberal Trade Discount 
and extra profits from tape 
sales. Demonstrates itself, 
sells on sight, 100% satisfac- 


tion guaranteed. Circulars 
and window signs supp'ied. 








Write today for proposition 
on the profitable 


Parsul Sealing Machine ’ 


J. F. RYAN & CO. 
375 Lexington Ave. New York 


Manufacturers Since 1903 








| 


| 















STANDARD 
SS eS 
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Save Time and Eliminate Unsanitary Drudgery 


6 Models (Hand and Electric) $3.00 to $150.00. 

One suited to the requirements of every 

office, whether the daily mail is 25 letters 

or 150,000. 

Standards are the most efficient, durable, 

and widely distributed envelope sealers on 

the market. 

Used by all U. S. Government Departments, 

prominent banks, public utilities, and by 

large and small concerns in every line of 

industry. 

Over 50,000 in daily use. 

ag ALERS AND OFFICE SPECIALTY SALESMEN : 
e have an interesting proposition to make u 


it we are not already represented in your 
Write for details, stating territory covered. 


Standard Envelope Sealer Mfg. Co. 


Revere Boulevard, Everett, Mass. 


distri t, 







































March, 1923. OFFICE 














Cheney Paper Company, 88 Pearl 


Boston, Mass.—The 
street, is now representing the Crown Ribbon & Carbon 


Manufacturing Company in New England. 
Buffalo, N. Y.— Charles D. Zacher & Sons, Inc., 775 Main 
street, has filed papers with the county clerk. Incorporators 
Charles D. Zacher, Sr.. Eugene G. Zacher and Charles 
D. Zacher, Jr. 
Chicago, II. 


Company has joined the Chicago Association of Com 


The Crown Ribbon & Carbon Manufactur- 


merce 
Chicago, Ill.—The chief concern of J. N. White, man- 
ager here for the F. S. Webster Company, in recent weeks 
was to secure service from the transportation companies. 
Shipments from the factory have been slow in coming 
through 

New Orleans, La.—D. F. 
for the Miller-Bryant-Pierce Company, covering New Or- 


Petitpain has become manager 


eans and surrounding territory. He succeeds the late 
Louis J. Shaner. Mr. Petitpain had been assistant manager 
under Mr. Shaner. 

New York, N. Y.—Norman Rauch is covering the South 
or the Old Town Ribbon & Carbon Company. He calls 
in the stationery trade. 

New York, N. Y¥Y.—The Old Town Ribbon & Carbon 
Company, 245 Centre street, has installed additional produc- 
tion equipment, including machinery for preparing carbon- 
ized rolls for billing machines and autographic registers. 

San Francisco, Calif—Merle H. Smith is now in charge 
»f the carbon, ribbon and typewriter supplies department of 
Neal, Stratford & Kerr. He came from the John W. Gra- 
ham Company, Spokane, Wash. 

Santa Rosa, Calif—The California Carbon Paper Com- 
pany is arranging distribution through branch houses 
throughout the West. 


Typewriters for Business Farmers. 

Business farmers in New York are more and more com- 
ing to the use of the typewriter, along with printed letter- 
heads, according to The Reporter of Wellsville, N. Y. 

The reason they give for the practice is not so much 
that it is easier for the person who gets the letter to read 
it, but because the carbon copy of the letter, made at the 
time it is written, gives an exact indisputable record. This 
is particularly important where the price quotations are 
given, or when any financial arrangements are made 

Copies of all important business letters should be kept; 
and without the typewriter, the copy has to be made pains- 
takingly by hand. Even then, mistakes of omission are 
likely to creep in, and the accuracy of the copy may be 
easily disputed 

Typewriters are not so expensive as they once were, and 
the small portable kinds are capable of effective work, 
though they cost not more than half as much as the larger 
standard machines. The New York state college of agri- 
culture at Ithaca says that no one can recommend a type- 
writer with any more assurance than an automobile can 
be recommended. There are ail sorts, for all sorts of usage, 
from the heavy, sturdy one that many government forest 
rangers use, to those with the most delicate mechanisms. 

The daughter of the family, in many farm homes, may 
learn to operate a machine in the commercial course at the 
high school, and then act as the farm secretary. 


APPLIANCES 











4I WEBCO PRODUCT 






TRADE MARK 





Original and Best 
lype Clearing Fuld 


Cleans your type | No type brushing 
Cleans your platens | No picking out of 
Cleans metal parts | particles from type 


Dissolves grease and cleans spots 
tom your desk 
WHEN TRADE B MARK APPEARS 


DIRT OISAPPEARS 
MANUFACTURED BY 


The FS Webster Company Inc. 
BOSTON 
MAKERS OF 


MULTI-KOPY Carbon Papers 
STAR-BRAND Typewriter Ribbons 




















CORPORATE 





Suess Steers 


MANUFACTURE 
SEALS 
STENCILS 
BADGES 
RUBBER@STEEL 
STAMPS 
METAL CHECKS 
POCKET COINS 


w« BRASS SIGNS 


ETC 


STEEL STAMPS 























FOR SA —” 
MeveR aWentHl =) 
Bo  ny 


MEYER & WENTY 


STORE:108 N.DEARBORN ST. 
FICTOR24 1090 Se Jefersonse, CHICAGO cy 
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Law, Name 


and Number LABELS 


More men than ever are labeling the books in their 
libraries—in just the way they like best. That's be- 
cause so many dealers have shown their customers 
that AIGNER’S Book Labels can be supplied prompt- 
ly, made to order, in any special! style or size—and 
at a nominal cost. 

Aigner’s Book Labels are all on the lightest weight, 
genuine leather of the very best quality, already 
gummed. They lie flat and stick tight. 

We also carry in stock all the Reporter and Na- 
ones Reporter System Labels—and Red Number 


Labels. 

Do YOUR customers know that you 

can supply Aigner’s Book Labels? 
Service like this means more friends, more sales, 
more profits,—all without a large investment for 
stock. 

Ask us for our special selling plan on 

Name and Nu ber Labels. It's Free. 


GIJIA AIGNER & &CO. Maura 


Chic mony ot 
ice eee — ers = pe xs Bookbinders I 
(ey 














Titles and Labels rh Law Work 
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Aigner's Patent Cut Index Strips 











exes for Loose-L 
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File 
Folders 


FILING FOLDERS are 
naturally a permanent 
part of any office equip- 
ment business There 
are three distinct grades 
which dealers, in gen- 
eral, demand 




















FIRST: The folder of 








unusual strength, of 
the best quality and at 
tractively finished, to 4 





serve a dual capacity as 
filing folder and guide. 


SECOND: The folder of medium grade, tough and long 


wearing, serving all moderate demands 


THIRD: The folder that is subjected to very little wear, 
and is bought solely on a price basis. 





The three qualities of the ROBARCO LINE Tag, 
Robarco Tag, and Railroad Tag—in various weights and al! 
standard sizes, cover satisfactorily every need. 


Send for samples, catalog and dealer’s discounts. 





Manufactured by 


ROCKWELL- BARNES COMPANY 


820 S. Wabash Ave., Chicago, Illinois 
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Chicago, IIlL—A group meeting of the International 
Stamp Manufacturers’ Association was held here in Feb 
ruary. 

New York, N. Y.—]. 


plant at 256 West Thirty-fourth street; 
located formerly at 138 West Thirty-second street. 


Guttman now has a ground floor 
the business was 


New York, N. Y.—The Stamp & Stationery Compan) 
is now in a ground floor store at 23 West Thirty-second 


street; formerly the business was at 150 West Thirty 


third street. 
New York, N. Y.—The 


Collins Stamp Manufacturing 


Company, 107 William street, is now operating The 
officers are John Mehrling, president; V. McElroy, treas- 
urer; Frank W. Collins, secretary. These gentlemen 


were associated formerly with the American Stamp Manu 
facturing Company. 

San Francisco, Calif.—L. Taviner, sales manager for 
the Fulton Specialty Company, Elizabeth, N. J., was in 
San Francisco recently on a business mission. 

San Francisco, Calif—The stamp business is 
according to Sig. Pels, governor of the eighth zone of the 
International Stamp Manufacturer's 
there is not a thing to complain about. Districts 7 and 8 
of the International Stamp eammcnrered Association will 
March 22-23. 


to have very good meeting as there will be a fine 


booming, 


Association, who says 


hold a joint meeting in Seattle, hey expect 
program 
along educational lines. 

Washington, D. C.—The Hay Rubber 


is now located in its own building at 832 Thirteenth 


Stamp Company 


street 


Bankers’ Association on Stamped Signatures. 

Bankers of New York state are discussing the propriety 
of using rubber stamp signatures on Christmas club 
checks, which many banks issue in great quantities to de 
positors in their Christmas fund plan. E. J. Gallien, secr« 
tary of the New York State Bankers’ Association recentl 
addressed the membership as follows: 

“It has come to our attention that some banks have made 
use of rubber stamps bearing fac-simile signature of an 


officer in signing Christmas club checks mailed to their dé 


positors. This is not considered good form by some bank 
ers and open to various objections. While a person could 
authorize a dozen people to make use of such a stamy 
placing his signature on checks, the question might 

raised by such a drawer that he had not authorized the uss 


How would 
appeal to the bankers 


of such stamp, when applied to some checks. 
this practice, if it became general, 


in this state? 


(Furniture—Continued from page 207 
played. Besides showing heavier office equipment to 
ter advantage, the new room, being situated near the shiy 
ping department, facilitates handling this class of merchan 
dise. So says Robert Allen, who has charge of th 


establishment while his father, Pliny Allen, is serv 
the state legislature at Olympia. 

Three Rivers, Mich.—H. L. Buss has moved to Mus 
kegon, where he is a member of the general sales staff o 
The Shaw-Walker Company. 

Trenton, N. J.—The Stoll Blank Book & Stationery ( 
pany has resumed business, after an extensive fire loss 

Warsaw, Ind.—The Warsaw Printing Company, A. ( 


proprietor, has added office furniture, loose leaf and 


Gove, 


stationery lines. 
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ong jm] “, CARBONS | -—— VALE -— 


r- Y 
COMPAN ie | 


| J 
c= AS TYPEWRITER SUPPORT 
1 it, Si Ry (SWING STAND) 00 


RIBBONS 
Retall 


Our Silent Salesman Price 


‘*‘Samples’’ Will 

) : For Typewriter, Telephone, 
Convince You Card Indexes, Commercial 
Reference Books, ete., ete. 
Swings at any height, move- 
ment controlled by adjustable 
leather clutch. Revolving top adjusted by simple 
wing nut. Easily attached to either side of desk. 
Does not vibrate. So constructed a lock is not 
necessary. Rigid, strong, pleasing design. Top 
15”x20”, finished in Oak or Mahogany. All iron 
work japanned. 












99 








Every Typewriter Dealer and Stationer should 
stock a few as there is a good demand and a 
nice profit. 





Write for folder, discounts and terms 


ALLEN & COMPANY AMERICAN WRITING MACHINE CO. 


Cone ee ee 449-455 Central Avenue Newark, W.J., U.S. A. 
11-13 Vandewater St., New York, N.Y. = “a 














Stationers’ 


Tarboard 
Goods 


TELL 
CITY 
DESKS 





An established line of filing boxes, 
transfer cases and stock boxes assures 
you of a steady income and regular 
turnover. Your customers know these 
goods—they are in demand. 


If you now handle these goods, get our 
From 60 to 16 inch—all sizes of tables; desks for every proposition and see how it compares. 
purpose. No. 116 telephone table illustrated here is the if eet . aa . bout 

smallest member of the line but is nevertheless conven- f not, write tor information about our 


ient and useful. Made of quartered oak except legs sample assortment which provides a 
are select plain oak. small stock and a sample of each num- 
No. 316 is the same style made up of mahogany. These little ber. 


tables are excellent quality at a low price; we sell a lot of them. 
The Tell City Line includes three different grades totaling 64 


sumone, Tt susee every Sqquienment vat et onay to bende. Advance Paper Box Co. 


Write for particulars 
Manufacturers of Plain and Fancy Paper 


TELL CITY DESK CO. Boxes, Filing Cases and Stock Boxes. 


TELL CITY INDIANA 2727 Franklin Ave. St. Louis, Mo. 





























222 


OFFICE APPLIANCES 





March, 1923 








—————— 











| STEEL AGE 
FILING CASES 


| Steel 
Of fice 


Furniture 


Built-to-order 
Steel 
Furniture 


Equipments 





Corry-Jamestown Mfg. Corp. 


CORRY, PA 




















HOFFMAN 
STATIONERS’ GOODS 


Better Sales and Service 


Special features of merit in, the Hoffman Line 
make it excellent competitive merchandise for 
the progressive dealer. 

Desk blotter pads made in flexible and stiff styles, 
are available in a wide variety of styles and in 
standard sizes. -Our card index cabinet supplied 
in 1, 2, 3, 4 or 6 drawers to contain 3x5, 4x6 o 
5x8 cards makes a very conveniént outfit for any 
mailing list, and the patent steel follower keeps 
the cards in position 
convenient reference. 
Although the buyer appr« 
ciates these features o1 
first examination, he fully 
realizes their value only 
after using the goods. 

Have you our catalog? 


L. HOFFMAN 


ESTABLISHED 1888 


45 Lafayette St., 
NEW YORK, N. Y. 




















Dealers! 


Real distinctive quality in 
Carbon Papers and inked 
Ribbons at prices that are 
right. Packed under Car- 
rib Brand or Special im- 
print or in bulk. 


CARRIB 


Manufacturing 
Corporation 
ROCHESTER, WN. Y., U.S. A. 
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ADVERTISED NATIONALLY 
DURABILITY - GREAT DEMAND 


THAT’S WHY THEY ARE EASY TO SELL 
“The AJAX EYELET FASTENER” 


is a real necessity for binding val- 

uable papers and documents, etc., 

where security, permanence and 

insurance against loss and substi- 

tution are paramount. 

Its sale assures re-orders 
for Ajax Eyelets. 


| PUNCHES THE HOLE 


RRRR 












FEEDS THE EYELET & 

and CLINCHES IT IN 
ONE OPERATION 

Handies three sizes of Ajax 

Eyelets without any adjustment 


No. 1 No. No. 3 ye 
Long Med. Short KF 





“SAMSON” No. 1 HAND PUNCH 








sizes of Combination 
punches and ‘unch 
dies 1/16 to and 
} inch in dia- Eyelet 

et 


meter, easil 
Sutncchonanl 





Will punch 
thru } inch of 
paper or card- 
board. 





Samson 
Zinc 
Eyelets 





Write for Catalog and Pre-War Price List 


THE MACHINE APPLIANCE CORP. 


351 JAY STREET, BROOKLYN, NEW YORK 
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Alhambra, Calif—The stationery business at 15 West 
Main street, formerly conducted by H. H. Rohmer, has 
been bought by M. A. Vargo. 


Boston, Mass.—J. L. Fairbanks & Company have opened 
their new store at Federal and Franklin streets. 

Boston, Mass.—The John J. Birmingham Company, 270 
Congress street, has taken over the business of the Dickens 
Company. 

Boston, Mass.—P. H. Riddle has been appointed assist- 
ant department manager by the Thorp & Martin Company, 
having charge of the blank book department. 

Boston, Mass.—Bromley & Company have moved from 
Broomfield street to 44 Federal street. The entire floor at 
that address is occupied with a large line of commercial 
stationery. 

Boston, Mass.—J. Bergman and Wm. A. Chiten, owners 
of the Hub Stationery Company, have been engaged in the 
stationery business here the past seven years. The store is 
located at 16 Brattle street. 

Chicago, Ill—F. P. Seymour, of Horder’s, Inc., spent 
part of February with his family in Alabama. They visited 
E. Y. Horder at his ranch. During the interim Harry G 
Horder was at the helm of the Horder establishments. 

Chicago, Ill.—The Chicago branch of S. S. Stafford, Inc., 
will add three men March 1, representing the new auto 
accessory line. Eight new men are to be assigned to cov- 
ering the Middle West.—During the Chicago automobile 
show 25,000 samples of Stafford’s “Renuol’” were distrib- 
uted. 

Chicago, Ill——L. S. James, representative of the North 
western Paper Goods Company, went into training for the 
zero weather that afflicted Chicago in February. Previously 
he had spent ten days at the factory at St. Paul, where 10 
below was common. When Chicago flirted with zero 
he was in training for worse than that. 

Chicago, Ill.—The importance of the changing geography 
of the world was stressed in window displays during Feb- 
ruary by the Burr-Vack Company. One window showed 
a full line of Rand McNally state maps. Another display 
featured Des Moyers & Gippert globes and wall maps. 
Folks fifty years and more away from their school geogra 
phies stopped to see how the world looks now. 

Dallas, Texas.—Stewart’s, Inc., is a new stationery store 
opened at 1614 Elm street by W. N. Stewart. 

Dallas, Texas.—C. M. Walton has acquired the interests 
of A. L. Schmalzried in the Walton Book & Stationery 
Company. W. H. Hunt, formerly in the stationery busi- 
ness at Salt Lake City and St. Joseph, Mo., is now in 
charge of the stationery department 

Framingham, Mass.—The Dennison Manufacturing Com- 
pany was host to a recent gathering of the New England 
Purchasing Agents’ Association. 

Los Angeles, Calif.—\V. S. Carpenter, vice president of 
the Sanford Manufacturing Company, Chicago, IIl., has 
keen visiting her« He looks forward to another trip in 
the future. 

Mechanicsville, N. Y.—James J. Doran has joined the 
traveling staff of C. W. Hughes, wholesale stationer. 

Mittineague, Mass.—A rest room has been established 
for the woman office workers at the plant of the Strath- 


more Paper Company. 














“SUMATRA” DESK PAD 


BROWN - GREEN - BLACK 


WRITE FOR PRICES 
THE 


SUMATRA RUBBER SPECIALTIES CO. 
SALEM, OHIO 
MANUFACTURERS 


WE ALSO MAKE 


Sponge Rubber Chair Cushions 


SMALL VEHICLE TIRES MECHANICAL GOODS 
RUBBER FLY SWATTERS 


WE SOLICIT INQUIRIES AND WILL BE GLAD TO FIGURE 
ON ALL KINDS OF SPECIAL MOLDED RUBBER WORK 
































OUR letterheads and busi- 

ness cards are your press 
agents—your advanced guard. 
For the integrity and financial 
standing of your organization 
is reflected in your stationery, 
cards, etc. 
We know that the fate of your 
letters lies in a measure at the 
mercy of the engraver’s skill. 
But copper and steel plate en- 
graving with all its kinks and 
turns is no mystery to us. We 
have learned the knack of do- 
ing better work well. 


Let us send you an estimate on 
your next stationery order. 


The American Embossing Co. 
192-96 Seneca Street BUFFALO, N. Y. 
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Smooth, Clean-cut Pencil Points 


ensure more and _ better 
work, whether by you or 
your employes. The 


Graffco 
Pencil Sharpener 


sharpens pencils so quickly, easily, and 
to such perfection that you can’t help 
exclaiming your praise of the sharpener 
Long, medium, 





and the results you get. 
or blunt points—just as you wish—in a 
jiffy. No mechanical changes required. 
The Graffco is sturdy and handsome. 
Built by us in our own plant. O. K. for 
a life of hard and satisfactory service. 


Write for folder of good 
points on tt. 


GRAFF-UNDERWOOD COMPANY 


Mfrs. Graffco Vise Signals and Vise Clips 
18 Beacon Street, Somerville, Boston 42, Mass. 
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**KEEPING TABS ON THINGS” 
WITH 








E 
INDEX TABS 


THE ORIGINAL “PYRALIN” 
INDEX TAB Made in Six-inch Strips 


Cut tabs to any size—use any 
color insert—attach for any 
projection. 

Your stock for 1923 should always be 


complete. Order Now. 


(NEW IMPROVED TAB) 
PATENTED 


UNIVERSAL INDEX TAB CO. 
435 Central Bldg. Seattle, Wash. 
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New York, N. Y.—Charles F. Hubbs & Company, 383-89 
Lafayette street, has been appointed distributor of “Quali 
fied” and “Accurate” adding machine papers by the Central 
Paper Company, Menasha, Wis. Complete stocks of all 
standard sizes are carried. 

Philadelphia, Penna. 


at 1325 Race street, carries office supplies and commercial 


The Provident Press, now located 
and social stationery. 
Philadelphia, Penna.—A 
organized by the Lambert & Brace Company, commercial 
stationers, printers and blank book manufacturers 
Philadelphia, Penna.—The Automatic Printing & Station- 
ery Company, 826 Arch street, has purchased the three 
building at 250 North Tenth street. 
when 


traveling sales force has been 


story Possession will 
be taken 
expire. 

Philadelphia, Penna.—A receiver 
duct the bankruptcy proceedings in the settlement of the 
hnancial difficulties of the Trout Direct Filing System, Inc., 
825 Chestnut street. The William E 
Mikell to look after the settlement. 

San Diego, Calif—A chain of stationery stores at stra 
tegic points in southern California is to be established by 


about a year from now present leases 


was appointed to con 


court appointed 


Carpenter’s Stationery Stores, Inc. The business is capi 
talized at $500,000. 

San Francisco, Calif—Murray C. Higgins, vice president 
of the Kiggins & Tooker Company, made San Francisco 
in a coast tour, extending from Los Angeles to the Pacific 
Northwest. 

San Francisco, Calif—Business has slacked off a littl 
irom the first rush of the new 
Neil, Stratford & Kerr, but the traveling men are arriving 
things to look 


year, says Mr. Kerr of 


and orders on greeting cards are causing 
up some. 

San Francisco, Calif. Robinson-Pinney Company has 
purchased the patents for the “Pussy-foot” pad, which they 
will manufacture for the trade. The “Pussy-foot” consists 
of piece of heavy felt with a corrugated rubber face, de 
signed to fit on the feet of a typewriter or other desk 
machine, to keep it from moving about. Orders are com 
ing in already, almost faster than the factory can supply 
the demand. The Company is 
Pacific coast agent for the Peerless Key Company and the 


Robinson- Pinney also 
Nasco handy pad. 

San Francisco, Calif.—The list of traveling men who are 
calling on the San Francisco trade at the present time 
includes Chas. H. Hyatt of the Defiance Sales Corporation; 
W. H. Newhall, representing Shea Smith & Company, Chi 
cago, the Edgewater Paper Company of Menasha, Wis., 
and the Solidhed Tack Company of New York; John F 
McKinney of S. E. & M. Vernon, Inc.; R. F. Christ of 
l'rank Masher & Company; C. E. Harmon of the 
Manufacturing Company, Inc.; Geo. Raindel of The Eagle 
Pencil Company; W. L. Reid of the American Pad & Paper 
Eugene A. Putscher of the Boston Specialty 
Corporation; E. J. Humphreys of C. Howard Hunt Pen 
Company; and Miss E. N. Davis of Penn Art Steel Works 

Seattle, Wash.—I. formerly 
Union Record Stationery Shop, in the Union Record build- 
ing, has opened a new store at 508 Union street under the 


Hoge 


Company; 


3asher, proprietor of the 


name of Metropolitan Stationery Company. 

Seattle, Wash—The Van Dyke Hardware & Manufac 
turing Company, which manufactures typewriter brushes, 
has changed its name to the General Hardware Manufac 
turing Company, and increased its capital stock from 
$20,000 to $30,000. 

Seattle, Wash.—Charles F 


Traung Labe! & Lithograph Company, which has plants in 


Traung, president of the 


(Continued on Page 228.) 
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3 A Safe and Sound Bank Specialty = 
q [ 
5 THE BANDLESS CURRENCY MAILING BOX 5 
QO oO 
QO A PERFECT MAILER of strong, heavy, durable 0) 
O manilla paper of exceptional strength throughout 
oO Ends and sides do not break in bending up over 
oO the currency and will stand the roughest kind of 
oO handling in the mails. C 
QO The outside wrapper is genuine rope manilla as 
O near cloth as paper can be made It folds over 

a each lap or fold at the ends to make a perfect, 

J tight seal and attaches to the back of the box. It QO 
oO simply can not tear or pull away without destroy- CO 
O ing the entire box. No more danger of torn and 
0 tattered boxes on delivery. Each size contracts 
0 one half inch. In packing, squeeze the inner box 
oO tightly over the currency, moisten the gum on the 
7 outer wrapper and seal, bringing the end flaps over Ps 
r and séaling tightly to the back of the box. You 5 
g then have a perfect fit and a perfect tight seal at 
) On account of its lightness, from 2 to 4 cents in L 
: postage is saved on each box mailed. . 
‘s| Dependable bank stationers should have sample of oO 
oO this new line No obligations to learn all about Oo 
Oo it now. 0 
O : 4 Oo 
J The Smead Manufacturing Co. (Dept. ¢) Hastings, Minn. 0 
O Makers of High Grade Bank Filing and Mailing Containers 0 
O 
OoooooooooooooooooooooooooooooooooooooNyg 





Lincoln 
A Superior Rubber Key 





A BRAND NEW SERVICE 
That Will Deserve Your 


Consideration 


Lincoln Rubber Key Co. 


27 Thames Street 
New York, N. Y. 











Requires 
knowledge of 
sign painting. 
Anyone can 
get 

results. 
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has a proposition for a live wire sales 
representative in each city and com- 
munity, which we will gladly explain 
to responsible inquirers. 


Our products are of very excellent 
quality and cover every requirement 
in ribbons and carbons and a very 
wide range of competitive conditions. 










no 


perfect 


exact 


small size 


The caption below is an 
reproduction in 





only 


marked. 





of letterin 


performed with No, 1 
Outfit 


MAKE YOUR OWN SIGNS 


that every 
day possible customers 
walk away rather than 
ask questions. Don’t 
miss a single sale! Order 


You know 


a NATIONAL SHOW 
CARD WRITER today. 

Price of No. 10 outfit 
at shown in cut, with red 
and black ink, two 
brushes; twelve sets 
standard stencil alpha- 


bets, and eight sets of 
figures, of which 7 sizes 
are in duplicate, also the 
wording “Special Sale” 


in 4 sizes. F. O. B. St. 
Paul, $45.00. 
Write us—we'll ship 


immediately so you may 
put the National Show 
Card Writer to work in- 
creasing your daily sales. 


NATIONAL SIGN STENCIL CO. 
ST. PAUL, MINN. 


Goods seli by 
themselves 
when 
clearly and 
attractively 





QUALIFIED 









Packed in standard cases 
of 50 or 100 rolls. 


Also in the handy Dozen- 
Roll-Box. 


The Standard 
of comparison. 

There is no 
other paper just 
like Qualified. 
Every roll perfect and guaranteed. Gives 
complete satisfaction on all makes of adding 
machines. Office workers like to use it; man- 
agers find it economical. 


Sold by Stationers — Everywhere. 

















DEALERS: Write us for 
samples and information 
about free advertising 
matter. 


CENTRAL PAPER CO. 


MENASHA WISCONSIN 



















No. 421% fe. 628 


GRAND RAPIDS 
QUALITY 


in office chairs will make 
easy sales for dealers who 
take advantage of the sell- 
ing points. Write for new 
catalog and price list. 


Grand Rapids Office Chair Co. 
37-45 Prescott St. 


No. 327% Grand Rapids, Mich. 

















No. 411 
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Paper Clips 


Are sold on their merits 
entirely and are known 
throughout the stationery 
trade as dependable re- 
peat sellers. 


Dealers have wired one 
order after another for 
the Sta-Fast line which 
includes a paper clip for 
every possible purpose. 
These clips are covered by 
both Trade-Mark and 
Patents. They constitute 
a product that cannot be 
duplicated by any other 
manufacturer. 


Style A., Size No. 1. 
Here is a clip suit- 
able for office, school 
or home. 





Send for Free Samples 





Manufacturers 


L.D. Van Valkenburg Co. 


Holyoke, Mass, U. S. A. 

















THE FURNAS 


CALCULATOR DESK 


Designed for operating efficiency and durably 
built for long service, this desk is worth the 
office furniture dealer’s attention. Any office 
manager using calculating machines will be 
impressed with its many advantages. Put it 
in your display. Write us for detailed de- 
scription and price. 


FURNAS OFFICE FURNITURE CO. 


Cabinets Costumers Umbrella Stands Telephone 
and Typewriter Tables Wardrobes Waste B-skets 


INDIANAPOLIS, INDIANA 
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The man who wants a desk 
wants a cuspidor 


—if not every time, at least often 
enough so it pays your salesmen to 
: ie Pees Pe “ 
Chicago, Ill—The Columbia Pencil & Crayon Company suggest ‘ it along with other desk 
has increased its capital stock from $500,000 to $1,000,000. accessories.” 


> DOAa ) irectors ~ TS ) as ~~ ; < re ) 

The board of directors membership has been enlarged from The AMCOIN line gives you 86 
Chicago, Ill.—The Joseph Dixon Crucible Company has neat, practical designs in nickel- 
furnished Charles P. Mueller, senior pencil salesman, with plated or polished brass. Finest ma- 

a Dodge business man’s car, with which he will be able to terial and workmanship. 
cover his territory oftener. 
. The FAVORITE 
(see illustration) is 


’ . . . ready s 2 
tended the annual stockholders’ meeting at Fort Madison, * ca ly eller for 
offices, hotels, or 


February 13.—G. P. Brew has been appointed general sales maa T ‘ 
ae es. wo sizes, 
supervisor, with headquarters at Chicago. : ; 
10 in. or 8% in. 


diameter. Either 
size in polished brass 





Chicago, Ill—Melville Mundell has joined the sales or- 
ganization of the Dollarpoint Pencil Corporation. He will 
cover Chicago and the Central West. 


three to five. 


Chicago, Ill.—H. E. Waldron, vice president and general 
sales manager of the W. A. Sheaffer Pen Company, at- 


Easton, Penna.—Extensive improvements are to be made 
by Binney & Smith, which include a new four-story build- 





ing. The cost is estimated at $100,000. or nickel - plated 
Miami, Fla.—W. A. Sheaffer, president of the W. A. finish. 
Sheaffer Pen Company, interrupted his vacation here in 
February to attend the annual meeting of stockholders held Write for the Aldrich Cuspidor Catalogue 


at the factory, Fort Madison, Iowa. ° 
New York, N. Y.—R. J. Urmiston made a Western trip Aldrich Mtg. Co., Inc. 


in February with the pencil lines of J. S. Staedtler, Inc. yale 
57 Illinois St. BUFFALO, N. Y. 


New York, N. Y.—The American Crayon Company, 130 
West Forty-second street, has joined the Merchants’ Asso- 











ciation of New York. 





; PT 
New York, N. Y.—A window display by H. K. Brewer =RAZ S LRG ROYRGRIRINIRGS YR TRY = 
TRISTAN ARIANA 
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& Company, showing a “Venus” everpointed pencil priced 
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at $500, attracted a great deal of attention. 

New York, N. Y.—Membership in the Merchants’ Asso- 
ciation of New York has been taken by P. D. Collins & 
Company, manufacturers of gold pens, 161 Grand street. 

New York, N. Y.—I. P. Spinning, formerly with The 
Wahl Company, is now in charge of Eastern sales for the 
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Dow pencil. He carries a complete stock of pencils and 
supplies at Rooms 1732-34, 15 Park Row. 


St. Louis, Mo.—The Ozark Pencil Company has or- 
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ganized to handle pens, pencils and novelties; capital stock, 
> 


$15,000; incorporators—E. J. Britton, Jr., F. B. Fisse, M. 
RX. Stahl and J. M. Douglas. 














San Francisco, Calif.—Geo. Reindel called on local sta- 


Sa 
tioners in February, for The Eagle Pencil Company. 
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San Francisco, Calif—C. E. Harmon, representing the 
Hoge Manufacturing Company, was a February visitor 
here WY; ae a 
San Francisco, Calif—E. E. Huber,-general manager of wre 
the house of Eberhard Faber, is taking a rest at Beverly 
Hills, near here. 

Toronto, Ontario, Canada—A. J. McCrae, 23 Scott 
street, is now representing the Koh-I-Noor Pencil Com- 
pany, Inc., in Canada 


Wide Distribution of Office Machines Abroad. 

An analysis of America’s export trade in 1921, made by 
the National City Bank, New York, indicates the distribu- 
tion by countries of various products of the United States. 
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The Smead Manufacturin Company 


ZA 


Adding machines were exported to fifty different countries, 
cash registers to sixty countries, typewriters to fifty coun- 


Department C HASTINGS, M 
PUREUEEEACEEECCE CECE CECE 


PA 


tries. 
* 








228 OFFICE APPLIANCES March, 1923. 





BOTH HANDS FREE 


when 'phoning with the 


HOBAN 
Receiver 


Holder 






This new, patented device, announced for the first 
time at the 1922 New York Business and Hotel 
Shows, has been enthusiastically received all over 
the country and abroad, and is in extensive use by 
prominent business houses, professional people, pub- 
lic institutions and homes. 


DEALERS—The HOBAN RECEIVER HOLDER is 
being Nationally advertised. 


Listed at $4.50. Discounts on request. 


Manufactured and guaranice by 


Hoban Receiver Holder Corporation 
347 Fifth Avenue NEW YORK, N. Y. 








. , Tt 
CARBON 
weeuananven was Convene OF Tt 








MANUFACTURERS 
New York,U.SA. 








Unif orm in Results Durable in Service 


The dealer who sells Iron Clad Carbons and 
Ribbons soon leads all his competitors by reason 
of the complete satisfaction afforded the user. 
You will do well to familiarize yourself with the 
line. Write today for book of samples. 


We can give you especially good service on car- 
bonized roll paper. Let us send you particulars. 


Iron Clad Ribbon & Carbon Co. 
100 Grand St., New York, N. Y. 




















LOOSE LEAF 








Chicago, Ill—J. J. Means has resigned as Chicago rep 
resentative of The Saml. C. Tatum Company 


Chicago, Ill.—John C. Williams, representative of the 
Boorum & Pease Company, covered the territory adjacent 
to St. Louis in February. 

Chicago, Ill—W. H. Hovus has succeeded W. O. Fer 
guson as manager of the Chicago branch of the Stationers 
Loose Leaf Company, 23 North Franklin street 

Des Moines, Iowa.—Koch Brothers, Inc., bank and office 
outfitters, are now operating in the new store at Fourth 
street and Grand avenue. W. Lee Fergus, formerly with 
the Marshall-Jackson Company, Chicago, is in charge of 
the loose leaf department. 

Philadelphia, Penn.—The Brooks Company, 1202 Race 
street, has added loose leaf devices and filing equipment and 
supplies. 

San Francisco, Calif—R. B. Aiderson, manager for the 
Wilson-Jones Loose Leaf Company, has departed on an 
Eastern trip. 

Rome Meeting of International Chamber. 

The 1923 meeting of the International Chamber of Com 
merce will be held at Rome March 18-25. Three general 
subjects will be considered—finance, industry and trade 
and transportation. 

The topics of finance include financial measures neces 
sary for the restoration of international trade, reparations, 
inter-allied debts, bills of exchange, double taxation. Un 
der industry and trade will be considered equitable treat 
ment of trade as regards customs formalities and analogous 
questions, measures to prevent new import duties introduced 
by different governments from affecting goods shipped or 
contracted for before the date of application of such duties, 
removal of export taxes on raw materials, protection of in 
dustrial property—unfair competition, international com 
mercial arbitration, uniform international trade statistics 
Transportation topics will comprehend national restrictions 
on maritime transportation, co-ordination of air services of 
the different countries and facilities for international com- 
munications to be established, international railway con 
munications. 


“The Master Salesman.” 

Local branches of the United Typothetae of America 
are distributing “The Master Salesman,” by Robert Rux 
ton. This is an inspirational booklet for salesmen. It was 
published by the general service department of the Ameri 
can Writing Paper Company. 

(Stationery.—Continued from Page 224.) 
Seattle, San Francisco and Stockton, announced recently 
that $60,000 worth of additional machinery will be placed 
soon in the local plant. 

Seattle, Wash.—The work of installing a new front and 
making alterations to the Century building to provide a 
home for the new Lowman & Hanford uptown store is 
rapidly nearing completion, and the new establishment will 
be opened some time in March. 

Topeka, Kans.—Walter S. Coleman, who has been selling 
in Oklahoma for the Hall Lithographing Company, has re- 
signed. Charles R. Ruffel, resident representative at Okla 
homa City, will now cover the entire state. 
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HOW TO REPAIR 
UNDER WOODS 
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A new edition of our 
complete illustrated 
treatise on the mechan- 
ism of the Underwood. 


With this Book before 
him any one mechani- 
cally inclined can learn 
to repair Underwoods. 


Price $2.00 


TworP & MApry 


+YPEWRITER Co. 





79 Queen St. 
LONDON, E. C. 


BOSTON, 
Mass., U.S. A. 





IDEAL TUBULAR STANDS 






Write for 
Circular 


IDEAL No. 3 
TYPEWRITER 
STAND 


Table top measures 17 by 183 inches, height 26 inches. 
Drop leaf 12 by 184 inches, hinged on a level with 
table top. Furnished with one or two drop leaves. 


Fowler-Manson-Sherman Cycle Mfg. Co. 
William R. Manierre, Prop. 
1445-1455 W. AUSTIN AVE., CHICAGO 


COSTS MORE — WORTH MORE 


Quality Is What a Machine Is— 
Reputation What It Is Supposed to Be 


Victor Standard Typewriter 


a, 





ALIGNMENT BETTER—Inch wide cone typebar bearings and octuple 
roller bearing carriage give a rigidity of ee 
action that combine to produce work of unquestioned % 

OPERATION EASIER—Light key touch and  qpenty escapement enable 
the operator to do more work with less effort, . 

SIMPLE DESIG ' AND CLEVER CONSTRUCTION—Reduce materially 
the cost of upkeep. 

= ROLLS—Enable operator to write to the extreme bottom 

eet. 

All modern improvements. including automatic ribbon reverse, single 
key decimal tabulator, back space bar, variable line spacer, 
bichrome ribbon. 

If there is no dealer in your District, write now for catalogue and 
agency terms. 


VICTOR TYPEWRITER COMPANY 


General Office and Factory: SCRANTON, PA., U. S. A. 
Department 10 




















The 
Standard 
Stamp 
Affixer 


The Standard Stamp Affixer. 
Known as the simplest, 
lightest and speediest on 
Saves time and money. It 
is a portable safe for your postage stamps. 
Endorsed by thousands of well-known 
users, including: 


Standard Oil Co. 

Bell Telephone System 
United Shoe Machine Co, 
Western Electric Co. 
Bauer and Black 
Willard Storage Battery Co. 
Eastman Kodak Co. 


and other prominent houses. 


the market. 


DEALERS—We have an interesting proposition to make you 
which does not involve any outlay. 


STANDARD STAMP AFFIXER Co. 
EVERETT, MASS. 


Revere Boulevard 
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OFFICE 
CHAIRS 


That Conserve Vitality— 


A business man’s day is 
divided into three equal 
parts: sleep, recreation, and 
his office chair. The latter 
permits the other two. 
Hence the necessity for 
serious consideration of the 
chair. 


GUNLOCKE 
CHAIRS 


afford comfort during 
the day and  iend 
themselves to better 
work. 








Not only do they con- 
serve vitality but they 
are so finished as to 
preserve their appear- 
ance of newness. Aside 
from the built-in qual- 
ity of this compre- 
hensive line, particu- 
lar attention is given 
to the final job—the 
matter of putting on the handsome, transparent surface that 
protects against dust and gives the chair a beauty and char 
acter often remarked upon. 


You would find our catalog worthy 
of study. Send for a copy. 


W. H. Gunlocke Chair Co., 


WAYLAND, N. Y. 








Send Us Your Order, Mr. Dealer 


Let us build up your reputation for quick and 
accurate service to your customers for all sorts 
of paper supplies. Our large line of index guides, 
record cards and sheets, order and receipt books 


etc., provide for every stock requirement. 


Your orders for special rulings, odd sizes, special 
die cutting, etc., are shipped promptly. Our price 
are low—write us for the latest list. 


HANO-WEINKRANTZ CO. Inc. 


Manufacturers of Index Cards, Guides, Folders, 

Loose Leaf Sheets, Analysis Pads, Receipt Books 

Order and Inventory Blanks and hundreds 
of other items. 


133 Mulberry St. NEW YORK 
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THE FURNITURE 


FOR SUCCESSFUL BUSINESS 


The dealer’s profit on a complete equipment for the 
average office of this style National Desks amounts 
to a considerable figure, yet the entire cost to the user is not 
near as much as one of the executives of that office would spend 
for his household furniture. 


It is just as important to have good furniture in the 
office as to have it in the home. The appearance 
of the office has a stremg effect on the visitors but it has 
even a stronger one on members of the staff, whose optimism 
and initiative are built tp or wasted by their environment. 


Beautifully figured wood and artistic carving of 
National Desks prcduce an attractive appearance; 
extra time and effort expended on the joining and cabinet work 
make the desks unusually serviceable. The office equipment 
dealer successful in other lines will do well to study National 
Desks. Write today to National Desk Company, Herkimer, N.Y. 


NATIONAL DESKS 











THE “SATELLITE” 
TYPEWRITER STAND 


Adjustable to the natural position of any pair of 
hands. Every typewriter in your town, regard- 
less of its name, rep- 
resents an opportunity 
for profits for you. 
Every typewriting ma- 
chine represents a cold 
dollar and cents busi- 
ness investment 
toits owner. It 
is a part Of his 
equipment—a vital part. He wants 
his machine to pay dividends—to 


















turn out the greatest amount of Model 
work in the shortest space of time. — 
— _ Sliding 

The use of the “Satellite” Adjust- Base- 
able Typewriter Stand will help to —- 
accomplish this. It has for offices Check 
abie 


like the Larkin Company, of Buf- 
falo, N. Y., using 612; the Dayton 
Engineering Laboratories Company; 
The White Motor Company, 
and others. 


It puts more results into 
the day’s work — pays 
positive dividends to the 
owner and easy profits to 
you. Our dealers’ pro 
osition and booklet will 
interest you. 


Write Dept. A 


ADJUSTABLE TABLE COMPANY 


GRAND RAPIDS, MICHIGAN 


This is Model 2X 
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Paragraphtc reviews of current tissues from 
the catalogue and allied fields, classified for 
convenient reference. 
Manufacturer 


A folder on the “Carry-All portfolio comes from the New 
Process Company, Warren, Penna. 

“Couple Up” card index cabinets are shown in a folder by 
The Globe-Wernicke Company, Cincinnati, Ohio. 

The Sikes Company, Philadelphia, Penna., sends out a broad- 
side featuring national publicity for Sikes Chairs 

The Hoban phone receiver holder is shown in circulars from 
the Hoban Receiver Holder Corporation, 347 Fifth avenue, New 
York, N. Y 

The ‘‘Falcon”’ line of toys for 1923 is shown in a four-page 
circular issued by the American Manufacturing Concern, Fal- 
coner, N. Y. 

The “Boston” line of greeting cards for Christmas is fea- 
tured in a folder from the McKenzie Engraving Company, 1/8 
Congress street, Boston, Mass. 

Roovers Brothers, 100 Schermerhorn street, Brooklyn, N. Y., 
have a circular showing the various types of embossing dies 
furnished with the Roovers embosser. 

The Safford Stamp Works, 205 West Madison street, Chi- 
cago, Ill., is distributing to banks its Catalogue No. 93 It 
illustrates stamping devices and type styles 

The Lifton Manufacturing Company, 13-15 West Twenty- 
seventh street. New York, N. Y., has issued a new catalogue 
of brief cases, portfolies, bankers’ wallets, etc. 

“Suggestions for the Proper Selection of ‘Bucki’ Brands 
Carbon Paper and Typewriter Ribbons” is an instructive book- 
let by The Buckeye Ribbon & Carbon Company, Cleveland, 
Ohio 

The ‘‘Memo-Roll”’ is shown in a circular distributed by the 
Cushman & Denison Manufacturing Company, 120-26 Eleventh 
ivenue, New York, - | This is a desk memorandum pad 
fed from a roll of paper. 

The Yawman and Erbe Manufacturing Company has issued 
an envelope stuffer on the ‘800’ line. It is printed in red and 
black A number of installations are shown, together with 
pictures and descriptions of twelve of the cabinets of the line 

The ‘2000 Line’’ of wood upright files is shown in a Globe- 
Wernicke booklet with cover in three colors. It illustrates the 
different units, combinations and details of construction. The 
“Unitbuilt’’ line of low-priced wooden files is described in a 
recent folder 

“Five Points of Excellence,’’ is a folder from The Plew & 
Motter Department of The Workman Manufacturing Company 
Chicago, lll. It covers “P. & M.”’ vertical file guides, made for 
all sizes of card, correspondence and document filing in a wids 
variety of types and indexing. 

A condensed schedule of loose leaf ring, price and memo 
books has been prepared by the Stationers Loose Leaf Com- 
pany, Milwaukee, Wis It lists the various stock numbers of 
other leading manufacturers that correspond with 
Loose Leaf Company items. The latter are priced. 

Dealers’ Catalogue No. 123 has been sent to the trade by 
the Wilson-Jones Loose Leaf Company, Chicago, Il A num- 


Stationers 


ber of changes and additions are included in the book, which 
are detailed in a letter which accompanies No. 123. Twenty- 
one different thumb indices are necessary to classify the lines 


shown 

A broadside that heralds “Twenty-eight 
That Say ‘Ask Your Stationer,’”’ features the magazine adver- 
tising done by the National Blank Book Company. Holyoke 
Mass. It shows the stationer how to get his share of the busi- 
ness promoted by the country-wide advertising done by the 
manufacturer 

The Imperial line of teachers’ desks is shown in a folder 
from the Imperial Desk Company, Evansville, Ind. These in 
clude sanitary and full pedestal desks, in a variety of arrange- 
ments Two pages are given over to the Imperial “Secretary,” 
standard roll top, drop head and flat top desks, and tables for 
typewriters and general use, 

The Grand Rapids Chair Company, Grand Rapids, Mich.. 
commemorated its fiftieth anniversary by the publication of 
‘Reflections.’’ This traces the history of chairs from primitive 
man to the present The book closes with the story of the 
Grand Rapids Chair Company. It contains a portrait of the 
late E. H. Foote, one of the pioneers of the American chair 
industry. 

A wealth of ideas for users of the Mimeoscope is shown in 
a Mimeographed bulletin of forty-eight pages distributed by 
the A. B. Dick Company, Chicago, Ill. It shows illustrations 
for the advertising of many mercantile lines, and a variety of 
designs with “attraction’’ and decorative value. The book 
simplifies the illustration of advertising matter, and will sug- 
gest many other pictorial ideas which the individual user can 
develop. 


Million Messages 


“The Material of a Thousand Uses" is an exquisite booklet 
of twenty-four pages and cover, devoted to the uses of bake- 
lite, condensite and redmanol. Color process illustrations are 
shown throughout The booklet is intended to aid manufac- 
turers of fountain pens, desk pads and many other lines in the 
selection of material. It is published by the General Bakelite 
Company, 8 West Fortieth street, New York, N. Y 

Dealer. 

The Franklin Filing Supply Company, New York, N. Y 
out a four-page i 
ment. 

The Southern Stationery Store, Inc., Baton Rouge, La., has 
issued a catalogue of bank, office, school room and typewriter 
supplies, office furniture, filing devices and supplies, blank 
books, loose leaf devices and miscellaneous stationery items. 


, Sends 
folder descriptive of a flexible filing arrange- 


(Continued on Page 235.) 
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‘Turn Spotsand Scratches 


Into Money! 


With this complete 
outfit, anybody can 
quickly and easily re- 
move packing marks, 
caster cup imprints, hot 
dish spots, lamp rings, 
scratches and deep 
abrasions without re- 
varnishing. Needed by 
every dealer and re- 
finisher. Quick, profit- 
able results. 


Outfit consists of 1 
quart each Amber 
Glaze, Ethereal Varnish 
and Leinol Emulsion, 
all ready to use; 6 
boxes assorted Block Stains; 12 assorted Shellac 
Sticks; Burning-in Knife; Alcohol Lamp; 12 sheets 
extra fine Garnet Finishing Paper; Cloth Pad; 1 
bottle each White and Ivory Spirit Enamel; Magic 
Scratch Remover; box Vernis Martin Finish Powder. 


Jit 








You can repair any damage to any finish with theso ma- 
terials. Complete direction book with outfit. 


SEND NO MONEY—Just your name and address. Get this 
outfit. Try it. If satisfied, remit $10 within 30 da If 
not satisfied, return it at our expense and the triai costes 
you nothing. Write for this handy, moncy-making ocutfit 
at once—a card will do. 


The M. L. Campbell Company 


2334 Pennsylvania Ave. Kansas City, Mo. 








SaTenrveneveenenneeeer 1 ttf " A UL) 











Republic Transfer Cases 





Distinctive Features are— 
Genuine Red Oak 

Absolutely Kiln-dried 

Slide on Fibre Rollers 

Label-holders and Handles 
bronze plated on steel 

Stack perfectly 

Nicely finished 

Three Sizes; Letter—Cap—Bill 

Write for prices 


The Republic Box Co. 


1693-1711 Merwin St. 
Cleveland, Ohio 





NOTE—We sell to the trade only 
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PHILCO BRAND 


Carbon Papers 


are of the gach mgd manufactured. Made in 
25 different es from the highest priced im- 
ported tissue down to the lowest priced domestic 
stock. A complete line for all requirements. 








PHILCO BRAND 
Typewriter and Inked Ribbons 
are made in three grades and are famous for 


their write, work and wearing qual- 
ity. THEY ARE “ALL WRITE” and we can 
prove it. The price is right, too. Let us send 
you samples. A card will bring them. 


Phillips Ribbon & Carbon Co. 


ROCHESTER, N. Y. 
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Where the Sale Begins 


First impression is important—see 
that the card you present is an indi- 
cation of your business character. 


Wiggins Book Form Cards can be 
beautifully engraved or printed, and 
are always clean and convenient. 
Bound at one end, they detach easily 
with a smooth, straight edge. They 
have the snap and “feel” of quality. 
We engrave them or supply blanks to 
your printer for type-printed cards. 
Convenient cases in several forms. 
Write for sample tab and information. 


WIGGINS 
Book Form CARDS 











The 
John B. Wiggins 
Company 
Established 1857 
1104 S. Wabash Ave. 
705 Peoples Gas Bldg. 
CHICAGO 


March, 1923. 

















Paragraphic reviews of current issues from 
the house organ field, classified for convenient 
reference. 


Manufacturer. 
Lightning (The Bircher Company) suggested a potent ap- 
proach for the salesman to use, “Your Imagination.”’ : 
Loose Leaf News (Wilson-Jones Loose Leaf Company) fea- 


tured ‘“‘Buddy’”’ as a reliable sales stimulant for dealers. 

Direct Reflections (James F. Newcomb & Company, Inc.) 
printed helpful suggestions on creating a distinctive house 
organ. 


The N. C. R. Sales Record (The National Cash Register Com- 
pany) illustrated the slogan of its 1923 sales convention, “Pull 
More Door Knobs,”’ by an apt design. 

The Byron Desk Company, Louisville, Ky., has commenced 
the publication of the Byron Bulletin. It illustrated the various 


sales 


elements of the Byron line, and gives some powerful 
talks. 
“Concentration” in The Sales Force (Hedman Manufactur- 


value of that faculty to the 


ing Company) emphasized the 
“Be a sun glass, not 


salesman. The parting admonition was: 
a blow torch.” 

The outcome of a window display contest by dealers was de- 
tailed in Tips and Nips (The Wahl Company). It is interest- 
ing to note that six branches of a chain of drug stores were 
‘in the money.” 


An important article in the Office Economist (Art Metal 
Construction Company) was “The Versatile Vertical File,’ by 
Ww. Leffingwell. The center spread showed some of the 


steps in the manufacture of steel. 

A. T. Cobb, traffic manager of the Yawman and Erbe Man- 
ufacturing Company, contributed “Why ihe Delay’’ in The 
Y and E” Idea. It told of transportation difficulties which 
create delays in receiving raw materials and shipping dealers’ 
orders. 

“A Thought on Subtraction’’ was a contribution to Results 
(Monroe Calculating Machine Company) by Josiah Neuhart, 
director of education of that organization. It called attention 
to the achievement of handling subtraction items on the cal 
culating machine. 

In The Webster Way (F. 8S. Webster Company) James 
Quartz, factory manager, gave the answer to “Why So Many 
Different Kinds of Carbon Papers?” He illustrated his point 
by showing impressions from eight different typewriters, made 
through the same sheet of ‘‘Multikopy.”’ 

tecords for county offices, such as deeds, mortgages, ete 
are best handled in loose leaf volumes, according to the Fault- 
less Bulletin (Stationers Loose Leaf Company). It permits 
typewritten records, which are more legible and permanent 
than those done in longhand. 

How Providence—in Rhode Island—worked out a co-operative 
credit bureau was shown in Business Magazine (Burroughs 
Adding Machine Company). Retailers have an alert, accurate, 
central office to which they can appeal for credit information 
This comes from the different members, county records, news- 
paper clippings, etc. 

Scrits and Good Practices (Strathmore Paper Company) 
showed how a salesman battered down a closed door that sep- 
arated him from a buyer. He couldn’t get past the telephone 
operator. A messenger decorated with that familiar red two 
cent stamp got by the buffer, and secured a hearing the next 
time that salesman called. 

Allusion was made in the February issue of Office Appliances 
to the Illinois state bonus for soldiers of the world war. The 
Skyscraper (Shaw-Walker Company) states that card index 
record with capacity of 350,000 names has been provided for 
this activity. The same issue of the Skyscraper listed active 
literature that all dealers should have available, classified 
according to use. 

Dealer. 

The N-P Imprint (The Namaskett Press, Middleboro, Mass.) 
philosophized on “Criticism,” and the responsibilities it im- 
poses 

Machine bookkeeping is advertised consistently in 
Sense (Corlies, Macy & Company, Inc.). The company 
its reward in the sale of supplies. 

“The Point of View’ in the Strathmorean (Strathmore Paper 
Company) was a contribution by B. A. Franklin, vice president 
pointing the way to happiness. 

“Is Specialization Harmful,” in The Shepard Staff (Henry O 
Shepard Company), commented on the effect of rigid speciali 
zation in manufacturing operations. Employes who are kept 
at one high speed task continuously tire and lose their health 

Pliny’s Bulletin (Pliny L. Allen Company, Seattle, Wash.) di- 
rected attention to the office systems service which had been 
established for the guidance of customers planning modern 
office routine in correspondence, accounting, arrangement, « 

Diamond Dust (Hall Lithographing Company) suggests that 
the compositors be given typographic nicknames. There's 
plenty of opportunity to be individual, both as to face and body 
Wonder if they have anyone on whom they can hang “Slope 
ltalic,”’ that old foundry face that leaned forward. 

Few of the many customers of the modern office equipment 
store realize the ramifications of this business. The Office Cat 
(The Richmond & Backus Company) indicated the location of 
its various department, from basement to seventh floor in- 
clusive. The mechanical equipment of the print shop and 
bindery was also listed. The end of the list was impressive: 
“And from cellar to garret we are at your service."’ 

(Continued on Page 235.) 
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**Cut it any length’’ 









A New Profit- 
Maker 


ERE is a new profit maker for 

dealers. The greatest index 
tab out for replacing worn-out, 
or illegible index tabs on guides 
and folders. Keeps the index 
clear as a picture under glass. 
Good for indexing all kinds of 
index systems, guides, folders, etc, 


Six Colors 


U-B Index Tabs are fur- 
nished in six colors as fol- 
lows: Blue, Pink, Orange, 
Yellow, Green, and Clear, 
and in 6” lengths with a 
standard %” label exposure. 
Perforated paper is _ fur- 
nished for typing the labels. 
Gummed tape is cemented 
firmly to the tabs. Gummed 
cloth is cemented to the in- 
dex tab for gumming it to 
article to be indexed. This 
tab is complete in every way. 


Dealer’s Proposition 


Write for our interesting 
proposition to dealers. Will 
outline a plan for you to 
make more money selling 
this splendid index tab. Tab 
will be sent. 


’ For folders 


United Business Equipment Company 
111-113 Albany St. Boston 11, Mass. 














If You Bind Your Own 
Loose Leaf Devices 


We can show you how to cut the cost 
of making your special metals, at least 
in half. 


Whether or not you buy your Knock 
Down Metals from us, we want you 
to effect this saving, because we spe- 
cialize in the manufacture of Loose 
Leaf Metal Parts for the dealer who 
binds his own Loose Leaf Devices and 
therefore we want to co-operate with 
the purchasers of metal parts. All 
of them. 


We will gladly explain without cost 
or obligation to you the system we have 
devised to enable the dealer to make 
up his special metals accurately and 
economically. 


Write us. We are here to serve 


The Tenacity 
Manufacturing Company, Inc. 
Reading, Cincinnati, Ohio 
New York Branch, 77 Beekman Street 
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HEADQUARTERS 
FOR TYPEWRITER PAPERS 


Stationers are securing a considerable, 
steady profit from the sale of HIA- 
WATHA typewriter and manifold papers, 


Because of our advantageous connec- 
tions with the mills, we are able to fur- 
nish the highest grades of excellence at 
@ most reasonable price. 


Why not let us supply all your re- 
quirements on these g is? e have 
complete lines of typewriter, manifold 
onion skin, bond and ledger papers and 
for a wide variety of envelopes. 
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Ask for our catalogue 
HIAWATHA 
Typewriter Papers. 


Hamilton Card & Paper House 


New York, U. 5. A 
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27 Greene Street 
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The Write Convenience For All Writers 


Ke 


The PRESTO Inkstand has features of 
economy, convenience and appearance 
which attract all sorts of users. Public 
buildings, banks, private offices and 
homes find it highly efficient. A slight 
pressure with the pen opens the PRESTO 
—the ink is used right up to the last 
drop, and the inkstand closes tight 
against evaporation and dust. 








One Well.—3” wide, 4” long, 1%” high, $1 25 
groove for penholders, each........+. e 


Two Wells.—Wells for black and red ink. 8” 
wide, 56%” long, 2” high, grooves for $3 00 
penholders, pin cup between wells, each... ° 


Write for Trade Discount to Dealers 
BACHRACH SPECIALTY CO. 


Manufacturer 
2275 Third Av-nue 
New York, N. Y. 


“The top 
closes itself” 









Patented 1922. 
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Give a Thought 
to Pins 


lite 





Pins are so commonplace that . 
a ap ald: ler 

80 as re 
there’s the point—on 


Those Good 
Crescent Pins 


Uniformly keen points, solid 
with "confortable" heeds that 

the points through thick wads of 
paper and ‘‘stay put.”’ Our pride 
in making good pins is your assur- 
ance of unvarying quality. 


Bank Pins—Pyramid Pins 


Crescent Brass & Pin Company 
Detroit, Michigan 


Western Representatives: Southern Representatives: 
a be ey ma | aren PHIL F. WEBSTER 
arket St., San Francisce Box 873 San Antenic Texas 


=| 








THE JRUSH- DE LUXE 


The IDEAL Ink And Typewriter Eraser 
Used by Uncle Sam 
in engineering and governmental departments 


Used like a pencil; just a stroke and the letter or figure is erased- 
For quick, clean, invisible erasing it is incomparable. 


RUSH FRASER 


An IDEAL Office Equipment Specialty 

combining luxury and economy 
THE FLEXIBLE DIAMOND 
BRUSH — ITS SECRET 


__ 


Sells at Sight to typists, ——" 


raphers, 










tsmen 
Made in 14K Gold finish. At 
your dealers or mailed direct 
id insured for = in 
Liberal terms to t ” trade. 


display carton. 


Rush Eraser 


Company 
9200S A&K 
Building 
o_o. 


sae for 
and Dutch East Indies: 
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Constantly | 
| 


Increasing | 
Demand | 


for 


MILO Typewriter Ribbons and Carbon 
Papers is the best proof of their success. 


Each year finds MILO products 
wider and wider popularity. 


is not far to seek. They represent a | 


gaining 
The reason 


happy combination of superlative qual- | 
" | 


ity in manufacture and economy of cost. 
You will always find them dressed in 
handsome packages that are in keeping 
with the excellence of their contents. 


A line from you will bring complete sam- 


ples and prices. 


MILO BRRBSK CORPORATION 


PENN vin. N. Y. 
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CAMDEN, N. J., U. S. A. 


ROUND PENS TES 
POINTED 
H™ the greatest profit. H 


- liked. 
N’ line is so complete. N 


T" profit not ruined by 


price cutters. 
tick to the line that relies 
on quality for success. 


C. HOWARD HUNT PEN CO. 
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Japanese Official on Typewriters. 

lhe Washington Post printed an interview with a Japan- 
ese official who was in that city recently \mericans may 
think it strange to hear that the typewriter has success 
fully invaded the Orient, but it has, though its development 
is still incomplete Its success here has impressed S. 
Yamamoto, of Tokio, Japan, as one of the big reasons 
for efficiency in office work in America. Mr. Yamamote 


is councilor of the legislation bureau of Japan, and he is 
on a tour around the world to study governmental methods 
in Europe and the United States 

“IT have been very much impressed with America on my 
first trip here,’ Mr. Yamamoto said. “New York is a very 
flourishing c't) [ was also in Boston, and, though there 


short while, had time to see its collection of Japanese 


art. I find Japanese art very well established in America, 
and | think it is much better than in Europe. That is very 
gratifying to the Japanese. In fact, I believe some of the 


specimens of Japanese art in America are superior to many 
found in Japan 
“IT have been studying methods of government, and espe 

cially the costs of government. I have learned many in 
teresting things. One of the means of getting greater efi 

iency in America | have found is the great use of the type 
writing machines. We have been using them to some ex 
tent in Japan, but our typewriting machines are not com 


‘ 


plete. It is difficult to get the sufficient number of char 


acters we need on a typewriting machine, which in Japan 
have fifty or more letters. There has been considerable 
use of Chinese characters, so that we write with both Japan- 
ese and Chinese They are very similar, although pro 
nounced differently. This plan has made it difficult to de 
velop writing machines, and also makes it difficult for 
young children to learn to write. Many Japanese talk to 
the Chinese in English, since there are many Japanese and 
Chinese who speak it.”’ 


e Surtaxes on Mexican Parcel Post. 

Imports into Mexico by parcel post now are subject to 
a surtax of fifty per cent of the regular duties. Exports 
by parcel post are subject to a surtax of twenty-five per 
cent on the basic duties. 


(House Organs—Continued from Page 232.) 
Internal. 
The “Y and E News (Yawman and Erbe Manufacturing 
Company) showed ‘‘Joe’’ Gress, who has been a member of the 
fact ry eee forty years. 


‘Movie’ Tal in The Gill-O-Gram (J. K. Gill Company) 
narrated person: sal incidents of the big hejira when the Gill 
store was moved to its now building. That crew turned in 


und inside out—in moving to the new store 
For the Attention of the House Organ Editor. 
Miniature illustrations for house organ use are shown in 
a proof sheet of ‘‘utility cuts’’ furnished by King Editors’ Fea- 
tures, 1170 Broadway, New York, N. Y. 





(Catalogues—Continued from Page 231.) 
Price Revisions. 

Price List No. 23 announces current prices of the Dennison 
Manufacturing Company 

The Century Rubber Stamp Works, New York, N. Y., has 
announced revised prices. 

Olive Works, Detroit, Mich., announces reduced prices on 
the ‘‘Read-Easy”’ copy holder. 

Price List No. 111 announces changes by the Machine Appli- 
ance Company, Brooklyn, < 


The Sikes Company, Philadelphia, Penna., has announced 
changes in prices on its chair lines. 

Reduced prices on ‘“So-Easy”’ loose leaf systems are an- 
nounced by A. Mohler, 408 South Dearborn street, Chicago, Ill 

Reduced prices on ‘“‘Dan-Dee’’ metal office specialties have 
been announced by the Erie Art Metal Company, E rie, hae 

The Shipman-Ward Manufacturing Company, 4401- a- 


venswood avenue, Chicago, Ill., has announced new = ‘on 
rebuilt Underwoods 

The Jeekman Paper & Card Company, 318 West Thirty- 
ninth street, New York, N. Y., has revised its price list of 
writing papers, envelopes, etc. 

Accessory Advertising Matter. 

“Keeping Books for the Railroads” is another one of those 
striking “Giant Ads’’ furnished for dealers’ windows by the 
Wilson-Jones Loose Leaf Company. 

The Yawman and Erbe Manufacturing Company furnishes to 
dealers lantern slides for use in moving picture theaters. Each 
has space for the dealer’s name and address. 
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“NEVER LOSE” 
DUPLEX ERASER 


with the brush and pat- 
ented hook to fit the 
frame of any typewriter 
and the 


‘““OWL”’ PEN and 
PENCIL CLASP 


nicely engraved, blunted 
end to safeguard the 
pocket and patented 
spring clip, are two new 
live specialties recently 
added to the 


Indispensable 
ARGUS LINES 








t Every Argus product is an ex- 
pression of excellent work- 
manship and utility. 

We make a complete line of 
PAPER FASTENERS 
PEN AND PENCIL CLIPS 
ENVELOPE MOISTENERS & 
TYPEWRITER ERASERS 

} Write your jobber for samples 

and discounts or order direct. 
rw 1134 N. Kilbourn pm 


CHICAGO, ILL. 
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MORDEN SWIVEL RINGS 


MADE ON SCIENTIFIC PRINCIPLES 


The vital point to determine in selecting a loose leaf ring is its dependability to remain 
closed. Loose leaf sheets exert a certain amount of strain, tending to force rings open unex- 
pectedly, especially when leaves are crowded, or are turned in punches. Morden Swivel Rings 
are scientifically constructed to counteract this strain. Instead of opening by a pull in the same 
direction as the strain exerted by the contents, they open by a sidewise push at right angles to 
this strain. In addition, Morden Rings have no enlarged, clumsy joints to mar furniture, nor 
sharp projections to mutilate sheets. 


THE PERFECT SCHOOL NOTE BOOK RING 

Used for student note books, stenographers’ note books, eyeletted covers, metre reader books, 
band books, catalogs, swatch books, every conceivable variety of loose leaf books; and al! loose 
sheets, charts, drawings, blue prints, maps, fashion plates, clippings, pictures, postcards, fabrics, 
in fact for any classified matter in loose leaf form. 

Loose leaf sheets need not be held in expensive binders. Heavy manila, or other material, 
cut to proper size to form outside protection covers, with Morden Swivel Rings inserted through 
such covers and sheets make a flat-opening book, costing but a few cents, yet as durable and 
convenient as the most expensively bound book. 

Supplied in ten sizes: % in. to 2 in. Liberal discount to the trade. Samples free. Cuts 
for catalogs furnished. 


THE MORDEN MANUFACTURING CORPORATION 
WATERBURY, CONNECTICUT 














The stationery trade will become just as great in the business world as its members 
will permit it to become. How can each one of us do our bit? You have a National 
Association devoted to the upbuilding of the stationery business. JOIN IT! After 


you join the National Association, be an active member. If you have been a member 
in the past and are not now a member, come back in and put your shoulder to the 
wheel. If you are a member, take an active part and send in your suggestions as to 
progress and co-operation, to the Association. 


Attend the next convention at Des Moines if you possibly can. 

The National Association will be just what the people in the stationery trade make 
it. The stationery business will improve just in the same proportion that members 
of the stationery business support their National Association. What you do for the 
stationery business as a whole, you do for yourself. The best thing you can do for 


your business is to be a member of your national association. 





GET IN NOW! Send your application to the National Association of Stationers and 
Manufacturers, 405 Conway Building, Chicago, Il. 














[MILLER RAND 
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No. 583 New “Duralu min” Handle Eraser 
This handle will not split nor crack, nor will the blade come out. 








MILLER BRO'S 


MILLER BRO'S i MMILLER BRO'S ~ BOWL POINTED 






S06 gow. POINTED tr BOWL POINTED 





The Original Bowl Pointed Pens. Styles to Please All Hands 
Meriden, Conn. MILLER BROS. 305 Broadway, N. Y. 








([YILLERT RAND 











Accurate, Reliable Copies of Waypbills, Letters, etc. 


a> THE EUREKA 


Blotter Bath and the Eureka Sanitary Copy- 
ing Cloth produce clear, neat letter press cop- 
ies of any document written by hand or type- 
writer, with copying ink. The construction of 
the bath provides for uniform moistening of 
thecloths and eliminates mustiness or mildew. 
Clothsarenon-raveling and chemicallytreated 
by a patent process insuring clean-cut copies. 


MORE EUREKA BATHS IN USE 
THAN ALL OTHERS COMBINED 


DS ak aE Sold Exclusively Through Dealers. Write for the Eureka Booklet. 


The EUREKA BLOTTER BATH COMPANY, 3732-34-36 South Wallace St., CHICAGO, U.S. A. 





















March, 1923. OFFICE APPLIANCES 237 








WastePaper 
HII Baskets 
X/ Jr bSe oF 
. OGY Letter Trays, Mail and 
Tape Baskets, Space 
Baskets, Build-up 
Trays. 


UNIFORM MESH AND FULL 
GAUGE WIRE 


Special Baskets Made to Order 


PEERLESS WIRE GOODS COMPANY 
Write fer Catalegue 20 East Jackson Blvd. CHICAGO 





PEERLESS SANITARY LINE 























beeen P 
BAKELITE 
Either in Stylo or Fountain Pens Also Manufacturers for the Trade 
PARAMOUNT PEN CO., Inc. 
63 Irving Street Jersey City, N. J. 











PUREEEEREREAGACROOGEOOCRCUEOCEEOUEEOUEEOUUEOCUEOUEEOREROUEEOEEOOEECGEOOGCECEREEEOEROOSESOGEGEEEORDLOSSS0SOCG00S08 COSEOCEEODAOOUONOONOOOROGROOODROS 


“PELOUZE” POSTAL SCALES 


are scientifically made. They show exact weight in ounces, also cost in 
cents on all classes of mail matter. 


Sere 4lbs. MailandExp...... 16 Ibs. 
SRO bciaccees 2% lbs. soe s064s sO 


‘ ; 4 

Sere Le eee 2 Ibs. 

—— mm CE BE sicccsees 4 lbs. 
Parcel Post Scales 


Banks and husiness houses use “‘Pelouze” 
Scales because of iheir accuracy, reliability and 
durability. 

ASK FOR A “PELOUZE” SCALE 


PELOUZE MANUFACTURING CO. 
232-242 E. OHIO ST. CHICAGO 
TOMTNLENUGUERAUAUOOUOUSUCOUCUGEQOOONOCCCUCESOCOOOODEVEQOUUGUOUOUOUOOUUUECESOQUUUCEOOOLOOOUOOOOECOVEOOGUCCEOCSOOOOOC0TE0CCEESEEESUOUOLEOEOOOOOOOOOOOCCOOOOOOOED 


PUDUGQRORGEROREOREOGNOROOONAAGA DORA DERONERTEOE OATES 





SM 





The EVEREADY Paper Fastener is more than an “appliance,” it is a system 
tn ttself. It makes its own staples automatically,—fastens quickly, quietly, 
securely ;—letters, pick-up order stubs, quotation sheets, bills, statements, tags, 
samples, pay envelopes;—anything that’s worth 
fastening well. It will find new work for itself 
every day in your office. With “one on every 
desk” most of your filing workis done before the 
files are reached. 


Look for the Name 


= yr 

Model F. VEREAD IMPROVED MODEL D 
PAPER FASTENER 

With a capacity of from MADE BY <EVEREAD> 


oo Pa EVEREADY MFG. CO. OF BOSTON .,°APz FASTENER 
No. 9 Knapp St. BOSTON, MASS. 9 o 
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We specialize on imprint fountain pens for the jobbing, retail and mail order trade. Prompt service in 
repairs. All work is done in our own shops. We make all modern designs in Lever Self-Filling, Screw Cap, 
Non Leakable and Slip Cap Fountain Pens; also Stylos—Fully Guaranteed. The export trade is skillfully 
handled. A host of business friends abroad testifies to our close study of their requirements. Our latest 
novelty—pen No. 110 (shown below) worn with sautoir ribbon or watch chain, has proved to be a big 
success. 

Get in touch with us at once. Our prices assure you good profits; Beaumel quality pleases users. 


D. W. BEAUMEL & CO., Inc. 


Established 1884 
OFFICE AND FACTORY: 


17-27 Vandewater Street New York 






























Leon Isaacs & Co. eats of Turner & Harrison 
GLUCINUM PENS - 
: oral HIGHEST GRADE SILVER-ALLOY PENS " 
urmer arrison SPECIAL a 
STANDARD STEEL PENS RussiA MOHETA PENS $34 
IMPRINT PENS gas 
SILVER-PLATED PENS FOR THE TRADE GOLD-PLATED PENS oi 





WE ARE ASKING FOR 
YOUR BUSINESS 


The Turner & Harrison Pen Manufacturing Co., Inc. 


ESTABLISHED 1876— 














FALCON PEN WORKS 1211-1213-1215 Spring Garden Street 
> toe tends on sommes Philadelphia, Pa. 








WIRE GOODS 
BANK PINS, PAPER CLIPS AND FASTENERS 
THUMB TACKS 


GEM CLiPS “CYCLONE” 


Cee 


Nos. 1,2 and 3 














Extra Fine Quality Guaranteed 
Write today for Samples and Quotations 


VAIL MANUFACTURING COMPANY 


1752-58 East 75th Street, CHICAGO 





No. 639 1-2 














Remanufactured typewriters are GOOD typewriters— 
A Super Grade Remanufactured Typewriter 





represents a superior value. It has gained liable performance and endurance. 

a reputation on its own merits. Speedy and 

accurate. It is economical in operation and The constant demand for Super Grade Re 
practically free from repairs. The clear and manufactured Typewriters is conclusive 
perfectly formed type faces and styles in- proof and testimony as to their merit. We 
sure the greatest degree of legibility. And have a price list ready to send to you 
its most valuable asset—consistent and re- Ask for it. 


UNITED TYPEWRITER EXCHANGE CO., Wholesalers 
Cable Address “UNITYPEYCO” Boston 137 High Street, BOSTON, MASS. 
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TWO DIFFERENT SIZES (FINISHES 
THREE DIFFERENT FINISHES Black 

Prices Range from $1.25 to $2.25 ) Ox. Copper 
Special Discounts to Dealers ‘Solid Brass 


We Also Manufacture Automobile Accessories 


Writef or Free Booklet 








acents sampLes | Wim. F. Gulnerich Co. 
$1.00 Postpaid No. 3-B EDEN, N. Y. 


WRITE for our beau- 
tiful Sample Books, 
— and coy a 

have for Printers 
a Stationers. You 
should be able to in- 
GENUINE STEEL AND telligently care for the 


engraved stationery or- 





Wedding Invitations, Calling yout city—along with 
Cards, Letterheads and Busi- prestige, a nice profit 


PEERLESS MEMO PAD Sf 7 ; COPPER ENGRAVED S28"iar"descey 








ness Cards, Announcements can be realized on its 
and Society Stationery. sale. Write today. 
ECKER & COMPANY Wholesale 
(INCORPORATED) | narvetng Copper See 
416 North Twelfth Street Die Emb . oclqners 
SAINT LOUIS and Commercial Stationery 




































Jiffy Desk File 


A modern method of effi- 
ciency. A big convenience to 
the busy business man. A 
saver of time and money. 
Three days’ use will con- 
vince you that it is some- 
thing that you have been 
wanting for a long time. 
Made up in 6, 9 and 12 sec- 
tions. Just above each label 
holder is a paper pocket 3% 
inches deep which keeps 
the papers intact, holding 
them in place and prevent- 
ing slipping. In addition to 
the headings in the holders, 
each file is furnished with 


a card on which are 34 dif- 
ferent headings to select 
from. 


Write for tNustrated older 


Phone-Dex Co. 


Centra! Bldg., Rochester, N. Y. 


Protectograph Check Writer 
(TRADEMARK REGISTERED) 
EXACTLY NINETY FIVE DOLLARS NO CENTS 


(Denominations in Black; Amounts in Red) 
The world’s standard of protection; in 
all languages and monetary systems. 





PROTOD- Greenbac, 
the world’s first forg- 
ery-proof checks. 
Insured. 


Todd Protectogra ph Co., Inc. 


(ESTABLIS 
Also Manufacturers of the Star Adding Machine 
. 1129 University Ave., Rochester, N Y. 











A 








Is the Latest, 





1922) 


cardboard, 


‘‘Its Name Describes I[t’’ 


Ghe SIMPLOGRAPH 


Price of © REPRODUCING DEVICE ON THE MARKET 


Consists of only three parts. No cogs, wheels, springs, bolts or other 


Hard mechanical parts to be adjusted or to wear out. 
Patenteaq, 0Y kind of stencil paper can be used on the SIMPLOGRAPH. 
Aug.29, It will do just as much work and just as good work as any of the higher 


priced and more complicated machines. Can be used on cloth, wood, 


Cheapest, Simplest, Easiest Operated, Most Economical 





metal, leather and other material, a feature which no 

















other reproducer possesses. 
AGENTS WANTED SIMPLOGRAPH Co. 
Territorial Rights Granted | 83 U.C.N.Bank Bldg. Utica, N. Y. 
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CLEANS THE ENTIRE MACHINE. Best Brush on the Market. Is equally as 
aseful in cleaning all office equipment such as 
Adding Machines Duplicating Machines Rubber Stamps 
Scales 

Time Stamps & Clock 
Small parts in eaitare 

& Stationery Racks 
Made of Black China Bristles, Retails 35c. Big Profit to You. 


Mfrs. of All Kind 
ARTHUR W. HAHN, ¥f:26:45%3%, of 195-201 Laayete Street 


















Trademarks 
and Copyrights 


Difficult and rejected cases specially solicited. No 
misleading inducements made to secure business. 
Over 30 years’ active practice. Experienced, personal, 
conscientious service. Write for terms. Book free. 


Specialty—Typewrsting and Adding Machines. Address 

















E. G. SIGGERS = “#28, N., U- Building 








Thin Colored Leads 


For All Everpointed Pencils 


Fill a Long Felt Want. 
Finest Quality. 





RED 3345 
Aw. AY ® 
“wa € WARK ‘ ™ . BLUE _— 
CHECKIN , D = == 
GREEN 3347 


A. W. FABER, INC. 


NEWARK, N. J. 





ULRICH’S DEALERS—Here is a 

new feature, exclusive 

INDEX with us, that will give 
TAB 


your filing supplies de- 
partment a big advan- 
tage. This adjustable file guide tab made of 
pyralin and steel has a convex reading surface 
on which the label can be adjusted to a position 
exactly at right angle with the line of vision. Can- 


not injure fingers—indestructible, efficient. Write 
for sample and descriptive matter. 


Ulrich Planfiling Equipment Co., ‘x2rvc" 











Mn Sell More Waste Baskets 


to more custemers. That creates 
more satisfaction than to sell fre- 
quently to a few, who must re- 
place frail baskets that do not last. 


Daisy Baskets 


are sturdy, of sufficient capacity 

’ and last long. Made of coppered 
wire with a solid bottom. This 
construction assures strength and 
prevents fine trash from falling 
to the floor. 















































Write for particulars. 


The Massillon Wire Basket Company 
Massillon, Ohio 











ARITA TERI 
ECLIPSE 


EYE SHADE 


with the green celluloid 
visor, neat binding and 
linked leather head band, 
because of its simplicity and 
flexibility is one of the most 
popular sellers on the market. 


Packed one dozen to the box. 


Ask for price list and catalog of other 
models in the ““CESCO” line. 


CHICAGO EYE SHIELD CoO. 


2300 Warren Ave. San Francisco Office 
Chicago, Ill. 268 Market St. 


KXKEX MXR RRKKKKKXKKKKKKKEK 












“Phone” Without Being Overheard © 


The wonderful sanitary 


Whispering Mouthpiece 


enables you to talk freely with- 
out being overheard—Hold se- 
cret conversation—every ad-// 
vantage of a booth telephone. © 
A scientific marvel and positive ~ 
comfort in telephoning. Sold 
on 30-day, money-back guarantee. This 
little specialty literally sells itself, from 
our attractive counter display. 


Send for circular or order from your jobber. 








Dept. H 565 W. Washington 8t., Chicago 








CORONA brand typewriter ribbons 
and carbon papers have attained and 
held preeminence among such goods 
many years. 





They are non-drying and non-fading, 

Est. 1905 of remarkable durability and capable 
of clean, sharp work from beginning to end. 
Corona ribbons do not fill the 
type. 

In unoccupied territory, ex- 
clusive sales rights may be ob- 
tained by responsible dealers 
and agents. 


CORONA SUPPLY COMPANY 
Rochester, N. Y., U. S. A. 
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THe ().{. MANUFACTURING (0. 
0K. ) OSWEGO.N.Y U.S.A. 


TRAot Mane 


Stationery 
Specialties 
Sole Makers of 


The WASHBURNE “‘O. K.’’ Paper Fasteners 
The SANITARY ‘‘O. K.’’ Erasers 
The RIES ‘‘O. K.’’ Letter Openers 











__“NOT A SPLIT PEN” 
Coit’s Ball Bearing Show Card Pens 





QUARTER DEALERS — Send for our 
VIEW Counter Display Board of 12 
SHOWING Pens on 30 days trial at 
BALL our expense. 

BEARING 

END. ~MakeYourOwn 
NOTE 

INK Show Card 
RETAINER 

INSIDE Save Time and Money 


Sizes 1/16”, %” to 1” inclusive. 
Manufactured by 
Bridgeport Pen Co. be 
Bridgeport, Connecticut, U.S.A. 


BLADES 








TYPEWRITER MEN 
EXAMINE 





THE MASTER TYPEWRITER SPEED KEY 


You will be agreeably surprised. It is a BIG STEP FOR- 
WARD in making typewriting easier, pleasanter and faster. 

Stenographers say—The type-bars seem to fairly “fly,” so 
little effort is needed to make the imprint when MASTER 
KEYS are used. 

Send for a set for testing purposes. A trial will convince 
you of their usefulness. 


SPEED KEY MANUFACTURING CO., INC. 
34 Columbus Place Brooklyn, N. Y. 








LOOSE LEAF METALS 


For Everything in the Loose Leaf Line 
Ask About Our Special Assortment 


100 Metals $45.00 


You will be surprised. 
Send for Our 1922 Catalog 


HUGHES LOOSE LEAF METALS CO. 
544 W. Lake St. CHICAGO, ILL. 








ANALYSIS PAPER 


Buff and White—Four Grades— 
4 to 28 columns wide, in variety 
of styles, always carried in stock, 
padded or loose. 


Send for price list and samples. 


L. H. BIGLOW & COMPANY, Inc. 
24 BEAVER STREET NEW YORK 


NEW MODEL 


BRISTOW 
RADIAL DISTRIBUTOR 


CLEARS THE DESK OF 
BASKETS AND TRAYS. Desk 
space occupied:—12x64 inches, 
one-third less than occupied by 
a single desk tray. Maximum 
number of compartments: — 4. 
Compartments:—1} inches wide 
at base, flaring at top to allow 
ease of access. 

This model is constructed pyoagg - 
on the same lines as our 

larger Models and is built with the same high standards in 
mind. The few compartments make it of use to clerks as well 
as executives, so everyone in an office needs one and is, there- 
fore, a good prospect. The result is many and large sale. 
This Model and larger sizes illustrated in our circular which will be sent upon request 


STANLEY R. BRISTOW, 171 Washington St., Newark, N. J. 




















lee 

Drawing !nks, Blacks and Colors 
Eternal Writing ink 

Engrossing Ink 


Taurine Mucliage 

Pheto Mounter Paste 
Orawing Board and Library 
Office Paste Mucilage 


Liquid Paste 

Vegetable Glue, etc., ete. 
Strictly Original Goods of the Highest Grade Only. 
Show Cards, Color Cards and Imprinted Matter Sup- 
plied to the Trade. Discounts and Trade Pricesgive 
good profits. 
Consumers, emancipate yourselves from the use of 
corrosive and ill-smelling inks and adhesives and 
™ adopt the Higgins’ Inks and Adhesives. They will 
m bea revelation to you. 
We protect the trade by referring 
all orders and inquiries thereto, 


CHAS. M. HIGGINS & CO., Scfcea’ intr “and Adnesives 


Main Office and Factory, Brooklyn, N. Y., U. S. A, New York-Chicago-Lenden 

















AGENTS 


TERRITORY OPEN IN MANY STATES 
FOR EXCLUSIVE AGENCIES FOR 


BEVAN 


The Only Hand Operated Envelope Sealing 
Machine Having a Positive Feed and that 
Actually Seals 
Write to General Sales Manager 


Howard Manufacturing Co. 
21 Eddy Street PROVIDENCE, R. I. 
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YY makes more profit than desk trays. A quick seller. 


A\ Saves time sorting and locating papers. Automatically 
routes for distribution. Holds reference matters ready 
for instant action. Occupies less space than single wire 
basket, yet renders service of many trays. Convenient 
Efficient Thousands in use give entire satisfaction 


Steel 15 Add epomens as required. Olive 

NN S green 75¢, oak or mahogany 90¢ 

SN Sections ¢ Made of steel. Rubber feet. 

Bach f Write for free, interesting, i!lus- 
-"s 


ws 


trated folder “HOW TO 
GREATER DESK EFFICIENCY.” 





> 
\ a Nie. All Dealer orders 
% j - shipped immediately 
¢ L > . 
SMS Dealer displ. y sam- 


, | \ ple sent on approval. 


—\\, \ Ross-Gould Co. 
| 279 N. 10th St. 
ST. LOUIS 


DISTINGUISHED BY THEIR 


UNIFORM 
QUALITY 


7c” PINCH-ON «10s 


Made of genuine solid brass, a beautiful lustre finish, 3 
sizes, Nos. 0, 1, & 2, packed 100 to carton, also in bulk 
Quality and cost being the deciding factors with your trade, 
you will find this line the most profitable to handle. Ask 
your jobber, insist that he supply you with the best. 


Treiber-Cahill Mfg. Co. 
818 Park St. 
Syracuse, N. Y. 





John W. Messimore 
GOSHEN, IND. 


Representative for Chicago 
and Vicinity. 














STEEL NUMBERS 
BRASS LETTERS 
LIBERTY COLORS 
SILVER MARKING 
TACKS TACKS 





Solidhed “Eyelet Pliers 


A COMBINATION PUNCH 
AND EYELET SET 


Solidbed “Eyelets 


SOLIDHED TACK CoO. 
37 Murray St.,N. Y 






















BOEHNER IMPROVED 
CARD HOLDER 


The Boehner Im- 
proved Card Holder re- 
uires no expensive per- 
orated or bound cards. 
It keeps your cards 
clean; it holds one card 
securely as well as @& 
full case of cards. 


When a card is with- 
@rawn the others are 
not only held in place 
but are kept on the 
bottoin of the holder. 


Furnished in twenty-eight different sizes; bound in imported 
morocco; metal parts highly nickel plated. 


Improved Boehner Binder Co. 
142-144 Fox Street Aurora, Illinois 
We manufacture Leather Novelties only and are not Engravers. 





axex Bispex Co. 
net a ans emma 


LEATHER MOVE TIES 






108 Fon Oresee 














| For printing signs, show cards, price tickets, etc. 
% HANS H. HELLESOE @iiercor Liinsis 


| ee Strong” Coin Bags 


WITH T4E TAPES 


These bags are made from the best 
quality drilling with double lock stitch. 


ALL DENOMINATIONS ARE 
PRINTED IN BOLD 
RED FIGURES 


User's name imprinted in bright blue 
ink where so ordered—a pleasing 
contrast. 


Send for Price List and Samples 





SOLD BY LEADING STATIONERS 

















TIM 


TIME 
IS 
MONEY 


The Tim is the Perfect Calculating Machine 
After 18 Years of Continuous Development 


THE TIMES-INTO CO. 


Sole Agents North America 
General Offices, 5 N. Wabash Ave. Chicago 
REPRESENTATIVES WANTED 










‘ 


acc YouP for Lost Time? 
cearew Are You Paying for Lost Time! 
‘00. 
and Time that wou - ee a 
durable 8 ea money if you ha ma th 
eceived most of it? You can p 
Answered ste of time with the 
Aperoved. 
“@— AUTOMATIC 
rted 
= TIME STAM 
“\. Ghipeed_ A P 
Gives a clear. correct record of neé 
starting stopping and finishing 
shipments and receipts; sending and 
ceiving of letters, telegrams, et¢ rho 
sands in use, supplying facts in plac 
estimates and guesses, cutting costs a 
speeding production Sturdy, pr tik 
dependable Forty years’ success Write 
for interesting illustrated folder. 


The Automatic Time Stamp Co. 


Has tamper-proof lock 159 Congress St., Boston, Mass. 
base ond doch - proof “Originators of the Art of 








The C. L. Downey Company 
941-943 Clark St. Cincinnati, O. 





action Printing Time Automatically” Py, 
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RINGS 


STANDARD STYLE 





FOR 


LOOSELEAF BOOKS, PAMPHLETS, 
BLUE PRINTS, ETC. 


EXCELLENT ARTICLE TO HAVE IN OFFICES 
FOR BINDING DAILY REPORTS 


PACKED 100 IN A BOX PRICE PER 100, $3.00 


The E. W. Carpenter Mfg. Co., Bridgeport, Conn. 








New Martinsville Line 


Stationers often _ consider 
glassware a “dead weight”— 
something that must be car- 
ried without profit. But NEW 
MARTINSVILLE _ glassware 
| “comes across” and it is prof- 
itable. Expert workmanship, 
superior raw materials and methods, attention to 
details produce attractive sales compelling ar- 
ticles. NEW MARTINSVILLE dealers show re- 
sults that substantiate our claims. Write us—we 
will explain how glassware may be made profit- 
able to you. 


NEW MARTINSVILLE GLASS MFG. COMPANY 


NEW MARTINSVILLE, W. VA. 














_ EXTRA DOLLARS 


are added to the profits of the dealer who 
handles HEYER’S REFILLING COM- 
POSITION for use in filling hektograph pans 
and gelatine duplicators of all makes. 

The Heyer Duplicator Company manufac- 
tures Hektographs, Gelatine Duplicators, 


Film Duplicators, and supplies. We 
also furnish the trade with Hekto- guppp ee 
graph carbon paper and Hektograph CACO 

typewriter ribbons at lowest prices. #RR@s 


| HEKTOGRAPH 
Write for literature. Domestic and | Fl 
foreign ingutries given promptattention. FOREN .onemahaten 


45,8 


The Heyer Duplicator Co. & : i © 


160 N. Wells St., CHICAGO, ILL. 





THE TRINER 


POST OFFICE SCALE 
THAT SYMBOLIZES SPEED 


Dial and Platform conveniently 
in front of operator. Indicator 
does not oscillate. 


96,000 Triner All- 


Steel Parcel Post 
Scales used by the 


Government. 







Write for Booklet No, 8 


Triner Sales Co. 


53 W. Jackson Blvd. 
CHICAGO, ILL. 














4 Every Typewriter Supply Dealer 


Should Sell the Superior (2 in 1) Brush 


It is most convenient for use with any typewriter or adding 
machine and is particularly adapted to the intricate passages 
of multiplying and dividing machines One end is of tough, 
smooth bristles twisted in wire; the other end is of hair 
tightly bound and cut square for cleaning ‘‘one way’ places 
You can sell these brushes with 

every other ribbon or carbon order 

Send us $3.00 for sample dozen and ask 


the gross price 


SUPERIOR BRUSH CO. 


Hartford, Connecticut 





REG. U.S. PAT. OFFICE 





Silk-Y-Kote 


Carbon Papers 


Can you get a hundred per- 
fect copies from the carbon 
you sell? SILK-Y-KOTE guarantees over a 
hundred. 


Let us send you samples for testing. 





Cooper Carbon Coated Paper Co. 
4606-8 Montrose Ave. Chicago, Ill. 








The Sealograph way 


Turn the switch—feed 
the envelopes—Sealo- 
graph _ automatically 
seals them at the rate 
of 150 per minute. 
Electrically driven — 
powerful, speedy, adapt- 
able and reliable, the 
Sealograph is a worthy 
assistant in the modern 
business office. 

Let us tell you more about it, 


THE SEALOGRAPH COMPANY 


737 West Jackson Boulevard, CHICAGO, ILLINOIS 

















GUMMED WASHERS 
PATCHES 


NUMBERS 
1 AND 2 
ACTUAL SIZE 





Made from Cloth or Tough Rope Paper. Packed 100 to a 
Box, 10 Boxes to a Carton—Covered Cartons. 


THOMAS STATY. MFG. CO. 
SPRINGFIELD OHIO 
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RED-BLUE checking pencil 2 IN 1 


One way he writes ROYAL BLUE 
—The other CRIMSON RED 


Drop us a line 


SCHAEFER NOVELTY CO., Newman-Stern Bidg., Cleveland, Ohio 


SHIRLEY PENS 


for which your calls are steadily increas- 
ing, can be had from your jobber, or 


NATIONAL SUPPLY CO., DEP’T B 


Distributors Samples on Request INDIANAPOLIS 














P DOUBLE Your YOUR Woon RIES 


p,m our ELECTR 


DispLay axnp SELL MORE GOODS! 
Electric Cost - about 3 cents a day - Capacity over 150 lbs 
Five Year Iron Clad Guarantee -- Special Price by Mail .. 








As a subscriber to 
OFFICE APPLIANCES 


You can save + ae own valuable time by pass- 
ing your pro lems on to us and letting us 
“look it up” for you. 
Demnestie, bee gegen bor $3.00. Canada, two years 
fo: $4.00. Foreign, two years for $5.00. 


The Office Appliance Co. 


417 So. Dearborn Street, Chicago 














: acl ELECTRIC WINDOW SALESMAN CO. £2,.2°xcé# 








WOOD CUTS FOR 


RUBBER STAMPS trave 








SAMUEL H. MOSS 


36 East 23d St. New York 





Real Eye Protection 


Working under adverse lighting conditions subjects the 
eyes to a strain that results in headaches, weak eyesight 
and sometimes more serious injury. The Feather- 
weight Eyeshade is constructed to protect the wearer's 
eyes from glaring artificial or natural lights or brilliant 
reflections. Durable, hygienic, adjustable, lightweight. 
Where it touches the forehead, the celluloid is curled, 
possenees a smooth, ay surface—no binding to 
et dirt metal parts to break out. Lies flat on 
lesk. Your rT eauiey will receive prompt attention. 


The Featherwe gat Eyeshade Co., Merchantsville, N. J 























SPeeeT0 Moistener 


866. U5 PAT. OFR 
The “New-way” 
labels, at Awd pny 
Guaranteed fast seller. 
Liberal dealer discounts. 


RIVET-O MFG. CO. 


t.P. ORANGE, MASS, 





“Stayon”” Rubber Platen Twirler 
For All Typewriters 


% A new invention with a double flange Guaran- 
tee not to come off knob. A big seller and big 
profits. Buy the Nielson cushion foot shock ab- 
sorber; typewriter felts; and Rubber Key Caps 


Nielson Supply Company 





810 FIRST NATIONAL BANK BLDG., CHICAGO 























Typewriter Ribbons and Carbon Paper 


For the Typewriter, Adding Machines 
Time Clocks. Put up for the trade. 


Official and Empire Brands, or in plain boxes with imprint if desired 


SNELLING & SON ™*"fgcturere, Bush Terminal 


Exclusive Territory Rights Not Entertained 








WRITER CSINC- 
WR deh ERAN 
" LS bt AR P THE BEST 


SENO FOR OUR NEW PRICE LIST & DEALERS DISCOUNTS 
SALES - EXCHANGES- RS- | 
} HEADOUA  REBUILTS-REPAIRS- TYPE AND P, ARTS 











NAMOGRAPH 


—yourself into greater 
fountain pen profits 


Write 
MODERN INVENTIONS CORP. 
130 W. 42nd St. N. ¥. C. 





CERTIFIED—GUARANTEED 


¢, RUBBER BANDS 


Pare in Fact — Not in Name Only 


Clear, Pure Rubber Is Very Light in Weight 
More Bands in a Pound — Less Cost — More Durable 


1 to 10,000 Pounds—All Standard Sizes 


VULCO RUBBER FABRICS CO. 
Dept. O, 63 E. 8th Street NEW YORK CITY 

















EGGENS-HAMBLER COMPANY 


MANUFACTURERS OF 


FOUNTAIN PENS PENCILS 
STYLOGRAPHIC PENS 
180 BROADWAY NEW YORK 








MIDGET PENCIL SHARPENER 


Patent Applied for. Made in U. S. A. 
Superior to any imported article. One 
dozen with display card mailed on re- 
ceipt of 70 cents in stamps. Jobbers 
wanted. Manufactured by 


COLLINS INK ERADICATOR CO. 


1404 Willow Ave. HOROKEN, N. J. 

















WONDER ADDING MACHINE, $2.50 
(Does work of $100 Machine) 

Marvelous metal machine subtracts and adds ac- 

curately and quickly up to $9,999,999.99. Saves time 

and money. Can be carried with you. Worth 10 

times cost. Guaranteed. Prepaid $2.50. Agents 

wanted everywhere. Can earn big money. 


ARTHUR AGENCY, 1780 Broadway, NEW YORK 





EXCELLO DESKS 


Made to Excell 


High grade desks at medium prices. 
Catelog and price list upon request. 


EXCELLO PRODUCTS CORPORATION 
4820 W. 16th Street, Cicero, Illinois 


(30 minutes from downtown Chicago) 
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Gold Pens for Fountain Pens a | M O N .) ON 
Repairs on Gold Pens and Fountain 
< Pens Attended to Promptly. ® Patented Metal Tip Guides 
: EXPORT TRADE SOLICITED For Vertical Letter Files, Card Systems 
Acme Gold Pen Co., 17-27 VandewaterSt.,New York | and Check Files, Are Indestructible 
Manufacturers ef Fine Gold Pens Established 1884 ~~ —— 
aes stamped 
a 
for EYELET Order AJAX U. S. Patent No. 
EYELETS, AJA FASTENERS’ EYELETS — 
EYELET WA MUL lige pacts’ $00 to tes, 10 PRE Seale 
SS es 2 » so in 
FASTENERS Bxzceeeees Bulk. Gilt and Silver SeutenRommt 
and in Colors in stock. Special 
PUNCHES au I Colors Made to Order. Discounts to Dealers 
3 SHORT R. A. SIMONSON & Co. 
MACHINE APPLIANCE CORP. 351 Jay St. Brooklyn, N.Y. 122 S. Michigan Ave. CHICA 
‘This Typewriter Brush Sells Rapidly Becaus® 
Handy Office Knife is 12 made right and the price ts right. ‘The bristles are non-breakable, ‘The 
The Razornife is a knife handle | Sapering end permits the brush to be n the smallest openings without 
into which a safety razor blade is ) the enamel. Retail Peles per doz. $3.00 
and » Dew one foreed Ia Put up " 
in glassine envelopes in bulk or } A MW oes =~) ‘ 
Kite Ret ails 26e. Avrial doonk did MORTON'S Washable Bristle 
$2.00 post paid. ’ TYPEWRITER CLEANING BRUSH. { 
GITS COMPANY Sené 20c for sample postpatd and ask for dealer's terms. ( 
ea Puemeshce, Citeage, SS. ) MORTON M MANUFACTURING CO, _ Louisville, Kentucky | 
Addressing Machines, Multigraphs, Dupli- ranch 
cators, Letter Folders, Envelope Sealers, 3 
Mailometers, Check Writers, Dictating LN 
Machines, Multicolor Présses—at about 
half the manufacturer’s price. PRUITT Petes 
COMPANY, 170-H North Wells St., Chicago. 














¥ . WEINMAN patent HANDIPAD GOLD PEN S—an Shapes end Styles 










Memo slips tear off easily when matter has Imprint 
m been taken care of. Perpetual Calendar. Work 
a" 2 Only LIVE NOTES before you. Gs & 
— Model 8-5, ea. $1.25 Model X-6, ea. $1.00 Specialty 
el 8-6 ea., ‘ odel X-7, ea. 1.00 
Refills, doz. $1.80 All makes Gold, Fountain, Stylographic Pens. Pencil Cases perfectly 
Stationers: Write for trade discounts repaired and returned. day received. Satisfaction guaranteed. 
on this and other specialities. 
WEINMAN BROTHERS GAYDOUL GOLD PEN CO., Inc., 64-68 Fulton St., New York 
12 E. 9th St. CHICAGO 














STAPLING For all makes of Machines 
E PERFECT ROLL—guaranteed to contain 
MACHINES 250 linear feet. Edges free from lint or dust. 
& STAPLES Pack w hite wove’ hard-sized. Writing 18 pound 
ol10 asis. 


“Will Not Clog” =I ADDING MACHINE ROLLS 





Sy % Ervin exclusive funeusen eubods oft the vase We make all size rolls. 

test improvements in stapling machines. Our five Writ oe eter patie’ a : : 

a Bcin ctunstimbaniatenissaterd ate rite for prices’ giving detailed specifications, 
lection adapted for almost any kind of stapling. If GEORGE IRISH PAPER CO., Manufacturers 
you do not have our sales-helps, literature and trade BUFFALO, N. Y 


prices; write ustoday A H. RVIN CO., Curwensville, Pa. 




















9 WRITE US FOR PRICES 
i L L Ss EN D YOU CASH! On adding, listing and calculating machines, typewriters, ——_ 


dictaphones, checkwriters, duplicating machines, mail-om-eters 
clocks, safes and steel lockers, new and second-hand office furniture, and 


I buy and sel! used adding and calculating machines and all all office devices. 

kinds of bookkeeping, bark statement and transit machines. ocky ountains 

If you want to dispose vu. machines of this kind, send me We are the largest dealers Ray bint. east <t meay [on th- 

serial number and a description. I shall be glad to quote you and will save you half on your o Today wm Save M ing = 

current prices and, if you decide to sell, to send you the cash. ing cheap but the price. Write ay @ ve Money: re 
73 and 75 West Lake St 

JOHN P. HOGAN, 717 Tribune Bldg., New York Chicago Safe & Merchandise Co. Cnitsao, “iLtinois 

















ECM OUR ANTEED 


PERFECT MACHINES LOWEST PRICES 
——SPECIAL DISCOUNTS TO DEALERS—————— | 
WRITE TO FLAVEN, MANHATTAN BLDG., CHICAGO | 
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RELIABLE RUBBER STAMPS 
AND ACCESSORIES 


Sole Distributors and Manufacturers of 


“Standard’’ and ‘‘Justrite’” Inks and ‘‘Industrial’’ Band Daters 
Pads for Rubber Stamps “Best’’ Dating and Numbering Stamps 
“‘Advance’”’ Self-inking Stamps “*Flexo’’ Hand Band Daters 


“Quality” Dating and Numbering **Colonial’’ Hand Band Daters 
Stamps *‘Superb’’ Time Stamps 
| ‘Superb’’ Type Band Daters “Economo” Time Stamps 


“Economy” Band Daters 
We Carry in stock a complete line of Automatic Numbering Machines 


Louis Melind Co. Consolidated Stamp Mfg. Co. 
362 W. Chicago Ave., Chicago 87 Maiden Lane, New York 


Rubber Type - Stencils - Seals - Numbering Machines 
~~ 
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IMPRESSIONS 


BRITAIN’S BIGGEST LITTLE BUSINESS MAGAZINE 


THERE IS NO MAGAZINE IN THE WORLD JUST LIKE “IMPRESSIONS”. IT TREATS 
business as the most important thing in material life and shows in a fascinating manner how easy it 
is to get pleasure and living at the same time. There are no technical articles in ‘Impressions’. 
The great subject of Business is handled in a way which provides inspiration for all, whatever their 

rofession or trade or calling. ‘Impressions’ stands for better business and better living in the 
highest sense of the term. It is the monthly mentor of our biggest business men, and in its own 
circle, carries an influence more powerful than outsiders can understand. 


IT IS EDITED BY G. E. WHITEHOUSE, WHO, IN A REMARKABLY SHORT TIME, HAS 
earned for himself an international reputation for being the most interesting, yet fearless, writer on 
Business subjects. He writes a large part of the magazine each month; says what he thinks and 
thinks so nearly right that big men believe in him and applaud his views. 


“IMPRESSIONS” IS NOW PRINTED IN A HANDY SIZE OF 7” x 4” WHICH YOU CAN 
carry in your pocket and read it whenever you have the time. You may not agree with every- 
thing ‘“‘Impressions” prints, but there is a certain fascination which even hard-headed business men 
have found to be irresistible. The subscription price for United States and Canada is One Dollar 
a year. The best way is to send a Currency Note. If after receiving the first number, you express 
the slightest dissatisfaction, the dollar bill will be returned to you. ‘‘Impressions”’ has almost as 
many subscribers in North America and in Canada as in G.eat Britian, and nobody has yet asked 
for the money back. 


G. E. WHITEHOUSE 


NEWDIGATE, SURREY, ENGLAND 
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Puta little into 
if this basket and 
Wy you will take a 


a. ..... 


Thousands of keen dealers have proved that 
the Victor Metal Waste Basket represents quick 
turnover, satisfied customers and 100% profit. 
If it does this for them, it can do it for you. 





















THE BASKET WITH THE 
RUBBER CUSHION CORNERS 


The Victor looks like the thorobred of its 

class—and its service lives up to its looks. Made of the 
finest furniture steel, beautifully finished in rich Mahogany, 

American Walnut or Olive Green. Remember, too, its the 


only metal waste basket with soft rubber cushion corners 
—the kind of corners that are kind to shins and furniture. 













If you have never experienced the thrill of a Victor sale 
drop us a line and we will send you the “how”’ of the 
whole proposition. Address 


Metal Office Furniture Co. 
Grand Rapids, Michigan 





‘STEELCASE 


BSusiness Hqguiprient, 




















PLATE GLASS for DESK PADS 4 


Plate glass has long been known as the ideal 
surface for writing. Presenting a smooth, hard 
and level surface it lends itself satisfactorily to 
that important function—writing, 


CHICAGO 
GLASS DESK PADS 


because of their excellence in preparation and ‘.. 
construction add greatly to the appearance and 
protection of a desk. Add 
to this the natural visible 
filing space for important 
memoranda, price lists, etc., 
between the glass and the 
backing and you will gain a 
definite conception of its 
many advantages. 




















PLATE GLASS 
LETTER TRAYS 

A truly useful and high- 
ly attractive desk acces- 
sory. Securely joined by 
nickeled clamps, con- 
structed of nicely finished plate glass 


they enhance the efficiency of the 
desk user. 


Plate glass window ventilators are 
also numbered among our products. 


Send for our descriptive folder 


THE CHICAGO 
MIRROR & ART GLASS CO. 


217 N. Clinton St. CHICAGO, ILL. 
Established 1890 
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“Quick Reference to Accounts” Servibus 


‘Bede 





Model 2642S 
Capacity—18 Ledgers 
Other models to meet any requirements 


c+ \ A | 
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(Patent Applied For) 


SAVES WORK— 

Wherever a large number of ledgers 
are used, the Servibus will eliminate 
the waste of time and effort in moving 
the books back and forth between vault 
and office, and from one department to 
another. 


SAVES FLOOR SPACE— 

The Servibus will accommodate nu- 
merous books in daily use, and will keep 
them in their proper place instead of 
being littered over benches, tables and 
desks throughout the office. The floor 
space it saves may be devoted to bet- 
ter use. 


SAVES TIME FOR EVERYBODY— 
Each book has its own individual rack 


in the Servibus, and need be removed 
only for posting. No time lost in hunt- 
ing the ledger when necessary to refer 


to any account. Saves time for everyone 
who has occasion to use the ledger. 


YOU NEED THE SERVIBUS— 

—if your business requires the use of 
numerous ledgers— 

—if you want to utilize to best ad- 
vantage, all of your office floor space— 

—if you want to save the wear and 


tear on your books— 
—if you want to save hours of time 


every day— 

—if you want efficiency plus in your 
accounting department — YOU NEED 
THE SERVIBUS. 


When You Write for Details, Please 
State Your Requirements. 


[EFEBURE [EDGER [OMPANY 


ORIGINATORS and MANUFACTURERS 
CEDAR RAPIDS, IOWA, U. S. A. 


TUQQUUUVUUUQIQUQDOOAUQUAYQULOOOOUUUUUQOOOOOTUUESOGA ULC LAQOGOOUGUULL AURA LANA 


“MI B 99 To us “M. B.” stands ae “MON BUREAU” 


To you “M. B.” stands for “MORE BUSINESS” 


If you want to extend or enlarge your trade, here is an pony for you! 


American goods are extremely popular in France and muc 
especially applies to office furniture and all 
modern business appliances. ‘To sell your goods 
in France, you should advertise in the right French medium. 
Now, this right medium is M. B. because it is the pro- 
gressive business publication “‘par excellence.”” Asa mat- 
ter of fact, M. B. was the first to advocate highly efficient 
business methods in France and was the pioneer of modern 
office equipment in this country. So it is no wonder that 
it is read all over France, Belgium, Switzerland, Spain, 
Italy and Rumania, by the most progressive firms, that 
is by the firm that is likely to be interested in your goods. 


Advertisements in this magazine are practically sure to 
bring trade for you because it reaches the very public 
you are anxious to get at. 

Write today to the Advertising Manager of M. B. He will be pleased 
to send you a free copy of this interesting publication. His depart- 
ment will write ads that pull for you or translate your copy into 
French just as you like. 


“MON BUREAU,” 52, rue des Saints-Péres, PARIS 7°. FRANCE | 
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The Rosco 


The glass is sup- 
ported by a base 
of heavy, cloth- 
lined leatherette, 
built-up edges 
which surround 
and protect the 
glass, matching a 
light, golden, 
weathered oak or 
mahogany finish of 
a desk. The base 
is lined with rich 
green paper, mak- 


always in sight. 


RAVENSWOOD OFFICE 
SPECIALTIES CO. 


1800 Newport Ave. CHICAGO, ILL. 
Originators of glass desk pads 








Two Sure-Fire Sellers 


The natural properties of glass, as a writing sur- 
face, make it far superior to anything else in com- 
mon use. In desk pads then, it lends itself admir- 
ably to the production of an article which not only 
is known for its high utility value but for its style, 
attractiveness and durability. 
reference file it has no equal—memos, tabulations, 
charts, sales sheets, etc., are safe and secure and 


Also, as an instant 


The Rosco and Ravenswood styles of superior glass desk 
pads are two real attention getters—and because of the 
greater expression of sound value, are sure and rapid 


tful i . : : 
harueetiows  back- sellers. We will gladly send you further particulars. 
ground. 








Bentley & Gerwig Desks 


Like personal attire, the appearance of an office desk 
carries a sales conviction that cannot be under-esti- 
mated. A desk is not necessarily a massive and gaud- 
ily decked piece of furniture, but one that just natur- 
ally fits into the general scheme of things—one that 
has a place in every organization. And, too, the 
Bentley & Gerwig desk will render the fullest measure 
of service—yet they are a moderately priced invest- 
ment. We would like you to know the Bentley & 
Gerwig conception of a real office desk. May we send 
you full details? 





BENTLEY & GERWIG 
FURNITURE CO. 


PARKERSBURG 
W. VA. 
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‘T-e-n-S-10-n 
Mail Containers 


are used in every line of business and they 
cover the mailing needs of any and all of 
your customers. 


The TENSION line includes open-end 
tension envelopes, double metal - clasp 
envelopes, single metal-clasp envelopes, 
metal -flap clasp envelopes, document 
envelopes, photo-mailing envelopes, filing 
envelopes, folders, mailing boxes, etc., etc. 


You will be especially interested, perhaps, 
in the Open-End Tension Envelope you’ve 
seen everywhere and the Metal -Clasp 
Envelopes, one type of which is illustrated. 


Our book, ‘‘Envelope Specialties,” is in itself 
an education in mail containers. Send 
for acopy. It’s yours for the asking. 


The Tension Envelope Co., Inc. 
Bush Terminal—33 to 87 34th St., Brooklyn, New York 


Telephone Sunset 6000 
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The simplest and most economical] trans 
fer binder ever offered. Posts are U 

shaped flat wire. Rubber washers hold 
cover down snugly. 





Flexible press board covers, fine for 
transfer binders. Flat wire parts turn 
down and hold securely, permitting 
closer stacking 





Also fitted with screw posts. Various 
lengths as ordered. Sheets are firm|)) 








and compactly held Screw heads count 

ersunk. Binders pile with accuracy 
Telephone 
Register 


and neat regis 
ter for number 


often called 
Both sides fin- 
ished alike on 
substantial bind 


er’s board, with 
rust proof eyelet 





i = at top. Size 5x10 
ae — inches. Put them 
— menor where your cus 

f ~ — — tomers see them 
— and you'll sell a 


{——— — lot 




















Daily Desk Reminder 

This is a device that makes it easy for 
clerks to report telephone calls received 
while the ‘“‘boss’”’ is out. Also very handy 
for memos, large or small. The one 
shown closes like a book, a feature that 
users find a great convenience. A small 
er one has only the left hand half. They 
are good sellers because they suggest 
such a practical way of handling tele 

phone calls and other memoranda 








A very simple 

















A Distinguished Family 


The Adams family has supplied these 
United States with two presidents, an honor 
to which no other family has yet attained. 


The Adams family has also supplied these 
United States with a line of office devices 
worthy of their historic name, having the 
pioneer virtues of economy and durability 
which appeal to all intelligent citizens. 


Thrifty — Reliable — Simple — made _ to 
stand years of constant use, these office con- 
veniences are always at the service of busy 
students and business men. 


The Ideal Book and Key Ring is the most 
distinguished product of this famous line. 
Distinguished by excellence of service, es- 
pecially by convenience, durability and 
economy, this ring has made itself a neces- 
sity in schools, homes, and offices through- 
out the nation. 


es Mince ‘CO 


6796 -98 South Chicago Ave., CHICA: :¢ 
—Z = 





Eastern Representative, Western Representative, 
Wm. H. Bassinger, Gus Adams, 433 Cal- 
Stationery Specialties, ifornia St., San Fran- 
377. Broadway, New cisco, Calif. 

York, N. Y. 









































" se Blotter Pads are practically 
he oe Se eee Assortment Offer. You 


In-and-Out 
Clock 


Figures are 
clear and  dis- 
tinct. Hands will 
not slip. Made 
with easel back, 
or with eyelet 
only. Back is 
our handsome 
cloudy special 
press board. 








Keep a good supply of Adams 
Specialties in stock. It helps 
make sales. Write for cata- 


Perfection Desk Pad log and our special Opening 


indestructible on account 
brass corners (or copper, if de- r . 
sired), firmly riveted on, and won't regret 1t. 
cloth bound edges. Both sides 
covered with gold veined marble 
paper. Very handsome. 











(2000) 




















OFFICE APPLIA see 


NATIONAL BUSIN ESS SHOW | 
America’ Efficiency Exposition 


BOSTON 


Mechanics Bldg. 
April 2 to 7 Inclusive 


1923 


An opportunity for deal- 
ers in and users of modern 
equipment for the office 
to see at one time and 
place the best methods 
and devices available. 


Tickets of admission 
will be sent without 
obligation, upon request. 


Annual Business Show Company 


FRANK E. TUPPER, President 
50 CHURCH STREET NEW YORK 
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THE SAFE-CABINET 
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After a drop 
of five stories 


The above SAFE-CABINET was 
removed from the ruins of an office- 
building in Lansing, Michigan. 


The building was totally de- 
stroyed by fire. THE SAFE- 
CABINET fell from the fifth floor 
to the basement. It was buried in 
the ruins for over two weeks. It 
brought its records through intact. 











ny) 


Here’s everything 


longs for 
Q 


F a man sells a service, he wants 

that service to make good. He 
wants the product he represents 
to be the leader in its line. He 
expects present financial return 
commensurate with his ability. 
And he looks to a future that is 
rich in possibilities. 

THE SAFE-CABINET answers 
these requirements in full. 


It is sold on the basis of a stated 
number of hours of fire protection 
for records. It delivers that pro- 
tection. It brings records through 
intact, where other safes prove 
nothing more than incinerators. 
THE SAFE-CABINET will pro- 
tect its contents as long as it is 
within the power of a man-made 
product to protect them. 


To men who wish to specialize 
exclusively on the sale of THE 
SAFE-CABINET, we can offer 
desirable territories. Write us for 
complete information, and proof of 
THE SAFE-CABINET’S superior 
fire-resistant qualities. 

THE SAFE-CABINET COMPANY 
503 Greene Street, Marietta, Ohio 


Originator and Sole Manufacturer of 
THE SAFE-CABINET 


* 
» 


a high-power salesman 
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“Now let's talk about service’ 


Even if you could find other machines 
that would approach a Burroughs in 
its complete adaptation to your work, 
in its automatic features and its sturdy 
construction you would still have a 
decisive reason to select a Burroughs 
—Burroughs Service. 

We're not going to lose interest in 
this Burroughs Machine after you've 
paid for it. We have a nation-wide 
organization whose only responsibil- 
ity is in the continuous, satisfactory 
operation of the machine in your 
business. 


MAIN OFFICES: 


These men, 1,500 of them, are lo 
cated at more than 350 points chosen 
for quickest action in reaching But 
roughs users. 

They are schooled in construction, 
operation and adjustment of every Bur 
roughs model and are examined for 
fitness six months. Your tele 
phone book or banker can put you 
quickly in touch with the nearest. 

Burroughs service is one of the out 


every 


standing reasons for the purchase of 
over half a million Burroughs ma- 
chines by careful buyers of dependable 


office equipment. 


—— FACTORIES: 





Detroit, Michigan 

Windsor, Ontario 

1 Rue des Italiens, Paris 

76 Cannon St., London 
Other leading cities. 


Better Figures 
Bigger Profits 


Detroit, Michigan 
Windsor, Ontario 
Nottingham, England 








Burroughs 


ADDING - BOOKKEEPING ~ BILLING ~ CALCULATING MACHINES 
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Woodstock Typewriter Company 
Chicago, U.S. A. 











represents the latest achievement in type- 
writer construction, gives the greatest 
| measure of satisfactory service, and a 
| quality of work that is unsurpassed. 





BRANCHES 
Chicago Cleveland 
New York Cincinnati 
} Boston Detroit 
Philadelphia San Francisco 


Pittsburgh 
DISTRIBUTORS EVERYWHERE 





Minneapolis 
Kansas City 
Seattle 
Indianapolis 
Davenport 
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UNDERWOOD TYPEWRITER CO., INC., Underwood Building, New York 
0 Send Underwood Bookkeeping Machine 0 Send a copy of ‘‘Taking Industry out 


representative from nearest branch office. of the Shadow of the Pen.’”’ 


ne Address. 





